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SUE FOLEY 




"Sue Foley's singing and ■ 
songwriting is second to y 
none. She's cteady 
overdue for discovery "by^ 
the world outside of the 

blues..." - REQUEST 

"Her guitar alternates 
between Lightnin' 
Hopkins droning open 
strihgbasslTne aiW-tha^ 
Stevie Ray Vaughn 
fingers-of-fire thing... 
Foley's voice displays 
both confidence in her 
Wues moves and a little 
girf 'nudge that the ear 
hears in the midst xJtTT^ 
crowded S^^'K^^ 
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Openly Gay Artists Making Business Strides 



BY LARRY FUCK 

NKW YOKK— The life of an out- 
queer recording 
arti.sl is not an 
easy one — partic- 
ularly lor those 
who opt to be 
truthful about 
their sexuality 
from the outset of 
their career Hut 
as mainstream 

societal acce|)tance of t he g-ay and les- 
bian community gradually increases 
in the U.S.. a brigade of persistent 
performers is inching closer to 
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WDMADUSA Festival In 
The Pacific Northwest 
Is Premier Summer Event 

SeePaipS 



achieving success on their own terms. 

Act.s like Romanovsky & Phillies, 
Jimmy Somerville, .lamie Anderson, 
and Alan Wiley occasionally use their 
music as a vehicle 
for political and 
social activism. 
Karel, Steve Cohen, 
Catie Curtis, and 
Dave Hall are among 
those who are con- 
tent simply to be 
kmnvn as artists who 
happen to he homo- 
se.\ual. And while tired stereotyixw 
continue to tie gay men to dance 
masic and lesbians to folk confession- 



als, the (jueer music community is 
now notably diverse stylistically as 
w'ell. If tliere is a common denomina- 
tor many of these queer acts share, 
it's guitar-driven 
modem rock, 

itegardle.ss of .style, 
all have endured 
prejudice at retail and 
radio. ThLs, hott'evCT, is 
.starting to soften on 
some fronts, thanks 
in part to stride's 
made by high-pmfile 
pretlecessors, some of whom publicly 
declared their se.\ual allegiance only 
after making mainstream break- 



'UniGram': The Euro Outlook 

A&M U.K. Restructured A Merger Of Opposites 



BY MARK SOLOMONS 

LONDON— Surely even Malcolm 
.McLaren would be sad. The "re- 
structuring" — 
and effective dis- 
memljerment — of 
A&M Records 
U.K., announced 
June 1.5 in London 
(Billboard Bul- 
letin, June 16). 
marks the end of 
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III the second of four reports. Bill- 
board's global staff examine a the 
nperntiovs of Uuiivrsal and Poly- 
Gnim amuiid the 
ivfjrld. This week: 
Europe. 
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an era. 
As a 



EXEC WATCH: DOUG MORRIS 
APPT. IMMINENT ... I-ACE s« 



vibrant 



LONDON— In the 
Sl:5 billion Euro- 
pean music mar- 
ket, there could 
hardly be two 
multinational 
record com|)anies 
(CojifiiiHf'd nit iKiqr S!)) 
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VHI Is Teaming 
Up With Epic 
For 'Uivas live' 

Set... Page n 



en Warehouse 
Is Ai:quiring 
Uisc Go Round 
Chain . 



throughs. Most memliei's of t his new, 
young generation are releasing pnxl- 
uct on their own 
start-up labels or 
small indies anrl 
getting the titles 
stocked in grass- 
i-uots ix'tail outlets. 
There are small 
fliekei-s of interest 
KAREL in the wider 

marketplace, 
though, that may presage brighter 





GLOBAL MUSIC PULSE 



Record Labels Are 
Tapping IntoTlie 
World Cop Fever 

I'Yiotball tournaments — be 
they national or global, like the 
World Cup — do not have a 
happy history of producing 
timeless music. 

However, for the France '9K 
World Cup event, which takes 
place June lO-July 12, record 
companies have shown great 
savvy in using the competition 
to .sell what music they can dur- 
f('(}iili)iifi-(l nil pai/f STt 
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Stars ol Finance 1998 
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How do you Showcase Your Artists 

To Over 7.5 Million Viewers^ At One Time 



On the Most Powerful Music Event 

Coming Weekly to Broadcast Te 





Syndicated in 122 marl<ets nationwide representing over 87% of 
tlie country, with 42 marl<ets airing two or more runs! 



■iV 10 times the average viewersliip of MTV! ■ 

i> Provides the best time periods for music performance on television! 

1^ Promotes record sales to a broad based targeted music-buying audience! 




mated viewers based on NSI November 1997 

time period HH ratingSaMr 

■ Estimated HH dsllvery^Mb MTV mon-sun 1130pm • 1ain|W 
total US AA%. 1sl quailMl998. NCAR 



For booking informalion contact 
Michael Levitt • 
(818) 995-6967 
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WOMAD USA: Wisdom Of Common Tooch 



The common artist must have a know ledge of the world's music 
if he or she hopes to be wise. But it is only with an understanding 
of the world's music that the wisest of musicians can hope to be 
common. 

Since 1982, the World of Music, Arts & Dance (WOMAD) festi- 
vals founded by artist Peter Gabriel and fellow coordinators 
Thomas Brooman and Bob Hooton have sought, despite skeptical 
resistance from most of the music industry, to create welcoming 
weekend experiences in which players from around the planet can 
interact with audiences in unique performance and workshop envi- 
ronments. From July 31 to Aug. 2, the WOMAD USA festival will 
make its North American debut in the 500-acre Marymoor Park 
in Redmond, Wash., teaming with One Reel productions to offer 
an awesome lineup of talent from Africa, Europe, Asia, South 
America, and North America. In short, it will be one of the most 
remarkable events of the summer '98 concert season. 

"Most record companies in the United States feel that Ameri- 
can music will dominate the world," muses 
singer/songwriter Joan Osborne, who's among more 
than 30 renowned international acts on the WOMAD 
USA bill, "but they don't necessarily feel that the 
reverse can work for Americans, and I do." 

Indeed, Osborne has been drawn steadily deeper 
into the global embrace of music since tours in sup- 
port of her multi-platinum 1995 "Relish" album 
enabled her to broaden a longtime interest in music 
from other cultures. "I have alvrays been a fan of 
indigenous music from a lot of other places," Os- 
borne asserts, "because they say to me that there's 
something essentially similar, for instance, about 
religious music from other cultures. There's some 
point where they all converge, and it's essential to 
understand and get to the heart of it." 

Osborne took a "crash course" in Indian vocal 
techniques in December 1995 at the Cultural Insti- 
tute in New Delhi, focusing on the Indian scale and 
its intricate concept of pitch, and she studied the 
basics of Muslim devotional song in 1996 with mas- 
ter Pakistani qawwali singer Nusrat Fateh Ali Khan. "In both 
cases, I found similarities to American blues," says Osborne, "espe- 
cially with Nusrat. He and I would sit and he would play things on 
the harmonium and I would try to imitate his style of singing and 
the manner and phrasing. He would be very patient with me and 
sayi 'Try it again, try it again.' The last time I saw him was in 
December 1996 [Khan died in August 1997]," she adds sadly, "but 
the things Nusrat taught me were very usefuL Some material I'm 
working on for my next record is based on Eastern melodies, and 
while I'm not going to make a qawwali record, certain things have 
leaked into new songs I'll be doing at the WOMAD USA festival." 

Among the songs Osborne may preview is one with an Asian 
influence called "Libertine" and a composition she worked on in 
collaboration with Egypt-born mixer Mutamassik, "Something 
Changed In Me." "She's involved in the 'ill-bient' scene on the 
Lower East Side [of Manhattan], with a lot of DJs and mixers like 
DJ Shadow and DJ Spooky," says Osborne. "Mutamassik's partic- 
ular expertise is rhythms from Egypt, Asia, and North Africa, 
which she incorporates in a collage-esque thing crossed with ambi- 
ent music and hip-hop." Osborne says she's also devised a different 




by Timotiiy White 



live arrangement of the "Relish" track "Spider Web" that she hopes 
"will be ready in time for the WOMAD festival," which, she con- 
fides, she's "definitely attending as a fan as much as a performer 
I was very happy to accept the invitation — especially when I found 
out Ravi Shankar and his daughter Anoushka were on the bill. 
They're great to watch, because the student/teacher tradition in 
India is a deep guru/disciple relationship that's very strong and 
something we in the West don't see very much of. And with some- 
one whose daughter is also his student, there's such a bond of love." 

Shankar himself is equally excited by the chance to perform with 
Anoushka at WOMAD USA, having appeared last year at the U.K. 
incarnation of WOMAD at Rivermead, Reading, in the EngUsh 
countryside. "When I went onstage, there were shrieks and roars," 
Shankar recalls. "I took the microphone, and I said, 'Remember 
me? I am your grandpa. I was at Monterey and Woodstock and the 
Concert for Bangla Desh, and here I am back again. But unless 
you are completely quiet, we cannot tune and start to play.' There 
was such a hvsk of silence you wouldn't believe it!" 
he says with a laugh. "It was fantastic! So I am very 
excited and nervous to play at WOMAD USA, and I 
will, as usual, choose something to play that is very 
classical but neither too highbrow nor a compromise. 
For example, in India we have ragas of the sort for 
selected small groups of musicians that are complex 
but rhythmic. What's really nice is that WOMAD 
USA agreed to give me an evening slot with noth- 
ing before or after me. We need that full atmosphere 
spiritually, and we should ideally be heard with 
fresh, clean minds instead of a drug haze. Because 
our music seeps in slowly, with tranquility. It does- 
n't happen in a flash." 

And neither, as a matter of history, has the now- 
widespread success of WOMAD, whose 1998 sched- 
ule includes 11 festivals in locales as diverse as 
Spain, Australia, Singapore, the Netherlands, Sici- 
ly, Portugal, and the Canary Islands. Each well- 
organized undertaking is a far cry from its shaky 
July 16-18, 1982, start at Shepton Mallet, Somerset, 
England, where Gabriel premiered classic anthems like "Across 
The River" and soon thereafter nearly drowned in fiscal ruin. 

'After going through rocky times financially and almost going 
bankrupt twice, we're very stable now;" Gabriel notes. "And we've 
learned from promoters not to book WOMAD like a rock tour [as 
was attempted with single U.S. shows in 1993-94] but rather as a 
seasonal weekend fixture with a close relationship to the local com- 
munity that's reinforced in all the workshops. 

"From the audience's point of view," Gabriel explains, "we get 
the traditional world music fans, and then there're those of college 
age who get into it from an ethnic, dance music, or ambient out- 
look. We've got some people who plan their annual travels around 
the WOMAD festivals in different countries, so they can hit each 
event over the course of the year! An interesting phenomenon." 

But most important, WOMAD USA creates a context in which 
Baaba Maal, Wilco, Mdrta Sebesty^n, Thomas Mapfumo, B^la 
Fleck & the Flecktones, Spearhead, Billy Bragg, Ashley Maclsaac, 
the Klezmatics, Osborne, the Shankars, and dozens of other top 
artists can share the tender wisdom of cultivating the common, 
human touch that the world's music is uniquely suited to provide. 



^^^^^^^^^^^^^^^^^^^^^^^^ 




LETTERS 









SPYBOY IN THE HOUSE OF LOVE 

I was overwhelmed to see Timothy 
White's excellent Music to My Ears piece 
on Emmylou Harris' exceptional new live 
album, "SPYBOY" ("Karris' 'SPYBOY' Is 
Labor Of Love," Billboard, June 20). I speak 







EMMYLOU HARRIS AND SPYBOY 




for everyone at RED Distribution when I 
say thank you. As someone who also gets 
emotionally inspired when listening to 
Emmylou's voice, I beheve it is both a per- 
sonal and professional joy to be able to work 
with Eminent Records on this project 

Now if we can get a few more people to 
discover Kim Richey, too, the world would 
be a much better place. Thanks for turning 
us on to these great artists and albums. 

Alan Becker 
VP of Product Development 
RED Distribution 
New "fork 

BILLBOARD'S HALL OF FAME 

Thanks .so much for the lOT<ely tribute to 
my mother, Mildred Hall (Billboard, June 
6), written so caringly by Bill Holland. He 
captured her life and times at Billboard 



perfectly. The sepia-toned print of her 
photo was a really nice touch. 

Elizabeth Hall 
Mount Rainer, Md. 

SUGAR AND SPICE 

We are sincerely grateful to Billboard 
for the amazing article by Moira 
McCormick that you published ("Indie 
Sugar Free No Farm Team," Billboard, 
March 28). Never in our wildest dreams did 
we imagine at this juncture that Sugar 
Free would receive the attention of Bill- 
board and the entire music industry, but 
your commitment to coverage of indepen- 
dents and their impact in the music indus- 
try is truly appreciated. 

Doug Lefrak, Thaddius Rudd 
Sugar Free Records 
Chicago 



Letters tppeuing on this pa^ serve ss t forum ror the expression of views of general interest. The opinions ofTered hm are not ne«esesHly those of Billboard or its management. 
Letters should tw sutHnitted to the Letters Editor Billboard. 1516 Bnxdw^ New York, KY 10036. 
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Carlton Cominunications To Acqnire Nimbns 



BY PAUL VERNA 

NEW YORK— In a transaction that 
reflects a consolidation trend in the 
media replication industry, Carlton 
Communications pic, the parent com- 
pany of m^or film and videotape sup- 
plier Technicolor, has entered into a 
merger agreement to acquire Nimbus 
CD International Inc., an indepen- 
dent manufacturer of CDs, CD- 
ROMs, and DVDs with an annual 
capacity of 260 million discs. 

Under the deal — announced by 
Carlton June 17 — Carlton will make 
a cash tender offer of $11.50 per 
share for all outstanding shares of 
Nimbus, valuing Nimbus at approxi- 
mately $246 million, according to a 
Carlton statement. Stockholders and 
management of the Charlottesville, 
Va. -based Nimbus — who own approx- 
imately 44% of the company's stock — 
have agreed to tender their shares 
into Carlton's offer, according to the 



statement. 

Carlton chairman Michael Green 
says the Nimbus acquisition comple- 
ments Technicolor's strength in the 
film and videocassette markets. 

"Just as [Technicolor] added video- 
cassettes to its film operations in the 
'80s, now we are adding optical discs 
in the '90s," says Green in the state- 
ment. "The penetration of VCRs, 
DVD players, and PC disc drives [is] 
growing as part of the worldwide 
expansion of screen-based entertain- 
ment." 

In the statement. Nimbus chair- 
man/CEO Lyndon Faulkner says, 
"Technicolor has real distribution ex- 
pertise. Nimbus has demonstrated the 
strength of its CD-Audio and CD- 
ROM capabilities. As a leader in DVD 
production, we believe there is great 
potential for rapid growth as a sup- 
plier of DVD-Video, Divx, and DVD- 
ROM products to the home enter- 



tainment and computer industries." 

The Carlton-Nimbus agreement fol- 
lows two other high-profile transac- 
tions in the replication industry in 
recent years; the merger between 
Allied Digital Technologies and Haup- 
pauge Manufacturing Group in mid- 
1994 and the early-1997 acquisition of 
Disc Manufacturing Inc. by Canadian 
manufacturer Cinram Ltd. 

Carlton is a U.K. -based media 
giant; its subsidiaries include British 
Digital Broadcasting and recording 
console maker Solid State Logic. 
Carlton employs 11,000 people and 
has annual sales of $2.8 billion, 
according to company disclosures. 

On the day the deal was announced, 
Carlton's stock closed on the New 
York Stock Exchange at 25'/i«, 
unchanged from the previous day's 
closing; Nimbus' stock closed on Nas- 
daq at llVis up Vi< from the previous 
day's closing. 
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ASCAP MEMBERS 



Songwriter of the Year 

Sean "Puffy" Combs 



R&B Song of the Year 
• Can't Nobody Hold Me Down " 

WrikTs: StMii "I'litiv " tiuiibs 
Slo\ io 1. 

\nshicni Msrick 
Cirt'i; !*rosti)piiio 

i^'iiblishtT'.: Buclui Mii>ii: 
\ii Kar- Music 

Rap Song of the Year 
"Can't Nobody Hold Me Down " 

VVrilcrs: Sf.in I'lilH " Cunibs 
Sk-vii- J. 
M.1S0 

N.ishifin Mvrick 
Crt's I'ri-stopjmi 
Vl.ittlK'w Wilder 
PiibliNluTs: Buclni Music 
Nil Ears Music 
Strivlwisi- Music 

Dance Song of the Year 
•Un-Break My Heart" 

Writer: ni.iiic Warren 
rublishcr; l>:i- AI St^NC^S 

Soundtrack Song of the Year 
"Don't Let Go (Love) "(from Set It Off) 

WritL'r-- AndrL'.i M.irtin 

Kan Matias 
I'ublishiTs; Alnm Music Corp. 

tliuOrClu'ttdM.i 

Sailaiuira Puhlisliin}; 

VVariKT/X'happcIl Music, Inc. 

Reggae Artists Of The Year 

floli Marlc\ KM [■:c>;);ai.- .\rlisi ni ihc ^carl 
lldunlv Killer ll'KSi 
Mavi I'riesl (I'KS) 
Shag(;v 

7if;>;> Marley & tlie MeliKiy Makers 



4 Seasons of Loneliness 

Unlirs hmnu l.nn 

Tei r\ 1a'v\ is 
I'liblishors: hAH Music l*ubiishini; 

i-l\ to T\ nie Tunes 

Big Daddy 

Unli-rs, I K-rbvTt VI. ilrtnvn 

Heavy D 

rublisher: EMI Vlusic Pnblishini; 
Kietm.in Vliisic 
Setil tin Seul Music 

The Boss 

Ui iH r-. Nukol.is .Ashleni 

Valerie Simpson 
I'uW.sIht: \ick-0-Val Musiv Cv. Inc. 

Cold Rock A Party 

Uril.i \R I Ml 

rublishers: IJMt. Seii^s. Inc. 

liriu>kl\ n B.iseil Publishing; 



Writers: Arnoki Hennings 

D.lrim lenes 

Michael Keith 

Quintles Parker 

Marvin Scanilrick 

Cvnirtne\ Sills 
I'liblisluTs: liiMne Tribe rublishinj; 

C. Sills Publishlnn 

HMI Music Publishing 

lustin CemKs Puhlishnij; 

K.ilinniia Music 

Din Da Da 

Writer: <.eorj;e Kr.ui/ tCiemal 

rublishers: Butlde Vtiisic Inc. 

I ititien \i«rdten 
\lusik\erla^ (Ciemal 

Discotheque 

WntiT- niwii- IPKS> 

A Jam (.laMen iPKSl 

The IMkc U'KSi 

Larry Mullen d'KS) 
Publishers: l\»lv(;ram Internatiinial 
I'ublisliint;. Inc. 

Don t Let Go (Love)(from Set It Off) 

Wi ll, r~ \n>li.M M.ii'iii 

Kan Vlatias 
rublishers- .Mmo Music C iirp. 

One or C.hell.. He 

Sailandra riit>hshin); 

Warner,' C'happell Music. Inc. 

For You 

Writer, Kelin\' I.erunl 

Pulilishers; C elitur'd Music Inc. 
I'SO LiniiteJ 



For You I Will (from Space Jam) 

Wntk'r Pi.iiu U.irren 

I'ublislu rs; Kl .M.SONt.s 

Warner Chappell Music. Inc. 

Free 

Writers: Iiihn Clatene 

LTtra Nate 
I'ublisliers: Ci'niniitment Music 

lessica Michael Music Inc. 

roKC.rain Intcmilieiul l\iWishini;, Iiw. 

I Itr.i liliie Music 

Get It Together 

Writer llenell feiles 

Publishers: C'heckman Music 

\\'arner Chappell Music. Inc. 

Get Up 

Writers: Kric lav Riiblnsun 

/ack Teins 
Publishers: KM! lebete Music 
Publishing; 

fluindruninier Music 

Hypnotize 

W I Iters Ranch' .-\lpert 

.Andv ..\rmer 

Sean "Puttv" C enibs 

The \etivrit>us B.I.C. 
Publishers: .Almi* Music Corp. 

IJacki// Music Companx- 

H.I. CI. Poppa Music 

PMI Music Publishing 

lu..!in Conibs Publishing 

I Can Love You 

Writers \larv 1. Blige 

Pa Tini\ a HIige Da Costa 
\enos r)a Costa 
\ashien^ M\ rick 

Publishers: ChocoIalc'-\.\aniIla Publishing 
Mary I. Bli.ge Music 
\asluii.u k I'lil-'lisliing 
VIC,\ Music Publishing, 
A Dix ision tit L nnvrsil Studios, in. 



\Vriters; Kene Moore 
TiMle 

,AngeIa Winbush 
Pul^lisliers: .\ngel \otes Music 

I;VII Music Publishing 
lellv's lanls. I ,1 ,C. 
Slam L Well Productions 
suti Music Inc 

I Love Me Some Him 

Writers, Andrea Martin 

(iloria Stewart 
Publi*ihers; Alnio Music Corp, 

Plavthing Music 

Sailandra Publishing 

Too True Songs 



THE beart 

AND SOUlov MUSIC. 



insomnia 

/\nUr- 1,1// ll'KSI 

K..II1. il'KSi 
•^isicr nils- lI'KSl 
•"liblislKT--; HM(i Sitnj;s, liu . 

t h.inipiiin Mii-^io (PRS> 
K\ll Mu-it riibli>hins 
W.iimT/Clwpp'II MiiMC, Inc 



Never Miss the Water 

WriU'i^ I h.irlii' \I.>U- lI'KS) 

(..Lrrv Lli'\c.iu\ 
riiblisluTM U.ili.ini.i I<li\ tlim Music 

VVdmcr/ClwppL'U Vlusit, Inc 



Nobody 

rnblislurv 




Publisher of the Year 
£MI Music Publishing 

_et Me Clear My Throat 

Anii i I'l K,....| 



-ove Is All We Need 

Al-UcT- \l.ir\ I lll:-L 

liniiin i.im 
Rick l.imc- 
Tcrrx Linvi> 
("iiblisluT-*: I All Mti-'ic l*uMisIiin}; 
VWw T\ mi* Iiiiu's 

\ \. Bli.m- Music 
Sloni- C jl\ Music 
MCA Music I'ublishin!;. A 

Diiision i»t Lnivcrsil 

Suiitns. Inc. 

Wlo Money Mo Problems 

Ariu r^. ^i.iu I'uih t itnib^ 

Sll-MC- I 

M.isc 

The NiiU^rii.us B.I.C;, 
("ubllshcrs: B.I Ci. I'lipp.t Music 

lAII Musii Piiblishini; 
lustui CiMllbs rublislnnj; 
M.isiMi lii'th.i I ntiTt.iinim-iU 
Sti'v i-n A. lorii.in \lusii 



Krith Sweat 

ki'ith Sweat Publishiu); 

V\arncr Chapjvll Music, Inc. 



No One Can Love You 
More Than Me 

»\nluv icii\ lirillcn lI'KS) 

rublt..bcT: Warner Clwpjx'll Mit>ic. Inc. 

No Time 

Willi TV Sf.m Tullv" Ci'Illb-- 

Sli'V ii- I. 

rublisIuTs: (All \lu*.it I'tiblishinj; 

Instill C i>mli> I'ltbli-hins 
Sli'VL-n ,\. lt>ril.in VUisjc 

Not Tonight (Remix) (from 
Nothing To Lose) 

J "\Iis<,k'nif.iin«r ' Kilii'll 

I Li-.! "Li'M t-Vf" l.opt"- 

Aiij-ii- M.irliiuv 

\ I v'l' k <i .ii'c I Mil li .1 m ni .1 li 
I'liblisliiT^: Aii^if M.irliiuv Mii^ii 

b.MI Miisii I'liblishini; 

M,i>s Ctmtiision lYiHlik-liuns 

l\irtbi/ MuMi. 

1 luiwiii' T.inlrum \Iu^ic 

W.iniiT C li.ip|X'Il Mtif-ic, Inc. 

On & On 

VVriliT'.r \ t\ k.ili B.kIu 

l.ih Hiirii 
rubiislHTs: BMC Stm^N, Inc 

Divine I'imp rubli«.hiiii; 
Mi\i»i.liT rubli>hni>; 
MCA Mii-ic I'libli-Iiinj;. A 
DiviMiMiol Lni\L-r^»l 
StiKlit»>. Inc 



Pony 

Wiiu rs Sii-phon "Sl.Hiv" G.ira-lt 

CMiunviiu* 

iimb.iI.mJ 
rubli-hers: Clokl D.uidv Muj^ic 

I k-rbilicioiis Mii'.ic 

Vir>;ini.i Bi'.ich V1u>k 

Shadows of the Past 

rubii>luT: locill.i Musk- 



Somebody Bigger Than You 
and I (from The Preacher s 
Wife) 



WriU'r<: |. Fr.inciv Burkr 
llv MiMth 
U»liim\ l..inj;i' 

riibli>hi*r; BiilN tvi- Music In 



Heritage Award 
Chaka Khan 

Up Jumps Da Boogie 

Writers: Miss\ 'MiM.K'nu\iiM»r" I lliiiH 

RihI Ti'mpiTlttn 
I'u blight T- RiuKon.ns 

The Way 

Writers: Ralph Kalci>n 
Oscar t.ai'tan 
I'liblisher: Murk rublislnn^; Inc 



What About Us (from Soul 

Food) 

Untei^. \Iisv\ \lis»Ienieaii.'l' I llmtt 

liiiib.il.iiul 
rubli^lier^: VI.is.. Cnnlltsitm PhkIik iit'iv 

\ irf;inia Beach Mlivi. 

What Kind of Man Would I Be 

Writers: lellrev Allen 
Kickv Kinchen 
Kori Lewis 
LInmerODell 
Sii.klev 

I awrence W.uUlell 
rubiislier^: l:MI Music rublisliini; 

Mint Factory Tunes 

What's On Tonight 

VVriters: IV\ante 

lames V . ItMH's 

Montell InrJan 
I'lil'lisliers: H A I 

IV Svvin^ Mub Inc. 

EMI Music rublishin.n 

Mo' Su.in;4 I'ublishin); 

You Make Me Wanna 

W I iti'i> ii-iin.uiu- I >upi t 
Manuel Seal 
Lsher 

I'libhsiiers: HMC, Son^s, Inc. 

LMI Musii I'ublishin;; 
Slack All Mn-ic 
So So 111 ! Music 
L R-l\ 




CONGRATULATIONS TO OUR 1998 RHYTHM & SOUL 
MUSIC AWARD WINNERS. 
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2 Video Cos.' Xmas Plaos 
iDclode Dueling 'Rudolphs' 



BY CAmERINE APPLEFELO OLSON 

WASHINGTON, D.C.— Although 
the weather outside is still 
delightful, a 
potential battle 
is already 
brewing 
between two 
video compa- 
nies vying for 
top Christmas- 
time bragging 
rights. 

The revital- 
ized video division at Golden 
Books Family Entertainment 
(GBFE) Ls putting finishing touch- 
es on a brtMid campaign touting its 
recently acquired catalog of holi- 
day classics, which include 
"Rudolph The Red-Nosed Rein- 
deer." Meanwhile, GoodTimes 
Home Entertainment Ls looking to 




parlay the Rudolph recognition 
factor into strong sales for its 
new movie starring the shiny- 
nosed hero. 

Golden's new 
Holiday Clas- 
sics Collection 
contains the 
vintage Clay- 
mation half- 
hour specials 
"Rudolph," 
"Frosty The 
Snowman," 
"Santa Claus Is Comin' To Town," 
and "The Little Drummer Boy," 
which were previously released by 
LIVE Entertainment, plus 1993's 
"Frosty Returns" and a "lost clas- 
sic" called "Cricket On The 
Hearth" that was aired on televi- 
sion in the '60s but has never been 
l(\mthliie.d on luti/e 8I>) 



THE NEW RUDOLPH 



Senate Hearing Renpens Lyrics Debate 



PolyMedia, Teen Mag Link 

Publication Will Promote PolyGram Set 



BY EILEEN FITZPATRICK 

LOS ANGELES— In another indus- 
try example of targeted marketing 
and co-branding, PblyMedia is hook- 
ing up with Petersen Enterprises' 
Teen magazine to promote new and 
emerging artists. 

The first release under the two- 
year deal will be "TEEN Band Alert," 
a compilation album featuring Poly- 
Gram emerging acts Tracy Bonham, 
All Saints, Texas, 98 Degree.s, Radish, 
and Tonic, as well as established acts 
Salt 'N Pepa, Dishwalla, and Joan Jett 
& the Blackhearts. 

The sampler CD will be in stores 
July 28 at a suggested retail price of 
$11.98. Three more samplers aimed 
at teen girls are in works, with a new 
release scheduled for every six 
months (Billboard Bulletin, June 18). 

Both companies say the alliance is 
part of a "brand extension" strategy 
designed to gain exposure in new- 
markets. 

"The key is find an outside part- 



ner to enhance their brand and to get 
our pnxluct into the hands of the tar- 
get market at a low price," says Poly- 
Media senior VP (U.S.) .lohn Espas- 
ito. In addition, PolyMedia hopes to 
reactivate inactive buj-ers and boost 
full-length sales of the featured 
artists, he says. 

PolyGram Group Distribution will 
feature the title in its back-to-school 
retail promotions. 

PolyMedia, which was created last 
year, has done similar compilations in 
conjunction with Kellogg's, Pontiac, 
and NASCAR. Teen magazine has 
previously lent its name to computer 
software and accessory items that 
young gu-ls purchase. 

"Music is so important to teen 
life," says Petersen Enterprises pres- 
ident Justin McCormack, "and we're 
always trying to figure out ways to 
get closer to them." 

"TEEN Band Alert" will be heav- 
ily promoted in the August and Sep- 
(Conllnued on page 97} 



CD Warehouse Picks Up Fellow 
Used-CD Firm Disc Go Rouod 



BY DON JEFFREY 

NEW YORK— CD Warehouse's 
acquisition of Disc Go Round brings 
the total number of stores under CD 
Warehouse's banner to 300, making 
it the fifth-largest prerecorded-mu- 
sic chain in the U.S. Of that amount, 
277 stores are franchised, and 23 are 
company-owned. 

CD Warehouse, a franchiser and 
operator of music stores that special- 
ize in selling used CDs, acquired Disc 
Go Round, another franchised chain 
of used-product stores, for $7 million 
cash (BiUboard Bulletin, June 18). 

Disc CJo Round had been owned by 
Grow Biz International, a Min- 
neapolis-based franchiser of several 



retail concepts. 

Oklahoma City-based CD Ware- 
hou.se is purchasing franchise rights 
to 134 Disc Go Round stores and the 
assets of three company-operated 
stores. 

Doyle Motley, senior VP/CFO of 
CD Warehouse, says that the compa- 
ny financed the purcha.se from a $16 
million private placement earlier this 
year and that the remainder of the 
proceeds from that sale will be used 
for other acquisitions. "It's the first 
of many we hope to make this year," 
he says. 

Motley adds that the owners of 
independent and small-chain retail- 

{Continued mi pane 96) 



BY BILL HOLLAND 

WASHINGTON, D.C.— Federal gov- 
ernment involvement to ensure that 
minors cannot purchase recordings 
with objectionable lyrics came a step 
closer at a Senate panel hearing 
June 16. 

While no legislation was offered at 
the Senate Commerce Committee 
hearing — titled "Labels and Lyrics: 
Do Parental Advisory Stickers 
Inform Consumers and Parents?" — 
Sen. Kay Bailey Hutchinson, R- 
Texas, said the panel might consider 
crafting a bill in the future. 

"I wouldn't be awrse to legislation 
if we could find out how to make it 
constitutional," .she said. 

Sen. Sam Brownback, R-Kan., 
who chaired the hearing, expressed 



doubts that the industry's TOluntary 
advisory-sticker program has pre- 
vented listeners under 18 years of 
age from buying product with explic- 
it lyrics. "Much evidence suggests 
that most hyper-violent albums are 
bought by children." he said (Bill- 
board Bulletin, June 17). 

Brownback called for greater 
"responsibility" and stricter "volun- 
tary" standards for labels owned by 
"hugely profitable" parent compa- 
nies, .singling out EMI, Seagram, and 
PolyGram. 

BrovTOback al.so pointed at retailers, 
saying that "anecdotal evidence sug- 
gests" that the policy of some stores 
to refuse to sell to minors albums with 
parental advisory stickers is "often 
ignored." He suggested a tougher 





Big River. Mercury act Hanson recently shot the video for "River," the first single 
from its latest album. "3 Car Garage: The Indie Recordings SS-'Se." On the set. 
the band joined "Weird Al" Yankovic; who directed the clip, and Academy 
Award-nominated actress Gloria Stewart; who lent credibility to the video's 
"Titanic" theme. Shown, from left, are Yankovic; Stewart; and Zac. Taylor, and 
Isaac Hanson. 

Srmmys Mm To LA. 



BY CHRIS MORRIS 

LOS ANGELES— As anticipated, 
the Grammy Awards will return to 
L.A. in 1999 (Billboard Bulletin, 
June 16). But Michael Greene, 
president/CEO of the National 
Academy of Recording Arts and 
Sciences (NARAS), is also making 
conciliatory gestures toward New 
York Mayor Rudolph Giuliani, with 
whom Greene became embroiled in 
a noisy public feud earlier this year. 
Greene is also flatly stating that 
the awards will return to New York 
in the future. 

The 1999 Grammy ceremony — 
which will he the 41.st annual pre- 
sentation of the awards — will be 
held Feb. 24 at the Shrine Audito- 
rium, the site of the most recent 
L.A. Grammy shows. CBS will 
again teloNnse the event, which will 
be broadcast live in the East and 
tape-delayed in the West. 

In light of the acrimony between 
Greene and Giuliani, many 
observers had assumed the awards 
would return to the West Coast 
next year following a two-year stint 
in New York. 

After Greene allegedly subject- 
ed a Giuliani aide to a torrent of 
verbal abuse at a January event 
announcing the '98 Grammy nomi- 
nees, Giuliani publicly stated that 
his city didn't need the Grammys 



(Billboard, March 7). Greene later 
sent flowers to the aide as an 
expression of regret, but the flow- 
ers were returned, and Giuliani 
said the gesture wasn't an adequate 
apologj; 

However, w'hile L.A. Mayor 
Richard Riordan took a few digs at 
Giuliani and New York at a June 16 
Beverly Hills Hotel event announc- 
ing the Grammys' move back to 
L.A., Greene continued to assert 
his desire to bring the show back to 
the Big Apple at a future date. 

Greene told Billboard that while 
he hasn't had any conversations 
about the matter with Giuhani, he 
has met with the management of 
Madison Square Garden and Radio 
City Music Hall about the show's 
future in New York. 

Greene also praised Giuliani for 
making New York a safer location 
for an event like the Grammys. He 
added, "We want to get past [the 
dispute], because New York is a 
place we look forward to going back 
to again and again." 

NARAS also announced that it 
was presenting the NARAS Foun- 
dation — its aUied nonprofit organi- 
zation dedicated to advancing music 
education in the schools — with a 
check for $2 million derived from 
the sale of an album featuring the 
1997 Grammy nominees. 



acrass-the-board 18-to-buy program. 

Not everyone, however, is con- 
vinced there's a current problem. 
"I'm just not hearing from our mem- 
bers that there are huge numbers of 
upset parents out there complaining 
about the way we handle product 
with the parental advisory, which 
makes me think our policy of di\"er- 
sity is working," says Pam Horovitz, 
executire VP of the National Assn. of 
Recording Merchandisers (NARM). 

"One thing we find particularly 
difficult about Sen. Brownback's 
riew is this belief that a 'one size fits 
air approach works," she says. 
"There are huge differences in the 
kids themselves, in the communities 
in which the music is sold, in the 
nature of the stores in tho-se commu- 
nities, and in the music itself. Our 
experience is that you'w got to have 
a lot of flexibility." 

NARM was among the many 
ICnnihined m page 96) 

VH1, Epic Team 
For Multi-Format 
'Divas' Release 

BY MELINDA NEWMAN 

NEW YORK— VHl and Epic Rec- 
ords are banding together to release 
"VHl: Divas Live" this fall in the al- 
bum, home video, and DVD formats. 

The show, which was broadcast 
from New York's Beacon Theatre, fea- 
tured Celine Dion, Aretha Franklin, 
Gloria Estefan, 
Shania Twain, and 
Mariah Carey, as 
well as special 
guest Carole 
King. During its 
first six airings, 
the show drew' 20 million viewers, 
according to VHl president John 
Sykes, making it the channel's most 
watched program. 

The release will feature the April 
14 lire concert almost in its entirety, 
according to Sykes, and will include 
a portion of the finale that didn't air 
because of time constraints. The only 
music from the evening that will not 
be on the album are the two songs 
Franklin performed from her new 
set "A Rose Is Still A Rase." 

"1 give all the credit that this al- 
bum is coming out to [Epic execs] 
Dare Glew and Polly Anthony," saj's 
Sykes. "Dave called me up literally 
two dajTi after the show and said how 
much he lo\'ed the event and that he 
wanted to make a record of it." 

Epic intends to release the album, 
home video, and DVD the first week 
of October, according to Epic GM 
David Massey. "We think it's a very 
unique erent that encapsulates a mo- 
ment in music history and was a bril- 
liant performance all around. Erery- 
one who saw the show knew it was 
something that needed to be cap- 
tured on di.sc." 

A portion of the proceeds from the 
sale of the release will go to Save the 
Music, a VHl program designed to 
restore music education in public 
.schools. Sykes says the concert con- 
tributed several hundred thousand 
(Continued on page 20) 
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ASGAP Honors Chaka Khan 

Others Feted At Rhythm & Soul Awards 



BY SHAWNEE SMITH 

NEW YORK— R&B stylist Chaka 
Khan received ASCAP's first 
Rhythm & Soul Heritage Award at 
the organization's 11th annual 
Rhythm & Soul Au'ards, held June 
16 at the Supper Club here. 

The presentation of Khan's 
award was the event's highlight, as 
soul singers Phoebe Snow, Sandra 
St Victor, Jacd MeGhee, and Debra 
Cole joined the Family Stand in a 
musical tribute to the artist. 

ASCAP president/chairman 
Marilyn Bergman, longtime Khan 
producer Arif Mardin, and "I'm 
Every Woman" songwriters Nick 
Ashford and Valerie Simpson all 
presented the award to Khan. 

Bergman said, "We chose Chaka 
Khan not only because she's a great 
singer but [because] she's also an 
important writer She's crossed 
over between R&B, jazz, and pop, 
and I think she really deserves 
recognition for her body of work." 



Another first-time award was 
the top soundtrack song of the 
year, which was snagged by "Don't 
Let Go (Love)," from the "Set It 
Off" soundtrack. The songwriters, 
Andrea Martin and Ivan Matias, 
performed the track at the event 

The evening also included a pre- 
sentation regarding the induction 
of Martin Luther King Jr. into 
ASCAE King's "I Have A Dream" 
speech was set to music last year 
on Hip-0 Records' "Living The 
Dream" tribute album. 

Another key award of the 
evening was songwriter of the 
year, which was given to Sean 
"Puffy" Combs for "Can't Nobody 
Hold Me Down," "Hypnotize," "tto 
Money Mo Problems," and "No 
Time." The publisher of the year 
was EMI Music Publishing, the 
R&B and rap song of the year was 
"Can't Nobody Hold Me Down," 
and the dance song of the 
(Continued on page 88) 



RECORD COMPANIES. Marty Green- 
field is named executive VP/CFX) at 
Warner Bros, in Burbank, Calit He 
was senior VP/CFO at Elektra. 

MCA Nashville promotes Larry 
Willoughby to VP of A&R in Nash- 
ville and Jim Roe to director of 
national sales in Atlanta. They were, 
respectively, senior director of A&R 
and director of regional sales. 

Ginger Greager is named VP of 
media relations at Univiersal Records 
in New York. She was senior director 
of media and artist relations at Mer- 
cury Records. 

PolyGram Soundtracks in Los 
Angeles names Steve Gizicki direc- 
tor He was senior product manager 
at Track Factory. 

Arista Records in New York pro- 
motes Deborah Gilbert to director 
of alternative marketing. She was 
manager of alternative marketing. 

Republic Records in New York 




GHEENFIELD WILLOUGHBV 

names Brett Alperowitz director of 
artist development He will continue 
his duties as manager of the Blood- 
hound Gang. 

Emil Bartovic is appointed man- 
aging director at Warner Music 
Czech Republic in Prague and Warn- 
er Music Slovakia. He was controller 
at Warner Music Czech Republic. 

Bad Boy Records in New York 
names Marcus Logan marketing 
manager. He was tour manager at 
Rhythm Jazz Entertainment 

V2 Records in New York names 



BYDOUGREECE 

and CATHERME APPLEFELD OLSON 

LOS ANGELES— The tension be- 
tween companies involved with the 
digital tran^nission of music and video 
content and the Recording Industry 
Assn. of America (RIAA) has heated 
up significantly in the last few weeks, 
as both parties angle to gain a favor- 
able position for their respective con- 
stituents in the online age. 

The forum for much of the debate 
is taking place in Washington, D.C., 
where a consortium of new-media 
companies are among those attempt- 
ing to alter legislation before the 
House of Representative that would 
implement the international treaties 
adopted by the World Intellectual 
Property Organization (WIPO) in 
1996. The Senate passed a compan- 
ion bill in mid-May. 

The members of the new Digital 
Media Assn. (DiMA) (see story, this 
page) object to language in the bill 
(H.R. 2281) that they say holds 
streaming-technology companies 
liable for copyright infringement 
when they make an ephemeral copy 
of a sound recording. Meanwhile, 
"traditional" broadcasters get 
exempt status under the bill, the 
DiMA members say. 

Streaming technology requires 
that several seconds of data be stored 
in a computer's memory before a 
sound bite can be played. 

"If temporary RAM copies, if 
those few seconds of material, are 
deemed to be unlawful, audio and 
video over the Internet will come to 
a grinding halt," Seth Greenstein, 
the association's Washington-based 
counsel, said in recent testimony 
before the House subcommittee on 
telecommunications, trade, and con- 
sumer protection. 

DiMA also believes the "first sale" 
doctrine, which lets the purchaser of 
a copyrighted work resell it should 
be adapted to the digital environ- 
ment. In the World Wide Web envi- 
ronment rights holders have argued 
that because a copy of a work would 
remain on a sender's computer even 
after it had been transmitted to 
another buyer, it wouldn't be a true 
resale. DiMA members Liquid Audio 



ROE GREAGER 

Caron Veazy head of product man- 
agement She was national director 
of marketing and artist development 
at Freeworld Recordings/Dallas 
Austin Recording Projects. 

PBS Records in Burbank, Calif., 
names Hope Hennessey marketing 
manager. She was manager of pre- 
mium service at American Program 
Service. 

PUBLISHING. Brentwood-Benson 
Music Pubfehing in Na-shville names 
Jon Conley publishing programmer/ 



and a2b have developed technolc^es 
for secure electronic copying and 
delivery of music that ensure that 
the copy on a sender's computer is 
deleted after transmission. 

DiMA also argues with elements 
of the bill that would hold Web site 
owners secondarily responsible for 
the "innocent" transmission of 
infringing content or for carrying 
links to other Web sites that are 
guilty of infringement 

Greenstein called H.R. 2281 "an 
unbalanced, anti-technology bill that 
prejudices the development of the 
Internet as a broadcast medium and 
as a new mode of electronic com- 
merce. When we perform music over 
the Internet some claim that we are 
actually recording it and so seek a 
mechanical royalty. When we sell 
music over the Internet by down- 
loading a nie, some claim that we are 
publicly performing the music and so 
seek a performance royalty." 

H.R. 2281 has been molded with 
much input from the RIAA and the 
National Music Publishers' Assn., 
among others. Like the consumer 



WASHINGTON, D.C.— The new 
realities of the music business have 
given rise to a new organization — 
the Digital Media Assn. (DiMA). 

The group — formed by seven of 
the most prominent companies that 
provide technology enabUng the dig- 
ital transmission of music and video 
content — came into being when its 
members realized their concerns 
weren't necessarily in sync with 
those of existing music industry 
groups such as the Recording Indus- 
try Assn. of America (RIAA), ac- 
cording to Seth Greenstein, the asso- 
ciation's Washington-based counsel. 

The charter members are a2b 
music, broadcastcom, CDnow, ENSO 
Audio Imaging, Liquid Audio, Real- 
Networks, and TCI Music (Billboard 



GlZlCKI GILBERT 

analyst Todd Moore creative direc- 
tor, and Angel Bowles administra- 
tive assistant to the president. They 
were, respectively, environmental 
specialist at the Department of Envi- 
ronment and Conservation, A&R 
administrator at Benson Music 
Group, and assistant to the senior VP 
at Bug Music Inc. 

Bug Music in Hollywood names 
Pamela Lillig James director of 
business affairs, film and television. 
She was VP of music creative affairs 
at Sony Pictures Entertainment 



electronics manufacturers and Inter- 
net companies that have been fight- 
ing the bill for some time, DiMA's 
position is in stark contrast to that of 
the RIAA and chips away at the face 
of a unified music industry. 

The RIAA believes that DiMA's 
current strategy in lobbying on the 
WIPO treaties bill wording is, in fact 
designed to emancipate its members 
from another piece of legislation — 
the Digital Performance Right in 
Sound Recordings Act, which was 
passed in 1995 and enacted in 1996. 
That bill requires Webcasters to pay 
an additional fee beyond those 
charged by performing right groups 
ASCAP BMI, SESAC, and the Harry 
Fox Agency. This additional fee goes 
to sound recording owners, rather 
than the writers that are represent- 
ed by the performing right groups. 
Traditional broadcasters are exempt 
from paying a fee to recording own- 
ers, i.e. labels, for use of music. 

"(DiMA members] are trying to 
insert themselves into the WIPO 
debate not because they have any 
(Continued on page 96) 



Bulletin, June 18). 

Although DiMA officially took 
form just three days before Green- 
stein testified at the latest subcom- 
mittee hearing on the World Intel- 
lectual Property Organization 
(WIPO) legislation, Greenstein says 
the association had been in the works 
for some time. 

"This was just the first opportuni- 
ty to make a public statement," he 
says. "It is unfortunate that it is in a 
forum where we have different inter- 
ests in the recording and music 
industries." 

DiMA is at odds with the RIAA 
and other industry groups over some 
provisions in the WIPO enabling leg- 
islation that it believes to be "anti- 
(CotUinued on page 96) 



ALPEROWITZ CHENAULT 

RELATED FIELDS. BMI in Nashville 
promotes Vinolla Chenault to assis- 
tant VP of performing rights, Gary 
Cannizzo to assistant VP of finan- 
cial accounting, and Milt Laughlin 
to assistant VP of application sys- 
tems. They were, respectively, senior 
director of performing rights, assis- 
tant controller, and senior director of 
information technology 

DM Mu.sic in New York names 
Ricky Greenstein director of artist 
booking. He was an agent at Famous 
Artists Agency. 




A Family Affair. Legendary sitar virtuoso Ravi Shanl<ar recently performed at 
New York's Town Hall with his 1 7-year-old daughter, Anoushka, also a sitarist. 
The show was opened by Ravi Coltrane, named after Shankar, and his mother, 
Alice Coltrane. Shown backstage at Town Hall, from left, are Angel Records A&R 
rep Steve Ferrers, Anoushka Shankar, Ravi Shankar, and Angel senior VP/GM 
Gilbert Hetherwick. 
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America Ready For A Rediscovery 

Veteran Pop Outfit Has A New Oxygen Album, Full Tour Schedule 




BY CHUCK TAYLOR 

NEW YORK— It may not have visit- 
ed the Hot 100 in 15 years, but the 
pop/rock/AC outfit America is hard- 
ly wa%nng the white flag. 

Not only is the hitmaker of such 
classics as "A 
Horse With No 
Name," "Sister 
Golden Hair," 
and "You Can Do 

Magic" back with ! I 

a new album on 

Oxygen Records — an arm of the 
King Biscuit Entertainment Group 
— but it continues to tour after near- 
ly 30 years of making music. In fact, 
it says its moat .successful road stint 
was last yean 

In addition, the band's 1975 "His- 
tory/America's Greatest Hits" con- 
tinues to sell in the neighborhood of 
2,000 copies a week, according to 
SoundScan. Total sales since its re- 
lease have topped 4 million units, 
according to the Recording Industry 
Assn. of America. The band also has 
a dedicated following among a num- 
ber of fervently embraced World 
Wide Web sites that offer concert 
reviews, a message center, and pho- 
tos. (A recent contest revealed "A 
Horse With No Name" as fans' 
favorite America song, beating "Ven- 
tura Highway" by a single vote.) 

Its new album, "Human Nature," 
planned for an August release, offers 
12 cuts consistent with the style the 
band is known for; it capitalizes on 
familiar harmonies, gentle melodies, 
and a focus on pop, AC, and countrj' 
stylings. 

The group includes original mem- 
bers Gerry Beckley and Dewey Bun- 
nell; third American Dan Peek 
departed in 1976 for a career in con- 
temporarj' Christian music. The cur- 
rent members invited a number of 
old friends to participate in the pro- 
ject, including the Eagles' Timothy 
B. Schmit, the Beach Boys' late Carl 



1^ 




produced two cuts. PubUshing is held 
by Warner/Chappell. 

•America is the third element of the 
California trio: Fleetwood Mac, the 
Eagles, and America," says Steve 
Ship, president of King Biscuit Enter- 
tainment and Oxy- 
gen. "They com- 
pletely rank up 
there, with num- 
erous hits over a 
long career span 
and an enormous 
touring base. 
They're also the only group to be pro- 
duced by George Martin as many 
times as the Beatles, which is one of the 
greatest l^^des you can have in rock." 

The deal to release America's latest 
album — its 19th — came after King 
Biscuit released a live recording of a 
1970s America performance on the 
classic "King Biscuit Flower Hour" 
series. That album, released in 1995, 
had enough impact at retail — 12,000 
{Continued on page 19) 



Wilson (Beckley spoke at his funer- 
al), Phil Jones of Tom Petty & the 
Heartbreakers, and Robert Lamm 
and Jason Scheff of Chicago. 

Elliot Shiner, who worked on Fleet- 
wood Mac's recent "The Dance," 
mixed two songs, including the first 
single, "From A Moving Train." Phil 
Galdston, who co-wrote three tracks 
on Celine Dion's Grammy-winning 
"Falling Into You," co-wrote and co- 

Lilith Fair Spot Caps Eden White's Run Of Good LucIc 



London's All Saints Find 
Steady Ascensinn In U.S. 



BY DOUG REECE 

LOS ANGELES— London Rec- 
ords/Island act All Saints is final- 
ly beginning to ascend to 
the superstar .status 
in the U.S. that 
it already enjoys 
around the world. 

The London- 
based foursome, 
which has already 
broken in countries 
such as the U.K., 
Norway, France, and 
Austr^ia, became a 
Heatseeker Impact 
act when its epony- 
mous debut album 
moved into the top half of riti 
The Billboard 200 last ,/ HKT 
issue at No. 99. "All i(Sffl^^ 
Saints," which is No. 100 
this issue, has sold more 




than 102,000 units since it was 
released March 10, according to 
SoundScan. 
All Saints member Shaznay 
Lewis — who along 
with Melanie Blatt 
recorded under the 
name All Saints 
1 .9.7.5. before join- 
ing with sisters 
Natalie and Nicky 
Applcton — says tJiat 
beyond its commer- 
cial success, the act's 
rise validates its ar- 
tistic direction. 

"When everything 
started to happen 
with [Blatt] and me, we 
were 17, 18 years old and 
just kind of happy to be 
doing anything," says 
fContimied on page 20) 



BY PAUL VERNA 

NEW YORK— A year ago, Eden 
White attended the Lilith Fair as a 
fan, dreaming about the day she 
might get to play the big stage. This 
summer, without a label backing her 
and with only regional fan support, 
she's preparing to perform at the 
New York stop of the all-female fes- 
tival and is bracing herself for what 
promises to be a fast-building career 
White was one of two winners of a 
nationwide contest to perform at the 
Lilith Fair, which is headlined by 
Canadian pop/rocker Sarah McLaeh- 
lan and features such top talent as 
Natalie Merchant, Missy Elliott, 
Tracy Bonham, and Indigo Girls. Her 
demo was selected from among a 
pool of thousands, and she and 19 



other finalists auditioned for the 
show at an event sponsored by Levi's. 
The other winner was the act 
Antigone Rising. 

Even before their official Lilith 
appearances July 15 and July 16, 
respectively, 
White and 
Antigone Rising 
performed at the 
kickoff concert for 
the festival June 1 
at Bryant Park 
here, playing for 
an audience esti- 
mated at 8,000. 

"That was by far the biggest 
crowd I've ever played in front of," 
saj's White. 

The exposure from the Lilith asso- 





Joel. Her new album, "This Is The 
Way . . ." — released on her own 
Delirium Records — is selling at Yvr- 
gin Megastore in New York and Bor- 
ders Books & Music in Hyannis, 
Mass. Tracks from it are being 




1 r 1 u m 



elation is just one of many happy 
events in the career of the 27-year- 
old White — a Massachusetts-born, 
New York-based singer/songwriter/ 
pianist whose influences include 
Carole King, Elton John, and Billy 



played on active rock station WKPE 
Orleans, Mass., among other sta- 
tions. Furthermore, the album has 
been picked up by Valley Media. 

At WKPE, music director and 
midday DJ Cat knew about White 
because they attended the same high 
(Continited on pa^e 20) 
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Squirrels Harvest Their 'Favorites' 

Swing/Lounge Resurgence May Benefit Mammoth Group 



BY STEVE KNOPPER 

CHICAGO— Singer Tom Maxwell 
provides some insight on the Squirrel 
Nut Zippers' wacky new video, "Suits 
Are Picking Up The Bill"— the first 
clip and single from their new Mam- 
moth Records album, "Perennial 
Favorites" — which involves a giant 
feast, a daring escape, chefs with 
giant mustaches, Ben Folds, and a 
small monkey. 

First, eagle-eyed viewers will rec- 
ognize that monkey as the same one 
that once starred in "Friends." "The 
monkey was a big star but didn't have 
too much of an attitude," quips 
Maxwell, who co-directed the video. 
"As long as she had her live meal- 
worms to eat, she was fine." 

Second, the giant cage that falls 
from the ceiling and traps the Zip- 
pers' seven members has deep sym- 



bolic meaning. "Let's look at the cage 
as the recording contract," says Max- 
well, one of the Chapel Hill, N.C.- 




SOUIRHEL NUT ZIPPERS 

based band's two primary singer/ 
songwriters. "The video is sort of my 
metaphor for not just being in the 
business, but also for the idea of being 
consumed." 

The clip, which features fellow 
North Carolina artist Folds in a 
cameo as the industry's next sacrifi- 



Word's Point Of Grace Brings 
Girl Power To Christian Pop 



BY DEBORAH EVANS PRICE 

NASHVILLE — From pop music's 
Spice Girls to country's Dixie Chicks, 
girl power is pervasive on today's 
musical landscape, and the Christian 
music communi^ is no exception. The 
genre's top female act, Point Of 
Grace, continues with the Aug. 4 re- 
lease of its fourth Word Records 
album, "Steady On." The project hits 
the streets simultaneously with a 
devotional book written by the 
group's members. 
Shelley Breen, Denise Jones, 




POINT OF GRACE 

Heather Floyd, and Terry Jones hav^ 
been performing together for more 
than seven year.s since meeting at 
Arkansas' Ouachita Baptist Univer- 
sity. (Denise and Terrj' are not relat- 
ed.) The group's first three albums 
have each been certified gold. The act 
has won several Dove Awards, includ- 



ing new artist of the year in 1994. In 
1996 it won Doves for group of the 
year, pop/contemporary album (for 
"The Whole Truth"), and pop/con- 
temporary recorded song (for "The 
Great Divide"). 

Christian retailers anticipate the 
new album will be one of the fall's best 
sellers. "I am wery impressed with it," 
says Glenn Herman, manager of mer- 
chandising services for the San Luis 
Obispo, Calif.-based Parable Group, 
which includes 330 North American 
Christian retailers. "Stylistically and 
lyrically, they have matured . . . The 
title cut is a great song, and o\'erall 
there's variation from song to song 
that I really like." 

Point Of Grace's members credit 
producer Brown Bannister and 
singer/songwriter Chris Eaton for 
helping shape the album's sound. 

"Our voices sound so much closer 
and more intimate," .says Denise 
Jones. "Brown spent so much time in 
finding the exact mike. I really think 
he enhanced each of our indi\idual 
voices. As far as our solos, we sound 
like we're right there in front of you." 

Though the album is chock-full of 
the act's familiar harmonies, the 
women also stretch out a bit with 
(Coyitinued on page 
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cial lamb, exposes the tensions that 
lie beneath the Zippers' unexpected 
success. The Zippers, whose 1996 
swing-jazz song "Hell" suddenly 
became a huge radio hit, almost sin- 
glehandedly sparked a revival of big- 
band swing. The group's second al- 
bum, "Hot," went platinum — and 
Mammoth encouraged the Zippers to 
delay recording their follow-up, tid- 
ing people over with the limited-edi- 
tion rarities EP "Sold Out," 

"There's a tremendous chilling 
effect that happened to us as a result 
(Continued on vaae 2S} 




Glover Lovers. Arista and LaFace staffers flank Corey Glover following his 
appearance at New York's Tramps in support of his new LaFace/Arista album, 
"Hymns." Pictured, from left, are Jay Krugman, senior VP of marketing for Arista; 
Matt Walden, senior VR West Coast, of Arista: Mark Shimmel, president of 
LaFace: Jim Swindel, senior VP of sales and joint venture operations for Arista; 
Glover; Adam Sexton, product management VP lor Arista; and Guy Routte of 
Juna Management. 



Joseph Nekola Pleads Guilty in Jones Beach 
Tlx Theft Case; Ken levitan Bebows Vector 



Box TOPS: In what is believed to be the first felony 
conviction in a box-office ticket-diversion case, Joseph 
Nekola pleaded guiltj- .lune 16 to second-degree grand 
larceny and third-degree computer tampering in the 
theft of approximately 8,000 tickets from Jones Beach 
Theater in Wantagh, N.Y. 

The New York attorney general's office brought 
charges against Nekola, former box office manager of 
the Jones Beach amphitheater, in 1996, after Hootie & 
the Blowfish learned that the first 10 rows of tickets — 
534 in total— to their concert at the venue had been 
taken off the computer by a Jones Beach emploj'ee the 
night before the show went on sale. 
Ultimately, it was discovered that 
Nekola claimed the first 10 raws of 
tickets to 38 of the shed's S9 shows 
in 1996. The tickets were then sold 
to ticket brokers, with Nekola 
pocketing the difference between 
the face value and the price he 
charged the brokers. 

According to spokesman David 
Corvette, New York Attorney 
General Dennis Vacco is asking 
for a one- to three-year sentence for Nekola, although 
the judge in the case has indicated that Nekola will be 
given only two months in jail, as well as probation, at 
his July 30 sentencing. 

"I'm disappointed that he'll only get (50 days," says 
Rusty Harmon, manager for Hootie & the Blowfish. 
"But if nothing else, the headlines that will come out of 
this will let people know that .something bad will hap- 
pen, and he's going to serve hard time. Howcwr, I'm 
concerned that the short sentence may say to other box- 
office personnel, 'It's worth the risk.' " 
Harmon has no regrets about his group's decision to 
investigate the ticket 
'W'^^^'' scandal. "The main thing 
we're trying to do is let 
bands know, if it's going 
on, if it does happen, you 
can do .something about it. 
Don't turn the other 
HOOTIE & THE BLOWFISH cheek." 

Vacco's office continues 
to investigate the rapid sellouts of three recent or 
upcoming Madison Square Garden shows — Eric Clap- 
ton, Celine Dion, and Spice Girls. "We have expand- 
ed the investigation internally to include our consumer- 
frauds bureau," says Corvette. "We are still reviewing 
documents pursuant to the investigation and have no 
conclusions yet." 




by Melinda Newman 




u 



PDATES: Ken Levitan, who closed his Nashville- 
based Vector Management a few j-ears ago to head Uni- 
versal-owned country imprint Rising Tide, has 



reopened Vector following the dissolution of the label. 
The move reunites him with Lyie Lovett, whom he had 
managed prior to his label effort. Lovett, who turns in 
a beautifully understated performance in the current 
film "The Opposite Of Sex," is working on his newest 
album for Curb/MCA Titled "Step Inside This House." 
the project features Lm-ett remaking 21 tunes written 
by fellow Texas songwriters, among them Townes Van 
^ndt, Walter Hyatt, Michael Martin Murphey, and 
Guy Clark. The album is tentati\'ely slated for a late- 
September release ... A Nancy Wilson-less Heart is 
currently on tour; howerer, fans need not fear that Wil- 
son has left the band started by 
her and her sister, the group's 
lead singer Ann Wilson. It turns 
out that Nancy is concentrating 
on starting a family and has 
decided to stay clase to home. The 
band's best-of collection, appro- 
priately titled "Heart's Greatest 
Hits," will be released Aug. 18 on 
Sony Legacy. The project, which 
had originally been slated to come 
out on Epic, features a new track, 
"Strong Strong Wind." The sLsters are also working on 
a Christmas album. 

Rickie Lee Jones has signed with Mercury. The 
label's first move will be to rerelease her last album for 
Reprise, 1997's "Ghostyhead," this fall. A new studio 
album will come in 1999 ... Billy Joel and Elton John 
have canceled their Saturday (20) HBO concert in Vien- 
na after .loel was diagnosed with persistent laryngitis 
and asthmatic bronchitis. 

Coming soon Sophie B. Hawkins is wrapping her 
follow-up to IBg^Vs "Whaler" for Columbia. Hawkins 
produced the set, "Timbre," while Peter Asher was 
executive pi^ucer . . . The members of Canadian band 
Sloan, who have not had much luck with their U.S. 
labels — first DGC/CJeffen, then the Enclave — have de- 
cided to release their next .stateside release on their 
own label. Murder Records. "Navy Blues," which has 
already come out in Canada, will be released July 28 in 
the U.S. on Murder/Never Records Group, through 
Proper Distribution. The group will start a U.S. tour 
Sept 15. Just as it does in Caiiada, Sloan will release 
other artists' albums through Murder in the U.S. 

Keep 'EM coming: With every label trying to hit 
platinum pay dirt — as 550 Music has with the "Ally 
McBeal" .soundtrack — those TV soundtracks just keep 
coming. TVT released a soundtrack to the USA Net- 
work's "La Femme Nikita" June 16. The soundtrack 
features times from Mono, Morphine, Morcheebti, 
Depeche Mode, Curve, and Gus Gus, among others. 
Coming soon: "Music From The McLaughlin Group"? 
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SONGWRITING CONTEST 

Celebrating the Winners of 
the First Annual Contest 





THIS YEAR'S IMAGINE PARTY MARKED THE START OF THE SECOND CONTEST, 
AND FEATURED MAXELL'S PETER BRINKMAN ALONG WITH IRINA PANTAEVA 
PRESENTING THE $15,000 AWARD TO SONGWRITERS 
TIM MATHEWS AND JOSH BERNARD 



GET ON THE BUS — 

THE JOHN lENNON SONGWRITING CONTEST'S 
V.OBILE RECORDING STUDIO WILL TRAVEL ACROSS 
'HE COUNTRY VISITING HIGH SCHOOLS, COLLEGES 
AND MUSIC FESTIVALS 



i 




Sponsored by: 




maxell^TB yamaha 

Kodak Professional Levi Strauss & Co. SonicNet EMI Music Publishing 



For Applications: www.jisc.com or call 1-888-884-JLSC 

John Lennon is a trademark owned by Yoke Ono Lennon, Artwork Copyright 1996 Voko Ono Lennon / Licensed exclusively through Bag One Arts, Ltd.. NYC 
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Adam Cohen Calls The Plays On Self-Titled Cnlumbla Album Debut 



BY JIM BESSMAN 

NEW YORK— Adam Cohen was 
"given permission, incentive, and lib- 
erty" early on to make the most of 
what he recognises was an "incredi- 
bly eccentric and creative environ- 
ment." 

The 25-year-old son of legendary 
singer/songwriter/poet Leonard 
Cohen wrote his first songs on the 
kitchen table at age 5. "I started 
with piano lessons very early, too — 
but resisted them," he says. "Then 
in my late teens I ended up teaching 
myself piano and guitar and substi- 
tuted the objects I was pounding on 
with a drum set. I started making 
demos earlier in my teens and went 
through miserable incarnations of 
many different bands to eventually 
make wondrous and bewildering 
transitions from demos to record." 

That record is "Adam Cohen," his 
debut album, to be released July 28 by 
Columbia Records — also his father's 
label. His father's producer, Steve 
Lindsay, produced, with instrumen- 
talists including guitarists Dean Parks 
and David Baerwald, bassist Larry 
Klein, and drummers Jim Keltner 
and Matt Chamberlain. A PolyGram 
Music writer, Cohen co-wrote all 12 
tracks, including six with Phil Roy 
and three with Tonio K. 

"I played very little myself to give 
the path of least resistance to the 
amazing cast of players," says Cohen. 
"I wanted first and foremost a clas- 
sic-sounding record for modern 
times: groovy, sensual, dark, myste- 
rious, urban, hurtful, and contempo- 



rary — and incorporating my two 
main influences, which are beauty 
and booty. E}verything that takes care 
of the upper half of the body — and 
the lower half." 

But Cohen notes two additional 
"main camps" of influences derived 
from the music played at home by his 
parents. From his mother, Suzanne 
Elrod, he was exposed to the likes of 
Bob Marley, Marvin Gaye, Stevie 
Wonder, Joan Armatrading, and 
James Bnwn; from his father came 
Randy Newman, George Jones, Van 
Morrison, Joni Mitchell, Bob I^lan, 
"and of course, his music." 

Cohen isn't at all reluctant to dis- 
cuss his father's influence. "He's 
given me so much — not only an 
incredible standard by which to try 
to live my life, but one of humor, ele- 
gance, and charm," he says. "I've def- 
initely inherited and embraced his 
sensibility when it comes to the neces- 
sity for honesty and an attention to 
language." 

From his father Cohen also gained 
an appreciation for "portraits of 
somber characters for which one feels 
compassion," he says, citing the sub- 
ject of his album track "Cry Ophelia" 
or the young girl in "Down She Goes." 
"They're reminiscent of the way in 
which my father tends to display 
wounded human characteristics." 
Another example is "Quarterback," 
which Columbia ships to college, 
triple-A, and alternative formats July 
14. 

"It's a character piece about some- 
one who — instead of being hurt by 



disappointments of love — ends up 
going crazy," says Cohen, "the kind of 
guy who would drop a toaster oven 
into a bathtub." The song, like others 
on the "definitely autobi(^raphical" 
set, submits "sto- 
ries where I've 
exaggerated my 
own experiences 

the most com- 
pelling, engaging, 
and twisted cir- 
cumstances to 
COHEN make them enter- 

taining." 
Musically, Cohen cites an aesthetic 
connection to the "romantic, hurtful, 
melodic con-struction" of his father's 
recordings. His father's influences — 
and, of course, his last name — have 
already gained Cohen entry at radio. 

"If you know he's Leonard Cohen's 
son, you can hear it, but he's definite- 
ly a unique artist in his own right," 
says Nic Harcourt, music director at 
NPR flagship KCRW Santa Monica, 
Calif., and host of its "Morning 
Becomes Ekilectic" show. 

Although Cohen's name first 
caught Harcourt's attention, the 
album's music quickly earned Cohen 
an invite to appear on "Morning 
Becomes Eclectic" next month. 
Columbia Records Group senior VP 
of A&R Tim Devine also sees Cohen's 
heritage as "a great door-opener" for 
his own career. 

"But of course Adam had to make 
a great record in order to fulfill that 
expectation and Us own ambition — 



SQUIRRELS HARVEST THEIR FAVORITES' 

(Continued from page 16) 



of our success," Maxwell says. " 'Hot' 
was 8 months oW when it hit \\fe ended 
up worki:^ it for two years. Our orig- 
inal intent was for 'ftrennial F^ivorites' 
to come out in a timely manner None of 
us had a clue that the record release 
would be delayed ultimately a year and 
a half after its completion. At the time, 
it nearly killed us." 

Responding to Maxwell's allegation 
that Mammoth frustrated the Zip- 
pers by delaying "Perennial Fa- 
vorites," Mammoth president Jay 
FWes says, "I understand the artists' 
desire to get the record out But we 
also have a responsibility to do the 
proper thing for their careers. I want 
to make sure this record happens. I 
think it's a really good time for it to 
come out I remember when Beck had 
'Loser,' everybody said he was this 
one-hit wonder, and now he's, like, 
artist of the decade. And I think there 
are some parallels to the Zippers." 

After months of frustration, and 
hours in the studio remixing and up- 
dating the original tracks, "Perennial 
Favorites" is due Aug. 4 as an 
enhanced CD. It features mainly 
upbeat big-band swing music, like 
"Hot" and the group's 1995 debut, 
"The Inevitable Squirrel Nut Zip- 
pers." But the Zippers, whose mem- 
bers originally came from North Car- 
olina bands such as Metal Flake 
Mother and What Peggj' Wants, con- 



tinue to expand their musical palettes. 

"Suits Are Picking Up The Bill," 
which goes to modern rock radio in 
the beginning of July, is jaunty pop 
with James Mathus' cocky vocals pro- 
viding the personality and Katharine 
Whalen's banjo handling the swing 
rhythm. The album finds the Zippers 
experimenting more than usual, txx>, 
turning Mathus' klezmer song "Ghost 
Of Stephen Foster" into something 
out of "Fiddler On The Roof" and 
Maxwell's playful "The Kraken" into 
something out of "Pee-Wee's Big 
Adventure." 

Commercially, the Zippers seem 
prepared to take advantage of a 
swing-and-lounge revival boosted by 
such recent cultural phenomena as 
Frank Sinatra's death and the chart 
success of fellow neo-swing bands Big 
Bad Voodoo Daddy and the Cherry 
Poppin' Daddies. 

"When ["Hot"] came out, radio 
didn't want to give the second single 
a chance," says Faires. "They want- 
ed to write it off as this fluke. I really 
think this swing movement just gets 
bigger and bigger." 

This fact is not lost on retailers who 
see swing-based music doing very 
well right now. "This might be the 
Squirrel Nut Zippers' time," says 
John Artale, buyer for the Carnegie, 
Pa.-based National Record Mart. 
"They helped break the ground orig- 



inally, and now it's primed for their 
release." 

Predictably, talk of a "lounge mo\'e- 
ment" makes Maxwell dubious. "I can 
see the attendant iconography — mar- 
tinis, cigars, and zoot suits — and I 
can tell you this has nothing to do 
with music," he says. "We're inter- 
ested in music that has a timeless 
quality. If it was our goal to align our- 
selves with the next bandwagon, then 
we're screwing ourselves. 

"But the upswing is there's pro- 
found variety and diversity and ex- 
pression available to one through this 
music. If an 18-year-old or a 21-year- 
old latches on to Louis Armstrong and 
starts to listen to what that man did, 
they're only going to be better for it" 

Among plans to give the band more 
exposure: The label is in tentative dis- 
cussions with the animators of "The 
Simpsons" to do the video for the sec- 
ond single, "Ghost Of Stephen fbster" 

Mammoth hopes to benefit from 
the Squirrels' strong relationship 
with NPR. "The band has already 
done three separate NPR shows to 
set up this record," says Fiires. 

While Faires is still finalizing retail 
plans, he says, "this is by far the most 
extensive campaign we'vie ev^r had at 
retail," adding that a Christmas 
album may evien be in the works. 

The band, always a strong draw live, 
kicks off a U.S. tour in August in L.A. 



and he's certainly done that," says 
Devine, who signed him. "Like 
Leonard, he's a very intelligent 
writer, and his varied upbringing in 
Montreal, France, Greece, and New 
York has given him a worldly per- 
spective at a very young age." 

Cohen's songs "aren't designed to 
be pop ditties," Devine adds, "al- 
though the stories he tells are 
attached to a hypnotically commer- 
cial sound that's very different. 
There's an erotic seductiveness to 
songs like 'Quarterback' that gets 
your attention right away." 

The release of "Quarterback" to 
radio follows the initial inclusion of 
the "Adam Cohen" album track 
"Don't Mean Anything" on the sound- 
track to last year's hit movie "I Know 
What You Did Last Summer" and the 
servicing in May of a five-song sam- 
pler, "Around The Edges," to print, 
TV and radio outlets. In coiyunction 



with the sampler release, Cohen is 
performing with the Getaway People 
and Dag on the Columbia Records 
New Artist Road Show, a tour of key 
Sony branch markets. 

Devine says the album's lead track, 
"Tell Me Everything," will be sent in 
the fall to the same "starter" formats 
as "Quarterback," with the goal being 
to take it to pop and AC radio as well. 
Devine says Columbia senses global 
acceptance for the album. 

In March, the younger Cohen 
attended Sony's international music 
conference in Spain, and he's now hit^ 
ting seven European cities on a 10- 
day promo tour advancing the June 
22 European release of "Adam 
Cohen." 

Cohen, who is managed by Kelley 
Lynch of Stranger Management (h^ 
father's manager) and booked by Cre- 
ative Artists Agency, looks to tour 
domestically in July. 
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AMERICA READY FOR A REDISCOVERY 



(CoutUiKed fi-om paijc l.i) 

copies, says SoundScan — to raise 
Ship's brow. He had met with the 
artists during promotion for the \ive 
album and discussed the possibility of 
recording new material. 

"I really liked them and heard 
some of their new material, and it 
sort of evolved from there," Ship 
says. Within a few months of the 
meeting he formed Oxygen, which is 
also releasing new material from 
Supertramp. He added America to 
the roster with a multi-album deal. 

"We have found oui-selves in the 



BY CHUCK TAYLOR 

NEW YORK— In the i-ealm of the 
California pop/nx:k lantheon, only 
a liandful of artists have launched 
a sound so defining as to tip the 
hiind of an era's musical lanH.scape. 

If the Beach Boys, with their 
shiny, happy melodies, might be 
termed the granddaddies of littiOs 
California-bred pop, then the 
Eagles, Fleetwood Mac, and 
America represent their faithful 
offspring, who — w-ith others, like 
James Taylor. Jackson Browne, 
and Carole King — redefined pop 
music for the 1970s. 

America's three original mem- 
bers were Gerry Becklcy. Dewey 
Bunnell, and Dan Peek: all were 
military officers' kids. The band 
formed in 1969 in London after its 
memliei's met at a U.S. Air Force 
base. The group's name, in fact, 
was inspired by homesick blues. 

The grt)up moved Ut the U.S. in 
February 1972 with the Beatles 
and the Beach Boys at the fore of 
the members' consciousness: the 
band's first single was "A Horse 
With No Name." The song's sticky 
hook. effortle.ss harmonies, and 
ringing guitars quickly soaked into 
the mainstream consciousness, 
eai-ning gold status and sjwnding 
three weeks at the top of the Hot 
100 in early 1972. 

America's eponymous debut 
album tlien catapulted to No. 1 on 
The Billboard 200, remaining 
there for five weeks and garnering 
platinum .status. 

The success inspired America's 
win that year as be.st new artist at 
the Grammy Awanl.s — beating out 
its organic contemporaries the 
Eagles, Han-y C'hapin, Loggins & 
Messina, and John Prine. (The 
band lost the (Jrammy for vwal pop 
group to Roberta Flack & Donny 
Hathaway's "Where Is The Lmie."') 

The group's top 10 hits "I Nee<l 
Yai" and "Ventura Highw-ay" quick- 
ly followed. Next came the liand's 
George Martin-produced tracks 
"Tin Man." "LoraJy People." and its 
.second No. 1. "Si.ster Golden Hair." 
In 197.5. the album "History/Amer- 
ica's Greatest Hits" was relea.sed. 

In 1977, Peek departed: he 
became a .successful contemporary 
Chiistian singer America had one 
more top 10 hit: 19S2's "You Can Do 



position of never having a shortage 
of work, up to 150 show's a year," says 
Beckley. "But the opportunity to re- 
cord really only occurs when some- 
one makes the offer. We're really 
pleased with the album. It's an excit- 
ing time after all of these years." 

"Right now is pretty good timing 
for us," adds Bunnell. "There's a cer- 
tain flashback thing going on with 
the '70s. There's also a strong inter- 
est in the singer/songwriter realm, 
which we fit into. We've never tried 
to pursue a trend, but it seems like 



.Magic." ttTitten liy Ku-ss liallai'd. In 
all, the band has released 19 
albums, with 11 top 40 singles and 
three AC No. 1 hits to its credit 

'A MOVING TRAIN' 

"What we've been through has 
lx^en a fantastic cxjx'rience," s;iys 
Beckley. "It's like a moving train 
where we pick up jieople along the 
way and drop them off at various 
points. And we're still mo\'ing at a 
pretty good clip." 

"Our music has always been verj' 
ap|)roachabIe and easily assimilat- 
ed." Bunnell says. "The mekwlies 
ami the .songs liave I leen entreiKhef I 
on radio, and even from the begin- 
ning, it .seemed we attracted a fair- 
ly large mix of people. 

"We never tried to pursue a 
trend. Ewrylhing is pretty natur- 
al with us," he adds. "We figured 
our core group isn't going to go for 
things like disco or grmige, so we 
stick to our old roots of the Beat- 
les/Beach Boys-style of writing, 
that .songerafting thing." 

As for the group's place in musi- 
cal history, Bunnell considers 
America much like the mortar that 
binds the bricks of a wall. "I have 
this image of it whei"e Ijiuids like the 
Rolling Stones are the bricks, imd 
we iu*e the morliU" that hokls those 
bricks together," he says. "Our 
songs are tenacious, but I don't 
think we've done anything earth- 
moving. 1 don't think we've revolu- 
tionized anything. We made sti-ong 
material and songs that are there 
to hold together the big stuff." 

Steve Ship — president of King 
Biscuit Entertainment, which 
owns the band's label. Oxygen 
Records — behoves that America's 
rich catalog continues to influence 
today's artists. "You can hear their 
sound in other artists, like Sheryl 
Crow," he .says. "And they contin- 
ue to have impact today, because 
they've never stopped touring; 
they're never broken up. They're 
the same guys." 

"We're reminded nightly of the 
influence we'vT" liad." .says Beckley of 
America's lOO-LW toiu- dates a year. 
"There are ceitain songs tliat mean 
the world to those fans. It's wrong for 
me to put too much stock in that but 
I certainly feel like we've eai'ned oiu' 
place — ^whatevOT that place is." 



the younger people are showing an 
interest to see where we fit in the pic- 
ture of their musical consciousness." 

Adds Eric Keil, pui-chasing VP for 
South Plainfield, N..J.-ba.sed Comjwct 
Disc World's nine stores, "Retro is in. 
You just have to look at the concert 
scene and the release schedules to 
see that everybody from Culture 
Club to Vixen has things going on." 

Even so, KeC winders if a new pro- 
ject from America might haw tn)uble 
finding an audience outside of its cur- 
rent fan base. "I know that the market 
for America has grown over the years, 
but a lot of its fans ■u'e no^v in their 40s. 
Are they going to be accepting of a 
new America album? 1 don't know." 

The pleasant, midtempo first sin- 
gle, "From A Moving Train," may 
also meet resistance at radio, which 
is a key component in getting the 



song past America's core fan base. 

"If they could have somehow got- 
ten Dan Peek back in and promoted 
it as the original three members, it 
would have more pull," says Bob Lon- 
don, music director at AC KEZK St. 
Louis, which has four America oldies 
in rotation. "I'm just not sure [what 
format] would break an America 
song now; they've been away for so 
long. Yes, our audience knows who 
they are and remembers what 
they've done, but I would really haw 
to watch the song on the chart." 

To help spread the word, Oxygen 
is planning a one-hour syndicated 
radio special targeted loivard AC and 
classic rock formats via its 180-sta- 
tion King Biscuit network. 

The label is also directing promo- 
tional money toward a 30-second 
cable TV buy that will begin in 



August. In addition, Beckley and 
Bunnell will likely appear on Howard 
Stern's program, where they were 
embraced in a guest shot last year. 
An appearance on "Live With Regis 
& Kathie Lee" is also in the works. 

But foremost the group, managed 
by Gallin & Morey, will continue its 
nonstop tradition of touring. At least 
through Octoben America will hit mar- 
kets across the country, including Los 
Angeles, San Diego, Chicago, Denver, 
Houston, and Portland, Ore. The duo 
will tour Chile, Argentina, Spain, Italy, 
and France later in the year. 

"We're tiying to promote 'Human 
Nature,' but to be honest we would 
be doing these dates regardless," 
says Bunnell with whimsy. "We have 
this new material, but otherwise it's 
a typical j'ear." 



To Love You, 
We Love You, 
: We Do. 1 

Happy Father's Day 

Love, 
Prima & Gib 



America's California Dreams Helped 
Shape The Pop Terrain Of The 70s 
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LONDON'S ALL SAINTS FIND STEADY ASCENSION IN U.S. 



{Contiiificdfwtn page 15) 

Lewis. "A year and a half, two years 
down the road, we knew exactly 
what we wanted to do. The music is 
now 100% heartfelt." 

Still, it was questionable for a while 
whether the album would repeat the 
steady growth pattern in the U.S. 
that it followed in the U.K. (Billboard, 
Feb 7). 

"On the first .50,000 albums, I felt 
like I was standing ne.xt to the ca.sh 
register, convincing each person, 
'Hey, this is a really good record. You 
should buy it,' " says London pi-esi- 
(lent (U.S.) Peter Koepke. "Only in 
the last three weeks has it felt like it's 
gaining momentum on its own." 

Davx! LevBsque, senior mu.sic huj^ 
at the Troy, Mich.-based retail web 
Harmony Hou.se, says the chain has 
also seen a significant up.swing in 
.sales mer the pa.st few weeks, though 
it was expecting a stronger initial 
performance. 

"London let us know about the suc- 
cess in England, and we were expect- 
ing the same thing to happen here," 
he says. "I think they are going to get 
it, butitdidn't happen out of the bo,ic. 
It does seem like they have the ship 
on the right course now." 

London's battle began last Decem- 
ber when, in an attempt to mirror its 
successful European strategy, it 
shipped the first single, "I Know 
Where It's At," to top 40 radio. 

"We felt that to try and break [All 
Saints] at the same time the Spice 
Girls were still ascending in Ameri- 
ca, and in the fourth quarter, would 
have been almost impossible," .says 
Koepke. "Instead we took our time to 
massage it into position and then 
went for radio in January." 

The single, which has sold more 
than 242,000 units, according to 
SoundScan, debuted at No. 51 on the 
Hot 100 Jan. 31 and peaked at No. 36 
on that chart March 7. 

"We had hopes that it would do 
better," says Koepke. "It took a long 
time to research, and now there are 
some stations doing tremendously 
well with it, but that was only after 
three months into playing it. 

"We thought it just wasn't going to 
work out, but it turns out people 
needed to hear it a lot." 

The act's new single, "Never Ever," 
is also gaining momentum. The song 
moves up to No. 29 on the Top 40 Air- 
play Monitor's mainstream top 40 
chart in the June 19 issue. 

"Ncrer Ever" will be released in 
stores July 7, although an accidental 
early shipping resulted in prematiu^ 
sales of 2,000 units of the single, 
according to SoundScan. 

The next single from the album 
will be "Bootie Call." 

A clip for "Never Ever" has been 
shipped to video outlets. Though 
Koepke says he expects it to be well- 
received, he says he's observed a 
trend in thLs countrj' away from .some 
pop acts — a trend that has .so far lim- 
ited All Saints' txposurc, he bclieres. 

"There is a bit of a .stigma around 
pop music in America," says Koepke, 
who Is German. "People get nemius 
unless it's black music. I mean, what 
are Mase or Brandy if not pop acts? 
But when it's white kids making pop, 
the guys at MTV are still a little 



uncomfortable. We got an add in the 
Buzz Bin for [German industrial act] 
RamnLstein before All Saints, because 
Rammstein fits more into the idea of 
what cool Americans ILsten to." 

Still, TV has been good for the 
photogenic foursome in many other 
areas. Appearances on the World 
Music Awards, "Saturday Night 
Live," "Live With Regis & Kathie 
Lee," "MTV Live," and Burt 
Bacharach's TNT special contributed 
significantly to sales spikes for "All 
Saints." 



While All Saints, who are man- 
aged by London-ba.sed .lohn Benson 
Music Management, are just begin- 
ning to build steam here, the act .still 
has its sights set globally. 

"We felt it is better for the long 
term that they not take the tour," 
says Koepke, explaining why the act 
turned down a much-cowted oppor- 
tunity to open for the Backstreet 
Boys. "We would rather work the 
whole world than take them out of 
the international market for three 
months to focus on the U.S." 



LILITH FAIR SPOT CAPS WHITE'S RUN OF LUCK 



(Cntttivrtf'd fnwl imfir I5t 

school. When White's CD arrived on 
Cat's desk, she decided to check it 
out immediately. 

"You get all these CDs coming 
across ymr desk, and you keep hop- 
ing for something that has some back- 
bone in it," says Cat. "When I got 
Eden's, not only did it havi2 a liackbone 
but it had the meat to go with it." 

Cat spun several tracks — includ- 
ing "THvisted," "This Is The Way It 
Is," and "Let Me In" — on her Sun- 
day-night regional talent show, "The 
Cheap Seats," and "the phones lit 
up," she says. "This is the fastest I've 
seen a song catch on from my .show. 
It just e-xploded." 

Ewn though White's retail base is 
still small, the stores that are support- 
ing her are doing so fervently. At Vir- 
gin Megastore, "This Is The Way . . ." 
is featured on a Hstening station — a 
rarity for a self-released album, 
according to buyer's assistant Lisa 
Holguin, who took the title on con- 
signment and says it's doing well. And 
Borders in Hyannis has .sold 40 copies 
of the CD, partially in response to the 
local airplay, according to a source. 

"It's wry rare that you get some- 
one like Eden White and do this 
well," says Holguin. "We were blown 
aw^ay by it. I figured she was going 
to do well, but not a.s well as she has 
done. That's why we decided to put 
the CD in our listening station." 

White — who still books her own 
gigs and has no publishing con- 
tract — says she is beginning to 
entertain offers from record labels. 



She is also gearing up for several 
gigs this summer, including an 
album-release party .lune 18, a show 
at the Bitter End here the night 
before her LiUth performance, and 
dates in Cape Cod in August and 
Marj'land in September. 

White's story is all the more re- 
markable when one considers that 
she came close to not pursuing a 
musical career at all. After graduate 
ing from Tufts University with a 
child-development degree, White 
enrolled in a premed program at 
Harvard. "I was going to be a pedia- 
trician, but six weeks into it, I said, 
'I can't do this,' " she recalls. 

She packed her bags and mo\"ed to 
New York in 1993. She began per- 
forming with a band but soon decid- 
ed she wanted to pursue her own 
music. She released an EP in 1995 
that sold out at her shows, so she 
decided to make a now recording. 
However, cutting an entire album 
was not necessarily in the cards. 

"I wa-s going to do a three- or four- 
song demo," she says, "but then said to 
myself, 'I can do the demo and have it 
be OK and not feel good about it, or put 
everything into it and be proud of it' " 

Accordingly, White made "This Is 
The Way . . ." on a shoestring budget, 
relying on the goodwill of her musi- 
cian and recording engineer friends. 
Although she admits that "it's not the 
best-produced thing," she takes pride 
in it and says she feels "validated" 
that others are beginning to recog- 
nize her talent 



VH1, EPIC TEAM FOR DIVAS' RELEASE 

(Continued fmm page 10) 

dollars to the more than $1 million 
raised for the charitjf this y^ear Addi- 
tionally, he saj?5 that VH 1 and Epic have 
donated $250,000 to Sare the Mu.sic in 
advance of the album's release. 

A .single release is also being dis- 
cussed. The label each artist is 
.signed to retains .singles rights. For 
example, any Carey single would 
come out on Columbia, and a Twain 
single would go through Mercury. 

VHl will plan special program- 
ming around the album's release. 
"You'll see quite a few specials about 
the making of the event, and the 
di\'as who were invoK'ed will proba- 
bly have separate specials," says 
Sykes. "We'll have a weeklong pro- 
motion that will be dedicated to the 
divas. The album and video will get 



tremendous support from us." 

Retailers say that support, as well as 
the excitement from the original con- 
cert, b(xles well for success at stores. 

"I think it was a pretty well-re- 
ceiwd show," saj-s Tim Devin, man- 
ager of the Tower Records store at 
Lincoln Center in New York. "It 
should do pretty well in the CD for- 
mat I think it will appeal to the older 
demographic, not so much the Mari- 
ah fans as the Carole, Aretha, and 
Cehne fans." 

In addition to its U.S. appeal, VHl 
and Epic have an eye on the project's 
international appeal. The channel is 
Uning up airdatcs for MTV and VHl 
territories worldwide, as well as se- 
curing broadcast outlets, for the orig- 
inal "Divas LiTC." 
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LONG ISLAND, N.Y.: Stuffed to the gills. That was the scene at Deja One, 
a catering hall/ska club, where the tremendously popular local act Edna's 
Goldfish jammed May 22. The diverse crowd, ranging from pre-adoles- 
cents to coUege-age fans, generated enough heat to power a sauna as they 
sang along to every lyric to every song from the horn-fueled ska/rock 
septet With the venue filled to its 550-person capacity, those stuck out- 
side danced in the streets and piled on top of their cars, peering into the 
windows to catch a glimpse of the show. Edna's set included many songs 
from its 5-month-old debut, "Before You 
Knew Better . . ." (Ska Satellite/Moon Ska), 
which, according to SoundScan, has sold 
1,400 uniLs, in addition to what the band is 
selling on its own. The band has appeared 
on two previous Moon Ska completions: 
1995's "Spawn Of Skarmageddon" and 
1997's "New York Beat Volume 2: Breaking 
And Entering," as well as "The Long Island Ska Compilation," produced 
by the band's trumpeter, Gary Henderson. Henderson is also responsi- 
ble for booking Deja One, which fello«' band trumpeter David Galea says 
has become "the most prolific punk/rock club on Long Island . . . [It's] 
the only all-age club where kids can go out and hang and they ha\e a good 
time." "The band was nominated for a record-setting 12 Long Lsland Music 
Awards. At the June 11 ceremonies, the group took home two trophies, 
best all-age ska band and best indie/unsigned album of the yean The band 
will be playing June 28 at Wetlands in New York. Contact Steve Shafer 
at Moon Ska at 212-673-5708. alb.x vitoulis 

NASHVILLE: Taking their name from a Gram Parsons song, the Luxu- 
ry Liners — Chad Edgington (guitar and vocals), Kyle Edgington 

(drums), and Dave Dewese (ba.ss and vocals) — are an unusual band even 
by Music City standards. While everyone else in Te.\as was concentrat- 
ing on being the next hat act, they were dreaming of the Byrds and the 
Beatles. So they came to Nashville in 1997 with a beat-up car, pop songs, 
and guitars, stumbling into situations within minutes that take some 
people years. First they got a steady gig at 12th and Porter, a local hang- 
out. Then they decided what they really 
needed to compete was an image. A chance 
meeting led them to country couturier 
Manuel's, where they were loaned embroi- 
dered, rhinestoned shirts that cost more 
than their rent. With the look together, 
their gigs attracted the attention of the 
Mavericks' Robert Reynolds, who invited 

them to play a Buddy Holly tribute in Lubbock, Texas, v^ith Kim Richey 
and Jim Lauderdale. Since then, the boys have hit the local scene with 
a vengeance, playing the Gibson Guitar Cafe, Tootsie's Orchid Lounge, 
and a John Lennon tribute. Their look has expanded to include skinny 
thrift-shop suits, early Beach Boys slacks and cardigans, and NASA- 
type jump.suits. A seven-song demo has been completed, and the band has 
just played Nashville's famed Exit/In during the Monsters of Pop Fes- 
tival in mid-June. But what would really make them happy? "A Satur- 
day-morning cartoon show and Lu-xury Liner lunch boxes at all Kmarts," 
says Dewese. Contact the band at 615-383-3107. sa.ndra schulman 

MADISON, WIS.: On its third album, "Hwy X," the Reptile Palace 
Orchestra continues to mine territory first claimed by Camper Van 
Beethoven. If anything, the Orchestra delivers more authentically 
snake-sounding Eastern dance music, driven by wailing clarinet, belly- 
dancing percussion, and exotic strings, than the Campers ever achieved. 

It also manages to blend its Eastern influ- 
ences and multilingual vocals into some- 
times moody, sometimes whimsical, rock- 
accented tracks. Wearing fezzes and other 
ethnic garb, the Reptile Palace Orchestra 
has played clubs in its hometown and near- 
by Milwaukee, Chicago's Martyrs, and Mil- 
waukee's outdoor festiv"al Summerfest. The 
band has also toured the Wisconsin college circuit and has been a fre- 
quent attraction at Minneapolis' Cedar Cultural Center. "Hwy X" and 
previous releases have been heard on college .stations in Milwaukee, 
Madison, Seattle, and Tucson, Ariz., and on triple-A outlets WULA Pitts- 
burgh and WDCE Richmond, Va. Contact Bif at 608-244-7944. 

DAVE LUURSSEN 
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POINT OF GRACE 

(Continued from page 16) 

"Steady On." " 'Rain Down On Me' 
has a different feel for us, more of a 
pop and R&B feel," says Denise 
Jones. "It was written by Michelle 
Tumes, and when we first started lis- 
tening to it, I thought, 'I love what it 
says, and I love the feel of it, but I 
don't kncnv that we can pull it off' But 
Brown really had a vision for it, and 
now it's one of my favorite songs." 

Three producers worked on the 
group's last album, and Terry Jones 
says having one producer helped give 
the new set a more cohesive feel. "It 
really flows together, and the songs 
fit well," she says. "It's the first album 
we'v« done that I can listen to in my 
car and not want to fix anything." 

Though the album marks a pro- 
gression for the group, she thinks fan 
will easily follow it. "I think that it's a 
stretch, but we didn't v\-ant the audi- 
ence to do a knee jerk," she says. 

The title cut went to Christian 
radio June 19. On Jime 30, Word will 
release an enhanced CD single, 
priced at .$4.99, that will include three 
mi.\es of the song "Steady On," a 
Point Of Grace trivia game, person- 
ality profiles, videoclips, exclusive 
interview' footage, and devtttions from 
the new book. (The CD will also in- 
clude a coupon for the book.) 

According to Word marketing VP 
Linda Klosterman, point-of-purchase 
material will include a floor display, a 
standee, 18-inch-by-24-inch posters, 
flats, ceiling banners, and pre-packed 
counter displays. 

"I>om a label standpoint, we have 
high expectations," she says. "Their 
previous releases have gone gold. We 
expect this one to go platinum." 

At radio, Klosterman says, the 
label is initiating a "singles count- 
down promotion" in which stations 
will play one of the group's previous 
hits each day and give away a certifi- 
cate for an enhanced CD single. A 
syndicated radio special hosted by 
KLTY Dallas' .Jon Rivers Ls scheduled 
to air the weekend of June 19. 

Klosterman says the label will 
work with Howard Publishing to 
cross-promote the book and album. 
Word also plans to promote the fall 
tour by putting tickets on sale the 
same day as the book and album. 

Point Of Grace is managed by 
Mike Atkins & Associates and booked 
by the William Morris Agency. The 
group has been performing at recent 
Women of Faith conferences, which 
have attracted a total of 400,000 
Christian women, and Herman thinks 
that has broadened the act's fan base. 

"Women of Faith has opened them 
up to a new audience," he says. "Plus 
the fact that they are becoming wives 
and first-time mothers [Terry and 
Denise have infant sons) helps them 
to relate to a whole new audience that 
may be older than the demographic 
has been in the past. Not only will 
women be buying this record for their 
kids, they'll be walking out with 
another CD for themselves." 

Point Of Grace will embark on a 
fall tour that will primarily target 
churches. "We loved the arena tour 
with 4HIM," says Terrv', "but we like 
being closer to the audience. We feel 
more at home in chiuxhes." 
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avallsbla. O'^'t^'^^^^'"^ the greatest sales gams. 199B. BilltXMrd/BPI Communications. 
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15 ANOS DESPUES... 


44 


42 


34 


CHARLIE ZAA • SONOLUX e213^NY discos (3.9B EQ/14.9S) 


SENTIMIENTOS 


45 


37 


10 


ALEJANDRO SANZ WEA LATINA 20281 18.98/13.981 


MAS 


46 


26 


3 


RICARDO ARJONA Sony discos 82680 (10 98 ECyl5 981 


SIN DANOS A TERCEROS 


47 


16 


2 


UNWRITTEN LAW INTERSCOPE 90189 (8.9812 98) 


UNWRITTEN LAW 


48 


17 


2 


ROCKET FROM THE CRYPT interscope 90167 (8.9&12.98I 


RFTC 


49 


3a 


2 


HEATHER NOVA BIG CAT V/ORK 67953.'EPIC (10.98 Ea'16 981 


SIREN 


50 


46 


12 


CLEDUST JUDO RAZORS TIE 82835 (10 9a'16 981 DID 1 SHAVE MY BACK FOR THIS? 
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TAMILY STYLE: Giant/ 
Reprise act the Wilkinsons, 
made up of guitar-playing 




Rebel's Cause. "Vt/e've 
got two drummers, which 
really adds to the funk, 
and on top of that we've 
got those in-your-face 
horns," says Derrick Moss, 
one of the two skinsmen in 
the amazing New Orieans- 
based hip-hop/funk/jazz 
collective Soul Rebel. "It's 
like a little orchestra — that 
Earth, V^ind & Fire sound." 
The nine-piece act, which 
has been packing local 
venues for several years, 
is also getting spiked by 
hometown R&B outlet 
WQUE. Soul Rebels play 
New Orieans by the Bay 
Sunday (21 ) in San Fran- 
cisco. 



dad Steve Wilkinson and his 
singing children, 14-year-old 
Tyler and 16-year-old 
Amanda, are quickly becom- 
ing a hot prospect as their 



sentimental single "26 
Cents" gains spins at coun- 
try stations such as KEEY 
Minneapolis and WBCT 
Grand Rapids, Mich. 

Meanwhile, a clip for the 
song has been put in "hot 
shot" rotation at CMT. 

The song, which moves up 
to No. 43 on the Hot Country 
Singles iS; Tracks chart this 
issue, was released commer- 
cially .June 16. 

The Canadian act, whose 
album, "Nothing 
But Love," bows 
Aug. 1 1 , makes an 
appearance at Fan 
Fair in Nashville 
this month. 

Wink, nudge: 

Philly club denizen 
and Ovum Record- 
ings founder Josh 
Wink released his 
sophomore full- 
length set, "Here- 
hear," June 16 
through Ovum/Ruff- 
house/Columbia. 

The album's first 
single, "Simple 
Man," will be worked at mod- 
ern rock and college radio 
beginning Tuesday (23). 

Meanwhile, a clip for the 
song — which features Inter- 
preters front man Herschel 
Gaer and Wink in a music- 
industry sendup that has the 
pair managing the career of 
a boombox — has been 




Hot Link. "Whatcha Gone Do?," 
the first single from Link's Rela- 
tivity debut, "Sex Down," is mak- 
ing an impact at R&B and top 40 
crossover stations nationwide. 
The Dallas-based artist co-pro- 
duced and co-wrote LSG's "My 
Body" single and worked on cuts 
from Silk and Kut Klose with part- 
ner Darrell Allamby. "Sex Down" 
drops June 30. 



REGIONAL HEATSEEKERS NO.ls 



MOUNTAIN 
Ronwnttvin, SthntUCM 



MORTHEAST 
SvMndurt, SavwidUit 




EAST NORTH CENTRAL 
EMt,Cn6 



A. 




WEST NORTH CENTRAL 
noU^.MoitvOrnytn 



PACIFIC 

HoTMy DvtjH, Mwft Hon M Hit MtfryiMtwi Oontf 



MIDDLE ATLANTIC 

■odoll, Wnf Art KwlooUfAf? 



SCKJIH ATLANTIC 
Afb Cratpo, SuowiMfrf# 



A. 



SOUTH CENTRAL 
■oy D. M«cw, Ito llg'A llV)lrt IM M 



>)lrtlMM4 III \ 



THE REGION 


AL ROUNDUP 


Rotating top 10 lists of best-selling trttes by new and developing artists. 


PACIFIC 

1. Hkw) CWHK Where W Tht Pi4frim*»rt Gaw' 

2. Spruni Monhay Mr Funny FacB 

3. Sfli-E. Fyiw RawSylk 

4. Ev« 6 Evi- 6 

5. Alejandro Ferivindei Me Estoy Ensmorirxlo 

6. UnnfMcti Law UrTwrltten Law 

7. Horn Grown Aa Vni' Age 

8. Grant Lm BuRile Jutxtee 

9. Cliartit Zaa Sentimientm 

10. Mlu Mabui Full Moon And The STirin* 


SOUTH CENTRAL 

1. Roy D- Mtfcar Hew Big'A (kry Art V«' \Muine 4 

2. iagfed Edge A Jaggnd E's 

3. Gary Alan it VWH,id Be You 

4. Roy D. Marcer Hew Big'A Boy Are Ta.> VWjit« 3 

5. Roy D. Mercer How Big'A Boy Afe Ya? Volume 1 
G. Sylk-£. FyneHav. Sylk 

7. Roy D. Mtrcar Ho* Big'A Bcry Are fa' WHume 2 
S. Marii Willi AWn You w«te H«(« 
9. iimmic Vaufhan Out T<iere 
10. David Kvrati If i Stop Covins You 



shipped to rideo outlets. 

Wink DJs Tuesday-Friday 
(23-26) in Montreal, New 
Orleans, Miami, and Louis- 
ville, Ky. 

PrESSHA DROP: Tony 
Mercedes' latest protege, 
Pressha, is getting propped 
for the .July 28 release of his 
LaFace debut, "Don't Get It 
T-wisted." 

The artist, formerly of the 
Southsyde B.O.I.Z., was fea- 
tured on "The Play- 
ers Club" sound- 
track with the 
album cut "Splack- 
avellie," which alsso 
recently shipped to 
R&B radio. 

R ADIATING: 
North Carolina's 

, Athenaeum contin- 

I ues to bubble under 
— r -' on the Heatseekers 
album chart with 
its Atlantic debut, 
"Radiance" (Music 
to My Ears, Bill- 
board, March 28). 
Broadcast Data 
Systems reports that the 
act's first single, "What I 
Didn't Know," is reacting at 
more than 60 modern rock 
station.s, including WXRA 
Greensboro, N.C.; KDGE 
Dallas; and KFMA Tucson, 
Ariz. 

RoADWORK: Skip Holi- 



day, whose album "Because 
You're There" bows .July 14 
on Sugar FL\, plays Tuesday 
(2:« at the Bottom of the Hill 
in San Francisco and June 29 
at LA's Spaeeland. The Red 



'^f1' 



Main Attraction. Monster 
Magnet is supporting its 
latest album, "Powertrip," 
by opening for Megadeath 
through Thursday (25). The 
band then segues into a 
headlining stint before kick- 
ing off opening dates for 
Van Halen July 1 in 
Phoenix. The act's single 
"Space Lord" is No. 13 on 
the Mainstream Rock 
Tracks chart this issue, 
while an accompanying 
video is being well-received 
at the Box. 



Aunts are in the midst of 
their final tour in support of 
their final album, "(jhetto 
Blaster." After a string of 
Texas dates, they play the 
Point in Atlanta on Friday 
(26). 



22 



BILLBOARD JUNE 27, 1996 



DoiiiniiiiM(nBC« 

JULY 6, 1998 - 6:30PM (U .S.-PACI FIC TIME) 

www.lytefunkieones.com 




U,S, SUMMER '98 
TOURING WITH 

LL COOL J 




Reviews & Previews 



ARTISTS & MUSIC 




JOSH ROUSE 
Dmscd up Liktt Nefaraslu 

PROOUCiRS: David He<i>Y, Josh RouM 
Stow Rhm/Ryfcodbc 36 
As pure and unpretentious &s any 
8inger/song\Mitt>r iilbum issuetl this year. 
Josh Rouse's "Dressetl Up Like Nebras- 
ka" is a dark-horae gem. The Nebraska 
nativc/Nashvillc transplant is blessed with 
8 plaintive tonor and a host of superior 
songs, which are rich in melody and quiet 
drama. The acoustic-based arrangements 
are low-key but suit the tunes to a T, mth 
solo strings, brass, and electric guitar 
offering evocative color. Inspired triple-A, 
root£. and college radio would have a field 
day with songs like the chiming "Late 
Night Conversation" and the wistful titJe 
track, not to mention the upbeat sing- 
along "A Simple Thing." Rouse's artful 
amalgam of singer/stongwriter virtues 
won't necessarily fit into any alternative 
country, new folk, or indie-rock bag. But 
however you peg it, "Dressed Up Like 
Nebraska" ts one beguiling record. 



RACHID 
Prototyp* 

PflOOUCERSr Rftcnid, iOCTlyn Coopot, N»vm Bct\ 
IMnnd 53114 

Very few new artists are willing to take 
musical risks on a debut project, but 
Rachid steps out boldly on his first album, 
which melds se\'eral genres and plays like 
a story that unfolds before the listener's 
eyes and ears. Over diverse music tracks, 
Rachid explores such topics as the male 
perspective on parenVchild relationships 
and personal self-worth. On "Pride," the 
first single, he sings about keeping one's 
dignity when a couple's relationship has 
gone awry. Other noteworthy tracks 
include "Charade," "The One K> Destroy 
Me," "Kiss And TeW" and "Zoe's World." 
An insightful project with multi-format 
potential. 



^ U-N-l VS. ALL 
Statct Mix Tape 

PRODUCERS none lo.te<J 
Untwmal 1275 

As mix tapes are quickly becoming the 
bane of many a hip-hop department's 
financial existence. Universal has flipped 
the concept in its favor with a label-sanc- 
tioned compilation of its affiliated MCs. In 
addition to being good PR for its upcom- 
ing acts Panama PL, the Reepz, McGruff, 
and its most awaited artist, Canibus, the 
set strategically includes freestyle tracks 
from many artists, showing them in their 
rawest element McGruff's fi-eestyle, in 
particular, outshines many of the tracks 
he's already set to vrjx. The collection also 
ser\'es to introduce consumers to the 
label's diverse roster. Where else can you 
find Southern-bred artists Eightball and 
MJG with Midwestern hip-hop flavor like 
Twista and Crucial Conflict and New 
York/New Jersey's Rakim, Canibus, and 
the Ixwt Boyz — all on one CD? 



•k PAUL MOHAN TRIO 
Sound Of Love 

PRODUCER: StBtan Winter 
Winter li Winter 910 008 

Aside from being the Paul Motian TVio's 
debut on J.MT founder Stefan Wmter's 
new Winter & Winter label, "Sound Of 
Love" is business as usual: It's another 




ANGaiQUE KIDJO 
Oremi 

PRODUCERS: Jean Hebfail. Peter -PM" Mokfan 
Island 314 524 521 

The pathfinding empress of Afro-pop 
uncorks a superb new effort that 
draws on the electrifying pan-cultural 
strengths of her last four albums 
(three of them on Island) while adding 
dazzling new elements to the mix. A 
native of Benin, Kidjo knows from 
whence she sings on her jubilantly 
atmospheric cover of Jimi Hendrix's 
"Voodoo Chile (Slight Return)," since 
her great-uncle, Daagbo Hounon, is a 
famed voodoo chief. Respect for ances- 
tors is a pivotal aspect of Kidjo's 
creed, and she pays homage to a host 
of hen)es, influences, and stellar con- 
temporaries on this fluid work, 
whether collaborating with Cassandra 
Wilson ("Never Know"), dueling with 
Branford Marsalis ("Itche Koutche"), 
singing with newcomer Kelly Price on 
the Marvin Gaye-flavored "Open Your 
Eyes," or immersed in the classically 
tinged choral harmonies of "Ix>loye," a 
prayer-like plea against spousal abuse. 
On "Oremi" ("friends" in the Fon 
tongue), everything from funk and 
acid jazz to hip-hop flower anew in 
Kidjo's inspired African embrace. 



gorgeous collection by one of the most 
consistently inventive groups in modem 
jazz. The set was recorded live at the Vil- 
lage Vanguard in '95, with the sage drum- 
mer and his cohorts — guitarist Bill FVisell 
and saxophonist Joe Lovano, stars in 
their own right — weaving their spell in a 
mix of standards and typically atmos- 
pheric Motian tunes. The aural equivalent 
of a Jackson Pollack painting, "Sound Of 
Love" is geometry abstracted on the fly — 
and as soulful as can be. Like all Winter & 
Winter productions, the deluxe CD 
Smartftic packaging is nearly as inspired 
as the music. Distributed in the U.S. by 
Allegro. 



SPOTLIGHT 



JOHNNY! 
?^^CASH 
WILLIE ' 
NELSON 



WILUE NELSON AND JOHNNY CASH 
VHl StoryteHm 

PRODUCER: Rick Ru&in 
AnMflcM RKordinft/VHl G9416 

As this stripped-down live recording 
fhim VHl's "Storytellers" series 
proves, there is no more powerful 
vehicle than two well-traveled trouba- 
dours sitting in front of a small audi- 
ence trading songs from their inex- 
haustible memory banks. The artists 
in question are none other than WiUie 
Nelson and Johnny Cash, and the 
songs they perform are American 
classics like Nelson's "Night Life," 
"On The Road Again," and "Crazy"; 
Cash's "Don't T^e Your Guns To 
Tbwn," "Flesh And Blood," and "Fol- 
som Prison Blues"; and covers they've 
been Identified with over the years, 
like "(Ghost) Riders In The Sky" 
(Cash) and "Always On My Mind" 
(Nelson). This informal date shines 
not only for the quality of its material 
but also for the looseness and spon- 
taneity with which the two living leg- 
ends perform it. Another high point is 
the repartee between Cash and Nel- 
son, which says as much about their 
longstanding friendship as it does 
about their vast knowledge of popular 



DANCE 



•k HANNAH JONES 
Rbe! 

PROOUCERSi various 
ArioU 57916 

After toiling away on the rent-a-diva sin- 
gles circuit for several years, Hannah 
Jones finally gets a chance to strut her 
stuff on a full-length album. She makes 
the most of the opportunity, displajing a 
natural flair for lighthearted pop, as well 
as the forceful deep-house that hardcore 
clubheads have come to expect from her. 
Although she has pipes that can shatter 
glass, she knows how and when to harness 
her power — and when to unleash it. Pop 



VITAL REISSUES* 



GENESIS 

In The Beginning, There Was . . . Genesis 
Afchive Volume 1: 1967-1975 

aJMf'llAIlON I'HODUCtRS, NtO Davii, Gtoti CjUmg- 
hjn 

AtUntic 82858 

Never a band to do things by the book, 
(rt-nesis eschewed the obvious 
approach tu a boxed set and instead 
offered it.'* fans — who probaldy alreiuly 
own the group's back catalog on CD — 
four discs' worth of previously unre- 
leased material. Despite its title, how- 
ever, the collection is less a Genesis 
archive than a collection of live materi- 
al from the band's early, experimental 
days, when front man FVter Gabriel 
dazzled audiences with his costumes 
and theatrics. The first two CDs con- 
.•^jsl uf a beginning-t»M>nd jierformance 



of Genesis' double album "The Lamb 
Lies Down On Broadway," with a new 
recording of the last cut, "It." that 
blends seamlessly with the period 
material. The third disc culls live ren- 
ditions of tracks from other early Gen- 
esis albums, and the lasi disc consists 
of demos and outtakes from the band's 
first album, "FVom Genesis To Revela- 
tion." While the first three discs shine 
light on Genesis' artistry by showing 
that it could make difficult material 
come alive onstage, the last disc does 
little more than demonstrate why cer- 
tain songs never made any of t he 
band's albums, l^lor-made for fans, 
this is a boxed set that sets the stage 
for volumes devoted to the band's later, 
more commercial pha.ses. 



SPOTLIGHT 




BIUV BRAGG AND WILCO 
MemiakI Avenue 

PRODUCERS: Wilco and Billy Bragg wWi Grant 

Showbiz 

Bektra 62204 

This enUghtened collaboration 
between British folk rocker Billy 
Bragg and the American roots band 
Wilco was born when Nora Guthrie 
asked the artists to write music to 
lyrics that her father, the late Woody 
(Guthrie, had penned betu'een the late 
'408— when the House Committee On 
Un-American Activities began investi- 
gating him — and his death in 1967. 
Bragg and Wilco rose to the challenge, 
marrjing Guthrie's inspired words to 
appropriately simple, gorgeous tunes. 
Helped by guest vocalLst Natalie Mer- 
chant and lap steel ace Corey Harris, 
the project is imbued with a beauty 
that can only come from a deep under- 
standing of the material and a sincere 
commitment to the folk idiom. High- 
light include the catchy "Walt Whit- 
man's Niece," the touching "California 
Stars," and the lovely vignette "Birds 
And Ships" — featuring, respectively; 
Bragg, Wilco front man Jeff Tweedy, 
and .Merchant. This isn't a tribute 
album per se, but it's the ultimate trib- 
ute to the father of all singer/songwrit- 



radio has already begun to embrace the 
international turntable staple "Vou Only 
Have To Say You Love Me," while the 
lush, disco-laced "What The Child Needs" 
and a gloriously soulful, downtempo rendi- 
tion of Phyllis Nelson's "Move Closer" 
wait in the wings. 



COUNTRY 



GARY ALLEN 
It WoukJ Be \bu 

PROOUCtRSi Mark WV^l. Byron Hill 
Dccca 70012 

One of 1998'8 success stories is Gary 
Allen's top 10 single "It Would Be You," 
one of the last songs written by the late 
Kent Bobbins (with Dana Hunt). The song 
is perfectly matched to Allen's rough but 
sw-eet vocals and shows the fulfillment of 
his early promise. Some of Nashville's 
best contribute songs here: Wayland 
Holyfield, Bob McDill, Jamie O'Hara, 
IVry Bruce. Billy Yates, Buzz Cason, Gary 
Nicholson, Kostas. Marty Stuart, and the 
late Conway Twitty. Allen is the kind of 
rangj; edgy, slightly left-of-center singer 
who can still hit the mainstream. 



CLASSICAL 



-A- CONJUNTO IBERICO 
French MusJc 

PRODUCERS: Tom Peelers. Rico Vntema 
Channel Clasiks 11798 

The cello is perhaps the most sensuous of 
instruments, which makes the cello octet 
a grouping capable of some very evoca- 
tive sonorities. Coryunto Iberico has been 
exploring the eight-cello rei>ertoire for 
nearly a decade, and what the Dutch 



ensemble means here by the title "FVench 
Music" is not pieces by Couperin, Berlioz, 
or Debussy but contemporan,' works by 
the renowned Pierre Boulez and Iannis 
Xenakis and relative le.'sser-knowTis 
Christophe Loot*'n, Arthur Thoma-i-iin, 
and iVntoine Tisne. The Xenakis "Win- 
dungen" transcription and Boulcz's origi- 
nal multiple-cello gem "Messagesquisse" 
make intense impressions, although 
Thomassin's "Analecta III " Looten's 
"Nocturnal," and Tisne's recitation-driven 
"Edenic's Events" are hardly less memo- 
rable. Distributed in the U.S. by Harmo- 
nia Mundi and in the U.K. by the Com- 
plete Record Co. 



NEW AGE 



DAVID MICHAEL & RANDY MEAD 
Courtship Of The Moon 

PRODUCERS: OavN] Mictiaei & Randy Mead 
Pumlma 1009 

David Michael & Randy Mead are over- 
looked gems of new acoustic music, mixing 
their harps and wind instruments since 
their 1987 debut. In the ensuing years, 
their sound has gotten deeper and widen 
World music elements like tablas, 
djenibes, and tars are interlaced into the 
fibers of their compositions. Ben Wer- 
timer, in particular, gives their music an 
aching poignancy with the forlorn whine 
of his emvj, an Indian bowed irLstrument. 
Michael and Mead are, above all, melodi- 
cists, and their compositions rise out of 
the daily noise like a soothing balm, 
promising a more serene .state of mind 
and usually delivering on the promise. 
Contact: 206-292-1043. 



GOSPEL 



^ WITNESS 

Love Is An Actwn Wort) 

PRODLJCER: MicKaci A. Bmoks 
CGI S1416 1391 

Sisters Lisa Page Brooks and Leah 
Page — the nucleus of Witness — and new- 
comers Candice Smith and Aj-anah 
Thomas have perfected a .sound unique in 
contemporar>' music. Producer/songwriter 
Michael A. Brooks brings to the table 
quiet elegance and joyful abandon in a 
gospeVR&B/pop am^gam that is singu- 
larly exciting. ()ften-spare rhythm sec- 
tions give the foursome a solid canvas on 
which to paint its compelling vocal inter- 
play and stunning solos. Hits abound, 
from the jazzy, acoustic-driven "Resting 
In Him" to the jojful R& B strut of the 
title song and "Never Let Go." Witness's 
eighth outing in a little more than a 
decade lands squarely in that rare place 
where entertainment, inspiration, and 
worship meet in perfect harmony. 



CONTEMPORARY CHRISTIAN 



^ PETRA 
God Fixation 

PRODUCERS: John and Dino tlelantr 
Word 7019967604 

Some things just keep getting better with 
time, and this veteran rock outfit is one of 
them. Founding member Bob Hartman 
came off the road a few years ago, hut he 
proves he's still a dri\Tng creative force in 
the band through the piercingly direct 
lyrics on this album. (He wrote the words 
to all but one cut.) Veteran lead vocalist 
John Schlitt infuses cuts like "A Matter Of 
Time" and the title cut with an edgj* ener- 
gy. The group is rounded out by longtime 
drummer Louie Weaver and newer mem- 
bers Pete Orta (lead guitar), Lonnie 
Chapin (bass), and Kevin Brandow (gui- 
tar). Among the best cuts are "Set For 
Life," "Falling Up," "St. Augustine Pears," 
and "The Imitation." On thLs album, Petra 
continues to build on iLs solid foundation, 
creating music that appeals to both long- 
time fans and those just discovering that 
"Fetra" means rock. 



■ | DIIUQa SPOTLIGHT: Releases deemed by the review editors to deserve special attention on tt>e basis of musical meni antVor Biiitxianj chart potential. VITAL REISSUES: Rereleased albums of special arttsbc, afchrval.arKl commercial mterest, and outstanding collec- 
HLBUMBs lions of works by one or more artists. PICKS (^): New releases predicted to hit the top half ot the chart in ttie corresponding forrr^aL CRITICS CHOICES (*>: New releases, reganllessof chart potential, highly recommerxled because of ttieirmuscal 
merit.MUSIC TO MY EARS New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All altxims commercially available in the U.S. arecligihle. Send review cooiesto Paul Vema. Billboard, 1515 
8rt»dway. New York. N.Y 10036. Send country albums to Che! FHppo, Billboard, 49 Music Square W., Nashville. TN37203.Send Latin albums to John Lannert. 1814 FemVallpy Rnad, Lnuiwille. KY 40219. Other contnbutoci: Irv Lichtman (Broadway/cabarefN Y,); 
Bfad BambarBer (classical/N.Y); Steve Graytx>w(>azz/t^.Y); Deborah Evans Price (contemporary Christian/T^ashville); Gordon Ely (gospel); John DiKberto (r>ew age). 
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^ ACE OF BASE Cnisl Summer (3 321 

PROOUCtRS: Cutlatrw & Joe 

WRITERS: S. D«tin. S. Fahey. A. Swam, K. Woodward. 5. 
JoUey 

PUBLISHERS: A Bunch. PRS; WemXyOnm lntem«tK>nal, 
ASCAP 

ArWa 3501 (caMto unglel 

The act that gave the such Abba-eoque 
ditties as "All That She Wants" and "The 
Sign" turns its attention toward Bana- 
narama, faithfully covering one of that 
group's bigger '80s-era hits. Producers 
Cutfather & Joe bring a few new rhythm 
ideas to the table — dropping the temiw 
to a jeep-inspired funk beat and injecting 
an ear-tickling keyboard twist or two. 
However, the vocals hold few surprises, 
which is exactly what fans of both Ace Of 
Base and the original recording will 
want. In all, a pot^^ntial smash that could 
keep this Swedish quartet on the front 
burner of top 40 radio for much of the 
summer. 

^MERRILBAINBRIDGE Londy [3:33i 

PROOUCtRS: S«w. 0 Bolwell. S. UelarTKd 
WRITERS: M Bjinbndge. 0. Boiwdl 
PUBLISHER: EMI. ASCAP 
Unlvenal 1301 luiuene ungie) 
A vaguely world -inspired percussion hne 
(think "Cecilia" by Simon & Garfunkel) 
is this midtempo pop track's unlikely, 
pleasing foundation. The clear-as-day 
production brings out Bainbridge's San- 
dra Dee-esque voice as she Sings hooks 
as entangling and radio-friendly as any 
we've heard from this year's female front 
line. On top of the restrained electric 
instrumentation, quiet acoustic guitar 
strumming is the chocolate to the per- 
cussion section's peanut butter, and in 
the end "Lonely" is a satisfyingly sweet 
bite. 

CRUSH Love's HoM (4 12) 

PRODUCER: not Intod 
WRITER: not listed 
PUBLISHER: not listed 
REMIXERS Cibola, Lenny B., Kano 
RobUm 72026 lussene sin«le> 

Radio needs to care a tiny hit more about 
this adorable female duo. It made impres- 
sive waves last year with "Jellyhead" and 
returns with a frothy dance/pop confec- 
tion that's equally as sweet. In its original 
incarnation, the track thumps with 
vibrant Euro-NRG authority, while a bevy 
of well-conceived remixes covers every 
possible type of groove — including deep- 
house, freestyle, and old-school disco. 
With Kewpie-doll unison vocals and a cho- 
rus that is downright unshakable, this 
single in any version is well worth investi- 
gating. 



R & B 



^ DIONNE WARWICK I, THE HIP HOP NATION 
UNITED Whit The World Nttds Now Is LoK ir» 

timing Inledl 

PRODUCER: O«mon EHiolt 
WRITERS: H DavHl, B Bacharach 
PUBLISHER: not listed 
River North 4685 (ao smgi kAueite singiei 
Here's an interesting idea: Gather a 
posse of well-knoH'n hip-hop stars to 
reWse the Burt Bacharach/Hal David 
classic with a time-sensitive twist. War- 
wick revisits her mid-'60s hit with a deep- 
er vocal tone and a more worldly per- 
spective. Surrounded by a lineup that 
includes Bobby BrowTi, Big Daddy Kane, 
Coolio, Veronica, 40 Thievez, and Ray J., 
among others, she is nearly overpowered. 
But producer Damon Elliott (who just 
happens to be La Warwick's son) ulti- 
mately gives her room to breathe and 
perform with notable soul. Fueled with a 
slick, in-da-pocket slow-funk beat, this 



well-intentioned single is likely to satu- 
rate R&B and possibly top 40 radio air- 
waves upon impact. Look for this track 
on the forthcoming "Dionne Sings 
Dionne," on which Warwick revisits a 
dozen of her revered hits. 

-k CEDRIC & BLACK PEARL No Lies u.b?) 
PRODUCERS M3fk A, Williams, Jimml Hentfncte. Cearic. 
Carlton "Professa' Jofinson 
WRITER- Cedfic 
PUBLISHER: not listed 
MHtinclltn 9801 (cassettes^) 

Get ready for late nights to sizzle once 
R&B radio begins to play "No Lies." 
Cedric & Black Pearl show a real flair 
for storj't^lling as they let the listener 
in on the tale of an old flame djing to 
be rekindled. Very delicate in its 
approach, "No Lies" capitalizes on the 
serene nature of a person just wanting 
to know whether love can work again. 
The single is R&B musicianship at its 
best, as the vocalists and musicians all 
shine brightly. 



COUNTRY 



^ KEVIN SHARP If She Only Knew o 49> 

PRODUCER; Chris Farren 
WRITERS: C Farren. G. OvamOefi 
PUBLISHERS: Full K«Hn Itw Fairway. ASCAP 
Asylum 1145 icd pfomu) 

There's no denying that Sharp has an 
affecting voice and is capable of deliver- 
ing the appropriate emotional nuances 
of a song. On this single, however, he 
treads even further into pop territory 
than on his previous releases. Despite 
the presence of a steel guitar, the pro- 
duction is extremely pop, making this 
track sound more suited to AC radio 
than to country. The bulk of the tune has 
a gentle, loping feel, but at the end it 
fades out so awkwardly you wonder 
where it went. 

JEFF CARSON Shine Ohm 17) 

PRODUCER. Mai T Barrws 

WRITERS: J. Daddarto, T. Marty 

PUBLISHERS: Congr^ion SonipVMonhids, StSAC: 

Sony/ATV Songs/Tree. BMI 

Curb 1 456 (CD prenwl 

Carson has an inconsistent track record at 
countr>' radio from hits Uke "The Car" to 
misses like "Butterfly Kisses." This 
record has the potential to land on the hit 
side of that equation. It boasts a positive 
lyric about overcoming life's adversities to 
follow your dreams and shine. Production 
by Max X Barnes is solid, and Carson 
turns in an appealing vocal performance 
that should make programmers take 
notice. Other artists deUvering such an 
upbeat lyric run the risk of coming off 
sappy, but Carson has such a warm, 
earnest quality to his voice that he makes 
you want to join him in looking at the 
sunny side of life. 

THE LYNNS What Am I Doin( Loving Vmi (2 47) 

PRODUCER: Don Cook 
WRrrER: J. 0-H»fa 

PUBLISHERS: Sony/ATV TuneVTre«Ua8)c Kiwe. BMI 
Rtprht 9381 (c<o Wamei Bm ) (CD prDmoI 

After a couple of singles that failed to 
set the charts on fire, this new release 
from the Lynns could be their break- 
through record. It's a great tempo song 
that demonstrates the sassy personahty 
and vocal si)ark that make them such a 
great live act. Penned by former 
O'Kanes member Jamie O'Hara, the 
song is an appealing self-query from a 
woman questioning the stability of her 
relationship. Patsy and I^eggj-'s vocal 
harmonies make the song soar and 
should make programmers' ears auto- 
matically perk up. 



DANCE 



^JUNIOR VASQUEZ Come Together a ?:00i 

PRODUCER: Junior Vavjj.'/ 

WRITERS. J. Lenncm, P McCartney 

PUBLISHER: nollrsted 

REMIXER. JunKxVasquez 

Drive/Pi|oda 45304 1 12 irch smgici 

It takes a brave soul to dare transform 

a Beatles tune into a house anthem. But 



then again, Vasquez has always been 
among the more brash figures in club- 
land. First heard on his current epony- 
mous two-CD mix compilation, this 
track features equally ballsy vocals by 
Patrick Mullady, who leaves the listener 
wanting to hear more. Meanwhile, 
Vasquez delivers a groove that is among 
the best he's offered in over a year. The 
beats have an intense, tribalistic 
aggression, while the bassline is thick 
and the keyboards are quite cushiony. 
He nits the 12-inch single with several 
finely crafted remixes, the best of which 
is the mega 12-minute main mix. It 
takes you on an underground journey 
you won't soon forget — and will want to 
take again and again. 

it KAREL Take Ybur Heartache Away (b 04i 

PRODUCER: P»ui Andrews 
WRITER: J. Benitej 
PUBLISHER: not lated 
REMIXERS: Paul Andrews, Kftrd, >ohn Muni 
MlybMn 832 lev Navarrei (I2-incri ungie) 
The flamboyant artist who has been 
gradually winning the appreciation of 
hi-NRG punters returns with an infec- 
tious li'l ditty that has enough bass mus- 
cle to attract the ear of mainstream 
house heads. Producer Paul Andrews 
does a fine job of walking the fine line 
dividing the club subgenres while also 
deftly emphasizing the pop flavor of the 
chorus. Karel continues to grow and 
intrigue as a vocalist, belting with a 
creamy falsetto reminiscent of 
Sylvester and Jimmy Somer\ille. 
Andrews occasionally risks losing 
Karel's voice in the sauce of his highly 
percussive mix, while the artist and 
John Munt better frame his voice in a 
spicy Euro-charged version. 

UNDA IMPERIAL Wheie The Boys Are (e 051 

PRODUCER: Chris Cot 
WRITERS Sedaka. Greenfidd 
PUBLISHER: not IISKd 
REMIXERS ThunderWM 2000 
Inttrtitt 54024 (Co PrnrrtyHlZ-inch sln0e) 
If anyone other than hi-NRG doyenne 
Imperial had chosen to cover this 1961 
Connie FVancia chestnut, they probably 
could not have pulled it off. Few singers 
of the genre have the sense of humor 
needed to make such a campy tune work 
so well. Imperial's mature but wonderful- 
ly flexible voice is an absolute joy, while 
producer Chris Cox surrounds her with 
appropriately over-the-top keyboards 
and beats that will tickle the fancy of hi- 
NRG purists. Thunderpuss 2000 tries to 
give the track a tribal-house vibe, wiiich 
was a mistake. Quite frankly, there isn't a 
house DJ in the world who would touch 
this record . . . though we do expect to 



TATYANA ALI Daydreamin' (4:02) 

PRODUCER Rodiwy Jtrkmi 
WRITtRS: R. ivikm. L. Daniels, 0 Facen, W. Bedw 
PUBLISHERS EMl-B;ack*o(xlRocJney Jerkins Pro- 
ductions, BMI. EMI-Apnli'LeShMrt DaiMH&'MCA. 
ASCAP 

MJJ Mink^orti 6562 IcJo ionyt (cassmIi w>ile) 

A protegee of Will Smith, Ali oozes 
with star power on this, the first sin- 
gle from her fine debut disc, "Kiss 
The Sky." Working under the guid- 
ance of red-hot jeep producer Rod- 
ney Jerkins (the man liehind 
lirandy's massive new album, 
"Never Say Never"), she tempers 
her naturally girlish voice with an 
earthy style that will solidly connect 
with Mali America kids. They'll also 
dig the track's scratch-happy hook 
and the beats that chug with state- 
of-the-charts hip-hop precision. 
Mature ears will have fun picking 
out well-placed snippets of Steely 
Dan's "Black Cow." Although the 
field of young women making similar 
music is frighteningly crowded right 
now, Ali sparkles with that inlangi- 



hear quite a lot of this on the Fire Island 
tea-dance circuit this simuner. 



^ MARC ANTHONY & TINA ARENA I Want To 

Spend My Lifetime Loving You (4:4i) 

PRODUCER, nol lislefl 
WRITERS: J Hom«r, W, JefMNflfl 
PUBLISHER: not listed 

Sony CI3 ssicaVSotiy Soundtm 5434 (cu Seny) Icu- 

s*«e sinpel 

James Homer and Will Jennings, the 
writing team behind Celine Dion's "My 
Heart Will Go On," try to make a little 
more cinematic pop magic with the theme 
to "The Mask Of Zorro." Will it meet with 
similarly manic consumer response? Prob- 
ably not. But it's a fine showcase for the 
lovely voices of Anthony and Arena (the 
latter is practically channeling Dion in her 
performance). The song has a grand 
Spanish flavor that suits the tone of the 
film. Expect AC programmers to jump on 
this one, while top 40 tastemakers hang 
back and wait to see how the movie does 
at the box office. 

^DARVL HALL, JOHN OATES Throw The Roses 

Away (no l>n-ie tnt«d) 
PRODUCER: not listed 
WRITER: nol listed 
PUBUSHER- twt listed 
Push 3440 (CO BMC) ICO tHOfmr 

The latest single from the duo's come- 
back album, "Marigold Sky," is easily its 
best in many a moon. Daryl Hall proves 
that time has only increased the soulful 
texture of his lead voice, as he stretches 
out luxuriously over a languid ballad 
arrangement. No trendy gimmicks here, 
just a perfectly crafted melody, smooth 
instrumentation, a harmony chorus that 
lingers in the brain, and the kind of stel- 
lar dual vocal performances from Daryl 
and John that pop dreams are made of. 



ROCK TRACKS 



^ RAGE AGAINST THE MACHINE No Shelter 

14:04) 

PROOUCCRS: Brendan O'Bwn. Race Against The 
Mactwne 

yi^ITERS: Rage Against Tbe Machine 
PUBUSHERS: Sony/ATV Songs LLC. BMI 
Epic 41214 (QtQ Sony) (casMttc vigla] 

Rage has thrived thus far by preaching 
progressive poUtics in a metal/rap con- 
text, and "No Shelter" is no different. 
Zack de la Rocha's word-heavy verses 
share the song's spotlight equally with 
the driving guitars, which at times pleas- 
antly and distinctly evoke the concept — if 
not the prodigious execution — of Hen- 
drix. The band's calculated ethos is juxta- 
posed with unbridled instrumental inter- 



ble element needed to rise above the 
pack. 

SWIRL 360 Hey Now Now im immi) 

PRODUCER Mike Mangrvi 
WRITER not listed 
PUBLISHER: not listed 
REMIXER. Mr. Mig 

Mercury 5469 lea f¥,<yOijrni (cumRc ungli) 

Charismatic Jackson\ille, Fla., 
twins Denny and Kenny Scott pre- 
view their must-hear debut album, 
"Ask Anybody." with a shuffiing, 
deeply rhj-thmic rocker. The lads' 
tightly woven harmonics are an 
absolute, often Beatlesquc, delight, 
while the in.'itrumentation crackles 
with an unabashed happy pop feel. 
Although early supportci*s of this 
summery, sing-along anthem have 
largely been from the modern rock 
corner of the room, "Hey Now 
Now" is destined for saturating top 
40 airplay. A trend-savvy dance 
remix by Mr. Mig will widen the sin- 
gle's appeal to include clubs and 
crossover radio. 



ludes that make you think that perhaps, 
for a moment, it could let down its guard. 
But tension is the act's trademark, and 
on "No Shelter," it comes through once 
again. 

FATBOY SLIM The Rocksfeller Skank <■» tn^ 

kSMI 

PRODUCER: F«tt»y Sfcm 
WRITER: Fattwy SJim 
PUBLISHER: PDIyGram, ASCAP 
SMnt/A Uil Nr eito 6242 (cassette nn^ei 

Using self-consciously old-school DJ 
techniques (scratching and repetition 
of a spoken phrase, dramatic tempo 
changes), Fatboy Slim has created an 
organically simple masterpiece. With 
the accessibility of Beck, the danceabil- 
ity of ska, and the sunny quality of the 
Beach Boys, the track has a sparse, 
magnetic beginning that builds in 
depth and intensity (with the addition 
of jangly guitar riffs and more complex 
beats) to a meticulous, frenetic climax. 
And the wind-down is no less dance- 
able. 

NIGHT RANGER Sicn Of The Times (502) 

PRODUCER: not listed 

VffllTER; J, Blades 

PUBLISHER: Ranch Roch, SMI 

CMC Intemibonal 87270 ico BMG) (cassctM sintfcl 

Touted by its label as a "real" rock 
record, this first single from the band's 
forthcoming "Seven" set raves on like 
an '808-era guitar anthem. At a time 
when veteran acts are making embar- 
rassing concessions to current trends. 
Night Ranger's approach is quite 
refreshing. "Sign Of The Times" shows 
Jack Blades and company doing what 
they do best — cranking out acrobatic 
solos and belting about the pleasures of 
being a rebel. Critics may hate this, but 
we're betting that a lot of teenage, air 
guitar-happy headbangers are gonna go 
wild for it. 

TOMhlY SHAW Ocean o 32) 

PRODUCERS Eddie Ashynortfi. Tommy Shaw 
WRITER: T Shaw 

PUBLISHER: Tranquility Base Soi«s. ASCAP 
CMC International 87268 ico BMG) ICO promo) 

Speaking of enduring rock figures, this 
refugee of StjTt and Damn Yankees is also 
back in action. "Ocean" previews the new 
album "7 Deadly Zens" with ample guitars 
and layers of lurmonies provided by Ted 
Nugent, Jack Blades, and Collective 
Soul's Ed Roland. Mainstream rock radio 
may struggle with this one, though it's not 
out of the question for peppy AC and 
triple-A stations. Its aing-along chorus 
and vibrant lead vocal give it a warm, 
summery feet that invites repeated lis- 
tens. 



RAP 



^LINK WhatchaGoneDo?<4 i7] 

PRODUCERS. Darreli 'Oelite' AMamby: JonathMi Klnloch 
WRITERS: D. AJtamby. L Browtfef 
PUBLISHERS: 2.000 Wam/WaToni Robi, ASCAP 
R«latj¥ity 0766 (iiaiufte untie) 
Folks have been harping about Link for 
the past few months and with good rea- 
son. "Whatcha Gonna Do?" has a highly 
musical flavor that excites the aural 
palate. The lyrics aren't all that pro- 
found — it's about people's favorite two- 
person sport — but the impeccable guitar 
strumming and piano playing make Link's 
suggestive offers hard to turn down or 
turn off. 

THREE 6 MAFIA Late Nlte T1|VHit 'Em 45 48) 

PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Relativity 0720 icmeni vrfit) 
Although this track has been getting a tot 
of play at video outlets, we are not partic- 
ularly impressed with this outing by 
Three 6. A five-pronged dissertation on 
the late-night sexcapades the group 
prefers over long-term commitments, 
"Late Nite Tip" just isn't interesting. The 
biggest pull of the track is the manipulat- 
ed sample of Lisa Fischer's yearning 
"How Can I Ease The Pain." 



NEW & NOTEWORTHY 



Qiyni rn. picks (►): New releases wilh the greatest chart potential XRITICS choice (*>: New reteases. regardless ^ NEW AND NOTEWORTHY: Highlights new arx) 

QIRBLEUb developing acts worthy of atterrtion. Cassette, vinyl or CD singtes equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligibtefor review. Ser>d 
copies 10 Larry Rick, Billtxiard, 1515 Broadway. New York, N.Y 10036. Country singles should be sent to Detwrah Evam Price, Billboard. 49 Ivlusic Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L A.). Shawnee Smith (N.Y.) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



BABY ANIMALS ON UNCLE LARRY'S FARM 

MVP Home Entertainment 
30 minutes, S9.99 

Adorable kittens, foals, calves, chicks, 
puppies, and the like hamming it up for 
the camera is nothing new, but this sweet 
home-growTi production provides a little 
spin on the concept Here the producers 
have added an original song that accom- 
panies each featured animal. For educa- 
tional value, the catchy lyrics teach young 
viewers about each animal's behavior. The 
high-quality footage also makes this tape 
a nice edutainment choice for children 
and a fun half-hour diversion for other- 
wise-busy adults. MVP is offering the 
video as a stand-alone product or pack- 
aged with a complementary audiocasaette 
for $12.99. 

BANNED FROM TELEVISION 

Fall Line £n(ertainmenl 
40 minutei. $12.95 

It's reality programming to the max in 
this rapid-fire succession of video snippets 
that the creators say were deemed too 
over-the-top to make it on TV The ridicu- 
lously scnsationalistic narrator (who at 
one point calls footage of a burning man 
"amazing") never explains where seg- 
ments come from, but it's safe to assume 
by the production quality that much of the 
footage was shot by amateurs. The combi- 
nations of clips, which are often repeated 
in slow motion, is a raunchy patchwork. 
The tape includes several police shootouLs, 
a runaway bull on a goring rampage, a car 
explosion, and, in [wrhaps the most dis- 
turbing segment of them all, film of a Ifi- 
foot shark taking the leg off a swimmer off 
the coast of Chile. There's also a little sex 
thrown in for good measure. Contact: 2i:^ 
800-8020. 

COMIC RELIEF III 

Rtiino Home Video 
60 minutes, $14.95 

More than 10 years after they inaugurat- 
ed this fiind-raisor to benefit the home- 
less. Comic Relief hosts Billy Crj'stal. 
Whoopi Goldberg, and Robin Williams 
are hilarious as ever in the star-studded 
annual affair. In celebration of the eighth 
installment of the telethon — slated to air 
this month — Rhino is releasing tapes of 
the first seven Comic Relief perfor- 
mances. Comic Relief III, from the early 
'90s, features performances from Garry 
Shandling, Paul Reiser, and Elaj-nc 
Boosler. among many others. The jokes 
range from the Republican Party to the 
Los Angeles Clippers and serve as a 
pop-culture time capsule of .sorts for cur- 
rent \irwers. Although the material is 
outdated, those who never tire of good 
comedy — and Dan Quayle jokes — will 
soak it up. 

JIMMY WILSON'S WOLF 

Jtmmy W\hon Co. 
25 rnbiutM, $19.95 

A nature lover created this tape to help 
people get a better sense of wolves, 
which are often misunderstood and hunt- 
ed by mankind. Host Wilson became 
enamored of wolves only one year ago, 
and since then he has spent his time 
studying the creatures in and out of their 
natural habitats. He takes viewers to a 
variety of places where wolves are 
observ<Hl, including the International 
Wolf Center, the Minnesota Zoo. and the 
Wolf-Wood Educational ('enter, where 
Wilson got his start. Some truly lovely 
footage of wolves in the wild is augment- 
ed by commentary from environmental- 
ists, biologists, authors, and others who 
present a status report on the present 



day and future of the wolf. 

THE CRUCIBLE: THE NEW. THE PROUD 

Good If) Go Viileo 
55 minulH. $24.95 

The Crucible is a fitting name for the 
marathon of physical and psychological 
endurance in Marine Corps training, 
and this video provides a fly-on-the-wall 
view of its defining moments. The tape 
takes \iewers through 54 hours of sleep 
and food deprivation and lots of march- 
ing, conditions intended to build confi- 
dence, trust, and a sense of responsibili- 
ty. The event isn't for the faint-hearted, 
and the straightforward footage and 
interviews do little to provide a buffer 
for those viewing at home. Those consid- 
ering a career In the military will likely 
be intrigued by the challenges that the 
Crucible and boot camp present. Those 
who are happy on the couch will wonder 
why in the world people would want to 
subject themselves to this kind of tor- 
ture. All will come out with an even 
greater respect for these members of 



FIVE AGAINST ONE- THE PEARL iAM STORY 
By Kim Neely 

$14.95. 364 paen 

Pearl Jam's do-it-yourself, anti- 
corporate rock ethic has, ironical- 
ly, led it to become one of the most 
financially successful rock bands of 
its era, and those conflicting 
themes inform Kim Neely's "Five 
Against One." 

In this well-researched and 
gracefuUy written book, the author 
maintains that Pearl Jam singer 
Eddie Vedder has been the key 
force in shaping the band's often- 
contradictory identity. 

"Eddie's intense respect for the 
strict edicts of the underground," 
Neely writes, "would be the source 
of a conundrum that kept him up 
on countless nights for years: 
Where should he draw the line 
between his ambition and his 
ideals?" 

While Vedder struggled with 
that question, many in the Seattle 
music scene balked at Pearl Jam's 
sincerity as anti-rock stars. "No 
matter what the singer did or said 
to drive home the image of Pearl 
Jam as a humble garage hand that 
had been swept up in a tornado and 
transported to an evil, corporate 
Oz, some [said it was] a lot of hooey, 
carping that Pearl Jam were mere 
opportunist, hair-band pretenders 
to the suddenly lucrative alterna- 
tive throne." 

One artist who didn't buy Pearl 
Jam's noncommercial stance was 
the late Kurt Cobain of Nirvana, 
who, according to newspaper 
sources, said the members were 
**hypocrites" and "never part of the 
underground." One should remem- 
ber, however, that many punk 
purists considered Cobain a sellout 
himself, especially when Nirvana 
made it big with its major-label 
debut, "Nevermind." 

Neely, a former Rolling Stone 
writer, covers Pearl Jam's exciting 



the U.S. Armed Forces. Contact- 803- 
522-3196. 

NO SHMALTZ: MY YIDDISHEH COOKING VIDEO 

No SJimaltz Video 
30 minutes, $24.95 

Casual viewers who catch only a minute 
or two of this tape might mistakenly 
think it is a "Saturday Night Live" skit 
with imfamiliar actors. But this niche 
product is a bona fide Yiddish cooking 
program, starring a babushka type and 
her kitchen sidekick; they converse in 
Yiddish with English subtitles. The idea 
here is to bust open the conventional 
wisdom that all Jewish food is laden with 
fat and calories and show a new face of 
vegetarian dishes and light fare. The 
menu features everything from a stir- 
fry dish to potato knishes to baba- 
ghanouj. all garnished with Yiddish 
background music. Members of the tar- 
get audience might find a recipe or two 
they like, but others are Hkely to end up 
shaking their heads at the silly banter 
and stream of corny jokes, no matter 
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history with tremendous detail and 
insightful commentary, starting 
with the band's early years in Seat- 
tie. 

In the mid-'80s, Pearl Jam gui- 
tarist Stone Gossard and bassist 
Jeff Ament were in the heavy-rock 
band Green River; they later joined 
Mother Love Bone, featuring 
singer Andrew Wood, who died of 
a heroin overdose in 1990. Neely 
discusses the early grunge scene 
with great passion, hitting upon 
the formation of Bruce Pavitt and 
.Jonathan Poneman's Sub Pop label, 
which ushered in many bands, 
including Nirvana, Mudhoney, and 
Tad. 

As Neely notes, March 1991 was 
an important month for the Seattle 
scene, which by then had been 
gaining nationwide recognition as 
well as media exploitation. 

That month, Soundgarden was 
working on it.s second album for 
A&M, Nirvana was recording 
"Nevermind," and a band calling 
itself Mookie Blaylock (after a bas- 
ketball star) was cutting its debut 
album, "Ten." Mookie Blaylock 
soon changed its name to Pearl 
Jam. 

Elsewhere, the book offers deep 




what language they're in. Contact: 800- 
922-2558, ext. 293.' 

THE SWAN PRINCESS III 

C«timt)t8 TfiStar Home Viaeo 
72 mlnulBt. $14.95 

"The Swan Princess" joins the ranks of 
"The Land Before Time," "Beauty And 
The Beast," and others in the category of 
children's brands that seem to have an 
infinite life cycle on \ideo. This direct-to- 
video second sequel features characters 
from the first two programs — Princess 
Odette and her beloved Prince Derek — 
and moves quickly into its owTi story line 
that will be accessible for "Swan 
Princess" newcomers as well as fans. Of 
course, the theme of good triumphing 
over e\Tl forces — this time in the form of 
the sorceress Zelda — are pretty stan- 
dard for this kind of Nndeo. Yet this latest 
addition to the line succeeds in creating 
a good animated blend of action, 
romance, and comedy that young girls 
will go for 



analysis on Pearl Jam's much-pub- 
licized battles with Ticketmaster. 
The band disapproved of the com- 
pany's service fees and monopo- 
lization of concert ticketing. In 
1994, Pearl Jam canceled its sum- 
mer tour, partly due to Cobain's 
death but also because of the 
band's continuing problems with 
Ticketmaster. 

But at the core of "Five Against 
One" is Vedder. Often Neely gets so 
deep into the singer's life that the 
book reads too much like a biogra- 
phy 

Neely spends a lot of ink on Ved- 
der's struggle between his anti- 
e.stablishment ideals and corporate 
rock stardom and occasionally 
fawns mer the .singer. At one point, 
she writes, "How could anyone not 
recognize, in this self-effacing 
urchin with the search eyes and 
feverish pa,s.sion for life, the stuff 
that messiahs were made of?" 

Neely also goes o\'er the top in a 
fascinating, but overly lengthy, sec- 
tion that deals with Vedder's diffi- 
cult childhood. She reveals that the 
lyrics to "Alive" describe the story 
of Vedder's mother telling him the 
truth about his biological father; 
Vedder had met him but didn't 
realize the man was his father until 
after he died of multiple sclerosis. 

As for Vedder's anti-corporate 
sentiments, Neely feels they were 
greatly influenced by a number of 
artists, including Henry Rollins, 
whom Vedder considered a role 
model. 

But Rollins questioned the 
singer's anti-fame stance. "The 
punk veteran told Eddie to have 
more fun — that complaining about 
fame to an audience who could only 
see it as a privilege was the quick- 
est way to lose them." 

Based on the popularity of the 
band's latest album, "Yield," which 
reached No. 2 on The Billboard 200, 
maybe Pearl ,Iam has taken Rol- 
lins' ad\ice. jeffkey l. perlah 



ENTER'ACTIVE 

BY DOUG REECE 



THE DJ 

www.ThcOJ.com 

If the boss lets you listen to music on the 
job, forget that radio and point your 
Worid Wide Web brow^ier to TheDJ, one 
of the best "Web radio" .sites on the Net 
TheD.I broadcasts more than 70 different 
channels of uninterrupted music from 
genres ranging from "Awesome 'SOs" and 
hip-hop to show tunes and techno, with 
several schools of blues and jazz thrown 
into the mix. The continuous tunes are 
broadcast through IlealAudio. although 
users of Windows 95 and NT can down- 
load the custom-made DJ Player and lis- 
ten to TheDJ without the use of browser 
software. A link appears with ever>' track 
that leads directly to the CDnow site, 
where listeners can purchase the relevant 
album. A 2fi.SK connection is the mini- 
mum required, but obviously the faster 
your connection is, the smoother the 
music will be. 

ULTIMATE COLLEaOR FOR BEANIE BABIES 

Palladium Inleraclive 
PC CD-ROM 

It was bound to happen. While some 
might scratch their heads at the wonder 
of a full-f?rown adult paying $2,000 for a 
stuffed-sock polar bear named Chilly, 
there's no doubt that the Beanie Babies 
craze is one of most lucrative phenome- 
nons of the modem toy industry. Palladi- 
um now gives fans the tools they need to 
organize and track the value of their col- 
lections. The true brilliance of this title 
is its ability to immediately update users 
on new developments in the Beanie 
Baby world through its Internet link. 
Features include BEANDEX, which 
monitors the fluctuating costs of various 
animals, and a trading post where users 
can sell or swap their stuffed -animal 
assets. 



AUDIO BOOKS 

BY TRUDI MILLER ROSENBLUM 



THIS MATTER OF MARRIAGE 
By Debbie Macomber 
Read by Paula Parker 

DH AuOio 

3 hours (urubrUged). $7.99 
ISBN 1-5S204-140 9 

This title is part of DH Audio's new Mira 
romance line licensed from Harlequin. 
Unlike most romances, which sweep lis- 
teners into passionate fantasies, this title 
gingerly escorts listeners into an utterly 
ordinary, prosaic relationship. The story 
starts promisingly, with practicjtl Hallie 
deciding on the eve of her ;JOth birthday 
to find a husband. She humorously makes 
lists and plans to achieve her goal. While 
enduring a string of comically bad dates, 
she becomes friendly with her recently 
divorced neighbor, Steve, and his two 
kids. At this point it's obWous that St«ve 
and Hallie will end up together, mainly 
because they're the only sane and rea- 
sonably nice people in the .story. Haltie's 
dates are all ridiculously neurotic, and 
Steve's ex-wife, whom he inexplicably 
still loves, is a self-centered shrew. The 
picture becomes clear. Improbably, 
Steve's kids encourage a romance 
between him and Hallie, and for no rea- 
son, it takes a long time for them to 
decide that they're in love. But when 
they do — at the beginning of the second 
tape — there's still over an hour of tape to 
rdl, so Macomber throws in a pointless 
misunderstanding just to add some con- 
flict Later, Hallie muses that she loves 
Steve's "witty irreverence," even though 
he doesn't say one witty or irreverent 
sentence in the whole audio. Reader 
Paula Parker does a competent but unre- 
markable job. She's expressive enough to 
get the point across and dilTerentiates 
voices just enough to know who's s[»eiik- 
ing, but she doe.in't give the characters 
distinctive personalities. 



HOME VIDEO: All new titles released at sell-through prices are ellgit}le. Send review copies to Calhenrw Applefeld Olson. 622 Oakley Place. Alexandria, Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire 6tvd., Los 
Angeles. CA 90036 AUDIOBOOKS: Send review coptes to Trifdi Miller Rosenblum, 202 Seetey St.. Brooklyn, N.Y. 1 1218 
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Levert Steps Out With EastWest Set 



Making 'Lov8' Music. Jive Records rap trio A Tribe Called Quest recently com- 
pleted mastering its fifth album. "Tfie Love li^ovement." at Starting Sound in New 
York. The album is slated for an Aug. 25 release. Pictured, from left, are the 
group's Ali Shaheed Muhammad, Malik "Phite" Taylor, and Jonathan "Q-Tip" 
Davis. In back is engineer Tom Coyne. 



BY SHAWNEE SMITH 

NEW YORK— After a decade of 
putting out quality soul music, 31- 
j-ear-old Gerald I.*TOrt may face an 
uphill battle at increasingly youth- 
dominated R&B stations with his 
third EastWest solo set, "Love & Con- 
sequences," due July 21 . With a track 
record that includes performing as 
one-third of the R&B act Levert, 
recording two solo projects, and doing 
a duet with his dad, HMdie Levert, the 
performer also recorded last year as 
part of the successful trio LSG, along 
with Keith Sweat and Johnny Gill. 

But reaction at radio is mixed. "I'm 
going way out on a limb here," says 



Tevin Campbell Is Ready To Tackle The World 
Aoew Ofl Foorth Albooi; More 'Divas' On Disc 



onti the 



I EVIN'S TUNES: Tevin Campbell began his 
music career at the tender age of 15 and signed to 
Qwest Records after being discovered by Quincy 
Jones. 

But after the release of his highly acclaimed debut, 
"T.E.VI.N.," and the follow-up, "I'm Ready," the vocal- 
ist found that his third set, 1996's "Back To The 
World," was greeted with fewer props than he was 
accustomed to. "I learned not to take things for grant- 
ed in this industry, not to depend too much on money — 
that it comes and goes just as fast," he says. "You also 
have to know how not to be greedy and not to trust a 
lot of people, and mainly not to depend on this solely 
as a career." 

Today the singer is 
putting the finishing touch- 
es on his latest album, also 
on Qwest. He sees it as an 
opportunity to revive his 
career. "Since I've been in 
the studio, people have 
talked to me and wondered 
if I was still singing," he 
says. The as-yet-untitled 
album is slated to drop in 
August. 

^^^^^ When "Back To The World" was 
^K^^^m released, Campbell says he was main- 

^^^H^B ly trying to prove a point, "that I 

Wj j^^^M could sing 'grown-up' music. I also 
P J^^V learned not to try to be something I'm 
not It was more of an ego or vanity 
^^^^^^ thing," he says. 
^^^^^H Campbell says he can relate to the 
CAMPBELL songs more on the forthcoming album 
because he's experienced a lot of the 
themes. "This one is very natural; I 
love this album. It's exciting to hear. I was never excit- 
ed to listen to 'Back To The World'; it was too much." 

The singer says he co-wrote many of the tracks on 
the upcoming project, one of which he penned with 
Faith Evans. David Foster, Stevie J., Diane War- 
ren, Narada Michael Walden, and Daryl Simmons 
also lent their talents to the project. He also sings a 
duet with Coko of SWV. 

What's also different about the album, Campbell 
says, is that the songs sound more "urban" than pop. 
The set will also have some live instrumentation, as 
well as a number of ballads. "I don't consider myself 
a balladeer, but that's how people know me, that's 
what I'm most comfortable with," he says. Camp- 
bell performed Frank Sinatra's "Come Fly With 
Me" at a tribute dinner May 30 in Las Vegas in the 



by Anita M. Samuels 



late singer's honor. 

It'S SOUNDTRACK GRIDLOCK: Just when you 
thought you could relax in between soundtracks, here 
comes another, for the forthcoming film "Why Do 
Fools Fall In Love" on Elektra. 

Missy Elliott is producing the soundtrack, which 
will feature all original music. The first single, "5 Min- 
utes" by Lir Mo, is due to drop June 29. The collec- 
tion also features Coko's "He Be Back" and En 
Vogue's "No Fool No More," a track written by Diane 
Warren. Elliott is executive producer of the album, 
along with Elektra Entertainment Group chairman/ 
CEO Sylvia Rhone and 
senior VP of A&R Merlin 
Bob. 

The Warner Bros, movie 
stars Larenz Tate, Halle 
Berry, Vivica A. Fox, and 
Leia Rochon. The movie is 
the story of three women 
who claim to be the widows 
of late pop/R&B legend 
Frankie Lymon. 

MaLIK'S NATURE: On 
June 1, actor Malik Yoba launched Nature Boy 
Records, a division of Nature Boy Enterprises, which 
he formed in 1993 with his mother and five siblings. 
Currently, the record company has no distribution 
agreement. Nature Boy Entertainment is a multime- 
dia company that specializes in music, Ty film, and 
publishing. Yoba will be the first artist on the label. 
The actor, who describes his music as "acoustic soul," 
says his tunes are a blend of R&B, reggae, hip-hop, 
Latin, and folk music. But music isn't something Yoba 
has just discovered. His father, the late Abdullah 
Yoba, was a jazz guitarist, and his mother, Mah- 
moudah Young, is a vocalist. Other artists on the label 
include alternative artist Khosi Kunene, hip-hop/ 
R&B/spoken-word group Diorgen, rapper Abadaba, 
and jazz/soul vocalist Aminah and her band, A4jua. 

Yoba, who has already performed around the world, 
will headline and host the Summer Stage F^ily Day 
Saturday (27) at New York's Central Park. All the 
artists on his label are also scheduled to perform. He 
performed June 16 at S.O.B.'s in New York to a sold- 
out crowd; others artists from the label also per- 
formed. 

The actor/singer also made his directorial debut for 
the videoclip for his first single, a cover of the Bill 
Withers classic "Ain't No Sunshine." His as-yet-unti- 
tled album is scheduled to drop in August 



Brian Douglas, PD at R&B WJMH 
Greensboro, N.C., "because I haven't 
heard [the album]. But as far as pat- 
terns at the station, there are very 
few artists who are not really cutting 
edge and young who do well here. 
[LSG's] 'My Body' did well for other 
mainstream [R&B] stations, but 
there was no love shown for it here 
until far down the road. It built very 
slowly for our 18-24 market" 

Douglas says his listeners are 
"clamoring for music" from Brandy, 
Monica, DMX, Montell Jordan, Nore- 
aga, Usher, Jon B., and alternative 
artists like D'Angelo and Erykah 
Badu, but not for adult contemporary 
artists like Maxwell and Levert. 

"There's a lot of truth to the line 
about the generation gap because it 
determines whose music works," adds 
Douglas. "I mean, none of the artists 
I mentioned have any adult appeal, 
from 35-44. So it's not a matter of us 
playing a quality record, but it's [a 
matter of] playing music from the per- 
spective of an 18- to 24-year-old." 

On the other hand, CM Wilson, PD 
at R&B KJLH Los Angeles, says 
Le\«rt is a "staple" at his adult-skew- 
ing audience. 

"I heard the single, ["Thinkin' 
About It"], and it's the bomb. It's 
gonna be a smash. It's like he's got a 
little Timbaland sound, and it really 
sounds good. And if the single is 
indicative of the album, this could be 
a great album. Gerald is a much more 
talented music maker than people 
give him credit for, and this might be 
the project that really throws him out 
there, instead of people looking at him 
as Eddie Levert Jr. or O'Jays Jr." 

TOO DEEP? 

With such mixed emotions from 
radio at the gate, the situation would 
seem to be a Catch-22, but Levert and 
Elektra execs grappled with the gen- 
eration divide when they first start- 
ed planning for the release of "Love 
& Consequences." 

"This was the hardest album to 
turn in because the label was very 
critical," says Levert "They have all 
these different ideas about what you 
should be doing because they do all 
this research and find out about what 
people think you need to change. I 
feel like being an artist you should be 
free to do whatever you want" 

Levert says he was told that the 
music he was creating was "too deep" 
and that he couldn't sing about cer- 
tain issues. 

"1 want to be able to grow lyrically, 
to express my feelings," he says. "I 
didn't want to just sing about 'Let's do 
it' I wanted to do a little more story- 
telling. Luther [Vandross] was the 
man of the '80s, Marvin Gaye was the 
man of the 70s. But there are no male 
R&B singers doing it [for the '90s]. I 
think everybody has to get off this 
'Come on, let's do it in the kitchen on 
the floor' Every song can't be like 
that I could be part of that [category, 
too], but somebody has got to be about 
change. Somebody needs to take it to 
another level, and if trying to do it 



means taking a risk, at this point in 
my life, I'm like, 'Hey, whate\'er.' " 

As part of a compromise, Levert 
teamed with label-selected producers 
Darrell "Delite" Allamby and Link to 
co-write and co-produce .songs. 

The album, which features Layzie 
Bone of Bone Thugs-N-Harmony on 
"No Sense" and Mary J. Blige on a 
remake of Bobby Womack's "That's 
The Way I Feel About You," is cen- 
tered around various love scenarios 
and their consequences from a male's 
point of view. The first single, 
"Thinkin' About It" — ^which discuss- 
es a cheating partner who is, in turn, 
being cheated on by her new lover — 
was serviced to R&B radio Jime 16, 
to video the week of June 15, and to 
top 40 radio June 29. 

"The focus for Gerald is to just let 
people know that, yes, he has had a 
successful career for the past decade, 
but he is just 31. He is still a very 




GERALD LEVERT 



youthful artist" says Michelle Mur- 
ray, senior director of marketing at 
Elektra. 

To that end, Elektra will be sup- 
plying members of the urban retail 
coalition with in-store CD copies, per- 
sonalized ID videos, and pointrof-pur- 
chase items. The label will also pro- 
vide in-store copies to barbershops 
and restaurants. Regional listening 
parties are planned for New York, 
Chicago, Detroit, Atlanta, Los Ange- 
les, and Levert's native Cleveland. 
Ads will be placed on bus benches in 
selected markets. 

LSG SETS THE STAGE 

"The success of LSG is offering a 
great platform for [Levert's] solo pro- 
ject," says Murray. "It's been four 
years since he's been out on his own, 
and LSG just [served] to reintroduce 
him to the youth." 

The LSG national tour will embark 
Saturday (27), and Elektra is sched- 
uling press, retail, and radio dates for 
Levert to promote "Love & Conse- 
quences" in each market 

In addition, ads created by Levert 
will nm on network TV 

Murray says that the project's 
biggest asset is that it "encompasses 
all the passion of being in love. Every- 
body can relate to all the topics." 

Levert's publishing is handled by 
Zomba Music Publishing, and he is 
booked through Associated Booking. 
He is managed by Leonard Brooks. 

International setup is pending the 
artist's U.S. development according 
to the label 
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MY WAY 
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THE VELVET ROPE 
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MOMENT OF TRUTH 
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ALL THAT 1 AM 
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QUEEN PEN LIL' MJW 90151-/INTERSCOPC (I0.9(V16.96)H MY MELODY 


13 


68 


67 


59 


13 


CECE WINANS PIONEER 92793JAG (109*16.981 EVERLASTING LOVE 


35 


67 


61 


63 


65 


THE NOTORIOUS B.I.G. A' BAD BOY 73011-miSTA (199*24.98) UFE AFTER DEATH 


1 


68 


6« 


61 


31 


TIMBALAMD AND MAGOO A iLACKGROUWlnumic 92T72-,>AG (9 98(1S.«) WEICOMC TO OUR WOULD 


9 


69 


64 


62 


31 


ERYKAH BADU A KEDAR SSTO-fUNIVERSAL (10.9*16.961 LIVE 


1 


70 


73 


73 


40 


BUSTARHYMESAtLEKTRA ;ji98li9a WHEN DISASTER STRIKES... 


1 


71 


69 


66 


13 


CAPPADONNA • razor 5>4iRPER!C rP-:ET 67947-(EPIC(1198E(H6-98l THE PILLAGE 


1 


(72) 


DE-Eimiy 


6 


THE 2 LIVE CREW LL rjl - iID.9ai5.98) THE REAL OWE 


61 


73 


75 


79 


32 


KAREN CLARK'SHEARD 5.ANDS24397(l0.96Eai7.98lB FINAUVKAREN 


28 


74 


68 


52 


6 


OPEN MIc'? *-^p!?y S 3 55 1 - -381 LYRICIST LOUNGE VOLUME ONE 


52 


79 


72 


60 


69 


TRU A' NO LIMIT 5066O-ipRIORITY(12.9a'18.96) TRU 2 DA GAME 


2 


76 


78 


68 


10 


DAVINA LC-JD 6 7 536- RCA (10,9816.98) ■ BEST OF BOTH WORLDS 


34 


77 


76 


78 


32 


THREE 6 MAFIA RELATlvm 1644 do 9*15 98) CHPT. 2: WORLD DOM1NAT(ON 


18 


(78) 


NEW> 


1 


MINT CONDITION PERSPSCTIYt 549039fAlM (1096 £ai6 981 THE C0LLECTH3N (199M 998I 


78 


79 


77 


74 


6 


VARIOUS ARTISTS polygram TV 55B299'MEflCURV(10.98E<V17.98l PURE FUNK 


72 


80 


59 


58 


8 


SONS OF FUNK NO limit 50725-,'PRIOI1itvi1098169b:. THEGAMEOF FUNK 


14 


81 






JO 


2PACA'- JI530-;J[VEH . - . R U still DOWN' [REMLMBLR ME! , 1 


(D 


97 


82 


35 


* * * Pacesetter * ★ ★ 

UNCLE SAM • s!;n£c,-;k i>';3i L' l i;a.»i Ei as M UNCLE SAM 


24 


83 


81 


71 


11 


FATAL 5[Li-|'.'ITY 1622-1109815.981 IN THE UNE OF FIRE 


10 


u 

M 


74 


77 


12 


SYLK-E. FYNEGfiAN0JUI!Y67SSl-«CA(10.9*16,98)O RAW SYIK 


47 


65 


84 


88 


-J 


7 MILE CRAVE 6a04^EPIC (10,98 EQI6,98I ■ 7 MILE 


64' 


9C 


71 


75 


21 


YOUNG BLEED • all_1 HAVE IN THIS WORLD. ARE... MY BALLi AND MY WORD 


1 


17 


63 


76 


10 


JOHNNIE TAYLOR u« JCO 7488(10.9*14.98) TAYLORED TO PLEASE 


44 


(88) 


91 


86 


82 


DRU HILLA ISLAND 524306 119 98 £0(16.98) ■ DRU HIU 


5 


99 


60 


69 


31 


PEGGY SCOTT-ADAMS Miss BUTCH 4005,'MAROI GRAS (9.9*14.98) CONTAGIOUS 


48 


90 


80 


89 


85 


TEW^Ow'"'^' • i'Ct=o ,=c , u J. w ''"^ KILLUMINATI: THE 7 DAY THEORY 


1 


91 


90 


85 


30 


KENNY G A »B STA 18991 Il3 9*17 981 KENNY G GREATEST HITS 


IS 


92 


92 


91 


11 


TEDDY PEMOERGRASS i-HilACtLFW* iN-ERNATlCflALTHE ROIT STUFF 36W4WW1T0L [9 96 15 9ffi GREATEST HflS 


65 


93 


99 


98 


33 


H-TOWN REUT VITY 1596 110.9*16.98) LADIES EDITION 


12 


(«; 


RE-Emiir 


20 


WILL DOWNING MOTOWN 536350 (10.98 El>'16.96) ■ INVITATION ONLY 


30 


95 


95 




16 


PHIL PERRY PEAK'FfHVATE MUSIC 8216^'WINOHAM HIU (10-9*16 961 ■ ONE HEART ONE LOVE 


67 


96 


86 


90 


38 


BOYZ II MEN A* MOTOWN 530819- (1 1.98 EIV17.98) EVOLUTION 


1 


97 


94 


80 


46 


SOUNDS OF BUCKNESS PERSP£CTTIE64902*II« (1098 £016 961 ■ TIME FOR HEALING 


24 


91 


82 




2 


LISA STANSFIELO ARISTA 19012- 19.96 CO) THE * 1 REMIXES (EP) 


82 


99 


87 


83 


16 


OL SKOOL KEIA 63104-(\JNn(ERSAL (10.9*16.981 OL SKOOL 


10 


100 


88 




2 


Km'JLe 45B04VIRGIN 1 10 9*15.961 * "'LLI°N '"'^^^ * "'^^lON DOLLARS 


88 



Albums witti Ihe ^eatest sales gains this week. •Recording Industry Assn. Of Amenca (RIAA) certification for shipment of 500.0CX] album units, k RIAA certification tw shipment of 1 miliiort units, with multiplatinum titles indicated tiy a numeral fcMIOMing the symbol- For boxed sets, 
and double albums with a njnning time that exceeds two hours, tfie RIAA mulliplies shrpmenls by ttw number ot discs an<Vcy tapes. 'Asterisk indicates L.P <s available. Most tape prxxs. and CD pnces for BMQ and WEA labels, are suggested lists- Tape prices marhed EQ. and all other CD 
prices, are equivalent prices, which are protected from wholesale pnces. Greatest Gamer shows chaffs largest unit increase. Pacesetter Irxlicates Wggest pefcenlage growth Heatseelter Impact shows albums removed from Heatseekers this week. ■ irtdicales past or present HeatseeMr btle. t> 
1996. Billboard/BPI CommumcatKins, and SoundScan. Inc. 

Epic's NTM Maintains Its Edge— And Its Percli Atnp Frencli Rap 



OINKING TITANIC SALES: The 
Epic France rap group NTM has dis- 
placed the mighty "Titanic" sound- 
track from the top position on the 
French album chart with its epony- 
mous fourth album. The album has 
already moved 260,000 units since its 
April 21 release, according to the 
label, and is on course for platinum 
sales (300,000 units). 

The event was followed by a satir- 
ical ad in newspapers with the slogan 
"Titanic ta m^re," a play on words 



vfWn the act's slang name: Nique Ta 
M6re, or F— Your Mother 

NTM's previous opus, "Paris Sous 
Les Bombes" (Paris Under Bombs), 
was released in 1995 and sold 450,000 
copies. 

Such numbers in a relatively short 
time can be explained by the hip-hop- 
friendly French market and the 
band's sulfurous reputation. 

The controversial hardcore rap 
combo has been making music for 10 
years. In fall 1996, a court in Toulon, 




France, sentenced the group for 
offensive comments about the poUce. 
NTM was banned from performing 
for a six-month period as a result of a 



suit filed by the Ministere de I'ln- 
t6rieur Members Kool Shen and 
Joey Starr were fined 50,000 francs 
($8300) each. 

But the band has managed to 
remain on top without compromising 
or blunting its music's tough edge. 
"Clearly these affairs brought NTM's 
name to a wider audience," says Shen. 
"And maybe today we've become fash- 
ionable; hence the record sales. But 
what matters to us is that with each of 
our four albums, we ha\'e gone a step 



forward in our musical achievement" 
As Starr and Shen are both 30, 
they'vB matured and made their mes- 
sages more accessible. The album's 
first single, "LaLsse-Pas Traner Ton 
Fils" (Don't Let Your Son Hang Out), 
reflects on parental responsibility for 
juTCnile delinquency. 

According to Christophe Lam- 
eigni^re, managing director at Epic 
France, NTM is "reviving the old 
French protest-song flame that 
(Continued on page SO) 
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[Makin' it Jbod for ya in: 

^DULT % POP 

fWNJJC/New Ha^n.CT WTMG/Ganiesville,FL 
^UVA/CharlotteP'ille.VAwHNR/Lakeland.FL 
rPALA/Charlestcfi,SC WTMPnampa.FL 
; WFLM/F*ierce,FL WJJN/Dothan,AL 
|WDLT/M6bile,AL WACRH-upelo.MS 
:WRBV/Macon,GA WKGN/Knoxville.TN 
KXZ 7/ I akfiQ harles,LA WJKX/Laurel.MS 

WESE/Tupelo 
WJFX/Ft. Wayne 
KRVV/Monroe,LA 
KMJJ/Shreveport,LA 
WSOJ/Richmond,VA 

ADDS 

WPALVCharleston.SC 
WJTT/Chattanoogajr 
/Gainesville.FL 
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B RAND-NEW: For three out of its five chart weeks, "The Boy Is 
Mine" by Brandy & Monica (Atlantic) has sold in excess of 300,000 
units at the all-stores panel. In addition, the song's audience grows 
by 4 million listeners and now totals 52 million. Considering the tune 
is only in its fourth week at radio, it looks like a contender for the 
title with the highest R&B audience. The record belongs to K-Ci & 
JoJo's "All My Life" (MCA), which brought down 55 million listen- 
ers in April. 

At the same time. Brandy's sophomore set, "Never Say Never," 
opens with 160.000 units, .scoring the Hot Shot Debut on Top R&B 
Albums at No. 2, while entering The Billboard 200 at No. 3. Even 
though Master P's "MP Da Last Don" (No Limit/ Priority) saw a 
569f sales drop, the rapper still has 217,500 units under his belt. 
Meanwhile, Monica couldn't have asked for a better setup for her 
forthcoming album, also titled "The Boy Is Mine" (Arista), due July 
14. That set's first single, "The First Night," goes for airplay July 
13. 

Darling NIKKI: At the tender age of 17, Nicole Wray makes 
her Hot R&B Singles debut at No. 7 with "Make It Hot," which also 
captures the Hot Shot crow"n. The title, w'hich features Missy 
Elliott, is that artist's first venture via her new EastWest-distrib- 
uted imprint, GoldMine. The more impressive portion of Wray's 
story is the fact that her song is available only as a 12-inch single, yet 
she has racked up enough core-store sales to debut at No. 6 on Hot 
R&B Singles Sales. Just two issues ago, Rhythm Section noted that 
"Still Not A Player" by Big Punisher (Loud) scored the highest 
R&B entry as a 12-inch single, at No. 9. "Make It Hot" obviously 
bests that ranking with this issue's entry. Not a bad graduation gift 
for Wray. who matriculates this month from high school in 
Portsmouth. Va. The artist appears on the all-female Lilith Fair tour 
July 13-21 along with her label head. Elliott. Wray's album, also 
titled "Make It Hot." hits stores July 7. 

Speaking of 12-inch singles, another title available only as a 12- 
inch, Pras Michel's "Ghetto Supastar" (Interscope). enters Hot 
R&B Singles at No. 11 and Hot R&B Singles Sales at No. 41. Either 
it's my imagination or there's some sort of DJ boom leading to 
greater vinyl sale.s — unless there are a lot of people who refuse to 
give in and purchase a CD player. 

Since labels typically release 12-inch commercial singles for DJs. 
who in turn help promote and break records, many question the fair- 
ness of charting these singles, which sell far less than titles released 
on cassette and CD formats, thus having lower chart rankings. Bill- 
board is e.\amining a policy that would allow .some 12-inch-only titles 
to be e.xcluded, although even with that sort of revision, it would be 
difficult to justify excluding a title that performs so w-ell on our sales 
charts without it debuting on Hot R&B Singles. Aside from the two 
aforementioned songs, Nos. 2S, 55, 59. ()7. 61. 89. 93. and 99 are all 
12-inch-only titles. 
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TITLE 

ARTIST CIMPHINT'PBOMOriON LABEL! 


1 




1 


ZOOM 

:n E^EWDLLOICl.iWTt^lMWNrERSC^'^t 


2 


6 


1? 


MTSTEEZ 


3 


1 


3 


GIRL GOT BODV 

DAZ; HAND IPLATINUM'INTLRSOUNDI 


4 


2 


4 


BtBV BE THERE 

r.U FLAVOR !l(EPRISLWAHNER BROS ) 


5 


1 


11 


DO YOU 

HEATHER B iMCAt 


S 




2 


DO WHAT U FEEL 

FREAK NASTV IPOWFRHAHD HOOOT VS 1 


7 




1 


nLKCn mn TIU UOUT IT <MN W LW ID 

m'^ZO UWi, FWWWA KAM iSIEHKCCEl 


1 


1 


3 


DAY L NIGHT 


9 


11 


3 


l a HOUSE YOU ^8 

JUNGLE BROTHERS (WARIOCK) 


10 


9 


4 


GIRLS 

DJ SiMURr (ICHiBAN) 


11 




28 


COME ON EVERYBODY (GET DOWN) 

US3 IBLL'E raOTECAPITOLi 


12 




1 


MUST BE THE BOOTY 

DIRTY PAWGS lIHUMP! 


13 


12 


3 


1 UNI THE NKHTUFE IDISCO ROUHDI 

INDIA AND N JVQFriCAFi SOUL IWCJ)K.EPIC) 



* 






TITLE 

ARTIST (IMPR1NT,.P«0«0TI0N LABEIJ 


14 


l( 


8 


60WAYZ 

VEKONii:* ,H 0 1 A FvTD A'U 


IS 


10 


3 


MONEY BY THE TON 

: BO FEAF Wi^S-iSIF-PI AWJLT+MTFVBt^flGIN: 


IS 




1 


WHERE . U . AT 

BLAC WE lEKOl 


17 


20 


8 


PUERTO RICO 

ffJAH^ f,:j-.a;S iKCO'TFJEETLWONROO^i 


11 


13 


3 


HITTIN' CORNAZ 

BIGSTKEITHUUPI 


19 


S 


2 


FUGAZI 

FAT DAT ^RIW IF*HASE i'UJrtDOF^lSLANOt 


20 


5 


5 


NO STOPPIN' 

■•i.f. ^.-Vi iV J«aA.HSIOJ»C«(lKCA: J.E 


21 


3 


S 


IF YOU WERE MINE 

TAMI HERI l-i'jO WLlSia-EPICl 


22 


15 


12 


HERE COMES THE HORNS 

DEIIN&UENT HABITS 1 RCA/ 


23 




1 


LOVE ♦ HATE 

MIC ^ANDALZ IJ'VE 


24 


U 


5 


STREET LIFE 

LWTER SH*OF Cf (WtENSlKTHUMP) 


25 


16 


24 


AZSIDE 

W5-fl.> llO -I'l lttWiKl6T^.aJISWllBD.Pn 



Bubbling Urvtet lisis the top 25 singles under No. 100 
which have not yet charted. 



R&B 



Billboard, 



WORDS & DEEDS 

(CuiitiiiKcd fwiii pane M) 

burned in the '6()s with Leo Ferre." 

Still, NTM's favorite battlefield 
remains the stage. On May 24, the 
group kicked off a 10-date tour 
dubbed 93 Party. The band is sharing 
the bill with other acts from its home- 
town of Saint-Denis, near Paris; the 
area code there is 93. 

On July 10, prior to the World Cup 
finals, NTM will give a free gig in 
front of an expected audience of 
100,000 before going back on the road 
until September. 

NTM can be checked out on its 
World Wide Web site, w\vw.sonymu- 
sicfr/ntm. 
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HAT'S NEW: The call for a 
divei"se mi.\ of hip-hop music is being 
answered this summer as several 
artists are trusting more in what 
their muses say than in what's 
deeme<i marketable. 

The long-awaited relea.se from A 
Tribe Called Quest. "The Low Mo- 
ment" (.live) explores raiiations on the 
theme of Im^ with guest appeai-ances 
from Busta Rhymes. Redman, and 
Mos Def The pi-oject, due in late sum- 
mer, is musically .jumpy, not the .smooth 
.jazzy ride with which most Quest fims 
ai-e familial: It should be intemsting to 
see how retail tjikes to it. 

On the consciousness tip. Inter- 
scope's Black Eyed Peas is revamp- 
ing the early De La Soul approach 
with its debut set. "Behind The 
I'Yont." The project, which is fronted 
by the single ".Jams And .Joints," fea- 
tures numerous game-show-type 
skits between tracks. 

Ruff house/Columbia's John Forte 
is building on the Refugee Camp All- 
Star theme with his debut. "Poly- 
Sci." A cross between street and 
intellectual phikwophy. Forte's music 
strikes a unique balance. 

On a funkj' rock tip. Atlanta-bred 
P. A — which includes members of the 
Organized Noize family — ^will debut 
"Straight, No Chaser" (DreamWorks) 
in all iLs rustic beauty. Organizc<l Noize 
is always on the sample-free cutting 
edge of beat making, and "Sti-aight" is 
no differenL The set melds a rock sen- 
sihihty with newer approaches, such 
as bass-riddled Western music. 

Another rock-influenced act to 
check out is Hi-Fi Killers. Their set, 
"Possession," is very eclectic. 

Assistance m imtparhig th is colimm 
was provided by Cecile Tesseyre in 
Paris. 
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WKS. ON 
CHART 


COMPILLD FFfOM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED Bt SQupfjScan * 

TITI P IlilBII ADTIQT 

IMPRINT & NUMflLRWSTRlBUTiNG LABLL ■ 


CD 


NEW^ 


1 


■k * * No. 1 * * * 

COME WITH ME ♦ PUFF DADDY FEATURING JIMMY PAGE 

" ; 1 : -e^ n r.n, . 


2 


2 


1 


14 


RAISE THE ROOF ♦ LUKE FEAT. NO GOOD BUT SO GOOD 


3 


1 


4 


12 


1 GOT THE HOOK UP! • ♦ MASTER P FEAT. SONS OF FUNK 


4 


4 


7 


4 


NINETY NINE (FLASH THE MESSAGE! • JOHN FORTE 


5 


3 


3 


9 


TURN IT UP IREMIXl FIRE IT UP • 


♦ BUSTA RHYMES 


6 


6 


6 


16 


WHO AM 1 

. - '1 2 hAR:i616C-V- 


* BEENIE MAN 


7 


7 


9 


19 


GET AT ME OOG • ♦ DMX (FEAT SHEEK OF THE LOX) 

IMI ■■■■■•.."'■■-.[■.. JAM !>6s8'b.>T.1ERLURT 


B 


5 


2 


13 


MONEY, POWER t RESPECT • ♦ THE lOX [FEAT DMX t llf KIMl 


» 


8 


5 


15 


VICTORY* « FUFrgiWliWFAI»ll{|(imEII0n]RnUS81S.tB(JSI!imES 

RA7I 5']V 'IS'iARISTA 


10 


9 


8 


13 


SECOND ROUND K.a 


♦ CANIBUS 


11 


10 


10 


27 


DEJA VU [UPTOWN BABYl • * LORD TARIQ & PETER GUN2 

LLC--INI - ■ .TCOtL-MBIA 


QD 


NEW^ 




THE ACTUAL 

;CI :0i III MCA btjiAb 


♦ ALL CITY 


OD 


14 


12 


IJ 


* * i> Greatest Gainer* * * 

2 uvt MJiT ♦ •-; ; L .E ,::*T ti :f «t i !nt mHm me & fkm mvr, 

iTi ll joe s97 


u 


n 


11 


23 


WWEEM'ttYUHH!* ♦«>£TEaP FEAT, FIENO. SKIS THE EfCCitS MIAmnSTIKAL 

■ 1 , - NO ■ ' " ■ 


» 


12 


14 


22 


GONE TILL NOVEMBER A 


♦ WYCLEF JEAN 




NEW^ 


1 


BCirowisTumismomjUii *nisiicifiFjT3[Cir>BiSTMiiiiinijciiGiiw 


17 


13 


17 


3 


STILL NOT A PUYER ♦ BIG PUNISHER FEATURING JOE 

' LOJO , 


(3D 


22 


35 


5 


SINFUL 

Cl,J III MTUUE 'jLv,!--: I.'LA 


♦ COSMIC SLOP SHOP 


19 


17 


21 


14 


GITTYUP 

,:i - ' - . ■, ■. JlMA'NL'' 


♦ SALT-N-PEPA 


20 


18 


15 


20 


ROMEO AND JULIET • ♦ SYLK-E. FYNE FEATURING CHILL 


21 


16 


13 


10 


CLOCK STRIKES • TIMBALAND AND MAGOO 

ill AC '.CfiOU'.:! ATLANTIC 9:^9^'AG 


® 


25 


24 


14 


THROW YO HOOD UP MR. MONEY IOC FEAT ABOVE THE LAW 


23 


19 


16 


23 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

Ci, IW'AfilSTA 


24 


21 


45 


7 


RUTHLESS FOR LIFE 


♦ MC REN 


25 


15 


18 


19 


THE PARTY CONTINUES • ♦JO FEATURING DA BRAT 

i Ml. ,M,. >,i ^C i.:, DEI T&*CTCClUr.1BlA 


(D 


31 


25 


23 


FATHER 

Ci iC :i'f .SM 5f,pT-.i MfPCUR* 


♦ LL COOL J 


® 


NEW^ 


1 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEAT OUTKAST 


28 


23 


22 


3 


THISAWAY. THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR UFE 

r,,: nir. ICC : 


29 


20 


20 


15 


DO FOR LOVE • ♦ 2PAC FEATURING ERIC WILLIAMS 


30 


24 


19 


8 


CHOKE 


♦ B,L.H,U.N.T 


GD' 3< 


23 


9 


COME t GET IT 


♦ DARQ AGE 


(D, 35 




2 


FMIY«in«P«m ♦0U£ffl!t»fE*T.TiBOmLKNIJIT»!U7T*,lMBI(aLSJiSSE«ST 

r:LILMAN'TLo;'r,iriTERs:,JPE 


(33) ■ 43 


44 


26 


BURN 

, 1 RED ANT i; ■.'JLUEFXURI 


♦ MILITIA 


34 ' 33 


30 


29 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 

■:,,'XJ3,'ISLAND 


35 26 


26 


11 


JAM ON IT • CARDAN (FEATURING JERMAINE DUPRI) 

. ,L- ■ PfvAUv ,';^4T0MMV 3DV 


36 


27 


27 


11 


OUT OF SIGHT (YO) 

iriiP£RSPECTWE5BT'>?A,A&M 


♦ RUFUS BLAQ 


37 


28 


33 


10 


SOUTHSIDE ♦ LIL' KEKE 

'C: iCi ■*: JAM [>:iW\.BREAKAWAY 4g2CWO ISLAND 


® 


46 


40 


5 


N.O.R.E. 


♦ NOREAGA 


39 


37 


32 


10 


THE MOST BEAUTIFUL GIRL 


♦ RAHEEM 


40 


36 


31 


16 


JUST Ksiwofi mil! 


.•::"B::fST««lI],!IIU.IIJB,(« 


41 


29 


28 


21 


A MILLION AND ONE QUESTION&THE CITY IS MINE * JAY-Z 


42 


32 


34 


4 


LIKE WE DO ♦ PA. PARENTAL ADVISORY 


(M) 


NEW^ 


1 


(»T'S UKE CONE ON THROUGH BUDOHA MONK IFEAT OU DIRTY BASTARDI 


44 


40 


42 


8 


DING-A-LING 

-'RESTLESS .,'7^.1 


HI-TOWN DJS 


45 


39 


37 


30 


EiiinMTi<niiiinu«)i:-<niiiiiiSA *>ft»niKaiaiiitiiTiEVM!itiiKt 


46 


45 


36 


17 


poo poo BRI3WN 


OJ NASTY KNOCK 


47 


30 


50 


5 


MaHiECF.pusmTH'iuaitMiigiiiNii) *!ixjn9DEmismF[«i.uis«oisw 


46 


33 


29 


14 


STILL PO' PIMPIN' ♦ DO OR DIE FEAT. JOHNNY P t TWISTA 


C«) 


RE-EmRt 


2 


MY STEEZ RAW ELEMENTS FEATURING MEN-AT-LAR6E 

r.iT: «, BIG PLAY w:^S*,'&OLiDC.^ 


CD 


RE-EDTRT 


24 


DANGEROUS • 


♦ BUSTA RHYMES 



(3I)Ftecc)rds with the gfsatest sales gaiiYs this vi«ek. •Videxlip availability. •RKOfding Industry Association 
ol Amenta (RIAA) Mflrfication to( sales ot 500,000 units. A RIAA certiftcation tor sates of 1 millioo units. Catalog 
no, 15 for CD single, "Astensk indicates catalog numljer o for cassette single; CD single unavailable. (C) Cassette sin- 
gle availability. (D) CD single ava-labiiity, (M) Cassette ma<i-singie availability. (Tj Vmyi maw-single availability, (V) 
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Biboad HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLj\YLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY Spunp^cg, 



THIS 
WEEK 


§1 


2 WKS 
AGO 


15 


TITLE ARTIST 

PFWOUCER ISONGWHfTER) IMPRINr & NUMBf R'PROUOTION LABEL 


PEAK 
POSITION 


1 


I 


1 


5 


* * ★ No. 1 * * ★ 

THE BOY IS MINE A l««ki«No. 1 * BRANDY & MONICA 

RJE)'^ '.; ~-.y.. • y ;LSiK 'f^.BWJDM LiAMaS.f jERKIftS ilU,TE-€ W! (Ci 'Di !T: tV;' tX) mNIIC S4039 


I 


CD 


2 


4 


22 


THEY DON T KNOW/ARE U STIU DOWN • * JON B. 

TIM t eOB.T.SHAKUR :J0N B ,T1M4 BOB.T SHAKURJOHNNY J) to iD)YAa>UW5M MUSIC 78/9a'tPIC 




3 


3 


3 


20 


TOO CLOSE A *NEXT 

<A^m : LIG-Tf 1 ■: 515" D UIXTI ^ t mXXfP =1 mtlS R a rC«D O WLLEBJ.B»3CRE H WAIKEH) IC: 101 IT] ARISTA 134S6 


1 


4 


4 


2 


7 


1 GET LONELY ♦ JANET (FEATURING BLACKSTREET) 

1 .AW 1 LTAIS J WCWO'ITRRIV IJ iAa(SC«,l HWIRIS III.I.LEWIS B ELIZONtW JR ) Ci iDIi T i H) VIRGIN 3B631 




CD 


7 


- 


2 


MY WAY ♦ USHER 

J L'Jf'. I'l- ■■■ !■■- J^^yMO\D< ICHDjlTi ^ LAFACE '4 C' l ARISTA 




s 


e 


7 


8 


MY ALLTBREAKDOWN A ♦ MARIAH CAREY 

va-'- ■■ . . v-;-'.'.jv«i«iffFA-;h:E^3v,C!Ci'j^^s-ww . _ ■ , ■ qiuwa^s;; 




(D 


NE1 


!»► 


1 


* * * Hot Shot Debut ★ * ★ 

MAKE IT HOT ♦ NICOLE FEAT. MISSY -MISDEMEANOR" ELLIOTT & MOCHA 
TIMBALAND IM.ELUOni ICI !D! IT) THE GOLD MINE INCvEASTWEST Ml ItVlEG 




CD 


9 


9 


3 


STILL NOT A PUYER ♦ BIG PUNISHER FEATURING JOE 

KNoeooy :i: Rio^^ fv^tfri •[ louD':-j-'.7s- 




9 


6 


6 


16 


irS ALL ABOUT ME • ♦ MYA & SISQO 

I.ftlS ■. " .•.yvflWD.r'r>,:fi.iJJEC:*U',GLJVIMN,F,WBLE<: iCl IDiUNIfflHTT ■ 




10 


5 


5 


9 


THE ARMS OF THE ONE WHO LOVES YOU* ♦ XSCAPE 

',rm-- .-.-I iC)iDj(V)SOSODEf 7a76sci:'Li.i.'f-.i;. 




OD 


NEI 


«► 


1 


OHCTTO SUPHSTIR iTh:t IS WHAT »0U AHE) ♦ PR»S IKHl FEAT OL' DIRTY BUSTARD i INIROOUaNG MYA 

.s.L^-.-' ■: .■■•i' ■■■ . i- ■ , -■.'.r. a BVKI C 1 INTEfiSCElPE 9502 1 * 




12 


10 


8 


19 


LET'S RIDE A ♦ MONTELL JORDAN FEAT, MASTER P 8. SILKK THE SHOCKER 

T Bi;h,:- :).' .;iR:jAN, MASTER P.SILKKTHE S'lfXKFR) iC) ttf JAAI %*^;^.MFRCJ^y 




13 


U 


11 


14 


CHEERS 2 U ♦ PLAYA 

TIMBALAND ■ OA-RFT~ T MOiLF (C! IDI DEF JAM b6&21A'MLfiC JSV 


10 


14 


12 


10 


14 


ALL MY UFE/DONT RUSH (TAKE LOVE SLOWLY) * K-CI & JOJO 

J.HAILEY n Ptr.r.f'T 1 ^.111 tr R fFM.En K HAILEY) ICIID) MCA EW2C 




15 


14 


12 


12 


1 GOT THE HOOK UP! • ♦ MASTER P FEATURING SONS OF FUNK 

KLC - •. ■■- " PSONSOf FUNnl iC) iDi ;t; NOLIMIT SaaiTPRlOiilTY 




OD 


16 


24 


10 


DO YOUR THING ♦ 7 MILE 

ICJVI- ■ . J'.;H F' ^ r.,U'jl,ET:i 1 C; 1 D) CRAVE '8^^ 


16 


17 


13 


13 


16 


SAY IT ♦ VOICES OF THEORY 

i; MCtALFS IR BASOPA S UOHAaS.G MCKETIETI 1^: [D'l H.O L.A. 34 . OTZREC ANT 


13 




18 


18 


4 


WHATCHA GONE DOT ♦ LINK 

LtL Ii : .'.'.ItEH AROBERSCNi iCi ■ 3: RELATR/ITT 1691 


18 


QD 


NEW^ 


1 


COME WITH ME ♦ PUFF DADDY FEATURING JIMMY PAGE 

E CDF'-i . 1 '.',^t - r'L^%T,_ &0M-ftM,SCOWS.W CUR^^Ti iC: ID' EPIC 789M 


19 


20 


15 


16 


17 


WHO AM 1 * BEENIE MAN 

. har;. NG II.- DAVIS,; HAROI\G: '7 'Ti ■: 2 HARD ^iaf.-.'vf 


15 


21 


17 


14 


16 


A ROSE IS STILL A ROSE • ♦ ARETHA FRANKLIN 

LHIL, ,v : t-auSLHAALV.EBBICKELLi C I • a = i:,TA 13465 




22 


19 


17 


13 


MONEY, POWER & RESPECT • ♦ THE LOX (FEATURING DMX i LIL' KIMI 


8 


23 


20 


22 


5 


SHORTY (YOU KEEP PLAYIN' WITH MY MIND) ♦ IMAJIN FEAT, KEITH MURRAY 


20 


24 


22 


15 


31 


NO, NO, NO A ♦ DESTINY'S CHILD 

W JtA', V HERPFRT i:V,HER8ERT,R FUSARI.M BfiOW't C&AINESi i.L'iL: f .Ol . '.'RI^ : 1 ^ 


1 


29 


23 


21 


14 


RAISE THE ROOF ♦ LUKE FEATURING NO GOOD BUT SO GOOD 

LCAF'rr: BERRY D RUDNiCK) IC: ID , 'T LUKE II l.Tj : [,:, liLANL 


20 


20 


21 


20 


19 


BODY BUMPIN' YIPPIE-YI-YO A ♦ PUBLIC ANNOUNCEMENT 

EROa ri^ni, ,'iAv \, rRJ^YJ C' ■[:: ", 'F AAM F'Bja-IA 


4 


27 


28 


30 


19 


GET AT ME DOG • ♦ DMX (FEATURING SHEEK OF THE LOX) 

F-.,GI,t,<|,| ( ■, f/v:^iJ,^IELDS,D,BLACKMOF^,STAFlCR: iCi IC' IM,' TrIF Rl.-F R .DF'- ' : ^ ■ „ ' ■ 


19 


QD 


30 




2 


PAliTYAIKTAPARTY ♦(WEEN PEN FEAT TEDDY RILEY. NUnAE.r;, v.^fELL i JtSSt A'ESr ,8 

TWIEY ,'AA.aFS;FlLF'rF£UYADAFlMOS,0AVIKONW;Wn-.W.LAUS,MF/'(-F ' . '^F •■ . .■ -' 


29 


24 


23 


23 


NICE t SLOWA ♦ USHER 

. jLFR' I J F JFR M FFAL U RAYMCNO.B CASEYl '0 iDi'Jl iXi LAFACE JASB'S ARISTA 


1 


30 


25 


19 


22 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

N.MYRFCKiW Bt'KA.K F-V:- "i F'-R F, ^ '-liF'iJF . V'F.F :.: IC; :, 'Ti ■ BAD FjV 79M1 ARISTA 


3 


QD 


31 


31 


5 


* * ♦ Greatest Gainer/ Airplay * * * 

NINETY NINE [FLASH THE MESSAGE) ♦ JOHN FORTE 

,v iF.AF FF, V , ;...|f: 'j.F r ^ . ARGTS,), FORTE: iCi |Di FT) (X) RlJFf MOUSE J8764C0LLJMBUA 


31 


Q2) 


34 




2 


HOW DO 1 SAY I'M SORRY ♦ TAMI DAVIS 

KANDES'^ ,V||,,i ;] ;:.VL F"FF"F'JF, iCl iDj RED ANT 1 IWC* 


32 


33 


26 


27 


16 


IMAGINATION ♦TAMIA 

J DUPBI F . PR; lA SEAL S GORDF,A Mi^ELI.,! PERREN D RiCHARDSl ICKD) QWEST !72F3,-rt*pf.Efi fiflOS 


12 


34 


27 


25 


IS 


VICTORY • ♦PUFF DADDY t THE FAMILY FEAT. THE NOTORKJUS B.I.G. i BUSTA RHYMES 

STEVIE. ,F FuFiBS IC WALLACE.J PHlLLIPS.S.COMBS.S JCRDAN.B CO'lTIl IC' ID! :TMJ(iBAjBC' 79:55,ARISTA 


13 


QD 


40 




2 


THERE YOU ARE ♦ SAM SALTER 

L.STEWART L :'F.VAR-,-FR iC7 iCi 'T; Ui LAFASE ?43?1,ARI5TA 


35 


3« 


33 


26 


9 


TURN IT UP IREMIXITIRE IT UP • ♦ BUSTA RHYMES 

eUSTF F-,,F':': "-F-'-l^.-F. F 7 F-IL-,PSI ICl ID.' FTl i Yl ElEFTRA F4K^,'EEG 


7 


37 


29 


28 


37 


DEJA VU [UPTOWN BABY] • ♦ LORD TARIQ & PETER GUN2 


4 


39 


39 


33 


30 


KB) UQWDTKC «R.Din UUOUT THE BEKHIK A ♦ FUF DWOT ITCE 'tWLI 'LAT HI KW.Q.S 3 G t IWD 
■ .■'-v : F...ri ;.. :^.;.;-i>6'FX'ii>'fti :f'A\E':*>i.A.tu3rHi![ltt£:.iFF-Y7. ; ■ ■ fff- - 


7 


39 


37 


34 


15 


00 FOR LOVE • ♦ 2PAC FEATURING ERIC WILLIAMS 

'..-L.-.F. ' i-AMjR.CSHACX.K.KARLIN.BCALDWELLAKEnhERj IC ;D l 7- AIJAR J A7Slf.JIVF 


10 


40 


32 


32 


7 


1 WANNA GET NEXT TO YOU ♦ CHRISTION 

jAVt G I^FFFF ROFC£.t,.WHiTFIELDl iCI 13' BOC-A.FELLA'DEF JAW 568J7&'MERCLR' 


32 


41 


45 


41 


14 


RAIN ♦ SWV 

R A Fr.RF.a'. ;H A MCRr,AN,l PASTOR L3' "7 'D RCA 65402 


7 


42 


36 


37 


22 


GONE TILL NOVEMBER A ♦WYCLEFJEAN o 

■.'.IFF'. ,F' '--Af. * -.M . V ^ ■-ARVFY.JR , 'CI iDi IMI' 1 1 1 ',AI RUFFHOUSE .' F 'F. .7. JF't f 


43 


35 


29 


20 


ROMEO AND JULIET • ♦ SYLK-E. FYNE FEATURING CHILL 

GB>'':. MLRRin .VARNER JR..W1SBUSH.MMRE,' ICI' (Dl ITl QRASD JUR* 64973'ftCA 


5 


44 


38 


36 


45 


YOU MAKE ME WANNA... A ♦ USHER 

J.DUPRI -'■.,. 17: :,"F, 'FlAEACE 24;55'4RISTA 


1 


® 


50 


54 


5 


* * * Greatest Gainer/Sales * •* ★ 
love for free ♦ rell (featuring jay-z) 

D BtN^.FFAAI lO BINGHAM G.GADDIS.S CARTER,B NICHOLAS! IC) IDl FT; RDC AFEiLAOET JAM 56884Z/WERCIJRY 


45 


4t 


46 


39 


17 


BRING IT ON ♦ KEITH WASHINGTON 

F7EF'- F '.VASH \3T0N''F.JERKINSIII tF.'A'ASHISGTON.M \EISD,\' IC "D; S LAS Sb4F:k'y::A 


22 


® 


47 


48 


5 


WHATUON ♦ LATANYA FEATURING TWISTA 

.777\7AfyTFJAJ(STER':LI-JGHES,CMIICHEXS.UNDlEy7R,GPEF,FRff IFF.iFR ICj |T| Ut| BLUNT 44C];*/rV 


47 


41 


48 


40 


21 


AM 1 DREAMING ♦ OL SKOOL (FEATURING KEITH SWEAT (. XSCAPEl 

■1 SFVEAT is DEES' I'LI ID,' IT! KEIA 561E3'LM'.'E'7SA. 


5 


49 


41 


35 


13 


SECOND ROUND K.O. ♦ CANIBUS 

'AJ[A'. . V.0NDERl3<MUIAMS,NJEA%,J,'A'DNDt= i 7, iDi ', LFF'FFn FA'. 56L75 


13 



THIS 
WEEK 


LAST 
WEEK 


cv< < 


WKS, ON 


TITLE ARTIST 

PRODUCER (SOWJWRITERl IMPRINT & NUMBEWPROMOTIOM LAB£t 


PEAK 

POSITION 


90 


43 


38 


22 


MAKE EM' SAV UHH! • ♦ MASTER P FEAT, FIEND. SILKK THE SHOCKER. MIA X & MYSTIKAL 

KLC MAi^IiLH P,f itniJ.aiLKK THE ShOCKEfl-MlA .X.MY&TI WL) iO iO) 01 NO LIMIT 53302i?filORiTV 


18 


QD 


NEW^ 


1 


LOVE THE WAY ♦ EOL 

. . i'Ki'^y ID JOS-S MHlTH,M,SyhDfi'C*.,Q^Afi>,-^,C THCAtf^ON,: EMOSy.S '-CtMS; iCI ID' riIlCA653« 


51 


QD 


NEW^ 


1 


THE ACTUAL ♦ ALL CITY 

DJ PREMIER H TROUPE.GCORDEW.C.MARTINI (CKDl ' J.l.A • 


52 


(M) 


NEW^ 


1 


2 WAY STREET ♦ MtSSJONES 

WV.'..i-, :' f.' AiNaNS.K HICKMN* :Cl M0TCWN86078a 


53 




NEW^ 


1 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEATURING OUTKAST 

»P. L. . ■ " GENJAMiN.A PATTON) ' lAIACt '-i-^ '■'■-I'.ffl 


54 


cm; 


NEW^ 


1 


STOP BEING GREEDY ♦ DMX 

PK lE SIMf.'CNS,A FIELDS, D.BUVCKWAH.U RUFF RYStRSDlF JAM 668gB9*i'MEHCllRY 


55 


(M) 


56 


61 


3 


FREAK OUT ♦ NUTTA BUTTA FEAT. TEDDY RILEY AND ANONYMOUS 

T.RILEY 'T GATHER T.RILEY.B ECWAfiDS,N,»0[X;ERS' IC: iD,i i,"' LIL" MAN ■^,-C/S IKI;«S[;ijKiL 


56 


S7 


52 


56 


17 


WELL, ALRIGHT ♦ CECE WINANS 

K.CfiOUCHi.,^^^^ KC^;-OLICH,C NASS) ICI ID) ClllK'*:'^'^ 


47 


59 


62 


52 


13 


2 LIVE PARTY ♦ THE 2 LIVE CREW tFEAT. KC OF KC & THE SUNSHINE BAND & FREAK NASTY) 

C.WONG I'-ON.M RC-SS.C DI.»C-N ;M nDS5,C WO«GWON,M ^i.CASEt," Mr.^HI IC ;D,i 'T; UL" J0t897 


52 


99 


51 


53 


9 


FULL COOPERATION ♦ DEF SQUAD 

■ ! i ■.Li'f/CN R ■JQBLE.I.-MUHRAy.M CUSLEVI DEF JAM '.'-"f. 5y 


51 


60 


55 


45 


10 


CRAZY FOR YOU ♦ EBONI FOSTER 

EHLFF - .--c. - , ■ 


32 


01 


65 


60 


5 


N.O.R.E. ♦ NOREAGA 
P0K£AT0NE(VSANT]AG0.J0LIVIER,5BARNES^ iTi PENALTr ■ . ■ BOY 


60 


02 


53 


46 


10 


CLOCK STRIKES ♦ TIMBALAND AND MAGOO 

TIUBALAND iI.MOSLEY.y aARCLIFr,G,LAt(50N,3.PH LUPSi iCMDjlTl ■ t. > "ii ■, t-, -.-.r-r ,-,-,-|, 


24 


(3 


54 


47 


14 


SnU PO' PIMPIN' ♦ DO OR DIE FEATURING JOHNNY P & TWISTA 

MR,LEE,Li)^:jLtfiDCiVaH,CMIIWELL,LWLjJAMSj IC: (D, .■■ NL^.j^^::--"-: : " i.- ..i'. 


44 


04 


60 


59 


15 


THANK YOU BEBE WINANS 

Lv'iCAM G0\ZALE2 ffl.WINArfS.R.LAWRENCE.T.POnS) iC) (D) IT) i« i ATLW^nC Wia? 


53 


05 


57 


55 


10 


SOUTHSIDE ♦ LIL' KEKE 

DOUBLE D M E:jWABDSJ,HUTCHiNS I SMITH,. IZ: 113 ' ■ H JAM DOWN ifc.JL .. Hh;A'„'./,^^y 


55 


® 


75 


86 


5 


SINFUL ♦ COSMIC SLOP SHOP 

RIHOMAS M'laMONI ■ i Ci (T) MTUME 55426,1*:* 


66 


07 


59 




2 


MONEY ♦ CHARLI BALTIMORE 

DJ CLARK KENT >; G/.MBLE.L.riUff.AJACKSON.T.UWE) (T) UNT£RTA!NMENT 7a937'.EPlC 


59 


(W> 


83 


83 


3 


THE WAY 1 PARLAY TROOP 

UL- SIEVE (S.R JSSEU; (0 Ul WARRIOR >■:■''-•■■*■ -■:■< 


68 


69 


64 


70 


14 


GITTY UP ♦ SALT-N-PEPA 

r ELLIOTT A WE^'i C IAMES,R MOC^E R JAMESf IC IQJ 'T: RED ANTIC-'OJ'I 670iai1SLAN[> 


31 


70 


58 


58 


19 


THE PARTY CONTINUES • ♦ JD FEATURING DA BRAT 

■ .i--i\i;j,:biN.jLirL^ T j[s< : 0' ■,' iT! lo;-. 


14 


71 


61 


51 


12 


COME OVER TO MY PLACE ♦ DAVINA 

DAVlkA[D8U$SEY"l (C.mCI 'J LOL)065448 


38 


72 


68 


66 


10 


THE MOST BEAUTIFUL GIRL ♦ RAHEEM 

-■■ 'f: -,.i-(: tW,-i .Offt: \C'<L\ ■ ' ■ TIGHT 2 MF .IS.'OO: evE_il^AiVir 


63 


73 


70 


G4 


19 


ALL 1 DO ♦ SOMETHIN' FOR THE PEOPLE 

■ ._VLth'rfOfiTMEPEOPLElA'.V;i:Llfi'OV,_.»C<.S[.'5HL,.':-. Xl > D ITi WARNED BR3S I" 


15 


74 


77 


74 


14 


THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE LAW 

E.COSTC^ :MR, MONEV .ncABCvETHElAW ICI ,Di L'jC f. JP ^C'^ |4 


61 


75 


69 


89 


7 


RUTHLESS FOR LIFE ♦ MC REN 

LT -urTf, 'L ^iHtfiSCi LI HUTTCNi RUTHLESS ^eSCl.tPiC 


69 


76 


63 


57 


8 


LIL' RED BOAT ♦ ANGEL GRANT 

lAt.vr, LEWIS IJ HARRIS n:,T,L£WlS.ANCl£LA GRANTl (CI :D' iTiFLriETYME M176.'UN VERBAL 


48 


<JD 


NEW^ 


1 


GOT YA BACK ♦ DREA FEATURING BLACK ROB 

«SWO:.:':--ir.;-[ iL3EfTjlALBERTfliWS$,D 'njMj,li',0flNEG»>: i::; :C; SF^a£tfiOn!M"- -v,;-\:;;BROS 


77 


79 


67 


62 


6 


CHANGE YOUR WAYS ♦ SEC-N-SOL 
C V~:-'\.C.':..i\t:i T,BAKERtCSTO»(£S.CCU£NI.T-BAKER,K.BALLt IC: I^J.i lit WARWEfi BROS. 17233 


62 


79 


66 


69 


20 


OFF THE HOOK ♦ JODY WATLEY 

M.PENDLETON i :.PE\Dl£TON,C LUCAS.D FlOvDi ICI <0) CTl (V) W ATLANTIC 84100 


23 


90 


71 


65 


11 


JAM ON IT ♦ CARDAN (FEATURING JERMAINE DUPRI) 

DIGGA(P .1 OLP». [: Bf^i'lCH M lE^OC 'L,' iDi '1 PESAlP 7::fi1[.MM' 8or 


61 


91 


72 


72 


3 


THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE 

■ ;C*J(,(.H1E.:E 'H f/ACK„j 3. C;ALIHE\.D BJRWtLL JH .G CHAMBERS) iCi ,D; BIG J 1001 


72 


92 


73 


76 


19 


STRAWBERRIES • SMOOTH 

:.^.LWlKP^:f.ri..Al£X^SDEfi,l«LBE([T,CMlERP«JSH£VLW'/lS,fffA£HlW^^ IC H;. PE«SPECT« 5a7596«M 


17 


QD 


NEW^ 


1 


SILENCE RANDY CRAWFORD 


83 


CM) 


84 


84 


3 


LOVE HURTS JUANITA DAILEY 

J=OTSE°,Vi'Cr£R ;j,POYSER,V.KTERI C -i .v:C : J-^.Ih- BAN 


84 


95 


76 


79 


4 


LIKE WE DO ♦ P.A. PARENTAL ADVISORY 

PA ■■-■HDLLINS," PRAThEft.MSiNCLAlHi iL.I DREAMWORKS 590O9 


69 


96 


74 


68 


9 


CHOKE ♦ B.L.H.U.N.T. 

WILOSTYLE[PAGRAHAM,R,LEVEHSTOr,, ■ ' (Tl t ' < A -• :t0^9' 


62 


97 


85 


73 


9 


COME & GET IT ♦ DARQ AGE 

•i.A>;.M ■j,^k:;;,r:r. ,_ KURUPT 004 


68 


99 


81 


77 


15 


JUST BE STRAIGHT WITH ME ♦ SILKK THE SHX^Efl fEAT, MASTER F DESTlSYS WILD, j : ■ .L MO 8 DICK 
cflAc; - ■ ■■■?[■::" : : - .[,^ : ic::C;iTiN:iiMa^; .:= - 


36 


99 


80 


80 


4 


BRING IT ON ♦ N'DEA DAVENPORT 

0,AUSTI\ \- AUSTIN.S BLADE.C WOLFD ID DELICIOUS VINn 27527*fl/2 


80 


90 


79 


75 


19 


GETTIN' JIGGY WIT IT ♦ WILL SMITH 

or,>:L-.T .'.■>.'."■•"■, 8ARN£S,eECWAR0S,N ROOGERS, J RDolNSONi I," P' . r: Vi,i .: 


6 


91 


82 


71 


11 


OUT OF SIGHT (YO) ♦ RUFUS BLAQ 

C E,^.:T- - ,v£-.- f- b./^Q.C ELLIOn.AWEST) IC i PERSPECTIVE ^- , 


92 


86 


67 


13 


LOVE LETTERS ♦ All 

THE FAMILV STAND 'P LC^D.VJ,SMITM.A TENNAHT.W.HECTORi \\\3 ;Ti ISLAND 571954 


SO 


93 


91 


91 


6 


WHERE U ®? FATMAN SCOOP & CROOKLYN CLAN 

:■] S IZAHANDZ DJ PIZ i,E.B'M,J,RlZ20; ' -vi i ? ■ 


77 


94 


94 


98 


12 


STAY ROOM SERVICE 

AUSTMiAllS-AfiA MARTIN,! M4T:A5,A8URROua»^,Be.5!R0U3HS,C PAHERSON' iC! 'Di 11 1 f J^'.'." ■ - W: , - 


63 


95 


93 


95 


12 


MOAN Ii groan ♦ MARK MORRISON 

' :HlL,f/ MORPlSOMM MOftfilSON.B.MOSS) iCi'i: .-. - ; ■- 


50 


96 


78 


63 


16 


REALITY ♦ ELUSION 

MASSCRDER L ^ v v ■,ai.ENTINE.L,H)LL:i :■: ',RCAM933 


34 


97 


87 


81 


4 


GOrS LIKE COME ON THROUGH BUDDHA MONK [FEAT. OL' DIRTY BASTARD] 

M,LC<iAN ! ■■'.'■,1 ■■ •■ I. -iVSO'i.BJAMEEl :Ci !:)■ iTl TVT SOUNDTRAJt .r , 9i .'T 


81 


99 


97 


96 


9 


DING-A-LING HI-TOWN DJS 
DA .aiN:,0.iiAHM:rrt,Q-)MQ.R,»l£VZ (T.MAUUMS.D RAHMING: (01 (D) CT) RESTLESS 72961 
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ASCApFWs^ Bon?, ASCApF-Stttw A. iord»i, ASCAP) 

5 MYWlTIEMIApr* ASCAP,''SoSoDet.ASCAP/SlacfcAD 
ASCBPiUR- IV *SCAP1 HL 

29 NKE t SLOW {So So Qet. ASCAPi'Slack A.D . ASCAPyBMG, 
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17 SAT IT (Sbnf^ Soundz. ASCAP/My's Jams. ASCAP/WiKon 

Dollar SteM.BMl^iu[nping Bean BMlGem. ASCAP) 
49 WSOm ROUND tlO. CTniber Trace. ASCAP/MycM lean. 

ASCAP/JerryWomfcr. BMI! HL 
23 SHORTY (YOU KEEP PLAYIR- WITTI MY MINOXMrsMry 

System. BMltiakoda Hcuse ASCAPAonetude. BMiyn^rtkr. 

BKH'2omDa, ASCAP'liliot)c, A-SCAP) WBM 
S3 SILfNCE rPBCoetminl Pali, ASCAP.'BMG UFA. ASCAP) 
» SINFUL iMafvn Seimor, ASCAP.tMl April. ASCAP) 
65 SOUTHSIDE ICame fnm Nowhere. BMLZomta. ASCAP) 
94 STAY CATS Street ASCAPMarner Chappel. ASCAP/lUmo. 

ASCAP/Satandria. ASCAP/One Ole Ghetlo Ho. 

ASCAPyTtteirna,ASCAPj1l-N-l ASCAP/Now Chapter 

ASCAP) 

9 SnU NOT A PLATER (Lrt Me Stew You. ASCAP/ioe 
Canwna, ASCAP/telly lams, ASCAP/^nds Of Da Red 
Dium. ASCAP/AJmo. ASCAP/nuSand Road, ASCAP) WBM 
S3 STIU Pff PHPIN- (Still N'The VMsr. BMI^TIw Water. 
ASCAP) 

S5 STOP BEIHGCflCEDT (Boomer K.ASCAP/Pwit-1. 

ASCAPAJaad (^ane. ASCAP/Bamon Bleckman. 

ASCAP/Wwte. BMit 
82 STRAWBERRIES INe*' Peruiectr^. ASCAPyZomba, 

ASCAPTo-Mac.ASCAP.Batw Fineors ASCAP,low-Ly-N- 

Dr.'/ie, ASCA-=,TreiMiB Doe. BM 1 WBM 
M THANK YDU (EMI Blackwood, BMl'Bennr s Music. 



BMLHtiettrtTyme, A5CAPWB, ASCAP.TfaMon, 
ASCAP/MotW*n,ASCAP..1=tf¥{;rani ASCAP) 
35 THERE YOU ARE CTcMeB(U.ASCAP/ETMi. 
ASCAP/Tahious. ASCAPW Co Soutti, ASCAP) 

2 THEYD0MTKN0W/UEUST1100WN(SOTy:''ATVSan<s. 
BML^flb Yum, BMl/Wt«etect. BMl^yme for Ryte. 
BMlMisc Corp Of Amenca. BMl/toshua's Dmm. 
Bmmm ASQAP,'Black HiDanc. ASCAP) HL 

91 TMISAWAV. THATAWAY {HILLSIDE ANTHEM) (StKk Yo 

Ctips, ASCAP) 
74 THROW YD HOOD UP (Keraux), BMO 

3 TOOCLOSE(N««^.ASCAP/DoWtatlGatla.ASCAPA«l. 
Oh. ASCAP/CopyntM Conlrol?toutr«l Gray. ASCAPjPort 
IsM. ASCAP/WB. ASCAP/EMI. ASCAP) VtBM 

39 niRHrrUPIREMOQ/FIRErTUPrrZ^'s.BU'Music 

Corp- Of America, BMO 
34 VICTORY (Bis Poppa. ASCAP/lLBtin Combs. ASCAP/ON 

April. ASCAPTlae Wis, ASCAP/Sleveo A Jordan 

ASCAP/EMI Unart BMI) HL^WeM 
69 THE1MVIPMUtV(S»anseMolel.ASCAP.'ComeUp, 

ASCAP/9 Houses, ASCAP) 
S7 WELL NJtKHT IDmb. ASCAP/Eihrardfunkyhmdz. 

ASCAPAJttle Pocky's, EMI] 

19 WHATCHA GONE DO? (2000 Watts ASCAP/WB ASCAP/Toni 
Robi. ASCAP) WBM 

47 WHATUOHICrweor'sWay ASCAP/StayH«^.ASCAP^'H'sAII 
Goodl. ASCAP/Laftae, ASCAP/Chemical Beats. ASCAPl 

30 WHATYOUWANTtM BBtha.ASCAP/ToMjThr«, 

ASCAP/lustn Cornbs. ASCAP.'EMI Apri ASCAP/Nash Mack. 
ASCAP/Wamer-Iamerttne.BMLCamad BMDHLWBU 

«3 WHERE U®7(AV8 ASCAP) 

20 WHOAMI(Deadtr.ASCAP,'STB,ASCAP/Snackr«Vit«s. 
ASCAP: 

44 rOUMAKEMEWANHL-lEMIApnl ASCAP/SoSoOef. 
ASCAP/Slack A D„ ASCAP/U,R W, ASCAP/BMG, ASCAP) «. 
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Here They Are: The Dance Summit's Talent Search Winners 




OTAR SEARCH: When we decid- 
ed to hold a talent search in con- 
junction with this year's Billboard 
Dance Music Summit, we honestly 
had low expectations. Are there still 
young performers committed to hav- 
ing a career in clubland? We'\i; been 
having serious 
doubts, given the 
recent rash of 
artist defections 
to rock and R&B, 
But here's a 
surprising spot 
of good news: 
Not only were we kassiba 
hit with a daunt- 
ing pile of entries, we were also over- 
whelmed by the 
extraordinarily 
high quality of 
most. There are a 
lot of energetic, 
imaginative folks 
out there — and a 
lot of 'em have 
MicHAELA what it takes to 
go the creative 
and commercial distance. 

The contest's parameters were 
simple. We asked for a song and a 
photo. The two winners get a chance 
to perform in our celeb-packed, invi- 
tation-only artist showcases during 
the Summit, which will be July 8-10 
in Chicago. 

Choosing a winner wasn't nearly 
as easy. But after much delibera- 
tion — and listening to the same 
batch of tapes about a half-dozen 
times — we decided on two wonder- 
fully charismatic ingenues: Kim 



TR AX 




by Larry Flick 

Kassira and Michaela. 

The New York-based Kassira is a 
classically trained singer who has 
earned her .studio chops as a backing 
singer on a string of tracks produced 
by her mentor, Mark Godwin, most 
notably "Find My Way Back" by 
Diana King. She was also heard last 
season on Fox's "Beverly Hills 
90210," which featured the thumpy 
house ditty "House Of Fun." When 
she hits the stage of Chicago's Cro- 
Bar July 9, she'll perform "Maybe 
Tonight," an NRGetic anthem crack- 
ling with crossover radio potential. 

Also based in New York, Michaela 
has garnered minor recording expe- 
rience as a featured vocalist on Cir- 
cuit Boy's recent Street Beat single, 
"When You Love Someone." She won 
our heart with "If It's Really Love," 
a Euro-sweetened disco confection 
that gK'es her ample room to vamp — 
while also providing the kind of 
sticky hook that mainstream DJs 
and popsters demand. We're looking 
forward to seeing her work her pro- 
gram July 10 at Fusion. 

Stars in waiting: The heart- 
breaking part of judging Billboard's 
talent search was not being able to 
give more than two artists a chance 
to perform during the Summit. At 



the minimum, we wanted to direct 
your attention to a handful of the 
more intriguing applicants we 
encountered. A&R execs on the hunt 
for something different should take 
notes. 

Michelle Crispin will be famiUar 
to fans of Fem 2 Fem, for whom she 
.servied as lead singer. Her first .solo 
venture, "Sister Mister," is an 
intense house ode to queer youth, 
produced by Rob Hoffman. You can 
actually get your hands on this gem 
on "The Scene Compilation 2" on 
Farren Music. 

Another name that should ring 
familiar Ls M J. White, a New York- 
er whose crystalline tenor voice has 
been heard on a slew of singles from 
Bassline Records, as well as on the 
1997 Strictly Rhythm single "Show 
You." His latest, "In & Out," teams 
him with Anthony Saunders for Yel- 
low Productions. 

Mario is a swarthy, highly photo- 
genic Latino singer with a flair for 
deep house. He is currently promot- 
ing "Mirame," his fine, first 12-inch 
single for New York's DPI Music. 

Hailing from Hermosa Beach, 
Calif., Paige Scott was among the 
engaging newcomers we met at last 
year's Summit. She comes across 
like Perfecto singer Grace but with 
a splash more sex appeal. Her elec- 
tronic rendition of Phil Collins' "In 
The Air Tonight" is quite tasty. 

If ya Uke toy boys who can sing, 
then the Miami-based Tory Beatty 
is your man. His homemade single 
"Go With It" sparkles with loads of 
hi-NRG appeal. 



Temperance Reveals Its Virtues On Hi-Bias' lime' 



BY CHARLES R. BOULEY II 

LOS ANGELES— Temperance's 
singer, Lorraine Keid, hasn't quit 
her day job yet. That's hecau.se she 
hasn't had time to have one. 

In 199.5, at a mere 19 years of age, 
she and group co-founder Mark 
Ryan burst onto the hi-NRG club 
.scene with the Hi-Bias release 
"Virtues Of Life," which boasted 
five consecutive top 10 Canadian 
hits. .Among them was a cover of 
Alphaville's "Forever Young," which 
.scored stateside attention on Popu- 
lar Records. 

The project also netted the 
T<>ront<)-bas<'(l frnmp four con.'^iH'U- 
ti\^ .luno Award nominations and a 
MuchMusie Video Award victory in 
the dance category. Given such suc- 
cess, Reid has tried to remain 
focased on her undei-graduate work 
in linguistics at York University — 
but it hasn't been easy. 

"The real question is not how a 
speech pathologist has become the 
lead .singer of a hit group, but how 
the lead singer of a hit group will 
ever become a .speech pathologist," 
Reid says with a laugh. 



She'd better be ready to put off 
getting that degree a little bit 
longer. Temperance's second set, 
"Hands Of Time," due out in Cana- 
da in mid- July, is i)oised to catapult 
Reid and new group member Nick 
Fiorucci back 
into Canada's 
pop chai-ts. 

The album re- 
veals a new 
Temperance in 
both sound and 
lineup. Ryan left 
REID the group fol- 

lowing creative 

diffrrenci^s. 

"After Mark left the group, I 
wasn't really .sure what would ha|> 
pen," Reid says. "1 was over- 
whelmed that .suddenly 1 was thru.st 
into a larger role both creatively 
and professionally. Luckily Nick is 
not only committed to the project 
but a wonderful writer and produc- 
er Now everything feels very com- 
fortable, very right." 

Although Fiorucci wears two hats 
on this project — both as a group 
member and as the head of Hi- 



Bias— he's happy to hang in the 
iiackground. 

"Lorraine has always been Tem- 
perance in terms of the public," he 
says. "However, we racked our 
brains o\^r whether to make this a 
Temperance record or a Lorraine 
Reid album. As the label, I knew 
that Temperance had an established 
fan base and knew that wouki be the 
best path for now. However, in the 
U.S. or Europe we may decide to 
simply go back to It being a Lor- 
raine Reed album." 

Those options urc open, becau.se 
the album has yet to l>e picked up 
for liccnsinj? or distribution in the 
U.S. However, once A&R e.\ecs hear 
this 12-song collection of dance, 
downtempo K&B, and even a few 
ballads, offers will likely be made. 

Unlike the Euro-NRG-laccd 
"Virtues Of Life," "Hand Of Time" 
has a definite pop/R&B feel w ithout 
abandoning the act's dance base. 
The set's first single is the title 
track, on which Reid delivers an 
inspired vocal that proves she's a 
sea.soned performer; it could easily 
(Continued on next page) 




PattI Posse. Patti LaBelle shared a lew laughs with friends after a recent show 
at the Hammerstein Ballroom in New York. The gig was taped for a PBS TV spe- 
cial in August and recorded for an MCA album due in the fall. Among the 
evening's many highlights was a gtass-shattering performance of the enduring 
diva's recent club smash, "Shoe Was On The Other Foot," as well as guest 
appearances by Mariah Carey and Luther Vandross. Pictured, from left, are 
Carey. Vandross. LaBelle. and songwriters Denise Rich and Sami McKinney. 



Fans of dance music k la Deee- 
Lite should keep an eye on T.H.E.M. 
Originating from Orange County, 
Calif., this campy trio keeps the 
beats peppy and the vocals fun and 
harmonious. 

Speaking of lads with a video- 
friendly look, Giorgio may be based 
in New Jersey, but his sexy single 
"Get This Feeling" has earned him 
both acclaim in the Italian club scene 
and an opening slot on Corona's 
recent club tour. He's currently writ- 
ing with Janice Robinson and 
Mark Godwin. 

Finally, one of the most festive 
entries we received was from Tony 
Modica, who is trying to trigger a 
"Macarena"-style hit with "Pizza 
Dance." He's already played a string 
of gigs in the New York area, and the 
song looks poised to get radio atten- 
tion as a novelty item. 

TiD-BEATS: How much do we love 
the fact that disco legend Loleatta 



Holloway is so active these days? 
She sure gives the kiddies a run for 
the money. She has just emerged 
from sessions with Love To Infini- 
ty, having lent her potent voice to 
"No Apologies," a cute happy-house 
anthem. No label deal for it yet But 
that'll change in about .SO seconds. 

Fans of Richard "Humpty" Vis- 
sion and Bad Boy Bill will be 
pleased to know that they're about 
to enter the studio to prepare a 
sequel to their popular "House Con- 
nection" beat-mix compilation. Due 
in fall, the set will blend roughly 60 
tracks in 72 minutes. Sounds 
exhausting? It Idnda is. But it's killer, 
too. We're not alone in that assess- 
ment, as their first album together 
has sold 80,000 copies, according to 
SoundScan. 




Billbcxad. 

HOTJ 



CLDBPUY 



1. RISE UPTEMPO GOSSIP 

2. CATCH THE LIGHT MARTHA WASH UKIC 

3. NEEDIN' YOU DAVID MORALES 
PRESENTS THE FACE DfriNirr 

4. MOVIN' ON DEBBIE PENDER 

TGMMr BOY SILVER 

5. PUSH IT GARBAGE almo sounds 



MAXI SINGLES SALES 

1. DELICIOUS PURE SUGAR gtffeu 

2. COME TOGETHER JUNIOR VASQUEZ 

PAGODA 

3. CLOSING TIME SOKAOTIC UNDER THE oovEF 

4. BABY URUFFNECK FEATURING 
YAVAHN MAW 

5. DON'T LOOK BEHIND "U" 

RAZOR N' GUIDO GROOViLiCiOUS 

Breakouts: Titles with future ctiart potential, 
based on club play or sates reported ttirs week. 



It's All Mx>ut Her. Interscope 
ingenue Mya has begun to court the 
club community by issuing house 
remixes of her current pop smash, 
"It's All About Me." which has sold 
760,000 copies, according to Sound- 
Scan. Hula and DJ Mijangos did the 
honors in tweaking the funk-fortified 
track into a peak-hour dance anthem. 
The label has already commissioned 
Chicago club veteran Ralph! Rosario 
to remix Mya's forthcoming second 
single, "Movin" On." Look for the artist 
to do a limited number of club perfor- 
mances in support of the track this 
summer. 
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Biboad HOT DANCE MUSIC 



THIS 
WEEK 


UST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISTS. 

TITLE ARTIST 

IMPRINT & NUMBEIVPROMOTION LABEt 


1 


1 


2 


g 


★ ★ ♦ No. 1 * ★ * 

RAY OF LIGHT MAVtRICK 44525'viWNLR BROS, 2 wiwla jt No 1 ♦ MADONNA 


77) 




•J 


g 


BEAUTIFUL DAY TOMMY BOY SILVER LABa 46a/T0MMY BOY ♦ HYPERTROPHY 




6 


10 


__z_ 


GIVE ME RHYTHM EOEL AMERICA 9163 BUCK CONNECTION 


Hi 


g 


!5 




THE DAY DEFiNlTY 002 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS 


m 


7 


13 


— — 


MY ALL COLUMBIA 7882? ♦ MARIAN CAREY 


D 


2 


1 




10 


SUNCHYMEETERNAL*1NET)C«517«EPRIS£ ♦ DARIO G 


( 1^ 


13 


21 




THE HORN SONG STRICTLY RHYTHM 12539 THE DON 




15 


22 




HEAVEN'S WHAT 1 FEEL EPIC 78906 ♦ GLORIA ESTEFAN 


g 


1 J 


11 


3 


WHERE DO WE GO STRICTLY RHYTHM 12530 WAMDUE PROJECT 




20 


36 




SWEET FREEDOM 4 PLAY 1010 SHAWN CHRISTOPHER 


11 


14 


18 


8 


HISTORY REPEATING DREA«VKIK<»UM> mVAl 0S7«SOTEN • PROPELLERHEADS FEAT MISS SHIRLEY 8ASSEY 


12 


4 


3 


9 


MIDNIGHT BIG BEAT 840flaATlANnc ROBIN S. 


13 


5 


4 


11 


STRINGS OF LIFE NITEGROCVES 107a'KING STREET RALPHI ROSARIO 


14 


10 


5 


11 


A ROSE IS STILL A ROSE ARISTA 13484 ♦ ARHHA FRANKLIN 


15 


12 


9 


9 


GET INTO THE RHYTHM CLASSinnVTlMBEBl 461/IOMMT 80Y JOCELYN ENRIQUEZ 




25 


37 


4 


OUTLAW RCA PROMO OLIVE 


C17) 


24 


35 


4 


STOP VIRGIN 38641 ♦ SPICE GIRLS 


(18) 


23 


31 


4 


HERE'S WHERE THE STORY ENDS VIRGIN UNOLRGROdNO 38639'nlWiN TIN TIN OUT 


(*!$') 


32 


42 


3 


WIZARD OF RHYTHM CUTTING 1031 NEW YORK TRIBE 


™ 


30 


39 


3 


GOT FUNK! STRICTLY RHYTHM 12544 THE FUNKJUNKEEZ 


21 




g 


11 


SHOUT TO THE TOP JBO 2752CW2 ♦ FIRE ISLAND FEATURING LOLEAnA HOLLOWAY 


22 


16 


16 


9 


1 NEED LOVE OROOVIUCIOUS 042(STROLY RHYTHM PAUL MAIN PROJECT FEATURING RENEE 


23 


]; 


14 


9 


BUMPIN' AND JUMPIN' NERVOUS 20M! KIM ENGLISH 




37 




2 


★ * * Power Pick* ■* * 

IN MY LIFE SUBLIMINAL OOiSTRICTLY RHYTHM JOSE NUNEZ FEATURING OCTAHVIA 




21 


30 




KEEP IT SHINING MOONSHINE 88450 E K 0 


28 


29 


32 




DONT GO LOSE II BABY POPULAR PROMO ROZALU 




35 


41 


4 


LOVE WILL COME SONY DISCOS 82788 RAY GUELL 


a 


26 


27 


7 


A LITTLE BIT OF MY LOVE VEIOCIIY 61012 SCOTT W02NIAK FEATURING ALTHEA MCQUEEN 


29 


33 


34 


6 


YOU WONT FORGET ME RCA 65427 ♦ LA BOUCHE 


30 


31 


25 


3 


HORNEY '98 PEPPERMINT JAM IMPORT MOUSSE T 


31 


21 


12 


13 


DISTORTION SUBLIMINAL OOlSIRICILY RHYTHM PIANOHEADZ 


32 


28 


23 


11 


LIFT UP THE NEEDLE TANTRUM 001 JOHN CREAMER PRESENTS ELUS D 


33 


18 


8 


12 


FOUND A CURE STRICTLY RHYTHM 12548 ♦ ULTRA NATE 


34 


19 


17 


12 


HANDS TO HEAVEN GEFFEN 22402 PURE SUGAR 




45 




2 


1 LOVE THE NIGHTUFE (DISCO 'ROUND) WORK 78935 INDIA AND NUYORICAN SOUL 


36 


40 


49 


3 


KEEP ON DANCIN' (LET'S GO) PLAYIAND 53314;PRI0R1TY PERPETUAL MOTION 


(37) 


48 




2 


TESTIFY NERVOUS 20308 BYRON STINGILY 


(IT) 


NEW^ 


J 


*** Hot Shot Debut* * * 

GO DEEP VIRGIN PROMO ♦ JANET 


39 


22 [ 20 


12 


DO IT AGAIN GROOVlLiaOUS041^TRICTLY RHYTHM RAZOR N' GUIDO 


(40) 


NEW^ 


1 


DEUCIOUS GTFFEN 22408 PURE SUGAR 


41 

(427 


36 


26 


to 


SIXTH SENSE QVUWRUFFHOUSE 7872fi.<MlUMeiA ♦ WINK 


47 




2 


ANNIHILATE EMPIRE STATE 49(E10HTaALL MAJOR NORTH 




NEW^ 


1 


IF I'M NOT IN LOVE Atlantic promo JOOY WATLEY 


44 


34 


24 


11 


SACRE FRANCAIS ATLANTIC 83081 ♦ DIMITRI FROM PARIS 


(45^ 


46 




2 


FOUND LOVE EIGHTBALL 123 JOI CARDWELL 


4< 


39 


33 


8 


PRIDE UNIVERSAL PROMO ♦ RACHID 


(47) 


NEW^ 


1 


DO rOU UKE THE WAY THAT IT FEELS UNDERGROUW (XWSmuCim 3« RALPHI ROSARIO FEAT DONIU SUKELY 


41 


49 1 - 


2 


KUNG-FU KINETIC 43996REPRISE ♦ 187 LOCKDOWN 


(49) 


NEW^ 


1 


MY URBAN SOUL KING STRECT lOSO URBAN SOUL 


50 


42 1 45 


4 


WHY'D YA LET HER INTERMIT 54021;PROR1TY BARRY HARRIS 



THIS 
WEEK 


UST 
WEEK 


2 WKS 
AGO 


z 

5? 
5o 


MAXI-SINGLES SALES 

COMPILED PROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS CO. 1 FCTm, COMPILED. 
AND PROVIDED BY SOUNDSCAN. INC SOUndScan' 

TITLE lllllll ARTIST 

IMPRINT i NUMBER^tSTRIBUTING LABEL 




2 


2 


8 


★ ★ * No. 1 /Greatest Gainer ★ * * 

MY ALLTLY AWAY (BUTTERFLY REPRISE) :U1 m ;» COLUMBA 78822 4 ™B if No 1 ♦ KMRIAH CAREY 


2 


1 


1 


5 


THE BOY IS MINE IT) (X) ATUNTIC 841 ISFAG 


♦ BRANDY & MONICA 


3 


3 




2 


YOU'RE STIU THE ONE (XI MERCURY INASHVILlLt 566015 


♦ SHANIA TWAIN 


4 


4 


3 


7 


1 GET LONELY ITl ixi virgin 38632 ♦ JANET (FEATURING BUCKSTREET) 


d) 


5 


4 


U 


EVERYBODY (BACKSTREET'S BACK) (II (XI JIVE 42516 


* BACKSTREET SOYS 


6 


7 


5 


14 


FROZEN (Tl (X) MAVERKK 43993WARNER BROS- 


♦ MADONNA 


In 


12 


10 


4 


THE CUP OF LIFE (Tl (X) COUIMBU 70932 


♦ RICKY MARTIN 


8 


8 




2 


STOP (XI VIRGIN 38641 


♦ SPICE GIRLS 


9 


6 


6 


14 


MY HEART WIU GO ON (T) 00 INTERHIT 5402WPRI0RITY 


DDAVU 


10 


11 


8 


20 


HOW DO 1 LIVE IT) (XI CURB 73047 


* LEANN RIMES 


11 


9 


9 


4 


YOU WONT FORGET ME (Tl (X) RCA 65427 


♦ U BOUCHE 


12 


13 


11 


3 


PUSSY (D (XI ANTLER SUBVYAY 103LTJEVEH 


LORDS OF ACID 


13 


10 


7 


6 


HEAVEN'S WHAT 1 FEEL (Tl m EPIC 78926 


♦ GLORIA ESTEFAN 


14 


H 


13 


10 


TORN (n (X) INTERHIT 54022/PRWRirf 


NATALIE BROWNE 


15 


16 


15 


25 


GET READY TO BOUNCE IT) (XI EOEL AM£RN» 3722 


« BROOKLYN BOUNCE 


le 


18 


14 


12 


SWEET HONESTY (Tl (X) CLASSIFIED 0249 


M:G 


17 


17 


17 


11 


1 WANT YOU BACK IT) (XI RCA 65373 


♦ 'N SYNC 


18 


15 


12 


12 


A ROSE IS STILL A ROSE (Tl (XI ARISTA (3484 


♦ ARETHA FRANKLIN 




NEW^ 


1 


* ♦ ♦ Hot Shot Debut* * * 

GODZILLA m (X) INTERHIT M025tPR>0RlIY THUNDERPUSS 2000 


20 


19 


16 


5 


SUNCHYME (T) LX) WNniGREPRISE 44517;WARNER BROS. 


♦ DARIO G 




26 


31 


4 


ALRIGHT (T) B) IvnSTEO 5642!rtlCA CLUB 69 FEATURING SUZANNE PALMER 


22 


21 


20 


11 


FOUND A CURE (T) (X) STRICTLY RHYTHM 12548 


♦ ULTRA NATE 


23 


22 


24 


2 


KEEP HOPE ALIVS m CO OIY OF ANGELS 77 105 


THE CRYSTAL METHOD 


24 


20 


18 


21 


IN A DREAM IT) (X) R068INS 72012 


ROCKELL 


25 


24 


28 


22 


I'M AFRAID OF AMERICANS (Tl IX) VIRGIN 38618 


♦ DAVID BOWE 


26 


25 


30 


10 


SIUCK MY BITCH UP (n (X) XL MUTEyMAVERICX 43946/WARNER BROS. 


♦ PflOOKSV 


27 


23 


27 


5 


1 WILL COME TO YOU (Tl (X) MERCURY 560375 


♦ HANSON 


28 


27 


22 


8 


GET INTO THE RHYTHM (T) 00 CLASSIFIEWTTMBER! 461/TOMMr BOY 


JOCELYN ENRIQUEZ 


29 


29 


23 


19 


YOU ONLY HAVE TO SAY YOU LOVE ME (Tl IXI ARKLA DANCE S4443/BMG lATIN HANNAH JONES 


30 


30 


25 


35 


ONE MORE NKiHT 01 (K) TOMMY BC7Y 786 


AMBER 


31 


33 


33 


2 


ALL MY LIFE UO UNDER THE COVER 9708 


KRAZI t JUDO 


32 


32 


32 


22 


HONEY IMIIT) 0(1 COLUMBIA 78665 


♦ MARIAH CAREY 


33 


28 


26 


3 


I'LL HOUSE YOU '98 (D WARLOCK 233 


JUNGLE BROTHERS 


34 


31 


21 


6 


LIFE IN MONO (T) (X) ECHO 568277/MERCURY 


♦ MONO 


(35) 


40 


46 


3 


BUSY CHILD (Tl DO CITY OF ANGEIAOUTPOST 7712C«1EFFEN 


♦ THE CRYSTAL METHOD 


36 


34 


34 


7 


LOVE YOU DOWN (Tl (X) SO SO OEF 78802^LUMBIA 


*INOJ 




REENTm 


27 


PLASTIC DREAMS (REVISITED) m (Xl EPIDROME 7075aiCPIC 


♦ JAYDEE 


38 


38 




2 


COMIN' BACK (T) 1X1 OUTPOSTT^ISTED 55447;MCA 


THE CRYSTAL METHOD 


39 


35 


38 


2 


SLEEP ON THE LEFT SIDt^RIMFUL OF ASHA m 00 LUAKA BOP 44524AVAHNER BROS. * OCRNERSHOP 


(40) 


50 


48 


32 


PROFESSIONJU. WIDOW ITI (X) ATLANTIC 8549CVAG 


♦ TORI AMOS 


41 


37 


29 


2 


RESURRECTION HEX :T) (X) RED ANT 1 ]9013A(ERCLIRY 


LOVE AND ROCKETS 


42 


44 


37 


46 


THINGS JUST AINT THE SAME (Tl IX) ARISTA 13381 


* DEBORAH COX 


43 


43 


49 


5 


SHOUT TO THE TOP (T) (X) jBO 2752(W2 ♦ FIRE ISUND FEATURING LOLEATTA HOLLOWAY 


(44) 


48 


47 


2 


SABROSURA [T] IK) PANDISC 1 15 


D.J. LAZ 


(4y 


RE-ENTIIT 


4 


ELEKTR0BJU4K (Tl (X) ASTRALWERKS 620^'CAROUNE 


♦ THE CHEMICAL BROTHERS 


46 


42 


42 


4 


ARE YOU JIMMY RAY? (D IXI EPIC 78817 


♦ JIMMY RAY 


(47) 


RE-EHTRr 


18 


THE ONE 1 GAVE MY HEART TO (T) (X) 8LACKGROUND^ATLAi4TIC 95634AG ♦ AALIYAH 


48 


39 


19 


14 


FRIGHT TRAIN (T) iX) FORBIDDEN 1234 


ROBBIE TRONCO 


(4?) 


RE-ENTRT 


7 


BLOCK ROCKIN' BEATS IT) (XI ASTRALWERKS 619»:AR01INE 


* THE CHEMICAL BROTHERS 


(50) 


NEW^ 


1 


IF 1 HAD A CHJWCE m iX) T l.'eER 746«T0WMY BOY 


CYNTHIA 



^3 Titles with the greatest sales or club play increases this week. Power Pick on Club Play rs awarded for the largest point ir>crease among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
anywhere in the top 50. ^Videoclip availability. Catalog number is for virtyl maxi-single, or CO maxi-single il vinyl is unavailable. On Sales chart: (M} Cassette maxi-single availab4lity. (T) Vinyl maxt-single availability. (X) CD maxt-single availability. £' 1998, 
Billboard/BPI Communications. 



TEMPERANCE REVEALS ITS VIRTUES ON HI-BIAS' 'TIME' 

(Continued from preceding page) 



elevate her to diva status. Her deliv- 
ery is reminiscent of classic Donna 
Summer, and the production Lr fine- 
ly tuned for crossover radio. The sin- 
gle boasts four remixes — two by 
Toronto's Boomtang Boys and two by 
Sweden's Stonebridge. 

"Multiple remixes are a fact of 
life," Fiorucci says. "I'm an old 
schooler. I'd like one extended ver- 
sion and an instrumental. But now, 
there's so many different DJs and 
formats that you have to try to 



appeal to the largest audience." 

"Hands Of Time" is not the only 
track that shines. The R&B-fla- 
vored "It's Your Move" would be a 
fine second single, while Reid shows 
she has the stamina to tackle a vari- 
ety of material on the ballad "If You 
Don't Know." "Until You Opened 
Your Mouth" is a firm bridge to 
Temperance's past, inflecting a 
Euro-pop feel into a heart-racing 
tempo. 

Beyond its music, a key marketing 



tool for Temperance has been video. 
The single "Hands Of Time" has one 
that was creatively financed. 

"In Canada, we are fortunate to 
have a government loan program 
called Video Fact," Fiorucci says. 
"They're hard to get, but we per- 
sisted. Otherwise, we might not have 
been able to lens a video. As an inde- 
pendent, I know it is crucial to have 
a visual in order to compete, even 
though there are fewer and fewer 
video outlets these days. We've been 



very lucky." 

While Fiorucci may feel lucky, his 
skill at deliwring great message-dri- 
ven pop songs for Reid to work her 
vocal prowess on is unquestionable. 
The r(ial trick will be getting it to the 
masses. 

"The entire Canadian dance scene 
is smaller than that of the West Coast 
of the U.S.," Reid says. "That has its 
pros and cons. Unit-wise, it's difficult 
to make a m^or statement here. But 
the homegrown effect is very nice. 



and the support from within the com- 
munity is unbeatable. But the real 
goal is univiersal appeal. You win the 
battle territory by territory." 

But why the departure from hi- 
NRG? 

"Dance artists are sometimes 
viewed as faceless or nameless, and 
the genre, itself, is sometimes seen 
as limited," Reid says. "It's assumed 
j'ou'll be a one-hit wonder. That's why 
we want to keep growing, changing, 
keeping our sound fluid." 
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CLUBLAND UNPLUGGED 

Crystal Waters, CeCe Peniston & Suzanne Palmer 

are among the artists performing with a live acoustic band 
at Green Dolphin Street. 

OTHER SUMMIT PERFORMERS: 

Mya • Kim English • Kimara Lovelace 
Pure Sugar • Taana Gardner • Sabrina Johnston 
and many more 

KEYNOTE SPEAKERS 

Frank Ceroolo, Epic Records 
Rob Dl Stefano, IWtsted America 
Michael Weiss, Nervous Records 



A&R JURIES 

Can't get that inciustry honcho to hear your 
demo? Here's your big chance. Top executives 
at labels, management companies, and 
publishing firms from all over the world will 
gather to evaluate your music and offer tips 
for industry sun/ival and elevation. 



DI SCOUNT AI'^LI'Nil'NFO 



American Airlines discounted airfare to Chicago, 
Call Pepp Travel at 1-800-877-9770. 
Please identify yourself as a 
Billboard Dance Music Summit attendee. 



HOTEL ACCaM[M GELATI ONS 



Chicago Marriott Downtown, 
540 North Michigan Avenue, Chicago IL, 60611 
For reservations call 1800 228-9290 or 312-836-0100 
Special Dance Music Summit Room Rate: $139. 



rEGI' StrR ATI ON lAG I NSt^'Y S' 



and other sponsorship opporhjnities 

Call Phyllis Demo at 212-536-5299 

SPECIAL DEMONSTRATION BY 

IBRoland 

SPECIAL INTERNET PRESENTATION 

by Streetsounds 



Larry Flick 

Dance Music Editor 
212.536.5050 ph 
212.536.5358 fx 




laedrt cards are not void without signature ond expirolion datej 
Cancdlolion Policy All cancellotions must be submmed in writing ALL WfUNDS WlLl BE PROCESSED AFTER THE CONFERENCE. 
CatKetalnns received beliween May 29 and June 19th ore sutiect to a S)7S adminisliatNe fee. No refunds vvi be issued after June 1901. 
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Daniels Tips His Hat To 'Fiddle Fire' 



BY DEBORAH EVANS PRICE 

NASHVILLE— In the past year, 
Charlie Daniels has launched his own 
label, Rlue Hat Rtcord.s, and its first 
project was nominated for a Country 
Music Assn. (CMA) Award last fall. 
In April, the Academy of Country 
Music honored him with the Pioneer 
Award. Epic recently rereleased his 
hit "The Devil Went Down Tb Geor- 
gia," and it's on the charts again. And 
this year marks the 25th anniwrsarj' 
of the Charlie Daniek Band. 




THE CHABUE DANIELS BAND 

"I feel like the Lord's been bless- 
ing me," Daniels says. "I presented 
that [Pioneer] Award to Ernest Tubb 
back in the '80s, and I didn't put 
myself in that company. I never 
thought I'd ever stand a chance of 
getting something like that. It was 
such an honor." 

Instead of resting on his laurels, 
Daniels is gearing up for Blue Hat's 
second release, "Fiddle Fire," due 



Aug. 18. His first Blue Hat album, 
"Blues Hat," was a blues record that 
was available only in Wal-Mai-t stores. 
The new set will have a broader 
release due to Blue Hat's recent dis- 
tribution deal with Navarre. "They 
come to us very highly recommend- 
ed," Daniels says. "We feel like they 
are able to take care of the job we 
need done, and I'm super excited." 

"The label is going into its second 
year, and we feel this new agreement 
with Navarre will take it to another 
level," says Daniels' manager, David 
Corlew of Corlew & O'Grady, who is 
also hLs partner in the record label. 
(Corlew says the label plans to re- 
lease the album in Australia with 
extra songs, and negotiations to 
secure international distribution are 
under way.) 

"Fiddle Fire" combines new re- 
cordings of such classics as "The 
South's Gonna Do It Again" and 
"Orange Blossom Special" with new 
tunes like the title track. The first sin- 
gle is a new version of "Texas," a song 
featured in the 1980 mo\'ie "Urban 
Cowboy." Daniels cut the new version 
with Lee Roy PSrnell and Asleep At 
The Wheel's Ray Benson. The video 
is in medium rotation on CMT. 

How does Daniels feel about hav- 
ing "The Devil Went Down To Geor- 
gia" going to radio the same time he 
releases "Texas"? "They're both my 



'If You See' Was A Natural For Its 
Stars— Aid For Its Songwriters 



BY CHET FLIPPO 

NASHVILLE— "If You See Him/If 
You See Her," the collaboration by 
Reba McEntire and Brooks & Dunn 
that vaults to No. 1 on the Billboard 
Hot Country Singles & Tracks chart 
this issue, is representative of a new 
development in country music: a 
micro-tailored superstar song that 
becomes an event. Such happenings 
have included a Garth Brooks and 
Trisha Yearwood duet. Brooks and 
Yearwood movie songs, and a Faith 
Hill and Tim McGraw duet. 

"If You See Him/If You See Her" 
was the result of an unprecedented 
alliance between two superstar acts 
and their label chiefs, managers, 
producers, and promotion and mar- 
keting teams (Billboard, April 11). 
One song became a single for two 
acts on two different labels, as well 
as a video. The song also anchors the 
new albums by each act, and the 
albums themselves are named after 
the song. A joint tour with McEntire 
and Brooks & Dunn is powering the 
whole venture. 

But first came the song, which was 
crafted especially for the pairing. 
More specifically, it was written for 
a duet with McEntire and Ronnie 
Dunn, as Dunn and McEntire sing 
leads together 

One of the song's writers. Tommy 
Lee James, describes the song's 



odyssey, which is reflective of his 
own. A native of Roanoke, Va., 
James moved here from the Wash- 
ington, D.C., area 11 years ago to 
make it as a pop singer and song- 
writer Now a successful songwriter 
with Barbara Orbison's Still Work- 
ing Music, James moved here with 
nothing but hopes. He had consid- 
ered New York and Los Angeles but 
rejected both in favor of Nashville, 
"because it wasn't as scary." 

_ "I mo\^ here and 

^fljl^k didn't know a soul," 
^^P^^H James says. "I 
J played writers' 
''•^ ' 1 nights at the Blue- 
bird [Cafe], did 
everything I could." 
He eventually got a 
publishing deal with 
the Starstruck Wri- 
ters Group, Me Entire's pubUshing 
company. 

He then got a record deal with 
RCA, but nothing came of it. "It was 
one of those typical things," he says. 
"Josh Leo .signed me, and I cut eight 
songs. Then Josh left the label, and 
that was that." 

After two years as a Starstruck 
house writer, he was invited to join 
McEntire's band, and he went on the 
road with her for two years. During 
that time he wrote "And Still," 
(Continued on page ,18) 




records," he says. "And I want to sell 
both of them. I'm just happy anytime 
we can get on radio." 

"It's a win/win situation," agrees 
Corlew; "A lot of stations have been 
playing 'The Devil Went Down To 
(5eorgia' for years, and those who want 
something new- will play 'Texas.' " 

Daniels says he was glad to do the 
"Fiddle Fire" album. "I're been »"dnt- 
ing to do an all-fiddle album and rere- 
cord some of these songs that I 
recorded like 20 rears ago back when 
recording techniques weren't what 
they are now. We didn't have CDs and 
digital," he says. 

The tune "Fiddle Player's Got The 
(Continued nil page JS) 




Reba's Rewards. Reba McEntire raised more than $200,000 from her 1 1th 
annual concert to benefit the Texoma Medical Center (TMC) in Denison, Texas. 
The monies will go toward the TMC Reba Mobile Mammography Unit, which 
serves rural areas of Texas and Oklahoma. Shown, from left, are TMC president 
Art Hohenberger. McEntire, and her husband and manager, Narvel Blackstock. 
Hohenberger presented them with an original Frank Divita sculpture titled "Spirit 
Of The Wind.- 



Lower Ticket Sales For Fao Fair Reflects 
Flat Tourism Biz; USD Honors Country Acts 



FAN FAIR: For the first time in its 27-year history, 
Fan Fair did not sell out until three days before it 
began on June 15. Country Music Assn. (CMA) offi- 
cials say that there's been a downturn in group tick- 
et sales and that most sales were for single tickets. 
Some of those — labeled "unclaimed" — were still for 
sale during F^n Fair's first two days. 

City officials acknowledge that there has been a 
marked downturn in tourism here since Opryland 
closed. A number of tourist-oriented businesses in 
the Music Valley area, across from the Opryhmd com- 
plex, have gone out of business in recent weeks. The 
commercial strip, which contained mostly souvenir 
stores, across from the 
Country Music Hall of 
Fame above Music Row 
has become all but aban- 
doned. Until Opryland 
Mills, the new shopping 
and entertainment ren- 
ture that will replace 
Opryland, opens in 
2000, say city officials, 
tourism likely will 
remain flat. 

Tower Records host- 
ed live shows during 

Fan Fair week, beginning with BR5-49 June 14 and, 
later in the week, showcasing the Kinleys, Dixie 
Chicks, Lisa Brokop, Sherrie Austin, Great 
Divide, Monty Holmes, JoDee Messina, Brady 
Seals, Lila McCann, and Anita Cochran. 

The USO held a presentation during Fan Fair to 
honor the CMA and all the country artists who have 
donated their time and talent to entertain American 
armed forces for the past 60 years. The Spirit of 
Hope Award was accepted by (jMA executive direc- 
tor Ed Benson and Randy Travis on behalf of the 
industry. 

BiLLY RAY RULES: In a clean sweep, Billy Ray 
Cyrus won five msuor awards at the TNN/Music City 
News Awards show, held June 15 at the Nashville 
Arena. He took male artist, video, single, song, and 
album honors. Other miyor winners: Neal McCoy, en- 
tertainer of the year; Brooks & Dunn, duo; Sawyer 
Brown, vocal band; Anita Cochran and Steve 
Wariner, vocal collaboration; Trace Adkins and Lee 
Ann Womack, stars of tomorrow; Reba McEntire, 
Minnie Pearl Humanitarian Award; Gary Chapman, 
comedian; and Porter Wagoner, Living Legend. 




by Chet Flippo 



UN THE RECORD: Sara Evans played some of her 
sophomore album for Nashville Scene the other day. 
One especially striking song was written by the 
unUkely duo of Harlan Howard and Beth Nielsen 
Chapman. "Time Won't Tell" has the feel of a clas- 
sic tune. The collection, due from RCA in September, 
includes duets with Vince Gill, Alison Krauss, and 
Martina McBride. Norro Wilson and Buddy Can- 
non are producing. 

Dolly Parton's first album for Decca will feature 
all new and original Parton compositions. "Hungry 
Again" is due Aug. 25. The songs, she says, came 
about through prayer and fa.sting at her cabin in E^st 
Tennessee. She co-pro- 
duces with her cousin 
Richie Owens, and his 
young band, Shinola, 
from East Tennessee, 
plays on the record. 
Except for the song 
"Shine On," which was 
cut live at the House of 
Prayer, her grandfa- 
ther's old church near 
her hometown of 
Sevier\'ille, Tenn., the 
album was recorded in 
Owens' basement studio. Overall, it's a welcome re- 
turn for Parton — after years of musical wandering — 
to her close-to-the-heart songwriting and singing. 

People: Terri Clark will host the 17th annual 
Canadian Country Music Awards show Sept. 14 in 
Calgary, Alberta . . . Katy Moffatt signs with High- 
Tone Records . . . ,Iason & the Scorchers and BR5- 
49 will make an unprecedented appearance together 
on TNN's "Prime 'Time Country" July 14 . . . Linda 
Davis and Aaron Tippin sign with Lyric Street Rec- 
ords. He is the first male artist on the new label. 

On THE ROW: Shania Twain, LeAnn Rimes, and 
the Mavericks are all on the U.K. top 20 singles 
chart, as well as the U.K. top album chart. They 
have each made a number of promotional visits there. 
Twain and the Mavericks hare appeared on the BBC- 
1 TV show "National Lottery Draw," and Rimes 
appeared on "Top Of The Pops." After a July 5 per- 
formance at London's Hyde Park, the Mavericks will 
return for fall U.K. and European tours. 

The popular downtown Nashville renue Ace of Clubs 
has been shuttered. It will reopen as a "generic" bar, 
so there will likely be no more industry showcases there. 
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SOUNDTRACK CAPITOt93*02(i09aT798i 2wMittatNo l HOPE FLOATS 


1 


CD 


3 


1 


6 


* * ★ Greatest Gainer * * ★ 

GARTH BROOKS upnc< 9«7z.cAPiTa Nashville iu w cdi the limited series 


1 


3 


5 


2 


32 


SHANIA TWAIN ▲* mercury 536003 (1098 £Q'16 96) COME ON OVER 


1 


4 


2 




2 


REBA MCENTtRE MCA Nashville 70019(10 9*16.98) if you see him 


2 


5 


4 




2 


BROOKS It DUNN arista HASHVILU lBe6S (I0.9fl/16-9fil IF YOU SEE HER 


4 


6 


6 


3 


6 


LEANN RIMES CURS 77901 (10-9»17.9B) SITTIN' ON TOP OF THE WORLD 


2 


7 


7 


E 


8 


FAITH HILi.WARNERBROS-46790(10,9a(16 98) FAITH 


2 


1 


8 


5 


8 


GEORGE STRAIT ▲ MCA Nashville 70020 (10 9aT6 98) ONE STEP AT A TIME 


1 


CD 


NEW^ 


1 


•* * ★ Hot Shot Debut* ★ * 

CLAYWALKER .■. !: GREATEST HITS 


9 


10 , 


I") GARTH BROOKS* Lir: j„by.._. jl r.in. :.LC .:;"Jii :b,9ai SEVENS 


1 


oi; 


NEW^ 
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DWIGHT YOAKAM RLPRISE 469la^VARNER BROS. (ia.98;16.9B) A LONG WAY HOME 


li 


12 


10 


9 


54 


TIM MCGRAW A' CURB 77686 110.98H6.96I EVERYWHERE 


1 


13 


11 
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4 


JEFF FOXWORTHY WARNER BROS. 46861 (10 9SH6 981 TOTALLY COMMITTED 


8 


14 


12 


10 


20 


DIXIE CHICKS MONUMENT 6ai9&S0NY (10.96 E(V16.9S)Bi WIDE OPEN SPACES 


8 


li 


13 


11 


4 


TERRI CLARK mercury 558211 (I0.9a'16.98l HOW t FEEL 


10 


16 


15 


14 


40 


ciSe'TTBis'**^^ f'i8 '•"'^ ~ INSPIRATIONAL SONGS 


1 


17 


14 


12 


8 


STEVE WARINER Capitol Nashville 94462 1109^16 98| BURNiN' THE ROADHOUSE DOWN 


6 


li 


16 


17 


48 


KENNY CHESNEY • BNA 674mRLG (to 9&16 9S) 1 WILL STAND 


10 


OD 


20 


19 


13 


* ★ * Pacesettefi * ★ * 

JO DEE MESSINA : J-B -7904 (U^ 9*16 '38) I M ALRIGHT 
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20 
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BRO0K5&0UNNA THE GREATEST HITS COLLECTION 
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TRACY BYRD mca Nashville 70016 no 9*16.981 I M FROM the country 
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JOE OIFFIE EPIC 69137,S0NY (1098 EQ/16 981 GREATEST HITS 
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™ N!JIi(i!'"?*?!!?w6.98, (SONGBOOKl A COLLECTION OF HITS 
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SOUNDTRACK mca NASMKIOE 70025 110.98(17.981 THE HORSE WHISPERER 
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OLIVIA NEWTON-JOHN MCANASHVILU;003OII0.98>l6.9ei BACK WITH A HEART 
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23 


42 


MARTINA MCBRIDEA RCA 6751&RLG (1098/16.98) EVOLUTION 
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1 
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GARY ALLAN DECCA 700I^MCA NASHVILU (1096/16 98] IT WOULD BE YOU 
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24 
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RANDY TRAVIS DREAMWORKS 50034AjCFFEN (10 9a'l6.98) YOU AND YOU ALONE 
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TY HERNDON EPlC68167/SONY(10 96E(il6.9e) BIG HOPES 
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MARK WILLS MERCURY 536317 110.96 E(i'16.96)lll WISH YOU WERE HERE 
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CLINT BLACK • RCA 67515,'RLG (10.9»1698) NOTHIN' BUT THE TAILLIGHTS 
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LEANN RIMESA^CURe 77821 (10.9&'15.98) BLUE 
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JOHN MICHAEL MONTGOMERY Atlantic 83104/ag (10.98/16.981 LEAVE A mark 


15 
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GEORGE STRAIT A- mca NASHVIILE 11564110.98(16.981 CARRYING YOUR LOVE WITH ME 
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SAMMY KERSHAW • mercury 536316 (1098 EaiT6.98) UBOR OF LOVE 
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JOHN MICHAEL MONTGOMERY • ATumric aowxK 110 98/16 981 GREATEST HfTS 


5 


40 


36 


35 


93 
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DID 1 SHAVE MY LEGS FOR THIS? 
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DAVID KERSH CURB 77905 (10.9*16 96lB 


IF 1 NEVER STOP LOVING YOU 
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LILA MCCJU4N • asylum 62042EEG (1096,'16.96) ■ 


LILA 
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40 
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TOBY KEITH • mercury 534636(1098 EQ/1&96) 


DREAM WALKIN' 


8 
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THE MAVERICKS mca Nashville 7ooi8 (10 98/16 981 


TRAMPOLINE 
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45 


37 
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CLAY WALKER A giant 2467*(WARNER BROS (10.9*16 98) RUMOR HAS IT 


4 
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ROY D. MERCER 

N/(&')VILLE21144i7 9.9 11 OB! (IB 


HOW BIG A BOY ARE VA? VOLUME 3 


31 
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ua"""^ ""^lv?!, .-,(6 98) IT DONT GET ANY BETTER THAN THIS 
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41 


43 


41 
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MICHAEL PETERSON • REPRISt 4661&V(ARN£R BROS 110 9*16981 ■ MICHAEL PETERSON 
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49 


45 
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ALAN JACKSON A arista NASHVILLE 18813 110.9*16961 EVERYTHING 1 LOVE 
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41 
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LEE ANN WOMACK* DECCA 1158&'MCAN«SHVILLE (10 9*15 98lH LEE ANN WOMACK 
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ROY D. MERCER 

UA^^i'JL 54781 (7 98 li 9b; 03 


HOW BIGA BOY ARE YA? VOLUME 1 


39 


52 


46 


44 


70 


C(^'778£"*^B*1^9 9.'! UNCHAINED MELODY/THE EARLY YEARS 


1 


53 


50 


48 


90 


CLINT BLACKA RCA6667I|RLGI109*I6.98I 


THE GREATEST HITS 


2 




55 


47 


4 


RESTLESS HEART RCA 6762*RLG(109*169B) 


GREATEST HITS 


47 


S5 


42 




2 


SUZY BOGGUSS 

C/\PITOL ■.■) -.'..E 57310ii:'9fti6<9? 


NOBODY LOVE. NOBODY GETS HURT 


42 


56 


53 


50 


12 


CLEDUS T. JUDO 

. - ;19 a5'169Hlj3^ 


DID 1 SHAVE MY BACK FOR THIS? 


16 


(TT) 


57 


53 


54 


ROY D. MERCER 

CAPITOL NASMViUE 54782 ; " 98 ) : 9.91 BB 


HOW BIGA BOY ARE YA? VOLUME 2 


43 


58 


54 


52 


34 


TRACE ADKINS • CAPITOL MSHVIUE 55656 (10.9&'16 91 


I BIG TIME 


7 


59 


56 


59 


4 


KEITH HARLtNG MCA NASHVIOE 70024 1 109*16 961 ■ 


WRITE IT IN STONE 


56 


60 


59 


57 


40 


CHELY WRIGHT mca (Nashville 70003 (10 9*16,98) B 


LET ME IN 


25 


61 


52 


40 


4 


HAL KETCHUM CURB 77695 (10 9*16 96) 


1 SAW THE LIGHT 


37 


62 


48 


43 


7 


SOUNDTRACK DECCA 70027.MCA NASHVIU^ (109*17 98 


BLACK DOG 


30 


63 


61 


55 


103 


TRACE ADKINS A Capitol nashville 37222 (10.9*is.9E 


)■ DREAMIN' OUT LOUD 


6 


64 


58 


54 


38 


THE KINLEYS EPtC679e5fc«3NY[10 98E(116 98)n 


JUST BETWEEN YOU AND ME 


22 


65 


60 


56 


32 


MINDY MCCREADY BNA 67504,RLG (10.98/16 98) 


IF 1 DONT STAY THE NIGHT 


12 


66 


63 


66 


53 


NEAL MCCOY • Atlantic 8301 17AG (1098. 16 98) 


GREATEST HITS 


5 


67 


62 


63 


48 


DIAMOND RIO ARISTA N/^VILLE 18844 (10.9*16 98) 


GREATEST HITS 


8 


61 


65 


65 


54 


RAM TILLIS • ARISTA NASHVILU 18836 110.9*16 981 


GREATEST HITS 


6 




NEW^ 


1 


ALABAMA RCA 67621/RLG 18.9*12.98) 


THE ESSENTIAL ALABAMA 


69 


70 


64 


53 


34 


WYNONNA • CURfi 53061/UNIVERSAL (10.9816.98) 


THE OTHER SIDE 


5 


71 


67 


62 


12 


JOHN DENVER RCA 67604 111 9816.981 


GREATEST COUNTRY HITS 


36 


72 


66 


60 


11 


LORRIE MORGAN BNA 67632/RLG (4.9*9.98) 


SUPER HITS 


53 


73 


68 


61 


37 


PATTY LOVELESS • EPIC67997/SONY(1096EaT6.96) 


LONG STRETCH OF LONESOME 


9 


74 


69 


64 


38 


BRYAN WHITE • ASYIUM 62047/tEG 1109616.991 


THE RIGHT PLACE 


7 


75 


73 


75 


30 


SSth76«0 ; 10 98 16.98) * CELEBRATION OF LIFEAHE LAST RECORDINGS 


16 



O Albums with the greatest sales gains this week. •Recording industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numwal Following tne symt»>. For boned sets, and double albums 
with a running time that exceeds two hours, the RIAA multiplies shipments tiy ttte number of discs and/Or tapes. 'Asterisk indtcales LP is available Most tape prices, and CD prices tor BMG and WEA tatnls, are suggested lists. Tape prices marVed EQ, and all other CD prices, are equivalent 
prices, which are projected from wfwlesaie prices Greatest Gainer shews chart's largest unit increase- Pacesetter indtcates t)lggest percentage growth. Healseeker Imoact shows albums renxwetJ from Heatseekers this weed. B indicates past or present Heatseeker title, c 1998. Billboard'BPI 



Biiboatd. Top Country Catalog Albums. 
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COMPILED rROM t MTIOMU. SAMPLE OF RHtlL STORE AND 
RACK SALES REPORTS COUECTED, COMPILED. AND PROVIDED BY |°| ||| 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUI^BEIVDISTRIBUTING LABEL ISUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTEXO) 


is 


1 


1 


SHANIA TWAIN A'' MERCURY 522B86 (10.96 EQrl6.99l ■ 


33 moo 41 No 1 THE WOMAN in ME 


175 


2 


2 


ALAN JACKSON A' ARISTA NASHVILLE 18801 110 98.'16.98) 


THE GREATEST HITS COLLECTION 


138 


3 


3 


WILLIE NELSON • COLUMBIA &418AWNT ID.98 EC^.98) 


SUPER HITS 


201 


4 


4 


CHARUE DANIELS • EPIC &4182/SONY 18 98 Ea9.9S) 


SUPER HITS 


182 


S 


6 


HANK WILLIAMS, JR. A OIRS 77638 16 9K9 9«l 


GREATEST HITS. VOL. 1 


211 


( 


5 


TIM MCGRAW A^ CURB 77bS9 19 9a'l&.9e) 


NOT A MOMENT TOO S(X)N 


221 


7 


7 


GEORGE STRAIT A^ MCA NASKViaE 11263 139.98f49.98) 


STRAIT OUT OF THE BOX 


126 


1 


8 


GEORGE STRAIT A* mca nashville 10651 (to gafis 981 


PURE COUNTRY (SOUNDTRACK) 


299 


9 


9 


PATSY CLINE A' MCA NASHVILLE 12 (7 9&'12,98) 


12 GREATEST HITS 


586 


10 


II 


THE CHARLIE DANIELS BAND A> EPC 3e79S«NY I7 9 


6 tl»l 1 .98) A DECADE OF HITS 


444 


11 


14 


ROY ORBISON Columbia 67297/sony is 98 E(V9.9a) 


SUPER HITS 


41 


12 


10 


GEORGE JONES A EPfC 4077E,^NY 15.98 ia^ 96\ 


SUPER HITS 


369 


13 


12 


GEORGE STRAIT A^ mca nashville 42035 (7 9ai2.98) 


GREATEST HITS VOLUME 2 


537 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINl t NUMBER/DISTRIBUTING LABEL ISUGGESTED UST PRICE OR EQUIVALENT FOR CASSEnElCO) 


TOTAL OUST 
WEEKS 


14 


13 


JOHNNY CASH COLUMBIA 66773«)NY (6,98 E(»9.981 


SUPER HITS 


64 


IS 


19 


VINCE GILL A' mca nashville 1 1047 110-9&15 981 


WHEN LOVE FINDS YOU 


206 


It 


15 


GARTH BROOKS A" CAPirOL nashville 9386&EM|.CAF110L (9-9&13.98I NO FENCES 


376 


17 


17 


TRAVIS TRITT A warmlr Bros. 46001 (I0.9&'t6-9B) 


GREATEST HITS — FROM THE BEGINNING 


139 


U 


16 


GEORGE STRAIT A' mca nashville 5567 17.9W12 98) 


GREATEST HITS 


E15 


19 


21 


VINCE GILL A mca nashville 11394 110.98/16 98) 


SOUVENIRS 


121 


20 


20 


HANK WILLIAMS mercury 536029 (7.98 taii.98i 


20 OF HANK WILLIAMS GREATEST HITS 


35 


21 


18 


ALABAMA RCA 6e84&RLG (4 9&9.98) 


SUPER HITS 


95 


22 


25 


PATSY CLINE A mca nashviue 4038 17.9a'12.98) 


THE PATSY CUNE STORY 


187 


23 




ALISON KRAUSS A- rounder 0325* (9.9«(15.98) B 


NOW THAT I'VE FOUND YOU: A COLLEaiON 


141 


24 


22 


TRACY BYRD A- mca nashville 10991 110.9«15.9B) 


NO ORDINARY MAN 


172 


2S 




REBA MCENTIRE A* mca NASHVILU 10906 (1098/15 981 


GREATEST HITS VOLUME TWO 


228 



Caftilne J"*"!*! »rp ? yrar rtrt trtim 
lion inits, »Tpi mulhmimn sell(«s itKfiMtKJ Oy 
CIW8 Billboa'd'BPI CoitHnuntcMWns *W SOundScan, Inc 
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ly a nurrcrai! Wkntwri tlw synM 'Astensk inocstes ^ LP n avataUe Most Upe (virM. and CD sxioa lot BMG and WEA labeli an tunesKd Ibis. Tape crKes nwkM EQ. and ail other CD prica, an equivaleni p 
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DANIELS TIPS HIS HAT TO 'FIDDLE FIRE' 



— by Wade Jessen 

I HE BOXER: Following history making debuts atop Billboard's Top 
Country Albums and The Billboard 200 (Billboard, May 23), Garth 
Brooks dominated the country list for a month before "The Limited 
Series" boxed set (Capitol) was dismissed from the top spot by the 
"Hope Floats" soundtrack (Capitol) last issue. Though the soundtrack 
holds at No. 1 for a second week, it does so with a 9% loss. 

Meanwhile, the Brooks package checks in with Greatest Gainer 
honors for a 13% hike after being further displaced last issue by Reba 
McEntire's "If You See Him" (MCA Nashville), which opened at No. 
2. McEntire's title slides 26%, leaving the much-ballyhooed Brooks 
box with the only bullet in the top five on Top Country Albums. 

On the radio, Brooks' cover of Bob Dylan's "To Make You Feel My 
Love" rises 14-12 on Hot Country Singles & Tracks, up 166 spins. 
Airplay is detected at 162 of our 163 monitored country signals. Con- 
currently, the McEntire/Brooks & Dunn trio muscles into No. 1 on 
our airplay li.st, as "If You See Him/If You See Her" gains 273 plays 
to leap 3-1 over Mark Wills' No. 2 "I Do [Cherish You]" (Mercury), 
which bullets again in that position, up 85 plays. 

Too HOT TO SLEEP: In the heated battle for No. 1, "If You See 
Him/If You See Her" has the advantage of not one, but two major 
promotion units vying for spins, with Arista/Nashville and MCA 
Nashville stoking the furnace together. Nevertheless, the dual-label 
push yields only 115 more plays than Mark Wills' runner-up, but 
that's enough to end the three-week run at the top for George Strait's 
"I Just Want To Dance With You" (MCA Nashville) by ju.st 139 plays. 
A war this fierce between two ballads is an anomaly for country radio 
during the warm months, a time when programmers typically give 
the doubt's benefit to sassier fare in order to maintain tempo flow. 
One more curious note on this battle — the Reba McEntire/Brooks 
& Dunn song reaches No. 1 in its ninth week on the chart, while the 
Wills track has been on the chart a whopping 18 weeks and still shows 
signs of life. The top five scenario next issue could be every bit as 
intense, since each of the five titles between No. 4 and No. 10 will be 
in double digits in the weeks-on column, and, of those five, only "Com- 
mitment" by LeAnn Rimes (Curb) increases fewer than 100 spins 
this issue. 

N OTHIN' BUT THE HONEY: A pair of hits packages takes the top 
debut positions on Top Country Albums, as Clay Walker's best-of on 
Giant swipes the Hot Shot Debut cup at No. 1 1 with 35,000 scans, and 
Joe Diffie's collection on Epic enters with 10,000 units at No. 22. Both 
titles benefit from active airplay tracks, as Walker's "Ordinary Peo- 
ple" jumps 39-36 on Hot Country Singles & Tracks, up 226 plays, and 
Diffie's "Texas Size Heartache" moves 19-17, up 153. 

Meanwhile, with 7,500 scans, Johnny Cash and Willie Nelson open 
at No. 27 on Top Country Albums with "VHl Storytellers" (Ameri- 
can), the audio portion of a "Storvtellers" segment that first ran June 
15, 1997, on VHl. 



(ContinHed fnmt paoe -ifi) 

Blues" came about in an unusual way. 
"I had never done a blues song with a 
fiddle, and I had always wanted to," 
he says. "I went and cut the music 
with no lyrics; then I went out to the 
microphone and wrote the lyrics 
while I was out in the studio. I'd sing 
a verse and we'd stop the tape, and 
then I'd sing another verse. I'd sing it 
through one time, and that was it." 

Daniels thinks the time is good for 
this release. "I feel like we're fixing 
to go into high gear here," says 
Daniels. "I feel like we're got a pro- 
ject that's very commercial, that's 
saleable, and I feel like this project is 
going to do real well." 

Radio promotion is a key element 
of the marketing campaign. "We're 
going to work 1,000 country radio sta- 
tions on a regular basis," sail's Ste\^ 
Miller, co-owner of Paradise Interna- 
tional, a Nashville-based marketing 
firm. "We'll work ererybody, not just 
the 200 stations that make up the 
charts. Charlie is out there right now 
doing interviews. With his broad 
base, the more radio stations we can 
touch with this music, the better 
chance we have of his customer being 
exposed to it." 

Miller says that Blue Hat has hired 
four independent promoters and that 
in addition to the single, a sampler 
went to radio "so Charlie's music 



could get back into their library." 

"The sampler also contained an 
advertisement for a radio special 
we're going to roll out the middle of 
August through September," Miller 
saj's. "We've gi\"en almost all the spots 
to local radio to use to generate rev- 
enue for their stations." 

The special is a 25th-annirersary 
show that will showcase the music 
from "Fiddle Fire," as well as from 
his career. "The interesting thing 
about Charlie is that he's won awards 
in three m^jor genres of music," says 
Miller. "He's won Grammy Awards, 
CMA Awards, and Dove Awards. HLs 
music is as broad-based as his fans 
are, and after 25 years, we're into a 
third generation of fans." 

Miller says the label plans to hold 
"win it before you can buy it" contests 
on 250 radio stations Aug. 14-17, plus 
a contest to send winners to a 'Ten- 
nessee Oilers game Sept. 27. 

Dan Pearman, PD at KYNG-FM 
Dallas, says he'll consider Daniels' 
new single. "He's a super human 
being, and I'd love it see a 'South's 
Gonna Do It Again' kind of thing hap- 
pen for him," Pearman saj's, adding 
that Randy Travis' and Steve 
Wariner's recent success bodes well 
for other veteran acts. "Charlie has a 
good handle on the business. Instead 
of complaining, he hops on a bus and 



gets out there." 

Miller saj's publicity will be an in- 
tegral part of the marketing plan for 
the new record. "Becau.se of his broad 
base, we're going to be able to go to a 
lot of media that attacks different 
segments of his marketplace," he 
.says, adding that ads will run in such 
magazines as Newsweek, Modern 
Maturity, and RoUing Stone, as well 
as daily newspapers and country 
music publications. 

To address what Miller terms 
Daniels' "first-generation" fans, the 
label also plans for him to do talk 
radio shows with the likes of G. Gor- 
don Liddy and Larry King. Miller 
says Daniels will also appear on an 
online chat session, and there will he 
an "In The Studio" World Wide Web 
cast of "Fiddle Fire" airing Sept. 15 
through December. 

On July 3, Miller says, a sampler 
will go to country dance clubs, and on 
July 20, Daniels will appear on the 
corer of Dance magazine. 

Daniels is booked by the WilUam 
Monis Agency. Oirlew says that next 
j'ear the label plans a Volunteer Jam 
tour that, like DanieLs' famed Volun- 
teer Jam concert events, would 
include special guests from country, 
rock, blues, and other genres. 

Daniels' music is published by his 
own publishing companies \ia BMI. 



'IF YOU SEE' WAS A NATURAL FOR ITS STARS— AND FOR ITS SONGWRITERS 



(Continued froni page S6) 

which became a No. 2 hit for McEn- 
tire on the Hot Country Singles & 
Tracks chart in 199.5. 

James says being on the road 
developed him as a country song- 
writer. "Night after night, seeing 
what the audience reacts to, seeing 
what they like and don't like, that's 
what taught me," he says. 

After his stint with McEntire, 
James joined the Brooks & Dunn 
band. With Dunn, he ended up co- 
writing his .second hit song: Brooks 
& Dunn's "A Man This Lonely," 
which went to No. 1 in 1997 on the 
Hot Country Singles & Tracks 
chart. 

"I think the fact that I had written 
songs for both Reba and Ronnie and 



Kix [Brooks] — as well as the fact that 
I had been in both of their bands and 
sang behind them — helped me WTite 
["If You See Him/If You See Her"]." 

The song came about when he was 
writing with Terry McBride, who 
has penned many Brooks & Dunn 
songs, and Jennifer Kimball. "We 
heard through the grapevine that 
they were looking for a song for a 
duet," James says. "They had been 
doing one on the road together, the 
old song 'You Don't Know Me.' " 

He, McBride, and Kimball got 
together "in one of those calculated 
moments, and we said, 'We're got to 
write them a duet. We can do it.' " 

James says Kimball came up with 
the line "If you see her," which led to 



the song's beginnings. "I said, 'What 
about, "If you see her, if you see him" 
or something like that'?' " James 
says. "The song was written an hour 
and a half later. It just popped out 
We added a high point in the bridge 
for Ronnie like he did with *My 
Maria.' We wanted to say things in a 
way they would be comfortable with. 
We're so familiar with their voices." 

McEntire heanl the .song the next 
Friday and put it on hold; Dunn 
heard it on Monday and voted in 
farer, and that was that. 

"I remember the day we heard a 
rough mix of the song at my house," 
James says. 'And to hear two artists 
sing like that on a song you wrote for 
them is such an amazing thing." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



mu (PiiUisher - Licensing Otg.] Sheet Music Dist. 

43 » CENTS (Golden Phoenix, SOCAN/Kiaya songs, 
SOCANI 

6« U.WATSWILL(Sonv/ATVTrM. BMI/»ohnH»dhtr. BMI) 
HL 

31 BIG TIME [Sony/ATV Trse. BMlHenlee. 6MI/Sony/ATV 
Cross Keys ASCAP/Uc Grand Muskjlw, ASCAP) 
HiyWBM 

42 UICUROO (Slar;;truck Wnlets Group. ASCAP/Marli D . 

ASCAP.IVev. Haven, SMl.'WusK Hill. BMI| HL 
» BYE BTE (f Ml Apnl ASCAP/Phil Vassar. ASCAP/R07 

Bourse, BMI) HL'VrtJM 
4 COMMITMENT I Rick H3II. ASCAP^'Mimkids. SESAOIIia 

Brai/o, BMl'Cofigrwatiiyi, SESAC) WBM 
34 COVER VOU IN KISSES (Ensifin, ASCAP/Tamous, 

ASCAP/Twtfi Cfeeiis, ASCAP/Jess Brown, ASCAP/Almo. 

ASCAP) Hi/nm 
(7 CRriN' GAME (Son^/ATV Tree. BMl/Mapc Knee. BMI) 

HL 

56 DAHCE IN THE BOAT (We've Got Die Musk, BMI/Ash- 
wDods. BMi''Soii£s Ot PotyGram Int'l. BMl/Alma, 
A.WIAPI HL'WBM 

•3 DAMCE THE MIGHT AWAT (EMI Blackwood. BMl/Rum- 
tala. BMI) 

(4 THE DEVIL WENT DOWN TO GEORGIA (Music Corp 

m America. BMI) 
40 DOUBLE WIDE PARADISE (Bu£le, BMI/Vd Man. 

BMI.'1llegaI BVlTame, BMI) 
68 FAITH ;MCA. ASCAP/Shnm' Stone Odd. ASCAP/BMG. 

ASCAP,'Sectol Pond, ASCAP) HL 
55 A FOOL S PROGRESS (Uamamm.BMI/Hamslein 



BMl/loon Echo. BMWomta, ASCAP) WBM 
U GONE OUT Of m HIND (Key Ot B. ASCAP/Someplace 
Elw, ASCAP/Lwe This Tcwn. ASCAP.'Green Room. 
ASCAPl 

U GONNA HAVE TO FALi (We Don't Rent Pigs. 

BML'Wamet-ranierlane. BMI) 
19 HAPPY GIRL lAlmo, ASCAP/Anwa, ASCAP/BNC. 

A3CAP1 WBW 

71 HEAVEN BOUND (Hamstein Oimberland. BMI/Hardtail 

Hits. BMI/Smash Vegas. BMI) 
41 HIGH OH LOVE (Sonej Of PolyGiam Int'l. BMI/Seven 

Angels. BMl'Ietf Diggs. BML/Bue. BMI] HL 
75 HOIDING HER ANClLOVINGrOU (Rich Hjll. ASCAP) 

WBM 

18 HOLES IN THE FLOOR OF HEAVEN IStev« Wartner. 

BMl/Tted Biaw, BMl/KdJulie, BMI) WBM 
37 THE HOLE (Acutf-Rose. BMI/On The Uarttel. BMI] 

WBM 

73 HONKY TONK AMERICA d^FMram Inl I, 

A.SCAP,Raneer Boti, ASCAP) 
SS HOW[>OILETGO(W.BM..SESA(VG(n(}.SESA{VWB. 
A5CAP) WBM 

44 I ALREADY DO (MCA. ASCAP^ Burr, ASCAP/Sangs 
01 PfrWram hi I. BML^en-WngW, BMI) HL 

8 I CAN STILL FEEL YOU (WilUaMn.ASCAP/Balmui, 
ASCAP/Bnan's Dfcam, ASCAP/Sony/ATV Cross Kers. 
ASCAP) HL/WBM 

2 I DO [CHERISH YOUl (Smash Vagas. BMI/Big Picture. 



BMI/lf Dteams Had Wines. ASCAP) WBM 
70 I FEU aaguctii ASCAP) 

72 IF SHE ONlT KNEW (Ful! ttMl. ASCAP/ln Ttie Fairway, 
ASCAP/HrtCo Soufli ASCAP/October I2th,ASCAP) 

22 IF TOU EVER HAVE FOREVER IN MIND IBefietit. 
BNtlrvina. BMI/Batiy Oumpi.n' BMI) WBM 

1 IF TOU SEE MIM/IF TOil SEE HER iStil! Working Fnr 
The Man. BMl'^one-. CH PotyGram Inl I, BMl/EMf 
Blackwood. SMI.''GardGn Aneel. BMl<'Wamflr-rama(lano, 
BMl/Conslant Pressure. BMI) Hi/nm 

3 I JUST WMT TO DAHCE WITH YOU (BieEjirs. 
ASCAP/Bnjised Oranges. ASOP.'Bug. BMI/Screen 
Gems, BMI/CMI.6MI)HL 
21 I'M ALRIGHT (EMI Apnl. ASCAP/Phil Vassar. ASCAP! 
HL 

IB I'M FROM THE COUNTRY (Bug. BMlyTtiiti And Dry. 
BMI/llwm Yoonj Boys. ASCAP/Stan Webb. SESAC) 
HLWBM 

24 I MIGHT EVEN QUIT LOVIN' TOU (EMI Blackwood. 
BWI.'Songs Ot Jasper, BMI/EMI Apnl, ASCAP) HL 

23 I SAID A PRATER (EMI Blackwood, BML/Song Islartd. 

BMIl HL 

6S I SAW THE UGHT (Scraafi Gems-EMI. BMl^rmarfc. 

BMl.''Warr>er Cnapoell. BMI) WBM 
7 IT WOULD BE TOU (Irvmg. BMl/CoHer Bay. BMI^eon 

Sky ASCAP) WBM 
S7 I WANNA FEEL THAT WAT AGAJHUett Stems, 

BMI/'Wamer-Tamerlane, BMI/Kancki B«lits. BMI/WB 

ASCAP) 

49 I WAKNA REMEMBER THIS (EMI Blackwood. 

BMl/liarden Aneet. BMI/AJnxi, ASCAP/Anwa. ASCAP) 
HUWaM 

20 JUST 10 HEAR TOU SAY THAT YOU LOVE ME (Real 



Sparrow, BMI) 

48 LOVE WORKING ON YOU Wma. ASCAP/Daddv Babbit, 
ASCAPytMl Blackwood. BMi/ielmiJa BMt) HLWBM 

10 A MAN HOUIN' ON (TO A WOMAN LEHIN' GO) (Sa- 
iMn Stars. BMllJiwe Stars. ASCAP) HL 

M MATCHES (EMI Apnl ASCAP/Aarft-Rose, BMI) 
HUWBM 

39 NO END TO THIS ROAD (Rio Bravo. BMI/Mcluel 
liouse. BMl/lnsiai. BMI/1 Want To Hald Utouf Songs. 
BMI/Ttaysong. BMI) HUWBM 

11 NOW THAT TFOUND YOU (WB.ASCA^/Iillywlly. 
ASCAP/MCA. ASCAP/Vanesia Consh. ASCAP) HUWBM 

74 ONE HEART AT A TIME (VIS. ASCAP) 
9 ONEOFTMESEDATS{Careers-BMG.BMl/Fkivils 

Dream. BMI.Vrairtcr-lamftflaiH. BMI/WTien tl Raines. 

BMI) HlvWBM 
36 ORDINARY PEOPLE (Alma, ASCAP/Daddy Rabt)d. 

ASCAPyCarmr^'BMG. BMI/Wusic Hil, BMI) HbWBM 
SO THE OTHER SIDE (StarstnichAiVBLBMI/MallDy s 

Toys. Blfl/UHs Big Town. BUI/Amencan Made. 

BMI/Starstruck Wnttrs Group. ASCAP/MCA. ASCAP) HL 

32 OUT OF MY BONES {MCA. ASCAP/Gary Burr. 
ASCAP/Sliarondiptty. ASCAP/Puckalasia, BMI/Ttamad- 
Noman. BMI/WarrKf-Tamerlane, BMI] Hl/WBM 

27 PAPA BEAR (Music Corp 01 America, BMI) HL 

61 ROAD TRIPPIN (Caree«s-BMG BMLTloyd s 0»eam, 
BMI/Steve Wanner. BMI) 

62 RUNAWAY lOVE [CJirysalis. ASCAP/Heaven's Riwr, 
ASCAP.'BalOy BaltJy. ASCAP/IabOy CtiaMiy. 
ASCAP.aDrqueman, ASCAP) 

i THE SHOEi YOU'RE WEARING (BiKkened. BMI) 
WBM 

35 SOMEBODY TO LOVE (Lil'lsabelle.ASCAP/UnKato. 
BMI/Loneitude. BMI/Wedgewood Avenue. BM|/I>6at 
Bnud. BMI) WBM 

33 STEPPING STONE (LaSongs. ASCAP/Akno, 
ASCAP,'t}aiMy Rabtwt, ASCAP/lrvine BMI) WBM 



«0 THE STRONG ONE (Patty 3 Head. SOCAJi-Balmur. 

SOCAM/MCA. ASCAP/Brottief Bart. ASCAP/Soid For A 

Sorw. ASCAP) HtvWBM 
17 TEXAS S)2E HEARTACHE (Sony/ATV Tree. 

BMI/Sony/ATV Cross Keys, ASCAP) HL 
6 THAFS WHY I'M HERE (EMI Blackwood, BMlUark 

Alan Spnnger. BMI) KL 
15 THERE GOIS MY BABY (Almo.ASCAP/Anwa. 

ASCAP/Romanesijue, ASCAP/Annotatiwi. ASCAPWB. 

ASCAP) WBM 

14 THERE'S TOUR TROUBLE fTomCoilirs. BHL^gna- 

son£ BMI) WBM 
25 THINGS CHANGE (Coal Oust Weit BMl/Warner lamer- 

lane. BMI] WBM 
21 THIS nSS (PiK:kale»a. BMIvTlomad-rtoman, 

BMl/Wanw-Tamenane. BMI/Almo. ASCAP/Anwa. 

ASCAP/BHC, ASCAP) WBM 
12 TO HAKE TOU FEEL MY LOVE (Speoal Rider. SESAO 
51 TRUE (Warner-Tamedane. BML^ietl Stevens. BM^/GoM- 

en Wheal. BMI) WBM 
30 TWQPINACOLADAS(ForBstia[)cr>v.BMl€MI, 

BMl/Sltawn Cemp, BML'Good, ASCAP) 
53 USED TO THE PAIN (GlUterfisfi. 6MI,H»wsic Corp 0* 

America. BMl^mstein Cumberland. BMI/Baby Mae. 

BMI) wjmw 

47 WHEN THE BARTENDER CRIES (Warner Tamedane. 

BMI.'Boa'. Mone*. ASCAP.'Swig Matters. 

fiSCAP.'Tanws, ASCAP? HLWM 
46 WHTD YOU START LOOlUN' SO GOOD (Paul And 

Jo'iathao BMlVVublV 5MIIWBM 
45 WONDERFUL TONIGHT (Enc Pawner Clapton. 

BMl.'UiiJCfiaDpei!, BMI) HL 
38 YOU'RE GONE (Warner Tamenans. 8Ml/Mirwi«soU. 

BMIWB ASCAP/Hillabeans. ASCAP) WBM 
29 YOU'RE STILL THE ONE (Songs 01 PolyGrwi IntX 

BMVLoon EcIh. BML^omba. ;&CAP) WBM 
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Bibood HOT COUNTRY ffi 



COMPILED FROM « NATIONAL SAMPLE OF AIRPUV SUPPLIED BY 
BROADCAST DATA STSTEMS' RADIO TRACK SERV1CL 163 COUNTRY STA- 
TIONS ARE ELECIROHICAUV MONITORED 24 HOURS A DAY. I DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS 



THIS 
WEEK 


^- iS 


2 WKS 
AGO 


WKS 01. 
CHART 


TITLE 

PfiODlXIER (SONGWhITEHI 


ARTIST 

IMPHINI A NUMEiFR,'!'ROMOT10N lABEL 


PEAK 
POSITION 


CD 


3 


4 


9 


★ * ★ No. 1 ★ ★ * 

IF YOU SEE HIM/IF YOU SEE HER l.nkalNo.1 * REBA/BROOKS & DUNN 

T BftC'AM ;.!■:' . ^'.'-S.J MMBALL.I.MCBftlKi (V) MCA HASMVIUfj'AfiftTA NASMVILIE 72051 


1 


CD 


2 


3 


18 


1 DO ICHERISH YOUl 

:: c>f/.MetFLaiN ik s'egail.d hill; 


♦ MARK WILLS 

ICl (O; IVI MERCDRY 568602 


2 


3 


1 


1 


11 


1 JUST WANT TO DANCE WITH YOU 

1 BFfOWN G STRAII {R COOK.J PR1NE) 


GEORGE STRAIT 

(C) ID) (V) MCA NASHVILLE 7?046 


1 




5 


5 


14 


COMMITMENT 


♦ LEANN RIMES 

lOIDIiV) CUfi6 7305^MCG 


4 




7 


10 


12 


THE SHOES YOU'RE WEARING 

!■ N - li- i: "IA: NICHOIASJ 


♦ CLINT BLACK 

(CJ (Dl (VI RCA 65454 


5 


® 


6 


8 


17 


THAT'S WHY I'M HERE 

: .Ml , ■, , .■.Th.M A SPRINGER! 


♦ KENNY CHESNEY 

(Cl (Dl (VI 6NA 66399 


6 


(D 


8 


11 


20 


IT WOULD BE YOU 

W w>flUHT,B>11u tK ROBHms.D OGIESBTI 


♦ GARY ALUN 

(C) (Dl IV) DECCA ;?039 


7 


® 


11 


12 


10 


1 CAN STILL FEEL YOU 

L HA'ft P '.VLI-.LLY B J .VAL^EH.Jft IK IfilBBlE.T HVLEHl 


♦ COLLIN RAYE 

tPIC ALBUM CD : 


8 


9 


4 


2 


16 


ONE OF THESE DAYS ♦ TIM MCGRAW 

OftLLiMi il- "-■ 1 ■ ■ Mi.,r.RAW IK.RAINES.M Pff^ELL M HL;MM0S; .C! IDHV! CURB 73056 


2 




15 


15 


14 


A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) ♦ TV HERNDON 

" ^SlLIMuHl .lif.'.!i',t i;.-lL'i< 1.. jL:i;.BrJSI IC) IDI U'lC 7K904 


10 


(ID 


13 


13 


13 


NOW THAT 1 FOUND YOU 


♦ TERRI CLARK 

ICl ID) IV) MERCURY S6B746 


II 


® 


14 


17 


7 


TO MAKE YOU FEEL MY LOVE 


♦ GARTH BROOKS 
CAPITOL ALBUM (XITWITOl WSHVIILE 


12 


(13) 


17 


16 


24 


FROM THIS MOMENT ON SHANIA TWAIN (WITH BRYAN WHITE) 

R L;<'J:;r ..■■•IGFI MERCURY ALBUM CUT 


13 


® 


18 


21 


12 


THERE'S YOUR TROUBLE 

r wcKii 1*1. ".'i-.. ' ■ ..11 FRS.M 5tiai 


♦ DIXIE CHICKS 

ICl ID) MONvlMENT 7g899 


14 


QD 


16 


18 


8 


THERE GOES MY BABY 

. 1 1(10(7, A, ROMAN) 


♦ TRISHA YEARWOOD 
(0 (Dl (V) MCA NASEWILLt 72048 


15 


IB 


10 


7 


21 


1 M FROM THE COUNTRY 

. ' . '.':5WEBBI 


♦ TRACY BYRD 

(C) (D) (V) MCA NASHVILLE 72040 


3 


QD 


19 


20 


13 


TEXAS SIZE HEARTACHE 


♦ JOE DIFFIE 

EPIC ALBUM CUT 


17 


IB 


9 


6 


17 


HOLES IN THE FLOOR OF HEAVEN 

J .Vfihl%L(J i^.WAI<l\Lh-,B MN-iLH) 


♦ STEVE WARINER 

(VI CAE^TOL NASHVILLE 19^74 


2 




?1 


26 


10 


* * * AlRPOWER * * * 
HAPPY GIRL MARTINA MCBRIDE 

M-MCBRIDE.P WORlfY tA.R«iarr,Q N CHAPMAN' ICl iDl !V1 RCA 65456 


19 


(D 


25 


32 


5 


★ ★ * AlRPOWER ★ ★ ★ 
JUST TO HEAR YOU SAY THAT YOU LOVE ME FAFTH HILL (WITH TIM MCGRAW) 

O.HUf F f Hill IP WABfttNl WARNFR BROS ALEtUM CUT 


20 


21 


12 


9 


18 


THIS KISS 


♦ FAITH HILL 
(C)(DI(V) WARNER BROS 17247 


1 




30 


37 


5 


IF YOU EVER HAVE FOREVER IN MIND 


♦ VINCE GILL 

IC) ID) IVI »CA NASHVILLE 72056 


22 


(23) 


28 


33 


7 


1 SAID A PRAYER 

: . J- - 1 ' L. L L ■.-.AICfFER! 


PAM TILLIS 

(Cl (D) IVI AR(STA NASHV(LLE 1 3126 


23 


24 


20 


19 


16 


1 MIGHT EVEN QUIT LOVIN' YOU 

'.!.■. . '- '.■ -1! i;'F.jr7 RSPRlNGER.SMORRISSEnE) 


MARK CHESNUTT 

iV) OECCA 72031 


18 


(D 


33 


34 


9 


THINGS CHANGE 

- --..iL-:.:.-. .' 'LAfiAMi 


♦ DWIGHT YOAKAM 

REPftlSE ALBUM CUT 


25 


26 


23 


22 


24 


BYE BYE 

El CAUIMORE.! MCGRAW IP VA5SAR.R M BOURKE! 


♦ JO DEE MESSINA 

(Cl 10) (V) CURB 73034 


1 


27 


24 


25 


17 


PAPA BEAR 

A WILSOfJ IK MARLING) 


♦ KEITH HARLING 

(C) (Dl (VI MCA NASHV(LLE 72042 


24 


(ID 


35 


40 


6 


I'M ALRIGHT 

11 I.ALIIMORE.E MCE^WIPVASSAR) 


♦ JO OEE MESSINA 

(Cl (Di (VI CURB 73034 


28 


(n) 


27 


29 


23 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 

(C) (D) (V) m MERCURY 565452 


1 


30 


26 


23 


28 


TWO PINA COLADAS 

.-. : .-.r.'!',-. tli.l.i MASON) 


GARTH BROOKS 

CAP(TOL ALBUM CUTiWPIIOL NASHVlUE 


1 


(D 


34 


35 


8 


BIG TIME 

' -I'. h 1 rinsON.lBOONE.K.BtARO) 


TRACE ADKINS 
CAPIIOl NA.S((;;Lll AIH(,M CU( 


31 


32 


32 


24 


17 


OUT OF MY BONES ♦ RANDY TRAVIS 

. ^Imul: B l.alj)/c«E-R TRAVIS IGBURR.S-VAUGHN.RIERNER) EC](D) (Vi DREAM/.-ORAS 'jgC€7 


2 


(D 


36 


39 


7 


STEPPING STONE 

I 1-1 rr 1 ,V|.i-F : WISEMAN, D KENT) 


LARI WHITE 

IC) (D) (VI LYRIC STREET 164019 


33 


CD 


41 


49 


5 


COVER YOU IN KISSES 

-I', ^' '1 •■: r 1) K)LGORE.BJONtS.J.BRE>WN) 


JOHN MICHAEL MONTGOMERY 

A71ANIIC ALBUM CUT 


34 


(D 


37 


41 


12 


SOMEBODY TO LOVE 

F -RiFiFR F RF'FFI iSF IF BiX^GUSS.D CRIOER.M BERG) 


SU2Y BOGGUSS 

(C) (D) (V) CAP(TOL NAE.HV11LE 58699 


35 


(D 


39 


43 


9 


ORDINARY PEOPLE 

J SFROLD C WALKER X WISEMAN.E.HILL) 


CLAY WALKER 

(CKDKVi GIANT 1721Q'REPRtS£ 


36 


QD 


52 


72 


3 


THE HOLE 

J STROUD.B GAlLiMORE.R.TRAVIS (S.EWINGJ D HICKS) 


♦ RANDY TRAVIS 

[)REAMW(3RK5 ALBUM CUT 


37 


d) 


43 


48 


5 


YOU'RE GONE 

M D CLUTE.OiAMOND R>0 (J VtZNER.P.WIUIAMSI 


« DIAMOND RIO 

Afl(STA NASH^(LL£ ALBUM CUT 


38 



THIS 
WEEK 


3 i 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRDDflCER ISONGWHITER) 


ARTIST 

IMPRINT A NUMBEFl'PflOMOTION LABEL 


PEAK 
POSITIC 


(D 


42 


44 


7 


NO END TO THIS ROAD 

Ft(Ffirji^ir:|.,r T n,l=.FIF M THR,f..FHFR,M EX)IANEY,K BLAJYl 


RESTLESS HEART 

RCA ALBUM CUT 


39 


d) 


40 


45 


6 


DOUBLE WIDE PARADISE 


TOBY KEITH 

IVI MERCURY 568928 


40 


QD 


45 


52 


4 


HIGH ON LOVE 

1 F..ni<F" I-.' ' JF,TAS.J.HANNA) 


PATTY LOVELESS 

EPIC ALBUM CUT 


41 


42 


31 


27 


13 


BUCKAROO 

).' WRIFil.F V 1] SANDEHS.E HILII 


♦ LEE ANN WOMACK 

IVI DfCCA 72041 


27 


d) 


54 


75 


3 


26 CENTS ♦ THF WILKINSONS 

I cFFI KIN H .'AVITSON.D JOHNSON (SW(LK(NSON.W WALLACE) GAM ALBUM CJ7.nEPR(SE 


43 


44 


38 


38 


14 


1 ALREADY DO 


♦ CHELY WRIGHT 

(VI MCA NASHVILir 7?0^^ 


36 


QD 


47 


51 


IS 


WONDERFUL TONIGHT 


♦ DAVID KERSH 

CURB ALBUM CD I 


45 


QD 


48 


54 


7 


WHY'D YOU START LOOKIN' SO GOOD 


♦ MONTY HOLMES 

BANG II ALBUM CUT 


46 


QD 


50 


55 


5 


WHEN THE BARTENDER CRIES 


♦ MICHAEL PETERSON 

REPRISE ALBUM CUT 


47 


41 


44 


42 


16 


LOVE WORKING ON YOU 


♦ JOHN MICHAEL MONTGOMERY 

(C( (D) FVl AILANIiCB4103 


14 


® 


51 


56 


7 


1 WANNA REMEMBER THIS 

W.WIIF,, ■. ' •.■.■1 F . :. . 


♦ LINDA DAVIS 
DREAMWORKS ALBUM CUT 


49 


(M) 


53 


60 


4 


THE OTHER SIDE 

FiMil - F' .-. 1- F )7ALLOY,B.0(PfERO) 


♦ MINDY MCCPEADY 

BNAAlJUMCUT 


50 


(5D 


56 


64 


5 


TRUE 

F F( . 1 r.,J,SI£VENS) 


GEORGE STRAIT 

MCA NASHVILLE ALBUM CUI 


5) 


QD 


61 




2 


GONE OUT OF MY MIND 

-,Nr.' ' , ■(ilNS,M,HUFEMAN,B,M0fiRaON) 


DOUG STONE 
COLUMBIA ALBUM CUT 


52 


(D 


58 


62 


4 


USED TO THE PAIN 

(1,11 - , ■ 1. ' , ly NESEfH.I MARKN) 


♦ MARK NESLER 

ASYLUM ALBUM Cur 


53 


54 


46 


30 


IB 


MATCHES 

F .'Fb.... '1 ■.',1 i,WING) 


♦ SAMMY KERSHAW 

;CI(V) MERCURY 568524 


22 




64 


73 


3 


A FOOL S PROGRESS 

1 ' : -11 1 , , ■ 1 ■ . iC DANIELS, T,MARTINI 


♦ CLINT DANIELS 

ARISTA NASHVILLE ALBUM CUT 


55 


56 


49 


50 


9 


DANCE IN THE BOAT 

,f;i ■, ■, r. „F;ENE 11 HASELOENCBHFIFHARDI 


THE KINLEYS 

("ICAiaUMCUT 


49 


QD 


75 




2 


1 WANNA FEEL THAT WAY AGAIN 

1 BhUkV't :j ilFVEfib F B'JjAH.i.j .1 L.m 


♦ TRACY BYRD 

VI MCANASHV.LLE 7205fc 


57 










■* ★ * Hot Shot Debut •* * ■* 




(D 


NEW^ 


1 


GONNA HAVE TO FALL 

I.' miL--: IF FFCiLKFON: 


♦ SHANE STOCKTON 

Fvi DECCA 7206C 


58 


59 


6D 


61 


e 


HOW DO 1 LET GO 

P WORLLV.D rlUFf (K GCOD.l BfKlKC^I 


♦ LISA BRQKOP 

iCj (Dl COl.IMBIA 78879 


59 


60 


57 


58 


6 


THE STRONG ONE 

6 ME VIS IF HAWSaN.H HlFl) 


♦ MIU MASON 

C: IDl :V) ATLANTIC iW116 


57 


(E) 


NEW^ 


1 


ROAD TRIPPIN' 

. ,F-.F \FF .1 F-UF-. ; >VA9(NER: 


STEVE WARINER 

CAPITOL NASHVILLE ALBUM CUT 


61 


m 


71 




2 


RUNAWAY LOVE 

" 5PUCE 1 17 CAR JS:. D I/AFKOSKY.T CHAMPLIM 


CHRIS LEDOUX 

CAPITOL NASHVILLE ALBUM CUT 


62 


® 


68 




3 


DANCE THE NIGHT AWAY 

^ MAFFJ.Fj CO"'. |(F MALFi- 


♦ THE MAVERICKS 

(V) MCA NASHVILLE 72056 


63 


64 


62 




16 


THE DEVIL WENT DOWN TO GEORGIA THE CHARLIE DANIELS BAND 

.1 1 AN 1 C FiAMFLS.F EFiW ARDS ) IMRSHALLC HAYWARO.T.CRAIN.T.DIGREGORIOl EPIC ALBUM CUT 


1 


65 


59 


53 


18 


1 SAW THE LIGHT 

C COWAPG IT SUNDGREM 


♦ HAL KETCHUM 

IC)(D((V)CURe 7305) VCG 


36 


66 


55 


46 


10 


ALWAYS WILL 

FI MAI-E:' il'FI \SDN.) HADLEY) 


wimum 

CURB ALBUM CULDNiVERSAL 


45 


® 


RE-ENTRY 


2 


CRYIN' GAME 

N WI1S0N.6 CANNON U UHARAI 


SARA EVANS 
RCA ALBUM CUT 


67 


6« 


63 


70 


6 


FAITH 

P iiU'linA M RYRDM.O NEUHAUSERIM ffVROM.S HUTCH(SON) 


• BIG HOUSE 

(Cl (D) [VI MCA NASHVILLE 72052 


63 


® 


NEW^ 


1 


LOVE HAPPENS LIKE THAT 

F. LLHN '.C (A FMri-.A BAHKER.H HARBIM 


NEAL MCCOY 

AILANIIC ALBUM CUT 


69 


® 


REENTRY 


2 


1 FELL 

B FFAFS.F FliFFY*E.F. (F HARNES( 


♦ BRADY SEALS 

(C)(DI(V) WARNER BROS IFigg 


66 


® 


NEW^ 


1 


HEAVEN BOUND 

B ;i-J'((:ev a -fppe: c ainuy (C iones.k stegall: 


♦ SHANA PETRONE 

EPIC ALBUM CUT 


71 


® 


NEW^ 


1 


IF SHE ONLY KNEW 

F lAFFFN F lAR-FF F --FMBERSl 


KEVIN SHARP 

;.13 ALBUM CUT. ASYLUM 


72 


® 


NEW^ 


1 


HONKY TONK AMERICA 

1 'FLF 1 .. F'FF .L 


SAMMY KERSHAW 

MERCURY ALBUM CUT 


73 


74 


72 




4 


ONE HEART AT A TIME 

, .V.-,. .1 • .-. ^ IV SHAA 


♦ VARIOUS ARTISTS 

ICtiO/ATLANFtC 84117 


69 


75 


69 


69 


9 


HOLDING HER AND LOVING YOU 

NOT llsrtO (W AIDRIDGE T BRA5FIELDJ 


CLAY WALKER 

ABC RADIO NETWORKS (l(VE TRACK) 


68 



C) Records showing an Increase in cJetections over the previous week, regardless erf chart movemenl. Airpower awarded to those records wtiich 
atwin 3000 detections lor the first time. Titles betow the lop 30 are fcnioved 'rem ihe cflatt after 20 weeks. ♦VKleoclip availability. Calatog num- 
ber is lor cassette single, or vinyl it cassene is unavailable. (C) Cassette single availatiility. (D) CD single availability. (M) Cassette maxi-single avait- 
ability. (T) Vinyl maxi-single availability. (V) Vinyl singl(> availasility. IX} CO Tiaii-singte availability t: 1998, Billboard/BPI Communications. 
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ft 


X] 


ai 


d Top Country Sini 
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COMPILfl) FROM « NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COllECTED. COMPILED. AND PROVIDED BT 

1998 


iiiffir 


THIS 
WEEK 


LAST 
WEEK 


!i 


z 
o 

ii 


TITLE IMPRINT & NUMBERiDISTRIBUTING LABEL 


ARTIST 




THIS 
WEEK 


UST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE IMPRINT A NUMBER/DISTRIBUTING LABEL 


ARTIST 










* * * No. 1 * ♦ * 






14 


14 


12 


11 


OUT OF MY BONES OREAMYVOftKS 69007)tiEFFEN 


RANDY TRAVIS 


1 


1 


1 


21 


YOU'RE STILL THE ONE A MERCURY 568A52 ISMiUtlKkl 


SHANIA TWAIN 




19 


15 


IE 


17 


IT WOULD BE YOU DECCA 7203Sh-MCA NASHVILLE 


GARY ALLAN 


2 


2 


2 


11 


COMMITMENT • curb 73055 


LEANN RIMES 






18 


19 


5 


1 HONESTLY LOVE YOU MCA naskvilu 7!053 CUVIA NEWTON JOHN 


3 


3 


3 


15 


THIS KISS WARNER BROS. 17247 


FAITH HILL 






23 




2 


IF YOU EVER HAVE FOREVER IN MIND MCA NASHVIElE 72055 


VINCE GILL 


4 


4 


4 


54 


HOW DO 1 LIVE A' CURB 73022 


LEANN RIMES 




18 


16 


17 


7 


THERE GOES MY BABV MCA Nashville 7204e 


TRISHA YEARWOOD 


(5) 


6 


7 


9 


THERE'S YOUR TROUBLE monument 7S899)S0ny 


DIXIE CHICKS 




19 


17 


14 


17 


THArS WHY I'M HERE BlU6539m.G 


KENNY CHESNEY 


6 


5 


5 


5 


ONE HEMtT AT A 11ME atlantk B4 1 1 7/ag 


VARIOUS ARTISTS 




20 


19 


20 


21 


IF 1 NEVER STOP LOVING YOU CURB 73046 


DAVID KERSH 


7 


7 


6 


16 


BYE BVEA*M ALRIGHT curs 73034 


JO DEE MESSINA 




21 


21 


22 


4 


THE SHOES YOU'RE WEARING RCA6646«RLC 


CLINT BLACK 


t 


8 


8 


10 


1 JUST WANT TO DANCE WITH YOU MCA naseiville 72046 


GEORGE STRAIT 




(22) 


22 


24 


4 


ORDINARY PEOPLE giant ] 72ICVWAANER BROS- 


CLAY WALKER 




11 


11 


8 


NOW THAT 1 FOUND YOU mercury 568746 


TERRI CLARK 




23 


20 


18 


22 


THEN WHAT? GWNT I7262)WARNER BROS. 


CLAY WALKER 


10 


9 


10 


12 


1 DO ICHERISH YOU] MERCURY 568602 


MARK WILLS 




(24) 


NEW^ 


1 


STEPPING STONE LYUIC STREET 164019 


LARI WHITE 


11 


10 


9 


18 


I'M FROM THE COUNTRY MCA nasetvieae 72040 


TRACY BYRD 




(2D 


RE-OmiT 


56 


irS YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 


(12) 


12 


13 


8 


A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) EPK 789047SONY 


TY HERNDON 


0 Records with Uw g 


reatest sales gains tills weeh. •Recordiiv Industry Assn. of America ceftrticatlon for sale 


s of SOO.OOO units. ARIAA 


13 


13 


IS 


9 


ONE OF THESE DAYS/JUST TO SEE YOU SMILE CURS 73066 


TIM MCGRAW 


certification tor sales of 1 rTillllon units, with multtmillion titles iirdlcated by a numeral lollowing ttie syrrtbol. c 1998. BiMt)oar(]/BP1 
Contmuntcatioos arKj SoundScan. Inc. 
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Artists & Music 



Corea Has Long-Term Goals In Mind With Origin 



Th is iveek 's column was prepared by 
gtiest colummxt Philip Booth. 

In the BEGINNING: Origin, the 
new recording and touring unit head- 
ed by Chick Corea, was driven by 
tile leader's pressing need for imme- 
diate artistic satisfaction. The veter- 
an pianisVeomposer, whose Elektric 
Band and Akoustic Band had dis- 
banded after a series of successful 



BLUE 




releases on GRR last year discovered 
that he was a man without a group to 
call his own. 

"I realized that I really mLssed hav- 
ing a band," says Corea. "I started 
thinking about putting one together 
on a more permanent basis than just 
a (short-term) project. I wanted a 



Billboad. 



steady group that I could have to play 
new music and new compositions and 
new arrangements, to write new 
music and get it played right away." 

The results of Corea's ktest musi- 
cal quest are heard on the band's 
eponymous debut album, recorded 
live in December at the Blue Note in 
New York and released on Stretch 
Records. The label, founded in 1992 by 
Corea and manager Ron Moss, is di.s- 
tributed internationally by Concord 
Records. Corea and company pro\'e 
inspired and expansive on a set of 
material that incorporates elements — 
hard bop, acoustic fusion, avant-garde, 
Latin, neoclassical — from every phase 
of the musician's fabled career. 

Origin was grown rather organi- 
cally, after Corea produced "Adama," 
the Mideastern-textared debut album 
from young Israeli bassist Avishai 
Cohen, released in March on Stretch. 
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32 


* * NO. 1 ★ * 

TRIBUTE A YANNI 

VIRGIN il^gSl IS weeks dt No. 1 


2 


2 


31 


PAINT THE SKY WITH STARS — THE BEST Of ENYA A ENYA 

REPRISE .■.'^h■^lER BROS- 


3 


3 


20 


GRAND PASSION 

GTSI' b39SQ4 


JOHN TESH 


4 


4 


12 


ALL THE SEASONS OF GEORGE WWSTGN 

WINDHAM HILL 11266 


— PUNOSOUS GEORGEWINSTON 


CD 


5 


42 


DEVOTION: THE BEST OF YANNI 

PRrvAlt MUSIC 821Si'WINOHAM HILL 


YANNI 


6 


6 


5 


PERFECT TIME 

v^0RD 69143/EPK:BH 


MAIRE BRENNAN 


7 


7 


16 


INSTRUMENTAL MOODS 

VIRGIN 45397 


VARIOUS ARTISTS 


8 


8 


72 


PICTURE THIS* 

WINOHAM Hia 11211 


JIM BRICKMAN 


CD 


9 


11 


KARMA 

NETTWERK30113 


OELERIUM 


10 


10 


2 


RUMBA COLLECTION 1992-1997 

EPIC 69370 


OTTMAR UEBERT + LUNA NEGRA 


cm 


12 


59 


PORT OF MYSTERY 

WINDHAM HILL 11241 


YANNI 


OD 


13 


61 


IN THE MIRROR • 

PRIVAU MUSIC S215CVW1NDHAM HILL 


YANNI 


13 


11 


4 


GAIA 

DOM0 4!^789,VrRGIf. 


KITARO 


14 


14 


44 


NIGHTBIRO 

BMG SPECIAL PRODUCTS 44579 


YANNI 


15 


15 


20 


SOUNDS OF WOOD 1. STEEL 

WINOHAM HILL 11290 


VARIOUS ARTISTS 


16 


20 


61 


WHITE STONES 

PHILIPS ^i34605 


SECRET GARDEN 


17 


17 


10 


NARAOA GUITAR 

NARAOA -1 1'. ,l-':r". N 


VARIOUS ARTISTS 


18 


21 


le 


THE CELTIC BOOK OF DAYS 

WINOHAM HILL 11246 jfl 


DAVID ARKENSTONE 


19 


le 


67 


AVALON 

GTSP 537112 


JOHN TESH 


CD 


NEW^ 


PRAY 

HIGHER OCTAVE 4579ttVIRGlN 


DOUGLAS SPOnED EAGLE 


21 


23 


58 


GYPSY PASSION NEW FLAMENCO 

NARAOA 6393i A'IRGIN 


VARIOUS ARTISTS 


QD 


HE-EimiY 


ONCE IN A BLUE UNIVERSE 

HIGHER OCTAVE - '■ ■- .i'. 


CRAIG CHAQUICO 


23 


19 


3 


THE RENAISSANCE ALBUM 

WINOHAM HILL 1 1216 


VARIOUS ARTISTS 


24 


25 


15 


SOUND OF WIND DRIVEN RAIN 

WINDHAM HILL 1 1250 


WILL ACKERMAN 


dD 


RE-MIRT 


SOLAS 


RONAN HARDIMAN 
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Cohen and bandmates St«ve Wilson 
(saxophone) and Steve Davis (trom- 
bone) in short order became the 
piani.st's new colleagues, with Bob 
Sheppard (saxophone) and Adam 
Cruz (drums) rounding out the group. 

"I'm never had a sextet before, and 
I've never had a small band with a 
trombone soloist in it," Corea says. 
"The trombone sort of blends with 
the saxophone and the piano in a dif- 
ferent way. I hear it more for ensem- 
ble writing. I scribbled out some sex- 
tet things just to try the sound out, 
and we played at a club called Van 
Dyck's [in Schenectady, N.Y.] for 
three nighLs. Man, the band just kind 
of clicked and came together .so much 
so that I started booking." 

Corea, who salutes Duke Elling- 
ton on the track "Molecules," looked 
to the late bandleader as the expert 
on writing to highlight the strengths 
of band members. He also (wnned the 
two-part opening theme and fanfare 
"Say It Again"; a round-robin solo 
showcase, "Double Image"; "Dream- 
less," tinged with European folk fla- 
vors; and "Soul Mates," a waltz. 

"All the great jazz was always made 
that way — Miles' music, Trane's mu- 
sic, Thelonious Monk's music," 
Corea says. "There ms ahvays this in- 
credible, wonderful combination of the 
personalities and the creativity of the 
musicians. The compositions would be 
written through and for them." 

Origin, already road-tested in 
South America and Japan, heads to 
New York for a JVC .lazz Festival 
date Friday (26) at Carnegie Hall, fol- 
lowed by a JVC-affiliated Freihofer's 
.Jazz Festival show the next day at the 
Saratoga Performing Arts Center in 
Sarat<^a Springs, N.Y., and a string 
of other U.S. concerts. The group, 
slated to play Europe for five weeks, 
will return to the Blue Note during 
the Christmas holiday season. 

Stretch, which switched its distri- 
bution to Concord from GRP in 1996, 
is also home to the April-released 
"High Bias" from fiLsion trio Niacin 
and "Rhythm Of The Soul" from for- 
mer Elektric and Akoustic drummer 
Dave Weckl. "Generations," from 
Wilson, will be released Sept. 15. 
He's backed by pianist Mulgrew 
Miller, bassist Kay Drummond, and 
drummer Ben Riley. 

Ojrea may be competing with him- 
self at record outlets this summer. 
The arrival of Origin June 9 coincid- 
ed with the reissue of "An Evening 
With Herbie Hancock And Chick 
Corea" (Columbia/Legacy), docu- 
menting the acoustic duo's 1978 per- 
formances at concert halls in Cali- 
fornia and Michigan. The two 
dazzled on standards, as well as on 
imaginative workouts such as Han- 
cock's "Maiden Voyage" and Ck)rea's 
"La Fiesta." They recently recon- 
nected for "Gershwin's World," a 
Hancock concept album also featur- 
ing Stevie Wonder and Ron Carter. 
The disc is due Sept. 22 on Verve. 

Bureaucracy blues: chu- 

eho Valdes, the legendary Cuban 
pianist and founder of innovative 
Afro-Cuban band Irakere, was 

(Continued on page 56) 
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ARTIST llllill TITLE 

IMPRINT i NUMBERWSTR1BUTING LABa " 




1 


4 


* * ★ No. 1 ★ * ♦ 

VARIOUS ARTISTS 'iC i.t iCO.. !«eeksatNol 

JA.:Z. AN AMtRtCAN ORIGINAL 


2 


2 


7 


WYNTON MARSALIS 

COLUMB A 689? I THE MIDNIGHT BLUES - 


- STANDARD TIME VOLUME 5 


3 


4 


42 


DIANA KRALL IMPULSE! 23^P ■ 


LOVE SCENES 


LD 


9 


30 


SOUNDTRACK 

llALPASO : ..-NERBROS MIDNIGHTIN THE GARDEN OF SOOD AND EVIL 


5 


3 


31 


HARRY CONNICK, JR. C0U1M8U SS787 


TO SEE YOU 


6 


5 


10 


JOHN SCOFIELD VERVE 539979 ■ 


A GO GO 


(JJ 


7 


92 


ROYAL CROWN REVUE WARNER BROS 


HUGZY^MOVE 


0 


6 


2 


LENA HORNE BLIA note 342B&CAP1T01 


BEING MYSELF 


Cf) 


8 


5 


MICHAEL BRECKER QUARTET 

IMPULSE' 2iaXl^f TWO BLOCKS FROM THE EDGE 




NEW^ 


NICHOLAS PAYTON VERVE 557327 


PAYTON'S PLACE 


U 


12 1 11 


ELLA FITZGERALD poltgram TV 53920&IVERVE 


PURE ELLA 


12 


10 


7 


MILES DAVIS/BILL LASWELL 

COLUMBIA 6;wi) PANTHALASSA: THE MUSIC Of MILES DAVIS 1969 1974 


QD 


14 


35 


ROYAL CROWN REVUE SURF OOG hooshmitwood 

CAUGHT IN THE ACT ■ UVE! 




16 


4 


ARTURO SANDOVAL N2K ENCODED 10023 


HOT HOUSE 


IS 


13 


12 


DIANA KRAa 

IWPLLSf STEPPIN- OUT - THE EARLY RECORDINGS 


16 


11 


7 


VARIOUS ARTISTS 

RCA VICTOR 631 19 THE FABULOUS BIG BAND COLLECTION 


17 


20 


10 


VARIOUS ARTISTS RCA VICTOI! esse? 

FABULOUS SWING COUICTION 


IS 


22 


48 


LOUIS ARMSTRONG l»P 9872 


PRICELESS JAZZ 


19 


19 


1 


OLU DARA ATLANTIC 83077/AG 

IN THE WORLD F 


ROM NATCHEZ TO NEW YORK 
FEELIN' IT TOGETHER 


® 


RE'EKTRY 


JAMES MOODY 32 records 320.i^YKO0tsc 


21 


18 


2 


DAVID SANCHEZ COLUMBIA 691 16 


OBSEStON 


22 


15 


33 


FRANK SINATRA WTTH THE RED NORVO QUINTET 

■II''. 1 ■ 'Mi'v UVE IN AUSTRALIA, 1959 


23 


17 


4 


ROSEMARY CLOONEY 

'1. 1 1 ', ; 1 70 . SEVENTIETH BIRTHDAY CELEBRATION 


(D 


RE-ENTRT 


VARIOUS ARTISTS GKPWSl 


PRICELESS JAZZ SAMPLER 


a 


21 


4 


JAMES CARTER ATUHTK esoenne 


IN CARTERIAN FASHION 


TOI 


* CONTEMPORARY JAQ ALRDMS„ 


CD 


NEVII^ 


* ★ * No. 1 * * * 

FOURPLAY WARNER BROS 46921 1 wiwk a Ntj 1 

4 


2 


1 


30 


KENNY G A arista I B991 


KENNY G GREATEST HITS 


CD 


NEW^ 


BELA FLECK AND THE FLECKTONES WARNER BROS 4689e 

LEFT OF COOL 


4 


2 


2 


GEORGE BENSON GRP 9906 


STANDING TOGETHER 


5 


3 


10 


KEIKOMATSUI COUmOOWN IT77S|UUSH 

FUa MOON AND THE SHRINE 


t 


4 


19 


DOWN TO THE BONE NU GROOVE 3004 

FROM MANHATTAN TO STATEN 


7 


5 


55 


BONEY JAMES WARNER BROS 46548 ■ 


SWEET THING 


i 


S 


40 


JONAnUN BUTLER N2k encodeo 10005 


DO you LOVE ME? 


9 


7 


4 


MXNISTK ALCHEMY crp 9907 


POSITIVE THINKING 


10 


9 


4 


GEORGE HOWARD BLUE note 21431XAP1TOL 


THERE'S A RIOT GOIN' ON 


11 


8 


18 


PHIL PERRY PEAK/PRIVATE MUSIC 82t63;WIND«AM HILL 

ONE HEART ONE LOVE 


d) 


12 


33 


CANDY DULFER n?k ENcnoED 10014 


FOR THE UOVE OF YOU 


13 


10 


19 


RANDY CRAWFORD 

BIULMOOWATLANTIC 9278EVAG EVERY KIND OF MOOD — RANDV, RANDI, RANDEE 


14 


11 


3 


RAMSEY LEWIS CRP9904 


DANCE OF THE SOUL 


QD 


HEW^ 


JAZZ IS DEAD ZEBRA 44009/ALL AMERICAN 


BLUE LIGHT RAIN 


16 


13 


5 


MICHAEL FRANKS 

WARNER BROS 46855 THE BEST OF MICHAEL FRANKS — BACKWARD GLANCE 


OD 


17 


12 


PAMELA WILUAMS heads UP 3043 


EIGHT DAYS OF ECSTACT 


u 


14 


11 


GREGG KARUKAS r,E. MUSIC 539e87(VEIIVE 


SUJE TOUCH 


19 


15 


12 


SPYROGYRA CRP9903 


ROAD SCHOLARS 


CD 


21 


4 


FATTBURGER shanachie 5044 


SUGAR 


21 


18 


30 


RICHARD ELLIOT blue note 38251/CAPITCl 


JUMPIN' OFF 


m 


24 


12 


KIM WATERS shanachie 5042 


LOVE'S HELOOY 


23 


16 


89 


KENNY G A' arista 18935 


THE MOMENT 


24 


22 


39 


THE RIPPINGTONS FEATURING RUSS FREEMAN 

PL .«.v,™r-i« c« , Xi 1 ', ? ? 1 -urmiu >«, 1 BUCK DIAMOND 


29 


23 1 67 


AL JARREAU WARNER BROS 46454 


BEST OF AL JARREAU 
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MARC JOHNSON "^^l 

THE SOUND OF SUMMER RUNNING 




CHRISTIAN McBRIDE 

A FAMILY AFFAIR 

GERI ALLEN 

THE GATHERING 



VESTA 

"^LATIONSHIPS 

NAJEE 
I WILL DOWNING & 
GERALD ALBRIGHT 

PLEASURES OF THE NIGHT 

HERBIE HANCOCK 

GERSHWIN'S WORLD 



RED, HOT + RHAPSODY 
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NEW YORK— While the statistics 
show that sales of jazz recordings 
have been relatively Hat, retailers 
who specialize in the genre say 
they're doing just fine. 

As niche merchanLs, ihey say 
they're holding up well against the 
competitive threat of the chain 
retailers, many of whom can beat 
them on price. What the specially 
stores can do is olfer a level of prod- 
uct knowledge, service and selection 
ihat many chains are liard-prt-sstKl 
lo malch. Ami there's often no sub- 
stitute for the ambience of a neigh- 
borhood store where the owner's on 
the premises. 

Interviews with record-shop pro- 
prietors in several cities show that, 
contrar) to the overall numbers and 
the periodic predictions of doom for 
the genre, jazz is in good shape com- 
mercially as well as artistically. 

Bob Koesier has been selling jazz 
In (Chicago for !i(> years. His jazz 




Jazz Record Mart's Koestfr 

Record Mart is 8,000 square feel of 
jazz and blues on CDs, tapes and 
vinyl. He says jazz sales are "defi- 
nitely up. Sixty thousand used to be 
a good month before. Now it's 
100.000. We've expanded our statf." 

One reason for the higher sales, 
notes Koester, is "a tremendous 
crossover from blues to jazz, ' espe- 
cially with the deaths of so many 
prominent blues artists in recent 
years. Interestingly, he also has 
detected a crossover from punk rock 
into uvani-g;irde jazz. 

.Another explanation of the 
climb in sales, says Koester, is that 
"the respectability of jazz has been 
increasing." He cites W'ynton Mar- 
salis as a major factor in that 
trend. 

DISCOUNT PRICING AND 
ARMANI SUITS 

Competitive pricing is mentioned 
bv some retailers ;is ;) dri\ er of sale*, 



but it isn't necessarily the most 
important element. Jack Woker, 
owner of Stereo Jack's in 
Cambridge, Mass., siiys that he can 
oHer his customers a better piice on 
most jazz releases than do his main 
competitors, the big Tower and 
HMV stores in the university town. 
"I can't compete with them on their 
advertised sales specials," says 
Woker. "But there at e not that many 
in jazz." 

Koesier notes that he has been 
"gelling a lot of business from 
Tower, because tliey raised their 
prices so much." 

It's selection rather than prices 
that mailer, though, retailers main- 




Sally's Plofe's White 

lain. "A lot of stores don't carry cata- 
log jazz," explains Woker "They 
carrv" the latest W'ynton Marsalis or 
the iiiajor-iabel Armani-suited wim- 
derkind. We don't do thai well with 
the Wynton Marsalises. 'lliey sell 
that up the street on siile." 

JAZZ-VINYL FETISH 

Besides having the right prices 
and seltxtion, what else works for 
independent relaiiers? A special 
niche, in-sloi e performances and in- 
store play, good press and a knowl- 
edgeable staff are some answers. 

N'iche is the byword for Jazz 
Record (-enter in New York, which 
began as a jazz-vinyl specialist and 
still sells a good deal of that prod- 
uct— 30.000 to 40,000 titles. But it 
also has an inventoiT of lO.lMK) lo 
15,000 CDs. 

".A lot of stores in the city sell vinyl, 
hut wc'i e the only ones who've cho- 
sen to specialize in jazz," says owner 
Fred Cohen. "We've never had a 
promotion or a sale. W^c jusi limp 
along week after week." 

/\sked what sells well, C;ohen says. 
"Sun Ra. It's a phenomenon, t'n- 
Ijelievable. Nothing by him you can 
keep around." 

Cohen afso notices a crossover 
effect — he sees it from the hip-hop 
audience. "There's a great interest 



in funk completely motivated by 
hip-hop," he says. 

for Sally While, senice is the best 
tool. 

She opened her under-000- 
square-foot store Sally's Place in 
affluent Westport, Conn. 14 years 
ago and has survived the invasion of 
many chains {Hear Music was the 
inosl recenl to close up shop) and 
thrived. She has the right ambience 
in her customer-friendly store, with 
signed photographs on the walls of 
such greats as (Charlie Parker. 
Thelonious Monk and John Col- 
irane. 

"I paid off' the mortgage selling 
ja7.z," she .says. "This is what I am, 
and this is what I do. I'm one-on- 
one with my customers. The service 
thing works." 

Another thing that works for 
her — and doesn't cosl her a cent in 
advertising — is the .Aits & Leisure 
section of the Sunday Sew York 




jai:. Rffotd ('.enlei \ ('.ohm 

Tiine.s. When the newspaper publish- 
es a fii-alure on a new musical or a 
revival, pe<)ple come lo the store 
looking for the cast album. "We do 
tons of Broadway," she says. 

What also works is in-slore play. 
She recalls that when she played two 
Nat King C-ole (]Ds of material from 
the 1940s over the store's sound sys- 
tem, she sold 150 units of each. 

She says lalx'Is are generally will- 
ing tf) share co(tperative aflvertising 
dollars with her, but "it wouldn't 
work for me iniless I advertised 
every week." She recalls that she did 
one print-advertising program for 
which the label provided T-shirts 
an{l (^Ds and more. "Not one per- 
son came in with the ad." She adds, 
"What works is word-of-mouth." 

Her relations with labels are good. 
"We buy direcdy from everylxKh,'" 
says White. "And I send back vei) 
little. I'm ver\- careful how I buy." 

For Jazz Record Mart, what helps 
Continued on page -18 





BY JIM MACNIE 

Because it's an art music in a 
mass culture smitten with 
pop, ja/z has often been the 
province of independent 
ialuls. Smaller companies, 
often more zealous and pro- 
prietary about the music, 
have helped deliver the goods to 
fans for most of the 20th century-. 

.As the millennium closes, that 
pretty much remains the ca.se, 
despite the fact that several once- 
sovereign concerns are now aligned 



Nnenmi Freelon 

with international corporations. 
Verve is pan of ihe PolyCiram orga- 
nization. Blue Note resides with 
Capitol. (iRP/lmpulse! is hooked up 
with MCA. The benefits of such affil- 
iations are obvious: moie money to 
invest in an artist and more market- 
place clout. 

But, after speaking with a handful 
of indie jazz principals in early May. 
it was hard to miss the message that 
continually cropped up: The attrib- 
utes of the alternative route far out- 
weigh the haiidiaips. A family vibe 
instead of a corporate hierarchy. No 
bigwigs breathing down your neck. 
Lots of latitude. These were often 
touted as the fhiits of marketing 
music at an indie jazz label. 

Of course, the term "indie" can be 
translated in various ways. Some 
autonomous imprints, like the high- 
ly respected Fantasy label, release 
dozens of new and reissued titles 
every year, i hey house sizable staffs 
hard ai work on .A&R, recording, 
marketing, graphics and promotion 
duties. ()iher labels are skeleton- 
crew operations, putting out a hand- 
hil of discs over the course of an 
annum. Tlieir overhead is compara- 
tively lower, and in general so is 



their return. 

LITTLE DAVIDS WITH 
BIG IDEAS 

Ihere are more than 500 indie 
labels try ing lo finagle themselves a 
pitxe of the market these days. And 
their skirmishes with the majors 
may not be the David-and -Goliath 
scenarios they would seem. 
Anything is possible. 

"Thai's the way we \r\ to think 
and position ourselves," says Glen 
Barros, president of Concord Jazz. 
"We know that we're operating 
within a smaller world. But in this 
arena, we feel we can compete with 
anyone." C-oncord has longevity on 
its side. The imprint is celebrating 
its 25ih anniversary. And it does give 
the competiuon a run for its money. 
Nnenna Freelon's "Maiden Voy- 
age," currently bouncing around 
the upper regions of the Top Jazz 
Albums chart, is a C-oncord disc. 

Barros isn't alone in his view that 
indies are on the rise. 

"I tliink we'll be seeing an increas- 
Coniintwd on pa^e 48 




BIU^OARD JUNE 27, 1998 



BILLBOARD SPOTLIGHT 



43 




Midterm Report 
Vear-To-Date Jazz Chairs 

The recaps in ihk Spotlight offer a year-to-date look at what the Top Jazz 
Albums, Top Contemporary J azL Albums and Top Jazz Catalog categories will 
look like in the Year In Music issue. The chart'; cover the period from the Dec. 
6, 1997 issue (the beginning of the 1998 chart year) through the May 30 
issue. 

All recaps are based on sales units as compiled by SoundScan for each vieek 
a title appeared on the pertinent 25-position chart — including weeks that were 
not published. The recap from Billboard's in-home Jazz Catalog chart 
includes titles from both traditional and contemporary jazz. Billboard catalog 
chart criteria h: any title which has been in release for two or mmre years arut 
is not currenth in the top lialf of the Billboard 200. Reissued titles are auto- 
malically considered catalog. 

The recaps were prepared In jazz charts manager Stene Graybow with assis- 
tance from Anthony Colombo ami Michael Cusson. 
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Harry C^onnifk Jr. 
Top Jnz JMIita 



hs. AITIST (No. 01 ChocM Alium| Imprinl/lobtl 

1 HARRY CONNICK, JR. (1) Columbio 

2 DIANA KRAU (3) Impulsel/CRP 

3 ROYAL CROWN REVUE 
(\) Surfdog/UIG 

(1) Worner Bros, 

4 LOUIS AKMSTRONG III GRP 
(\)H,p.O 

(I I loserilghl 
(1) RCAViclor 
|1 1 Verve 

5 DAVEGRUSINn)N2Ker<co<led 

i JOHN COLTRANE |2) Impulsel/GRP 
|1) GRP 

7 THE MANHATTAN TRANSFER 

|1) Allortic/AG 
a DEE DEE BRIDGEWATER [II Verve 
9 EUA FITZGERALD (2| Verve 

(1| PolyGrom TV/Vervo 
10 JOHN SCOFIELD 0 1 Verve 



Pos. TITLE— Ai1isf—lmprint/Lob*I 

1 TO SEE YOU— Horry Connick, Jr.— 
Columbio 

2 LOVE SCENES— Diono Kfoll— 
Impulsel/GRP 

3 MIDNIGHT IN THE GARDEN OF 
GOOD AND EVIL— Soundtrack— 
Molposo/Worner Bros. 

4 MUGZY'S MOVE— Royol Crown 
Revue — Womer Bros. 

5 DAVE GRUSIN PRESENTS WEST 
SIDE STORY— Dove Giusin— N2K 
Encoded 

6 CAUGHT IN THE ACT - UVEI— 

Royol Crown Revue — Sur^dog/ULG 

7 AU FOR YOU (A DEDICATION TO 
THE NAT KING COLE TRIO)— Diono 
Kroll— Impulsel/GRP 

8 SWING— Th« MonhoHon Tronrf.r— 
Atlonlic/AG 

9 DEAR ELLA— Dee Dee BHdgewoter— 
Verve 

10 BEYOND THE MISSOURI SKY 
(SHOUT STORIESI-Chorlie Hoden & 
Pat Melheny — Verve 

1 1 PRICELESS JAZZ SAMPLER— Various 
Artists— GRP 

12 A GO GO— John Scofield— Verve 

13 PSICELESS JAZZ— Louis Armstrong— 
GRP 

14 THAT DAY...— Dionne Reeves— Blue 
Note/Copitol 

15 THE BEST OF ELLA FITZGERALD & 
LOUIS ARMSTRONG ON VERVE— 

Ella Fitigerold & Louis Armstrong — 
Verve 

1 6 GREATEST HITS— Louis Armstrong— 
RCA Victor 

17 THE MIDNIGHT BLUES- 
STANDARD TIME VOLUME 5— 
Wynton Morsaiis — Columbio 

18 STEPPIN' OUT— THE EJ«LY 
RECORDINGS— DIano Kroll— 
Impulsel/GRP 

1 9 TONY BENNETT ON HOUDAY - A 
TRIBUTE TO BILUE HOLIDAY— Tony 
Bennett — Columbia 

20 PRICELESS JAZZ— John Cohrono- 
GRP 

Contiyiued on page 50 



TRAVELING JAZZ: 

Labels Step Up 
Marketing Through 



BY CHRIS FULLER 



The relative lack of available 
media channels to promote 
and market jazz repertoire 
has long htcn a bugbear for 
both multinational and in- 
dependent labels involved 
in the genre. Against this 
backdrop, the expanding schedule 
of European jazz festivals — take a 
bow, Glasgow, Vienna, Montreux, 
Istanbul, Umbria, The Hague, 
Molde and Vitoria-Gasleiz, to name 
but the biggest — appears to be of 
growing importance in getting the 
artists seen, the music heard and the 
units shifted. 

"Tlie smarter record companies 
got wise to it a long dme ago," says 
Claude Nobs, who combines Warner 
Music executive duties in Swit- 
zerland with his role as founder and 
director of the Montreux Jazz 
Festival (July 3-19). Nobs cites the 
long-running Montreux event as an 
"influential model" in terms of how 
a well-run festival can bring '"untold 
benefits and synergies" for labels, 
media, artists — and audience. 

"Going back to the lime we 
launched it in 1967," says Nobs, 
"Montreux was the first festival to 
really garner strong support from 
ihc record companies. [Verve 
Records founder] Norman (iran/ 
and Adantic's Nesuhi Ertegun, par- 
ticularly, were (juitk to realize how 
die festivals oflered die chance to 
pursue high-quality Uve recording 
and bring together artists who 
mi^ht never have played together 
beiore." 

LIVE FROM MONTREUX 

Helped along by a "determination 
to stay tm the tutting edge of 
recording technology," Nobs esti- 
mates that "at least 300" albums and 
CDs resulting from Montreux solo 
slots or jams have been relea.sed to 
date. "The growing acceptance of 
DVD offers us sdll new opportuni- 
ties and possil)ilities," he says. 
.Media-wise, too, the Montreux 
event — which this year features jazz 
heavyweights such as Herbie Han- 
cock, joe Zawinul, John McLaugh- 
lin and Oscar I'eterson in a tribute 
to Ver\e Records founder Granz, 
while spinning ofl into other nuisical 
spheres via Bob Dylan . (Carlos 
Santana, B.B. Kinj; and others — "we 
just get bigger and bigger," says 
Nobs. "This time, we are expecting 
a TV, radio and press contingent of 
up to 400. /Vmong the most impor- 
tant bro;tdcastei"s for us is NHK in 
Japan, which will relay about 20 
hours of performance." 

PolyGram Internalionars Wiilf 
Mullcr, VP of jazz marketing, whose 
priority acts this year include 
Verve/ Forecast artists the Head- 
hunters (featuring llerhie Ilan( (K'k) 
and Tern- Callier. Brazilian guitarist 
and singer Badi .Assad (i.e. Music) 
and Ben Neill (Antilles), considers 
Montreux the most important Euro 
fiesi "in terms ofimage, whereas Tlie 
Hague's North Sea Jazz Festival 
[July 10-12] is the most crucial 
media-wise. Both offer opportuni- 



uropeae resiivais 

The ever-expanding schedule of 
continental bills is of growing 
importance in getting artists seen, 
music heard and units moved. 



ties for exposure in territories which 
od»erwi,se we would not touch." 

SHOWCASING BY THE SEA 

In introducing new act.s to jazz 
audiences, says Muller, the fesuvals 
"represent a crucially important 
start-up l(M)l." Dedicated-artist or 
genre "e ve n ts-w it hin-e vents" — such 




Montmtx Jazz Feslhvtl, 1997 

as last year's North Sea festival 
Verve night featuring Roy Har- 
grove, Third Rail, Steve Turre, 
Vienna Art Orchestra and Ronnie 
Earl — "alTord us the chance to show 
o(f the .strength and depth of the 
music. Next to the big acts, here loo 
is the opportunity to bring in the 
new and reladvely untried." 

Across the packed summer sched- 
ule, with highlights including three 
nights of Ornette Coleman to cele- 
brate the Umbria festival's 25th 
birthday, PolyGram will also be pur- 
suing on-the-gn)vmd promotion 
and marketing with local media and 
retail. But, Muller adds, too, that 
CD sales at the event itself are 
important: "For the Verve night in 
the Hague, for example, we had a 
shop beside the stage and posie<i 
.sales of up to 100 units after each 
artist's performance. It's pure sell- 
ing in ever)' sense... die strengtti of 
the performance sells the product." 

At S<myjazz U.K.. whose musical 
oflerings lor this summer include 
Columbia arusts Wynton and Bran- 
ford Marsalis, saxophonist David 
Sanchez and acclaimed .African artist 
Hugh Masekela (who plays at a 
birlliday tribute to Nelson Mandela 
in I.ondtm in July), division head 
Adam Sieff considers that, with the 
ascent of such non-summer events 
as November's London Jazz Festival, 
"live jazz is becoming very much an 
all-year-round phenomenon." 

For American musicians particu- 
larly, says Sieff, the F.uro|>ean fesu- 
val circuit, "which has its nH)ts in the 



post-war years and the perception of 
)azz as the music of freedom," is 
"terribly important. Promotion- 
wise, the beauty of it is that we can 
be totally flexible to meet the newls 
of whoever may be coming in." 

In the U.K.. particularly, press 
and r.ulio outlets for ja// may be 
limited, "though we are obviously 
given an advantage by the fact thai 
often we are dealing with great tal- 
ent," says Siefl. "Depending on the 
anisl, we will Iwk for crossover 
opportunities — such as into Blufs 
Soul or Mojo magazine — in order to 
gain opumum exposure around the 
festival appearances. With jazz, 
unlike rock or pop, we are primari- 
ly in the business of selling the music, 
as opposed to the artist." 

Sony declines to push CD sales at 
the festivals themselves, however, as 
in Sieff *s view "this will endanger 
our long-term relationship with our 
retailei^s." According to SiefF, "Now 
appears to [)e a very good time for 
(he development of new artists. 
Crossovers with hip-hop. reggae 
and otlier genres are giving new life 
and direction to the music, as is the 
development of the Internet." 

SOFT- AND HARDWARE 
SYMBIOSIS 

.\mong the independent im- 
prints. Marc (Connor, head of pro- 
motions for JVC Music Europe, says 
the label is increasingly seeking to 
harness the potential of the interna- 
tional jazz fesd\als — many of which 
are sponsored by its hardware sister 
company. Last year's jK'rformances 
by vocalist (barmen Lundy at the 
London Jazz FesUval and other con- 
certs were particularly successful, he 
says. For 1998, cross-media market- 
ing campaigns are iH'ing planned 
Ibr Japan's Mikio Masuda and the 
U.S.'s Ray Bryant. 

While he sires.ses that the software 
company does not attempt to gain 
leverage with festival promoters 
through tlu' hardware division's 
possible s[M>nsorship involvement — 
"We have our own contacts, our own 
ways of operating," he say.s — 
(^(mnor concedes there is "obvious 
symbiosis" in working together with 
hardware for certain events. For 
corporate entertainment purposes, 
for example, he says. "We can allow 
better access to the artists. .And if 
there is a way to work together in 
PR and promouon, this is also of 
obvious benelil to ever)one." ■ 
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Monk At 80 



BYJ0EE0LDBEB8I 

". . . What amateurs call a style is usually only the unavoidable 
awkwardness used in first trying to make something that has not 
heretofore been made. Almost no new classics resemble other previ- 
ous classics. At first, people can only see the awkwardness. . . . When 
they show so very awkwardly, people think these awkwardnesses are 
the style and many copy them. This is regrettable. " 



Eriifst Hftiiingway said 
dial. Who'd know Ix-l- 
lei? Mk anyone who 
accomplished anything 
after bein^ told he 
couldn't play his instru- 
ment. Ask my favorite 
Jazz pianist, about whom much of 
what has been written strikes me as 
erroneous jimk. John Kdgar Wide- 
man's recent Esqiiitv piece, for ex- 
ample. The day after The- 
lonious Monk died, his picture 
apjK-ared on the iront page of 
the Neiv Y'nHi Timn next to one 
of Lee Slrasberg, who had died 
on the same day. It (xcurred to 
me tliai if ilie United Stales was 
capable of honoring the visions 
of two men as diflereni as 
Monk and Stiasberg, then it 
was a countrv' with a culture far 
more diverse than the public 
discourse would indicate. 

Of course, the country — 
most of it — did not much honor 
iTielonious Monk while he was 
alive. There were rea.sons. Start 
with the name. Kven die august 
Times, in its caption for the obit- 
uary photo, misspelled the 
name " nielonius." as if he were 
some kind of Roman proconsul. 
Thelonious was his father's name, 
and it is his son's, but if you are 
going to go around calling yourself 
'Hielonious Sphere Monk, you are 
not going to get on the JayCees. 

Then there was his physical 
appearance. For all his large. Brod- 
erick C-raw ford-like presence, you 
could stand two feet from him and 
not know what he looked like. He 
usually wore a full beard and sun- 



glasses with bamboo frames, which, 
when he added one o! his consider- 
able collection of hats and caps, 
made him, in all senses of Ralph 
F.llison's phrase, the invisible man. 

Because he was the house piano 
player at Minton's, the Harlem bar 
where Charlie Parker and Di/zy 
Ciillespie came to play after hours. 
Monk, rather than Bud Powell, is 
often considered die third member 




of bop's trinity. He was not. 

He didn't work nuich, but he 
never ttMtk a day gig, and he never 
ap|>eared in public looking like any- 
thing less than the royalty he knew 
himself to be. I used to see Monk 
standing on the corner a few blocks 
from my New York apartment, 
before our neighborhocKl was gut- 
ted to build the Lincoln (Center for 
the Performing .Arts that now hon- 
ors him, always beautifully dressed 
in suit anil tie, hat and topcoat, sur- 




veying ilie scene like a prince. He 
once said, "I don't play what tlie 
public wants. You play what you 
want and let the public pick up on 
what you are doing, even if it does 
tjxke them 15. 20 years." 'Iliat is an 
extraordinary' thing for a black man 
in New York who Is a husband and 
father to say. 

For several years, he was known 
chiclly for the few recordings he 
made for Blue Note. This is 
l)ecau.se, in 1951, after a nar- 
cotics conviction, he had lost his 
cabaret card, a police identity- 
card enabling an entertainer lo 
work in a place where liquor 
was sold. This situation contin- 
ued for six yeais. during which 
time Monk, stubborn and 
implacable as Melville's Bar- 
lleby the Scrivener. refust:d lo 
leave New York to look for 
work. He said that New York 
was his city, and he would stay 
there. 

His manager, a high-school 
teacher named HariT Colomby, 
extricated .Monk from a con- 
tract with Prestige he was 
imhapp) \vith. and bt' signed 
with a new young company called 
Riverside. /\fter two trio records 
designed lo convince [jeople ihey 
needn't be afraid of Monk. Riverside 
released "Monk's Music," a set of 
originals that l>ecanie an instant clas- 
sic. At about the same time, Jan 
Kei'ieu', edited by the critics Martin 
Williams and Nat Hentofl', pub- 
lished its nr.st issue, featuring a 
lengthy reappraisal of Monk by 
tiunther Schuller, which placed him 
as a pianist/composer direcUy in the 
line of Jelly Roll Morion and Duke 
FJIingion. 

Then, in 1957. Colomby got 
Monk his c^ibarei card back, and a 
(ireenwich Village hangout for 
abstract expressionist paimers called 
the Five Spot, whidi had had con- 
siderable success with Cecil laylor, 
brought Monk in for an extended 
rim with a quartet leaiuring John 
Oiltrane. 

Their seven-month engagement 
was a seminal iKXurrcnce in .Amer- 
ican music: explosive, revelaton,- 
and legendaiy. Only tliree studio 
recordings ever surfaced by this 
ama/ing group. Tlie obvious live 
authorized recording was never 




made because Prestige now held 
Coltrane's contract and Monk 
refu.sed to appear on that label 
again, so the obvious tradeoff was 
impossible. 

One night. Miles Davis came in, 
when Philly Joe Jones was still the 
(]uartct's drummer, and leaned 
against the bar like Jack Palance 
waiting for Shane, listening to his 
two former sidemen plav for the 
man he had once faniousiy refused 
to allow to accompany him on a 
record, while the whole room 
watched Miles watch the band. .And 
then there was the extraordinary' 
week when Sonny Rollins filled in 
for an ailing C'oltrane. and one fell 
that, for the price of two Ix-ers, one 
was at the center of the musical uni- 
verse. 'l"hen Coltrane went back to 
Miles. Monk continued with lesser 
tenor players like Johnny CrifTm 
and (Charlie Rouse, but the music 
never grew past thos<' remarkable 
nights. 

Monk's playing began to deterio- 
rate. He gave his last public perfor- 
mance over the Fourth of July week- 
end of 1976, after which jazz's 
Charles Ives, having participated in 
the Bicentennial celebration, retired 
lo the home of his longtime patron 
Baroness Pannonica De Koenig- 
swarter, in whose home Charlie 
Parker had died. 

He lived diere for six more years. 
30 feet from a piano he refused lo 
touch. 

Lime was not kind to Thelonious 
Monk. Time was not kiiul lo him, 
either. He was stlu'duletl lo l)e on 
the magazine's cover for Nov. 25, 
196S. A few ]>eople actually have 
Timf covers lor that date with 
Monk's picture on them, covers lhal 
were run off Fi iday morning, Nov. 
22, before President Kennedy was 



shot and the cover was switched. 
Some lime later. Monk finally made 
it. 

But not everyone got the point, 
and still not everyr)ne does. Andre 
IVevin. enormously knowledgeable 
about music, once said lo mc, 
"Monk writes lieautiful tunes, and I 
wish Hank Jones would make an 
album of ihem." 

In a music dial continually appro- 
priated elements from other cuT 
lures, Monk stayed within the pure 
jazz tradition more completely than 
anyone, playing, so to speak, with- 
out adjectives. iTie tw(> great solo 
blues performances called "Fun- 
clional" sound remarkably like the 
early CJiicago lilues player Jimmy 
Yancey. 

F,llingion veteran Ray Nance (mce 
told me that he was playing a Monk 
record in his train compartment one 
night when ihe Duke poked his 
head in, listened Ibr a moment and 
said, "Sounds like he's been listening 
lo me." Of course he had. And lo the 
the Harlem stride pianists Ellington 
listened to. 

The pianist and composer Mary 
Lou Williams, who had known 
Monk since the "'tOs, said dial when 
he began playing, he used a lot of 
latum runs and arpeggios. Inhere 
are live rtxordings on which this can 
be heard. So it seems clear that 
Monk chose not lo play ihe piano as 
others ihoughi it shouUi be playe<l 
and stuck to that decision through 
years of public neglect and financial 
diiTiculty. 

Much has been made ()f Monk's 
dancing. In his later years, when a 
horn player was soloing. Monk 
would gel up from the piano and 
begin an awkward, chai niing, bear- 
like dance. People said that this w;is 
('continued on pa^e 50 
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INDEPENDENTS ' DA Y 

Continued from page -O 

ing nuniljcr of top musicians on 
independent labels." offers Jack 
Rcnner, CEO of Telarc Records. 
"Artists find they get a more person- 
alized kind of treatment here. I'll 
talk to them about material, work 
with them in the studio and move 
quickly toward our goals. We don't 
have to spend endless lx>ard meet- 
ings on small decisions." Telarc is 
one of the most active indies as well, 
issuing between 25 and 30 titles a 
year. Renner believes that his com- 
pany is in competition with no one 



except iLself. The goal is to increase 
the numbers and efficiency of place- 
ment, positioning and sell-through 
of its product. 

"We actually achieve that on a fairly 
regular basis," he says, "but it's still 
diflicult to have a foothold when 
you're not a huge purveyor of acts 
that the stores make big bucks on." 

Actual placement on the retail 
floor is the question at hand. "Pos- 
itioning is a big bugaboo for indies, 
no question," admits Renner. "We 
don't have a Madonna to sell, or 
anything that's usually dangled in 
front of buyers. And there are dmes 
when a product that can really do 



well for us is hidden more than it 
should be." 

DESIGNER PLAYUSTS 

As far as contemporary jazz goes, 
indies have also gotten a boost from 
consultancy firms hired to design 
playlists for radio stations. Or at 
least Danny Weiss thinks so. He's the 
VP of A&R for die Shanachie label, 
which has a current rosier of 14 jazz 
artLsLs. Weiss often deals with one of 
the most powerful of these consul- 
tancy concerns. Broadcast Archi- 
tecture. 

"Every record is a tremendous 
investment in time and money to an 
indie," he offers, "an opportunity 
that we can't squander B.A. is like 
the Afitrmative Action of jazz, 
because they've leveled the playing 
field for places like us. Any label 



going to them with the right stufl will 
get played. So that makes us equal 
with Warners or other biggies." 

Of course, many indies are born 
because they provide a haven for 
non-mainstream music. Breaking 
even is often a coup for such im- 
prints, which are frequendy arlisl- 
run. But some are fattening their 
wallets while playing by their own 
rulcs- 

Saxophonist Tim Berne, who has 
had contractual stints with both the 
Sony and PolyGram families over 
the last two decades, now captains 
his own Screwgim label out of a 
Brooklyn brownstone. "I found 
myself complaining a lot about my 
treatment at the majors," Berne 
recalls, "and John Zorn told me to 
put up or shut up. He said, 'Oo it 
yourself; it's the only way to go.' I 
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made money on my first release. It 
feltgreat." 

Through die Internet and mail 
order, in the last five weeks Screwgun 
has moved 1 ,600 copies of a prickly 
solo-guitar disc by Nlarc Ducret — a 
decidedly non-mainstream program. 

"Tlie key is to let artists create," 
agrees Concord's Barros. "You may 
sell a few less records, but you'll usu- 
ally come up with something that's 
unique. And that will get you 
noticed." 

TTiat's the central issue for Pierre 
Sprey, who owns the Mapleshade 
laoel. His rural Maryland farm is 
headquarters for the imprint, which 
released 13 titles last year Its studio 
is on the premises; the musicians 
stay with Sprey while recording. Key 
artists include Hamiet Bluietl and 
Uari7 Willis. "We're very radical on 
the creative side." Sprey explains. 
"We've never had a session that 
went by the hour. Musicians decide 
when they start and stop playing. 
The idea is to create an environ- 
ment where people feel like taking 
chances. We make enough money to 
sustain ourselves." 

GOING EURO 

Barros and Berne agree uiMm the 
need for scrutinizing aiiaiences. 
Screwgun's Ducret is a French gui- 
tarist; many pieces of his "Un 
Ortain Malaise" were sold there. 
Barros says that (Concord saxophon- 
ist .Scott Hamilton's liottest single 
territory is England. 

"Kurope is becoming more and 
more important." he assures. "Con- 
cord was in an oversejis licensing sit- 
uation for a long time, and that 
wasn't pro-active enough to get the 
job done. A couple of years ago, we 
appointed a specially jazz distribu- 
tor within each territory and have 
since seen a 50^ growth in sales." 

Tliai, of course, is the bolioin line. 
As indies launch campaigns to place 
their artists above those of the 
majors, die definition of success 
begins to morph. 

"Major-label execs are right to a 
degree." concludes Barros. "The 
market's not going to vield gold 
record after gold record for indies. 
But you certainly can make 
money — (here's no (]uestion there. 
You just have to be realistic about 
what you're trying to achieve." H 
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draw crowds is a 60-seat, 500-600- 
square-foot performance space. 
Kvcn Saturday al I p.m. there's a 
show. ^Vnd Koester recendy started 
showing Duke Ellington movies in 
the area even, day. The store also 
publishes a quarterly magazine, 
Rhythm \'eu's, for which it sells 
advertising space. 

"We do get ad money from the 
majors." says Koeslcr, "but the quid- 
pro-quo is to lower the price to the 
bone. But you can't give away the 
shit forever; 33.3% is a terrible mar- 
gin.' 

Koester feels that jazz can be 
intimidaung and perplexing to the 
new fan. "There are thousands of 
Ja/z artists antl so many different 
tirpes of jazz," he notes. 

Having the right employees is key 
to helping customers find their way, 
but securing those workers is anoth- 
er matter It's a challenge, he notes, 
"gelling gofKl enq)loyees who are 
not just knowledgeable but can deal 
with the logistics of operating a 
store." H 
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In April of this year, 

32 Jazz celebrated its first 
birthday. Thankfully, we 
had a pretty good first 
year We know tfiat the 
combination of great music 
that's sensibly priced and 
attractively packaged has 
a lot to do with our initial 
success. But we also know 
that we've gotten a lot of 
help getting off the blocks 
from quite a few people. 
We'd like to take a moment 
here to thank them. 

-The Gang at 32 
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Roy Weisman • and special thanks to the members of the press, 
\azz radio and retail communities 
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Bryan Savage 
'. SOUL _ 
^ TEMPTATION 

4S623 CD Only 

Following the success 
of his hit smooth jazz 
breakthrough Cat Food, 
this sax and flute 
phenomenon makes 
his Higher Octave Jazz 
debut with an urban- 
tinged collection whose 

music is as passionate and seductive as the imagery of 
its title. With tracks produced by trumpet superstar 
Rick Braun and Higher Octave's own William Aura, 
featuring 3rd Force. 



46336 CD Only 

Hot on the heels of his 
world beat tinged 
Higher Octave Jazz 
debut. Straight to You. 

award winning electric 
string sensation Brian 
Hughes continues to 
redefine the boundaries 
of contemporary jazz 

guitar. One 2 One blends his inimitable. Pat Metheny- 
inlluenced style with picture perfect pop-flavored 
melodies for a soulful yet exotic musical journey. 
"Fresh and exotic." - Jazziz 



45262 CD Only 

A tribute to the free 
spirit of Paris in the 
50's. A coUection of 
covers of classic jazz 
tunes reinterpreted by 
the Jazz Passengers 
with Deborah Harry, 
Francjolse Hardy and 

Iggy Pop, Angelique Kidjo, Dee Dee Bridgewoter, 
Jacky Tenasson and many others. 
In stores August 25, 1998. 





Higher 
Octave 
Jazz 



YOU CAN HEAR US AT www.hlgheroctave.com 

23852 Pacific Coast Highway, Suite 2C, Malibu. CA 90265 
310/589-1515 or Fax 310/589-1525 
Distributed by Virgin Records 
and Higher Octave Music 
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JAZZ ALBUMS 

OuUiuiifd from fulgf 44 



21 THE COMPLETE 1961 VILLAGE 
VANGUARD RECORDINGS— John 
Collrone— Impulsel/GRP 

22 RENDEZVOUS-Jocky Terrosson & 
Cassandra Wilson — Blue 
Nole/Copllol 

23 PURE ELLA— Ello Ftagsrold— 
PolyGrom TV/Verve 

24 WHAT A WONDERFUL 
CHRISTMAS— Louis Armstrong & 
Friends — Hip-O 

25 PORGY AND BESS— Joa 
Henderson — Verve 



1^ CMrtMi^rary Jmrnm ArUsh 

fm. AnisI (No. Of ChortKl Albuim) Imprint/Lalxl 

1 KENNY G (21 Arista 

2 BONEY JAMES (1) Warner Bros. 

3 PAT METHENY GROUP 1 1 ) Warner 
Bros 

4 JONATHAN BUTLER |1| N2K 

Encoded 

5 THE RIPPINGTONS |1| GRP 
(1) Peok/Windhom Hill 
Jou/Windhom Hill 

6 CANDY DULFER HI N2K Encoded 

7 RANDY CRAWFORD (1) 
Bluemoon/ Atlantic/AG 

8 DAVE KOZ (1| Capitol 

9 RICHARD ELUOT |1| Blue 
Note/Capilol 

10 PHIL PERRY (1) PMk/Privote 
Music/Windhom Hill 



1^ Co«t*Mp«rsry Jbsx Album 

Pds. TITLE— Artist — Imprint/Label 

1 KENNY G GREATEST HITS— Kenny 
G — Arista 

2 SWEET THING—Boney Jomes— 
Warner Bros. 

3 IMAGINARY DAY— Pat Matheny 
Group — Worner Bros. 

4 DO YOU LOVE ME7— Jonothon 
Butler- N2K Encoded 

5 BLACK DIAMOND— The Ripplngtons 
Featuring Russ Freeman — Peok/ 
Windhom Hill Joil/Windhom Hill 

6 THE MOMENT— Kenny G— Ansta 

7 FOR THE LOVE OF YOU-Candy 
Duller— N2K Encoded 

8 EVERY KIND OF MOOD— RANDY, 
RANDI, RANDEE-Rondy 
Crawford — Bluemoon/Atlantic/AG 

9 DECEMBER MAKES ME FEEL THIS 
WAY— Dove Koz-Copitol 

10 JUMPIN' OFF— Richord Elliot— Blue 
Note/Capitol 

1 1 ONE HEART ONE LOVE-Phil 
fVrry — Peak/Private Music/Windhom 
Hill 

12 QUE PASA— Goto Borbieri- 
Columbia 



13 THE BEST OF FOURPLAY— 

Fourploy — Warner Bros. 

14 THE BEST OF THE RIPPINGTONS- 

The Rippingtons— GRP 

15 LIVE TO LOVE— Gerald Albright- 
Atlantic 

1 6 FULL MOON AND THE SHRINE— 

Keiko Matsui — Countdown/ULG 

17 MIDNIGHT MOOD— George 
Howard— GRP 

18 PLAYIN' HOOKY— Bob James— 
Worner Bros 

19 FROM MANHATTAN TO STATEN— 
Down To The Bone — Nu Groove 

20 KKSF SAMPLER FOR AIDS REUEF 
VOL. 8— Vorious Artists-KKSF 

21 SAX ALL NIGHT-The John Tesh 
Project— GTSP 

22 SAMPLE THIS— Joe Somple— Worner 

Bros. 

23 CARAVAN OF DREAMS— Peter 
While— Columbio 

24 BREATH OF HEAVEN— A HOLIDAY 
COLLECTION— Grover Woshington, 
Jr. — Columbia 

25 AMERICAN LANDSCAPE— David 
Benoit— GRP 



Tap Jon Catalan AJbwns 

Pos. TITLE— Arlisl—lmprint/Labal 

1 MIRACLES - THE HOUDAY 
ALBUM— Kenny G— Arista 

2 KIND OF BLUE— Miles Davis— 
Legocy/Cotumbia 

3 BREATHLESS— Kenny G— Arista 

4 TIME OUT— Dave Brubeck— 
Legocy/Columbio 

5 AU TIME GREATEST HITS— louis 
Armstrong — MCA 

6 BLUE TRAIN— John Coltrane— Blue 
Note/Capitol 

7 SKETCHES OF SPAIN-Miles 
Dovis— Legacy/Columbio 

8 THE BEST OF THE SONGBOOKS— 
Ello Fitzgerald — Verve 

9 SWING KIDS— Soundtrock— 
Hollywood 

10 JAZZ TO THE WORLD— Vorious 
Artists — Copitol 



MONK AT 80 

(lontimied from pa^e 46 

his way of conducting. Al the Five 
Spot, you could see his feel flying 
beneath the piano in complex cross- 
rhythms, as if he were his own 
f hummer. 

In a film about him called 
"Straight, No Chaser," iMonk does a 
strange, circular datice in an airport 
waiting area, bumping into things 
with his arms straight out as he 
w inds himself up like a top. It is har- 
rowingly similar to liic dance done 
by autistic children. Another scene 
in that film shows his wile NcIHc 
dressing him — an adult in his 4(>s — ^ 
before he goes out onstage. ^ 

Monk would be twice that now. 
Born Octoljer II, 1917. in Rtxky 
Mount, N.C., this is his 80th birth- 
day year. He is on a postage stamp. 
Attention is being paid. His son, T.S. 
Monk, has released an excellent col- 
lection of his lather's music, "Monk 
On Monk," on N2K, featuring many 
of the best young hotshots and the 
only man Monk recorded for as a 
:>ideman after he became a star, 
trumpeter (]lark Terry. Bill 
Holman's arrangements on JVC are 
generally so busy as to obscure the 
material, but there is a fine, Gil 
F.vans-like "Misierioso" with an 
excellent. Monkish piano solo by 
Rich Eames. Fred Hersch's solo out- 
ing on Nonesuch, "Fred Hersch 
Plays Monk," has a delicacy that is 
alien to Monk's esthetic, but the 
most delicate track of all, "Five 
Versions Of Misierioso," is exquisite. 

Monk's last lalx:l, Columbia, now 
Sony, is re-releasing LPs singly as 
CDs, with much new material. The 
most recent are "Live M The It 
Club," with a remarkably sympa- 
thetic Charlie Rouse, and the just- 
released 2-CD "Monk Alone; The 
(^lomplete (Columbia Solo Studio 
Recordings: 1962-1968," which 
includes all the solo tracks from 
"Solo Monk" plus the solo tracks 
from other albums. Both the reissue 
and the solo anthology were pro- 
duced by Orrin Keepnews. There 
will be a three-CD overview of 
Monk's work for the label somedme 
next year, including such rarities as 
a [on Hendricks vocal, a duet with 
Dave Brubeck made in Mexico, and 
the celebrated performance with 
Pee Wee Russell at Newport. 

A forthcoming J.j. Johnson CD 
called "Heroes" {full disclosure: I 
annotated it) includes a witty, 
through-composed tribute to 
Monk's writing called "Thelonious 
The Onliest." 

"Thelonious Monk: The Com- 
plete Blue Note Recordings," a four- 
CD l>oxed set, includes the live set 
with (iolirane, seemingly recorded 
by a microphone hidden in an ice 
bucket. Coltrane told me once that 
evei-y night he played with Monk he 
had a tape recorder going. Since 
Continued on fnige 52 



MVD 


lOOO's of music videos 
available: JAZZ, BLUES 
R&B, lots more! 






MUSIC UIDEO DISTRIBUTORS 


N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa 


Rnn Rftft nARR vhs laserdiscs 

(Slow OUU-OOO-UHOO OVER 6000 TITLES 
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BILLBOARD SPOTLIGHT 



BILLBOARD JUNE 27, 1968 




ftists 



The Heat 
Into 
The 

Summer 
Festhrals 







Jimmy Smith 

Charlie Haden 

Eivind Aarset 

John McLaughlin 

Lucky Peterson 

Dee Dee Bridgewater 

Herbie Hancock & 
The Headhunters 

Al Jarreau 

Terry Callier 

Sadao Watanabe 

Ben Neill 

Ornette Coleman 

Caetano Veloso 

Lucky Peterson 

Nicholas Payton Quintet 

Mark Whitfield 

Badi Assad 

Clarence "Gatemouth" Brown 



4 



Special PolyGram Jazz Events to 
be held at the tollowinn testivals: 



Roy Hargrove Sextet 

The Rosenberg Trio 

Kenny Barron 

John Scofield 

Dave Samuels 

Courtney Pine 

Joe Henderson Quintet 

Herbie Hancock 
acoustic quartet 

Betty Carter Trio 

Will Bernard 

Trio Toykeat 

Marc Johnson 

Pharoah Sanders 

Charles Brown 

Christian McBride 

Maria Joao 

Wayne Shorter 

Ronnie Earl and 
the Broadcasters 

Wolfgang Muthspiel 




Herbie Hancock 




Dee Dee Bridgewater 




I 




Lucky Peterson 




Bijd. Assad 




Nicholas Payton 





mPfQ^^K ITALY - 

.^M^^^BfolLAfW) - Northj^ea Jazz Festival 

I yy ^BP ^IN - Vltoria-Gasteiz Jazz Festival 
* W^^^^ ' Sebastran-^Jazz Festival 
CANADA - Festival International de ^azz de. Montreal 
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Coltrane was inordinately modest, 
he probably only wanted to check 
his own playing and may have used 
the same tape, over and over. But. if 
not, there is a precious treasure out 
there somewhere equal to the 
Buddy Bolden cylinders. 

'Hie Prestige recordings are avail- 
able on three single CDs: "The- 
lonious Monk Trio," " iTielonious 
Monk Quintet" and " Thelonious 
Monk'' Sonny Rollins." Bob Wein- 
stock, who produced liiem, says diat 
when they were done with the pre- 
pared material on the trio dale, he 
thought he didn't have enough for 
an LH So he asked Monk for a funky 
blues, a common enough practice in 
those da^-s. The resuh. some 20 min- 
utes later, wiis "Blue Monk," made 
up on the spot. 

The Complete Riverside Recor- 
dings are available as a 15-CD box 
from Fantasy. Originiilly releiised on 
LP the set received Gramniies for 
Best Historical Release and 
Keepnews' booklet about the joys 
and sorrows of Ixjing Monk's pro- 
ducer. It contains such classics as 
"Monk Plays Ellington." "Brilliant 
Corners" and "Monk's Music," as 
well as the Coltrane tracks and 
"Fimclional." 

'I"here are two books out about 
Monk. It is a shame that the first 
bio^aphy in English should be such 
a slipsnod, paste-pot piece of work. 
It, too. is called "Straight. No 
Chaser," and that portion of it w hich 



is not simply thick chunks of other 
people's work, copied out as if from 
a schoolboy's notebook, is written by 
Leslie Course. You would think that 
someone at Scliirmer, if not the 
author, would know that most of 
Monk's compositions are not songs. 
Songs have words in theni. And 




what is one to make of formulations 
like, "If any critic was as good at ana- 
lyzing Monk's music, none w as more 
astute," or "A critic named Jo 
McDonald gave a jewel-like but curi- 
ous review to Monk at the Village 
Gate in August 1964." 

Far more intelligent and in- 
formed is "Monk," by French jazz 
pianist Laurent de Wilde, but the 
.American publisher, Marlow 8c Co., 
has ceased operations, and its 
future is clouded. The book one 
wants is by Peter Keepnews, a music 
writer and son of Monk's quondam 

f>roducer, but it's been in process 
or over a decade (the term "long- 
awaited" was coined to describe it). 
Keepnews has begun to give public 



Let\s Call This 



Thelonious Monk's lilies are ns unique to him as his music. Hyftir the 
most famous title h '"Hvuml Almut Miilnighl." now more commonly 
given as '"Round Midnight. " There has lieen a lot oj confusion oifer 
these titles, hut lo me the difference wems simple. When lyrics were 
nd)lrd. the fihrase used ii'a,< "round midnight " hence the new title, but 
the original has always seemed more e\>ocutive. 

Many of Monk's titles are almost surely the reply gii'en in the .studio 
In the question, "what's the name of that?" For example, the title icscd lo 
head this sulebar Others are "Think Of One," "Ask Me Nmc," "Worn 
Later." "We See." 

Then there is "Eintlence. " based on the chants of "JusI You, J ust Me. " 
Using the ni'erse of a common black formulation about the criminal jus- 
lice system. \ou can see Monk's progression from "Just You, JusI Me" to 
"Ju.st Us" to "Justice" lo "Ei'idence." 

His loveliest title, for what I consider his greatest composition, is 
"Crepeseule With Xellie": the French .spell it "crepu-scule," and it means 
twilight. Stnie Lacy called it "his little symphony": Monk and Coltrane 
played it straight through, wilhout impnwisalion. 

There is also "Evonce." "Vonce" is one of the thousand names for 
marijuana. .And there is "Well You Needn't." xehich prompted from .Mdes 
Davis a rare jaiz answer piece, "I Didn 'I." 

My favorite, though, is a title I find as liearlbreakingly blunt and len- 
der as the melody tlie composer attached lo it: "Ruby My Dear." — -J.C. 



readings from the text, so tliere is 
hope. 

Forty years later, Monk's music 
still strikes tne as being fresh and 
bracing as a cold drink from a 
spring in Rocky Mount. 

Finally, Monk puts me in mind of 
a cellist the poet Carl Sandburg 
used to talk about. This cellist used 
to keep his fingers on the strings in 
the same position all the time and 



run his bow over the sirings, playing 
the same chord. Just that one chord, 
over and over. .And people would 
come 10 him and siiy that other cel- 
lists moved their fingers all over the 
strings and played many different 
chords. And the cellist would always 
reply, "They're all looking for the 
place. I've found it." 

"Old men ought to be explorers." 
TS. Eliot said that. ■ 



OUR COVER ARIISI 

Jason Farris 
Age 26 
Illustrator 
Rockford, Illinois 

"When I'm commissioned for 
a project — whatever it is — 1 
need lo produce [something 
that] fits into my style because 
my method oi distonion does 
not follow a systematic formula. 
1 view" objects as if they were 
malleable or fluid, then piece 
them together like an oi^ganic 
puz/le. Then I use color and 
light to my advantage, creating 
depth and definition. On this 
paiticular illustration, my lotus 
was on the texture of jazz. When 
jazz was king throughout the 
hard bop, modal and cool eras, 
the players had a coarseness that 
stemmed from an intense desire 
to be heard. Long live the 
Beatnik." 




smooth jazz 







i 







with his successful 



formula of 




l(tie lac track) "passion" 
(the use irack)\"a little bit of »ax" \. 
\"tha smoothest" 

"body of soul' 
'dandellonVin a windstorm" (featuring cnance) 

and more! 
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PURVEYORS OF FINE RECORDED ART SINCE 1973 
Concord Jazz Concord Picante Concord Concerto Concord Vista Stretcli Records 
Concord Records, Inc. RO, Box 845 Concord, CA 94522 (510) 682-5770 Fax (510) 682-3508 www.aent.com/concord 
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R&B Proves Crucial For BMG Songs 



BY SHAWNEE SMITH 

NEW YORK— As the U.S. division of 
BMG Music Publishing, BMG Songs 
has a mission to be a grass-roots pub- 
lishing company. Started 20 years ago, 
the company began to focus on devel- 
oping its R&B music department 
when Danny Strick became president 
in 1996. 

"I feltw'e were really lacking on the 
urban side, and I felt it was really 
important to build our profile [in that 
area]," says Strick about his decision 
to create an R&U masic department 
in New York with Clyde Lieberman, 
VP of E^t Coast creative operations, 
at the helm. 

The company's first successful 




THOMPSON 



Mercury To Cut 'St. Louis' 
WRdi Vanessa Williams 

PolyGrara's Mercury label unit 
will record the cast album of the 
recently hailed, concertized pro- 
duction of "St IjouIs Woman," star- 
ring Vanessa Williams. The rarely 
seen 1946 HaroU Arlen and John- 
ny Mercer mu.sical was mounted for 
five performances in May by the 
Encores! series at New York's City 
Center. The album will be produced 
by Hugh Fbrdin through his DBG 
Productions. Fbrdin, interestingly, 
has done similar work for his own 
label, DRG Records, for such 
Encores! shows as "Call Me 
Madam," "Out Of This WorU," "P&l 
Joey," and "The Boys From Syra- 
cuse." The best-known song from 
"St Louis Woman" is "Come Rain 
Or Come Shine." Recording ses- 
sions are planned for July 2 at New 
York's Edison Studios. Look for an 
early-fall release, irv uchtman 



signing in R&B music was a devt;lop- 
mental publishing deal with Cypress 
Hill in 1992. BMG shopped the rap act 
which eventually 
signed with Ruff- 
house/Columbia 
and has sold more 
than 5.4 million 
units of its four pro- 
jects, according to 
SoundScan. 

BMG's second 
break came with 
the signing of Loud Records rap col- 
lective Wu-Tang Clan in 199S. Wu- 
T^g's two albums have sold 3.1 mil- 
lion units, according to SoundScan, 
and the group has spawned six solo 
projects and an array of offshoot al- 
bums. BMG also publkhes Clan mem- 
bers Method Man, Raekwon, the 
RZA, and any act RZA signs through 
his publishing deal. 

With such success from the outset 
BMG hired Derrick Thompson as 
senior director of creative in 1994, and 
its roster continued to build steadily. 
The department added a West Coast 
division in 1996, with Maani Edwards, 
West Coast creatiw manager of urban 
music, working in Los Angeles. 

"We had a mission that we wanted 
to sign R&B records," says Lie- 
berman about Thompson's hiring. 
"We wanted to work with R&B writ- 
ers, and we wanted R&B producers. 
But we didn't want to go out and pay 
big money just because people 
thought [certain writers/producers] 
were hits. We wanted to have our own 
decision, our own creativity. And Der- 
rick had a marketing bacl^jround and 
a general knowledge of music, and it 
seemed like it would help us to have 
someone who understood marketing 
because if s such an important part of 
the music scene. 
"He also saw that the future [of 




R&B and rap music] was going to be 
more than just what was on the street 
right now. And that's the type of 
visionary that led 
us to Kedar [En- 
tertainment] and 
Erykah Badu." 

I5MG Songs has 
a sub-publishing 
deal with Kedar, 
which includes the 
LIEBERMAN work of Grammy 
Award winner 
Badu and Chico DeBarge. 

The company also publishes music 
from MCA hip-hop act the Roots, who 
wrote and produced Badu's "Other 
Side Of The Game," Loud rap duo 
Mobb Deep, and EastWest Records 
rap artiift MC Lyte. 

BMG's newest signings include 
Manuel Seal, who co-wrote and co- 
produced Usher's first three singles — 
"You Make Me Wanna . . .," "Nice & 
Slow," and "My Way." "You Make Me 
Wanna . . ." stayed atop Billboard's 
Hot R&B Singles chart for 12 weeks. 
Seal also co-wrote and co-produeed 
Mariah Carey's "Always Be My Baby" 
and has several tracks on So So 
Def/Columbia act Xscape's current 
album, "Traces Of My Lipstick," and 
tracks on the upcoming Gerald Lev- 
ert and TLC projects. 

Producer/ttTiter Malik Pendleton, 
who wrote "Seven Days" for Mary J. 
Blige and "Off The Hook" for ,Iody 
Watley, is also signed to BMG Songs. 
He has produced and written for 
SWV and 702 and has cuts on forth- 
coming releases from Diana Ross, 
Aaron Hall, Az Yet T02, and Rahsaan 
Patterson. He is also working on his 
solo debut for Atlantic Records. 

Songwriter Larry Loftin, who 
penned "All That I Am" for Jive artist 
Joe and "Adore You" for gospel act 
(Continued on page 91) 



'THEY'RE PLAYING MY SONG' 
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"SONGBIRD" 
Written by Christine McVie 
Fleetwood Mac Music (BMI) 

Poli iHivfic i.s lacrd ivith Htorien of 
talented ariints whom voices tvere 
ftilenced too soon. One of the latest 
to be addf-d to that list is Eva Cog- 
sidy, who died last fali front nieUi- 
noma at age JJ. Well-knmm as a 

singer leho couJd as The Washing- 
ton Post said "sing anything — 

folk htnes,ja:iz. R&B, ^o.f/X"/ — and 
make it smirid like it ims the only 

nituric that mattered, " Cassidy trns 
honored by the Wa.shingtwi Area 

Music Assn. as best female vocaliM 
in fonr separate categories: Urns, 

jazz-contemporary. Jazz-tradition- 
al, and rooU and r(x'k/traditional 
R&B. "Songbird" is a collection of 
tuties from three Cassidy albums 
— "Em By Heart, " "Live At Blues 



Alley. ■• a nd "The Oilier Side, " a duet 
set with Chuck Brown, (Heralltums 
are amilable on Blix Street Rec- 
ords, and the duet project w avail- 
able on Liaijion Records.) 



Speaking of Ev"a Cassidy, her 
producer Chris Biondo .says of 
"Songbird," "I think we did 
that whole song in one day, 
which is unusual for her, 
because usually we'd spend 
weeks or months on a song 
and not even finish it^ — then, a 
couple years later, pull it out and 
finish it As a matter of fact most of 
her stuff was imfinished at the time 
she died. 

"She was the kind of person [who] 
when she did a song, she pretty much 
knew how she wanted it She'd sit 
down and think of the kind of instru- 
mentation and arrangement. She 




didn't do too many songs close to the 
way the original [was] written. She 
changed them around a lot, but 1 
think that one was fairly clo.se to the 
original, except 1 think the Fleet- 
wood Mae song was mostly a piano 
and meai. She plaj'ed everything on 
[the cut), except 1 played bass 
and put a little drum beat She 
plaj'ed the guitars. 1 think it's 
the only guitar solo she 
plaj'ed on anjiJiing." 

Biondo says "Songbird" 
was part of Cassidy 's reper- 
toire of solo [lerformances. "I 
know she liked that song very 
much," he .sal's. "She did an acou.stie 
solo thing, and she had been plajing 
that .song for >e;u^. She didn't play it 
with the liand, liecause the Itand tlid 
slightly ditTerent styles than would 
lend themselves to that song. That 
was the song that she'd sit down by 
herself and pl^y for an audience." 



rslO.l SOISJCS CTREDITS 



THE HOT 100 

THE BOY IS MtNE • Rodnty J*i1tlns. Brandy. Ushawn Danlets. Fr*d Jsrtilns III. Japhe Tajeda • 
EMI Blackwood/BMI, Brsn-Bran/BMI, EMI Blackwood.'SESAC, Famous/BMI, Hanchi/BMI, 
EMI/BHI 

HOT COUNTRY SINGLES & TRACKS 

IF YOU SEE HIMyiF YOU SEE HER • Tommy Le« Jame», Jenntter Kimball, Teny McBrlda • Still 
Working FM Tha Man/BMI, Songs Of PolyGram Int'l.'BMI. EMI Blackwood/BMI, Oardm 
Angal/BMI, Wamar-Tamorlane 'BMI, Constant Prasaura^MI 

HOT R&B SINGLES 
THE BOY IS MINE • Rodnay Jarklns. Brandy. Lashawn Oanlais, Frad Jarklns III. Japha Jtttda • 
EMI Blackwood/BMI, Brwi-Bran/BMI, EMI Blackwood.'SESAC. Famous/BMI. HtncN/BMl. 
EMI/BMI 

HOT RAP SINGLES 

COME WITH ME • Jtrnmy Paga. Robert Plant, John Bonham, Saan "Puffy" Combs. Mark Curry* 
Ftamaa Of Alblon/ASCAP, Wamar Chspp«ll ASCAP, Justin Combs/ASCAP EM) ApriJ/ASCAP. 
Remarkable 'ASCAP 

HOT LATIN TRACKS 

REZO • Cartoa Ponca, Fradtfy PkMio Jr. • CopyrtgM Corttol 



Luck In Love Inspires Larry Dvoskin's 
Cnllaboration With Sammy Hagar 



Love SONG: "I'm deeply, madly, 
wildly in love with someone 1 met 
on Maui," New York-based song- 
writer Larry Dvoskin says he 
gushed to Sammy Hagar over the 
phone while discussing their col- 
laborations for Hagar's upcoming 
album on MCA Records. When 
they met the next day at Hagar's 
home in California's Mill Valley, 
Hagar related to Dvoskin that he, 
too, had met his wife on Maui and 
confessed that seven years earlier 
he had started writing a song for 
her that he had never finished. 

Dvoskin says he had "no idea if 
Sammy and 1 would click." He 
notes, though, that "the coincidence 
of us both finding true love [on 
Maui] made a strong connection." 

He adds, "Sammy sang [the song] 
to me, and 1 
knew I was the 
right person to 
complete it with, 
for it totally 
mirrored what I 
was feeling at 
the time. An 
hour or so later 
it was finished 

. . . We took a break, lunched, and by 
late afternoon we had a second, 
really terrific song completed." 

The now-complete song, "This Is 
The Love," and the second song, 
"Returning Of The Wish," will 
appear on Hagar's new album, ten- 
tatively titled "Red Voodoo," due 
this fall. 

The collaboration was sparked 
several weeks before Dvoskin and 
Hagar began writing together, 
when Tom Sarig, A&R VP for 
MCA, met with Greg Spotts. the 
producer/manager who represents 
Dvoskin. 

Not one to dismiss other song- 
writing collaborations, Dvoskin 
wrote Edgar Bronfman Jr. a note 
suggesting that the president/CEO 
of Universal parent Seagram — 
who has a songwriting back- 
ground — collaborate on a song for 
a Dvoskin discovery, Capitol Rec- 
ords' hot act Meredith Brooks. 

In a note, Bronfman politely de- 
clined, saying he didn't "have much 
time for writing" — he's working, of 
course, on Seagram's acquLsition of 
PblyGram and its merger with Uni- 




by Irv Licktman 



versal's music interests. 

Dvoskin says he and Hagar are 
discus.sing the pos.sibility of doing 
more work together. "The song- 
writer declares he is still very much 
in \ove with the lady he met in MauL 
"1 am challenging myself," he says, 
"to dig deep and use this as fuel to 
write the most genuine, passionate, 
heartfelt songs of my Ufe." 

LaING to FUNDING GROUP: 
Publishing exec, rock musician, and 
songwriter Laurence "Corky" 
Laing has joined Toronto-based 
Alliance Music Royalty Fund as 
executive VP Laing is responsible 
for developing the Fund's music 
royalty financing ventures for 
songwriters and publishers who 
have a history of strong royalty 
streams. The 
company's 
public parent. 
Alliance Com- 
munications 
Corp., is a glo- 
bal producer, 
distributor, 
and broadcast- 
er of filmed 
entertainment, and it has a 75% 
interest in the Canadian publisher 
TMP— The Music Publisher. Laing 
has 12 years of experience in music 
publishing, including associations 
with Wamer/Chappell in New York 
and PolyGram Music Group in 
Canada. 

Remembering the chair- 
man: The Songwriters' Hall of 
Fame Songwriter Showcase on 
Tuesday (23) at Manhattan's Life 
nightclub will be dedicated to the 
memory of Frank Sinatra, who 
died May 15. Sinatra was chairman 
of the Hall. Performers will include 
Pat Balder, Steffani Bennett, 
Judy Calem, Jen Chapin, Ghost 
Of A God, Groovelily, Deborah 
Hurwitz, and Amanda Thorpe. 

Print on print: The follow- 
ing are the best-selling folios from 
Cherry Lane Music: 

1. Metallica, "Re-Load." 

2. Bonnie Raitt "RmdamentaL" 

3. John Tesh, "Grand Fission." 

4. "Amistad," selections. 

5. "Jekyll & Hyde," vocal selection.s. 



54 



BILLBOARD JUNE 27. 1998 



Songwriters and Publishers 



ASCAP Honors Gordy; BMI Throws 46tli Pop Awards Fete 



Motown founder Berry Gordy, 
who turned a fledgling recording 
company into a multimillion-dollar 
hit factory, received his due when 
ASCAP honored him with its first 
American Legend Award at the 
annual ASCAP Pop Music Awards. 
One of the creators of Motown's dis- 
tinctive sound, songwriter Smokey 
Ilobinson, helped present the award. 
Special honors also went to song- 
writer of the year Diane Warren, 
and publisher of the year War- 
ner/Chappell Music. 




Motown founder Berry Gordy displays 
his American Legend Award with 
ASCAP president/chairman Marilyn 
Bergman 




Members of No Doubt take home awards for "Spider- 
webs," written by Gwen Stefani and Tony Kanal, and 
"Don't Speak." written by Gwen and Eric Stefani, Shown, 
from left, are Kanal and Gwen Stefani. their producer 
Matthew Wilder, ASCAP chairman/president Marilyn 
Bergman, and Eric Stefani. 



ASCAP's American Legend Award 
winner Berry Gordy. left, poses with 
Jennaine Dupri. 



Shown, from left, are songwriter of the 
year Diane Warren, ASCAP presi- 
dent/chairman Marilyn Bergman, and 
award winner Glen Ballard. 



Motown founder and special honoree 
Berry Gordy groomed young musi- 
cians like the Jackson 5 and Stevie 
Wonder into stars. Shown, from left, 
are Smokey Robinson. Gordy. and 
ASCAP Award presenter Dick Clark. 




Songwriter of the year Diane Warren was also honored for 
her song of the year, "Un-Break My Heart." Shown, from 
left, are Smokey Robinson. Diane Warren, ASCAP chair- 
man/president Marilyn Bergman, Pop Award winner Brian 
Vander Ark of the Verve Pipe, and Pop Award winner Gor- 
don Kennedy. 




During the 46th annual Pop Awards, performing right organization BMI handed out 7.3 Cita- 
tions of Achiewments, with special honors going to songwriters of the year Kenneth "Baby- 
face" Edmonds, R. Kelly, Sheryl Crow, and her collaborator Jeffrey Trott, who each posted 
three songs on the most-performed list. BM I continued to pass out honors the following evening 
during the Film and Television Awards, where composer Danny Elfman dwarfed the compe- 
tition in both media categories. 




After receiving his seventh BMI 
Songwriter of the Year Award. 
Kenneth "Babyface" Ed- 
monds, shares the spotlight 
with fellow honorees during 
the BMI Pop Awards. Shown, 
from left, are hosts Rick Ric- 
cobono. BMI VP of writer/pub- 
lisher relations: Barbara Cane, 
BMI assistant VP of writer/pub- 
lisher relations; and songwrit- 
ers of the year Jeffrey Trott, 
Sheryl Crow, R. Kelly, and 
Edmonds. 



I 



Shown from left, ASCAP CEO John LoFnjmento and 
ASCAP president/chairman Marilyn Bergman mingle with 
Warner/Chappell CEO Les Bider and president Rick Shoe- 
maker, who captured the Publisher of the Year Award. 



Iiiil 



Previous Pop Award winners 
R. Kelly, left, and Babyface rel- 
ish their latest achievements — 
Songwriter of the Year Awards. 




Xscape's Patrice Rushen celebrates her Pop Award for 
"Men In Black" with her bandmates. Shown, from left, are 
Xscape's Kandl Burruss and Rushen. ASCAP 
president/chairman Marilyn Bergman, songwriter of the 
year Diane Warren, and Xscape's LaTocha Scott and 
Tameka Cottle, 



Lamont Dozler of the leg- 
endary songwriting team Hol- 
land-Dozier-Holland picks up 
his eighth Pop Award, this 
time for "Baby I Need Your 
Loving.' 



1? 



BMI senior VP of performing 
rights and writer/publisher rela- 
tions Del Bryant poses with 
songwriter David Foster, who 
took home a Pop Award for 
"Hard To Say I'm Sorry," a hit 
for AZ Yet with Peter Cetera. 



After earning the most Film 
and Television Awards for the 
evening, composer Danny Elf- 
man juggles his four BMI stat- 
uettes {for the music to "Men 
In Black," "Good Will Hunt- 
ing." "Flubber," and "The 
Simpsons") as he poses with 
BMI president/CEO Frances 
Preston. 



Songwriter Richard Addrisi 
received a special presenta- 
tion to honor the 7-millionth 
broadcast of his song "Never 
My Love" (co-written with the 
late Donald Addnsi. his broth- 
er). Shown, from left, are Ken- 
neth "Babyface" Edmonds, 
Richard Addrisi, and song- 
writer/producer Daryl Sim- 
mons, who co-wrote the Pop 
Award-winning "In My Bed," a 
hit for Dru Hill. 



Honored for his Disney theme 
music, Alan Menken shows off 
his 1998 Kirk Award. Shown, 
from left, are BMI VP of writ- 
er/publisher relations Rick Ric- 
cobono. BMI Film Award win- 
ner Will Jennings (co-writer of 
-My Heart Will Go On"). BMI 
president/CEO Frances Pres- 
ton, Menken. BMI assistant VP 
of film/TV relations Doreen 
Ringer Ross, and BMI senior 
VP of performing rights and 
whter/publisher relations Del 
Bryant. 



1^ 



Songwriter of the year Sheryl 
Crow, left, shares a laugh with 
BMI president/CEO Frances 
Preston and BMI VP of 
writer/publisher relations Rick 
Riccobono. 



BMI president/CEO Frances 
Preston congratulates EMI 
Music Publishing chair- 
man/CEO Martin Bandier for 
being named BMI Publisher of 
the Year. EMI Publishing repre- 
sented 15 of the 73 BMI 
award-winning songs. 




Shown, from left, during the 
pre-awards dinner are Ron 
Shapiro, senior VP/GM of At- 
lantic Records; Atlantic re- 
cording artist Duncan Sheik, 
who won a Pop Award for 
"Barely Breathing"; and BMI 
president/CEO Frances Pres- 
ton. 
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by Bradley Bamharger 

Aria AMERICANA: Despite some valiant efforts 
over the past century, opera has never really taken 
as a homegrown art form in America, with the coun- 
try supplying the singers more than the song. But 
there is some evidence for a nascent Renaissance. 
According to OPERA America, performances of 
native opera-s have been gradually on the rise in the 
past decade, including not only chestnuts like Gian 
Carlo Menotti's "Amahl And The Night Visitors" 
and Carlisle Floyd's hugely popular "Susannah" but 
such new fare as Tobias Picker's "Emmeline." And 
two of the most eagerly awaited premieres any- 
where are Andre Previn's "A Streetcar Named De- 
sire" (San Francisco, in September) and John 
Harbison's "The Great Gatsby" (New York, 2000). 
Plus, those operas' star sopranos — Renee Fleming 
(Blanche in "Streetcar") and Dawn Upshaw (Daisy 
in "Gatsby") — have each fashioned high-profile col- 
lections of American opera arias, very uncommon 
items heretofore. 

Due this fall, Fleming's Decca/London disc takes 
its title from Floyd's opening aria for Susannah, the 
wide-eyed "Ain't It A Pretty Night." In league with 
James Levine and the Metropolitan Opera Orches- 
tra, Fleming also sings favorites by Gershwin and 
Bernstein, as well as a rare number from Bernard 
Herrmann's lone opera, "Wuthering Heights." The 
main attraction for some, though, will be an aria from 
"A Streetcar Named Desire." Deutsche Grammophon 
will record "Streetcar" live in its entirety for issue 
early next year, with a PBS broadcast of the San Fran- 
cisco production planned to coincide with the release. 
Fleming's Stanley is baritone Rodney Gilfry; Previn 
will conduct the San Francisco Opera Orchestra. 

No plans are set for the recording of "The Great 
Gatsby," although Upshaw's American aria survey, 
"The World So Wide," is already in stores from None- 
such. The album includes "Ain't It A Pretty Night," 
yet beyond that there's little to compare with Flem- 
ing's set With David Zlnman and the Orchestra Of 
St. Luke's in tow, Upshaw ranges far and wide, 
singing "Laurie's Song" from Copland's "The Ten- 
der Land"; "Give Me Some Music" from Barber's 
"Antony And Cleopatra"; "Lonely House" from 
Weill's "Street Scene"; "What A Mo\'ie" from Bern- 
stein's "Trouble In lUiiti"; "Willow Song" from Dou- 
glas Stuart Moore's "The Ballad Of Baby Doe"; 
"This Is Prophetic" from John Adams' "Nixon In 
China"; and "Oh Yemanja (Mother's Prayer)" from 
Tania Lean's "Scourge Of Hyacinths." 

"The World So Wide" is an engaging collection, 
marked not only by Upshaw's lissome voice and charm 
but the taste and keen imagination that haw made the 
singer one of America's most inspired musicians. In 
New York magazine critic Peter Davis' sage book 



"The American Opera Singer" (Doubleday), he char- 
acterizes Upshaw as an artist who wants, and is well 
on her way to having, it "all." Indeed, her operatic 
enthusia!*ms have ranged remarkably from Handel 
and Mozart to Stravinsky and Messiaen. And she 
not only was the voice of Henryk Gfirecki's epochal 
Symphony No. 3 but has breathed luminous life into 
Wolf liedcr and Debussy mi'lodicx, among sundry 
other pursuits onstage and on record. 

A considerable portion of Upshaw's ambitious 
Nonesuch discography has been devoted to exploring 
American music, as one of the very few singers who 
can cross over from classical to popular and back 
again with grace. Her set of Kodgers and Hart was 
a hit two years ago, and the Broadway .sun'ey "I Wish 
It So" won a Gramophone Award in '95; she sang Ives 
on Adams' hidden gem "American Elegies" from '90, 
and an album showcasing her beautiful reading of 
Barber's "Knoxville: Summer Of IBl.^i" earned a 
Grammy the year before. 

"I've been interested in American repertoire since 
I was in school, and it's something that has grmvn 
with me," Upshaw says. "Beyond the fact that I lo\« 
the music, singing in my cmn language has helped me 
with other repertoire by bringing 
home the real importance of the 
text, of always singing with 
meaning." And, she points out, 
opera and art song in the vernac- 
ular tend to have a special emo- 
tional accessibility. "I know that 
when I attend a vocal perfor- 
mance, I'm drawn in more direct- 
UPSHAW ly when it is sung in a language 

that I understand. So I think it's 
natural that an audience in the States or the U.K. 
would relate to 'Susannah' or 'NLxon In China' in a 
strong way — like, 'This means something to nte.' " 

"The World So Wide" takes its title from a line in 
the album's touching Copland feature, a number that 
has special resonance for Upshaw. "That aria is all 
about taking the risk of leaving a little of yourself 
behind in order to move forward," she says. "And 
looking at music as this great wide world that you 
have to open yourself up to — that's something I've 
always identified with." 

That the Americana spirit has taken root with 
singers like Upshaw and Fleming (and their record 
labels) thrills Ron Pollard, the encyclopedically 
knowledgeable opera buyer at the Tower Records in 
New York's Greenwich Village. "The World So Wide" 
has been a favorite at his store, and he says the Flem- 
ing album could be an even greater draw. Still, Pol- 
lard's wish list for American opera on disc has hard- 
ly been fulfilled, he says. Despite the success of 
Virgin's account of "Susannah," there is still no take on 
Floyd's "Of Mice And Men" (which is tieing produced 
by six professional companies in the U.S. next season, 
giving it more pro performances for the year than any 
other native opera). Also, Pollard points out, there are 
no recordings of such Menotti favx)rites as "The Com- 
sel" or "The Saint Of Bleecker Street," a Pulitzer 
Prize winner. "We've just scratched the surface, real- 
ly," he says. "There are more wonderful things in the 
American repertoire that are still untapped." 




JAZZ BLUE NOTES 

(Ccmtimied from page iO) 

forced to delay his debut at the Vil- 
lage Vanguard in New York due to 
complications resulting from his 
attempt to secure a work visa from 
the U.S. State Department Valdes, 
initially scheduled to open with his 
Havana quartet June 2, began his 
stint there June 9. "Bele Bele En La 
Habana," the first of two Valdes discs 
recently recorded for Blue Note, will 
be released June 30. A solo piano 
concert, recorded in January at Lin- 
coln Center in New York, will be 



released on the label in 1999. 

Crescent city crowd; it was 

old home night at Sweet Basil in New 
York when saxophonist Donald Har- 
rison was joined by fellow New 
Orleans native Nicholas Payton. 
Harrison, rather restrained on the 
Meters' "Come Back, Jack" and his 
own reggae-to-Latin "Bob Marley," 
was reinvigorated by Payton's pres- 
ence on the John Coltrane tribute 
"One Of A Kind" and the backbeat- 



pumped title track from Harrison's 
"Nouveau Swing" (GRP). "Sincerely 
Yours" was a showcase for Harrison's 
luxuriant, inviting alto sound, in- 
formed by a Cannonball Adderley- 
like soulfulness and birdlike trills. For 
that tune, Paj-ton added mellow gold 
on flugelhorn. The trumpeter, cele- 
brating the release of "I^vton's Place" 
(Verve), was in town to record with his 
pianist Anthony Wonsey, and par- 
ticipate in .ses.sions with Abbey Lin- 
coln and Joanne Brackeen. 
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No Mousing Around At Orlando's Transcontinental Studios 



BY DAN DALEY 

OKLANDO, Fla.— Lou Pearlman 
always wanted to be in the music 
business. As a teenager growing up 
in the Flushing neighborhood of 
Queens, N.Y., his band played the 
Long Island club circuit and occa- 
sionally opened for major acts. The 
budding lead guitarist was also 
motivated by the success that his 
cousin and Queens homeboy, Art 
Garfunkel, had been having with a 
composer named Paul Simon. 

But like most who pursue such 
dreams, Pearlman came to the con- 
clusion that rock stardom would 
elude him. He reluctantly gave up 
the dream, went to college, got an 
accounting degree, and pursued a 
law career before turning to anoth- 
er passion — this one for aviation — 
by starting an air charter service. 

However, his latent music busi- 
ness ambitions blossomed in a cir- 
cuitous but profitable way. During 
rock'n'roll's heady days of the '70s 
and '80s, his Transcontinental Air 
service transported many of the 
period's major groups, and it was 
one of those charters that would 
give Pearlman success beyond his 
wildest teenage dreams — not to 
mention an awfully nice recording 
studio. 

"We were flying this group 
called New Kids On The Block," 
Pearlman recalls. "I had never 
heard of them, but someone from 
their organization told me how 
many records they had sold. And I 
said to myself, 'I can do that.' " 



SUBMISSION GUIDELINES 
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submissions of photogi'aphs. Audio 
Track entrie.s, and otlier material 
to Billlxianl's Studio Action .section 
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at212-.T:«>-.'5;5iW. 

Malfirial for Production Credits 
should he .submitted to St<!ve Gray- 
bow- by phone at 212-.'i:36-.T:361 or E- 
mail at sgraybowfi billboard.com. 



He did, assembling, between 
1992 and 1994, the Backstreet Boys, 
whose members were culled from 
scores of auditions in the Orlando 
area, where Pearlman had set up 
Transcontinental Records. 

Launched in European markets 
on .Jive Records in 1994, the ado- 
lescent heartthrobs have amassed 
sales of more than 20 million units 
on just two albums — only one of 
which has been released in the U.S., 
according to Pearlman. The group's 
self-titled U.S. album on .Jive has 
been certified quadruple-platinum 

'There's a synergy 
between the 
success of the 
studio and the 
success of the 
record company 
we're working on' 

by the Recording Industry Assn. of 
America and spawned the top 10 
single "Everybody (Backstreet's 
Back)." 

It wasn't long before Pearlman 
realized that he could .save consid- 
erable money and keep better con- 
trol of his mu.sic organization — 
which now boasts 11 acts, including 
.■\anin Carter and 9.5 .South — by 
building his own studio complex. 
Accordingly, Transcontinental Stu- 
dios officially opened .June 13 here. 
It's the latest in a series of state-of- 
the-art facilities in Orlando. 

Disney and Universal had both 
opened e.xtensive audio, video, and 
film post facilities in Orlando in the 
late '80s. These improvements wei'e 
part of their expanding theme-park 
operations, which contributed sig- 
nificantly to making the central 
Florida city the world's top vacation 
destination. But Orlando was ini- 
tially unable to attract the techni- 
cal talent needed to make it a play- 
er in major league post. 

However, the content-driven '90s 



have brought more and more work 
to those and a flurry of other post 
and music facilities in the area, and 
the studios have had a steady 
stream of young staffers coming 
out of the nearby entertainment 
technical college Full Sail. On top 
of that, the region — which once 
produced a number of '70s rock 
acts, including Molly Hatchet — has 
found itself home base to a new 
generation of successful alt-rock- 
ers, from matchbox 20 and Seven 
Mary Three to Sister Hazel. Final- 
ly, Disney's attention has turned 
toward an affluent, adult audience, 
and the still-developing Downtown 
Disney now hosts new theme clubs 
like House of Blues, Wildhorse 
Saloon, and the BET network's 
Soundstage. 

IT'S ALL IN THE TIMING 

"Our timing could not have been 
better," observes Joe Smith, 
Transcontinental Studios VP/GM. 
Smith is a recording engineer who 
moved eight years ago with his fam- 
ily to Orlando and worked at vari- 
ous local studios. Smith heard about 
Pearlman's plans in 1994, when 
Pearlman was working on a record 
for artist manager Johnny Wright, 
who is also a wnture partner with 
Pearlman. 

"1 put together a business plan, 
and it kept growing from there," 
says .Smith. What .started out as a 
small MackicAdat studio turned 
into a 7.000-square-foot complex 
centered around Studio A's Solid 
State Logic 9000J hoard— the first 
such console with a factory- 
installed, eight-channel monitor 
matri.x — and compact tracking 
room. 

Transcontinental also features a 
writing preproduction studio with a 
44-input Aniek Big con.sole (though 
an Otari Status board is slated for 
later installation) and a still-under- 
construction studio with an SSL 
4040E 'G board. 

\ full-service facility Tran.scon- 
tinental also offers lounges, a 1,000- 
square-foot rehearsal stage with tic 
lines to the control rooms, and 
offices. 




1 



All three studios were designed 
by Ross Alexander, whose credits 
include Crescent Moon and South 
Beach Studios in Miami. The 9000J 
was side-loaded into the control 
room, a design similar to some of 
the rooms Alexander has done in 
Miami. Smith says he's not only 
familiar with that type of design 
from working in that city but that 
he prefers it sonically; he says it 



might also help attract business 
from Miami, four hours to the south. 

"The idea was to put everything 
under one roof," Smith explains. 
"It's not just a matter of saving on 
recording costs but also of keeping 
better control of a fast-growing 
company." He pauses and adds, only 
half in jest, "You try getting five 
young guys in their own cars from 
(Continued on next page) 




Ocean Way Visited By Angels. Rock star Alanis Morissette worked on her hit 
"Uninvited." from the "City Of Angels" soundtrack, at Ocean Way in Los Angeles. 
Shown at the facility's Studio B, from left, are engineer (and Ocean Way owner) 
Allen Sides, Morissette, arranger David Campbell, and producer Rob Caval'o. 
The track was mixed on a Solid State Logic SL 9000J console with Ultmation 
and Total Recall. 



Sixpence ThisI Squint Entertainment act Sixpence None The Richer enlisted 
top mixing engineer Bob Clearmountain to mix its upcoming single, "Kiss f^^e." 
Shown at Clearmountain s Mix This! studio in Pacific Palisades. Calif., from left, 
are Sixpence member Dale Baker, Clearmountain, and producer Steve Taylor. 



I C O R D %^ 

In preparation for an 
upcoming release, 
Capitol Records is seeking 
the multitrack tapes 
for information leading 
to their acquisition) 
of RINGO STARR'S recordings 
of the following songs: 

I'm the Greatest 
Only You 
Goodnight Vienna 
Cooking In the Kitchen off Lov« 

Studio quality 2-track tapes 

of JOHN LENNON's 
guide vocals on these tracks 
are also being sought. 



Please contact Capitol Records 
1-888-840-7811 
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studio Action 



NO MOUSING AROUND AT TRANSCONTINENTAL STUDIOS 

(Continued from preceding page) 



a rehearsal studio to a recording 
studio without a couple getting 'lost' 
here and there." 

Like many large, new, contempo- 
rary recording facilities. Transcon- 
tinental expects to bank on in-house 
projects for a large part of its rev- 
enues — as much as 75%, says Smith, 
at a card rat« of $2,000 |X!r day. How- 
ever, he expects that the studio will 
also attract significant outside clien- 
tele, which it's already started to do. 
Projects have come in from Australia 
and Germany from producers who 



have heard Smith's mix work on the 
Backstreet Boys' hits. And Disney's 
post facilities have made plans to use 
Tran.scontinental's mixing capabili- 
ties for scoring work. 

"We're certainly trying to project 
ourselves beyond Orlando," says 
Smith. "There's a synergy between 
the success of the studio and the 
success of the record company that 
we're working on — marketing the 
studio directly to producers and 
engineers but also to A&R people." 

Orlando's prominence as an 



entertainment center reflects the 
redefinition of entertainment by a 
culture increasingly dominated by 
mega-corporations. The theme 
clubs, the high-profile sports fran- 
chises like the Orlando Magic bas- 
ketball team, and the lure of mas- 
sive global tourism are all giving 
Orlando considerable visibility. 
Combine that with a successful 
record company and studio complex 
and, as Smith succinctly puts it, 
"This is not just a Mickey Mouse 
stop anymore." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JUNE 20, 1998) 


CATEGORY 


HOT 100 1 R8.B 


COUNTRY 


ADULT CONT. MODERN ROCK 


TITLE 
ArtisV 
Producsf 
(Libel) 


THE BOY IS MINE 
Brandy feat. Monica' 
Rodney Jerltins. Dallas 
Austin, Brandy 
(Atlantic) 


THE BOY IS MINE 

Brandy feat. Monica; 
Rodney Jerkins. Dallas 
Austin, Brandy 
(Atlantic) 


1 JUST WANT TO 
DANCE WITH YOU 
ueorge siraiv 
T Brown, G. Strait 
(MCA Nashville) 


TRULY MADLY DEEPLY 
Savage Garde(\' 
Charles Rsher 
[Columbia) 


CLOSING TIME 
SemisoniQ' 
Nick Launay 
(MCA) 


RECORDING 

STUDIWS) 

Engineerts] 


THE HIT FACTORY/ 
LARABEE NORTH 
(New York, NY/N. Holly, 
wood. CA) 

Ben Gareoi. Deitti Simmon! 


THE HIT factory; 
LARABEE NORTH 
(New York. NY/N. Holly- 
wood. CA) 

Ben Ganisoi. Ooto Simmon 


EMERALD SOUND 
(Nashville, TN) 
Chuck Ainley, Mark Ral- 
ston 


CHARLES FISHER'S 
HOME STUDIO 
Charles Fisher 
Doug DeAngelis 


SEEDY UNDERBEUY 
(Minneapolis, MN) 
Nick Launay 


RECORDING 
CONSOLE(S) 


SSL 9000J/Custom SSL 
80OOG f Ullimation 


SSL 900CJ/Custom SSL 
8000G -f Ultimalion 


SSL40fi4&G 


Ampex AT))124 


APIUpcy 


RECORDERISI 


Studn)U27/Sony3348 


StuderAS27/Sony3348 


Sony PCM 338 


Mackie32.8 


SliKlerA827 


MASTER TAPE 


Quantegy 467 


Quantegy 467 


Quantegy 467 


BASF 900 


Quantegy 499 


MIX DOWN 
STUDIO(SI 
Engjneer(s] 


LARABEE NORTH 

(N. Hollywood, CA) 
Dexter Simmons, Rodney 
Jerkins 


LARABEE NORTH 
(N. Hollywood, CA) 
Dexter Simmons, Rodney 
Jerkins 


masterfonics 

(Nashville, TNI 
Chuck Ainley 


GOTHAM AUDIO/ 
WHITFIELD STREET 
STUDIOS 

(Melbourne, Australia' 

London, U.K.) 

Chris Lord-Alge. Mike Pela 


MIX THIS! 
(Los Angeles, CA) 
Bob Clearmountain 


CONSOLEiS) 


SSL9000J 


SSL9000J 


SSL4064E/G 


SSLEseriesj'NeveVRP 
72 


SSl4000G')^wMmation 


RECORDERISI 


Stu(l«827 


Stu(ler827 


Studer D827 


Ampex ATR ia2,'Studer 
A827 


Sony 3348 


MASTER TAPE 


Quantegy 499 


Quantegy 499 


Quantegy 467 


Quantegy 499/456 


Quantegy 467 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
Brian (^rdner 


BERNIE GRUNDMAN 
Brian Gardner 


GEORGETOWN 
MASTERS 
Denny Purcell 


SONY MUSIC 
Vlado Meller 


GATEWAY 
Bob Ludwig 


CD/CASSEHE 
MANUFACTURER 


WEA 


WEA 


MCA 


Sony 


MCA 



£ 1998, Btllboard/BPI Communications, Hoi 100. R&B & Country appear In this feature each ttme; Mainstream Rock, Modern Rock. Rap. Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. 
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newsline... 



PRO AUDIO INDUSTRY VETERAN MEL LAMBERT has joined Otari Corp. of 
America in Fo.ster City, Calif., in the newly created po.sition of interna- 
tional marketing director Lambert, who represented Otari as an inde- 
pendent publicist/consultant, will head the console and recorder man- 
ufacturer's worldwide marketing activities and help determine new- 
product opportunities. Otari president .Jack Soma says in a statement, 
"I am very pleased to ha\=e Mel on board. He has been involwd in numer- 
ous projects for Otari prior to accepting this permanent position, the 
most recent being coordinator and chairman for a series of international 
focus groups that eventually led to the conceptual design of our new 
Advanta Digital Console." 

Prior to establishing his publicity/consulting firm. Media & Market- 
ing, 10 years ago, Lambert was editor of Recording Engineer/ Produc- 
er magazine and held numerous positions as contributing editor and 
freelance wTiter for pro audio and multimedia publications. Lambert 
also worked with other manufacturers on a freelance basis, including 
Martinsound, En.soniq, AMS-Neve, Euphonix, F'airlight USA, and Solid 
State Logic. 

BOOKING AGENCY FAMOUS ARTISTS has established a di\nsion devoted to 
producers and composers, according to Famous president Jerry Ade. 
Already signed to the Famous Artists Producers and Composers arm 
are the Berman Brothers, Hex Hector, Dav« Hall, and 'Vincent Herbert, 
according to a statement from Famous. In the statement, Ade says, "The 
creative talent that drives the industry merits the same kind of intense 
representation that we give to our chart performers. Producers, mix- 
ers, and w'riters are crucial to keeping the business fresh and stimu- 
lating to the public. The response [to the new division] from the record 
companies and the talent has been far beyond oiu- expectations, and this 
is now a solid part of our business." 

BRIEFLY: The editors of Mix magazine plan to hold StudioPro 98, a con- 
ference on the technology and business of recording, Thursday and Fri- 
day (25-26) at the Marriott Marquis in New York. At press time, the 
event was to feature participation from Dave Amlen of Sound on Sound, 
Randy Ezi-atty of EITanel Music, Peter Fish of National Sound, Roost- 
er McAlli.ster of Record Plant Remote, Howard Schwartz of Howard 
Schwartz Recording, Zoe Thrall of Avatar, and Music Producers Guild 
of the Americas representatives Barry Beckett, Ed Cherney (the guild's 
president), Frank Filipetti, Tommy LiPuma, Arif Mardin, George 
Massenburg. Tony Vi.sconti, and Don Was. Other planned featured pan- 
elists include studio designers John Storyk and Ru-ss Bergcr, mastering 
engineer Bob Ludwig, and N2K VP Chris Bell. 
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• CD, Audio and Video Manulacturers 

• Video Production Facilities 

• Packaging and Mailing Suppliers 

• Equipment Manufacturers of 
CD and CD Rom 

• Tape Duplicators and CD 
Replicators 

• Tape Masterers 

• And much more 


-Mi;nN|ll±n 




BILLROARD'S ISSR 




INTERNATIONAL TAPE/DISC DIRECTORY 



FOR FASTEST SERVICE CALL 
(800) 344-7119. 

Outside the U.S. call (732) 363-4156. Fax your order to (732) 363-0338 
or mail this ad with a check or money order (or S65 plus $6 S&H 
($13 for international orders) to: 
Billboard Directories, P.O. Box 2016. Lakewood NJ 08701. 
Please add ^iftcstle sales tax in NY. NJ. CA. m. MA. IL PA & OC. 

Orders payable in U-S. funds crty. All sates are final. BDTD3168 
(Also available on diskelte. tof rales call Mike S4SI0 al 212'536-S017 ) 
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l/HIRINO'S TONGUE-IN-CHEEK TOAST: Willy 
Chirino's upcoming single "Cuba Libre" commemo- 
rates the 100th anniversary of the cocktail also known 
by its contents: rum and Coke. 

An infectiously danceable, if lightweight, techno salsa 
cut, "Cuba Libre" was written by Chirino as the theme 
song for a promotional campaign launched by famed 
rum maker Bacardi, which claims that the libation was 
concocted by American soldiers who were celebrating 
their victory in the Spanish-American War. 

Chirino, well-known for inserting messages in his 
songs that tweak Cuban leader Fidel Castro, says 
"Cuba Libre" is about a drink. Nonetheless, he notes, 
people are free to interpret a political significance in the 
lyrics, which proclaim "Cuba Libre" throughout the 
time. 

"Cuba Libre" also is the title track of Chirino's up- 
coming Sony Discos album, due in September. The CD 
contains 15 covers of Cuban classics, such as "Guan- 
tanamera" and "El Manisero," sung in duet with the 
likes of Celia Cruz, Albita, Jon Secada, and Lissette. 

A video of "Cuba Libre" by Cuban filmmaker 
Ernesto Fundora premiered June 7 at the Miami 
music club Caf£ Nostalgia. 

Fundora, who currently lives between homes in 



Miami and San Juan, Puerto Rico, previously created 
a controversial video for Chirino's 1996 single "La 
Jinetera," a song about prostitution in Havana. 

The equally provocative "Cuba Libre" video features 
a scantily clad cast on the sand in Miami's South Beach 
dancing the lembleqm, a sexy, shaking solo dance pop- 
ular among Cuba's young people. 

Starting in July, the clip will be shown in bars at 
events sponsored by Bacardi; it will also be distributed 
by Sony to music video channels. The single and a club 
remix are slated for a .July release. 

In April, Chirino won the "Spirit Of Hope" award at 
Billboard's Fifth Annual Latin Music Awards. 



Anth 



THONY TO COLUMBIA: After months of report- 
edly ardent courting by Sony Music Entertainment je/« 
Tommy Mottola, RMM salsa idol Marc Anthony has 
signed a four-album deal with Columbia. No other 
details were available at press time. 

Meanwhile, Anthony has cut "I Want To Spend My 
Lifetime Loving You," the theme song to the movie 
"Zorro," with Tina Arena. Anthony replaced Sony Dis- 
cos singing star Ricky Martin, who now is his label- 
mate at Columbia. Also, the video to Anthony's current 
hit, "No Me Conoces," features an appearance by 
actress Jennifer L6pez. 

Anthony is slated to perform Saturday (27) at the 
Greek Theatre in Los Angeles. 

Traversing the divides: Steve Winwood, Tito 
Puente, and Arturo Sandoval have teamed up for the 
Latin Crossings tour, a European trek .slated to kick off 
July 3 at its only non-European date: the Montreal Jazz 
Festival. The first European show will be July 5 in 
(Continued on next page) 




Hot Latin Tracl(s . S- 


THIS 
WEEK 


LAST 
WEEK 


2 WKS. 
AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BV BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 97 LATIN MUSJC STATIONS ARE ELEC- 
TRONICALLY MONITOfiED 6 AM TO 12 MIDNKIHT 7 DAYS A WEEK 

ARTIST TITLE 

IMPRINT/PROMOTION LABEL PflOlXjaR (SONGWRITER) 


(D 


4 


17 


3 


* * * No. 1 /Greatest Gainer * ★ * 

CARLOS PONCE « RE20 
EMILATIN IwwkrtNftl FPIHERO JR (C.PONCE.FPtNERO JR ) 


2 


1 


1 


10 


ELVIS CRESPO 


♦ SUAVEMENTE 

[TORA E CRESPD L A CRUZ IE CRESTO) 


CD 


10 


23 


4 


ALEJANDRO FERNANDEZ 


VO NACI PARA AMARTE 

E ESTt'AN IR SANTANOER SANIANOEH) 


® 


3 


4 


5 


VICTOR MANUELL£ 


* SE ME ROMPE EL ALMA 

R SANCHEZ VMANUttiE IG 1 RANE3SC0I 




13 


10 


8 


MANNr MANUEL * COMO DUELE 

'.■i ■ I . ■, 1 i ^\(M RORLANDORVAZQUEZ.WDRULLAROIR VA/OUE/1 


1 


2 


5 


6 


GLORIA ESTEFAN • CORAZON PROHIBIDO 

!■ ir.i DISCOS EESTEFANJH.TMOBANIKSANTANOER.G ESTEFAN) 


7 


6 


2 


8 


MARC ANTHONY 

RMM 


NO ME CONOCES 

ACUCCO RENA M AN'KJNY J LUGU 1' ARlAS) 


1 


8 


13 


19 


ALEJANDRO FERNANDEZ 

SONY f)(si:os 


♦ NO St OLVIDAR 
E ESTEFAN JR,KSAN-Ar, „-:.-,-\:nRi 


9 


20 


14 


34 


ANA GABRIEL 

MNV L'lSCOS 


♦ A PESAR DETODOS 

AGAfiRIEE A -lARRIELJ 


10 


9 


7 


23 


JUAN GJkBRIEL 

ARIOiASMG LATIN 


ASI ruE 

J GABRIEL U GABRIEL! 


OD 


NEW^ 


1 


SERVANDO ¥ FLORENTINO 

WEA LAVM 


ALIVIAME 

S GECRGEA SALAS !R MGNTANER) 


12 


5 


6 


8 


MYRIAM HERNANDEZ 


♦ HUELE A PELIGRO 

H CyErtCA,M HERNANDEZ lA MANZANEROt 


OS 


17 


12 


5 


LUIS MIGUEL 

WEALATlHft 


SABOR A Ml 

L MIGUEl.B SILVEni (A CARRILIO) 


14 


7 


3 


9 


ALEJANDRO SANZ 

WEA LATiNA 


* AMIGA MIA 

E RUfTlNENGO.M A ARENAS lA SANZ) 


QD 


27 




2 


EL REENCUENTRO 

(aNOV-:,A 


CLARIDAO 

R REYES IH [OZZ)l 


d) 


26 




2 


RICARDO ARJONA 

&C^' DISCOS 


« DIME QUE NO 

RARJONA (R AR,>ONA) 


17 


11 


11 


11 


PEPE AGUILAR 

MUiAI-'l iiAiaOi\ 


POR MUJERES COMO TU 

PAGU)IAR 'EATO) 


QD 


18 


20 


4 


GRUPO LIMITE 


TU OPORTUNIDAD 

J CARRIIEO (G RlVETlA) 


19 


14 


15 


41 


ALEJANDRO FERNANDEZ 


♦ SI TU SUPIERAS 

E ESTEFAN JR . K SARTO-. i " - '.'.-^rJIHRI 


20 


16 


22 


3 


CHRIS DURAN 


♦ TE PERDI 


21 


19 


40 


14 


RICKY MARTIN ♦ LA COPA DE LA VIDA 
. -.'1 1 R ROSA.D CHILO.R C PORTER ID CHILD.R ROSA.L GOMEZ ESCOLMI 


22 


12 


8 


20 


RICKY MARTIN 


♦ VUELVE 

RROSA.K C PORTER (F DE VITA) 


23 


22 


16 


12 


CRISTIAN 

AR :nAnMr. LATIN 


LLORAN LAS ROSAS 

R PiPiZ A MATHFUS) 


24 


21 


19 


15 


INTOCABLE 

W. UTIN 


ERES Ml DROGA 

J L AVALA iM )H( NPOZAI 


(D 


NEW^ 


1 


LOS TUCANES DE TIJUANA 

i M lAIlN 


DESOE QUE TE AMO 

G FELIA IM OUINTEFfD LARAl 


® 


36 


39 


6 


LOS PALOMINOS 


♦ TE SEGUIRE 

MilCI'TENRFFJGfR JH IE R RAMIRFZl 


® 


K-EMin 


2 


TITO NIEVES 

RUM 


« COMO UN NINO CELOSO 

R GONZALEZ.L GARCIA IR MONCLCWA) 


20 


IS 


9 


18 


LOS TEMERARIOS 

1 ONOVISA 


♦ POR QUE TE CONOCI 

AANGEL ALBA lAANGEE ALBA) 


29 


25 


18 


5 


KARIS 

EVO 


* BANDOLERA 

E lAONTANEZ.R CORA IE CRESPO) 


30 


32 


38 


3 


GRACIELA BELTRAN 

EMI LAI S 


« ROBAME UN BESO 

. SEBASTIAN . J SLElASriAN) 


31 


30 


26 


3 


BANDA MAGUEY 

(■■:.i.RMr, I AT s 


QUIERO VOLVER 

r A')0 iF S.HANOj 


CD 


35 


29 


3 


MELINA LEON 

1R0PIX.^."INY DiSCC'; 


♦ TE CRUCIFICO 0 TE SANTIFICO 

E REYES.A.MONTALHAN :^ BARRERA) 


33 


24 


28 


6 


EZEQUia PENA 

fCNCVlSA 


QUE CHULADA DE MUJER 

L PFr,A IM ALCAWAZ PWAHIINEZ.J GUIZAR) 


CD 


RE-onm 


3 


MANA 

WfA lATiNA 


♦ EN EL MUELLE DE SAN BLAS 

FHFH A AlEA IFHfR IL AiEA) 


35 


23 


37 


18 


OLGATANON 

WEA LATINA 


EL FRIO DE TU ADIOS 

CTA'JOT. lYyOf.PR''i:EAU) 


(3© 


NEW^ 


1 


CHARLIE ZAA 

S:T.NOllHTiT)N> DISCOS 


DESENGANOS 
CZAA ■ 1 ■ .1 • I ' .;i> 1 


(2) 


RE-Dmtr 


16 


INDIA 

RMM 


♦ Ml MAYOR VENGANZA 

1 INFANTE n Ll/.H"ERA) 


CD 


>E-EirniT 


6 


LOS TIGRES DEL NORTE 

f IJN3VKA 


QUIERO VOUR CONTIGO 

LOSTIGHfSUiL l.:]RTI HAIiMFNTA) 


39 


40 


24 


21 


MARC ANTHONY SI TE VAS 

RV'M A CUCCO PENA.M ANTHONY.H RAMIPE/ fPEERNANDEZI 


40 


34 


36 


22 


GRUPO LIMITE 

R'JEvEf* POLYGRAM LATINO 


SENTIMIENTOS 

J OARRiilO lA VILLAREALI 



TROPICAL SALS* REGIONAL MEXICAN 



18 STATIONS 

1 CARLOS PONCE Tmi tArih 
REZO 

2 ALEJANDRO FERNANDEZ 

SONY DISCOS YO NACI PARA... 

3 GLORU ESTEFAM EPiC/SONr 
OtSCOS CORAZON,.. 

4 MYRIAM HERNANDEZ SONY 
DISCOS HUELE A PELIGRO 

5 ALEiANDRO SANZ wtA lati 
NA AMIGA MIA 

6 ELVIS CRESPO SONY nscos 
SUAVEMENTE 

7 VKTOR MANUELtE SONY 
DISCOS SEME ROMPE EL... 

a RICARDO ARJONA SONY DIS^ 

COS DIME QUE NO 
9 JUAN GABRIEL ARIOUUSMC 

LATIN ASI FUE 
to CHRIS DURAN MtROjRY>f>0LV 

GfiAM LATINO TE PEROt 

1 1 EL REENCUENTRO f ONO^ 
VISA CLARIDAO 

12 ALEJANDRO FERNANDEZ 
SONY D'SCOS NO Sr OLVIDAR 

13 CRISTIAN AHUHJ^'HMO tAIIN 

LO MEJOR DE Ml 

14 LUIS MIGUEL WEA LATINA 
SABOR AMI 

15 CRISTIAN ARKKA/BMC LATIN 

LLORAN IAS ROSAS 



15 STATIONS 

1 ELVIS CRESPO SONY DiSCOS 
SUAVEMENTE 

2 VICTOR MANUELLE Sony 
DISCOS SE ME ROMPE EL, 

3 MANNY MANUEL MtntNOA 
ZOBMM COMO DUELE 

4 MARC ANTHONY mu 
NO ME CONOCES 

5 SERVANDO Y FLORENTINO 
WtA LATINA ALIVIAME 

6 RICARDO ARJONA S(My OlS 
COS DIME QUE NO 

7 CARLOS PONCE EMi laiin 
REZO 

8 EL REENCUENTRO FONa 
VTSACLARtDAD 

9 TITO NIEVES RMM 

COMO UN NINO CELOSO 

10 KARIS tMD 
BANDOLERA 

1 1 OLGA TANON WEA UTINA 
EL FRIO DE TU ADIOS 

12 MELINA LEON iropix^y 
[MSCOSTECRUCIFICOO... 

13 INDIA RMM 

Ml MAYOR VENGANZA 

14 MARC ANTHONY RMM 
51 TE VAS 

15 ALEJANDRO FERNANDEZ 
SONY pis^-Qi. fO NACi PAHA... 



69 STATIONS 

GRUPO LIMITE ROOVEH^y. 
GUAM t ATINO TU OPORTUNIDAD 
INTOCABLE FMi tAllN 
ERES Ml DROGA 
LOS TUCANES DE TUUANA 
tMi LATIN DESDE QUETE.. 
LOS PALOMINOS SONY DfS- 
cos TL SEGUIRE 
BANDA MAGUEY RCA/BMG 
LATIN QUIf-ftO VOLVER 
EZEQUIEL PENA FONOVISA 
QUE CMULADA DE MUJER 
PEPE AGUILAR MuSAFfi,^. 
eo« POR MUJERES COMO... 
BANDA ARKANGCL R15 
LUNM-OhWVtSA VOY A 
GRACIELA BELTRAN EMi 
LAIIN ROBAME UN BESO 
LOS TIGRES DEL NORTE 

QUIERO VOLAR... 
LOS TEMERARIOS fonovisA 
POR QUE TE CONOCI 
GRUPO LIMITE ROOVtK-T^Y- 
GRAM LATiiO SENTIMIENTOS 
DAVID LEE GARZA EMi latin 
TE QUIERO TE AMO 
MARCO ANTONIO SOUS 
t-ONOviSA YA APRENDERAS 
LOS ANGELES AZULES 
D-;:AL'." L''I ^ *.1L HAC^a. ■ 



■ *3« PifibiMrtfifi <:■,■,■ 



ifHatdi^'S c* (TKTieinwH A mxfS wtwh Mi been on Pie m»rt (of 

. — 1- — . "-iiiefi inlu!--, term iarcal audi 
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EYES Records inc 



CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS 

140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
E-MAIL reyesrecords@worldnet.att.net 

TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 

MAJOR CREDIT CARDS ACCEPTED 
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NOTAS 

(Continued from preceding page) 

Udine, Italy. 

The concept behind the two-month 
European tour is to present each of 
the trio members' musical leanings 
separately and in an ensemble. Win- 
wood Ls hardly a stranger to Hispan- 
ic Afro-Caribbean grooves. In the 
1970s, he recorded with the Fania 
All Stars, and his latest disc contains 
a salsa track. 

The Latin Crossings backing band 
has a cast of standout players: Ed 
Calle, Tommy Anthony, Walfredo 
Reyes Jr., Otmaro Ruiz, Manuel 
Egui Castrillo, and Oskar Cartaya. 

BmG'S SPC PUSH: Betting that So 
Pra Contrariar can duplicate its big- 
time Brazilian sales in the rest of 
Latin America, BMG has launched its 
initial regional thrust for the star 
pop/samba crew, whose 1997 self- 
titled disc sold more than 3 million 
units in Brazil — a record, according 
to the Brazilian trade association 
APBD. 

The campaign kicked off May 20 in 
Clube Hipica Paulista in Sao Paulo, 
Brazil, where the group received 
numerous sales awards. In attendance 
were noted Brazilian artists Elba 
Kamalho, F^io Jr., Sula Miranda, 
Joanna, and Carla Perez, a former 
dancer with t. O Tchan. SPC's 
charismatic lead singer, Alexander 
Pires, has upcoming promotional trips 
scheduled for Latin America, as well 
as for Spain and Germany. 

SPC's debut Spanish disc is an 
eponymous album due June 30 in 
Latin America and the U.S. The CD 
will contain five Spanish-language 
tracks, adaptations of five popular 
cuts from its hit 1997 album. The new- 
disc will also include five Pbrtuguesie- 
language sides. The disc's leadoff sin- 
gle is "Cuando Acaba El Placer," the 
Latino counterpart to the smash 
Brazilian single "Depois Do Prazcr." 



u. 



.S. RELEASE UPDATE: Univer- 
sal Latino has just released ''Boleros 
De America" by Rafael Jose, a co- 
host of the Univision morning pro- 
gram "Despierta America." The 
album's leadoff single, "Para Decir 
Adios," is a duet with Laura Flores. 
On July 15, Universal is .set to drop 



"Bandito La Ley" by Rosco, former- 
ly known as Rosea Martinez. A sore- 
ly overlooked singer/songwriter, 
Rosco performed a sizzling set in 
1996 at Billboard's International 
Latin Music Conference. 

Salsoul Records — a prominent 
pop/disco indie in the '70s that also 
put out some fine roots-tropical 
discs — recently released three more 
albums from its Salsoul Salsa 
Leyenda reissue series: "Macho 
Mumba" by Saoco, "Lo Dice Todo" 
by Grupo Folklorico, and "Choco- 
late Caliente" by Alfredo "Choco- 
late" Armenteros. Salsoul's sales 
director, Stan White, says there 
aren't plans to reactivate the label 
as a Latino imprint, but he notes 
that an upcoming reissue of Con- 
junto Libre may feature previously 
unreleased tracks. 

Chart notes, RADIO: in only 
its third week on Hot Latin Tracks, 
Carlos Ponce's breakout ballad hit 
"Rezo" has reached the top of the 
chart. "Rezo," Ponce's debut .single on 
EMI Latin, also is the first chiu-t-top- 
ping single for the label since Sele- 
na's "Tu Solo Tu" scaled Hot Latin 
Tracks in the July 22, 1995, issue. 
Predictably, "Rezo" ascends to the top 
of the pop genre chart 

For the sixth successive week, 
Elvis Crespo's just-dethroned chart- 
topper "Suavemente" (Sony Discos) 
remains entrenched at No. 1 on the 
tropical/salsa genre chart. 

Grupo Limite's "Tu Oportunidad" 
(Rodven/PolyGram Latino) tops the 
regional Mexican chart for the second 
week in a row. 

Debuting at No. 25 this issue on 
Hot Latin Tracks Ls "Desde Que Te 
Amo," a misty-eyed, ranchera love 
song by Los Tucanes De Tijuana 
taken from the hot grupo's upcoming 
June 30 release on EMI Latin, "Amor 
Platdnico." 

Chart notes, retail: Ricky 
Martin's "Vuelve" (Sony Discos) 
solidified its No. 1 ranking on The 
Billboard Latin 50 this issue with a 
30% spike in sales to 8^00 pieces. The 
sales chart is not published this issue. 
"Vuelve," now in its ninth week 



H L DISTRIBUTORS 

6940 S.w. 12th Street • Miami, Florida 33144 



iDistribuidora Latina con Toda Close de Musical 
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iDistribuidora Completa 
con alto porcentaje 
de cumplimiento 
en ordenes! 



Nuevos Lanzamientos 
V ademas el catalogo 
mas Profunda de 
Musica Latina 

• Discos Compactos ~i 

• videos Laser 

• VHS & DVD's 

• Y mucho m^s 

Llamenos Hoy o Mandenos Un Fax y descubre por usted mismol 



Con su primera 
orden le 



*'*i;to«* ' msndaremos Gratis 
nuestro amplio catalogo 



atop the chart, enjoys a 2,!jOO-unit 
advantage over Elvis Crespo's No. 2 
album tliis issue, "Suavemente" (Sony 
Discos). Running a close third to 
"Suavemente" is Carlos Ponce's self- 
titled bow on EMI Latin. "Vuelve" 
tops the pop genre chart for the sec- 
ond week in a row. 

"Suavemente" remains a.stride tlie 
tropical/salsa chart for the third week 
running, and Selena's "Anthology" 
(EMI Latin) stays parked at No. 1 on 
the regional Mexican genre chart for 
the loth straight week. 

Making a strong bow on The Bill- 
board Latin 50 this issue is "Un 
Segundo Sentimiento" (Sonolux/ 
Sony), Charlie Zaa's follow-up di.sc 
to his blockbuster premiere set 
"Sentimientos," which moves 13-12 
this week — its 52nd week on the 
chart. 

Sales STATFILE: The BOlboard 
Latin 50: This week: 104,000 units; 
last week: 10O,.5OO units; this week 
1997: 85,000 uniUs. 

Pop genre chart This week: 44,000 
units; last week: 42,500 units; this 
week 1997: 28,000 units. 

Tropical/salsa genre chart: This 
week: 34,500 units; last week: 31,000 
units; this week 1997: 14,000 units. 

Regional Mexican genre chart 
This week: 21,500 units; last week: 
23,000 units; this week 1997: 32,500 
units. 

LATIN TRACKS A-Z 

TITLE (PuWishBf - LicenwriB Oig.) S^eel Mustc Dist 
9 APESMDETODOSISonyDiscDS.ASCAP) 

11 ALIVIAME (CM< April. ASCAP) 

14 AMIGA MIA {Copynstit Control) 
in ASI nie (BM& ASCAP) 

29 BANDOLERA (EMD. ASCAP) 

15 ClARIDAO [Copyngtil Controll 

S COMO DUELE (CAribbe^n Waves, ASCAP/Viorii, 
ASCAP) 

27 COMO UN NINO CELOSOISamalMSCMiES. ASCAP) 
G CORAZON PflOHIBIDO IHEAVEN'S VIMAT I fEELI 

{FIPP BMI) 

25 HSOC QUE TE AMO (Mas Flamingo. BMI) 

38 OCSCNGAHOSIDERRUMBES.POKQUEEilESASin 

(EMI BlackMood BMl/Pee« Int'l . BMI) 
IG DIME QUE NO (Anona Musical. ASCAP/Sony Muse, 

ASCAP} 

35 ELFRWDETUAOtOStCasaEditwaYaidelice, 

ASCAP] 

34 EN EL MUELLE DE SAN BUS Ofelapa Soi«s, ASCAP) 
24 ERESMIDROGAtCopyniihtCotitrDl) 

12 HUELE A PELIGRO (ManzamusK;. SACM) 

21 LA COPA DE LA VtDA CTraco Cornelius, BMI/DESMO- 
PHOeiA. ASCAP/Musicacalaca. SGfi£) 

23 LLORAH LAS ROSAS (MCA ASCAP) 

37 Ml MAYOR VEHGAN2A (Udasocapi, ASCAP) 

7 NO ME CONOCES [Unimusica. ASCAP/Sony Music. 
ASCAP) 

B NOSEOLVIDAR{FIPPBMI) 
17 POR MUJERES COMO TU (Vsnder. ASCAP) 

28 POR QUE TE COHOCI (Fditota Anna Muucal. SESAC) 
33 QUECHULAOADEMUJERIPeennusic. BMI) 

38 QUIERO VOLAR COMTIGO (IN EdKimes, BMII 

31 QUIERO VOLVER (Linesto Mu»cal) 

1 REZO ICopyrtgm ConlraO 

30 ROBAME UN BESO (CouyriEtit CorttroO 

13 SABORAMKPefiflnt'l.BMI) 

4 SE ME ROMPE EL ALMA (C^n. BMl/Nefca. BMI) 
40 SENTIMIENTOS (Copyright CofTbol) 

39 SI TE VAS (Sungs 01 PolyGram Int'l, BMI) 
19 SITUSUPIERAS(FIPPBMI) 

2 SUAVEMENTE (SonyyATV. BMI) 

32 TECRlKIFICOOTESANTIFKOaidasocapi. ASCAP) 
M TE PERDI 12000 Amor. ASCAP) 

2B TE SEGUIRE (Mafiola. ASCAP] 

IB TU OPORTUNIDAD (Warrwt/Oiapoelt/Humal 

22 VUELVE (Sony D>«»s. ASCAP) 

3 VONACI PARA AMAItTE{FIPp BHD 
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LATIN MUSIC 
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The Definitive Resource Guide 
for the Latin Music Community 
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Over 3,000 listings from 
19 countries: record company 
executives, music publishers, 
wholesalers and distributors, 
Latin music radio stations in the 
U.S., clubs, artists, managers, 
agents and much more! 

To order your copy call toll-free 1 •800-344-71 19. 

(International call 732-363-4156.) Or send check for $75 
plus $6 shipping & handling ($13 for international orders) 
with this ad to: Billboard Directories, PO Box 2016, 
Lakewood, NJ 08701 . 

Add appropriate sales tax in NY, NJ, CA. TN. M/\. IL, PA & 
DC. Orders payable in U.S. funds only. All sales are final. 

www.billboard.com bdlgsoos 



L.S.: 1-800-227-7711 • int'l: (305) 262-7711 
Fax: (305) 261-6143 



60 



BILLBOARD JUNE27. t996 






Alexandre Pires 

(SO PRA CONTRARIAR) 



3.000.000 

copies so 




SPC. Brazil's best selling artist ever 



Ahora 
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International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Japanese Rights Body Faces Challenge 



BY STEVE McCLURE 

TOKYO— The decades-long mono- 
poly on the collection and distribution 
of music copyright royalties by the 
Japanese authors' body JASRAC is 
being challenged head-on. 

A new company, Music Copyright 
Agency (MCA), has applied to Japan's 
Cultural Affairs Agency, which over- 
sees copyright- 
related matters, 
for a license to 
collect and dis- 
tribute royalty 
payments for 
usage in new media such as CD- 
ROMs, DVDs, and the Internet The 
agency is scheduled to announce its 
decLsion .July 7. 

MCA's backer says the company 
aims to give multimedia rights hold- 
ers more choice in how royalties are 
set and collected. 
"So far, JASRAC has been offering 




rights holders no choice but full con- 
signment contracts, which do not 
allow them [any leewayl to exercise 
their rights once the contract is 
signed," says Akihiro Mino, president 
of multimedia software maker Ora- 
cion Inc., who owns 100% of the fledg- 
ling company's stock. 

"And JASRAC's administration 
fees are too high," he adds. 

Last year, Oracion was involved in 
a dispute with JASRAC concerning 
royalties on a CD-ROM featuring 
music by Japanese singer/songwriter 
Miyuki Nak^jima. Oracion refused to 
pay royalties on the CD-ROM 
through JASRAC using the society's 
rate. Oracion and other multimedia 
companies also complained that nego- 
tiating with JASRAC took too long. 

The case made JASRAC realize 
there was an urgent need for a sepa- 
rate interactive-media royalty code. 
Although JASRAC says it hopes to 



ParalamasEo Hispanic 



BY ENOR PAIANO 

SAO PAULO, Brazil— After spending 
10 years rapping on the door of Span- 
ish-speaking Latin America, EMI 
Brazil's Paralamas Do Sucesso are 
hoping to finally kick 
their way into the region. 

But Paralamas gui- 
tarist/vocalist Herbert 
Vianna admits that it will 
not be easy. 

"It's clear that live per- 
formance is the key to 
opening these markets 
for us, but — especially in 
Argentina — the [economic] crisis is 
so strong we cannot even perform," 
.says Vianna. 

In April and May, EMI put out the 
group's latest album, "Hey Na Na," in 
Argentina, Mexico, Colombia, Ven- 
ezuela, and Uruguay. The album con- 
tains five Spanish-language coN-ers of 
songs from the Portuguese version of 
the disc, which already has sold 



jcesso are Argenti 



PARALAMAS 



2,50,000 uniLs in Brazil. 

To draw attention to the Spanish- 
language version of the album, EMI 
brought in journalists from Chile and 
Argentina to attend a show April 14 
that marked the album's 
release in Brazil. Conspir- 
a?ao, the country's most 
respected video company, 
was hired to produce a video 
for the first Spanish single, 
"Despues De Caer" (After 
The Flail). Pablo Duarte of 
the Chilean group UPA 
helped pen the Spanish 
translations. 

"The Spanish album is receiving 
the same investment as the Brazilian 
album," says Denise Romano, EMI 
Brazil's international exploitation 
manager. "We expect that the Span- 
ish album will bring back the strong 
presence Paralamas had in the region 
a couple of years ago." 

(Continued an yage 66) 



reach an agreement with the parties 
concerned on the proposed rate struc- 
ture in the near future, the two sides 
remain far apart 

For example, .lASRAC has pro- 
posed a 10* royalty rate for music 
downloadable via the Internet, while 
an industry group representing 
online music providers suggested a 
rate of 4.5% 

In regard to MCA's stance, 
JASRAC says it's pos.sible for rights 
holders to assign administration of 
their copyrights to an entity such as 
MCA. However, if a work has already 
been registered with .JASRAC, then 
the rights holder cannot consign 
administration outside of .lASRAC 
for a specific use, such as Internet 
downloading. 

Mino says that approach is outdat- 
ed. "MCA has presented a proposal 
that offers rights holders more 
choice," he says. "Our policy is that 
the rights of our customers come fu^t 
and the rate comes second. Higher 
charges do not necessarily lead to the 
biggest profits for rights holders, 
because of the possibility of a low rate 
of use. A small profit based on a quick 
return may be better for them. Our 
rates will be determined according to 
the specific situation." 

JAjSRAC is sticking to the line that 
a centralized copyright management 
system is the best way to safeguard 
the interests of rights holders. .JAS- 
RAC president Moriyuki Kato stress- 
es the need to develop a regulatory 
framework for new media collections 
as soon as possible. 

"The Internet has allowed music to 
enter a borderless world and has 
become an important part of the 
music market" he says. "Faced with 
this new trend, one of JASRAC's 
biggest challenges is to ensure the 
profits of copyright holders. We're 
now exposed to international compe- 
tition that does not allow us to judge 
things in the traditional Japanese way, 
so JASRAC must play a leading role 
in the protection of copyrights and the 
introduction of new rules." 



newsline... 



KEY ROLES AT TWO OF ITALY'S major International Federation of the 
Phonographic Industry (IFPD-recognizcd trade federations have been 
given to Enzo Mazza, (iM of local anti-piracy body FPM for the past two 
years. Mazza replaces Roberto Citterio as president of FPM and will 
shortly appoint a new GM to take ov^r the organization's day-to-(L / oper- 
ations. Citterio, who was appointed FPM president 18 months ago, was 
replaced as president of EMI Music Italy by former Virgin Italy man- 
aging director Riccardo Clarj' in April (Billboard, April 11). Mazza also 
takes on the role of GM of the Federation of Italian Music Industry 
(FIMI), the territory's local IFPI affiliate. Mazza fills the role left vacant 
by Ernesto Magnani, who resigned from the post last month. The FPM 
appointment takes effect immediately, while Mazza's FIMI role starts 

.July 1. MARK DEZZAM 

DANISH EUROPOP DUO S.O.A.R will support the Backstreet Boj-s on their 
U.S. dates July 8- Aug. 14. The tour kicks off at the Chariotte (N.C.) Arena, 
followed by 26 stadium or arena venues. The groups will work the East 
Coast for most of July and move westward to end up at the Key Arena in 
Seattle. Venues include Radio City Music Hall in New York, the MGM 
Grand in Las Vegas, and the Miami Arena. S.OAP is signed to Sony in 
Denmark and most other territories. It is on Craw in the U.S. The act's 
single "This Is How We Part>'" is No. 69 on this issue's Hot 100. The album 
"Not Like Other Girls" was released in the U.S. May 5. 

CIIARI.KS FERKO 

IFPI SWEDEN is launching a new music business magazine, Musikindustrin, 
as part of a reorganization of its information operations. The first issue 
is due Sept 17. Claes OLson, IFPI Sweden's information officer, is to head 
a new company, MusikbranschinformaUon AB, which will be responsible 
for the labels' body's internal and external information, including mar- 
ket and sales statistics, as well as for the magazine. The new vienture is 
owned by IFPI Sweden and GLF, the territory's distribution companies' 
organization. The new publication challenges the principal home en- 
tertainment magazine in Sweden, Tnpp 40, where Olson was editor-in- 
chief prior to his appointment at IFPI Sweden. Observers expect that 
Topp 40, owned by the Kinnevik-owned Modem Times Group, will lose 
publishing rights to the national sales charts. kai r. lofthiis 

VIRGIN ENTERTAINMENT GROUP (VEG) has appointed Glen Ward to the new 
London-based post of director of electronic commerce, effective at the 
end of this month. He will report to VEG chief executive Simon Burke. 
Ward, currently head of HMV Direct the U.K. retailer's mail-order divi- 
sion, was previously marketing director of music chain Our Price. "We 
acknowledge that Internet retailing is going to be part of the retail spec- 
trum," Burke tells Billboard. He adds that VEG already has a prototype 
World Wide Web site, with the launch of a full version planned for this 
fall. The group operates 58 music stores in 11 countries and has a 25% 
stake in U.K. chajn Virgin Our Price, a joint venture with W H Smith. 

MARK SOIX>MONS 
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BUDDAH/KAMA SUTRA 
CATALOG 

THE GREATEST HITS FROM BUDDAH RECORDS 

available for licensing from 
BMG Entertainment International & BMG Special Products. 
Some of the finest music ever made. 
Original recordings by the original artists. 

Nearly two hundred hits from the 60's and 70's make Buddah/Kama Sutra 
the most successful independent label of all time. It is one of the great 
catalogs in American music, so it's no surprise that ttie hits are used 
frequently - not only for hit compilations - but also in commercials and 

movies. 

TOP ARTISTS TOP SONGS 

Paul AnU Anjvl Of Tlif .Murninf 
Brewer fe* SkipW Asa t Xo Sunsliinc 
Tlio BnnMyn Brk\^ Beautiful RK.ple 
Clarence 'GaU'moulli' Brown Belter Go Your Tay 
Captain IJeeflieart BnifluT Lmit- 
Artliur 'Bi^ Boy' CruJup Clie»y Clie»y 
[j.m CKristie Daytln-am 
Tile 5 SUiirstep* Did Y<m Ewr Wan Tn MaU.- I p Vour Mlnil 
Tke Flamin' Grtvivics Do \om Beliew in Matfic 
Si&w Gowlmnn Gei A Jol) 
Lionel Hampton Green TanslKJtirine 
Tlie Edwin llawLnns Siujfew HelU llello 

MicLcl Ilciulcraon \lM Bdct Uc N'i^lit 

I[one>' Cone I'm Gonna Male Vou Mine 
lliyliiy Hvn:.ui f! 4 ULj Roimv 6* julivt 

Tlu- jaggi t. Liy Uovn (CanJles In Tlie Rain) 

Kawnctz Kaiz ^Up*.'r v - r [ - r : 

B. 1 

Glatk'S Kni^llt &Tiio t _ '•i:i^i' ,;:u ii ;', 1.: v 'i.^rL'!-! 

Tlic lA'rtlon l^prr- .Mr. TimKourinc NUu 

llie Liivin' SpforiiiLl Lne, Mori-, Mori- 

Barkua Ma.-!():i ;1!p C.il-« 

jay NKSiiaiii ^ ) 'ay 

Meianie One Toke CVr Tlie Line 

S\AUo Moore l,2.3,ULij;l.t 

MotlierloJe On Tlie Sunny SiJc Of Tk- 5tn.-el 

1910 l-ruit^uni Co. iSit Your HanJ In The Hand 

Ocean Quk\i K»ey Saiall 

Oliio Express Rain On llic Roiif 

Tlie SKadow* Of Kniglit Kania l^ma Ding Dong 

Slia Na Na KcmemJjcr XKcn 

Tlic Si-tpwitij Came Simon Saye 

TKe Stories So Sad Tlie Son£ 

Ckip Taylor Summer In Tlie City 

'Big Mama' Tlionilou Tke Cily Of New Orleans 

Tlie Traranips Tke Kapper 

v\iidrea True Connection Tlie Worst Tliat CouU Happen 

Gene \ 'incenl \Clial Have Tkey Done To My Sonff, Ma 

LiUie CleanlieaJ' X'inson VTliere IVaceful Walerr Flow 

Muddy latere Younger Gid 

Hill Withers Vimmy, Yummy, Yummy 

...AND MANY MORE ARE AMONG THE MOST READILY 
IDENTIFIABLE RECORDS OF OUR TIME 



CONTACTS UAa 

S75(IT,Um. B,J„.,„i. B,„J, n,]l,. CM,mu, WUl 1. p., 13101 41(iS 

Aiiitto licvcMin^ Ra|urtlt; r>tiua CiMrLrt. B.MG 5|>cvijl HotlticU. 

\HI> R™,l...>. \r. V.irl I|1IU<).4(«I6, Ph„„c(?I Tll3l)-14?(i. 1-.,. i?l.?|il3l>67116 

INTERNATIONAL CONTACTS (WORLDWIDE EXCLUDING U.S.|: 

;,iKli.,.i.,nli<.i, K,.,u,il., M.m Oiinkl, ki.\ Ki..,.,J, Ulvl, 
Tjshi,, ItniW. iWy liai>. iJJrUii. 11021 1. r.-A. Fi< ISIOI 3.=« 416S 

Audio l.kfn«n^ RcqiKrtf: l'k*k Kmnwli. BMG Entcrtainiwnl Int1. 

154(1 R™I«>, N,. Y.^ii, \™ VoAlUlsMlNS. I'JA. P« (312l <(3|14U4 

PUuLl (' .M.rUiitf: KLu, ~JinuL.>Ju.l.. B.MC .M«Uin« Eu>u|«. 

I to il. » l. 5. jtSoTT M-„,J ,„ i;,,:, =„ 1,„ 1,411145717.111 
SAMPLE CD AVAILABLE 
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IMF Builds A More Int'l Profile 



BY KAI R. LOFTHUS 

LONDON— The International Man- 
agers Forum (IMF) is working hard 
to live up to its name. Six jiears after 
its inception in London, the organiza- 
tion now has offices in seven other 
countrie.s and Ls planning to add sev- 
eral more to that list l)efore the year is 
out 

London-based general secretary 
James Fisher .says the IMF hopes t<) 
up its global member count from 800 
to 1^00 by the end of the year, pri- 
marily by increasing its representa- 

tion across Europe. 

I 1 i'l^ In addition to its 
I ^ A |_ London head office, 
l/y ll the IMF has 

I branches in the 

U.S., Canada, Aus- 
tralia, Japan, Ireland, Norway, and 
Germany, and it is looking for |X)ten- 
tial candidates to represent the orga- 
nization in the rest of Europe. 

Furthermore, the organization 
intends to build a presence in the East- 
em European countries, including the 
Commonwealth of Independent 
States. Although no timetable has 
been set the IMF Ls understood to be 
keen to implement the expansion as 
.soon as possible and has in mind the 
end of the year as a deadline. 

To facilitate this, the IMF is seek- 
ing financial support from the Euro- 
pean Union Parliament '^ust to set up 



our operations and introduce good 
practice. We don't need financing for- 
ever," says Fisher. 

While Europe remains a priority, 
the IMF has less of a focus on expan- 
sion in Asia and Latin America, 
though the organization closely moni- 
tors developments in those territories. 
The IMF has a representative office 
in Tokyo (through the Federation of 

'Record companies 
sometimes ask 
artists to sign for 
life. When you pay 
your mortgage you 
eventually get your 
house, but it's not 
so at the record 
companies' 

Mu.sic Producers), but Southeast Asia 
and the Pacific Rim have prov'ed to be 
areas that are problematical for the 
IMF 

Eiqjlains Fisher, "Those territories 
hsve different guidelines and (tractices." 
He adds, "We are global to the ex- 



ANTI Suggests Privatizing SIAE 

Proposal Is Latest In Italy's Authors' Rights Feud 



BY MARK DEZZANI 

MILAN — A proposal to privatize 
Italy's state-owned authors' rights 
society SIAE v/iW be presented in the 
Italian parliament at the end of June 
by a lobby of 25 centi'ist politicians led 
by Cesare Sal\i, leader of the center- 
left PDS group in the Senate (upper 
chamber) and a member of the Olive 
Tree coalition government. 

The initiative was instigated by 
lawyer Eugenio Porta, president of 
Italy's ANTI association, which rep- 
re.sents 500 of the country's 2,500 lo- 
cal radio stations. Porta has been 
invoK-ed in a long-running legal l)at- 
tle with the SLAE o\er the pajTnent 
of royalties by ANTI member sta- 
tions. On June 8, Porta appealed to 
the Senate's Ju.stice Watchdog Com- 
mittee, calling on it to investigate a 
series of court cases throughout Italy 
ruling that it is a criminal offense to 
refuse pavment of authors' rights to 
the SIAE. 

Porta says that he has complained 
to the Senate's Justice O)mmission of 
bias by judges toward the SIAE. "We 
are complaining that it is absurd that 
the SIAE, a govemment-ow'ned pub- 
lic corporation, represents authors 
who are private citizens," he says. 
"The SIAE is an enormous bureau- 
cracy that wastes a large proportion 
of the rerenue collected on behalf of 
the authors on inefficient adminis- 
tration and excessive salaries for its 
e.\eeutives. We are demanding that 
the authors form their own private 
organization to represent them. This 



has been a long battle against the 
SIAE, and we are determined to go 
all the way." 

Porta argues that the SIAE is an 
anomaly, going back to its formation 
during World War II. "The Fascist 
government formed the SIAE as a 
publicly owned corporation in 1941, 
but when the Fascists were over- 
thrown, the status of the SIAE be- 
came ambiguous. It represents pri- 
vate citizens (authors], but it remains 
a publicly owned institution," he .says, 
adding that 25 senators and parlia- 
mentarians from center parties on 
the left and right (government and 
opposition) are supporting his cam- 
paign. 

Two years ago, the SIAE reorga- 
nized its membership and voting 
structure in an attempt to improve 
repre.sentation for all its members 
and to allay critics who were calling 
for its privatization. In a statement 
June 16, the body quoted research 
conducted by the Iri.sh authors' rights 
society IMRO, which placed the 
SIAE's administrative charges in 
1996 at 16.28% of total revenue, "and 
therefore amongst the lowe.st in the 
world." 

The action by Porta follows an 
avalanche of court ruhngs, including 
sentences by Italy's Supreme Court 
against member stations of ANTI 
that have been following the associa- 
tion's advice and refusing to make 
authors' rights payments to SIAE. 

Last February, the syndicated 
(Continued on paffe SO) 



tent that we have sister operations in 
the U.S., Canada, Australia, and ,}apan, 
but most of our attention is now direct- 
ed toward the EU. We're trying to set 
up in Sweden and Denmark; that's the 
most imminent task, our next goal. 

"When we haw covered all of Eu- 
rope, we will be focusing on the near 
Eastern European countries, includ- 
ing Russia and the ex-Russian re- 
publics, and trying to introduce best 
practice in order [for artist managers] 
to be professional." 

FLsher argues that the mu.sic indus- 
tries in the former communist .states 
could benefit from the IMF's involve- 
ment "There's .some very bad practice 
in tho.se countries, not necessarily 
because they're bad people or crooks, 
but becau.se they don't know or don't 
understand. We want to give profes- 
sional guidelines, help artist managers 
set up their operations, and haw them 
look after it themselves." 

The IMF's proclaimed vision is to 
build networks between managers in 
all countries by building a database of 
all managers and who they represent 

Further, the organization is work- 
ing to increase artist managers' po- 
litical clout within the European (Com- 
mission and European Parliament 

The organization is producing a 
hardback book on the masic bu-siness 
for publication early next year The 
book is being de\'eloped along the same 
principles as Donald Passman's be.st 
seller "All You Need To Know About 
The Music Business," but will be 
adapted especially for Europe. 

Priority issues on the organization's 
agenda ai* the distribution of perfor- 
mance income and the balance of 
power between ai-tists and the music 
industry. An IMF policy statement 
says the body "is very concerned at the 
ea.se with which artists giw up their 
rights through desperation for record- 
ing and publishing agreements." 

Adds Fisher, "Record companies 
sometimes ask artists to sign for life. 
When you pay your mortgage you 
eventually get your house, but it's not 
so at the record companies. Of course, 
we .should give the record companies 
a chance to earn some money and not 
cut them off, but not give them the 
copyright for life." 

An IMF financial help line has been 
organized in cooperation with the 
accountancy and business advice firm 
EDO Stoy Hay\\'ard. The help line pro- 
vides advice in such areas as raising 
financing, preparing business plans, 
completing tax returns, tax planning, 
royjjty audits, quantifying claims for 
damages, and tour accounting. 

Says Fi.sher, "We have .succeeded in 
bringing professional management to 
the fore. We have really raised the 
manager's credibility, and he is no 
longer referred U) as 'Mr. 10%.' " 

Fisher cites as another IMF suc- 
cess its U.S. office's lobbying for the 
passage of H.R. 1506, the Digital Per- 
formance Rights in Sound Re- 
cordings Act, in 1995. Barry Berg- 
man, president of IMF U.S. and 
formerly VP of creative affairs at 
United Artists Music, te.stified before 
the U.S. Congress in support of the 
act 
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GERMANY 



(M«Iia Contfoll 06/16v'98 



U.K. 



>■ (Chart-Track) 06/16/93 



FRANCE 
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SMGLfS 

THERE Wia BE LOVE THERE THE BRILLIANT 

GREEN SONY 

SHINE LUNA SEA UMtvtRSAJ. VCTOR 

EVER FREE HIDE WITH SPREAD BEAVER uNl««S*L 

DESTINY MY UTILE LOVER Tm-srACTcWY 

PINK SPIDER HIDE WITH SPREAD BEAVER wvf> 

TIMING BLACK BISCUITS bmcmpan 

SUMMER NIGHT TOWN MORNING MUSUME ZETt 

MA 

YUUWAKU GLAY platinum 
SOUL LOVE GLAY fuh.num 
ROCKET DIVE HIDE WITH SPREAD BEAVER uni. 

VERSAL VtCTOft 

NATSU NO KAKERA COMING CENTURY mix irw 
ASHITA MOSHI/KIMIGA KOWARETEMO WANDS e 

CHIISANA KOI NO MELODY BLANKEY ja CITY 

T5UTSUMIK0MU YONI . . . MISIA auGJOMN 

HAMAfll TUBE scs* 

BEGIN SMOKOHITANO a^o iRAx 

TAISETSU SMAP victor 

KIMISAE IREBA DEEN a.r.RW^ 

HINOATARU BASYO MISIA bmgjapiv« 

KIMI Nl FURERU OAKEDE CURIO IctCiOM 

ALBUMS 

SI B Z THE BEST PLEASURE ROOMS REKWDS 
RINACHINEN GROWING SONV 
COCCO KUMUl UTA '/<:iOR 
SOUNDTRACK TITANIC SONY ci-OsscAi 
KUROYUME CORKSCREW TOSHIBA EMi 
SPEED RISt TOY'S rACTC«y 

EVERY LITTLE THING TIME TO DESTINATION *vu 

CHAGE CHAGE BEST SONGS PROLOGUE :oshib» 

MAYOOKAMOTO HELLO iokumawan 
HIDONAKAYAMA HELLO tc«:lima jamn 
VARIOUS ARTISTS STUDIO GHIBLI SONCS tcmuma 

GUY REVIEW THE BEST OF GLAY pwinum 
YO-YO MA VO-YO MA PLAYS PIAZZOLA sow' 
F-BLOOO F-BLOODLIVE cow canton 
GLORIA ESTEFAN GLORIA! EP<CS0nv 
KOJITAMAKI GRAND LOVE fUH house 
TRF UNITE AvE<iR** 
SOPHIA AilVE t;)y--, f <,nOR/ 

SOUNDTRACK GODZILLA- THE ALBUM [pcsony 
CELINE DION LET S TALK ABOUT LOVE EPiCSONy 
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SINGL£S 

EIN SCHWEIN NAMENS MAENHER DIE AERZTE 

MOICfi MUSIC 

STAND BY ME 4 THE CAUSE kca 

HOW MUCH IS THE FISH? SCOOTER edel 

OUT OF THE DARK FALCO fMi 

CARNAVAL DE PARIS DARIO G 

ALL MY UFE K-CI & JOJO ijN.vtRSAi. 

HIGH THE UGHTHOUSE FAMILY TOiydoh 

THE CUP OF LIFE RICKY MARTIN cauMfli* 

ROCK YOUR BODY MUSIC INSTRUCTOR uvsrv-tsi 

LET THE MUSIC HEAL YOUR SOUL BRAVO ALL 

STARS EDtL 

TURN IT UP BUSTA RHYMES tAsrwEST 
LAURA NON C'E NEK WEA 
MY HEART WILL GO ON CELINE DION cauweiA 
THE BOY IS MINE BRANDY & MONICA tASlwtSl 
TRULY MADLY DEEPLY SAVAGE GARDEN colu«b» 
DIE FLUT WITT S. HEPPNER lfk: 
IMMORTALITY CELINE DION odllmbw 
NO. NO, NO DESTINY'S CHILD coii/mbw 
YOU'RE MY HEART. YOU'RE MY SOUL MODERN 
TALKING AHiftA 

GHETTO SUPASTAR PRAS MICHEL FEATURING OL 
DIRTY BASTARD & INTRODUCING MYA unk^rsai 

AlfiUMS 

DIEAER7TE 13 moiohmusic 
SIMPLY RED BLUE eastvuest 

HERBERT GRONEMEYER 6LE1BT ALLES ANDERS 

EMI 

MODERN TALKING BACK FOR GOOD abiOia 
SMASHING PUMPKINS AOORE vii^iN 
EROS RAMAZ20TTI EROS ahiola 
FURY IN THE SLAUGHTERHOUSE NOWHERE 

FAST' UK. 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN KVitaQU 

CELINE DION LEI'S TALK ABOUT LOVE coumba 

FALCO THE HIT-SINGLES fasiwest 

FALCO OUT OF THE DARK (INTO THE LIGHT* tM. 

MADONNA RAY OF LIGHT mawerickwea 

XAVIERNAIDOO NICHT VON DIESER WELT jCLi-ic 

NANA FATHER f^.tob uus:c 

PETER MAFFAY BEGEGNUNGEN arula 

LENNY KRAVITZ 5 virgin 

ERIC CLAPTON PILGRIM wa 

BRANDY NLVEH SAY NEVER EASIEST 

REINHARD MEY FLASCHENPOST mtmcoRu 

SOUNDTRACK TITANIC ^j^yoass-CAi 
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SINGLES 

THREE LIONS '98 BADDIEL. SKINNER & THE 

LIGHTNING SEEDS ecic 

FATLES VINDALOO turtlenecvtelstah 

C'ESTLAVIE B'WITCHED ETC 

CARNAVAL DE PARIS DARtO G CTCimAbWlA 

HORNY '98 MOUSSE T VS. HOT 'N' JUICY aam 

GOT THE FEELING FIVE RCA 

LIFE DESOREE sonvss 

MY ALL MARIAH CAREY cdiumbia 

STRANDED LUTRICIA MCNEAL wldSTar 

DANCE THE NIGHT AWAY MAVERICKS mcauniver- 

SAL 

THE BOY IS MINE BRANDY & MONICA 

AT;.ANIiCUASTW£Sr 

THE ROCKAFELLER SKANK FATBOY SLIM skint 

FEEL IT THETAMPERER FEATURING MAYA PtPPtR 

HOW DO I LIVE LEANN RIMES cur&h.t label 

UNDER THE BRIDGE ALL SAINTS iondon 

KUNG FU FIGHTING BUS STOP FEATURING CARL 

DOUGIAS A, 1. ARourin -Hf wnniD 

WHEN SHANIA TWAIN Mt'fCuHY 

GIMME LOVE ALEXIA D'>^<:EPlX)L 

DON'T COME HOME TOO SOON DEL AMITRl aam 

CANNOT SEE ME IAN BROWN poiydOR 

ALBUMS 

EMBRACE THE GOOD WILL OUT mut vytc* 
THECORRS TALK ON CORNERS uwatlanik 
ROD STEWART WHEN WE WERE THE NEW BOYS 

SIMPLY RED BLUE EAsrwEST 
VARIOUS ARTISTS BOX HITS '98 VOL. 2 ifist^h 
BOYZONE WHERE WE BELONG polyocr 
VARIOUS ARTISTS MASSIVE DANCE '98 VOL 2 

ALL SAINTS ALL SAINTS lonpon 
SMASHING PUMPKINS ADORE 
MADONNA RAY Of LIGHT mvmCKWA 
VARIOUS ARTISTS NOW THAT'S WHAT I CALL 

MUSICI 39 tWlV.iJGII'PCLYGRAM 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 

HEjAVEN .V.I5;:APDPaL'^DC« 

THE VERVE URBAN HYMNS MUivwa*^ 
MAVERICKS TRAMPDIINE mcadn'vfrsai 
ROBBIE WILLIAMS LIFE THRU A LENS chhy^lis 
NATALIE IMBRUGLIA LEFT Of THE MIDDLE rca 
CATATONIA INTERNATIONAL VELVET hia-cciy 

NLGROWLA 

LEANN RIMES SITTIN' ON TOP OF THE WORLD h n 
FRANK SINATRA MY WAY- THE BEST OF VOL, 1 
CELINE DION LETS TALK ABOUT LOVE EFtc 
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SmGL£S 

LA COPA D€ LA VIDA RICKY MARTIN rmsTAft,^ 

YAKALELO NOMADS on£ uiiSQJLmLtCMU 

LA TRIBU DE DANA MANAU xoiYixft 

PATAPATA COUMBA Rr^wi 

YOU'RE MY HEART YOU'RE MY SOUL MODERN 

TALKING BMG 

MY ALL MARIAH CAREY cxjilmwa 

FEEL IT THE TAMPERER FEATURING MAYA scon 

naT>niyr,nAM 

LOLA THEOALUN [mi 

BYE BYE MENELIK svall-wny 

LA HESTA PATRICK SEBASTIEN polidou 

LA OU TOUT LE MONDE SE LEVE JESSY 

STPftPIO'PCt YdHAM 

ANGELS ROBBIE WILUAMS chrysau&emi 
NEVER EVER ALL SAINTS barci ay.polyorah 
MY HEART WILL GO ON/THE REASON CELINE 

DION d:xuwbia 

BEiLE DANIEL LAVOIE & GAROU & FIORI 

r-CWMLSONY 

SAVE TONIGHT EAGLE EYE CHERRY poirocw 
VIVO PER LEI ANDREA BOCELLi & HELENE 

SEGARA FCtYDOft 

ASSASStNE PASCAL OBISPO epic-sony 
EVERYTHING'S GONNA BE ALRIGHT SWEET BOX 

RAY OF LIGHT MADONNA maveriOvwea 

ALBUMS 

LOUISE ATTAQUE LOUISE ATTAQUE atmos- 

'jjl.'Scr,' 

SMASHING PUMPKINS ADORE oeiABEl'virgin 
PASCAL OBISPO LIVE 98 EW 
SHURIK'N OU JE VIS oelabelvirgin 
VARIOUS ARTISTS NOTRE DAME DE PARIS 

VARIOUS ARTISTS COUPE DU MONDE; L ALBUM 

OFnCIEL vfRSsiLLtiSCfvi 

SUPREME NTM SUPREME NTM efic 

LARA FABIAN PURE POt^YKW 

CaiNE DION LET'S TALK ABOUT LOVE oxuMfw 

ARSENIK QUELQUESGOUTTESSUFFISENT Hos- 

GARBAGE VERSION 2 0 i^si'ROOM.«mg 
SOUNDTRACK TITANIC 5nN»aASSiCAi 
THE VERVE URBAN HYMNS DELABa.viftG.N 
MADONNA RAY OF LIGHT uavirkkwea 
FLORENT PAGNY SAVOIR AIMER mehcurv 
SOUNDTRACK TAXI smallSONy 
ZAZIE MADE IN LOVE MtntuRY 
SOUNDTRACK PULP FICTION MCA,uvivtRSAL 
ANDRE RIEU BAL A VIENNE ph.ups/TOiygram 
CLANDESTINO CHAD MANU viogin 



CANADA 



ISoMndScan) 06;27,'*98 



NETHERLANDS 
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(ARIA) 0&'14;98 



ITALY 



(Mu5ica e Dischi.'FlMIl 06/1^9 
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S1NGL£S 

THE BOY IS MINE BRANDY S. MONICA ailahiic 
YOU'RE STILL THE ME SHANiA TWAIN UFRniRY 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAV YOU LOOK TONIGHT ELTON JOHN mfr 

NEVER EVER ALL SAINTS lcwdomsiand 
TURN IT UP/FIRE IT UP BUSTA RHYMES 

EL£HTRA,tlG 

IT'S UKE THAT RUN-D M.C. VS. JASON NEVINS 

5MH.E 

RAY OF LIGHT MADONNA wakner EiROS. 

I'LL BE THERE FOR YOU THE MOFFATTS M£RCUir> 

TOO CLOSE NEXT arista 

WHO AM I BEENIE MAN vP 

FROZEN MADONNA WARNER BROS. 

BROKEN BONES LOVE INC bmg 

GONE TILL NOVEMBER WYCLEF JEAN Columbia 

FULL COOPERATION DEF SQUAD oir Mwtftajtn 

ALL I HAVE TO GIVE BACKSTREET BOYS iwvzowba 

SECOND ROUND K.O. CANIBUS uwvEflSAL 

MYALL MARIAH CAREY COLUMBIA 

INTO YOU THREE DEEP blat 

BANG ON PROPFLLERHEADS qrfauwoms 

MY HEART WILL GO ON CELINE DION epic 

ALBUMS 

VARIOUS ARTISTS NOW! 3 now 
KEVIN PARENT GRAND PARLEUR EDM 
BRANDY NEVER SAY NEVER atianiic 
SMASHING PUMPKINS ADORE virgim 
SOUNDTRACK GODZILLA— THE ALBUM EPiC 
VARIOUS ARTISTS GROOVE STATION 4 hmc 
SOUNDTTUCK BULWORTH rNitflscOPt 
AQUA AQUARIUM iiNtvFRUi 
SOUNDTRACK CITY OF ANGELS warner 
SPICE GIRLS SPICEWORLD virgin 
MADONNA RAY OF LIGHT wasnerbhos 
SHANIA TWAIN COME ON OVER mercury 
ALL SAINTS AIL SAINTS iondomsiand 
SAVAGE GARDEN SAVAGE GARDEN Columbia 
VARIOUS ARTISTS HIT ZONE 4 PTl 
FRANK SINATRA MY WAY-THE BEST OF VOL. 1 

VONDASHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) tfK 

SOUNDTRACK TITANIC son y classical 

SARAH MCLACHLAN SURFACING notwerk 

NEXT RATED NEXT arsta 
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SINGLES 

GHETTO SUPASTAR PRAS MICHEL FEATURING 01' 
DIRTY BASTARD & INTRODUCING MYA UWivCfiSUL 
FOLLOW THE LEADER THE SOCA BOYS red bullet 
WE LIKE TO PARTY1 VENGABOYS ;uMBA>nauc:H 

rHADE 

CASANOVA ULTIMATE KAOS mfbcury 

ALL MY LIFE K-CI & JOJO uwvef4Sal 

GOT THE FEELIN' FIVE bmg 

NIET OF NOOIT GEWEEST ACDA & OE MUNNIK 

HIGH THE LIGHTHOUSE FAMILY opiycxw 
SAY WHAT YOU WANT TEXAS FEATURING WU- 
TANG CLAN MERCURY 

YOU'RE STILL THE ONE SHANIA TWAIN mercury 

I'LL SAY GOODBYE TOTAL TOUCH bmo 

AFSCHEID VOLUMIA! bug 

CARNAVAL DE PARIS DARtO G warnef) music 

TOO CLOSE NEXT &m 

WHERE ARE YOU? IMAANI tMi 

LAST THING ON MY MIND STEPS JUWBA 

THIS IS HOW WE PARTY SOAP collvba 

MY HEART WILL GO ON CELINE DION cniumii 

GELD MAAKT NIET GELUKKIG FRANK & RONALD 

BUNNY MUSIC 

TRULY MADLY DEEPIY SAVAGE GARDEN coiUMeiA 

ALBUMS 

TOTAL TOUCH THIS WAY BMG 

JANTJE SMIT HET LAND VAN MIJN DROMEN meh- 

ACDA&DE MUNNIK ACDA & OE MUNNIK SMAf^i 
SOUNDTRACK TITANIC SONY classical 
SMASHING PUMPKINS ADORE virgin 
MADONNA RAY OF LIGHT mavlricxwaRNEA 
ANOUK TOGETHER ALONE dino music 
K'S CHOICE COCOON CRASH cCuBU T.-sony 
EMMASHAPPUN CARMINE MEO emi 
VENGABOYS UP 4 DOWN rcwBA 
BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL 
CLUB MUNICH 

CELINE DION LET'S TALK ABOUT LOVE columsa 

ROMEO ROMEO DURECO 

EROS RAMAZZOTTI EROS bmc; 

VOLUMIA! VOLUMIA! Gmg 

FRANK SINATRA MY WAY-THE BEST OF VOL 1 

WAflNER MUMC 

LENNY KRAVITZ 5 virgin 

SPICE GIRLS SPICEWORLD v>ftG^n 

MASSIVE ATTACK MEZZANINE virgin 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 

HEAVEN K>LYDOR 



AU MY LIFE K-CI & JOJO UNrvwsAL 
5.6,7.8 STEPS jivt.'Mushrocm.'Sony 
YOU'RE STILL THE ONE SHANIA TWAIN 

MERC'JIM PCl'C-iJAM 

SECOND SOLUTION/FRISONER OF SOCIETY THE 

LIVING END ML^ 
STOP SPICE GIRLS virgin 
BIG MISTAKE NATALIE IMBRUGLIA bmg 
MARIA RICKY MARTIN caLUMBlASC^fY 
NEVER EVER ALL SAINTS lONCW-poiy^wam 
SEX AND CANDY MARCY PLAYGROUND emi 
RAY OF LIGHT MADONNA *AAvt«iCKW€A-wABN£H 
THE IMPRESSION THAT I GET THE MIGHTY 
MIGHTY BOSSTONES mirc^-.'^dlygham 
CRUSH ON YOU AARON CARTER sf-cck 
GOTTA BE . . . MOVIN' ON UP PM DAWN FEA- 
TURING KY-MANI ■.■z^M<- 
FIGHT FOR YOUR RIGHT (10 PARTY) N YC C 

SHOCK 

HIGH THE LIGHTHOUSE FAMILY POLYOOftTOLYGRA** 
THE BOY IS MINE BRANDY & MONICA 

EASIWtSTrWARNtR 

IT'S LIKE THAT RUN-D.M.C, VS. JASON NEVINS 
MD5 

THINKING OF YOU HANSON MEHOiftY-POcrGRAM 
NOW I CAN DANCE TINA ARENA columbuv^ 
BRICK BEN FOLDS FIVE epicsony 

ALBUMS 

SMASHING PUMPKINS AOORE viRCit^iiui 
SOUNDTRACK CIH OF ANGELS wea-warner 
MATCHBOX 20 YOURSELF OR SOMEONE UKE YOU 

tAarWLi,I,'AAk\tM 

SOUNDTRACK THE WEDDING SINGER wwarner 

SPICE GIRLS SPICEWORLD virgin 

KYLIE MINOGUE IMPOSSIBLE PRINCESS muSh 

HiXM>WJY 

BACKSTREET BOYS BACKSTREETS BACK 

J IV E, V U S HR0CM.SOVY 

SOUNDTRACK GREASE POLYDCA^paYCRAM 
NICK CAVE & THE BAO SEEDS THE BEST OF 

Mulbjl-iafcHATIUN'SONY 

SOUNDTRACK TITANIC sony classical 

JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 

THE DRUNK) COlumb.-.^-SONy 

MASSIVE ATTACK MEZZANINE virgin 

AQUA AQUARIUM umvirsal 

SHANIA TWAIN COME ON OVER MCRCunYmYGMM 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE bmg 

MADONNA RAY OF LIGHT MAV£RO^tA,viAfmLR 

YOU AM I YOU AM I S #4 RECORD bmg 

SOUNDTRACK GODZILU-THE ALBUM epio-scwy 

GARBAGE VERSION 2.0 MuSHBOOwwMfTfLfSOW 

FRANK SINATRA MY WAY— THE BEST OF VOL. 1 

WtAWARNLH 
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SMGLES 

U COPA DE LA VIDA RICKY MARTIN cotUM^A 

RESTLESS NEJA Ntw iuwsicil;p 

SUDDENLY GALA 30 it yoursElFiKKTEUTE 

TRULY MADLY DEEPLY SAVAGE GARDEN Columbia 

HORNY '98 MOUSSE T VS HOT N' JUICY 

EL-t:,i:L'JBTC';ii.S 

WITH THIS RING LET ME GO MOLELLO & PHIL JAY 

iiMr 

ELISIR GIGl D'AGOSTINO mcdmbxr 

FRIDAY NIGHT BLACKWOOD w 

NOTENGODINERO LOS UMBRELLOS vmgistiwe 

IT'S LOVE GAYA j.QrtjiceAi NET 

HIGH THE UGHTHOUSE FAMILY polyoc« 

SE)(Y RHYTHM MARIO PIU media 

GIMME LOVE ALEXIA CANa poousow Music 

LUV-THANG SIMONE JAY mrgjn 

DA ME A TE CLAUDIO BAGLIONI CtHUMBiA 

FOLLOW YOUR HEART TI PI CAL newmusiciup 

UP AND DOWN VENGABOYS time 

WHAT CAN YOU DO REGINA DO IT YOuRSELf.WTUift 

TURN BACK TIME AQUA umvlrmi. 

BANDOLERO PARADISIC EM it YOynsELr 

ALBUMS 

MINA CELENTANO MINA CELENTANO RTi musk 

NEK IN DUE v^RECONOS 

VASCO ROSSI CANZONI PER ME emi 

SMASHING PUMPKINS ADORE VIRGIN 

PINO OANIELE YES i KNOW MY WAY cciktAsrwtSi 

RICKY MARTIN VUELVE CdUMBiA 

ARTICOLO 31 NESSUNO nicoftOiBMG 

SIMPLY RED BLUE CCCCASTWEST 

LENNY KRAVITZ 5 virgin 

RENATO ZERO AMOHE DOPO AMORE rowOfiDiyscwY 

SAVAGE GARDEN SAVAGE GARDEN column 

ANOUK TOGETHER ALONE BMC 

SACRED SPIRIT INDIAN! virgin 

PATTY PRAVO NOHI, GUAI E LIBERTA pensicre 

SIUPtNDOSCWY 

MORCHEEBA BIG CALM china recorc&warner 
CELINE DION LETS TALK ABOUT LOVE Columbia 
ANGELO BRANDUARDI IL DITO E LA LUNA f'MAC 

lUTEHNATlONA^tMl 

MAOONHA RAY OF LIGHT war nih BROS 
MARIAH CAREY BUTTERFLY coiuwft^ 
MICHELEZARILLO LOAMORE VUOLE AMORE rii 

MUSIC 



Hits Of The World is compiled at BillboartVLondon by Dommic Pnde and Alison Smith, Contact 44-171-323-6586, fax 44-171-323-2314/2316. 
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■SI 



EUROCHART 



SINGLES 

LACOPA DE LAVIDA RICKY MARTIN TfiiSTMH^OXUM 
FEEL IT THE TAMPERER FEATURING MAYA 

tl'.'LTIWf 

CARNAVAL OE PARIS DARIO G ctekkivxu 

STAND BY ME 4 THE CAUSE RCA 

MY HEART WILL 00 ON CELINE OlON EPKICOLUM 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBi* 
EIN SCHWEIN NAMENS MAENNER DIE AER7TE 

HOI ftCIIOfiWTOP 

ALL MY LIFE K CIi^JOJO UCA 
MY ALL MARIAH CAREY c»uUBi> 
THREE UONS '98 BADDIEL, SKINNER S THE 
LIGHTNING SEEDS tnc 

MBUMS 

SMASHING PUMPKINS ADORE HUT.viliSili 
SIMPLY RED GLUE lasiwlsi 
MADONNA RAY OF LIGHT MAvtfWf-^iRE 
MODERN TALKING BACK FOR GOOD hwo* 
CELINE DION LET S TALK ABOUT LOVE [Bcmxuu 
&* 

DIEAERZTE ;3 not aciion.wo'C« 

SOUNDTRACK TITANIC SCTW cmssiCAL 

ROD STEWART WHEN WE WERE THE NEW BOYS 

VSARNEH BROS 

THE CORRS TALK ON CORNERS uiLAVfcATLwnic 
EROS RAMAZZOTTI EROS Doo 



MALAYSIA 



(RIMI 06/12S8 



ALBUMS 

JACRY CHEUNG RELEASE YOURSELF roivsnuM 

XPOC KONSERT RAKSASA XPOC BRUTAL STADIUM 

NEGARA LIfE (lECORDS 

VARIOUS ARTISTS NOW 4 EMi 

THE CORRS TALK ON CORNERS wmneh musc 

THE MOFFATTS CHAPTER 1: A NEW BEGINNING 

VARIOUS ARTISTS GERGASI vvoRNERUusc 
80YZONE WHERE WE BELONG poirGIUM 
SPOON SPOON LIFE RECORDS 
NOSYNC NOSYNC BMC 

CELINE OlON LCrS TALK ABOUT LOVE S(wv music 
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SINGLES 

LA COPA DE LA VIDA RICKY MARTIN COLuubu 

VILLHAOIG DROMHUS cnrmusc 

GHETTO SUPASTAR PRAS MICHEL FEATURING OU 

DIRTY BASTARD & INTRODUCING MYA inrERStm 

ALL MY LIFE K-CI & JOJO VZA 

DIVA DANA INTERNATIONAL cwiMusiC 

STRANDED LUTRICIA MCNEAL cnrml'S>: 

YOU'RE MY HEART, YOU'RE MY SOUL MODERN 

TALKING MA^iS* 

ALL 'BOUT THE MONEY MEJA cxxumsa 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 

LOUIPOP AQUA UNIVERSAL 

ALBUMS 

HJALLE& HEAVY 2:A SASONGEN stmt klart 

MODERN TALKING BACK FOR GOOD hansa 

JOHN FOGERTY PREMONITION wwiner 

THE CORRS TALK ON CORNERS aiiawticwiwner 

SMASHING PUMPKINS ADORE HUi 

MADONNA RAY OF LIGHT uAvtR<CK/<VARNER 

CELINE DION LET'S TALK ABOUT LjOVE Columbia 

EROS RAMAZZOni EROS DOO 

GOTEBORGS GOSSKOR ft STEFAN UUNGOVIST 

MED LUST OCH FAGRING STOR naxOS 

ROD STEWART WHEN WE V/ERE THE NEW BOYS 



NORWAY 



(Ve<dens Gang Norway) 06/16/98 



10 



VILLHADIG OROMHUS vtCADt 

GHETTO SUPASTAR PRAS MICHEL FEATURING OL 

DIRTY BASTARD & INTRODUCING MYA uNtvtMSAi 

LA COPA DEU VIDA RICKY MARTIN smr 

ALL MY LIFE K-CI & JOJO universai. 

STRANDED LUTRICIA MCNEAL arcajx 

FEEL IT THE TAMPERER FEATURING MAYA PEPPtR 

TAKIN OVA TOMMY TEE arcadf 

DRINKING IN LA BRAN VAN 3000 capitol'EMi 

THIS IS HOW WE PARTY S.O.A.P sont 

HAPPY INFINITY fw 

ALBUMS 

SMASHING PUMPKINS AOORE hut 
SOUNDTRACK GREASE pcitgmm 
D.O.E. OHW>t>E>E!!! norskegbam 
ODDBORRETSEN MEST AlREITE mxx 
MASSIVE ATTACK MEZZANINE circamrgw 
FRANK SINATRA MY WAY— THE BEST OF VOL. 1 

WARNER MUSIC 

JOHN FOGERTY PREMONITION 
CCC0W80YS EKKO— BESTE bug 
ERK: CLAPTON PILGRIM waancr 
TOTO XX (1977-1997) sont 



SPAIN 



(AFYVE/ALEF MB) 06/10/98 
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SMGLES 

CORAZON PARTIOO REMEZCLAS ALEJANDRO 
SANZ wEA 

CORAZON PROHIBIDO GLORIA ESTEFAN LP>C 
GIMME THA POWER MGLDTOV UNtvERSAi 
LET THE MUSIC HEAL YOUR SOUL BRAVO ALL 

STARS HDLi 

LA COPA OE U VIDA RICKY MARTIN cXJCUMfliAtiiN 

MY HEART WILL GO ON CELINE OlON coumbia 
RAY OF LIGHT MADONNA mavowckw^cinceb 
BIG MISTAKE NATALIE IMBRUGLIA R» 
LIFE ISA FLOWER ACE OF BASE polvoorwxygram 
MYALL MARIA CAREY couimbw 

ALBUMS 

GLORIA ESTEFAN GLORIA! fpk: 

MANOLO GARCIA ARENA EN LOS BOLSILLOS ario- 

lA 

RICKY MARTIN VUELVE CO-UMBiA 

SABINA Y PAEZ, S.L. ENEMIGOS INTIMOS fJMXA 

ALEJANDRO SANZ MAS wARNtn mugic 

MODERN TALKING BACK FOR GOOD arola 

MECANO ANA. JOSE. NACMO ariola 

FRANK SINATRA MY WAY-THE BEST OF VOL. 1 

LUIS MIGUEL ROMANCES waakr mus<; 
SMASHING PUMPKINS ADORE virgin 



PORTUGAL 



(Poftu^l/AFP) 06/16/98 



ALBUMS 

SMASHING PUMPKINS ADORE huT RiCOROlNG&Uui 
NETINHO AO VIVO utPCJfrrmvKjmu 

ERA ERA PHUIPSiTOTtWAM 

XUTOS I. PONTAPES VIDA MALVADA-0 MELHOR 

DOS X&P POLvnoRpafGnAM 

RICKY MARTIN VUELVE caUMBiA 

SAVAGE GARDEN SAVAGE GARDEN Columbia 

SO PRA CONTRARIAR SO PRA CONTRARIAR 97 



CMNIELA MERCURY FEUAO COM ARROZ cnc 
JAMES THE BEST OF mercury/PCXVCRam 
SANTAMARIA EU S£l. TU ES . viotsco 



DENMARK 



(IFPWielsenMarteting Research) 06/11/98 



SMGLES 

SPACE INVADERS HIT 'N' HIDE Scandinavian 

BECORDS 

MY HEART WILL GO ON CELINE DION SOwmMl- 
COMPAGNiET 

HIGHLAND FLING INFERNAL emi medley 

ALL MY LIFE K CI & JOJO univehsai 

LA PRIHAVERA SASHI tDCU'ircM 

GHETTO SUPASTAR PRAS MICHEL FEATURING OL' 

DfRTY BAS'AHD s. INTRODUCING MYA universal 

LIFE IS A FLOWER ACE OF BASE mega scanoinavi* 

DIABLO 666 rlmixED RCCORDS 

FEEL IT THE TAMPERER FEATURING MAYA 

KUNG FU FKiHTING BUS STOP FEATURING CARL 
DOUGLAS SCAhO-SAirtAN BECOftOS 

ALBUMS 

SIMPLY RED BLUE wAflNCfi 

CELINE DION LET S TALK ABOUT LOVE SONV^LADt. 

COMPflCMLl 

BAMSES VENNER 25 ARS JUBILAEUM CMC 

SMASHING PUMPKINS ADORE vwGir* 

HANNE BOEL NCED ewimedlEv 

EROS RAMAZZOTTI EROS bmg Denmark 

MADONNA RAY OF LIGHT mavtwckwarner 

MODERN TALKING BACK FOR GOOD bug 

S.O.A.R NOT LIKE OTHER GIRLS MNTiPLA0€C0Mf*3- 

MCT 

POINTER SISTERS BEST OF THE POINTER SIS- 
TERS SMG DENMARK 



HNLAND 



(R9dio<nal4nFPI rmland) 0&15/98 



SINGLES 

CHILDREN OF BODOM CHILDREN OF BODOM 

SCINETARM 

HOW MUCH IS THE FISH? SCOOTER clubtool&'K 

TEL 

TURN rr UP BUSTA RHYMES warnermuSC 
YOU'RE A WOMAN '98 BAD BOYS BLUE 

COCCfiUT/tMG 

VILL HA DIG OROMHUS cmw-iix 
CARNAVAL OE PARIS DARIO G ETCRNalm*PKR 

MUSIC 

MUSIKIN YSTAVALLISn KASVOT CMX sad 

VUGUM/tMl 

DIVA DANA INTERNATIONAL cnhh-tel 
TUUUPUVUN TUOLLA PUOLEN ISMO ALANKO 
SAATIO K-o 

TYTTOJEN VALISESTA YSTAVYYDESTA ULTRA BRA 

PYRAMO 

ALBUMS 

MODERN TALKING BACK FOR GOOD K«KM«Mr> 
SMURFFIT KESAHITITVOL- 4 fmi 
J. KARJALAINEN LAURA HAKKISEN SILMAT pomi 
SOLID HARMONIE SOLID HARUONIE jiVE.fMi 
KAIJAKOO OPFRAATIO JALOKIVIMERI wEA 
WALDO'S PEOPLE WALDO'S PEOPLE RCMUKl 
SAVAGE GARDEN SAVAGE GARDEN coLUMBiA/SOW 
SMASHING PUMPKINS ADORE viRGmMi 
ALEXIA THE PARTY OANCt poolsonv 
GARBAGE VERSION 2.0 uushroowbmc 
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MUSIO PULSE 

THE LATEST MUSIC NEV^S FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

PAKISTAN: Despite political tension between this country and 
India, the Karachi-based trio Junoon went ahead «nth a six- 
city tour of India this month. Junoon, which means "obsession" 
or "passion," is made up of Salman Ahmad, Ali Azmat, and 
New Yorker Brian Thomas O'Connell. The group fuses social- 
ly relevant lyrics and Led Zeppelin-inspired rock. Its break- 
through single — "Sayonee" (Beloved), off its fifth album, "Azadi" (Freedom), on EMI — hit 
heavy airplay rotation early this year, sending the album past .sales of 260,000 units. Says 
Ahmad, "The timing for our India tour couldn't be better in light of the recent nuclear tests 
by both countries, since 'Sayonee' is really a reflection of these confusing times." This month, 
.JuncKm w-ill visit London, and in August it will take part in a tribute concert to Nusrat Ali 
Fateh Khan in New York's Madi.son Square Garden nyay bhushan 

NETHERLANDS: BMG Ariola duo Total Touch stays atop the Dutch Mega Top 100 Albums 
chart. Released May 28, the group's second album, "This Way," shipped 80,()00 copies and 
is the follow-up to its self-titled 1996 debut, which is still in the chart after 100 w-eeks. The 
new- album marks the first No. 1 album for the Amsterdam-based band, as its quadruple- 
platinum (400,000 sales) predece.ssor peaked at No. 2. "This Way" adds a new sophistication 
to the band, and the first single release, "I'll Say Goodbye," shows that Total Touch can per- 
fectly bridge the gap between pop and R&B. Lead singer Trijntje Oosterhuis's vocal acro- 
batics lift her to the Mariah level, whereas brother Tjeerd has further sharpened his w rit- 
ing and production talents. robbekttiij.i 




SWEDEN: Fronting the one-woman act Dromhus (Dreamliouse), 21-year-old Swede Therese 
Granqvist is roaming the Nordic charts with a sleek house remake of 
Freestyle's No. 1 1981 pop hit " Vill Ha Dig" (I Want You). Dromhus has 
also earned recognition for a cover of Rosie Gaines' "Closer Than Close" 
tran.slated to "Varmare" (Warmer). However, beyond the cover versions 
hides a true talent, which has been duly acknovvledged: Dromhus, signed 
to Arcade Music Co., was voted newcomer of the year at this year's 
Swedish Dance Music Awards. The single has gone platinum (30,000 
copies) since its release in April, while the album "Drommar" (Dreams) 
is close to gold status (40,000 copies). kai b. lofthus 



MEXICO/SPAIN: The Mexican band Molotov, whose sin^e "Gimme Tha Pbwer" rises to No. 3 
this issue in Spain, has achieved something no other Latin American rock band has done — 
gain a gold disc (sales of .50,000 units) in nine weeks in Spain. Its latest album, "(.Di'mde .lugaran 
Las Ninas?" (Where Will The Little Girls Play'.') is also a top 10 seller for Universal Music His- 
pania. Loathed by the Mexican government, miUtary, and church, Molotov is banned by most 
retailers and radio stations there. The 300,000 sales in Mexico have been mainly via word on 
the streets. The band has a U.S. singer. Randy Ebright, so its rap and hip-hop is sung in a 
kind of Spanglish. In Spain, the group's ads use hostile pre.ss quotes. (One, from the Mexican 
mag Novedades, calls the members "cheap musical deviants . . . contaminating Mexico with 
their musical garbage.") "We're overwhelmed by the success," says Universal international 
product manager Lidia lovane. howell Llewellyn 

MEXICO: Virgilio Canales, musical director and keyboardist of Fonovisa's Liberacfon, is 

slated to leave the veteran regional Mexican group in April 1999. He will handle the band's 
studio production and public relations. He will be replaced by Luis Dfaz. john lannert 



DENMARK: EMI-Medley singer Zindy is gearing up for an internation- 
al push, although she has already lit up charts around the world in anoth- 
er life. Zindy I-aursen cut her teeth in 1993 as vocalist with Cut 'N' Move, 
whose single "Give It Up" went platinum in Australia; it was also the first 
Danish band to hit the German top 10 in a decade. Since the band's '96 
breakup, Zindy has honed her skills as an R&B .singer. Her debut for the 
label, "Zindy," reflects her versatiUty. "Sometimes you have to be sexy, 
sometimes cool," she observes. "It depends upon the message in the 
song." The .set out here in April, is close to gold (25,000 units). "We've got- 
ten positive response from the Netherlands, France, Italy, the U.K., and 
Japan," says exploitation manager Mette Fjeldsted, noting that "Zindy' 
imported copies in Japan before its summer release. 



^1 



' has sold 5,000 

CHARLES FERRO 



IRELAND: The Chieftains have four new albums in the pipeline, among them "Tears Of 
Stone," a long-awaited collaboration with female singers like Joni Mitchell, Sinead O'Con- 
nor, Joan Osborne, the Corrs, and Sheryl Crow. The album is due later this year from 
BMG. On June 16, the Chieftains released "Fire In The Kitchen" on their own, still-unti- 
tled label (Global Music Pulse, Billboard, May 26); the album was recorded with Celtic musi- 
cians from Canada's Cape Breton region. "Christmas From The Vatican," to be recorded 
w ith the Pope's own choir, is provisionally due this fall, and in early September the group 
is due in the studio again to record an album entitled "The Chieftains In Ireland." Says the 
band's Paddy Maloney: "We realized we hadn't made a traditional Irish album in ages, so 
it seemed like time." nigel Williamson 



Due to transmission diHiculties. charts fof Australia are last week's listings. 



BILLBOARD JUNE 27, 1998 



65 



International 



Cherry Red Albums Score 



BY JEFF CLARK-MEADS 

LONDON — A record concept re- 
garded in some quarters as a joke has 
just notched up a quarter of a million 
laughs. 

Three years ago, London-based 
indie Cherry Red Records began issu- 
ing compilation albums on the theme 
of British soccer clubs. Each album 
featured one team and carried songs 
recorded by supporters and by the 
plaj'ers and included other songs close- 
ly associated with the club. Now, 26 
releases later, the label has passed 
250,000 sales of the series, says Cher- 
ry Red founder and owner Iain McNay. 

'We realized just 
how many songs 
were out there' 



McNay says the individual-club 
titles have proved so popular that the 
company has also produced compila- 
tions for budget-oriented Music Club 
International and now has issued al- 
bums celebrating the music sur- 
rounding the England and Scotland 
sides currently competing in the 
World Cup: "England's Glory" and 
"the lYu-tan Army." 

The concept began because of the 
strong connection between Cherry 
Red and soccer. Not only does the 
label sponsor a semiprofessional side, 
Kingstonian, and an amateur league, 
the Cherry Red Chiltonian League, 
but "you've pretty much got to be a 
football fan to work here," says 
McNay. 

"It started when we were sitting in 
the ofHce talking about football songs. 
Everybody could remember their 
favorite track, and we realized just 



how many .songs were out there — and 
not just for the big clubs. Not long 
after that, we put out a Chelsea al- 
bum and a Manchester United al- 
bum." 

But, because soccer plaj'ers' forays 
into the world of popular music hare 
ah^'ays failed to attract critical acclaim 
and because supporters' songs have 
generally had only local appeal, 
McNay says many people told him the 
concept for the series was a joke. 

That insult might have proved 
accurate had the label not been able 
to overcome the misgivings of retail- 
ers. "The stores wouldn't touch the 
records because they didn't know 
what to do with them," says McNay. 

Instead, the label marketed the 
albums through each soccer club's 
home-ground store, through mail 
order via the clubs' fanzines, and 
through direct leafleting to club fans. 

Another substantial obstacle to the 
concept was rights clearance. "If a set 
of fans record a tribute to their team 
as a one-off, they don't generally reg- 
ister with the collecting societies," 
says McNay. "That means that locat- 
ing the rights owner and obtaining 
permission can be exceptionally diffi- 
cult" 

Such is the success of the series, 
though, that the label now has one 
staffer working full time on re- 
searching what songs have been re- 
corded and who owns the rights. 

"We've now put out over 500 foot- 
ball songs," says McNay. "Three 
years ago, I had no idea there were 
even a tenth that many." 

Some of Cherry Red's soccer re- 
leases are Kcensed by Gallo in South 
Africa — where Manchester United 
has a large following — but McNay 
says he has not yet heard of labels in 
other coimtries issuing soccer titles. 



PARALAMAS GO HISPANIC 

(Continued from page 62) 

Indeed, in the past 10 years, Par- 
alamas, which includes bassist Bi 
Ribeiro and drummer Joao Barone, 
have realized checkered success 
throughout Latin America and in the 
U.S. Hispanic sector, where Romano 
says the group's aggregate sales have 
reached 200,000 units. 

Argentina, one country where ftir- 
alamas have remained steadfastly 
popular over the years, has been the 
beachhead market on which the 
group has attempted to broaden its 
Latin American profile. 

According to Romano, in the past 
10 years, Parahmaa have sokl 400,000 
units in Argentina. However, the 
band's latest album, "9 Luas" (9 
Moons), released in 1996, sold less 
than the 30,000 units needed for goM 
certification there. 

Romano says to further solidify 
Paralamas in Argentina, the band 
win play dates in August there, along 
with shows in Uruguay and Chile. If 
the record takes off in Argentina, the 
region's third-largest market, the 
label will try to break the group in 
other Latin American territories. 

Undoubtedly, Argentine artists 



have played prominent roles on the 
group's Spanish-language albums. On 
the band's 1988 disc, "Bora Bora," 
Argentine idol Charly Garcia played 
piano. Argentine superstar Fito PAez 
performed on two subsequent Par- 
alamas albums. 

And as they have tried to crack 
Latin America, Paralamas have also 
offered valuable exposure in Brazil 
for Argentinian acts. The Por- 
tuguese version of "9 Luas" con- 
tained tracks authored by prominent 
Argentine acts Los Pericos and Soda 
Stereo, the latter of which is now 
defunct 

"Lourinha Bombril" (Kinky- 
Haired Little Blonde), composed by 
Los Pericos, became a No. 1 video on 
MTV Latin America for Paralamas. 
On "Hey Na Na," a song by Garcia 
titled "Viemes, 3 a.m." (Thursday, 3 
a.m.) appears on the Spanish album 
in Portuguese. "As the song is a clas- 
sic," explains Vianna, "we thought 
that maybe the Portuguese version 
could bring something new for the 
Latin audience. We also wanted to 
respect Charly's version, and that 
one, of course, is the best" 



Canada 



Teen-Oriented Pnp Acts On The Rise 



BY LARRY LeBLANC 

TORONTO— A new wave of pop- 
styled acts is emerging in a Canadian 
market that seems poised to embrace 
them. 

The pop rejuvenation Ls spurred by 
the enormous domestic success of 
international pop groups like Spice 
Girls, All Saints, and Backstreet Boj-s, 
coupled with strong pop-music airplay 
by video stations MuchMusie and 
MusiquePhis and the rebirth of the top 
40 format in Canadian radio (Billboard 
Feb 14). 

Among the tracks by domestic 
pop acts charting on Broadcast Data 
Systems' Contemporary Hit Radio 
chart in the June 22 issue of The 
Record are "Broken Bones" by Lovie 
Inc. at No. 23, "Supernatural Roller 
Coaster" by David Michael Anthony 
(No. 66), and "If I Could" by Joee (No. 
70). 

The Moffatts, a (Canadian act signed 
to EMI Germany, have also found 
strong response in their homeland. 

While there is still no full rollout of 
top 40 nationally, more than 20 top 40 
stations — and many hot ACs giving 
exposure to pop-styled acts — are now 
making a significant mark. Addition- 
ally, two Ontario dance-based stations, 
CIDC (Hits 103) Brampton and CING 
(Energy 108) Burlington, recently 
broadened their playhsts to include 
more pop selections, boosting expo- 
sure for domestic pop acts in heavily 
populated southern (Ontario. 

CHANGING WORLD 

"When Hits 103 and Energy 108 
became more hits-oriented this year, 
we had to come to the understanding 
the world was changing," says Ian 
Howard, sales manager of Warner 
Music Canada-distributed Popular 
Records, which has signed singers 
Me and Dion Todd and is distribut- 
ing recordings by indie acts VI.P (Voic- 
es In Public) and Anthony. 

While such established Canadian 
acts as Celine Dion, Shania Twain, 
Corey Hart, Bran Van 3000, the 
Philosopher Kings, Amy Sky, Roch 
Voisine, and Lara Fabian fit the pop 
mode, many new acts are sparking 
interest in consumers, specifically the 
12- to 24-year-old demographic. 
Among them are Toronto acts Love 
Inc., Indecision, Serial Joe, and Joee; 
VI.E fr<Mn Barrie, Ontario; Anthony 
from Kitchener, Ontario; and Vancou- 
ver-based Brain Chain Freedom. 

Additionally, there hare been serer- 
al recent signings of pop-styled acts 
by m^OT labels. These include singer 
Roberta Michel and the group 
Prozach, both Toronto-based and 
signed to Sony Music Entertainment 
(Canada), and the Montreal-based duo 
Sky, signed to EMI Music Canada. 

"What's happening [in Canada] is 
following the boy-girl pop formula 
that^s happening intemadonaUj;" says 
Ken Stowar, PD at CIDC. "It's all 
falling into place [in Canada]. It's hap- 
pening. There's no question about it" 

Se^ Curtis Strange, music director 
of top 40 CKZZ (Z-95) in Vancourer, 
")Afe're playing Jo£e and Love Inc., and 
we're kioking at VIP Joee's record |"lf 
I Owld"] is prettry strong. Both Lore 




Inc.'s 'Broken Bones' and theii" new song, 
'You're A Superstar,' could be interna- 
tional records. [Indie modem pop band] 
Brain (Hiain Freedom's ["Abrasive"] is a 
top 10-testing record here." 

Several indu;;try figures, hav\'erer, 
are unimpressed by the size of the cur- 
rent ware of teen-oriented pop. They 
point out that, despite successes by 
Candi & the Backbeats, Sway, West 
End Girls, Corey Hart, and Glass 
Tiger in the past 15 years, the teen- 
pop genre has been traditionally 
ignored by the Canadian music indus- 
try. 

"Pop has never been embraced by 
[major] Canadian labels," says 
Strange. 'All of the pop acts we've 
played have been independents. 
There's been a little bit more [pop 



acts), but it's still weak. Six months 
ago, it was brutal." 

Michael Roth, co-head of A&R at 
Sony Mu.sic Entertainment (Canada), 
says there ha.sn't been an abundance 
of major-label signings of pop acts 
because of the late bkximing of top 40 
radio and because such acts are axpen- 
.sive to develop internationally. 

"I'm thrilled we're going back to 
pop," Roth says. "Miyor labels know 
how to make [pop] blockbusters hap- 
pen when they have blockbuster tal- 
ent However, many [label executives] 
kmm- they have to bite the bullet for a 
long time before [success]." 

EMI Masic Canada executives are 
already touting the Montreal-based 
pop-styled duo Sky, which consists of 
Antoine Sicotte and Jimmy Renald. A 
leadoff single, "Some Kind Of Won- 
derful," is to be released in mid- Julji 
followed by an album in September. 
"We had an A-list of 17 original songs 
to choose from for the album," says 
Bonnie Fedrau, manager of A&R at 
EMI Music Canada. 



Jwe Mam frm Bailee To 




TORONTO— Sexy 2.5-year-old Ital- 
ian-Canadian singer Jo^e, who re- 
leased his debut solo album, "Truth," 
May 26 on Popular Records?, Ls court- 
ing mainstream success here. 

Popular sales manager Ian Howard 
says "Truth" has sold 15,000 units to 
date. The album's lead single, the 
midtempo ballad "If I Could," was 
released April 20 and is No. 70 on 
Broadcast Data Systems' Contempo- 
rary Hit Radio chart in the June 22 
issue of The Record. The album is 
available only in 
Canada. (Popular 
Records is distrib- 
uted here by War- 
ner Music Canada.) 

"The album is in 
our top 30," says 
Tim Baker, buyer 
jotB with the 32-store 
Sunrise Records 
chain in Ontario. "Generally, with 
[domestic] acts like this you don't see 
album sales, but we are on this 
album." 

Another Jo6e supporter is Ken 
Stowar, PD at top 40 CIDC (Hits 103) 
Brampton, Ontario. "We do an aimu- 
al summer concert series at Kings- 
wood Music Theatre, and the crowd 
response to Jo^e has been only sec- 
ond to headliners like Shaggy and 
Real McCoy," Stowar says. 

Says Scot Turner, PD/music direc- 
tor of top 40 CING Burlington, 
Ontario, "The timing now is good for 
Jo^e, with ererything going pop." 

What partially separates Jo^e 
from his counterparts here is that as 
a single artist, he isn't taking his cue 
from the likes of the Backstreet Boys. 
He, in fact, compares himself with 
such Latin pop superstars as Enrique 
Iglesias and Ricky Martin, whose 
"Viielere" tops The Billboard Latin 50 
chart this issue. "They both hare pop 
and teen idol foUowings, which is ter- 
rific," says Jo^. 



As front man of the dance act Into- 
nation, which featured Jo6e, Joey de 
Simone has been a mainstay on Cana- 
da's dance scene throughout the '90s. 

The group charted on Billboard's 
Hot 100 Singles chart in 1995 with its 
single "Died In My Arms" from its Ti 
Amo Records album "Just A Taste" 
(released on Metropolitan in the U.S.). 
While follow-up singles "Almost Sui- 
cide" and "Feel It In The Air" failed 
to break through in the U.S., each was 
a significant dancefloor hit in Cana- 

'The timing now is 
good, with every- 
thing going pop' 

da. 

Last year, "Holding On" and 
"Angel" were released by Popular as 
singles under the name Jo^e and 
became sizable dance hits in Canada. 
"Angel" earned a Juno nomination for 
best dance recording and picked up 
significant airplay at top 40 radio. 

"I didn't expect the success of 
'Angel,' because there's only so much 
you could do with a Euro-dance 
record," says Joee. "Obviously, there 
was a demand for a follow-up single, 
but v/e didn't want to waste singles 
without having an album. 'Truth' 
started off as an EP but we thought 
we'd go the extra distance and make 
an album." 

With "Truth," co-written and co- 
produced with his manager John 
Marmora, Jo^ made the full switch 
from dance to pop. "I had wanted to 
make a more [to pop], and when plan- 
ning my album I knew it was perfect 
timing," he says. "Since I already had 
a fan base, I felt [radio programmers] 
would accept me doing pop music, 
which I really love. It worked out per- 
fectly." LARRY UBLANC 
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R&B Marketing More Than Snipes 

strategies Include Phone & Transit Cards, Concept Ads 




BY SHAWNEE SMITH 

NEW YORK— With the increasing 
acceptance of R&B and hip-hop mu-sic 
in mainstream radio and video for- 
mats, record labels and a few in- 
dependent urban marketing firms are 
coming up with inno\'ative strategies 
and company tie-ins to expose the 
artists to the wider audiences they now 
can command. 

Labels like Motown and Noo 
Trybe/Virgin are utilizing phone and 
public transportation cards as adver- 
tisements. Def Jam, Columbia, and 
Elektra are making use of tour bus 
contests and concept commercials. 
And independent rap label Rawkus 
Records has taken the magazine 
cover story concept to a new level. 

"We've ahv-ays done postcards and 
T-shirts, but Boyz II Men are super- 
stars, so we wanted to do something 
of a different caliber," says Virgil 
Simms, senior VP of marketing at 
Motown, about the company's deci- 
sion to issue Boyz II Men phone 
cards to their fan 
club members. 

"We wanted to 
do trading cards, 
but in the process 
someone came up 
with phone cards, 
which is better," Simms continues. 
"It's something to keep in your wal- 
let, and it's something people can 
use." 

The cards, which were issued in 
two phases, featured album cover art 
from the group's "Evolution" as well 
as indi\ndual pictures of the group's 
members. The album cover-art cards 
were issued in late October 1997 and 
included recorded information about 
the album's release date. The second 
set was issued in March, and the 
recorded message on the card stated 
that the group's latest singles, "Four 
Seasons Of Lonehness" and "A Song 
For Mama," were included on the 
album. Each card offered 10 minutes 
of call time through GE Capital. 

For Noo Trybe/Virgin, adwrtising 
on New York's MetroCard public 
transportation card allowed the label 
to directly target the core audience 
of its New York-based rap act Gang 
Starr. 

"Snipes are great," says Bruce 
Negrin, account executive at InSt«p 
Marketing Inc., which markets the 
MetroCard, "but we can get (the 
product] in the hands of the people 
who want them." 

Instep placed 100,000 Gang Starr 
MetroCards in nine New York sub- 
way stations in the Bronx, BrookljTi, 
and Manhattan two weeks prior to 
the album's March 31 release date. 
Negrin says the supply ran out in 
about two to three weeks. 




The card included a picture of the 
group, the album release date, and 
the title of the group's second single, 
"Royalty." 

"The MTA says they've never got- 
ten so many calls as they have since 
we put the Gang Starr cards out," 
says Michele Smith, director of mar- 
keting at Virgin Records America, 
about the campaign's popularity. 

Both Smith and Negrin report get- 
ting calls from Gang Starr fans in 
other states asking for the Metro- 
Cards. "It's become a collector's item 
now," says Smith. "Especially since 
[the group] has a gold album." 

Negrin also notes that it is less 
trouble to use the MetroCard for pro- 
motion, compared with snipes. The 
City of New York recently issued a 
summons to Virgin for putting stick- 
ers on public signs. 

Def Jam president/CEO Lyor 



Cohen decided new music would be 
the biggest draw in keeping con- 
sumers interested in the label's pro- 
jects. 

As part of its "Survival Of The 
Illest" campaign, releases from 
DMX, Onyx, and the Def Squad are 
being prepackaged with limited-edi- 
tion CDs that include unreleased and 
new material from upcoming Def .lam 
projects. 

"The campaign is for the teenage 
marketplace," says Cohen. "And 
teenagers don't like the same ol', 
same ol.' So if we give them the new 
music before it comes out, they feel 
like they're got a sneak preview. And 
the retailers love it because it's driv- 
ing the kids nuts." 



The label offered the value-added 
albums to select retailers and set 
an early May cutoff date for all 
orders. 

"Retailers who believe in the cam- 
paign are willing to take the chance 
to buy [the album)," says Cohen about 
the cutoff date. "Buying it makes 
them competitive in their market- 
place, and it's a one-time offer." 

Volume one of the limited-edition 
CDs was packaged with the May 19 
release of DMX's 'It's Dark And Hell 
Is Hot," and it featured LL Cool J's 
unreleased single "The Ripper 
Strikes Back" and upcoming tracks 
from Onyx, the Def Squad, and 
Cormega. 

Volume two, which was packaged 
with the June 2 release of Onyx's 
"Shut 'Em Down," includes new 
music from the Def Squad and Slick 
Rick. 

(Continued on next page) 



A2b's inclusive Unline Biz 

Download Specialist Links With Trad. Stores 



BY ED CHRISTMAN 

NEW YORK— While many propo- 
nents of Internet technology foresee 
digitally downloaded music soon 
making bricks-and-mortar retailers 
obsolete, Larry Mil- 
ler, COO of New York- 
based a2b music, says 
his company's busi- 
ness plan is based on 
the premise that 
"shiny things that 
spin will be with us 
for a long time" yet to come. 

That's why a2b, one of the leading 
players in the infant business of dig- 
itally delivered music, has made sure 
that all its offers are linked to a con- 
ventional music retailer. 

Fbr instance, in May, when Vu^ 
wanted to promote the new Lenny 
Kravitz album, "5," it offered fans an 
exclusive, never-before-heard free 
song, available for download from the 
artist's official World Wide Web site. 




Analyzing The Demns 
Newspapers Are Reaching 



M LOT OF THE MONEY that 
labels give retailers for coopera- 
tive advertising pays for newspa- 
per ads that promote the latest 
releases or the current midpriee 
or budget catalog program. 

Some papers are more effective 
in selling music than 
others. So it may be 
useful for record com- 
panies and retailers to 
know whom their co-op 
ads are reaching. 

Strategic Record 
Research, a unit of the 
Left Bank Organiza- 
tion, has come up with 
a study that looks at 
different kinds of 
newspapers, the demo- 
graphics of their regu- 
lar readers, and the 
music-listening and 
music-buying habits of 
those consumers. 

For this research, four types of 
papers are presented: USA 
Today, the widely circulated daily 
national newspaper; local daily 
papers; local Sunday papers; and 
the free arts and entertainment 
weeklies found in most parts of 
the country. 

Strategic polled 10,000 people 
in random nationwide phone calls, 
obtained demographic data, and 




by Don Jeffrey 



asked about reading, radio, and 
retail preferences. 

Let's look at the typical USA 
Today reader. 

As for age and gender, the most 
significant category for this gen- 
eral-interest publication is males 
25-54, who make up 
about one-third of the 
"active buyers" of music, 
those who purchased at 
least three recordings in 
the six months prior to 
the survey. Males 2,5-;J4 
are 19.3% of the paper's 
readers, males 35-44 are 
17.6%, and males 45-54 
are 15.2% of the reader- 
ship. The figures are 
significantly higher 
than the percentages 
these age groups repre- 
sent among all con- 
sumers surveyed: Males 
25-34 are 12.7% of the total, males 
35-44 are 13%, and males 45-54 
are 9.8%. 

Female readership in nearly all 
age groups is at lower rates than 
their percentages of the overall 
population. 

The USA Today reader tends 
to have more education — 22.9% 
have a college degree — than the 
average consumer. Some 17.7% 
(Continued on page 69) 



In order to play the song, people had 
to download the a2b music player, also 
free of charge from the a2b site. As 
part of the promotion, everyone who 
downloaded the song received a $1 dis- 
count certificate for the 
new album, redeem- 
able at Camelot Mu- 
sic — at the chain's 
stores, Web site, or 800 
number — and N2K's 
Music Boulevard, the 
online merchant 
Miller says that unlike other 
Internet-based music companies, 
a2b doesn't want to sell anything 
directly to the consumer. "We view 
our role as a responsible, invisible 
third party, providing a Federal Ex- 
press-like service for companies that 
want to securely ship music over the 
Internet to consumers," he says. 
"We don't view ourselves at all as the 
barbarians at the gate. We see our- 
selves working in partnership with 
the industry." 

A2b music, a unit of AT&T Corp., 
was created to capitalize on the 
expected demand for compressed 
music sent over the Internet. The 
technology used by a2b was created 
by AT&T Labs, which tried to 
answer the question "How do you 
make things sound good over a net- 
work?" according to Miller. The com- 
pany claims to compress music at 
ratios up to 11:1 so that a five-minute 
song can be downloaded over a 
modem and saved on a personal com- 
puter, taking up 3.6 megabytes of 
memory in 16 minutes rather than 
the 53 megabytes and four hours 
such a song would normally require 
if not compressed. 

Moreover, the company uses pro- 
prietary technology to encrypt mu- 
sic, making it secure for transmis- 
sion over the Internet, and only the 
company's a2b music player pro- 
gram can play it. Finally, another 
proprietary program, called Policy- 
Maker, controls how music is used 
and distributed across any network. 
That technology controls copy priv- 
ileges for and the number of plays of 
digitally transmitted music. 

Miller asks rhetorically, "Why 
does AT&T care about music? So 
that con.sumers can have a world- 
class listening experience." 

Although the company is 2'/2 years 
old, a2b didn't effect its first trans- 
action until Nov. 18, 1997, with RCA. 
"We benefited by launching a2b's 
first promotion after the Duran 
Duran experience." 

In that instance, Capitol Records 
made a Duran Duran song available 
for a short period of time over the 
Internet, which triggered the wrath 
of traditional music merchants, who 
(Continued on page 69) 
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newsline... 



SPEC'S MUSIC, the Miami-based retailer that is being acquired by 
Camelot Music, reports that its net loss narrowed to $647,949 in the 
third fiscal quarter, which ended April 30, from .$2.05 million in the 
.same period a year ago. The company attributes the improvement to 
cost-cutting programs. Revenue shpped to $16 million from $16.5 mil- 
lion a year ago due to store closings. 

JAMTV, an Internet music company, has acquired Tunes Network, which 
develops technology for online music searches and samples, for an 
undisclosed price. JAMtv says it will not make major changes in the 
operations of the Berkeley, Calif.-based firm, which provides more than 
800,000 song .samples. However, Tunes Network's technology will be 
incorporated into JAM's World Wide Web sites — ^www.RollingStone. 
com and www.jamTVcom. 

RENTRAK, the revenue-sharing home video distributor, has recently 
forged marketing agreements with traditional video distributors as 
the revenue-sharing business picks up steam with video retailers and 
suppliers. The most recent companies to sign deals with Rentrak are 
East Texas Distributing, Baker & IVylor, and Video One Canada. Miyor 
Video was the first traditional distributor to make a pact with Ren- 
trak. 

In other news, Rentrak has been sued by retailer Video Update, 
which charges antitrust violations. Rentrak says it "intends to vigor- 
ously defend [itself) against this action." 

TOTAL E, the online music and video store operated by record/video club 
Columbia House, has formed a strategic partnership with CNN Inter- 
active that will make Total E the exclusive music and video seller adver- 
tised on CNN's expanded entertainment World Wide Web site and give 
it access to CNN's online visitors. The cable news network CNN is 
owned by Time Warner, which owns 50% of Columbia House. Total E 
offers 150,000 mu.sic titles and 35,000 video titles for sale. 



QVC 



QVC .said that David Caasidy would sell a two-CD/two-cassette set exclu- 
sively on its cable TV shopping network June 
18. 'The set, on Slamajama Records, includes 
his latest album, "Old Trick, New Dog," and 
"David Cassidy's Partridge Flamily Favorites" 
and is priced at $18 for the CDs and $15 for the 
tapes. At retail, the titles are available individually but not as a two- 
album value-priced set The P&rtridge Family title includes three songs 
never before released. 

CAPITOL RECORDS says consumers who buy Bonnie Raitt's new album, 
"I-'undamental," at a Tower Records store or on the retailer's World 
Wide Web site will receive a bonus limited-edition CD-ROM. The disc, 
which uses a2b's online music technology, contains interviews, a video, 
and three tracks not on the album: "Feels Like Home," with Randy 
Newman; "Cold, Cold, Cold," with Little Feat; and "I'm Gonna Move To 
The Outskirts Of Town," with Ruth Brown (Billboard Bulletin, June 
10). 

ELECTRIC FETUS, the Minneapolis-based music retailer and wholesaler, 
celebrated its 30th birthday this month by selling all music and mer- 
chandise at 20% off. It alsio gave away commemorative T-shirts and an 
exclusive, not-for-.sale compilation of music from both 1968 (the year 
the store opened) and 1998. The store also .sponsored the KQ Blues Fest 
at Midway Stadium, which featured Corey Stevens, Jimmie Vaughan, 
and RobhBn Ford. 
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R&B MARKETING MORE THAN SNIPES 

(Cmtinued from preceding page) 

Volume three, to be packaged with 
the .June ;J0 release by the Def Squad, 
will include music from Redman, 
Method Man, and a few other fourth- 
quarter-relea.se artists. 

The label is also offering con- 
sumers a chance to travel with the 
Survival of the Illest tour for a week. 
The winner will be allowed to bring 
seven friends and will be furnished 
with his or her own tour bus for the 
weeklong adv-enture. 

While Def Jam chose new music as 
its weapon of choice. Sprite and urban 
marketing firm Burrell Communica- 
tions chose nostalgia 

Since the late siunmer of 1997, the 
soft drink company has run a series 
of commercials influenced by key 
scenes in the classic 1980s hip-hop 
movie "Wild Style." The commercials 
star current artists like Columbia 
Records' Nas, Noo Trybe/Virgin 




Front and back of Gang Starr MetroCard 



Records America's AZ, EastWest's 
Missy Elliott, and Universal's Lost 
Boyz. 

"We basically thought back to the 
roots of hip-hop and w'hat kinds of 
things ingratiate as with the culture," 
says Stanley Yorker, creative director 
at Burrell, about the idea to emulate 
"Wild Style." 

"The same way the groups were in 
those [original] scenes, we tried to 
find [current] artists who had the 




'Ragtime': The Album. The release of the RCA Victor Broadway cast recording of 
the Tony Award-winning "Ragtime: The Musical" was celebrated with an irvstore 
event at ttie Virgin Megastore in New York's Times Square. Shown seated, from 
left, are "Ragtime" stars Brian Stokes Mitcfietl, Peter Friedman, Marin Mazzie, 
Audra McDonald (who won the Tony for featured actress in a musical), and Mark 
Jacoby and the Tony-winning creators of the score, Stephen Flaherty (music) and 
Lynn Ahrens (lyrics). Standing, from left, are Helene Gurin, sales representative, 
BMG Distribution; Amy McGuire. assistant to RCA Victor VP of marketing Joe Moz- 
ian; Liz Glinert, classk^ and jazz specialist, BMG Distributkin: Keith Hurd, director 
of promotk)ns, East Coast, Livent U.S.; Larry Feldslein, sales manager. New York 
branch, BMG Distribution; Mozian; Dan Tower, field marketing rep, BMG Distribu- 
tion; Nicole Dean, marketing manager, soundtracks and Broadway. RCA Victor; 
Andy Moreno, marketing coordinator, Virgin Megastore Times Square; John Con- 
way, marketing managet. BMG Distribution; Bill Rosenfield. VP of A&R. Broadway 
soundtracks, RCA Victor; and Rich Zubrod. GM. Virgin Megastore Times Square. 



EXECUTIVE TURNTABLE 



DISTRIBUTION. The Alternative Dis- 
tribution Alliance in Burbank, Calif., 
promotes David Orleans to national 
marketing director. He was West 
Coast sales manager. 

K-tel International (USA) in Min- 
neapolis appoints David Sinykin 
director of marketing. He was direc- 
tor of account services at the Toushin 
Adrertising Agency. 

HOME VIDEO. Heather Hinkel is 

named executive coordinator of the 
Video Industry AIDS Action Com- 
mittee in Los Angeles. She was exec- 
utive assistant to the VP of publicity 
at LIVE Entertainment 

MUSIC VIDEO. MTV Networks in 
Santa Monica, Calif., names Lois 
Clark Curren senior VP of music 
development and promotes John 
Miller to senior VP of original series, 
Todd Phillips to VP of communica- 
tions, and Vanessa Reyes to director 




of communications. They were, 
respectiwly, an independent produc- 
er for Columbia TriStar Television, 
VP of original programming and 
.series development, director of com- 
munications, and manager of com- 
munications. 

MTV in New York promotes Paul 
DeBenedittis to VP of scheduling. 
He wa-s director of scheduling. 

RETAIL Eric Keil is promoted to VP 
of purchasing at Compact Disc World 
in South Plainfield, N.J. He was head 
buyer. 



same relationship," saj-s Reginald Jol- 
ley, art director at Burrell. 

In the first commercial, Nas and 
AZ, who were among the artists on 
"The Firm — The Album," played the 
role of veteran brother act Double 
Trouble. For the second commercial, 
the Lost Boyz re-enacted the roles of 
the Fantastic Four, and Grandmaster 
Flash and breakdancer Crazy Legs 
reprised their roles from the movie. 

In the third installment. Grand 
Master Caz and Whipper Whip 
reprised their earlier roles in a bas- 
ketball court battle .scene, with Elliott 
re-enacting the role of the female MC 
who summarizes the plot. NBA play- 
ers Kobie Bryant and Tim Duncan 
also guest-starred in the segment 

KEEP THEM CREDIBLE 

The e.xecutives at Bun-ell say their 
concept in making hip-hop-oriented 
commercials is different because they 
keep the artists within their element 

"We keep them credible," says 
Yorker "Before us, everybody tried 
to put rap in their commercials. They 
had the Pillsbury dough boy rapping, 
Barney Rubble and Fred Flintstone, 
but frap] was never used well. It was 
exploited rather than celebrated and 
promoted. We promote it as a culture 
rather than use it as a faddish thing." 

Says Jolley, "We never put [the 
artLsts] in a wack position because 
Sprite is about being yourselves. 
That's what obey your thirst is about 
being true to jTOrself." 

For Rawkus Records, staying true 
toitselfmeanta magazine cover story 
about its primarily vinyl operation. 
The label was profiled in the 
March/April issue of Stress maga- 
zine, and Rawkus offered a playable 
vinyl record of an unreleased single 
as part of the magazine cover. 

"We had a hot .single that couldn't 
be released due to [sample clear- 
ance] restrictions, and [Stress] 
offered a way to still get the single 
out to the public," says Black Shawn, 
head of publicity and marketing at 
Rawkus. 

"People might see it as a flim.sy 
type of vinyl, but you can really 
scratch on it Maybe people will keep 
it as a collector's item," Shawn adds. 

The single was "Definition" by 
Rawkus act BlackStar, and Stress 
printed 50,000 issues that included 
the vinyl. "We wanted to do some- 
thing agairust the grain," says Clyde 
Valentin, senior editor at Stress mag- 
azine, about the decision to include 
the vinyl. "Instead of going with a 
personality-driven [cover], we said, 
'Let's go with an entity.' And Rawkus 
puts out vinyl, so we said, 'Let's put 
some vinyl on the cover' " 

The magazine was on newsstands 
through mid-June. 
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A2B'S INCLUSIVE ONLINE BIZ 

(Continued from page 67) 



among other things pulled Duran 
Duran inventory from their stores. 
Since that incident, label executives 
generally try to include a music mer- 
chant as part of their Internet pro- 
motions. 

Miller says that a2b has been "de- 
signed with the cooperation and the 
input of a vt!ry broad cross section of 
important music industry policy- 
makers," including those from rec- 
ord labels, ret^l, performing right 
societies, and radio, as well as art- 
ists. 

Working with BMG marketing 
executive Kevin Conroy, the compa- 
ny did its first transaction with 
RCA Records, which inwlved down- 
loading a song from the Verve Pipe 



that was not on the album. RCA 
tapped N2K and Trans World 
Entertainment to handle the retail 
component of the promotion, Miller 
reports. After that, RCA did a pro- 
motion for SWV that included 
Camelot Music. 

In each instance, when a con- 
sumer downloaded the track, he or 
she got a discount coupon that could 
be redeemed at either of the retail- 
ers. "All the parties were promoting 
each other," says Miller. 

David Fitch, senior VP of sales at 
RCA, says that in setting up the 
promotion, the label didn't expect 
the actual selling component to gen- 
erate a huge volume. "But we were 
able to extract a lot of press and got 



BUYING TRENDS 

(Continued from page 67) 

of all those polled are college 
grads. 

As for radio preferences, the 
largest group of USA Today read- 
ers are rock listeners (20.1%), but 
those people are 19.7% of the sur- 
vey population, so the result isn't 
surprising. What is more significant 
is that R&B radio fans are 11.4% of 
the readers, although only 8.7% of 
the total surveyed. Listeners of 
news-talk/sports formats, who 
make up only 6.7% of all those sur- 
veyed, are also avid readers (10.8%), 
as you would expect. 

Where do USA Today readers 
shop for music? In general, they are 
most likely to buy records at a large 
chain (27%, compared with 23% of 
the whole population) or a small 
chain or indie (14.7%, compared 
with 11.8%). Looking at the 
specifics, you can see that the mall- 
based Camelot scores well with 
these readers. Its share of USA 
readers is only 4.9%, but that is sig- 
nificantly higher than its 3.4% share 
of all those who shop for music. 

Next, let's take a look at the local 
daily newspaper, which is found in 
almost every decent-sized city in 
the U.S., from The Bangor Daily 
News in Maine to The San Diego 
Tribune in California. Demograph- 
ically, the most enthusiastic readers 
of these dailies are the oldest con- 
sumers (not a good sign for the 
newspaper industry). Males 45-54 
are 11.9% of the papers' readership 
and only 9.8% of the population. 
Females 45-54 are 12% of the read- 
ers and 10.2% of all those polled. 
Regionally, the raid-Atlantic holds 
15.5% of the daily readers and just 
14.3% of the population. 

Those who read dailies can't seem 
to get enough of the news because 
8.2% are devotees of news-talk/ 
sports radio formats, which attract 
just 6.7% of all those polled. 

Looking at their TV music video 
preferences, you find that 16.9% of 
local daily readers are MTV watch- 
ers, but that is not so significant 
because viewers of that network are 
16.4% of all those polled. What is 
more noteworthy is that 11.7% of 
the daily readers watch TNN, which 
is seen by 10.7% of the total, and 



that 10.5% watch BET, which is 
seen by 9.6% of the total. 

As for retail choices, daily read- 
ers like buying music at discount 
department stores (15.5%), which 
pull in 14.8% of the total. Checking 
out the specifics, you find that three 
chain.s — Tower, Target, and 
Kmart — all have music-buying 
shares of the daily-paper readers 
that are 0.3 percentage points high- 
er than the chains' shares of the 
total population. 

Strategic also asked people if 
they read local Sunday newspapers. 
Men and women are pretty equal 
here. The most interesting statistic 
is that females 45-54 are 11.3% of 
Sunday readers. Regionally, there 
are no meaningful variances. 

And, in radio formats the story's 
the same as for the daily readers. 
Some 7.7% of Sunday paper buy- 
ers listen to news-talk/sports sta- 
tions. In video viewing, 10.5% of 
the Sunday readers like BET, and 
17% watch MTV 

The most striking statistic in 
retail preferences is that 9.7% of 
Sunday readers buy their music in 
electronics stores, which attract 
8.6% of all purchasers. And elec- 
tronics retailer Best Buy is the mu- 
sic choice of 6.5% of Sunday read- 
ers, but just 5.7% of all those polled. 

Finally, the researchers asked 
about weekly free arts and entertain- 
ment publications, which are found in 
most large and medium-sized cities. 
The most significant results are that 
15.1% of females 35-44 read these 
papers, although they are only 13.3% 
of the total, and that 13.7% of males 
25-34 are readers, while making up 
12.7% of the population. 

Arts and entertainment readers 
are rock radio listeners (23.2%, vs. 
19.7% of all those polled). They 
watch MTV (18.8%) and VHI 
(14.8%). And they shop in greater 
proportion than their overall num- 
bers at small chains and indies 
(14.5%) and at record superstores 
(10.1%), which attract just 6.5% of 
the population. Tower, whose ads are 
often found in these papers, draws 
6% of arts and entertainment read- 
ers but has a 3.8% share overall. 



marketing information on all the 
consumers who downloaded the 
songs, via collecting their E-mail 
addresses. 

In each instance, a couple thou- 
sand people downloaded the songs. 
Sales were minimal; less than a box 
of albums were sold for each. Fitch 
reports. In doing the promotion. 
Fitch says, "I didn't want to havie a 
Duran Duran problem, so I had to 
make the promotion available to 
brick-and-mortar merchants." 

Last month, a2b did a promotion 
with Atlantic Records for the new 
Tori Amos album, "from the choir- 
girl hotel." In that promotion, "we 
took the model we employed with 
the Verve Pipe and stood it on its 
head," Miller explains. "We said. 



'Let's use the download to sell rec- 
ords." Instead of giving out a 
coupon, let's get them to preorder 
the album." In the promotion, 
which partnered a2b with Tower 
Records/Video online, consumers 
who wanted the song had to pre- 
order the album from Tower, which 
then gave out a code that allowed 
them to go to tori.com and get a 
free download of the song. 

Miller declines to specify what 
a2b's services cost. "When some- 
thing gets .sold, we take a small piece 
of the transaction, and it is different 
in each case." 

In marketing music over the In- 
ternet, a2b works closely with a New 
York-based company called Electric 
Artists, which is owned by Ken 



Krasner and Mark Schiller. A2b has 
an exclusive relationship with Elec- 
tric Artists, which "helps us conceive 
and execute all promotions .so that we 
not only consider retail but include 
them as a fundamental part of every 
offer we make today." 

He says that providing marketing 
services to labels is "important so 
that all the participants can under- 
stand what the consumer expects, 
will tolerate, and someday demand 
[from Internet-based transactions]. 
Right now, we think it is incumbent 
upon us to take part in the market- 
ing role. As people understand bet- 
ter what consumers want to do with 
digital downloads, then our mar- 
keting role might become less 
important." 



great service 



■a 




800-736-3640 

www.pconestop.com 
fax: 805-583-3005 



PACIFIC COAST 




Pacific Coast One-Stop 

45 West Easy Street 
Simi Valley, CA 93065 



BILLBOARD JUNE 27. 1998 



69 




Merchants & Marketing 



r 



SOUTHWEST WHOLESALE 



1 



WEA's Catalog Strategy: More 
Promotioos, Higher Retoro Rates 

We 




NEW ACCOUNTS «All: 

800-275-4799 

UNSURPASSED SERVICE! 
COMPUTERIZED CATALOC J 
INTERNET FULFILLMENT I 
WEEKLY MAILER \ 
CREAT IMPORT SELECTION | 
EXCELLENT FILLS ^ 
OVER 170,000 SELECTIONS ' 
POSTERS & PROMOS 




RETAIL! 
TRACK 

by Ed Chrlstman I 



EA HAS realigned its catalog 
marketing effort* by moving toward 
programs that encourage purchases 
more frequently and in smaller quan- 
tities, a trend that has been promoted 
by many of the large music merchants 
that have embraced just-in-time 
inventory replenishment. 

In a June 5 letter to accounts 
obtained by Billboard, WEA estab- 
lished a best-sellers list of catalog 
titles, which numbers about 400 
albums, sources 
say WEA vpill 
now make those 
titles available 
one week a 
month, every 
month, for the 
remainder of the 
year. Front-line 
CDs and cas- 
settes will carry a 5% buy-in dis- 
count, while Super Saver CDs on the 
list will have a 7% discount. Previ- 
ously, WEA ran three catalog sales 
promotions a jear, the discounts were 
slightly less, depending on the time 
of the year. 

Retailers contacted by Billboard 
appear to unanimously endorse this 
aspect of WEA's policy. What they 
appear divided on is the policy's sec- 
ond component, in which the returns 
penalty on CDs on the company's 
best-sellers list goes from 5% to 25%, 
effective July 6. For retailers — who 
get a buy-in credit of 0.7% on each 
unit purchased — that means that the 
break-even goes to 2.8%, as opposed 
to the previous break-even of 14%. Fbr 
wholesalers — ^who get a credit of 0.9% 



for each unit purchased — the break- 
eren is reduced from 18% to 3.6.% 

Jerry Kamilar, director of music 
purchasing at Albany, N.Y.-based 
Trans World Entertainment, saj-s his 
company has no problem with the 
WEA changes. "We fully support 
things like this that allow us to make 
smaUer buj^s on a more frequent basis 
and still have price reductions," he 
says. "Things like this create a need 
for us to be better buyers so as to 
avoid paying 
penalties. In 
H fact, we have 
Bj asked for deep- 
■B er discounts for 
I I purchasing on a 
[ I one-way basis." 

On the other 
hand, another 
merchant says 
that while he likes the front end of the 
WEA announcement — which allows 
for more frequent purchases at a 
higher discount — the back-end 
adjustment to the returns penalty cre- 
ates a price increase. 

"Even if I keep my returns under 
2.8% , I am .still paying a higher penal- 
ty on the returns I make," he says. "It 
means I am not being as rewarded as I 
once was for buying more efficiently" 
WEA executives were una\'ailable 
for comment. But the policy letter 
says the best-sellers list "contains 
many of the most successful albums 
in the history of the music business, 
and as such, they represent the core 
of most stores' basic catalog stock We 
believe these are titles that should al- 
(Continued on page 72) 
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Rockabilly Forefather Charlie Feathers Gets Revenant Releases 



GkT with IT: Chariie Feathers Ls 

one of those musicians who's more 
famous for being legemlai-y than any- 
thing else. Well-known among rocka- 
billy aficionados and European col- 
lectors, his original '50s recordings 
— the material upon which his repu- 
tation is based — have been hard to 
come by in the IIS. That is. until now. 

On July 21 , Kevenant Recoi-ds. the 
wonderful Nashville-based label oper- 
ated by guitarist-collector John 
Fahey. will release "Get With It; 
Essential Recordings," a 42-traek, 
tW'O-CD compilation of classic '.50s sin- 
gles and unix'Ie:i.sed demos and alter- 
nates by Feathei-s. Rockabilly freaks 
will say. "About dang time!" 

Feathers, who was born in 1932 in 
Myrtle, Miss., may have invented 
rockabilly. M lea.st, that's what he has 
boasted in numerous interviews over 
the years. Even the best-equipped 
scholars haven't Iteen able to vei'ify 
his claims, but everyone agrees that 
Feathei's is a formidable figinv in the 
style. 

He's a true American primitive 
geniu.s. Schoolefl in guitar by the late 
lilucsmati ,Iuniur KImbruugh, who 
lived in nearby Holly Sjirings, Mtss., 
l eathei-s lifted off his career in nea)'- 
by Memphis. He has claimefl he re- 
corded tile fii*st version of his rocka- 
billy classic "Tongue Tied .lill" in 
1949, i/ears liefoi"e Elvis Presley 
iX'leiL^ed his fij^it Sun Uecoixis single. 
WHiile that statement's wracity has 
never lieen detennined, it's true that 
Feathers him.self recorded at Sun as 
early as iy,">5 and receiwd co-writing 
credit tm an early Presley single, "I 
Forgot To Remember To Forget." 

What the world knows for siu-e is 
that Featliers cut .some of the tastiest 
rockabilly singles ever w-a.\e<l for Flip, 




by Chris Morris 

Sun, Meteor, and King during the 
'.'jOs. One of the most countrified of 
early rock'n'roll performers, he hic- 
cuped through such timeless self- 
penned numbers as "Tongue Tied 
.Jill," "Bottle To The Baby," "Can't 
Hardly Stand It," and the unsur- 
passable "One Hand Loose." 

Despite ill health. Feathers has 
maintained a career into the '90s-— he 
cut an album with producer Ben 
Vaughn for Elektra's short-lived 
"American Explorer" series in 
1990 — but his original sides have 
largely been available on Euro|iean 
CD relcajies of dubious legality. 

However, Revenant views Feathers 
as a latter-day analogue to such "raw 
nuLsic" talents iis Dock Boggs, whase 
'20s I'ecords the label reissued on a 
l>eautiful set earlier this year (liill- 
iKwrd, Dec. i:i, 1!I97). The lalx'l is rid- 
ing to the i-e.scue and is giving Feath- 
ei"s the Cadillac treatment. 

The first CD in the Feathei-s col- 
lection brings together 21 fantastic 
singles I'eleased between 19.5.5 and 
191)2. The real treat is the set's .sec- 
ond disc, which features 21 uni.ssued 
sides — mostly legendary Feathers 
demos. A big bonus is the first 
appearance on CD of two 19(i9 tracks 
by Feathers and Kimbrough that 
originally came out on a limited-edi- 
tion 78(\x's. reallv!)on RevT?nant latol 
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manager Dean Blackwood's eollec- 
l()r-oriented impiint Perfect Itecords. 
"Get With It" comes with a 48-page 
booklet, with notes by a .stunning line- 
up of writers: Colin Escott, Peter 
Guralnick, Nick Tosches, and Mem- 
phis producer-musician Jim Dickin- 
son. 

If you're down in Memphis town 
.July 11, you can roll by retailer 
Shangii-la Records and meet the man 
him.self: Feathers will be doing an in- 
store to launch of "Get With It." 

DnA QUICK HITS CONTINUED: 
Here are a few extra product notes 
from the recent Distribution North 
America Convention in Sacramento, 
Calif.: Orbison Records in Nashville 
will initiate an "authorized bootleg" 



series devoted to concert material by 
the late Roy Orbison, according to 
Barbara Orbison, the singer's widow 
and the label's head . . . Canadian jazz 
label .Justin Time Records releases a 
Miles Davis tribute, "Selim Sivad," 
by the World Saxophone Quartet 
with guest Jack DeJohnette on 
Tuesday (23) . . . K Records in 
Olympia, Wash., will i.s.sue a one-off 
EP or album by the Jon Spencer 
Blues Explosion and an acoustic-ori- 
ented album by Beck in early 1999 
. . . Putumayo World Music will 
release its first home video and DVD, 
"Celtic Tide.s," Sept. 29, after it gets 
a broadca.st airing on the Bra\x> cable 
network ... On July 28, Douglas 
Music drops "Jazzonia," a stunning 
hip-hop/jazz-\walese hybrid co-pro- 



duced by Alan Douglas and the peri- 
patetic Bill Laswell. 

Flag waving: The Chapel Hill, 
N.C., band Hobex gets into the soul 
groove in a major way on itJ5 first full- 
length album, "Back In The '90s," 
issued on its own Phrex Records 
imprint. 

The trio's funky direction repre- 
sents a departure for its singer-gui- 
tarist, Greg Humphreys, who for- 
merly led the much-prized Chapel 
Hill pop band Dillon Fence. 

"J am sort of a soul freak," says 
Humphreys. "Back in high school, 
when I was first getting into music, 
I'd grown up with my dad's record 
collection ... I listened to his Kay 
(Cmitiimed on next page) 
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RETAIL TRACK 

(Continued from pane TO) 

ways be in stock and should never be 
returned." 

Meanwhile, return charges on the 
top 100 cassette titles in WEA's 
best-seller list stay the same. For 
retailers, that's a 1.6% credit and a 
10% penalty, carrying a break-even 
of 16%. Wholesalers get a 2% cred- 
it on buy-ins and a 10% penalty 
charge on returns, with a break- 
even of 20%. 



U HANGING TIMES: Reacting to 
the marketplace, Columbia Hou.se has 
started a new record club. Play ft-om 
Columbia Hou.se, which changes the 
way it markets music to members. 
Since record dubs came into existence, 
the backbone of their marketing has 
been a concept called negative options. 
In that strategj; members get a notifi- 
cation every month .saying they will 
recei\'e a ceitain selection imless they 
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decline it, usually by retiuiiing a card. 

The new club eschews that mar- 
keting approach and instead em- 
braces a |:x)siti\'e-option appniach that 
lets members place orders only when 
they want. 

Columbia House CEO Richard 
Wolter says the negative-option 
scheme has been used since the 1920s 
and isn't in tune with the times. 
Today's customer is more likely Ui buy 
at home: hence, the new strategy. 

"The negative option," Wolter says, 
"is not convenient. It leads to member 
fatigue and member atti'ition. Today, 
you have to give the consumer a com- 
[lelling rciison to buy" Wolter says he 
i)elieves the positiw-option approach 
will supply the compelling reason. 

Making tracks: At the Mer- 
cury Records sales department. Mid- 
west regional .sales director Jim Sal- 
iby has been promoted to senior 
director of national accounts. Replac- 
ing him is Kctrena Scoggins, who 
previously was the label's national 
m;mager of lu'bim independent stores. 



INDEPENDENTS 

(Contniued from jtrecediiig page) 

Charles albums, and I started really 
getting into ,Iames Brown." 

But Humphreys, who also cites 
such inlluences as Manin Gaye, Ste- 
vie Wonder, and Curtis .Mayfield, 
moved in a modern rock direction 
with Dillon Fence, which released 
three albums and four EPs between 
1989-1994 on Carrboro. N.C.-based 
Mammoth Records (now part of the 
Disney music family). 

"[The soul sound] never felt quite 
right in Dillon Fence," Humphreys 
saj's. "I felt it was something I had to 
try ... I wanted to play something 
that gave me strength." 

Recruiting bassist Andy Ware 
fi om Grover and drummer Steve 
Hill from the Raleigh, N.C., group 
Johnny Quest, Humphreys started 
moving in his cuiTent soulful direc- 
tion on the 1996 EP "The Payback." 
On "Back In The '90s," the group 
essays a full-blown soul style, aug- 
mented by a complement of horn 
players and the gutsy Atlanta key- 
hoard player Brandon Bush. Top 
tracks include the title cut, "Groove 
Baby," "Windows," and "Onto Some- 
thing," all of which e.\hibit an irre- 
sistibly danceable, highly authentic 
I>op-!soul sound. 

Humphre.vs has been keeping busy 
outside of Hobex: he performs regu- 
larly with Jimbo .Mathus & His 
Knockdown Society, the spinoff 
group of the Squirrel Nut Zippers 
fronted by guitai-ist Mathus. Hobex's 
touring iictivities are momentarily on 
hold because of injuries suffered by 
Hill in a recent car accident, but 
Humphreys has been playing some 
solo dates in the Southeast. 

To the bandleader's delight, his 
group has been getting some region- 
al airplay: He notes that the hip- 
swinging "Groove' Baby" was picked 
up by top 40 WDCG (G105) Raleigh, 
and that "they were playing it .50 
times a week!" 
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3 


3 


METALLICAA METALLICA 


357 


4 


4 


BOB MARLEY AND THE WAILERS A' LEGEND 




5 


6 


BEASTIE BOYSA= LICENSED TO ILL 

D[ ( l/'M hi" ,''.^b -TUfiV ^7,98 tfl' '. 1-98 ' 


350 




5 


FRANK SINATRA A FRANK SINATRA'S GREATEST HITS! 

REPRISE 227J V/fiR\ER BROS, (7.98/11.981 


30 


7 


1 


DAVE MATTHEWS BANDA' CRASH 

RCA bt'iC-i " i 




1 


9 


CELINE DION A ' FALLING INTO YOU 

650 VL s C i7L-i . t PiC 1 10.96 EQ^ 1 7.981 




9 


10 


JIMMYBUFFETTA" SONGS YOU KNOW BY HEART 

MCA &633' [7 98'1 1 ,9B) 




10 


8 


JAMES TAYLOR A" GREATEST HITS 

WARNEH BK'JS il 13* |7.9&'1 1.98) 


399 


11 


12 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 

CAPIICL ■ U-CAP[TOi. 1 10 98.'L5,SS: 




12 


13 


PINK FLOYD A ' DARK SIDE OF THE MOON 

CAPITOl 46001 •,EMI-CWITOt (9.9fli'15.981 


1108 


13 


11 


JEWEL A" PIECES OF YOU 

ATLANTIC f.^~r 'AG '.'j (S 




14 


23 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL, 1 


256 


IS 


16 


METALLICAA .,.AND JUSTICE FOR ALL 


428 


16 


IS 


LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS 


165 


17 


14 


GUNS N' ROSES A APPETITE FOR DESTRUCTION 


368 


18 


1.^ 


ALANIS MORISSETTEA' JAGGED LITTLE PILL 


155 


19 


2' 


JIMI HENDRIX A'^ THE ULTIMATE EXPERIENCE 


231 


20 


19 


PINK FLOYD A- THE WALL 


480 


21 


21 


THE WALLFLOWERS A' BRINGING DOWN THE HORSE 

, j - .'f .6.98) BB 


102 


22 


17 


FRANK SINATRA THE BEST OF THE CAPITOL YEARS 

C>lPr ^ 1 ■'■fiTOL ! 10 5 38i 




23 


20 


FLEETWOOD MAC A* GREATEST HITS 

WAfiNtri bROS ^^SOI (9.9El''16-9fl) 


305 


24 


25 


VAN MORRISON A ' THE BEST OF VAN MORRISON 

PCLVDOR B'l;'' '^sM 30,96 tQ 17 981 




25 


26 


SARAH MCLACHLANA' FUMBLING TOWARDS ECSTASY 

NETTWERK, 1.-' ' ■, 4R'$TA(10.98l'15.^}|ni 




26 


24 


2PACA- ALLEYEZONME 


118 


27 


29 


VARIOUS ARTISTS A JOCK JAMS VOL. 1 


1 jl 


21 


28 


SHANIATWAINA" THE WOMAN IN ME 

y.RCUR'"' 'nA.SHvLLE) (10.98 EQ'I6 981 


172 


29 


30 


TOM PETTY AND THE HEARTBREAKERS A* GREATEST HITS 




30 


32 


SUBLIME • 40 01. TO FREEDOM 

ALLtV ; li7: K'r.i .7 93 ].) 98) Q 


82 


31 


27 


DAVE MATTHEWS BANDA' UNDER THE TABLE AND DREAMING 




32 


34 


METALLICAA' LOAD 

ELESTRA 6i ' ■ ' ;.["o 10 98''!6,9S] 


' 1 


33 


36 


METAUICAA* RIDE THE LIGHTNING 

VtrjiAHOKCL'LLtf.lRA tOii9b'E£G llO.'^tii'l t,96) 


380 


34 


35 


AC/DC A" BACK IN BLACK 

AT( ANTIC 9?i ^ ''' 1 ' 1 1.' ^H' * t ^Hf 


221 


35 


37 


METALLICAA' MASTER OF PUPPETS 

tLE^TRA ' LL'^ <10.9a'16.9B) 


397 


3E 


33 


DEF LEPPARO A VAULT — GREATEST HITS 1980-1995 

VCSTDR) r ,; F)')H ,:]0 98 (Q'16 9B) 


90 


37 


40 


QUEEN A GREATEST HITS 

HOLLV^iOOC )b:255 IG 98 Ell'17 98! 


266 


3) 




MILES DAVIS A KINO OF BLUE 

oil 1 i',()^.l,", ^.4^ .7 98 E^II.96) 


24 


39 


31 


SELENA A DREAMING OF YOU 

EMI LATIN . :M . .'^'1") . ■ ID L'b )ij 9E. 


56 


40 


43 


RAGE AGAINST THE MACHINE A' EVIL EMPIRE 

EPICt7^?.1' *,nas ,',ii 


78 


41 


42 


RAGE AGAINST THE MACHINE A' RAGE AGAINST THE MACHINE 

■ • BB 


I7A 


« 


45 


MASTER P • ICE CREAM MAN 




43 


41 


EAGLES A' HELL FREEZES OVER 




44 38 


ERIC CLAPTON A THE CREAM OF ERIC CLAPTON 


53 


45 


49 


AEROSMITHA BIG ONES 


93 


4C 


44 


STEVE MILLER BAND A' GREATEST HITS 1974-78 

..• " . : ■ ■■ ■■:'[..' ')a 1 1 9ai 


353 


47 


46 


LED ZEPPELIN A' LED ZEPPELIN IV 

ArLiN-ji: , ic 981599, 


230 


41 




AC/DC A LIVE 

AiiAN'ic: 4:';.;tAG ;c9ai698i 


51 


49 


50 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

ARISTA NA&HVILlE :8801 il09&16.98 


13« 


50 




JOURNEY A JOURNEY'S GREATEST HITS 


443 



Calalog alli jiiii arc 2-yt'ar [)i(j titles that have tallen below No, 100 on The Billboard 200 or reissues of 
oldet alDums, Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Calalog Albums. • Recording Industry Assn. 01 America (RIAA) certification for sales 
of 500,000 units A RIAA certification )or sales ot 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. •Asterisk indicates vinyl LP (S available. Most tape pnces. and CD prices 
for 6MG and WEA, labels are suggested lists. Tape prices marked EQ. and all other CO prices, are equiva- 
lent prices, which are projected from wholesale prices. ■ ir>dicates past or present Heatseeker title, 
c 1998. Biliboard'BPI Communications, and SoundScan. inc. 
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E R C H A N T S 



A R K E T I N G 



Studios Retool Web Sites For Video Sales 



Waiting For Their Ship To Come In. Paramount Home Video figures to deliver 
20 million copies of "Titanic" when it docks in stores Sept 1 . Anticipating a pros- 
perous voyage, from ieft, are Paramount senior VP of marketing Michaei Arkin, 
Paramount executive sales/marketing VP Jack Kanne, writer/director/producer 
James Cameron, vice chairman of Paramount Pictures' Motion Picture Group 
Rob Friedman, and Worldwide Video president Eric Doctorow. 



BY STEVE TRAIMAN 

NEW YORK— For HoUywood, Inter- 
net selling is swelling. The success of 
this past holiday season's World Wide 
Web efforts on behalf of home \ideo 
has led to the redesign and expansion 
of most studios' online sites. 

"One of our strategies is to try to 
bridge the gap between the great the- 
atrical Web site and keep consumers 
interested when the film comes to sell- 
through," says Mike Saksa, Warner 
Home Video marketing director. On 
Oct. 13, the studio kicks off a 75th- 
anniversary promotion for its entire 
sell-through catalog. "It will be bigger 
than any sweepstakes, and we're look- 
ing at a fttll range of ideas," Saksa adds. 



As Consumers Sort Out Their Digital Options, 
Retailers Can Ose Chaos To Divx's Advantage 




THiS 



Digital chaos, divx success; div.x could 

profit from the confusion attending the arriral of this 
generation of digitized consumer electronics products, 
according to Good Guysl CEO Bob Guntz. 

Choosing from among more than a dozen high-defi- 
nition TV configurations, digital broadcast satellite, 
and DVD formats requires help, and Guntz thinks his 
stores will benefit from the chance to say a few words 
of behalf the Divx format. Currently, Good Guysl and 
Circuit City Stores — Dh x's creator and Guntz's arch- 
rival — are the only Di\TC 
retailers in the test mar- 
kets of San Francisco 
and Richmond, Va. 

"That plays into Good 
Guysl's hands — when 
you don't feel comfort- 
able taking a shopping 
cart and pulling a DVD 
plaver off the shelf," 
Guntz told The Wall 
Street Journal. In a 
wide-ranging Q&A that 

appeared in the Journal's June 15 Technology section, 
Guntz made it clear he's counting on Divx to supple- 
ment a vibrant DVD business. "DVD is already 2% of 
our sales, which is awfully nice," he said. "I thought 
it'd be more like 1%. Over time, if it is successful in tak- 
ing over for videotape, then we'll see it go to 8% or 9%. " 

Guntz ticks off the usual reasons for favoring Divx, 
plus one we hadn't heard before. Not only can the stu- 
dios charge .separate fees for 48-hour rental and out- 
right purchase, "[they] and Digital Video Express have 
the opportunity to change that pricing weekly. So if 
they want to promote something, they can promote it 
Tremendous convenience. Brings the costs down." 

Given a chance, Divx will be "extremely successful," 
Guntz told the Journal. But he admits roadblocks exist 
First, "there is a lot of animosity in the industry about 
the way Circuit City" introduced Divx without build- 
ing any grass-roots support among retailers who had 
barely digested DVD. "It is difficult for some retail- 
ers — hell, it's difficult for me — to retail a product 
where I know that two-thirds of the royalties or what- 
ever go to my biggest competitor." 

Second, Divx sho«'s few signs of winning retail sup- 
port "You know. Blockbuster and people like that don't 
like this, because it certainly won't be an enhancement 
to their sales model," Guntz continued. "I think there's 
a chance emotion will kill a good thing." Anticipating 
a DVD response to the Bay Area test he says, "I think 
you'll see some pretty predatory rental and sales 
prices." 




by Seth Goldstein 



Fifteen years from now, none of this may matter 
For Journal readers, Guntz envisioned "a huge hard 
disk somewhere in your house" that could store "a 
thousand movies" for computer or TV viewing. "Then, 
to hell with Divx." 

DvDOlNGS: Columbia TriStar has scheduled three 
flights of releases: "Swept From The Sea," "Striking 
DLstance," "Boyz N The Hixxi," and "Rivei'dance: Live 
From NYC" will be released July 14; "Truth Or Con- 
sequences," "Scream- 
ers," "Mary Shelley's 
Frankenstein," and 
"The Juror" will come 
July 28; and "Pegg>' Sue 
Got Married," "Star- 
man," and the 30th an- 
niversary, remastered 
edition of "Oliverl" will 
debut Aug. 11. All are 
$24.95 suggested list 

Meanwhile, the stu- 
dio's output has received 
two thumbs up from Stereophile Guide To Home The- 
ater, which evaluated se\eral dozen movies in its July/ 
August issue. Stereopliile calls Columbia's titles "what 
a film should look and sound like. The care invested 
. . . cannot be o\erlooked." Its one criticism: Columbia, 
along with Disney, charges "premium prices" that 
could stifle DVD's acceptance. The magazine credits 
Warner "for its rapid release of many titles, the num- 
her of which has been just as important to the format's 
early visibility." 

Anchor Bay Entertainment has seven titles for June 
30; "The Exterminator," "Raw Deal," "Vigilante," 
"Daughters Of Darkness," "Prime Suspect I," "Prime 
Suspect II," and "Moll Flanders." Due July 7 are "The 
Lion Of The De.sert," "The Message," "Zombie," and 
"Q— The Winged Serpent" All are $29.99 list. 

New Line Home Video ships "Wag The Dog" on July 
28, "The Wedding Singer" (including five karaoke 
songs) Aug. 4, "Mr. Nice Guy" Aug. 11, and "The Big 
Lebowski" Sept. 29. Prices range from $24.95 to 
$29.95 . . . MGM Home Entertainment deUrers "Doc- 
tor Zhivago," "For A Few Dollars More," "The Great 
Train Robbery," and "How The West Was Won" July 
28. The studio is also repackaging earlier releases 
"Forbidden Planet," "Midnight Cowboy," "Raging 
Bull," and "Rain Man" in Amaray keeper cases. All 
titles are $24.98 . . . Vivid Interactive's "Bad Wives" 
has been nominated for five awards to be given by 
Adult Video News during the Video Software Dealers 
Assn. convention July 8-1 1 in Las Vegas. 



Warner is continuing its site dedi- 
cated to DVD. But after last year's big 
push for the new format the studio is 
shifting to a more balanced approach 
with VHS. Day-and-date release for 
both formats is key, such as with the 
25th-anni\ersarj' rerelease this month 
of the Bruce Lee film "Enter The 
Dragon" and a silver celebration for 
"The Elxoreist" in August 

"The DVD version of 'Dragon' will 
hare some exclusive home mo%ies of 
Bruce with an introduction by his 
widow, Linda Lee Caldwell," Saksa 
notes. "For 'The Exorcist' on DVD, 
director William Friedkin has added 
some extra footage never before seen 
and a 49-minute documentary pro- 
duced by Warner and the BBC." 

Meanwhile, 20th Century Fox 
Home Entertainment is pulling out all 
the promotional stops on its dedicated 
"Anastasia" Web site that went active 
just prior to the video's April 28 
release at $26.98 .suggested list. "As 
the first fully animated, full-length 
theatrical release from Fox, we want- 
ed to bring the 'Anastasia' excitement 
to the Web," explains Samantha Levy, 
associate producer of Fox Online 
Marketing. 

"We've set up a user-friendly ani- 
mation school using new flash tech- 
nologies so that kids and their par- 
ents can become animation ex|)erts to 
draw and color the characters and 
then download as printouts," Levy 
adds. "They can make a Bartok the 
Bat mobile or a crown for Anastasia. 
There's also a digital diaiy that kids 
can download to their PC and share 
their thoughts with the characters." 

Fox has made sure to include its 



consumer-product partners. "We see 
the tie-ins as great opportunities to 
expose the rebates and offers with 
Alamo Rent-A-Car, Continental Air- 
lines, Denny's Restaurants, Ramada 
Inns, and Plaza hotels," Levy says. 
"On our own site, we're also promot- 
ing a $5 rebate with the purchase of 
our 'Shirley Temple Sing-Along' or 
one of four other titles." 

When the $19.98 "Home Alone 3" 
arrived June 2, Fox had a dedicated 
Web site ready to take visitors 
through a virtual house. Among the 
site's games and activities: In Your 
Face, which matches heroes against 
villains; the Boobytrap Blitz, with 
paint-ball and boxing games; and the 
Secret Spy Kit, in which household 
items are used to repel villains. 

Online tie-ins include a $150,000 
Win a Home sweepstakes that also 
features Honda dirt bikes, Packard 
Bell computers, Robotix robots, and 
Tyco Mutator toys. 

"We're hot-linked to the Packard 
Bell site, where there are many inter- 
active features, including games and 
activities, as well as safety and priva- 
cy tips for kids and parents," Le\^' 
says. Fox is also offering up to $6 in 
rebates w ith the purchase of the 
"Home Alone" and "Home Alone 2" 
videos. 

Universal Studios Home Video 
senior marketing VP Charlie Katz 
points to the company's fourth-quar- 
ter Web marketing success for "Liar, 
Liar," which was enhanced with 
media buys on the Cartoon Network 
and the USA Network's "Up All 
Night" program. For "The Lost 
(Continiwd on page 75) 



Studios Examine E-Gominerce 



NEW YORK— For the home video 
industry, right now the Internet exists 
to promote video sales in stores. But 
here and there, E-commeree — selling 
videos on the World Wide Web — is 
starting to take hoM. 

Several studios are deeply into E- 
commerce, and others are testing the 
waters. All agree it's complementarj' 
to the retail effort Meanwhile, the cash 
is beginning to flow: 

"Our Web site direction changed in 
two w^ this past January;" s^ Mike 
Saksa, Warner Home Video marketing 
director. "We're new committed 50% to 
promotion and 60% to E-commerce for 
direct sales." 

Warner's goal is to get as many of its 
own and distiibuted catalog titles us 
possible online — 2,000 by mid-June and 
3,000 to 4,000 by the fourth quarter. 
"We will never undercut retail prices," 
Saksa says, "and we see the m^jor ben- 
efit as offering obscure titles that may 
not be available at retail. Consumers 
pay full suggested retail price, plus a 
modest shipping and handling fee, so 
it's mainly for the convenience of not 
having to shop around." 

At Rk Ifome Entertainment "wB\e 
been acfcely selling on the Wfeb since last 
August through the Fox Online Store 
with the 'Star Wfers Trilogy Special Edi- 



tion' set" says Samantha Levy; associate 
producer at Fbx Online Marketing. She 
envisions E-commerce as a w^' to high- 
light "our classic branding. There is a 
niche, with consumer convenience and 
acces,sibilit^' as the dual focus." 

The studio has about 600 titles avail- 
able and expects to have its full catalog 
of 1,300 available for the fourth quar- 
ter. Also, the Fox Online Store is mak- 
ing Fox Interactive CD-ROM video and 
PC games available. "Our goal is to 
complement the efforts of retailers," 
Levy says. "The m^or objective is to 
promote our deep catalog that most 
retail outlets can't carry." 

Columbia TriStar tested E-com- 
merce sales last fall through the Sony 
Online site, saj^s Tracy Colona, mar- 
keting and advertising executive direc- 
tor "We're evaluating the results. We 
certainly expect to be more into Web 
sales in the future." 

Caution rules elsewhere. "We're tak- 
ing a long, hard look at our basic phi- 
losophy related to selling online," says 
Max Goldberg, promotions VP for 
Buena Vista Home Entertainment. 
After a trial run, "there are no plans 
for anymore E-commerce activity at 
this time," says Universal Studios 
seraor VP of marketing Charlie Katz. 

STEVE TRAIMAN 
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Paramount Sets Course 
For Teens With 'Titanic' 



'Titanic notes: Teenage 
girls usually aren't a big target 
audience for video vendors, except 
in the case of "Titanic." They're the 
ones who went to see the movie 
nine or 10 times. 

As a result, intent-to-purchase 
percentages among this group 
must be off the charts, and Para- 
mount Home Video will be going 
after these swooning teens who 
can't get enough of Jack and Rose's 
doomed romance. 

As part of the msyor print and 
TV ad campaign, the 
studio has teamed up 
with Seventeen maga- 
zine, which will feature 
the video release in its 
September issue, ac- 
cording to Paramount 
VP of marketing Mi- 
chael Arkin. 

The back-to-sehool 
issue will feature an 
eight-page "Titanic" 
supplement, complete 
with a pull-out poster. It 
will also have a "Titanic" 
trivia quiz and other 
related features and photos. The 
tape docks in stores Sept. 1 (Bill- 
board, June 20). 

Paramount will also run ads in 
Teen People, YM, and on adoles- 
cent TV favorites like "Dawson's 
Creek," "Sabrina The Teenage 
Witch," and "Saved By The Bell." 

Teens are ahvays a special mar- 
keting challenge because they don't 
have much power over purchasing 
decisions and because they tend to 
quickly move on to the next trend. 
In fact, Paramount's last experi- 
ence with the teen market, 
"W^iyne's World" in 1992, was a dis- 
aster. Returns were heavy. 

"Titanic" is expected to erase 
that bad memory. Not only adoles- 
cent girls but their moms are anx- 
ious to buy the two-tape set. The 
question is, At what price? The 
sales war has already begun with 
online retailer reeLcora offering the 
title for $9.99— abnost $20 off list 

Reel.com customers could pre- 
order "Titanic" beginning June 1 1 . 
The offer is good through Sept 15. 

Going overboard: Boston- 
based Arnold Communications has 
created a couple of spots compar- 
ing the invention of Divx to the 
automobile, the computer, and the 
airplane. The message: New ideas 
are sometimes hard to comprehend, 
and most are considered fads. 

The ads are running in test mar- 
kets Richmond, Va., and San Fran- 
cisco and use the tag line "the best 
way to watch movies at home." 

While Divx may or may not turn 
out to be the best way to watch 
movies at home, it vrill hardly rev- 
olutionize society. At best it might 
be the most convenient way to 
watch movies at home — after you 
manage to find a store that sells 
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the player and figure which of the 
dozen or so available titles you want 
to watch. 

In the end, consumers will dedde 
if they want Divx, but sending a 
grandiose message about what the 
product will deliver is a tall tale that 
might be a little hard to believe. 

Columbia loves kids: Fbr 

the third time in a month, Colum- 
bia TriStar Home Video has picked 
up a children's series. This time, 
the supplier has acquired North 
American distribution 
rights to Scholastic Pro- 
ductions' "Animorphs." 

The live-action series, 
based on K.A. Apple- 
gate's sci-fi books, will 
air on Nickelodeon this 
fall. Columbia plans to 
begin releasing it on 
video in 1999. Columbia 
will debut the video with 
the premiere episode, 
called "The Invasion." 

"Animorphs" is about 
five teens who battle 
alien forces and have the 
power to morph into any animal 
they touch. 

Columbia has collaborated with 
Scholastic on "The Baby-sitters 
Club" and "The Indian In The Cup- 
board." Scholastic also produces the 
"Goosebumps" live-action series, 
distributed by 20th Century Fox 
Home Entertainment 

Within the last month, Columbia 
has picked up the Jim Henson 
Home Entertainment catalog, 
"The Berenstain Bears" series, 
and "The Swan Princess III" from 
Nest Entertainment 

South of the border: 

Technicolor Video has acquired a 
50% share of Central de Video, 
Mexico's leading duplicator. 

Central de Video, which has a 
75% market share in that country 
and produces 26 million cassettes 
annually, is owned by Grupo Video 
Visa, which also owns a chain of 
video stores, a video label, a distri- 
bution center, and an ad agency. 

7 DAYS, 6 NIGHTS IN JAPAN: 
Japanimation supplier Manga 
Entertainment and the Musicland 
Group are conducting a consumer 
sweepstakes that will award a 
grand-prize trip to Japan. 

Through June 30, consumers 
can enter the contest at participatr 
ing Musicland or affiliate stores, 
including Sam Goody, Suncoast 
Motion Picture Co., and On Cue. 
Manga product will also be dis- 
counted 10% through June 30. 

Other prizes are a Philips DVD 
player and Manga's "Ghost In The 
Shell" DVD, as well as 25 prize 
pacliages, including a CD-ROM, T- 
shirt cap, pocket knife, mousepad, 
collector's card, and poster. The 
drawings will take place July 10. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


LAST WEEI 


WKS. ON C 


TITLE 


Label 

Distributing Label. Catak^ Number 


Principal 
Performers 


^ 1 
fx 


9 


% 










•k ir -k No. ^ -k -k -k 










1 


1 


4 


AS GOOD AS IT GETS 


Columbia TriStar Home Vkleo 21703 


Jack Nictiolson 
Helen Hunt 


1897 




199S 


2 


2 


15 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
Elizabeth Hurtey 


1S97 


PG13 


1498 


3 


3 


; 


ANASTASIA 


FoxVHJeo 


Animated 


1997 


e 


26.98 


4 


5 


6 


SOUTH PARK 


Rhino Home Video 
Warner Home Video 36449 


Animated 


1998 


m 


39.98 


5 


4 


6 


MOUSE HUNT 


Universal Studros Home Video 83585 


Nathan Lane 
Lee Evans 


1997 


PG 


2Z98 


« 


6 


8 


FLUBBER 


Watt Disf»ey Home Video 

Buena Vista Home Entertainment 1468 


Robin Williams 


1997 


re 


22.99 


7 


8 


5 


SOUTH PARK: VOLUME 1 


Rhirw Home Video 
Warner Home Video 3641 7 


Animated 


199t 


m 


U.9S 


i 


7 


5 


SOUTH PARK: VOLUME 2 


Rhino Home Video 
Warner Home Video 36418 


Animated 


1998 


m 


1495 


9 


10 


109 


THE LITTLE MERMAID: THE 
SPECIAL EDITION 


Walt Disney Home Video 

Buena Vista Home Entertainment 12731 


Animated 


1989 


G 


2&99 


10 


9 


2 


FACE^FF 


Paramount Home Video 330553 


John Travolta 
Nicolas Cage 


1997 


B 


14.95 


11 


11 


5 


PLAYBOY'S BABES OF BAYWATCH 


Playboy Home Video 

Universal Music Video Dist. PBV0817 


Traci Bingham 


1998 


NR 


1998 


12 


12 


6 


THE FIFTH ELEMENT 


Columbia TriStar Home Video 82403 


Bruce Willis 


1997 


II 


1«5 


13 


14 


3 


ENTER THE DRAGON: SPECIAL 

FnmnN 


Warner Home Video 15521 


Bntce Lee 


1973 


R 


19.98 


14 


15 


5 


SOUTH PARK: VOLUME 3 


Rhino Home Video 
Warner Hon>e ^deo 36419 


Animated 


1998 


m 


14.95 


15 


13 


21 


CLOSE ENCOUNTERS OF THE 

THIRD KIND: THE COLLECTOR'S EO. * 


Columbia TriStar Home Video 12643 


Richard Dteyfuss 
Teri Garr 


1977 


K 


19.95 


16 


NEW^ 


HOME ALONE 3 


FoxVldeo 2763 


Alex D. Linz 


1997 


re 


19.98 


17 


NEW^ 


MELODY TIME 


Walt Disney Home Video 6963 


Animated 


1948 


m 


22.99 


18 


16 


4 


STREETS IS WATCHING 


Def Jam Home Video 
Pg >Gram Video 56821 


Jay-Z 


1998 


m 


14.95 


19 


17 


8 


ELMOPALOOZA! O 


Sony Wonder 


The Muppets 


1998 


m 


12.9t 


20 


NEW> 


PUYBOY'S BLONDES, BRUNETTES 
& REDHEADS 


Playtoy Home Video 

Universal Music Video Dist. PBV0818 


Various Artists 


1998 


NR 


19.98 


21 


27 


2 


CON AIR 


Touchstone Home Video 

Buend Vista Home Entertainrnent 10464 


Nicolas Cage 
John Cusack 


1997 


R 


1999 


22 


32 


2 


PLAYBOY'S 1998 PUYMATE 


Playtx)y Home Video 

1 innMt^ai Miiclr VIHon Diet PRUrU197 
UnrvcraaJ music VluCO rOVUO^f 


Karen McDougai 


1998 


Ml 


19.98 


23 


28 


2 


THE BEST Of THE SIMPSONS: 


Fox Video 4104450 


Animated 


1998 


NR 


24.98 


24 


20 


19 


HERCULES 


Watt DtsnayHonw Video 

Bueoa Vista Homfi Entertainment 9123 


Animated 


1997 


G 


26.99 


25 


21 


5 


CAMERA: GUARDIAN OF THE 
UNIVERSE 


A.D.V Rims 003 


Tsuyoshi lhara 
Akira Orwdera 


1995 


NR 


19.9) 


2« 


18 


11 


THE ENGLISH PATIENT 


Miramax Home EntertainrT>ent 

Buena Vtsta Home Entertainment 8730 


Ralph Fiennes 
Juliette Binoche 




II 


19.95 


27 


NEW^ 


BACKSTREET BOYS: ALL ACCESS 
VIDEO 


Jive/Zomba Video 41589-3 


Backstreet Boys 


1991 


NR 


19j8 


28 


38 


3 


THE GIANT OF THUNDER MOUNTAIN 


Plaza Entertainment. Inc. 1750-1 


RichanJ Kiel 
Jsck Etflin 


199« 


PG 


12-9S 


29 


29 


18 


AIR FORCE ONE 


Columbia TriStar Home Video 71883 


Harrison Ford 


1997 


R 


14.95 


30 


35 


3 


BLACK SPRING BREAK: THE MOVIE 


Xenon EntertainrT>ent 4044 


Oaron Souttiboy Fordhan 
Kenny Flyy 


1998 


NR 


19.99 


31 


NEW^ 


GODZILLA VS. KING GHfDORA 


Columbia TnStar Home Video 28393 


Not Listed 


19«S 


Ntl 


9.95 


32 


37 


28 


RAGE AGAINST THE MACHINE 


Epic Music Video 

Sony Music Video 19V50160-3 


Rage Against 


1997 


NR 


19.98 


33 


19 


6 


GOOZILU, KING OF THE MONSTERS 


Simitar Ent. Inc. 4909 


Raymond Burr 


1956 


NR 


12.95 


34 


23 


32 


THE PRINCESS BRIDE 


MGM/UA Home VtOeo 
Wamer Home Video 7709 


Gary Elwes 
Robin Wright 


1987 


PG 




35 


30 


6 


GROSSE POINT BLANK 


Hollywood Pictures Home Video 

Buena Vista Home Entertainment 10040 


John Cusack 
Minnie Driver 


199( 


R 


19.99 


36 


36 


27 


MEN IN BLACK 


Columbia TriStar Home Video 82453 


Tomtny Lee Jones 
Will Smiltt 


1997 


PG'13 


2195 


37 


25 


7 


TORI AMOS: UVE FROM NEW YORK 


MVD Video 80732 


Tori Amos 


1991 


NR 


29J5 


38 


22 


11 


SELENA 


Vi/amer Home Video 14909 


Jennifer Lopez 


1998 


PG 


19.98 


39 


40 


25 


MY BEST FRIEND'S WEDDING 


Columbia TriStar Home Video 82723 


Julia Roberts 
Dermot Mulraney 


1997 


PG-13 


14.95 


40 


26 


9 


PLAYBOY'S NATURALS 


Playtwy Home Video 

Universal Music Video Dtst. PBV0828 


Various Artists 


1998 


Mi 


19.98 



• RIAA goid cert, for sales ol 50.000 units or %1 million in sales at suggested retail. A RIAA piatinum cert, for sales of 100.CXX3 units or $2 million in sales at sussesled 
retail. # ITA gotd certrftcation for a minimum of 125,000 units or a dollar volume of $9 million at retail (or Itteatrically released programs, or of at ieast 25,000 units and SI 
million at suggested retail for nonttieatrical titles. > ITA platinum certiBution tof a minimum sale of 250,000 units or a dollar volume of $16 million at retail for theatncalty 
released programs, and ol at least. &0.000 units and $2 million al suggested retail for nontheatrKal titles. V> 1998, Billboard/BPI Contmunications. 
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STUDIOS RETOOL WEB 

(Cont 'tntii'ii fnnn fxiuc 7.i) 

World: Jurassic Park 2," he reports a 
"tremendous response to the online 
educational aspects that we ported off 
the theatrical site [and] expanded 
with new games and activities." 

In July, Universal will launch a 
redesigned site with a sw^eepstakes Ui 
promote what Katz caUs "new high- 
tech" features at sections of the sit« 
like the Kids' Playroom. When the 
direct-to-video "An American "Me 3" 
arrives in the fourth quarter, Uniwr- 
sal will be able to take advantage of 
the Internet activity that resulted 
from the rerelease of the earlier films 
"An American Tail" and "An Ameri- 
can M 2: Fiewl Goes West" 

The studio has been getting traffic 
at its dedicated DVD Web site, accessi- 
ble since April 1 , to promote its 300-plas 
catalog titles. Visits have escalated 
week by week at the site, which 
includes a "frequently asked questions" 
area for technical inquiries, saj'S Katz. 

"We're a big belierer in DVD and 
are working on some special market- 
ing programs for an accelerated 
release schedule the second half." 

Since its complete revamp of its 
Web site last August Columbia Tri- 
Star Home Video has seen a steady 
rise in visits, with spikes corre- 
sponding to m^or releases. 

"We are going to continue to ex- 
pand the site and drire more traffic 
from the site to our retailers," says 
Tracy Colona, executive director of 
marketing and advertising. 

Columbia now has a "virtual living 
room" de.sign on its home page; cre- 
ative executive director 'Tim Palen 
refreshes the site to promote catalog 
and new releases. 

"When 'Air Force One' came along 
with day-date VHS and DVD release, 
we made our normal 'virtual living 
room' the plane's presidential cabin," 
he notes. "For 'As Gixxi As It Gets,' it 
was Jack Nicholson's li^g room with 
the little dog barking and stills from 
the movie on the TV set." 

Noting the June Ifi arrival of the 
Spice Girls film "Spiceworld — The 
Movie," Colona says a dedicated site 
Ls helping "visitors get to know each 
of the five girls with games and activ- 
ities." The location sports an online 
trivia sweepstakes with a grand prize 
of a trip for two to Las Vegas to see a 
Spice Girls show. Columbia also has 
hot links to partners Galoob Toys, 
Polaroid, and Virgin Records. 

Buena Vista Home Entertainment 
has revamped its Web site's look, 
notes promotions VP Max Goldberg. 
"We now offer .single pages for some 
of our catalog product and much 
deeper sites for newer releases," he 
saj'S. As an example, he de.scril)es a 
"mid-level" site for "The Brave Little 
Toaster Goes To Mars" and a "big- 
ger" site for "The Spirit Of Mickey," 
a compilation of classic cartoons. 

"For our major releases this 
summer, there will be a special 
theme look that is unique fur each," 
Goldberg adds. "For "Pocahontas II: 
.lourney To A New World,' it's a 
travel theme, w ith Energizer and 
Mattel as key partners." The rere- 
lease of "Lady and the Tramp" fea- 
tures cross-promotions for Ragu 
spaghetti sauce and Amtrak. 
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Top Video Rentals 








COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


I THIS WEEK 


UJ 

i 


1 WKS. ON 0 


TITIE IRaliltl) 


Libel 

Dliliilxiting LaM, Citaloc Nunbtt 


Principal 
Performera 








* * * No. 1 * ★ * 




1 




4 


AS GOOD AS IT GETS (FG 13) 


Colurr4j<^ TriSlir Htjmft V^dro 

21703 


Jatk Nchcfton 
Helen Hjnt 


2 


3 


4 


STARSHIP TROOPERS (R) 


Columtxd TnStar Home Video 
71716 


Casper Van Den 
Oewx RKt^ards 


3 


4 


8 


LA. CONFIDENTIAL IR] 


Wamer Home Video 14913 


Kevin Spacey 
Rusell Crowe 


4 


2 


5 


TOMORROW NEVER DIES (PG-13) 


MGMAJA Home Video M906S34 


Pierce Brosnan 
Michelle 


5 


7 


9 


KISS THE GIRLS (tt) 


PBfamounl Home Video 331683 


Morgan Freeman 
Ashley Judd 


G 


5 


6 


ALIEN RESURRECTION (HI 


FoKVideo 0325 


Sigoumey Weaver 
Winona Ryder 


7 


3 


10 


BOOGIE NIGHTS (R) 


New Line Home Video 
W^rnei Home Video H4624 


MarkWshlberB 
Burt ReynoMs 


1 


6 


7 


THE JACKAL (R) 


Untvesal Studios Home Vtdeo 
83267 


Bruce Willis 
Richard Gere 


9 


9 


8 


COPLAND (fD 


Minmax Home EntertilnmefK 
Bueiu Visla Home Ertatainmenl 13527 


Sylvesler Stallone 
Rotiert DaNiro 


10 


23 


2 


THE RAINMAKER (PG-13) 


Paramount Home Video 335033 


Matt Damcfi 
Danny DeVilo 


11 


14 


3 


DESPERATE MEASURES IR) 


21753 


Mchaei Keaton 
Andy Garcia 


12 


13 


13 


THE FULL MONTY IR) 


FoiVideo 4806 


Rotiert Cartyle 
Marh Addy 


13 


10 


5 


GATTACA [PG-13) 


Columbia TnStar Home VKteo 
82643 


Ettian Hawite 
Utna Tlwrman 


14 


U 


4 


AN AMERICAN WEREWOLF 
IN PARIS IRI 


Hollywood Pictures Home Video 
Bueni Vlia Hem EnlBttairinent 1 355003 


Ibm Everett Scott 
Julie Delpy 


IS 


31 


2 


MIDNIGHT IN THE GARDEN 
Of GOOD AND EVIL K 


Wimet Home Video 14776 


Kevin Spacey 
John Cusack 


16 


18 


3 


DECONSTRUCTING HARRY (R) 


New Line Home Video 
Wamer Home Video N4653 


Woody Allen 


17 


28 


2 


HOME ALONE 3 (PG) 


FoxVideo2763 


Al« D. Linz 


11 


12 


6 


MOUSE HUNT (PG) 


Unrvenal Studios Home Video 
82585 


Nattian l^ne 
Lee Evans 


19 


17 


12 


1 KNOW WHAT rOU DID 
LAST SUMMER (R) 


Columbia TriStar Home Video 
23923 


iennrier Love Hewrtl 
Sarah Michelle c^ll^i 


20 


15 


14 


IN & OUT IPG-I3) 


Paramount Home Vtdeo 329873 


Kevin Klirw 
Joan Cusack 


21 


21 


9 


THE ICE STORM (R) 


FoiVideo 2751 


Kevin Kline 
S(pgi."n.-,- Weatier 


22 


19 


17 


THE DEVIUS ADVOCATE (R) 


Wamei Home Video 


Keanu Reeves 
Al Paano 


23 


16 


10 


RED CORNER m 


MGMAiA Home Video 
wamer Home Video M906832 


RKhardGeie 
Bai Ung 


24 


24 


4 


PLAYING GOD IR) 


Touchstorie Home Video 

Buma Vista Home Entertanmenl 10443 


Davtd Duchovrty 
Timothy Hutton 


25 


22 


3 


FLUBfiER (PG) 


Walt Domey Home Video 

Buena Vista Horrc Enlertainncnl 146B 


Rot>in Vraiiams 


26 


20 


6 


FOR RICHER OR POORER (PG-13) 


Unrver»l Studios Home Video 
83375 


TMn Allen 

Klntie Alley 


27 


NCW^ 


SCREAM 2 (R) 


Dimension Home Video 
euMV^(4onw EntErtmnem 1355303 


Neve Campbell 
Courtney Cox 


29 


26 


10 


SEVEN YEARS IN TIBET (PG-131 


Columbia TriStar Home Video 
21813 


BradPVIt 


29 


25 


11 


U-TURN m 


CdiRibia TriStar Home Weo 

32523 


Sean Penn 
Jennitef Lopej 


30 


30 


7 


MRS. BROWN (PG) 


Miramax Home Entertainment 
Buena Vsta Home EMertainmefit 13525 


JudiOencti 
Billy Connolly 


31 


32 


14 


THE PEACEMAKER (R) 


83485 


George Qooney 
Ncole Kidman 


32 


34 


13 


MIMIC (10 


Oimeiwi Home Video 

Buena ViOb Hvm Emeitwrnenl 13137 


Mm Sorvino 
Jeremy Northam 


33 


35 


3 


SHALL WE DANCE IFGI 


Miramaa Home Enteflatrtment 
Buena \feta Home Entertainment 12606 


Koji VakustK) 


34 


33 


21 


THE GAME IR) 


FWi'ani Video 4400478353 


Michael Oouglas 
Scan Penn 


35 


29 


16 


THE EDGE IRI 


FoxVideo 2750 


Anthony Hopkins 
Alec Baldwin 


3t 


37 


2 


THE SWEET HEREAFTER (Rl 


New Line Home Video 
Wamer Home Video N4654 


Ian Hofm 


37 


38 


15 


EVrS BAYOU (Rl 


TriiTurk Home VKleo VM6437 


Samuel L Jackson 
Lynn Whitfiekl 


38 


27 


2 


FIRESTORM (R) 


FoxVideo 2773 


HowK Long 

Su2i Amis 


39 


NEW^ 


OSCAR tLUCINDA(R) 


FdxVideo 2766 


Ralph Fiennes 
Cate Blanchett 


40 


39 


2 


DEADLY CHINA DOLLS (NRI 


Arena Home Video 
Xenon Entertatiinwnl 236 


Cynthia Rothfocli 
Michetie Yeoh 
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Size Matters For 'Adventure' Bow 



♦ ITA gold certification (or a minimum of 125.000 units Of a dollar volume of $9 million at retail 
for tfieatrically released programs, or of at least 25.000 units and $1 million at suggested retail for 
rwntheatrical titles. > ITA platinum certificalion for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for tfieatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatrical titles. © 1998, BillboarrVBPI Communications. 



rURPLE REIGN: Godzilla who? 
The oversized reptile poised to make 
the biggest splash this year is the pur- 
ple T. Rex, Barney, whose 1998 the- 
atrical release reaches video stores 
Sept 1, priced at $22.95 suggested list 

PolyGram Video is unleashing its 
biggest marketing campaign yet for 
"Barney's Grealt'st AdTOnturo," high- 
lighted by a national Wal-Mart/Kel- 
logg event and cross-promotions with 
Smucker's, Luvs Diapers, Hasbro, 
Polaroid, Tyson. Microsoft TDK, and 
Advo/Mailboxcs Plus. 

"It's a miyor lauiK'h for us and for 
Barney," says senior VP of market- 
ing Ken GrafTeo of the $22 million- 
plus program. "We've worked closely 
with [producer] Lyrick Studios and 
the licensees to come up with the 
most synergistic event we could." 

The movie grossed between $11 
million and $12 million at the box 
office, according to Graffeo. While 
that doesn't malte "Barney's Great- 
est Adventure" a resounding hit, 
Graffeo notes that the film was shown 
primarily at matinees to age-dis- 
coimted ticket holders. 

"We're still soliciting the title now," 
says Graffeo, "and from a unit stand- 
point it will be one of the hu-gest Bar- 
ney releases ever. We're looking at 
millions of units [at the outset]. The 
franchise is a tremendous business: 
90% of homes with kids under 6 are 
Barney households, and aver 44 mil- 
lion Barney videos have been sold." 

The franchise is so well-estab- 
lished, says Graffeo, that PolyGram 
Video's main challenge was "how to 
take it to the next level. Since Barney 
targets 2- to 5-year-olds, we kept that 
in mind" for promotional partiiers. 

PolyGram Video ended up working 
with some of the same companies that 
had tied in to the theatrical launch, 
including Procter & Gamble's Luvs 
brand, which debuted Barney dispos- 
able diapers for the movie. Luvs will 
be offering $1 coupons good toward 
purchase of the Barney cassette. 

Smucker's is conducting a mail-in 
"Jammie" promotion. Customers who 
send in proofs of purchase from both 
the video and a 32-ounce jar of grape 
jelly can buy a pair of Barney psua- 
mas for $9.9JJ, compared with $16.99 
at retail. More than 3 million jars will 
be tagged. 

Hasbro's Barney licensed toy line 
will be featured on a trailer for 
"Greatest Adventure," and the toy 
maker will include a spot highlight- 
ing the video in fourth-quarter 
national TV ads for its Barney prod- 
uct As for Tyson, it will iiKlude the 
video in a freestanding insert this fall, 
while offers for the discounted pur- 
chase of chicken products will be 
included with the video. 

Microsoft's tie-in concerns its 
licensed Actimates doll, which inter- 
acts with Barney programming. 
"Greatest Adrenture" will be encod- 
ed to be compatible with the doll. 
Consumers who mail in proofs of pur- 
chase from the video and TDK blank 
cassettes will receiw a $4 rebate. 

Advo/Mailboxes Plus' September 
freestanding insert will feature box 
art and information about the avail- 



Mm 



by Moira McCormkk 

ability of "Greatest Adventure," a 
mailing that targets 10 million con- 
sumers nationwide. Polaroid is offer- 
ing a $5 rebate with proofs of pur- 
chase of Polaroid film and the video 
when purchased at Wal-Mart 

Graffeo says Kellogg and Wal-Mart 
are teaming up to put on a national 

Billboard. 



event at Wal-Mart stores in mid-Sep- 
temben Additionally, Kellogg will be 
cross-merchandising its cereal and 
"Greatest Advienttire" in certain chan- 
nels, including grocery stores. The 
focal point: a joint Barney/ Kellogg 
display. Consumers who purchase 
both the video and cereal will receive 
a fi^e Barney IxnvL 

Also due from PolyGram is a new 
animated series, "Franklin," the result 
of a multi-year licensing partnership 
with Neh'ana Ltd. "Franklin Plays The 
Game" and "Franklin And The Secjret 
Club" street July 14 at $12.95 each. T^ie 
series, about a childlike turtle, is a spin- 
off of a SchobLstic book .series that has 
.sold some 15 million copies in C^anada 
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COMPILED FROM A t^AnONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 






THIS WEI 


< 
S 


z 
o 

S 


TIT1.E 

Latiel. Distributing Lafiel. Csta Dg Number 


Releaw 










* * * nu* 1 * * * 






1 


1 


137 


THE LITUE MERMAID: THE SPECIAL EDUtON 

Wall Disney Home Vldeo/Buena Visia Home Entertainment 12731 


19!9 


26.99 


2 


2 


7 


ANASTASIA 

FoxVideo 


U97 


2638 


3 


3 


7 


ELMOPALOOZAI O 

Scny Wonder 


19<» 


nx 


4 


HEW^ 


MELODY TIME 

Walt Disney Home Video 6963 


194< 


2299 


S 


4 


17 


HERCULES 

Walt Disney Home Video/Buena Vista Home Enteftainment 9123 


1997 


2699 


6 


5 


11 


BATMAN t MR. FREEZE: SUBZERO 

Wamer Family Entertainment;Warner Home Video 149963 


199t 


t9.9( 


7 


7 


133 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Walt Disney Home Videc^Buena Vista Home Entertainirtent 12730 


IK) 


2699 


S 


6 


11 


FERNGULLY 2: THE MAGICAL RESCUE 

FoxVideo 6107 


1991 


19.98 


9 


10 


3 


THE BRAVE LITTLE TOASTER GOES TO MARS 

Vl/all Disiey Home VidetVBuena Visla Home Entertainment 12435 


199! 


2299 


10 


8 


198 


SLEEPING BEAUTY « 

Wall Disney Home Video/Buena Vista Home Entertainment 951 1 


19119 


26 99 


11 


9 


3 


BARNEY'S BIG SURPRISE! 

Barney Home Videc/Trie L.^un-.. Giu^ili 2023 


1991 


1999 


12 


11 


167 


THE JUNGLE BOOK: 30TH ANNIVERSARY 

Wall Dis'irv Home Vde^VBuena Vista Home Entertainment 0602 


1967 


26 99 


13 


12 


9 


PLINTSTONES: 1 YABBA DABBA DO! 

Wamer Family Entertainment/Warner Home Video 


1938 


11.95 


14 


14 


9 


RUGRATS: MOMMY MANIA 

Nictelodeon VideiVParamount Home Video 838773 


1998 


12.95 


IS 


16 


67 


THE HUNCHBACK OF NOTRE DAME 

Walt Disney Home Vtdeo/'Buena Vista Home Entertainment 7955 


1996 


26.99 


16 


13 


43 


POOH'S GRAND ADVENTURE 

Walt Disney Home Videtv'Buena Vi&ta Home Entertainment 16030 


1997 


24.99 


17 


20 


39 


SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 

Wamer Fvn , EntertainmentWamer Home Video 98033 


1997 


1936 


18 


17 


17 


THE CHIPMUNK ADVENTURE 

Universal Studios Home Video 83313 


I9S7 


19.98 


19 


15 


17 


THE SIMPSONS— WAVE II 

FonVldeo 4 103959 


1998 


2491 


20 


19 


15 


MARY-KATE <i ASHLEY'S CAMPOUT PARTY 

Dualstar Videon/VamerViswn Entertainment 53379 


1998 


1295 


21 


23 


41 


CATS DONT DANCE 

Wamer Home Video 96473 


1997 


1998 


22 


21 


5 


BANJO THE WOODPILE CAT 

FoxVideo 6238 


1998 


9.98 


23 


NEW^ 


THE BEST OF THE SIMPSONS; VOL. 3 

FoxVideo 4104450 


1998 


249S 


24 


22 


9 


ARTHUR'S FIRST SLEEPOVER ♦ 

Random House Home VidaVSony Wonder 49432 


1998 


12.98 


25 


24 


147 


THE LION KING 

Wall Dii-nfiy Home ViderVBuena Vista Home Entertainment 2977 


1994 


2699 



♦ ITA gold certificatiofi for a minimum of 125.000 units of a dollar volume oi $9 million at retail 
(or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles, ! ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released pnsgrams. and of at least, 50,000 units and 
$2 miltiofl at suggested retail for nontheatrical titles, e 1998, Billtxjard/BPl Communications. 
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Get more reach. More impact 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 

world by telling them about your product and 
service in ttie industry's leading news magazine. 



Billboard 



Classified 



Si 



• SERVICE & RESOLJRCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : S150 per Inch/per week 

• RADIO HELP WANTED: S95 per Inch/per week 

• BOX REPLy SERVICE: S30 

Classified ads are commissionable when an agency represents an outside client 



Call Billboard Classified Today! 

CFrom E astern & Central Time Zon es:) 
Jeff Senette 1^00-223-7524 • iserrette@biUt>oard.com 



(From Mountai n & Pacif ic Time Zon es: 
Tracy Walker 1-800-390-1489 • twalker@billboard.com 
FAX ALL ADS TO: 212-536-8864 



, DEADUNE: FRIDAY AT 3:30PM EASTERN 



SERVICES 



SERVICES 



SERVICES 



Factory Direct 

CD REPLICATION 

> Pre - Mastering 
> Mastering 
> Replication 

> 6 Color Printing 
> Pacl<aging 
> Fulfiliment 
Good Service - Great Rates - Quick Turnaround 



► U.S. IVIEDIA DISC. INC 

Tel: 1-888-USM-DISC : (310)574-9888 



COMPACT DISCS 

1 000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED 
YOU SUPPLY PRINT. LABEL FILM, MASTER 



CUSTOM SERVICE 

1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423-2336 
FAX (818) 569-3718 



LooHIng For Affordable. 
Cassettes and CDs? 



Why search! the world over... 

when you can get them here? 
We offer top quality cassette and 
CD packages which can be customized i 
to fit your individual needs. ^ 

Audio Cassette... CD Audio... ^ 
CD Rom... Mastering... Digital Editing!^ «^ 
Graphic Layout... Film Output... ^T^^^ 
Printing... you'll find it all here!!! y 



FREE catalog 



Call Today (or your 

SAS Industries, Inc. 

^ 1-800-955-7271 




New York Sales Otfice: 1-800-727-7181 
DELIVERY AND SATISFACTION GUAFIANTEED 
Marurfaciuhng Faallty CentraHy Located In St. Louis, MO 



CD & CASSETTE 
MANUFIlCniMNG 



Serving the country Mrith 
9m 25 years of experience. 
The Southnesfs premieic 

futl-service manufscturinq ^lity! 

PRMTnC • ERAPHIC DESIOI • BIMI CASSnTES 
DIGITU tmm 8 EDIUKC • DDE OFF CD RS 



CRYSTAL CLEAR SOUND 
1-800-880-0073 

npttii wwiM.cryiUld(artoufid.R><n 



GUIDE TO 
MASTER TAPE 
PREPARATION 

audio m^stei toi cr,.: 
*res manu'actunrn) Ari t 
lor rwEOtdtng arlists jml 
iludio anglneeis 

) DISC MAKERS 

I0-468-93S3 • Mtp:<'i'www.discrnakeis.cDm 





We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1^00-527-9225 

(7 1 6) 69 1 -76J I • Fax (7 1 6) 69 1 -7732 



CD Replication 

• Relail-Ready Packages with Graphics 

• Bulk Replication (only l(K) Min. Order! 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why ileal with brokers when you can work directly with our factory? 

Best Service... Best Price... Period. 



Free Calaioj: nr qudle: 

^Qf\r\\ A^'i Q^^^ http://www.europadisk.com 

^OUUJ '+JJ-OJJJ Majurercdiuard'.aeecplcd, 





1,000 foi 62c each 



ferric liiic Grade Tape, Up to 45 Clear or Color Shell 
Hereico Boi, Scaidia Wrap 



Customer Supplies, Prior S Label Fitnt. Master . Call For Quote. 
CUSTOM DUPLICATION UIRRORIUAGE Ph"BK*6782 
gRRfflSnSS!! f»»: 1-S03-5O-3335 
niDDUD \nvVt. VISA Accepted 



P.O. Box 7647 
Chailons. NC 2B24I 





1DDD $1499 

k INCIUDES: 
\ ailGIMN • 4 PAGE SOOKLET Mli 4 COIOK EOVEI 
1 HOEO! lACK omU COEOR im CAM • 
CD EAEEE EILM 1 2 COLOR LABtl IMPtlNTIHC • 
)EWEl BOX ! SHRINK WRAP • QUICK TURNAROUND 

ftftff fOW p'A'T' ieoifK/»\n /uT fjitticii veiii 
^ ASI FOR OUR FREI BROCHURE! 


CD PACKAGE: $975 

INCIUDIS: 

• OIICINjnOK • 1 (OlOR 1 PACE MOKin 
IHDTUVUID-'I (OLOKDUSEI' H 
• lEWEE I0> S SHINII WUP • QUICK TURNIIOUNO ■ 

" lim )uur ^int iMdy film fm tatrbo ! sppoj 
INHOUSECD.VIHntUSSETniEPUUTINCtPAaiiaNC ^S^l 


■/%pRainbe Records and Cassettes ^ 



UAWW MUSIC 

Can you bite off Itiis? 4 Demo cuts • $500.00! 
Rjl Pre-Produclion 
lor 4 Cuts ■$750.00! 
Call John Adams at (212) 663-4540 
Member: N.A.R.A.S7BMI 



Ibollisticcpml tooiti »sc 

-999.00 1000 CD'S 

2 color on difc inseirion of vow prmtnl in.v.fi:i, 

1.800.401. 8273 ffl 

MtilKCMi fanviMitMlftaMXXXM Ihw CWJ ihwtii« 




1^ 

IKIICMrilllKinL 



CD 

REPLICATION 

BY APD 



THE BEST DISC 
IS ALWAYS AN 
APO DISC 



CALL TODAY 

>-S00 APD DISC (273-3472) 
FOR VDUR FREE CATALOG 
lnfoOapd-dl8C.com 
www.apd'disc.com 



• Compact Disc Pressing i 

O Audio & CO ROM 
Pr«MaBtcring / Short-Run 
•Cassette Duplication 

•VInul Prassing 
• Dcsign/Fllm/Printlng 



C0MPCCT6 PACKAGES HEADVTO-GOI 



Wc mau IM th« experts, 
butujnan K coma to 
gour piHijcct, uou're the bossi 

CMaxDisk 

ftm catalogiM/custoin quoM 

J 800 681 0708/ 



MEZZOMAN 

PRODUCTIONS mC 



CDiT.\PE.M.V\LF.\CTlRi.\G 




Factory Direct prices.. .SAVE MONEY! 
Tapes, Promotional Printing, Large Runs 

lOOCaavrSi Wdncisiti. MA OIGCH 

UUilKTOUFKE 

888-231-9927 



1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 

3 Color Disc 

I roi>i >»iir \l.»iiT ft t i\m\ 

CD SONIC 

l-«J*R-Cn SONIC (:.17-ftf,42) 
<-ni;iiI: . d>..>n>cri>i» •> aol . oio 



CDRs $9 

Includes front insert card 
& disc label with your logo 

■ria DB Plus DitytAl Services 



I (Tell2l2-.W7-«W^I■■a»12I^J»7•2M7 
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SERVICES 



TALENT 



MUSIC MERCHANDISE 



COMPACT DISCS • 75< EACH 


llT-S A BETTER DEAUl 


Complete CD & Cassette Packages! | 


1 "Add It Up" I 


CALL FOR QUOTE 


1,000 CDi 750-00 
1 .000 J.wol/Wrap 300.00 
1 .000 2-Pa Book/Trov 240.00 
S 1,290.00 

From your CD-ftvodv Maslar & 
Prinl-kfod/ film 


NATIONAL TAPE^'tDISC 


1-800-874-4174 

1 1 1 0-4eih Av«nu« North • Nashvill.. TN 37209 



SERVICES 



DiGirm FdRcs' 



TOTAL CO, 
CD-ROM, E-CD, 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digitalforce.com : 



Feel ttie "Power of Excdlcnce" 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NYIOOU 



!<0 



-9114 
I400-21 1-4689 
MEDIAWORKS* 




CUSTOM COMPACT DISCS 

Affordable single copy CDs, starling at $15. 
$5.0() OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 Hawk Circle, St. Charles. III. 60175 
Tel (800) 850-5423 Fax (800) 203-1725 
ConUct Ui On The Inicrttet at inlu^-46p uim 
Visit our Web Page at http://www.46p, com 



STORE 
SUPPLIES 



DISPLA Y MERCHANDISERS 







^ Itaximae Your Sales 








[wSrks 800-542-2302 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-t BEST PRODUCTS 
1(800) 35»-5038 
755 Wythe Ave. 
Brooklyn, N,y. 11211 
THE DISTRIBUTOR SUPPUER 



E-mail your Classified 
Advertising 10 Jeff Serrette at 
jserrette@bilIboard.com 



MASTERING/ 
DUPLICATION 




COLLECTIBLES 



UNBEUEVABLE VINYL ALBUM 
COLLECTION FOR SALE 

1,850 LP.'s of R&a R&B, POP. Funk, Jazz. 
Bluss, Gospel & Dance * PJC. Span's SO's 
thru 90 8,, 95% in 'MINT Condition. Some 
are Collectabtes. ONLY SERIOUS RECORD 
COLLECTORS Ot RADIO STATIONS 
PLEASEII Call for catalog, ask tor: 

Jm) Love ..(201) 767-881 1 



TIMES SQUARE RECORDS 

Specializing in RARE records 
Don't forgcl to visit our web site at: 
www.liiDessquarereconls.coin 

Ph;(718) 549-7497 ■ Fax: (718) 548-7410 



WANTED TO BUY 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



Going Out of Busrness? 

Dropping Your Used Product? 
Selling your Collection? 



CASH lor CDs-DVDs-Videos 
Lasordiscs-Software-Audio Books 



Scott Hervderson. 520-881-1744, xllO 
e-mail: scotiri(s>l)ookmans.com 



TALENT 



TALEifT WANTED 

EstaUished management/promotions com- 
pany with major East & West Coast film & re- 
cord company contacts seeks all new laleni: 
Sortg writers, Script wrilers, Producers, 
Musicians, Entertainers, Rap Artists, Male 
a Female Vocalists, etc. PLEASE SEND ALL 
DEMOS/SCRIPTS/PRESS KITS/BIOS/ 
REPUES TO (serious inquires only): 
BME, Inc. 
Box 1002, Bltltjoard Claasffled 
151S Broadway, Naw YorK, NY 10036 
Attn: Leon Bowen 



PRODUCnW) COMPINT SEEKS NEW TMiNT 

Attn: unsigned. Pop, Dar>ce, R4B. Hip Hop, Te- 
fano, Reggae, and Rock Arnsts Do you have 
HIT music? Prove it by broadcasbng your 
HITS nationally ard internationally directly to 
millions of listeners tor FREE, Send demo and 
recent photos to: MuslcMlrtds, 135 West 
52nd SL, NY, KY 10019. Attn: Derfc 



ZIVfACHARS, INC. 

MUSIC MERCHANDISE One stop distrlbulOf for 
posters, t-shirts. stk*efs. bats, keyrings, but- 
tons, irKense, ligfits. jeweby. sunglasses, 
tapesoies. and mixh more... We are a serwce 
tJMed company with all of the latest mercban- 
dse svaitabte. Get >t all with jusi one call... 
HO MMNUWSAME DAY SMPPtNG. risalers only 
cm Mr hto: 1-IOO-Z4l-n3l fax: 3t»-888-1924 



MUSIC MERCHANDISE 



THE D.J. AND MUSIC SOURCE SINCE 1975 WUIW rockandsoul.com 

ROCK AND SOUL 

462 7th Ave.. New York. N.Y. 10018 (212) 695-3953.' FaK (212) 564-5358 



MUSIC DEPT.: D.J. 'a HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P. a, 

CD s and CASSETTES -DISCOUNT PRICESI 
PRO D.J, DEPT.; MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
EQ s • DRUM MACHINES • SPEAKERS • CASES ■ MULTI-TRACKS 
DUPLICATORS • HICS • HEADPHONES • CLUB AND D.J. LIGHTING 



PUBLICATIONS 



$ CET THE MONEYI $ 

(TO START YOUR OWN INDEPENDENT RECORD CO.) 

It worked tor us -It CAN work lor you! 
Oont go begging the mayor labels lo please listen to your demo, releata 
your music on your own and wstcft the majors come to youl 

• Our kit has listings of all financial institutions who are willing to work virith 
young entrepreneurs. 

• A stef>-by-step example on how to complete all applications for best results. 

• A step-by-step guide on how to set up your label for business including 
royalties, promotion, put)lishing, radio, video and distribution to independent 
record stores nationwide. 

• Successful independents didn't beg the majors and neither should you! 

For Complete Kit send $46.99 -t- $3.00 S&H to: 
(SATIFACTION GUARENTEEDlll) 
WAY - BRO 
31 1 North Robertson Ste. 489 

Beverly Hills, CA 90211 
(Please allow 3 to 4 weeks for shipping) 



T-SHIRTS 




FASHION 

Worldwide Distributors of Licensed: 
ROCK, COUNTRY, NOVELTY, & 
WVT T-^SHIRTS, STICKERS & MORE 

Call for a free price lisl/flyer (dealers only): 

800-644-ROCK 

(outside llie U S - 520-282-S430) 
bsfshion@sedoiia.net 
wholesaleceiitral.cotii/backstagefashion 



PROFESSIONAL SERVICES 



What do you get when you combine 
the right Suit with the best Creative? 

The Right Person For The Job. 
It's Alt About The Ma. 
DEBRA LEVEY & ASSOCIATES, INC. 

Executive Recruitment to tbe Music & Entcitainmcnt lodustry 
826 Broadway 9th fl^ New York, N.Y. 10003(212) 674-8301(Fax) 212-505-9656 



PROFESSIONAL 
SERVICES 



FnEE 
CMBlog A SarnpM* 



B&W 

8x1 0's 
500 - '80 
1000 • '108 
B&W 
POSTCARDS 
500 - •65.00 



Pim'REiS 

1867 E Flgrictt St . Soilo B8 
Springlwld. MO S5803 
(417)8e».345e FaK (417) ac«-9185 



COMPUTERS 



HecordTrak 



Invtntory Mtnagtrrtent 
for Rtcord Stores 

800-942-3008 




TKuiiciMiie' 


Complete POS/ Inventory 
Control lof All yout r«or.l 
ind multtniedlj iiore nccdi- 
Avatbfel* In Spjniih too! 




1 888-222-4POS<»..».> 
Fax 919 828-4485 
e-mail -sal«s@idcsoft.com 
www -Idcsof c.com 



ITOUNC SYSTEMS LIMITIDI 



(ONflUI STSKNS (01 
TK MISK ( miU imiSTIT 

770-449-0338 



H0l{IHIIM)0faiSO(aP{IIEH([ 



litHCt I 



FOR SALE 



PtVtlMMic • HMvy Mftal - Puak • Jut • Wmm ■ Ul - 

Campus Records ? 

Whol»»aU Olalribotw ol ^^^^^ ■ 

Ocletlone/Overstocks" § 

874 AltMny Shahvr Road f 
Latham. MY 12110 

(SIB) 783-6696 ™^ j 

(5ie)7a3-67S3FAX * 

For a t'nr«Hr mm^iol indtprndtttl and » 

ma • »Mm * at-ipia • tamo • 



0 



Any Case S29.SS 

AiaUMS. CD's S 45 s l:ASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
(In NY| 
(516) 563-0633 
Fax: (516) 563-1390 



BUY DIRECT AND SAVE! 

Wltile ottier people are raisinq their prices, we 
are slastting ouis. Uaior label CD's, cassettes 
arxj LP's as low as 50t. Your choice from ttte 
most extensive listings avarlabte. For free 
catalog can (60«) 89M000. 

fa (609) 890-0247 or witle 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



SPANISH CUTOUTS 

Large Selection ot Cassettes & CD's 

Ckistom Prepacks Available 
TAROET MUSIC DttTIIIBirTORS 

7925 NW 66th Str. Dept. S 
Miami, Florida 33166 
Ph: 305-591 21 88 • Fax: 305-591-7210 
DEALERS ONLY 
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JEWELBOX BROWSER 

In stcx;k now, with optional 
grid build-up and signage. 
• CD-Rom • Music 



FACTORY DIRECT 

• Storage Cabinets 

Video & Jewelbox 

• Video Display Racks 

• Security Systems 

• Custom Counters 

• Category Signs 

• DVD & Laser Displays 

2 Year ^^Unconditional Guarantee 
on all JD Products and Services, 



JD Sl«r« If ilf iMiit 

I977-IM7 



• Free In-Store planning 

• Se Habia Espanol 

• Ships from Baltimore or Los Angeles 

For a Free Color Catalog Call (800) 433-3543 

Fax Us at (310) 937-2070 or E-mail: JDSlxm@ix.nelcom.com 



•BROWSER' DISPLAY SYSTEMS* 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 

l^^^^ ggB li^^^^jl^^^l^ Call 01 write today tor FREE sample PaK 

l\ p^a , TvT' a if J o SoPaJF.YV CHICAGO ONE STOP. INC. 
\ Pr^^B^^ it^V^re'^'V fijaia i'A^ 401 WMtSupwIof. ChicagOLlLSOSIO 

^^^^^^^^^^^^^^^^^^^^ "^^^"'^"^ '°°''"'*"° 



INVESTORS WANTED 



HELP WANTED 



INVESTORS WANTED 

Indopndt modem rock/pop label w/4 yrs. 
revenue growth. re<%nL Top 30 po^Vall 
single &, m^i label deal now ready for the 
nuxl 8ti3p, Let's gel together to make it 
happen! t>end inquires to: 

Box 8439 BUlboard Classified 
151S Broadway New York. N.Y. 10036 



CUSTOMER SERVICE REP./ 
PROJECT COORDINATOR 

For Custom MIg. ol CD's, Cassette, 
Vinyl, and Print. Experienced only. 
Hackensack, NJ. Fax resume to: 
(201) 525-2938 



HELP WANTED 



MIRAMAR 

is interviewing for a 

FOOTAGE UCENSING MANAGER 

Seattle based Videoyftecord label is 
expanding its Footage Licensing/Music 
Publishing Department to manage the 
demands of success. The successful 
candidate must possess a broad un- 
derstanding of the clip/publishing 
market and growth from a large audio 
& visual library. FAX your resume and 
salary history to: (206)286-4433 EOE 
A Unapix Company: Am&dUPX 



CONTROLLER WANTED 



GriDwing musfc production company 
seeks controiler. Music industry experi- 
ence required Pasadena, CA location, 
FAX resume: Attn DH, (626)405-2370 or 
call Disc Marketing (626)795^)432. 



PRESIDENT & GM WANTED 

President & GM Position at an eslaWlshed 
multi-focatlon retall/wtiolesale CO & tape 
operation in Phoenix area. Must be forward 
thinking, growth oriented with cutting edge 
knowledge of the industry. Minimum 5 yrs 
management & retail experience. FAX r&- 
surrrato : e02-8»4-6640, Attn: S&L 



SALES MUSIC IND. 

Custom mig. of CD's, Cassettes. Vinyl, 
and Print seeks exp. salesperson for 
NYC office. Must have knowledge of 
mfg, for Music Ind. Fax resume to: 
(201) 525-2938 



Record Label New Talent 

Independent record label soeks new 
talent. Male, female or group singer- 
songwriters with exceplionaT taiant. Look- 
ing Tor unsigned performers. Send recent 
demos, bio and photos to: 

B.l.E. Records,660 N, Main St. 
Allenlown. Pa. 18104, Attn: Vic 
In NY call Jack (718) 332-7603 



CONTROLLER 
NEEDED 



Beverly Hills txjseo independent re- 
cord company with major lat)ef distil- 
buticT seeks experienced confrolef. 
Eligible condidote must hove A+ 
years of label experience, fficludfrig a 
itxjrough knowledge ol financial and 
accouniing systems. CPA o plus. 
Please FAX resume to: 310-246-6396. 



E-mail your Classified 
Advertising to Tracy Walker ai 
twalker @ billboard.com 



DIGITAL SOUND 
BROADCASTING 



Can you take a new audio broadcast 
medium into the 21^^ century? 

Then WorldSpace is looking for you! 

Who IS WorldSpace? It's the company ttiat Is building and launching 
the world's first global, satellite-based digital audio service. It's a pri- 
vately held company based in Washington. O.C. that is currently con- 
ducting a major expansion into the emerging markets of the world. 
We are signing up current broadcasters and preparing to bring nev^r 
programming to a potential four (4) billion listeners throughout 
Africa, the Middle East Asia, the Americas and the Caribbean. 
Currently, a search is underway for individuals who will assume key 
positions in the Programming Department of one of our affiliates. 

FORMAT MANAGERS 

We are looking for bright, enwgetic, music-loving, out-of-the-box 
thinking individuals to become Format Managers for a variety of 
programming formats ranging from International Rock to Soundtracks 
to World Dance to European Classical and everything In between. The 
right people will be turned loose to create programming that will 
make the world sit up and take notice. (Job Code: BSBB613FM) 
Warning: this is not your father's radio station! 

Successful candidates are expected to oversee and manage the 
creation of one or more formats. This responsibility encompasses 
determining the playlists. scheduling and rotating the music, hiring 
and managing talent creating sweepers, promos and liners and using 
creativity to develop a feel and personality for the format(s). We seek 
individuals with at least S years of radio programming/music experi- 
ence. Knowledge of international music is a plus. 

SYSTEMS MANAGER 

We are seeking today's digital expen. This candidate will be responsi- 
ble for the operational aspects of a broadcast facility. 
{Job Code: BSBB613SM) 

The successful candidate will be responsible for global delivery of the 
programming. Must be proficient with all aspects of digital produc- 
tion, transmission and studio operations. The individual must be famil- 
iar with the operation of today's commurjicatlons systems, such as T-ls. 
ISDNs. LANs and WANs. We seek individuals with at least 5 years of 
professional broadcast experience. 

STAFF ASSISTANT 

We are seeking a self-motivated, organized, highly efficient and trust- 
worthy individual who will be responsible for administrative functions 
and special project assignments. (Job Code: BSBB613SAM) 

The successful candidate may come from a variety of professional 
industries; experience in the radio/entertainment/broadcast industries 
is preferred. This individual must be proficient with Windows based 
office programs such as Lotus. Excel. Word and PowerPoint We seek 
individuals with at least 3 years of professional experience. 



The positions above are based in Washington, DC. WorldSpace and its 
affiliates offer competitive compensation and a complete t>enefits 
package. For consideration, respond with cover letter, resume and 
salary requirements, indicatingjob code, to: 



WorldSpace 



coupon 



Human Resources • Attn: (Job Code) 
2400 N Street, NW •Washington, DC 20037 
Fax: (202) 969-6980 
e-mail: jobsinfo9worldspace.com 
EOE 

For more information on WorldSpace, 
visit us at, www.worldspac9.eom 



ONE STOP SALES REPS: 
WORK FROM HOME! 

If you have an active Independent retail 
account t>ase and you'd like to work for a 
proffesslve, pnvately held One Stop from 
the comfort of your home, Call Us. 
The AEC One Stop Group, a diviston of 
Aliiafvce Entertainment will supply you with 
the best tools and set you up m your 
home. We are looking to expand our resi- 
dent sales networti NOW! 

S«Ml rcMBW to: Bob EMzisB 
VP of ladepeiMteirt Sales 

AEC Om Stop Oranp 
42B0 Coral RMfo Drtve 
Coral Spdact, Ftorlda 3806S 



REGIONAL SALES MANAGER 
NORTH EAST 

Experienced and motivated regional 
sales manager sought for exceptional 
growth organization. Leading dis- 
tributor of music, vkJeo and multi- 
media products seeks experienced re- 
gional sales manager to be based in 
New Jersey office. Right candidate will 
prorrtote/sell high profile music re- 
leases, as well as catalog titles. Must 
have experience selling/buying music 
product with strong relationships with 
key retailers. Reply to: 

Simitar Entertainment, Inc. 
5555 Pioneer Creek Dr. 
Maple Plain, MN. 55359 

Fax: 612-479-7007 



MANAGER OF PROMOTION/ 
MEDIA REUTIONS 

Major Nashville based Black Gospel record 
label is seeking a goal oriented and hi^ly 
motivated indivkJual for Manager of Promo- 
tton and Media Relations. Individual should 
have 1-2 years experience in publidcy and/or 
as a freelance writer, 1-2 years e:qKrieoce in 
Gospel radio promotions or as a 
statk)n announcer, programmer or music 
director. Profidcnl in MS Word and Excel. 
ACT and/or FileMaker Pro is a must. Suc- 
cessful candidate will be primarily responsible 
for securing maximum exposure of label art- 
ists at Gospel radki while devdoping creative 
strategies lo obtain maximum publkity and 
television exposure. 

We offer an exccljeol salary and benefits 
package. If qualified send resume, cover letter 
and salary requirement to; 

HUMAN RESOURCES 

P.O. Box S08S 
Brentwood, TN. 37024-5085 



BUSINESS AFFAIRS 
EXECUTIVE 

Zomba Entertainment, Inc is seeking a 
Business Affairs Executive to be based in 
New York. Excellent growth oppoftur^ty 
with a leadir>g worldwide independent 
music publishing company. Applicani 
must have experience in publishing com- 
pany business affairs or legal department, 
or the equivalent background in private 
practice, with expertise in drafting and 
negotiating music publishir>g contracts 
and a strong urxtofstanding of publishing 
admtnistratk)n. Competitive compensa- 
tion and berwfits package. 

Please send resume to: 
Box 8446 

Billboard Classified 

1515 Broadway 
New York, N.Y. 10036 



EXPANDING 

RECORD LABEL 

in West Hollywood distributed by a major 
seeking skilled record industry pro- 
fessonals; Legal/Buslnest Affairs (min. 
7yr5 exp.), Label Mgr (min 10yr exp.), CO 
Manufacturing/Pre Press Mgr. (min 
7yrs), Promotlon/Publldty (min 6yrs), 
Asst. to Label Mgr (min 6yr5). Special 
Markets Business Affairs (7yr5 ■ compila- 
tions, licensing). Accounting Mgr (min 10 
yrs). Retail Promotsr (min Syrs), 
Mailorder Coordtnalor (min Syrs - A to Z, 
from taktrtg orders to final shipping). Fax 
resume ATTN: (position desired) to: 
213-650-4058. 



MARKETING & SALES 
MANAGER 
NashviUefNew York 

Ocrmont Technok>gies, Ltd. is looking is 
knkins for aggressive Markeling/Sales 
Managers to launch STARTRACKER™ in 
the New York and Nastrviile markets 
STARTRACKEH™ is the tnost comprehen- 
sivB software and data servea avallabis lor 
music marketing. Candkjates rm&x have 
music industry experience and contacts, as 
well as al least five years of sales and 
rrtarketing background. 
F^y a major role in sstat}(~ishtng a new starv 
dard iot music marketing; Earn a com- 
petitivB salary with commissk>ns and healtti 
benefits; Must have five years of musk: In- 
dustry experience with major and/or inde- 
pendent labels; Wil require strong rela- 
tionship-building skills with a motivated 
sales personality; Preseniatlon skills 
necessary. Please fonwird resume to: 
Human Resources 

Dormont Technologies, Ltd. 

3356 Babcock Blvd. 
Pittsburgh, PA. 15237 

Webtrakr®dormonttoch .com 
Fax:412-635-0971 
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HELP WANTED 



The 3D Internet Music Company 

VP/Director of online Merchandising 

Individual must be "hands on" and have music/product 
merchandising experience and, hopefully, online/Internet 
experience. Must be familiar with product sourcing, pricing, 
and fulfillment. Personal contacts with merchandise 
suppliers and others in music industry a Plus. 

VP/Director of Advertising 

Individual must have good agency contacts, especially with 
the New Ivledia/lnteractive groups. Should also have good 
contacts with management's of companies that spend ad 
dollars targeted to demographics of music buying public. 

VP/Director of New Technologies 

Individual must be up-to-date on new online technologies and 
sen/ices, including games, that can be joined together with 
Worlds proprietary 3D Internet technology as it has been 
applied to the music industry utilizing the CD as the 

distribution vehicle. 

VP/Director of Business Development 

Looking for aggressive, self-starter to both initiate new 
strategic alliances and follow-up with existing relationships. 
Worlds shareholders include Compaq Computer, Pearson, 
Visa International, Cendant Corp., among others. 

VP/Director of Public Relations 

Individual should be bright, very aggressive, hardworking 
with good media contacts and, hopefully, have a vivid 
product promotional mind to assist in product 
marketing/promotions. 

VP/Director of Accounting 

Must be "hands on" with duties ranging from handling all 
books and records to preparing financial statements. 
Experience in preparing SEC reports a very BIG Plus. 

Senior Bookkeeper 

Maintain all books and records, prepare trial balances, 
handle payroll, reconcile bank statements, etc. 

All positions offer excellent compensation 
with stock options. 

Please Fax resume to (212) 246-1007, E-mail to: 
studio@worlds.net, or mail to Worlds Inc., 15 Union Wharf, 
Boston, Mass. 02109, Attn: Human Resources. 



San Francisco, Boston, New York 



MIRAMAR 

is interviewing for a 
MARKETING MANAGER 

Seattle based Vkleo/Record label is 
seeking an experienced Marketing 
Manager to manage the demands of 
success. The successful candidate 
must possess a broad understanding 
of all promotional aspects of both 
Audio and Video projects, and the 
issues relating to taking them to 
market. FAX your resume and salary 
history to: (206)286-4433 EOE 
A Unapix Company: AmexJUPX 



ROYALTY 
ASSISTANT 

Must have two years record royalty 
experience In the music industry. Re- 
sponsibilities include working with 
spreadsheets, word processir>g, rate 
maintenance & administrative work. 
Fax resume to; 

(212) 675-2130 



REAL ESTATE 



REACH YOUR AD 
COMMUNITY IN 
BILLBOARD MAGAZINE 



SPECTACULAR OFFICE 
SUBLET AVAILABLE 

Established indepefxJent label has two 
extra offices with large windows facing 
21st Street twtween 5th ar>d 6th Ave. 
Perfect for small label, promoter, agent, 
etc. Available July 1 St. Call: 

(212) 352-1500 



Update 



CALENDAR 



JUNE 

June 16-27. Creative Time In The Anchorate 

98. Iiase chambers of die BrooMyn Bridge. New M. 
212-685-3001, Wackmanpr@aol.(»m, 

June 18, The Music Of Electronic Publicity, 
sponsored by Entertainment Publicists Professional 
Society, Barfly, Los Angeles. 213-891-2781. 

June 19-21, Consumers Electronics Manufac- 
turers Assn. FUSE '98, Atlanlic City, NJ. 703-907- 
7600. 

June 20-21. Summer Sounds Festival. Marshall 
Park, Charlotte, N.C. 770-509-8686. 

June 20-22, City Of Dreams '98: Music And 
Uriun Fashion Conference, Space, New librk. 212- 
613-5758. 

June 21-24, Ditital Uvinf Room Conference, 

Ritz-Carlton Laguna Niguel, Dana Point, Calif. 800- 
878-1128, www.digitalliviniiuom.com. 

June 22, Guitar Center And ASCAP Present 
Music. Money, And Success Seminar, Carte Place, 
NewM. 516-248-2020. 

June 23. New York Recordini Academy AtR/ 
Producers Awards Luncheen. Supper Club. New 
>i)tt. 212-245-5440. 

June 23. Songwriter Shovrcase, presented by 
the Songwriters' Hall of Fame and ttie National Acad- 

PRIVATIZING SIAE 

(Continued from page 6Sj 
national music network Radio Italia 
SMI was ordered by the Milan Tri- 
bunal to pay a fine of 2.45 billion lire 
($1.44 million) plus 780 million lire 
($459,000) in interest to cover pay- 
ments dating back to its first broad- 
cast in 1983. "Radio Italia SMI had 
always refused to recognize the 
authors' legal right for compensation 
for ha\ing their composition.? broad- 
cast," says Maria Grazie Deledda, 
the SIAE lawyer responsible for 
undertaking civil action against 
broadcasters that refuse to acknott'l- 
edge authors' rights. 

Radio ItaHa SMI president Mario 
Volante was una%'ailable for comment 
at press time, but Deledda says that 
while the syndicated networks were 
opposing the ruling in court, the sta- 
tion has begun negotiations with the 
SIAE to find a settlement that re- 
duces the fine and allows it to pay in 
installments. "The executi\'e decree 
against Radio Italia SMI by the 
Milan tribunal and the fine remains 
applicable despite their opposition," 
comments Deledda. 

While most of Italy's private na- 
tional radio networks reached 
arrangements with the SIAE over 
authors' rights payments fi\«e years 
ago, Milan-based AC network Radio 
101 is the only other network to con- 
tinue to refuse payments, and a rul- 
ing from the Milan Tribunal in a 
long-running court case brought by 
the SIAE against it is expected by 
the end of June. 

Another SIAE lawyer, Maurizio 
Mandel, responsible for criminal 
prosecutions, says that the SIAE has 
won 1,300 cases against broadcast- 
ers for nonpayment of authors' 
rights, with 250 cases still pending. 
"ANTI hare won only 20 to 30 cases, 
and with the enormous ratio of cases 
against them, it appears to be a last 
stand that they are appealing to the 
Senate Justice Commission," he 
says. 



emy of Popular Music, lie nightclub, New York. 212- 
957-9230. 

June 24, NARAS & ASaP Present How To Go 
From Intent To Employee Panel, ASCAP Building, 
fffli floor. New Iftirk. 212-539-2689. 

June 25. Common Registrations, Inteniational 
Numbering, And A Standard Worlis Code, spon- 
sored by the Assn. of Independent Music Publishers. 
ASCAP BuiWinft N«w\t)rt(. 212-758-6157. 

lune 26-28. Galavision Presents The Interna- 
tional Salsa Festival. Palladium, Hollywood. 877- 
TO-SALSA, www.salsaweb.com/salsafesl 

June 27-28, BMI Presents Urban Focus Music 
Conference, Musicians Insbtute, Los Angeles. 310- 
289-6350, www.ufbanfocus.com. 

JULY 

July 2-5, Coca-Cola Essence Music Festival. 

Louisiana Superdome and Ernest N. Mortal Conven- 
ton Center, New Orleans. 800-488-5252. 

July 6-10. Macworld Expo: The Creative World. 
Jacob K. Javits Convention Center, New York. 800- 
645-EXPO. wvrtv.macworldexpo.com. 

July 8-10, Billboard's Fifth Annual Dance Mu- 
sic Summit Mamott Downtown, Chicago. 212-536- 
5002 

July 8-11, MusicWomen International Music 
Summit And Showcases. Nashville 615-860-4084. 

luly 8-12. Video Software Dealers Assn. Con- 
vention, Convenhon Center, Las Vegas. 818-385- 
1500. 

July 9. Bi2 Tech '98. sponsored by the Society of 
Professional Audio Reconjing Seivices. Loew's Van- 
derbllt Hotel, Nashville. 800-771-7727. sparse® 
spars.com. 

July 9 Declaration Of Independents: Indie 
Labels In The Cyberage, presented by the New Yorli 
chapter of the National Academy of ftecotding Arts 
and Sciences, NewYbtti 212-245-5440. 



July 15-16, Plug In '98, Crown Plaza, New Voiit. 
800-488-4345. 

July 19, Lovefest '98, Hollywood, Fla. 954-929- 
0982. 

AUGUST 

Aug. 13-17. Popkomm, Congress Center East, 
Cologne. Germany 49-221-91655-0. 



GOOD WORKS 



l/ARING COMPILATIONS: Poly- 
Gram's Hammer & Lace label, estab- 
lished to match music with notewxirthy 
causes and donate a portion of pro- 
ceeds to nonprofit'!, releases two al- 
bums in June. "Saving Grace ... In 
Celebration Of Family" features cuts 
by the Judds, Shania Twain, Rita 
Coolidge, and Rod Stewart; it sup- 
ports the program Families and 
Schools Together, a school-based, fam- 
ily-focused organization in 400 com- 
munities. Meanwhile, duets by Joe 
Cocker and Jennifer Wames, Aretha 
Franklin and Elton John, and Amy 
Grant and Vince Gill are collected on 
"Friends For Life . . . Men And Women 
United In Harmony." It benefits the 
Susan G. Komen Breast Cancer Foun- 
dation and the Assn. for the Cure of 
Cancer of the Prostate. Contact: Bar- 
bara Shelley Public Relations at 213- 
653-1588. 



LIFELINES 



BIRTHS 

Girl, Gabrielle Nicole, to Doreen 
Ann and Lafayette Parish, March 
26 in Winter Park, Fla. Father is an 
independent producer 

Girl, Bianca Nicole, to Aitnee and 
Anthony Gonzalez, May 27 in 

Miami Beach. Father is the owner/ 
president of A.L.G. Distributors. 

Girl, Jenna, to Lisa and Frank 
Babar, June 8 in Brooklyn, N.Y. 
Father works at Brooklyn Music 
Ltd. 

MARRIAGES 

Karen Morris to Steve Symona- 

nis, June 20 in Nassau, Bahamas. 
Groom is national retail marketing 
manager for Alligator Records. 

DEATHS 

Wally Gold, 70, of heart failure, 
June 7 in Teaneck, N.J. In the mid- 
'50s, Gold was a member of the 
Four Esquires, who scored a hit in 
1957 with "Love Me Forever." The 
group toured the States and made 
numerous TV appearances. Gold 
later teamed with songwriter Aron 
Schroeder to write three No. 1 
songs: "It's My Party" for Lesley 
Gore and "Good Luck Charm" and 
"It's Now Or Never" for Elvis Pres- 
ley. During that time, he co-wrote 
and produced some of Gene Pit- 



ney's biggest hits as well. The '60s 
took Gold to Columbia Records as 
a staff producer, where he worked 
with Barbra Streisand, Tony Ben- 
nett, and Peter Nero. He ended his 
music career with a long tenure as 
VP of Kirshner Entertainment, 
discovering and producing the rock 
group Kansas. He was the music 
supervisor the TV show "In Con- 
cert," later known as "Don Kirsh- 
ner's Rock Concert." 

Steve Sanders, 45, of a gunshot 
wound, June 10 in Cape Coral, Fla. 
Sanders was a member of the Oak 
Ridge Boys from 1987 to 1996. The 
baritone replaced William Lee 
Golden and sang such hits as 
"Gonna Take A Lot Of River" and 
"This Crazy Lm^e." Sanders left the 
group in 1996, citing personal prob- 
lems, and was replaced by Golden. 
Sanders was a native of Richland, 
Ga., and got his start in gospel 
music as a child, billed as Little 
Stevie Sanders. He acted in "The 
Yearling" on Broadway and 
appeared in the film "Hurry Sun- 
down." At press time, an autopsy 
had not been conducted and author- 
ities were investigating the death as 
a possible suicide. Sanders is sur- 
vived by his wife, Janet, and two 
children from an earlier marriage, 
Gaylea Sanders and Sevren 
Sanders. 
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I 



Seml-Psyched. MCA act Semisonic recently graced WXRK (K-Rock) New 
York's sold-out Low-Dough Show. Pictured, from left, are Semisonic's Jake 
Slichter and Dan Wilson. K-Rock's Altar Boy. Semisonic's John Munson. and 
K-Rock's Cane. 



newsline... 



DICK CURK JOINS BILLBOARD SEMINAR. Dick Clark wiU host the BiU- 
board/Aii-play Monitor Radio Awards show Sept. 19 in Phoenix (see 
Hnmefnmt, page 98). 

PIRATE ORDERED OFF AIR. The pirate radio movement's flagship had its 
skiill-and-bones flag taken down June 15 when a California federal dis- 
trict court judge ruled that the owner of infamous pirate station Radio 
Free Berkeley was acting illegally by broadcasting without a Federal 
Communications Commission (FCC) license. Judge Claudia Wilken 
ruled that Stephen Paul Dunifer was to be enjoined from further broad- 
casting without first obtaining an FCC license. She also rejected 
Dunifer's attack on the constitutionality of the FCC regs. It could have 
been worse: Dunifer and the FCC will bear their own legal costs for the 
trial (Dunifer originally sued back in 1994). In a statement, Dunifer's 
lawyers said he would comply with the court's order but claimed partial 
victory for the FCC's decision to conduct rulemakings on whether it is 
possible to legalize low-watt radio transraisxsions. The National Assn. of 
Broadcasters, meanwhile, called the ruling "a great victory for legiti- 
mate broadcasters." 

CCC CHARMS DAME. Clear Channel Communications, the nation's fifth- 
largest radio group, has purchased Dame Media, which owns 21 small- 
to medium-market outlets in New York and Pennsylvania. Price tag; 
$85 million in stock. 

WAL-MART OF RADIO. Capstar has coined an immediate catch phrase 
across the radio industry, saying it wants to be the "Wal-Mart of medi- 
um-market radio." It intends to focus future station/group buys in medi- 
um-sized markets. 



AMFM Takes Bigger Piece Of Rocli 



BY CHUCK TAYLOR 

In its bid to become a predomi- 
nant force among radio program- 
ming syndicators. Chancellor 
Media's AMFM Radio Networks 
has kept its pen close to the dotted 
line over the past couple weeks. 

Since June 10, the Dallas-based 
company has announced the pur- 



marketing alliance with the syndi- 
cated Bob and Tom morning radio 
show. 

The new deals follow on the heels 
of AMFM's high-profile April 
acquisition of Casey Kasem's syn- 
dicated countdown programs from 
Westwood One (Billboard, March 
14). The countdown pioneer's 



Live," the classic rock-edged 
"Reelin' In The Years," and the live 
concert series "Live From The 
Pit." Terms of the deal were not 
disclosed. 

Further showing its taste for 
rock, AMFM has created "The 
Guitar Show With Kevin Bacon," a 
weekly two-hour show to feature 
guest rockers 
talking about 
their influ- 



chase of Global Satellite Networks' 
syndicated programming, which 
includes the popular "Rockline" 
and "Modern Rock Live," while 
also officially launching new^ syndi- 
cated programs from the likes of 
entertainer RuPaul, WKTU New 
York morning man Hollywood 
Hamilton, and actor/musician 
Kevin Bacon. It has also formed a 



reconfigured "American Top 40" 
continues in top 40, adult top 40, 
and AC configurations. 

AMFM also syndicates "The 
Dave Koz Radio Show." 

With its acqui-sition of Global, 
AMFM gets "Rockline," a live 
interactive show featuring main- 
stream rock's heavy hitters, the 
music-intensive "Modern Rock 



ences, signa- 
ture sounds, 
and music, 
coupled with 

the artists' music. 

Among scheduled guests for the 
show, which launches Sept. 5-7, are 
Eddie Van Halen, Carlos Santana, 
Joe Perry, Bonnie Raitt, and Joe 
Satriani. Bacon is a noted guitarist 
as half of the Bacon Brothers with 
(Continued mi next page) 



Vanna Fans Make Interactive 'Wheel' A Radio Hit 



BY DYLAN SIEGLER 

NEW YORK— When Vanna White 
talks, people listen. 

That's the lesson radio stations 
across the country have been learn- 
ing from "Radio Wheel Of Fortune," 
a listener-interactive game show 
that began to spin onto airwaves all 
over the country in February. 

The game is free to stations in 
exchange for airing a one-minute 
promotional spot for Nexxus hair- 
care products during each game 
segment, and PDs say the added 
credibility of Vanna White lights up 
the switchboards. 

Market Leader Inc., a small 
entrepreneurial marketing compa- 
ny in Sherman Oaks, Calif., is ped- 
aling the spinoff of the ubiquitous 
TV game show to country, AC, 
news/talk, and oldies radio formats 
through "good, old-fashioned tele- 
marketing," according to Beth Tep- 



per. Market Leader's VP of radio. 
The chosen formats cater to the 35- 
54 demo also targeted by the TV 
version of "Wheel." 

"I wouldn't put it on a hard rock 
station," says Tepper. "It would be 
like, 'Here's Megadeth, and here's 
. . . Vanna White?" 

More than 150 stations have taken 



! WHiEL®f 
FOBTUNE. 



the plunge to date and are airing the 
two-minute daily interactive game 
show and doUng out prizes provided 
free to the station by Nexxus, the 
exclusive national sponsor of "Radio 
Wheel Of Fortune." 

Upon enrollment, each station 
receives 260 prerecorded "Radio 
Wheel Of Fortune" games, enough 



for a year's w-orth of weekdays. 
Vanna White— the TV show's let- 
ter-flipping diva who acts as the 
radio version's illustrious host — 
gives listeners information about 
each show's winning word or 
phra-se, including a category, letter 
count, one letter from the correct 
answer, and a clue. For example, 
White might say, "Today's 'Radio 
Wheel Of Fortune' category is a 
'thing.' There are eight letters, and 
it starts with an 'A.' 'It's a way to go 
that's really taken off.'" 

Listeners at work, on their morn- 
ing commutes, or getting their kids 
off to school then rack their brains 
for the correct answer and call the 
station to win. The one-minute pre- 
recorded spot promoting Nexxus 
products is timed to run while the 
station receives the hopeful phone 
calls. 

(Continued on next page) 



the POWGP of information... right at your fingertips! 



This Radio Powerbook contains ail the information that you need to make your job easier. 

LOCJiTE THOUSJiNDS OP UST/NCS IN Ji SNi^P: 

Comprehensive listings of radio stations (both BDS and non-BDS monitored stations) in ail 15 formats covered by Airplay Monitor 
Consultants • Label Promotion Directory ^Arbitron Ratings and History for Top 100 Marlcets • BDS and How It Works 

Order your copy now for $85 (plus S6 shipping and handling) by calling 1-80O-3M-7119. you can fax your order to r732) 365-(B38 
or mall this ad wltti check or money order to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 06701 
Please add appropriate sales tax In NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. All sales are final. 
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Adult Contemporary 
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S§ 


TITLE 


ARTIST 










★ * * No. 1 * * * 


CD 


2 


2 


20 


YOU'RE STILL THE ONE 

MEflCuRr 


* SHANIA TWAIN 


2 


1 


1 


24 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


CD 


3 


3 


18 


MY FATHER'S EYES 


♦ ERIC CLAPTON 


CD 


i 


8 


6 


TO LOVE YOU MORE 

550 .Mi' M ' ..." 


♦ CELINE DION 


5 


b 


4 


23 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


CD 


a 


15 


10 


ADIA 

ARrSTA li-i--:' 


♦ SARAH MCLACHLAN 


CD 


12 


12 


10 


LOOKING THROUGH YOUR EYES 


♦ LEANN RIMES 


CD 


6 


5 


18 


RECOVER YOUR SOUL 


♦ ELTON JOHN 


CD 


10 


14 


12 


TORN 


♦ NATALIE IMBRUGLIA 


10 




ti 


22 


GIVE ME FOREVER (1 00) JOHN TESH FEATURING miS INGRAM 


11 


13 


13 


39 


1 DON T WANT TO WAIT 


♦ PAULA COLE 


OD 


14 


16 


9 


HEAVEN S WHAT 1 FEEL 


♦ GLORIA ESTEFAN 


13 


11 


7 


29 


MY HEART WILL GO ON 

ijM mus l ;8a^'j 


♦ CELINE DION 


14 


9 


9 


43 


SOMEIHING ABOUT THE WAY YOU LOOK TONIGHT ♦ELTON JOHN 

ROCKET -I'lHlOB 










* * * AlRPOWER * * * 


d) 


22 


24 


4 


OOH ULA 

\*Mfi'ltR t<RC^ Allii:UClJT 


ROD STEWART 


OD 


16 


10 


15 


LIKE 1 LOVE YOU 


AMY GRANT 


17 


15 


11 


16 


FROZEN 

yAVERiC, 17244;WARSER Bf?OS 


♦ MADONNA 


11 


17 


17 


50 


HOW DO 1 LIVE 


♦ LEANN RIMES 


19 


19 


25 


8 


ONE BELIEF AWAY 

-A?'\''[ If.' r. T 


♦ BONNIE RAITT 


20 


18 


20 


9 


MY ALL 

. Lill.'.'iiiA '-.^ ; 


♦ MARIAH CAREY 


QD 


25 


26 


5 


1 HONESTLY LOVE YOU 

MCA NASHVILLE 7:'D53 


♦ OLIVIA NEWTON-JOHN 


22 


23 


23 


20 


LANDSLIDE 

SEPPir^r AlFi.lM C.rA 


♦ FLEETWOOD MAC 


23 


21 


18 


IS 


A PROMISE 1 MAKE 

£l£mi.:a .. ...... iLu 


♦ DAKOTA MOON 


24 


24 


22 


7 


SEARCHIN' MY SOUL 

'iof-'u; : AiF-,'.i.:.,r 


♦ VONDA SHEPARD 


2S 


27 


27 


4 


ALL ROADS LEAD TO YOU 

REf'RI^-.L AlBJM :J1 


CHICAGO 






Adult Top 40 










* * * No. 1 * * * 


CD 


1 


1 


20 


TORN 

hUALSUWCLE 


♦ NATALIE IMBRUGLIA 
10 •w.s m 7w 1 


CD 


2 


2 


16 


THE WAY 

^L.LL^V.■.JCiALE^Ll^^CU^ 


♦ FASTBALL 


CD 


5 


7 


9 


IRIS 

'A'AP\ER SLN5CT Al&JF.T CLIT.'REPRlSt 


♦ 000 GOO DOLLS 


4 


3 


3 


13 


UNINVITED 

W'RKIR SLNSEI AieuM CJT.'REPRlSE 


ALANIS MORISSETTE 


5 


4 


4 


34 


3 AM 

LAVAALBLU CUT.'ATLANTIC 


♦ MATCHBOX 20 


CD 


8 


9 


7 


KIND & GENEROUS 

ELEKTRA ALBUM CUTEEG 


♦ NATALIE MERCHANT 


7 


7 


6 


22 


I'LL BE 

LAVA ALBUM CLTATlAMIC 


♦ EDWIN MCCAIN 


CD 


12 


10 


14 


ADIA 

AfilSIA 13A97 


♦ SARAH MCLACHLAN 


9 


6 


5 


31 


TRULY MADLY DEEPLY 

C01LM6IA 78723 


♦ SAVAGE GARDEN 


QD 


11 


12 


12 


REAL WORLD 

LAVA ALtiLM CUT AIuAMl': 


♦ MATCHBOX 20 


QD 


13 


14 


11 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


QD 


10 


11 


10 


SEARCHIN' MY SOUL 

- -ri V I'M'' A[ p u Lin 


♦ VONDA SHEPARD 


13 


9 


8 


20 


SEX AND CANDY 


♦ MARCY PLAYGROUND 


14 


14 


13 


42 


WALKIN' ON THE SUN 

INTE-:. • . .1 '7 - 


♦ SMASH MOUTH 


15 


15 


15 


33 


HOW'S IT GOING TO BE 

El£(CT"A...;: 'ijl Li = 


♦ THIRD EYE BLIND 


16 


17 


17 


61 


ALL FOR YOU 

UNIVERSAL 5*135 


♦ SISTER HAZEL 


OD 


18 


18 


9 


ZOOT SUIT RIOT ♦ CHERRY POPPIN' DADDIES 

MOir. A|.. M , 1 l-I^.Al 


18 


16 


16 


18 


MY FATHER'S EYES 

REPRlS.t .■..Lbjr.'LJ- 


♦ ERIC CLAPTON 


QD 


25 


28 


27 


TIME OF YOUR LIFE (GOOD RIDDANCE) « GREEN DAY 

RIPRSi A!P..JM.:;I7 


20 


21 


21 


8 


HEROES 

EPIC ALB'JM C J" 


♦ THE WALLFLOWERS 


QD 


23 


26 


7 


CLOSING TIME 

MCA A! R|.7.' IMT 


♦ SEMISONIC 


(22) 


24 


24 


14 


KNOW WHAT YOU MEAN 

APi;-l.-. 7. ■ ■ ■. . 


♦ SISTER 7 


23 


20 


22 


23 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 










* * ♦AlRPOWER* * * 


® 


28 


30 


7 


1 WILL BUY YOU A NEW LIFE 

C*PnOL»UiUMCUI 


♦ EVERCLEAR 


25 


22 


20 


20 


ME 

iMA7ji: ALBUM CUWARNER BROS 


♦ PAULA COLE 
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Radio 

II.K. Firm Launches Top 40 Station In Hungary 



This story ivas prepared by Mike 
McGeever, pmgrammiitg editor fnr 
Music & Media. 

BUDAPEST— The growth of com- 
mercial radio in Eastern Europe 
spnHited another shoot recently with 
the official launch of national Hun- 
garian broadcaster Radio Danubiu.s. 

The Budapest- 
based top 40 .sta- 
tion, owned by 
U.K. radio group 
DMG (a division 
of the Daily Mail 
& General Trust 
newspaper 
group), is targeting the 20-44 age 
group — focu.sing on 24- to .3.5-year- 
olds — with core artists like Will 
Smith, All Saints, Bryan Adams. 
Janet Jackson, and Erie Clapton. 

The station's playlist is put to- 
gether using, among other sources. 




Billboard's European sister publica- 
tion Music & Media's European 
Radio Top 50 airplay chart. About 
25% of Radio Danubius' music out- 
put is Hungarian contemporary mu- 
sic tracks. 

DMG successfully bid for the 
state-run station when it was priva- 
tized and put out to tender last year 

DMG is one of the growing num- 
ber of western broadcasters, along 
with such companies as Emmis In- 
ternational and Metromedia, making 
commitments and im-estments in the 
region, as former government-oper- 
ated broadcast outlets become a\7ail- 
able in the commercial market. 

DMG, with its local management 
and programming teams, set about 
refocusing the outlet's format before 
relaunching it, .says station director/ 
group company secretary Robert 
Clarkson. 

"Before we took over, the station's 



AMFM TAKES BIGGER PIECE OF ROCK 

(Coniinued from preceding page) 



brother Michael. The act's first al- 
bum. "Forosoco," was released in 
1997. Bacon plays acoustic guitar 
and shares lead vocals. 

The program will be produced by 
Ben Manilla Productions. 

Late this summer, AMFM Ls also 




set to debut "RuPaul Radio" (Bill- 
board, April 25), a two-hour weekend 
dance mu.sic show, .spiced with .seg- 
ments like "RuPaul's Fashion Re- 
view," "Plastic Surgery Update," 
and "Lypsync Classics." Michelle 
Visage, who was a sidekick during 



RuPaul's two-year stint as morning 
host on top 4()/dance WKTU, will 
join the self-proclaimed "hardest- 
working drag queen in show busi- 
ness." 

WKTU PD Frankie Blue will 
serve as execu- 
tive producer of 
the show. 

In addition, 
"Hollywood 
Hamilton's 
Rhythm Count- 
down" will offer 
an uptempo hit countdown, along 
with celebrity interviews, retro clas- 
sics, and music mixes. Set to launch 
in late simimer, it features Hamilton, 
who, in addition to his morning .stint 
at WKTU, has held down posts at 



VANNA FANS MAKE INTERACTIVE WHEEL A RADIO HIT 

(Continued from preceding page) 



" 'Radio Wheel Of Fortune' made 
all the sense in the world," raves 
Michael Waite, PD/GM of WJBR- 
FM Wilmington, Del. "There's no 
one who's been on the planet more 
than five minutes who doesn't know 
how the game works." WJBR, a 
"music-intensive" AC format, runs 
the game at 10:30 a.m., which Waite 
points out is a key break time for 
many 9-to-5 workers. 

At many stations, "Radio Wheel 
Of Fortune" is taking the place of 
the discontinued "Radio Jeopard,v," 
which was more difficult to play. 
Chuck Black, PD of country outlet 
WTCR Huntington, W.V., allows 
that "Radio Wheel Of Fortune" puz- 
zles are "fairly simple to solve, and 
that's a big thing for the listeners. 
They don't have to work too hard." 

Winning, or even just yelling out 
the correct answer, makes listeners 
feel smart. And that makes the 
game a big hit with most Ameri- 
cans, just as the TV version does. 

TV's "Wheel Of Fortune" is 
known as the world's most popular 
game show. As an added-value 



option for radio stations, Market 
Leader invites its "Wheel" affiliates 
to develop mutually beneficial cross- 
promotions with the local TV sta- 
tions that air the syndicated series. 

Tepper estimates that probably 
half of the station affiliates of 
"Radio Wheel Of Fort une" will take 
advantage of the extended promo- 
tional possibilities. And as the 
"Radio Wheel Of Fortune" barter 
deal is still young, she sa.ys, many 
stations haven't yet gotten around 
to fully exploring the program's 
possibilities. 

But as WTCR's Black has found, 
"It's a kind of self-selling. Once 
[area Nexxus dealers] find out 
Nexxus is a sponsor, they want to 
get on board." 

Market Leader president Lon 
Von Hurwitz e.\plains that the link 
between Vanna White's enviable 
flaxen tresses and the Nexxus 
product tie-in is no accident. 
"Because Vanna was always going 
to be a strong part of the project, 
and she has beautiful hair, Nexxus 
seemed a logical line of products," 



format was too broad," he explains. 
"You would hear a track by Clapton, 
followed by a heavy rock song. We 
have removed the extremes." 

Radio Danubius chief executive 
Sandor Istv4n adds that music test- 
ing, audience research, and market- 
ing were key elements in reposition- 
ing the station. | 

"Research was [previously] un- 
known in Hungary, and marketing 
is very important because of new j 
competition," he says. "I'p until j 
recentl.v, radio in Hungary was like 
going to buy shoes here. You had two 
t,ypes, black or brown. Now, there t 
aren't enough memory buttons on 
my car radio for all of the stations 
available." 

Jacor, which has also expressed 
interest in Eastern Europe, is look- 
ing for a toehold in the region as a 
potential bidder for CLT-UFA's na- 
tional station Talk Radio in the U.K. 



KIIS-FM Los Angeles and WHTZ 
(ZlOO) New York. 

The program will be produced by 
WKTU and Blue. 

Finally, AMFM Networks has 
announced its representation of 
"The Bob & Tom Show," the top- 
rated .syndicated morning show in 
the Capstar Broadcasting stable. 
AMFM will provide marketing and 
advertising .sales support and .station 
affiliation. 

Bob Kevoian and Tom Griswold 
broadcast the four-hour show from 
their base at WFBQ Indianapolis. 

AMFM was launched in October 
1997 to brand talent within the 
Chancellor Media Group, which the 
company .says has a reach of 60 mil- 
lion listeners weekly. 



Von Hurwitz says. They've got thou- 
sands upon thousands of store- 
fronts, so we knew they'd benefit 
from a contest that tied back to 
•Wheel Of Fortune' and that they 
would also have the added benefit of 
using Vanna at their hair conven- 
tions." 

"Radio Wheel Of Fortune" affili- 
ates agree that White is the game's 
greatest asset. Larry Brewer, pro- 
gram manager and morning-show 
host at adult standards outlet 
WMMB Melbourne, Fla., says the 
appeal lies in the prerecorded 
game's smoke and mirrors. 

"It's a nice interaction, where it 
actually sounds like Vanna's here 
doing the show, becau.se we have her 
conversing back and forth with me," 
Brewer says. "That's what makes it 
such a charming program." 

Market Leader has gained many 
stations through word-of-mouth. 
According to Tepper, it hasn't yet 
made a foray into trade advertising. 

"There's been no negative 
response," says Tepper. "I don't 
know why no one's done this before." 
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It wasn't the thought of riches that encouraged 
Ouster's Brian Rosenworcel, Ryan Miller, and 
Adam Gardner to ferociously pursue a career 
in music. Nor was it meeting their rock heroes, 
hearing themselves on the radio, or garnering a 
golden Grammy. 

"I just want to date the girl in the Lenny 
Kravitz video [Milla Jovovich] or Natalie Im- 
bruglia," Miller says. "You could add Natalie Port- 
man and Mariah Carey to that list. As soon as we 
marry hot chicks like that, well call it a day. Being 
in a rock band is a means to that end." 

PerciLssionist Rosenworcel concurs but admits 
the goal might be long t«rm in nature. So, he says, 
the Boston act has to settle f or the joys of a msgor- 

Billboad. 



label contract and ha\'ing its single, "Airport Song," 
blare out of speakers from Dcs Moines to Seattle. 
It's this is,sue's No. 35 on Modern Rock Tracks. 
"Sire told us it was getting good reaction, which 




*I Just want (o date 

I.c^nny KraviiK 
video tMilla 
Jovoviehl (tr Natal- 
ie lmbru|$lia* 



we didn't really expect. We aren't complaining, but 
we're skeptical. Let's just say we haven't popped 
open the champagne or bought mansions yet" 
One wonders why they are tentative when peo- 
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pie seem to be eating up the silly character sketch 
about a cult figure taking advantage of the suck- 
ers around him. ("It was in no way supposed to 
make people say, 'Gosh, those boys are deep,' " 
Miller injects.) Rosenworcel chalks it up to the 
sound difference. He explains, "We aren't like 
most charting modern rockers. It's more pop 
meets indie rock meets groovy melodies." 

The word hippieish is tossed around and ulti- 
mately thrown hack despite a spot on H.O. R.D.E. 
"That's a bad word for us," Miller says. "We share 
a concentration on melody and instrumentation, 
but it's edgier and less triple A-lienating. We can't 
even jam or improvise. Hippies are better musi- 
cians. We play songs the same way every night." 
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TRACK TITLE 

A.HUMIII! i A'.y 


ARTIST 

IMPRiNTT^OiiOnC-'i iJ-bi. 


1 


1 


1 


14 


★ * * No. 1 * ♦ ★ 

1 LIE IN THE BED 1 MAKE 4«m«n<. i BROTHER CANE 
WISHPOa VIRGIN 


2 


2 


2 


23 


BLUE ON BLACK ♦ KENNY WAYNE SHEPHERD BAND 

TROUBLE IS-.- RE^OLUT ON 


3 


3 


3 


19 


TORN 

CAN ofilSD\ 


CREED 

WINO-UP 








15 


SAVE YOURSELF 

riAH^r;;l DAYS 


♦ STABBING WESTWARD 

COLUMBIA 


5 


4 


5 


8 


HEROES 

C,T-i:.llB THE ALBUM 


♦ THE WALLFLOWERS 

FPIC 


(T) 


7 


8 


10 


WISHLIST 

vii;n 


PEARL JAM 

EPIC 




g 


g 


19 


FUEL 


« METALLICA 

ELEKTR.VEEG 


CD 


12 


13 


5 


1 DONT WANT TO MISS ATMIN6 * AEROSUITH 






COLUMBIA 


(D 




26 




THE DOWN TOWN 

OATS Of THE Ntvv 


DAYS OF THE NEW 


V ^VJ 


g 


10 


g 


AVA ADORE 


♦ THE SMASHING PUMPKINS 

V RF; N 


11 


8 


7 


9 


FIRE IN THE HOLE 

VAS HAltN 3 


♦ VAN HALEN 

IVAHNF IF liHOi 


12 


11 


11 


10 


SLAM DUNK 

t:.K uan;-' 


DLR BAND 

WAAAZATi 




14 


20 


5 


SPACE LORD 

P^:rtL(^TRiP 


♦ MONSTER MAGNET 

AAF.- 


US/ 


17 


21 


g 


CIGARETTES AND ALCOHOL 


ROD STEWART 

IVAHNER F^Kl:,L 


\.19J 


21 


22 


g 


IRIS 

■C TY or ANGELS' SOUNDTRACK 


♦ GOO GOO DOLLS 


16 


22 


16 


22 


MY HERO 

I.-- •.aL:j» AND THE SHAPE 


♦ FOO FIGHTERS 


17 


10 


4 


[1 


MOST HIGH 

.', - ■- . ■,- - .-,R^5DALE 


♦ JIMMY PAGE & ROBERT PLANT 

A'; AN* : 


18 


15 


14 


26 


SHELF IN THE ROOM 


♦ DAYS OF THE NEW 

OUIPOSTi^EHFN 


QD 


29 


32 


5 


★ ♦★AlRPOWER*** 

SHINING IN THE LIGHT JIMMY PAGE & ROBERT PLANT 

V. -1'.:. -i' -i.-!--:;r'ALE ATLANTIC 


£v 


20 


1« 




MY OWN PRISON 


♦ CREED 


21 


18 


15 


15 


CLOSING TIME 

f------ -I-i>...,tLV FINE 


♦ SEMISONIC 

fa; A 




25 


27 


5 


MY SONG 

[■o:.GY DEPOT 


JERRY CANTRELL 

cc.jr.ie.A 


(15) 


24 


23 


12 


SHIMMER 

SUNeURN 


♦ FUEL 

SSOI.'l.Fic 


24 


16 


12 


IS 


CUT YOU IN 


♦ JERRY CANTRELL 

CFFJJMH'A 


(ID 


26 


31 


4 


PREMONITION 


♦ JOHN FOGERTY 


2C 


23 


19 


U 


DON'T DRINK THE WATER 

• I: " ■ ■ [; StHl: IS 


♦ DAVE MATTHEWS BAND 

RCA 




32 




2 


WHAT S THIS LIFE FOR 

l/V OWN - - - ■. 


CREED 

WINIMJP 


(D 


31 


30 


8 


THE WAY 

■ ■- '.' r.l I CAN BUY 


♦ FASTBALL 

HOLLYWOOD 


29 


27 


25 


12 


REAL WORLD 

T -- '-li ; JI.'£ONE LIKE YOU 


♦ MATCHBOX 20 

lAVA-A'J^NTIC 


(D 


NEW^ 


1 


IT'S ALRIGHT 

HAPPY PILLS 


CANDLE BOX 

MAVTH .FF.V.F.~NF= BROS, 


31 


28 


24 


13 


SHE'S GONE 


ERIC CLAPTON 

RFPRISf 


CD 


33 


34 


6 


MONSTERSIDE 

STONES 


♦ ADDICT 

BIG CAT V,? 


33 


30 


28 


19 


USE THE MAN 

^"■i-Ili: /i^'lT.NGS 


MEGADCTH 


(D 


34 


33 


6 


THAT SONG 

N -OVIN'.; I.'i MGfiV OF 


* BIG WRECK 

A'LAfJTIC 


(D 


40 




2 


PARK AVENUE 


GIRLS AGAINST BOYS 

CXJCGEFFEN 


36 


35 


36 


6 


LUCY 

irAF.LI,>F. 


CARAMEL 

iiGEFFEN 




NEW^ 


1 


NO SHELTER 

GCDZILLA THE ALBUM 


RAGE AGAINST THE MACHINE 

EP'C 


(D 


NEW^ 


1 


DU HAST 

SEhNSUCHT 


* RAMMSTEIN 

SIA5M/L0NCONTSFANO 


® 


NEW^ 


1 


FALLING 


GRAVITY KILLS 




NEW^ 


1 


SAINT JOE ON THE SCHOOL BUS MARCY PLAYGROUND 

MARCY PLAYGROUND CAPITOL 



Modern Rock Tracks 
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TRACK TITLE ARTIST 

AlBUF.' TITLE IIF ANY; IMPRINT.-PROWOTION LABEL 


1 


1 


I 


16 


* ★ ★ No. 1 * * ★ 

CLOSING TIME SmteiiNnI « SEMISONIC 
FEEUNGSTRATMELYFiNE UCA 


CD 


7 




12 


IRIS ♦ GOO GOO DOLLS 

CITY or ANCrt:^' ^CJNfFTRAC' WARN! R SUNSlT,RFPHlSt 


3 


3 


4 


6 


AVA ADORE ♦ THE SMASHING PUMPKINS 

AOC^'F VIRGIN 


4 


i 


b 


16 


SHIMMER ♦ FUEL 

FiCNBLRN MUSIC 


CD 


6 


8 


12 


FLAGPOLE SITTA ♦ HARVEY DANGER 

Wl.FRF HAVE ALi THE hflERRYMAKEFTS GONE' SLASH.iaNDOMSL ANO 


s 


5 


3 


19 


THE WAY ♦ FASTBALL 

A . "I-F PAIN MONET CAN BUY HOLLYWOOD 


7 


; 


6 


12 


PUSH IT ♦ GARBAGE 

VI RSIiON ,F 0 ALWO SOUNDSINTERSCOPE 


CD 


11 


13 


9 


INSIDE OUT ♦ EVE 6 

r.l II RCA 


9 


8 


1 


12 


DON'T DRINK THE WATER ♦ DAVE MATTHEWS BAND 

E^iiCPi THESECROWOEDSTREETS RCA 


10 


9 


10 


8 


HEROES ♦ THE WALLFLOWERS 

0?OZLLA THE ALBUW EPIC 


11 


12 


11 


21 


1 WILL BUY YOU A NEW LIFE ♦ EVERCLEAR 

•- FC - 1 .. AiI£i.'Cj:i,V CAP1F0L 


12 


13 


12 


12 


JUMP RIGHT IN ♦ THE URGE 

MAF^IFP OF STYLES IMMORTAU'EPiC 


13 


10 


9 


18 


WISHLIST PEARL JAM 

'itLC EPIC 


(D 


14 


15 


10 


SPARK ♦ TORI AMOS 

F^'CM IHE CHCIRCE. hC'EL ATLANTK; 


(il) 


25 




2 


* * aAirpower* * ★ 

ONE WEEK BARENAKED LADIES 

SIUNT wtmtst 


16 


15 


19 


8 


SAINT JOE ON THE SCHOOl. BUS MARCY PLAYGROUND 
MARO PlAVGROlM:; CAPITOL 


QD 


19 


34 


3 


★ ★ ★AlRPOWERA A ★ 

INItK&ALACTIC V bLAbI lb tH/Ta 

HELLO fOijlTT GRAND ROVAUCAPfTOl 


d) 


16 


18 


9 


LUCKY MAN ♦ THE VERVE 

UREi/iJN l'1'M\S '■'C'HLIT 'VIRGIN 


OD 


18 


16 


10 


REDUNDANT ♦ GREEN DAY 

MMHOD REPRISE 


20 


17 


14 


13 


REAL WORLD ♦ MATCHBOX 20 

YOLlRSELf OH SOMfD\t IKE VC-J .AVftATLANTIC 


QD 


21 


20 


10 


WHAT 1 DIDN'T KNOW ATHENAEUM 

■"■■ir 1 ATLANTIC 


(D 


26 


30 


4 


WALKING AFTER YOU FOO FIGHTERS 

;■■ ■ ii-. ■.■,! i-ir M-.VPi ROSWELLWirOL 


(D 


24 


23 


8 


SONG FOR THE DUMPED ♦ BEN FOLDS FIVE 


24 


22 


22 


14 


SAVE YOURSELF ♦ STABBING WESTWARD 

;.-.'<M'.,l I}'''-: :-3HJMBi;. 


25 


23 


21 


17 


ZOOT SUIT RIOT ♦ CHERRY POPPIN* DADDIES 

iT'-;; s,.:t R ?J MG;t;.'!JN!v"tRSflL 


(D 


27 


32 


5 


GET -EM OUTTA HERE ♦ SPRUNG MONKEY 

\'R -'i ■< w:\ sunnwfourwDon 


dD 


33 


37 


3 


TRULY, TRULY GRANT LEE BUFFALO 

!■ in irr SiASU'WAHsfa fisos. 


CD 


29 


24 


20 


TORN ♦ NATALIE IMBRUGLIA 

Lt'T i:-- ri.c middle; rca 


29 


28 


26 


24 


MY HERO ♦ FOO FIGHTERS 

■ !■■ "V' THE SHAPE ROSWELLCAPITOL 


30 


32 


31 


13 


UNINVITED ALANIS MORISSETTE 

■ '/...lL.;." iOLINDTflACK WARNER SUNSETflEPRlSC 


31 


35 


36 


6 


4 AM OUR LADY PEACE 

CLJMSY COLUMBIA 


d) 


NEW^ 


1 


PERFECT THE SMASHING PUMPKINS 

ADOm VIRGIN 


33 


34 1 33 


7 


KIND & GENEROUS ♦ NATALIE MERCHANT 


(34) 


NEW^ 


1 


YOUAMDMEWDT>CBOm£MAKESTMREETOMGHT(B«Y] BIG BAD vDOOCO QOCOY 

T:'Li Unl" ■.■;>. iD;-i; I'Aji-- cailSi/tltF.TWi CflP^TiX 


QD 


39 1 


2 


AIRPORT SONG GUSTER 

!.■ 1 :3I ,■• ttYflP!i;vS RE 


(D 


NEW^ 


1 


HIGH ♦FEEDER 

PvcTHiM rrtt-j'tLEMSAiEC 


37 


31 


28 


10 


TIME AGO ♦ BLACK LAB 

>JiJi( HOOT ABOVtME [XiC'TltttLTi 


33 


38 


35 


5 


DEBBIE THE B-52 S 
rif.ir Ci^nSJLE SDNliS rOR A fUTURE GENERATION REPRISE 


QD 


NEW^ 


1 


WHAT'S THIS LIFE FOR CREED 

F.iT . '.w J p; -.1 T, wmo UP 


QD 


NEW^ 


1 


NO SHELTER RAGE AGAINST THE MACHINE 

liOL-.'L.A >1 ^lt-Jt.< EPIC 



Canpitml Iram ■ TiMaonal uiVfiB o 
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HITS! 
IN 
TOKIO 

Mm* of May 31. 133$ 



0 Owpst Underground / Jamiroqusi 

® Black V»lv«ieen I Ltnnv Knviu 

^ Say ftu Lov« Ma / Simpry R»d 

0) Aint That Just The Way / Lutncia McNaal 

©PutfiK/GarlMga 

® Falling For You / Tamia 

® Evarythinii's Gonna Ba Aliight / Swaa ttwM 

(S> My Mean WID Go On / Celine Dion 

<S> Ray Of UgM / Madonna 

O Heaven's What I Feel / Glona Estefan 

<Q Why Can't We Be Friends? / Smasli Mouth 

O Vuganda Taryou / UA 

O Cncus / Eric Claplon 

O Ava Adore / The Smattimg F>umpkint 

•9 RcwmJ / Celetts 

O Hinoatarubsiho / Miua 

<Q) Oparator / Inner Shade 

O The Cup Of Ue / Fbcfcy Mtrtm 

O Home / Sean Lenrton 

9i Don't Go Away / Oatii 

& Easy Come Easy Go / Los Umbrellos 

® I'm Not Dreaming / Eliiha La 'Verne 

@ Seiy / Los Amigos Invisibles 

9 I Will Slit] Be laugfnng / Soul Asylum 

® Ofth Ls La / Rod Stewart 

9 Teardrop / Massive Attack 

® Tlw Arms Of The One Who Lovet You / 

Xscape 
9 The Hey Song / Speech 
9 Lay Me Down / Meja 
9 The Boy Is Mme / Brandy & Monica 
® A Promise I Make / DakoM Moon 
d Evtrything Is Gonna B« Alright/ 

Jamie Myersofl 
® Found A Cure / Ultra Nate 
® Oreams / The Corrs 
® erightffi Days /Sybil 
« Top Of The World lOte. 0I«, Ole) / 

Chumbawamba 
& Kokomo / Baha Men 
@ Body Bumpin' lYiMHe-Vi-Vol / Pubbc 

Announcement 
® Oh La La La / Atbca Blues And 

Shinichi Oiawa 
® Story / Suga Sikao 
© Tom / Natalie Imbnjglia 
© Anataenolsukl / Cocco 
@ Rock Your Baby / bia Maxwell 
0 Noonday Sun / Deep Forest 
® Kmgvo / Bonnie Pmk 
d Braaih From Another / Esthtro 
® There Will Be Love There - Ajnoarubasho / 

The Brilliant Green 
9 La Cour Oes Grands' I Voussou N'dour 

And Axelle Red 
9 Sea Of Love/Sandn 
® We Are Only Human / Sunl«nd 

Selections caa be heani on 
'Sapporo Beer Tokio Hot 100" 
every Sandar 1 PM-SPMoa 
J-WAVE/8l3FMta TOKYO 



B1.3Fm J-UJf)UE 

Station infarniatioii available at: 
liUp://www.i-wave.co.ip 
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Universal Ingenue Blllie Myers Evokes 
A Decidedly Different Mond Dn 'Tell Me' 



fiSK BILLIE MYERS where her 
songwriting influences are rooted, 
and sheU toss out a response far from 
the stock-in-trade Beatles, blues, and 
R&B rejoinder. 

Actually, explains the 27-year-old 
British-born hitmaker, "the first 
thing that struck me was the story of 
'Peter And The Wolf' and how it was 
put to music. It was like a blinding 
moment, the first time I thought 
about words and music together — 
where you still have a sense of the 
song even without the words. That's 
exactly how I try to write." 

Prime evidence is Myers' debut 
single on Universal Records, "Kiss 
The Rain," which leads off with a sin- 
gle ominous guitar- and bass-infused 
note that can't help but point to 
imminent glumness. 

In the song, the artist narrates a 
hypothetical phone conversation be- 
tween a couple, in which the woman 
is calling her traveling lover, inse- 
curely wondering if he misses her 
with comparable urgency. The lyric 
even starts with the realistic "Hello? 
Can you hear me?" 

"I think it has a sense of hanging 
in midair," Myers saj's. "It comes very 
much from that perspective." 

The song, co-written with Eric 
Bazilian and Myers' album produc- 
er, Desmond Child, debuted on the 
Hot 100 at No. 95 in November 1997 
and slowly climbed to its February 
peak position of No. 15, remaining on 
the chart for a total of 31 weeks (it 
moved to recurrent status in the June 
13 issue). "Kiss" garnered airplay at 
mainstream top 40, adult top 40, and 
adult contemporary radio — but not 
without a fight Only a few top 40 sta- 
tions took a chance on the atypical 
track from the start, but those that 
did and stuck by it soon saw potent 
results via call-out. Bit by bit, it 
spread nationwide, turning into a 
true sleeper hit. 

"Women went gaga about this rec- 
ord. We were concerned that it was 
not doing very wiell on charts, but the 
phone stories were just huge," says 
Kelly Nash, PD of WKCI (KClOl) 
New Hawn, Conn. "We knew v/e were 
on to something, so we stuck with it 
and stuck with it and .stuck with it It 
reminds me a lot of Sophie B. 
Hawkins' 'As I Lay Me Down,' which 
also took forever to get on its feet." 

"Lots of songs are not necessarily 
immediate the first time through," 
offers Mj-ers. "For whatewr reason, 
radio did stick with it, and I'm very 
blessed. I believe it's a song about 
something most of us have experi- 
enced. The lyric — with that sense of 
paranoia- — is very real, very conver- 
sational. And because the song isn't 
overtly angry, there is an optimism. I 
think that's why it stayed with peo- 
ple." 

Myers' second single "Tell Me," 
released to radio this month, turns 
the page on "Kiss The Rain's" brood- 
ing desolation. The steamy hook- 
cooking uptempo pop track, in fact. 



seems like a more obvious choice for 
lead-off single. "The temptation ivas 
to go with 'Tell Me' first," she says. 
"But I kept saying, 'Look, it's so sex- 
ual, how do we come out of that and 
go into "Kiss The Rain'T I realized it 
may take longer this w^ but felt that 




by Chuck Taylor 

it would ultimately help me with 
longevity. This way, people know what 
they're getting on the album." 

The track, co-written with David 
Austin, indeed takes on sex in a play- 
ful way — and with a pretty bizarre 
twist Its idea came out of a dishy ses- 
sion with girlfriends where the group 
was discussing whether they'd like to 
be a man and who they'd choose to be. 

"The song is about gender chang- 
ing, a lighthearted poke of fun about 
men and women," Myers says. "It's so 
up and naughty and frivolous that I 
can see people smiling when I sing it 
live. What's really cool about it is that 
everybody realizes it's tongue in 
cheek." 

Witness the chorus: "Tell me, who 
would you be/Would you be me, a 
woman in me/Would you like to be 
under my skin, if I let you in/I want to 
know what you're feeling/I want to 




crawl under your skin/1 want to know 
who you feel in me." 

There's a serious point, too, she 
says. "Ultimately, if men could be 
women for a day, that'd be great But 
also think how it might affect the 
world if every person that was white 
could be black for a day. And every- 
one that's a child could be 63 for a day. 
I think we'd be much more tolerant of 
each other" 

The two songs' diverse musical and 
lyrical turns demonstrate the 
refreshing flexibility found through- 
out Myers' debut album, "Growing, 
Pains." Among its 1 1 tracks are songs 
primarily of love and relationships, 
such as the devoted "You Send Me 
Flying" (an inspired choice for a 
future single); "Shark And The Mer- 
maid," of how love conquers obstacles; 
and "Much Change Too Soon," on the 
joy of security in love. 



Much of Myers' songwriting origi- 
nates from bits and pieces of poetry 
she has scribed over the years. "A lot 
of it even 'Kiss The Rain,' had a poem 
written that I took lines from. It may 
just be something in my head or my 
computer for a while. I relate to 
something that creates a picture for 
me, maybe just one line," she says, 
referring to the rich imagery she has 
found, for example, in the phrase 
"your lipstick on my coffee cup" from 
Take That's 1995 top 10 single "Back 
For Good." 

"I focus on things that are just so 
simple, things that everyone under- 
stands," she says. 

Myers also depends on her elec- 
tronic notebook, on which she carries 
around more than 100 potential song 
titles. "When I sit down to write, 111 
usually have the beginning in my 
head, like maybe the title and a 
melody," she says. On a future song 
about obsession she's calling "I Want 
To Be Your Cigarette," for instance, 
"a guitarist strummed a feel for me, 
like a precis of what the song will be 
like when it's finished." 

Overall musically, she insisted that 
the album be produced in such a way 
that it could be recognizably per- 
formed in a live setting. "I wanted it 
to sound like the modern music that's 
around, but I wanted drums to sound 
like drums and string sounds to 
sound like real strings. The guitar 
had to have sensitivity. I wanted it to 
have a band feel and sonic quality." 

Working with perfectionist pop 
producer Child, Myers admits, was 
a difficult partnership at times. 
"There were definitely ups and 
downs," she says. "He was looking 
for a first album that sounds very 
polished and mature. With hind- 
sight, I realize he gave a great deal 
to get this project done." 

For the near future, she will take 
advantage of the results, playing 
radio dates over the month of June, 
then heading to Italy and the U.K. 
and back to the U.S. for the West 
Coast leg of the Lilith Fair tour — 
something that for Myers, embodies 
in a most literal way the strides she's 
made in 1998. 

"Last year I couldn't even get a 
ticket to Lilith," she says. "The fact 
that now I'm going to be on that 
stage is incredible to me. I'm excit- 
ed, but I'm a little bit scared, too. 
Who knows, I might get out there 
and kie like a 10-year-old, all hjfper 
and whatnot" 

"She has a star quality about her. 
When you spend any time with her, 
she makes you feel like you're special 
just for hanging out with her," says 
KClOl's Nash. "That's very im- 
portant; a lot of people have great 
musical talents but don't have that 
star quality. And there's such passion 
for her music; that should prof)el her 
well into the new millennium." 

E-mail Chuck Taylor at cUtylorQvbill- 
board.com. 



At KSCS Dallas, James Finds 
Ratings Geld In Classic Cnuntry 

Wr 



f ITH SO MANY country sta- 
tions adjusting their music mix to 
a more gold-based approach, some 
are finding their inspiration in 
KSCS Dallas, which has a long his- 
tory of a conservative musical pos- 
ture and happens to be handily 
winning that market's three-way 
country race. In the winter '98 
Arbitron book, KSCS was up 5.5- 
6.1 12-plus and was No. 3 overall in 
the market. Com- 
petitors KYNG 
(Young Country) 
and KPLX clocked 
in at Nos. 9 and 15, 
respectively, and 
each lost a tenth of 
a share in the book. 

While maintain- 
ing a reputation for 
conservatism, oper- 
ations manager 
Dean James says 
KSCS' music has 
actually "buoyed" 
up and down de- 
pending on the 
available product. 
But 18 months ago, 
James cemented the 
station's position as 
an '80s gold-based 
outlet when he edged the music up 
into the 55% gold range, where it 
remains today. 

"Three or four years ago we 
were a little more current than we 
are now, but I don't think it takes a 
brain surgeon to see you are going 
to buoy toward the gold if the cur- 
rent product isn't there," says 
James, who feels that Ls the current 
situation. "If the new music gets a 
little hotter and that's what we 
need to stay the market leader, 
well movie more in that direction. 

"A lot of us were lulled to sleep 
when country music was so hot" 
says James, who adds that the sen- 
timents in a tjTiical music meeting 
have gone from "My God, where 
are we going to put all this stuff?" 
to "We just need one record." 

James has mixed feelings about 
the position some programmers 
take: that it is their responsibility 
to force-feed new music to their 
audience. "Record companies need 
to sell records, but I need ratings, 
and I don't think there has ever 
been a time when the two missions 
are so much the opposite," he says. 
"People call me up and say, 'Don't 
you think you owe Nashville the 
opportunity to break new artists?' 
Part of me says 'yes,' but I also 
know that breaking new artists is 
not what's going to help this station 
win. I do worry that if we're not 
breaking new artists no«', we're not 
going to have anything to play in a 
few years, but my job is to get 
great ratings today." 

James says, "There is no one 
music test or strategic study" that 
defines the station's music policy, 
which now includes a playlist of just 
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17 currents. "It's years of being here 
and watching the gut of this mar- 
ket," he saj's. "It didn't come out of 
one study that was like voodoo." 

Here's a recent 2 p.m. hour on 
KSCS: Alabama, "Mountain 
Music"; Tim McGraw, "One Of 
These Days"; Tracy LawTence, "As 
Any Fool Can See"; Clint Black, 
"Better Man"; Ty Herndon, "A 
Man Holding On"; Dan Seals, 
"Bop"; Trisha Year- 
wood, "How Do I 
Live"; Joe Diffie, "If 
The Devil Danced 
(In Empty Pock- 
ets)"; Restless 
Heart, "When She 
Cries"; Lari White, 
"Stepping Stone"; 
Waylon Jennings, 
"Luckenbaeh, Texas 
(Back To The Ba- 
sics Of Love)"; 
Brooks & Dunn, 
"She's Not The 
Cheatin' Kind"; and 
David Kersh, 
"Another You." 

Despite his com- 
manding lead over 
the competition, 
James is careful not 
to overplay it With leads hke his, 
he says, "j-ou enjoy them while you 
have them; they don't last forever. 
Our competitors are very good and 
very smart We do well. I don't feel 
like we've fallen into this. We 
fought for it" 

James says that despite a recent 
PD change at KPLX, nothing has 
changed there yet. And even if 
KPLX goes on the ofifensiw, James 
says, KSCS is "going to continue to 
do what we think is right regard- 
less of what they do. We're not a 
station that has made a lot of knee- 
jerk changes over the years." 

James has been operations man- 
ager at KSCS for five years. Prior 
to that, he spent two years as PD 
and air personality at KFKF 
Kansas City, Mo.; two years as 
morning man at AC WJQY Miami; 
and six years as PD at WBOS 
Boston. Although he misses being 
on the air, James doesn't miss doing 
both programming and an air shift 
"I don't believe it mixes in the 
way radio is today," he says, adding 
that when he started program- 
ming, he was "handed a budget" 
and the results of a research study 
and told what to do with them. 
Today, he's planning and managing 
both the budget and the research. 

But James says there is still 
room for creativity if one doesn't 
owr-think the programming end. 
"I look at radio and listen to the 
station Uke a Uslener," he says. "A 
boss of mine used to say, 'It's like 
baseball. You throw the hall, you hit 
the ball, you catch the ball. And 
radio is like that' Of course," he 
adds, "if it was too easy, we'd have 
monkeys doing it" Phyllis stark 
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As Labels Ponder Budgets, Expect 
Fewer Videos From Young Acts 



Music video symposium: 

Expect record labels to be mak- 
ing fewer videoclips in the near 
future as they start to question 
music video as a critical invest- 
ment in breaking new acts. 

That's the industry's major 
trend, according to a music video 
symposium held June 11 at the 
New York chapter of the National 
Academy of Recording Arts and 
Sciences (NARAS). The sympo- 
sium, Music Video: What You See 
Ain't Necessarily What You Get, 
included guest speakers Lorin 
Finkelstein, RCA Records' video 
commissioner (U.S.); Len Epand, 
Flashframe Films' executive pro- 
ducer; and video post-production 
colorist Tim Masick. 

The dilemma facing 
the music video industry 
is this: Record compa- 
nies have been slashing 
budgets in their video 
departments, but the 
average cost of making 
videos has continued to 
increase. Established 
acts usually get priority 
at labels and national 
video outlets, while new 
acts now face a tighter 
MTV playlist (Billboard, 
May 9). 

"You're not going to 
break an act only 
through MTV," said 
Finkelstein. "There has to be 
more there, like radio airplay, for 
MTV to add a video. These days, 
R&B and hip-hop videos are get- 
ting the lion's share of video bud- 
gets, because there are more out- 
lets to show R&B/hip-hop clips, 
such as BET and the Box." 

A video's budget, of course, 
depends on a variety of factors: 
the artist, the director's treat- 
ment, and how much a label is 
willing to spend. "Any video made 
for less than $50,(XXI is considered 
a 'guerrilla warfare' budget," 
Finkelstein added. "Working with 
low-budget videos can be just as 
much fun as big-budget videos. 
Sometimes less is more." 

The symposium also featured a 
di.scussion on special effects, fea- 
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the making of the Dave 
Matthews Band's clip for "Don't 
Drink The Water" (which cost 
$400,(K)0) and Robyn's "Do You 
Really Want Me." Masick added 
that post-production costs for a 
major-label video tjiiically range 
from $500-$600 per hour. 

Epand, viho is on NARAS' 
board of governors, added that he 
would like to see more Grammy 
categories that recognize the 
music video industry. The Gram- 
mys have only two music video 
categories: best shortform and 
best longform. 

This & THAT: Joseph Kahn 
has joined the growing list of 
music video directors 
who are crossing over 
into feature films. He 
will direct the Univer- 
sal Pictures comedy 
"Double 00 Soul," star- 
ring Mariah Carey and 
Chris Tucker. The fihn 
begins shooting next 
month. Kahn most 
recently directed clips 
for Montell Jordan, 
Brandy & Monica, 
Monster Magnet, and 
the Backstreet Boys. 

Sex Pistols mouth- 
piece Johnny Rotten, 
aka John Lydon, will 
soon host his own week- 
ly half-hour magazine show, ten- 
tatively called "Rotten Televi- 
sion," on VHl. Music video 
director Kevin Kerslake (Nir- 
vana, Smashing Pumpkins) has 
been tapped to direct the show's 
pilot. No word yet on when the 
program will debut . . . "Access 
Hollywood" personality Jeff 
Probst will host the game show 
"Rock & Roll Jeopardy!," which is 
expected to premiere on VHl 
sometime in Augu.st. 

"Phil Collins — In Concert 
From Paris" will premiere on 
pay-per-view at 9 p.m. EDT Sat- 
urday (27). The concert was taped 
during Collins' recent European 
tour . . . Nashville-based produc- 
tion company Scene Three has 
named Rod Thompson sales 



turing a behind-the-scenes look at account executive. 



PRODUCTION NOTES 



LOS ANGELES 

Gerald V. Casale directed Kidel 
High's "Self Destructive." 

Neil Finn shot his video for "Sin- 
ner" with director John Hillcoat. 

Spike Jonze directed Sean Len- 
non's "Home" clip. 

Videoclips from the "Hav Plenty" 
film soundtrack include Babyface & 
Des'ree's version of "Fire," directed 
by Bille Woodruff; BLACKstreet's 



"I Can't Get You (Out Of My Mind)," 
directed by Teddy Riley; and "What- 
cha Gonna Do" from Jayo Felony 
Featuring Method Man & DMX, 
directed by Diane Martel. 

NASHVILLE 

Steven Goldmann directed 
Collin Raye's "I Can Still Feel You" 
and Monty Holmes' "Why'd You 
Start I>ookin' So Good." 



Billboard- Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS~ ARE REPORTED BV THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



i 



14 houn iarif 
1899 9tti Strw NE. 
WKhirvton. D.C. 20018 

1 Brandy fc Moniu, The Boy Is Mine 

2 Big Punithtf. SMi Not A Play«r 

3 Maruh Cmy. My All 

4 PiaiMicMrWDirt|rBMtMl.GrKtK'So()tay 

5 Pun Diddy. Come With Me 

6 Ushet, My Way 

7 Myi & Shqo. R's All About Kfe 

8 Dtstiny's CMk), With Me 

9 Will Simth. iusx The Two Of Us 

10 biDjia. S.-nrrr Kd. K«cd Pii)ir' Ann M] Mindi 

1 1 Xsupe. The fvw5 Of The One Who Lowes 

12 7 Mik. Ou You' Thing 

1 3 Beenic Man. Who Am i 

14 Vokn Of Theory, Say II 

15 Babytace t Det^M, Fire 

16 Chico Debarge, Ha Guarantee 

17 iagged Edge, Gotta B« 

18 John Forte. Ninety Nine 

19 Sparkle, Ik- C^feful 

20 Public Enemy, He Got Game 

21 Mluy Elliott. H;t 'Em Wit Da Hee 

22 Blackstreet, I Can'l Get You 

23 Boyt It Men, Can'l Let Her Go 

24 M«rt, Tm Cloie 

25 Busta Rhymes. Turn It Up 

26 Charii Balliirmn. Money 

27 Jon B.. They Don't Know 

28 Goodie Mob. Blach Ice 

29 Brian McKn^hl. The Only One For Me 

30 Playa, Cheers 2 U 

* * NEW ONS* * 

Boyz II Men, Doin' Just Fine 
GeraM Levert. Thmkin' Bout II 
Martha Wnh. C^tch Tho L«M 
Fat Cat Kareem. Fu^azi 
Rascalz, Northern Touch 
N-Tyce. We Come To Party 
Montell ionlan, I Can Do That 
Brothan Looking Hard. Choke 
MC Lyte. I Cant Make A Mistalte 



ContintMMit pregramnrini 
2806 Opryland Dr., 
Kathvllte.TN 37214 

1 Ttrrf Oark, Now That i Found Voo 

2 J{tal«diielMenl|Dai(ri:UM W[rt>r«i>i'fe 

3 Gary Allan, u Would Be You 

4 Farth Hlil. This Ktss 

5 Tim McGraw, Qm Of TMm Days 

6 Mark Wilh, I Do 



7 HebifimbtDiMi.RKuSttHrTVr'nxiSeeHer 

8 Garth Brwkt, To Make You Fe«i My Low 

9 Midkiel fttenem. Wtwn T^s Bartender Cnes 

10 Kamw Chnnty, That's Why I'm Hwr 

11 Slei«Warin(i,HclesinThef)oorOtHeat«i 

12 LaAnn (Umtt, Commiln>ent 

13 Dlarrwnd Rio, You're Gone 

14 OM Black. The Shoes You're We«rin£ 

15 Dvrighl Yoakam, Thinp Change * 

16 Tracy Bynl. i Wsnru FeeiThdt Wiy Again 

17 Brady Seata. I Fe4l 

18 TV HeriMlon, A Man HoWin' On 

19 Shana Pelrone, Heaven Bound ' 

20 Oinia Hcwton-Jofin. I Hcntatf Lovt Vou ' 

21 KeHh Haitlnf. Papa Bear * 

22 Jo D«e MeuTna. rm Alright * 

23 The Wikinsons. 26 Cents * 

24 Randy Travts. The Hole * 

25 Hindy McCrsady, Th« Other Side * 

26 The Maverfcks, Dance TIk Night Away * 

27 Vina GO. If You l-ter H>a frnvet In Und * 

28 Shania Twain, You're Still The One 

29 DavM Kmh. Wonderful Tonight * 

30 Ariout Artisti. One Heart At A Time ' 

31 Charlie Oanlds Band, Tejtas 

32 Lee Aiwi Womach, Buckaroo 

33 Jason Seflers. This Small Divtde 

34 Chely Wright. I Al>ca(}y Do 

35 Sammy Kmhaw. Matches 

36 TtioffipMn Brathtrt Btnl, BxJ> On The Firm 

37 Joe DifBe. Texas Size Heartache 

38 Lisa Brokop, How Do I Let Go 

39 MUa Mason. The Strong One 

40 Linda Davit, i Wanna Rememtier This 

41 McMlrtMnn. Why'd You Start lac«(r' So Good 

42 Trnha Yearwood. Tttere Goes My Baby 

43 Big House. Faith 

44 Mark Nesler. Used To The Pain 

45 Clint Danitis. A Fool's Progress 

46 Dan) Lee Murplm Vii^ Can't All Bt Atieeh 

47 D«»e ChKks. There's Your Tnaobie 

48 John Berry, Qwi My Shoulder 

49 Bob SeprtMvliniUcBride. Ounces Ar« 

50 ColHn Raye, l Can Still Feel You 
• Indicates Hot Shots 

* * NEW ONS* * 

John Fogerty, Bluetxiy 
Ken Meitont. Lad>es Night 



Shane Stockton. Gonna Have To Fall 
Toby KeAh, Tired 



Continuous programmlrtg 
1515 Broadway, NY. NY 10036 

1 Brar>dy & Monica. The Boy Is Mine 

2 Piis Mkftel TXr Oiily Battiid. Gnetln Sioastar 

3 Goo Goo Dolli, iTis 

4 Pufl Daddy, Come With Me 

5 K-Ci II JoJo, All My Life 

6 Will Smith, Jast The T'wo 0* Us 

7 Mariah Carey. My All 

8 The WalHlowers, Heroes 

9 Mya & Sitqo, It's All About Me 

10 Natalie Imbruglia, Tom 

11 Big PunistwT, Still Not A Player 

12 Next, Too Close 

13 Shania Twain. You're Still The One 

14 FastbaM. The Way 

15 AnMaWi. I Oonl Mini To M'SS A Thrr^ " 

16 MetaMca, Fuel 

17 The Smathlfif Pumpkins, Ava Adore 

18 Eve 6, Inside Out 

19 Cheny Popfm' Daddies, Zoot Suit RkK 

20 Semitonic. Ckmna Time 

21 Madonna, Ray 0! Light 

22 Master P. I Go! The Hook Up 

23 Matchbox 20, Real World 

24 Cieopatra. Cleooatra's Theme 

25 Sparkle. Be Careful 

26 Usher, My Way 

27 ^an McKniBht, Anytime 

28 Jon B.. Th«y Doni t(now 

29 Backstreet Boya, Everybody 

30 Green Day. Redundant 

31 Sean Lennon. Home 

32 Fuel. Shimmer 

33 Lenny Knvitz, If You Car'1 Say No 

34 Usher, t^ice & Skwr 

35 Janet, Together Again 

36 Verve. Lucky Man 

37 Will Smith. GeCtin' iigm Wit It 

38 Montell Jordan. Lefs Ride 

39 Xicap*. Tht A,'Tr5 Of The One Who l«e You 

40 The Notorious B.I.G.. Hypnotiie 

41 Marcy Playground. Sex And Candy 

42 Janet. I Gsi Loneiy 

43 Dxvt Matthews Band. Dwl Onni The Water 

44 Urge. Jumc Right In 

45 Hanson. Ri'^r 

46 Publk AniKunccmenl, Body Bumpm' 

47 Janet. Go Deep 

48 Destiny's Child, No. No, No 

49 Green Day, Time Of Your Life 

50 Harvty Dangtr, Flagpole Sitta 
Indicates MTV Exclusive 



* * NEW ONS* * 

B«stie Boys, Intergataclic 
Foo FigMm. Walking After Yiw 
QuamLatHah, Bananas/Paper 



Continuous programming 
1515 Broadway. NY. NY 10036 

1 Natalie Imbru^ia. Torn 

2 Madonna. Ray Of Light 

3 Shania TWain. You're Still The One 

4 Man» Playground, Sex And Candy 

5 Goo Goo DoRs, Ins 

6 FastbaH. The Way 

7 NaUlic Merchant, Kind & Generous 

8 Vonda Shepard. Sean:hin' My Soul 

9 Savage Garden, Truly Madly Deeply 

10 Cdirw Dion, To Lme You More 

1 1 Matchbox 20, 3 AM 

12 Sarah McLachUn, Adia 

13 The Wallftowert, Heroes 

14 Rod Stewart. Ooh La La 

15 Babyface & Des'ree, Fire 

16 Smash Mouth. Walkin' On The Sun 

17 Mariah Carey, l^y All 

18 Bonnie Raltt. O^w Belief Away 

19 Fteetwood Mac. Landslide 

20 Semiionic, CioMnj Time 

21 The WallfVnvers. One Headlight 

22 Matchbox 20, Push 

23 Paula Cole. I Don't Want To Wait 

24 Matchbox 20. Real World 

25 Dm Matthewi Band. Dw'l Dnni> Tht Witw 

26 Gtoria Estefan. Heaven's What I Feel 

27 Third Eye Blind. Semi-Charmed Life 

28 Sugar Ray, Fty 

29 Cherry Pofioin' Daddies. Zoot Sutt Riot 

30 MKhaH Jackson & Janel Jackson, Scmam 

31 Sister Hazel. All For You 

32 Third Eye Blind. How's II Going To Be 

33 Edwin McCain. I'll Be 

34 LaaStawJwW, Nirt-, MnwGcmaGwftuUp 

35 a-52's, Debbie 

36 Queen & David Bowie, Under Pressuie 

37 Gmff lik)UillE)MirtK,Dan',lMThtSun. 

38 Boyz 11 Men. I'll Make Love To You 

39 Paula Cole, Mc 

40 Aretha Franklin t Georp Mkha, I Knew V 

4 1 Stnie tiKhs W.Tom Petty, Slc« Drag0ng. . . 

42 Prince. U Got The Look 

43 PBulHcCMiiytMidii(IJadbNi.$iTSayS*y 

44 MariA Cwty i Boyz II Mml One SwMt Day 

45 IMJM|v|[MBMM.Ca-D(«lnTheStMs 

46 Tonl Braiton, You're Makin' Me High 

47 ChumtMwamba, Tubttiumpine 

48 Johnny Cash, F&ison^ Prison Blues 

49 Robert Palmer. Addicted To Love 

50 Prince ft The Revolution. Ktss 

* * NEW ONS* * 

Eric Clapton. Pilgrim 
Janet. Go D«ep 

Aretha Franklin, Here We Go Again 

Savage Garden, To The Moon And Back 

Ringo SUn, la Qe Da 

The Tony Rich Protect. Silly Man 

Green Day. Time Of Your Life 

Alana Davis. Cra^y 

Foo Fighters, Walking After You 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JUNE 27. 1998. 



Continuous pr^ammtng 
1221 CoUins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Brandy ft Monica. The Boy Is Mine 

BOX TOPS 

Backstreet Boys, ni Never Bnsak Vour H«trt 

Usher. My Way 

Five, When The Ughts Go Out 

Big Puntsher. Still Not A Player 

Brian McKrtlght. The Only One For Me 

Sarah McLachlan, Adla 

Pras, Ghetto Supastar 

'N Sync, Teann' Up My Heart 

Sparkle, Be Careful 

Spice Girts. Stop 

ma Smith, Just The Tvra Of Us 

69 Boyi, Woof Woof 

Master R Thinkin' 'Bout Yo 

Mya, It's All About Me 

Purr Daddy F/Jimmy Page. Come Wth Me 

King T, Got It Locked 

Mase, 24 htours To Live 

Treana, Naked On You 

Goodie Mob, Black ice 

Nicole. Make It Hot 

Miss Jones. 2 Way Street 

Cleopatra. Cleopatra's Theme 

Missy Elliot, Hit 'Em Wit Da Hee 

Link, Whatcha Gone Do 

Mo Thugs Famity. All Good 

2 Live Crew, 2 Live Party 

Backstreet Boys. Everybody 

Unwritten Law, Teenage Suicide 

\toussou N' Dour ft Canibu*. How Come 

NEW 



Heal 

An Saints, Newer Ever 
Blllie Myws, Tell Me 
Celine Oion. To Love You More 
Foo Fighters, walking Arter You 
GeraM Levert. Thinhin' About II 
(Vodigy, Senal Thnlla 
l^mia, So Into You 




Continuous programrrang 
1515 Broadway 
New NY 1W36 

NEW 

Goodie Hob, Black Ice 

Rancid. Bioodclot 

Prodigy, Senal Thnlla 

Fatboy Stim, The Rockafeller Skank 

The Mavericks, Oanoe The Night Away 

The Crystal Method. Comin' Back 

Luiva. Jcalouii Guy 




Continuous programming 
299 Queen St West 
Toronto. OnUrto M5V225 

Jefl BucMey: E-erytwd/ Here mrHi rou fnew) 

Kaybe. Natural High (new) 

Queen Lattfah, BananavPaper (new) 

Janet Jackson. Go Deep (new] 

David Ushar, Jesus Was My Girt (new) 

Daw) HduH MhHi). S<i»^a:.ra PakKcmai (m) 

Crimson. Goodtrye Aeain (r>ew) 

The Crystal Hettiod. Comin' Back (new) 

Filter. One (new) 

MetaHica. Fuel (new) 

Tragically Hip. Poets 

Next. Too Close 

The Verve, Lucky Man 

Love Inc.. Broken Bones 

The ITascab, Norlhem Touch 

Madonna, Ray Of Light 

Big Wreck, That Song 

Spice Girts. Stop 

The WaiMlowers, Heroes 

Aqua. My Oh My 



lIUROPEl 

Continuous programming 
Hawfey Crescent 
London NW18TT 

Lenny KravHz, If You Can'l Say No 

Lutrtcia McNmI. Stranded 

Destiny's CMM, No, No, No 

Daiu International, Diva 

Pras, Ghetto Supastar 

Mariah Carey. My All 

Massive Attack, Teanjrop 

Madonna. Ray Of Light 

All Saints. Under The Bndge 

K-Ci ft JoJo. All My Life 

B-witched. C'est La Vie 

Natalie Imbruglia. Wishing I Was There 

Janet, Go Deep 

Fat Let, Vindaloo 

Ulbmatt Kaos, Casanova 

Eagte Eye Cherry, Save Tonight 

Total Touch, I'll Say Goodbye 

Busta Rhymes, Turn It Up 

Simply Red. Say You Love Me 

Oes'ree, Life 



College 
Teixvision 

NETWORK 



10 hours daily 
909 Third Avenue 
New York. NY 10022 

Brandy ft Monica, The Boy Is Mine 

Destiny's Child, With Me Part 1 

Mttty EllkX, Hit 'Em Wit Da Hee 

Big Sad MMm Daddy, You & hie & The Bottte. 

Save Ferrtt. The WorU Is New 

The Urge, Jump Right In 

Jars Of Clay. Rve Candles 

Voutcou N' Dour ft Canlbut, How Come 

Trteky, Broken Homes 

The Mavatidis, Dance The Night Away 

Eve 6, InsMle Out 

Sunz 01 Man, Shining Star 

Harvey Danger. Flagpole Sitta 

Dixie Chicks, There's Your Trouble 

Los AnMfos hwitiblts. Sexy 



Three luurs weekly 
216 W Ohio 
Chkna. IL 60610 

PHchsNftar, Genius 

Smoking Ripet, I Know You Love Me 

JeTf Buckley, Everybody Here Wants You 

Tricky. Broken Homes 

David Garza, Discoball World 

Mother God Movlcstar. Subway 

Gashufter, Epitaph 

Third Eye BUnd, Losir^ A Whole Year 

Sutctde Machine, Give 

The Smashing fNjmpkira, Ava Adore 



IV FOil U NflT TMEH "38 



1/2 -hour weekly 
46Ginonl St 
Brockton, MA 02401 

Garbage. Push It 

PropeMerhaadt, History Repeating 

EcofMilne Crush. Home 

Harvey Danger, Flagpole Sitta 

Bernard Sutler, Stay 

Bit Bad Voo6» Daddy; iouH*ttJ>* Mtit 

2 Skinnee J'S, Rot Nrrrd 

The Smashing Pumpkins. Ava Adore 

Jimmie's ChKken Shack, Dropping Anchor 

Big Wreck, That Song 

Fuel, Shimmer 

Soul Asylum. I Will Slill Be Laughing 
Ckeen Day, Redundant 
Stal>bii« Westward, Save Yourself 
God Lives UnlanNler. From Your Moulh 
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GAY ARTISTS MAKING BREAKTHROUGHS 

(Continued from page 1) 



mainstream prospects ahead. 

Marlon Creaton, manager of 
Record Kitchen, a shop in San FYan- 
dseo, finds that the continued success 
of artists like Elton John and Melissa 
Etheridge after coming out of the 
closet can draw consumer interest to 
gay and lesbian newcomers. "All it 
takes is a proactive retailer who is 
willing to give a record good rack 
placement or in-store play," he says. 
"We did decent business with Catie 
Curtis' last album just by sticking it 
next to Melissa Etheridge in our "rock 
favorites' release rack." 

Not everyone is inclined to exert 
such energy. "I'd be lying if I didn't 
admit to being somewhat conserva- 
tive when it comes to stocking music 
by gay artists — at least when it 
comes to gay artists who aren't at the 
superstar level like Elton John or 
Melissa Etheridge," says Naomi Col- 
lier, manager of TJ.'s Music Hut, an 
indie retail outlet in Raleigh, N.C. "I 
know it's not fair, but when you're 
dealing with the extraordinarily high 
volume of releases that retailers do, 
it's hard to justify stepping out on a 
limb for a specialty group." 

Of course, one of the keys to a 
healthy life at retail is acceptance at 
radio. "Good luck with that," says 
Doug Crawford, a New York singer/ 
songwriter who has been playing 
clubs and coffeehouses along the 
East Coast for the past six months 
with his Play This! debut, "Ship Of 
Fools." "How am I going to get air- 
play when even big stars are strug- 
gling? And they're not even singing 
male pronouns." 

Radio programmers have started 
to widen their playlist parameters to 
include up-and-coming out-queer 
artists, although this is primarily 
occurring at the college level. 

"I think it's the job of college radio 
to pa\e the way for commercial rock 
radio to follow a year down the line, 
and we're finding that an artist like 
Steve Cohen, who writes incredible, 
honest songs, is a big part of the 
future," says George DeCanto, music 
director at WMMI? a college station 
in Utica, N.Y. "We've been playing a 
few cuts off his album ["Silent Too 
Long" on Hurricane Records] for 
about four months now." 

Fbr others in college radio, the sex- 
uality of the acts played has never 
been an issue. "We don't care about 
who sleeps with whom; we care about 
whether the band rocks or not," says 
Mark Dilton, assistant music direc- 
tor at KPRT, a college station in San 
Bernardino, Calif. "We've been play- 
ing bands like Pansy Division and 
Extra Fancy for years. It has never 
even occurred to us not to play them 
because they're gay." 

While gay and lesbian artists work 
tow-ard gaining greater ground at tra- 
ditional radio, they are creating their 
own new avenues of exposure — most 
notably on the Internet and via syn- 
dicated programmmg. GLO-Radio is 
a World Wide Web station (http:// 
www.glo-radio.com) that garners 
more than 100,000 hits a day, while the 
Los Angeles-based Triangle Broad- 
casting provides a 24-hour package of 
gay-intensive talk and music pro- 
gramming to stations in cities that 
include San Francisco and Seattle, as 
well as on the Internet (http:// 
www.trianglebroadcasting.com). 

"It's been a matter of taking con- 



trol of our own destiny," says James 
Mitchell, a member of Triangle's pro- 
gramming staff. "We believe that 
there's a strong and weal audience for 
the creative output of our community 
within our community. The response 
to our programming shows that we're 
right" 

But are they? Despite the promis- 
ing success of these ventures, some 
gay and lesbian 

find ^^^^bI^I 
the highest ^^^^^^| 
degree of homo- ^^^B 
phobia they face ^ 
actually comes j^^L^' W 
from the queer ^P^Kil' ■ 
community. K-JB^ I 

"Ironically, I cofrris 
do believe that 

my being out has hurt my success in 
the gay community," says Jellybean 
recording artist Karel, whose new 
single, "TVike Your Heartache Away," 
is being released Tuesday (23). 
"Musically, in the community, if 
you're not a black woman with a 
large voice, a 7-foot drag queen, or a 
chiseled boy with 2% body fat where 
[having a great] voice isn't an issue, 
the community really doesn't know 
what to do with you." 

He views the mainstream media as 
generally far more accepting of gay 
and lesbian artists. In fact his 1997 
single, "I Am," and his 1995 album, 
"Dance ... Or Else," attracted wide- 
spread critical acclaim in the main- 
stream press while getting very little 
attention from the gay press. "We 
wait until the heterosexual masses 
validate our artists, and then we em- 
brace them," he says. "With that in 
mind, it should abnost be my turn for 
success among gays, since the het- 
erosexual community has actually 
been quite accepting of my music." 

Rocker Dave Hall, whose 1997 
eponymous Giuseppe Joe Records 
debut has garnered critical raves, 
has also found that he's piqued the 
interest of heterosexual audiences. 
"I've had a number of opportunities 



offered to me because promoters, 
bookers, or editors have found the 
gay angle interesting," he says. 

Hurricane artist Steve Cohen 
agrees. "In some ways, [being out 
has] helped. It's created a niche mar- 
ket within both the gay and straight 
community, and it's given me some 
unique song ideas. On the other hand, 
it's limited my appeal to those who 
don't want to hear about intimate 
issues in their music." 

Cohen says that it was crucial that 
his first album, 1997's "Silent Too 
Long," deal with gay issues on at 
least several songs. However, as he 
begins work on his next project, "I 
feel that there are other topics to 
cover. I don't want to simply be an 
activist I want to entertain," he says. 

While some gay and lesbian acts 
have had to fight for respect within 




their own community, most find sol- 
ace and strength in the support of 
their communal brothers and sisters. 

"They've kept me alive in so many 
ways," says Curtis. 

Curtis, formerly signed to the 
now-defunct Guardian Records, is 
among the many critically acclaimed 
out-queer artists ciurently shopping 
for a major-label deal. Most budding 
acts are pressing up their own full- 
length discs and circulating them at 
club gigs, as well as via mom-and-pop 
distributors. 

"It's been a tough way to do it but 
it's been gratifying, too," says dance 



artist Andrew English, who has been 
getting underground club play for his 
Heartfelt Reconls single "Rules Of The 
Game" since its release in April. "After 
being rejected by every m^r in the 
business, I\t> managed to sell several 
thousand CDs on my own label without 
any of the hoopla or promotional money 
that m^jor-label acts get No*; I'm get- 
ting caUs from the same label people 
who turned me 
down the first 
time around." 

But while some 
A&R executives 
might be warm- 
ing up to the 
notion of signing 
HALL new out-queer 

artists, insiders 
hint that we're miles away from see- 
ing a widespread industry trend. 

"It'll never happen," says one 
major-label A&R executive who 
declined to be identified. "You can be 
gay and have a hit — if your record is 
soft and by a platinum seller like El- 
ton John. But we're years and years 
away from the day when a gay artist 
can be broken out of the box. I hate to 
say it, but gay people are just too 
frightening to too many people in the 
straight world. Even the acts that 
have done well in the past like Indi- 
go Girls, are having problems." 

The Epic duo recently made head- 
Unes when they were banned from 
performing at Irmo High School in 
South Carolina because they're les- 
bians. Two subsequent shows on the 
act's high school tour in Tennessee 
were canceled, with officials citing 
profanity in lyrics. 

"The idea of a high school tour 
came about after Emily [Sailers] and 
I were judges in a student lyric- writ- 
ing contest sponsored by Scholastic 
Magazine," says Indigo Girl Amy 
Ray. "We were struck by the stu- 
dents' energy and willingness to 
engage in and question life. The 
intent of the tour was apolitical." 
She adds, "The impossibility and 



hypocrisy of a situation where kids are 
expected to be honest but are judged 
and alienated from their community 
because of it should not escape us. In 
respon.se to these circumstances we 
are playing alternate shows — alcohol 
free, all ages, after school." 

Despite the struggles, few gay and 
lesbian artists regret stepping out of 
the closet at the start of their careers. 

"I've opened myself up to all kinds 
of discrimination, but real communi- 
cation and expression in music is 
much more powerful and effective 
than cheap sentiment and lies," says 
Alan Wiley, who recently made his 
recording debut on Short Round 
Records with "Soundtrack," which 
has been cited by queer youth groups 
for its socially conscious lyrics. "I'm 
out in my lyrics, and if that makes a 
certain segment of the population 
uncomfortable. I like that. I'm not 
making my music for them. What's 
important to me is that I could possi- 
bly make .somebody else feel a little 
better about where they are in life." 

Lesbian troubadour Jamie Ander- 
son, who continues to gig in clubs 
across the country behind her 1996 
self-titled disc on 'Tsunami Records, 
recalls a recent experience that 
vividly illustrates the struggle and 
the ultimate reward of being an out- 
queer artist 

"I was performing at a small folk 
coffeehouse in the Bible Belt when I 
was asked by the organizers to leave 
the stage. They weren't prepared for 
an out lesbian, even though I'd sent 
them my latest CD to get booked 
there — and it contains out songs. I 
didn't stop my performance when 
they threatened me. Instea^i, I san^; 
another song and invited the folks 
there to sing » ith me. 

"It was very empowering for me 
and for the audience — gay and 
straight — to sing, 'Let us be your 
family/Let us take you in/Let us be 
your family/A family of friends.' That 
gig exemplifies the worst and the 
best part of my job." 




TWO VIDEO COMPANIES' XMAS PLANS INCLUDE DUELING RUDOLPHS' 

(Continued from vaae 10) 



released on video. The videos will be 
in stores Sept. 1. 

Each of the older programs has 
been digitally remastered and pack- 
aged in new sleeves that tout the "Hol- 
iday Classics Collection" banner and 
the Golden insignia. To help them 
stand out on store shelves, each video 
box also contains one foil element for 
example, on the "Rudolph" box, the 
reindeer's nose is red foil. Additional- 
ly, "Rudolph" contains five minutes of 
footage that has not been seen since 
the program first aired Ml TV in 1964. 

"Here we've got a product that will 
be in demand by consumers who 
don't already own it and also by some 
consumers who already have 'Ru- 
dolph' but want to add the remas- 
tered version to their video library," 
says Cindy Bressler, GBFE senior 
VP/GM, home video and audio. 
"These are the programs you know; 
these are the ones you love. They are 
the decade's best-selling holiday 
series, and we are trying to make 
them that much better" 

Sales numbers are not available, 
but Golden estimates that "several 
million" copies of "Rudolph" have 



been sold through its previous li- 
censee over the years. 

GoodTimes' animated "Rudolph 
The Red-Nosed Reindeer: The Mo- 
vie" clocks in at 90 minutes and will 
see a limited national theatrical run 
through Legacy Motion Pictures 
beginning Oct. 15 before it hits retail 
shehes Nov. 10. 

"Rudolph is an American icon. He 
symbolizes Christmas," says Seth 
WiUenson, executive producer of the 
movie for GoodTimes. "We noted 
Rudolph had been done quite some 
time ago in a rather archaic anima- 
tion style. So we decided to develop a 
wholly new story with wholly new 
characters. We all know what the 
ending Ls — he saves Christmas — but 
the adventures leading up to it and 
the personification of Rudolph are 
something new. This is much more of 
a coming-of-age story for Rudolph." 

Willenson sa.vs a combination of 
creative and financial forces con- 
verged in the decision to create a new 
"Rudolph" story. "As marketing 
efforts become more and more ex- 
pensive, the creators of entertainment 
products have looked toward remakes 



because they are dealing with name 
recognition they can give a contem- 
porary and new spin to," he saj's. 

GoodTimes also is emphasizing 
music for the film. The company 
licensed Paul McCartney's "Won- 
derful Christmastime" for the pro- 
ject and is in negotiations with sev- 
eral other contemporary pop artists 
who Willenson says will record mate- 
rial specifically for the film. 

"There will be a major album 
release through a major label," he 
says, adding that details are pending. 

Whether they encounter the classic 
reindeer or his. new incarnation, con- 
sumers likely will not be able to avTiid 
some aspect of "Rudolph"-mania come 
the fall. Golden is partnering with 
M&M/Mars on a "Who Ate Santa's 
Miniatures" promotion that will see 
more than 13 million specially desig- 
nated packages of the bite-size candies 
on store shehes and a chance for four 
w inncrs to receive $10,000 shopping 
sprees. More than 17,000 displays 
around the country will feature tear 
pads offering an instant $1 discount 
ibr thase who purchase a bag of minia- 
tures and anv one of the six Golden 



tapes. 

Golden also has individual promo- 
tions for several of its hoUday titles. 
Each "Rudolph" video will contain a 
specially designed phone card from 
LCI International good forlO min- 
utes of long-distance service. For 
"Frosty Returns," Golden has 
teamed w ith Hallmark on the cre- 
ation of unique holiday cai-ds that wiH 
be packaged in each video. "We are 
creating promotions that support the 
collection as a whole and additional 
promotions that support specific 
titles," Bressler sa.vs. 

GoodTimes and Wendy's are stag- 
ing a promotion that will feature action 
figures of Rudolph, Santa, and new 
characters Leonard the polar bear 
and Slyly the fox packaged in desig- 
nated children's meals at the fast-food 
chain. "Wendy's k e.stimating 10 mil- 
lion to 20 million kids meals will be 
.served up during the holiday .season, 
and we are saying Rudolph is as 
American as a hamburger," he says. 

Neither Golden nor GoodTimes is 
particularly worried about "Ru- 
dolph" confusion. "Our campaign is 
(Coutiiiufd Oil page 97) 
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WORLD FINDS ITSELF AWASH IN MUSIC FOR THE WORLD CUP 



ing a time when consumers' atten- 
tion is focused on the game (see 
storj', this page). 

Many countries still have their 
partisan, "here we go" national 
anthems, whether official or other- 
wise, but much of the music created 
for or being sold around FVance '98 
relies on common, uplifting themes 
and the party spirit surrounding the 
tournament. 

One of the largest sellers for the 
indu.stry Ls likely to be the recording 
of a free .July 10 concert by the Three 
Tenors — Jos^ Carreras, Placido 
Domingo, and Luciano Pavarotti — due 
Aug. 10; the event will be held beneath 
the Eiffel Trwer in Pai-is and is expect- 
ed to draw 1 million. It will be broad- 
cast July 12, the day of the cup final tu 
an estimated audience of 2 billion. 

PolyGram, which handled the re- 
lease of the trio's 15 million-selling 
first album, is marketing the album 
outside North America on Decca. 
Warner Music has the project for 
America (Billboard, May 23). The 
first two Three Tenors albums have 
sold 25 million worldwide, according 
to PolyGram. 

Puerto Rico's Ricky Martin (Sony 
Music) is one artist seeing global suc- 
cess through World Cup synergy. 
Martin's single "La Copa De La 
Vida" tops Music & Media's Euro- 
chart Hot 100 singles chart this Ls.sue. 

British dance act Dario G is also 
experiencing a breakout for its "Car- 
naval De Paris," which is widely used 
as a theme tune on national TV sta- 
tions and is familiar as the "on hold" 
music heard by phone applicants for 
World Cup tickets. It uses instru- 
mentation from all 32 countries tak- 
ing part in the contest. 

However, much of the activity is 
taking place at a national level, as 
Billboard's global reiiorts show. 

ENGLAND: Fat Les will have to do 
with coming in second. The act's 
"Vindaloo" on Turtleneck Records/ 
Tel-star came from nowhere to hit No. 
2 on the "official" U.K. singles chart. 
It is a project of Blur's Alex James, 
visual artist Uamien Hirst, and 




Jonathan Kennedy. The track 
wraps up sing-along football hyste- 
ria with its "we're going to score one 
more than you" chorus and the 
hiunor of anything from "The Goon 
Show" to "Monty Python." Says 
James, "It's an urban hymn and an 
anthem for life which we hope will 
capture the mood of the nation." The 
mood was, however, better captured 
by Epic's "Three Lions '98," the 
reworked anthem from Euro '96 by 
the Lightning Seeds and comedians 
Baddiel and Skinner. That song, 
which tops the chart, has been a foot- 
ball staple for the last two years for 
Engknd supporters. Says the Light- 



ning Seeds' Ian Broudie, "We had 
such a great time at Euro '96 ... so it 
wasn't too hard to convince everyone 
to do a new \"ersion." 

DOMINIC PRIDE 

SCOTLAND: The wry title of Del 
Amitri's "official" Scotland song, 
"Don't Come Home Too Soon," was 
on target when Scotland lost 2-1 to 
Brazil in one of the opening matches. 
The team's knack of returning home 
early from European and world tour- 
naments is one of its "endearing" 
habits. Lead singer/songwriter 
Justin Currie says, "I didn't really 
expect it to be sung on the terraces. 
The people who seem to like it are 
the women f(X)tball supporters." 

I'AUL SEXTON 

SPAIN: The latest issue of Zona de 
Obras, an irreverent music magazine 
published in the Spanish city of 
Zaragoza, includes a "World Cup 
Compilation" CD. Its cover art is yet 
another spoof of "Sgt. Pepper's 
Lonely Hearts Club Band" — this 
time the Beatles are Pele, Eric 
Cantona, Diego Maradnna, and 
Johan Cruyff, aU great football play- 
ers of recent years. With the help of 
the U.K.'s E.\otica Records, director 
Ruben Scaramuzzini has compiled 
a mixture of British, Spanish, and 
Latin American World Cup songs 
and radio commentaries of various 
goals. The Rosettes' "World Cup 



ness something to chew on later For 
now; however, many companies havie 
taken the June 12 start of the tour- 
nament as the start of the tradi- 
tional summer shutdown. 

In football-mad Latin America, 
the recording industry has effec- 
tively closed in the six quahfying 
countries — Argentina, Brazil, 
Chile, Colombia, Mexico, and 
Paraguay. In Spain, too, Brazilian 
Claudio Conde, president of Sony 
Music Spain, will be otherwise 
occupied on certain June and July 
afternoons: "I shall be watching all 
Brazilian games on my office TV — 
and don't mind if Sony staff take 
time off to watch Spain play." he 
says. "After all, it will mean much 
better working relations." 



Doo-Wop," the Rainbow Choir's 
"The J-League Freak Out," Her's "0 
Gary Gary," Louise Philippe's 
"Carioea," and Ariel Prat's "Aguante 
Y Juegue Argentina" are among the 
pleasures. Zona had sold 7,000 copies 
when the World Cup kicked off. 

HOWELL LLEWELLlrTi 

THE NETHERLANDS: One record that 
has been adopted as a football 
anthem here is the Soca Boys' ren- 
dition of the Caribbean traditional 
"Follow The Leader." This issue, it 
drops to No. 2 on the Mega Top 100 
Singles. In 1997, the song was a car- 
niral hit in the Caribbean in numer- 
ous TCrsions. In the large AntilHan 
community here, the song was al- 
ready known for quite some time, but 
the new techno adaptation by the 
Soca Boys enhanced by rapper Van 
B. King — aka .Marcel van Buur- 
en — broke it to a much wider public. 
"Follow The Leader" is also included 
on the Red Bullet sampler "Part 
Party"; a full-length Soca Boys 
album is scheduled for release in 
August. Two more versions of the 
sunny number have been released in 
the lowlands: One by Nigel & Mar- 
vin — who claim to be the original 
ai'tisLs — is out through Priv-ate Life 
Music/Universal, and the other is by 
the Limbo Leaders (Midtown). 

IIOBBERTTILLI 

FRANCE: With "Pas De Place" (No 



du, "Employees are allowed to see 
the games— not secretly in their 
offices but together and sometimes 
with artists and clients. And like 
this, we know where we can find 
them!" 

British labels are also Ijeing real- 
istic about the distraction and have 
to accommodate the wishes of both 
England and Scotland fans. 

Virgin Records president Paul 
&)nroy says the June 15 England 
vs. Tunisia match was displayed on 
a large screen in the conference 
room. "I don't think our work suf- 
fered," says Conroy. "People were 
thankful and got on with their jobs 
afterward." Other companies, such 
as EMI/Chrysalis, al.so allowed em- 
ployees to watch daytime matches. 



Ticket) on EMI, French duo P2P 
wanted to give an official hymn to 
those who don't posse.ss a ticket to 
the football stadiums during this 
World Cup. "Unfortiuiately, the song 
is becoming the soundtrack of a sad 
reality," says FrMiric Doll, P2P's 
manager and owner of Capitaine 
Plouf, which publishes the song. 




"News reports are our be.st promo- 
tion tool." Humorous and musically 
challenging — the track is done in an 
angry rap style — the song has 
receivwl a warm welcome from most 
radio stations, from top 40 outlet 
NRJ to AC Rire et Chansons. "I was 
very skeptical when we were told of 
the release of such a record," says 
EMI label manager Philippe Rodi. 
"The humorous side of it makes the 
whole difference with all the other 
World Cup songs that are flooding 
the market." The two men behind 



America the other day during the 
England match — we had to wonder 
what planet they were on!" 

RETAILERS PESSIMISTIC 

One week into the playoffs, 
French retail sources say that peo- 
ple are deserting stores except on 
the Champ-Elyste, where FNAC 
and Virgin have decided to stay 
open after the games late at night 
"Since early June until the end of 
the cup, there won't be any impor- 
tant releases," adds Thierry 
Hidoux, manager of the record divi- 
sion of FNAC. 

In Brazil, Latin America's biggest 
market, dealers say business will be 
slow as long as Brazil keeps win- 
ning. However, if that team gets 



P2P are Belgians Henri Liebman 
and Philippe R^imont. 

CECILE TESSEVRE 

ITALY/BRAZIL: Although Brazilian 
football star Ronaldo wears his na- 
tional shirt on the cover of his com- 
pilation, "A Sele?ao Do Ronaldo" 
(Warner Music Brasil), Italy's CGD/ 
EastWest, which has released the al- 
bum, is expecting brisk sales, not 
only because Ronaldo plays for local 
team Inter Milan but also because 
Latin music has been enjoying a 
boom in Italy since last yean During 
a lull in the house dance market last 
year, Latin dance and traditional 
Latin acts have been enjoying 
healthy sales here. Ronaldo's selec- 
tion of Brazilian artists includes 
Jorge Ben Jor, Gilberto Gil, Ger- 
mane Junior, Grupo Katinguele, 
and Tonho Materia. 

JAPAN: In this country, which like 
most of the rest of the world has gone 
football mad in the last few viiieks, the 
hoopla .surrounding the World Cup 
included superstar producer/.song- 
writer Tetsuya TK" Komuro team- 
ing up with France's Jean Michel 
Jarre to write a .song titled "Togeth- 
er No«-." The track was released here 
by Epic Records as a single April 22 
and is included on the FIFA World 
Cup France '98 official album. Epic 
also released the international album 
"Allez! Ola! Ole!" April 29. 



ate, AFYVE. "If I were a typical 
Spanish record buyer and I wanted 
to buy a particular record, I would 
not do so now, but wait for the end of 
the tournament" 

FNAC, with megastores in Ma- 
drid, Barcelona, and Valencia, will 
counter the slump with a June 21 
"Music Day" promotion featuring 
events in the streets of major cities. 
It will al.so cut the 16% value-added 
tax on records to 4% and make up 
the 12% difference." 

Messagerie Musicale in Milan, 
Italy's largest megastore, has 
launched a "Vive Le France" cam- 
paign to combat poor sales during 
the World Cup. &ys managing di- 
rector Alfi^do Conti, "We know the 
(Continued on iHipe S8) 



World Cup Proves To Be Global Distraction For Music Biz 



A BiUboard global st aff report. 

If the "Unigram" rumor mill is 
distraction No. 1 for the music busi- 
ness (see story. oaKe 1), then the 
World Cup must come a close sec- 
ond. This year's tournament is tak- 
ing its toll on some regions, with re- 
tail sales slumping, festivals 
canceled, and 
companies forced 
to bow to the 
inevitable and 
screen the 
matches in- 
hou-se. 
Traditional 
CACCiAOOMiNiONi football strong- 
holds of Europe 
and Latin America are the worst- 
hit by the world's largest global 
media event. Some football-related 
projects, such as the third Three 
Tenors album, should give the busi- 




Gorolamo Caccia Dominioni, 
president of Italy's International 
Federation of the Phonographic 
Industry (IFPD-recognized trade 
federation FIMI and president of 
Warner Music Italy, .sa.vs that sales 
are traditionally low in ,Iune, when 
school holidays start. "We feel the 
effect of the World Cup a lot, with 
sales dropping as 
much as 50%," 
says Caccia 
Dominioni. "We BT » y 
are going to have 
to wait until the 
end of the World 
Cup before we 
see any upturn." coNRoy 

France, as the 
host nation and an outside favorite 
for the cup, is also preoccupied. As 
in Sfmn, Sony Music there is allow- 
ing workers to watch matches. Says 
head of communication Claire Lere- 




Germany is still waiting for 
World Cup fever to manifest itself 
So far it is not having much of an 
impact on retailers or the industry. 
For the matches, TV stations are 
reporting ratings of 9 million view- 
ers, or 11% of the population. 

Outside the quahfying nations, 
too, football fever has yet to take 
hold. Sweden, which is not in the 
cup, reports no change, for 
instance. 

During the first week of the tour- 
nament, Warner Music Europe says 
it saw no dip in sales compared with 
the pre\ious week, when averaged 
out across the vrhole continent. 

Richard Ogden, senior VP for 
Sony Music Europe, says that try- 
ing to contact execs during the tom-- 
nament has not neces.sarily been a 
problem. "We don't try and call peo- 
ple when we know they'll be watch- 
ing the match. We got calls from 



knocked out early, they reckon con- 
sumers will return to the stores. 

For the time bemg, however, busi- 
ness is off by "at least 20%," says 
Marcelo Affonso, product manager 
of Saraiva, Brazil's largest book- 
store/record retailer. 

"The stores close an hour before 
the match, and they do not open back 
up until after the 
match," states 
Affonso, adding 
that "people are 
spending their 
money on World ' " * J 1 
Cup parties put K 
on by clubs and VbmAhBI 
restaurants." ogoen 

Spanish deal- 
ers are aLso feeling the pinch. "It Ls 
safe to say that any m^jor soccer 
event Ls going to have a big effect on 
the industry," says Carlos Grande, 
director of the labels' IFPI associ- 
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ASCAP'S RHYTHM & SOUL AWARDS 



(Continued from jxige IJ) 

year was "Un-Break My Heart" The 
reggae artist of the year was Bob 
Marley, who was honored with other 
reggae winners Shaggj; Zigg;^' Mar- 
ley & the Melody Makers, Maxi 
Priest, and Bounty Killer 

The event was hosted by Lisa 
"Left Eye" Lopes and featured per- 
formances by Ultra Nate and the 
WLF.C. Gospel Choir. 

Other ASCAP award winners are 
as follows: 

"4 Seasons Of l^)neliness," written hy 
Jimmy Jam and Terry Lewis, published 
by EMI Music Publishing and Flyte 
Tyme Tunes; "Big Daddy." written by 
Herbert M. Brown and Heavy D, pu\i- 
lished by EMI Music Puhlishing, Riefman 
Music, and Soul on Soul Music; "Cupid," 
written by Arnold Hennings, Daron 
Jones, Michael Keith. Quinnes Parker, 
Marvin Scandrick, and Courtney Sills, 
published by Beane Tribe Publishing C. 
Sills Publishing. EMI Music Publishing, 
Justin Combs Publishing, and Kalinmia 
Music; "Don't Let Go (Lo\'e)," written by 
Andrea Martin and Ivan Matias, pub- 
Iishe<i hy Alnw Music Corp., One 01' Ghet- 
to Ho. Sailandra Publishing, and Warn- 
er/Chappell Music Inc. 

Also, "For You." written by Kenny 
Lerum, published by Colour'd Music Inc. 
and PSO Ltd.; "For You I Will," written 
by Diane Warren, published by Realsongs 
and Warner/Chapp*UI Music Inc.; "(iet It 
Tt^ther," written by Donell Jones, pub- 
lished by Checkman Music and Warn- 
er/Chappell Music Inc.; "Hypnotize," 
written by Randy Alpert, Andy Armer, 
Sean "Puffy" Combs, and the Notorious 
B.I.G., published by Almo Music Corp., 
B.I.G. Poppa Music, Badazz Music Co., 
EMI Music Publishing, and JustJn Comte 
Publishing, "I Can Love You," written by 
Mary J. Blige, I>a Tonya Blige Da Costa. 
Xenos Da Costa, and Nashiem Myrick, 
published by Chocolate-N-Vanilla Pub- 
lishing, Mary J. Blige Music, MCA Music 
Publishing, ami Nashmack Publishing. 

Also, "I have Me Some Him." wTitten 
by Andrea Martin and Gloria Stewart, 
published by Almo Music Corp., Play- 
thing Music, Sailandra Publishing, and 
Too True Songs; "1*11 Be," written hy 
Rene Moore, Tone, and Angela Winbush, 
published by Angel Notes Music, EMI 
Music Publishing. Jelly's Jam L.L.C., 
Slam U Well Productions, and Suti Music 
Inc.; "Love Is All We Need," written by 
Mary J. Blige, Jimmy Jam, Rick James, 
and Terry Lewis, published by EMI 
Music Publishing, Flyte Tyme Tunes. 
Mary J. Blige Music. MCA Music Pub- 
lishing, and Stone City Music; "Mo Money 
Mo Problems," written by Sean "Puffy" 
Combs, Stevie J., Mase, and the Notori- 
ous B.I.G.. published by EMI Music Pub- 
lishing, Justin Combs PublLshing, Mason 
Betha Entertainment, ami Steven A. Jor- 
dan Music. 

Also, "Nobody," written by Keith 
Sweat, published by Keith Sweat Pub- 
lishing and Warner/Chappell Music Inc.; 
"Not Tonight (Remix)," written by Da 
Brat, Missy Elliott, Lisa Lopes, Angie 
Martinez, and Meekaaeel Muhammad, 
published by Angie Martinez Music. EMI 
Music Publishing, Mass Confusion Pro- 
ductions, Partbiz Music, Thowin' T^trum 
Music, and Warner/Chappell Music Inc.; 
"On & On," written by Erykah Badu and 
JahBorn, published by BMG Songs Inc.. 
Divine Pimp Publishing, MCA Music Pub- 
Ushing, and McNooter Publishing; "Pony." 
written by Stephen "Static" Garrett, Gin- 
uwine, and Timbaland, published by Gold 
Daddy Music, Herbilicious Music, and 
Virginia Beach Music; "Somebody Bi^^er 
Than You And I." written hy Hy Heath. 
Jonny I>angc, and .1. Francis Burke, pub- 
lished by Bulls Eye Music Inc. 

Also. "Un-Break My Heart," w^ritten 
by Diane Warren, published hy Real- 
songs; "t'p Jumps Da Boogie," written by 
Mis.sy Elliott and Rod Temperton. pub- 
lished by Rodsongs; "What About Us," 



written by Missy Elliott and Timbaland, 
published by Mass Confusion Productions 
and Virginia Beach Music; "What Kind 
Of Man Would I Be," written by Jeffrey 
Allen, Ricky Kinchen, Ken Lewis, Homer 
O'Dell, Stokely, and Lawrence Waddell, 
published by EMI Music Publishing and 
Mint Factory Tunes; "What's On To- 
night," written by DeVante. James E. 
Jones, and Montell Jordan, published by 
B A J, De Swing Mob Inc., EMI Music 
Publishing, and Mo' Swang Publishing; 
and "You Make Me Wanna . . ." written by 
Jermaine Dupri, Usher, and Manuel Seal, 
published by BMG Songs Inc.. EMI Music 



REVAMP FORA&M U.K. 

(Continued f mill page 1) 

British outpost of Herb Alpert and 
Jerry Moss' original A&M Records, 
the company helped bring to the 
world's attention such notable talent 
as the Police, Supertramp, Chris 
DeBurgh, Joe Jackson, Joan Arma- 
trading, Squeeze, and — for one hot 
minute — the Sex Pistols. (The Pis- 
tols, managed by McLaren, signed 
to the label and were then dropped 
amid controwrsy without a record 
release.) 

Formed in 1969, A&M U.K. wa.s 
part of the package sold by Alpert 
and Moss to PolyGram in 1989. It 
continued to run as a separate enti- 
ty with its own A&R, marketing, and 
distribution functions, and it devel- 
oped such acts as Black, Sam Brown, 
Dina Carroll, Del Amitri, and Dodgy. 
Rerenue during the '90s was in the 
range of $30 million-$40 million, with 
profits of $2 million-$.3 million. 

PolyGram U.K. chairman John 
Kennedy announced the latest 
changes. He said that although 
artists will continue to be signed 
to A&M, the marketing and distri- 
bution of product will be trans- 
ferred to other parts of the Poly- 
Gram empire. At press time, it 
remained unclear whether A&M 
U.K. would maintain a separate 
A&R capability. 

Kennedy says that the announce- 
ment of the plan — which brings 
A&M U.K. in line with the way the 
label Ls operated in other European 
territories — was timed "to get rid of 
all the rumors" about the company. 

"Now we can talk openly about 
this," he tells Billboard. He also 
stresses that the plan was initiated 
two months ago, predating Sea- 
gram's agreement to acquire Poly- 
Gram (see story, page 1). 

Under the plan, the label's inter- 
national acts — including Sting, Bryan 
Adams, and Sheryl Crow — ^will move 
to Polydor in the U.K., and the domes- 
tic roster goes to Mercury. Dance 
labels AM:PM and Mo' Wax are "in 
talks" with Island about a movie there. 
A&R director David Rose will be- 
come a Mercury employee. 

"Consultation with staff members, 
artists, and their managers" over the 
next three weeks will decide the fate 
of A&M's 50 other employees. 

"We will be offering opportunities 
to many of the current A&M staff as 
a result of strengthening the Poly- 
dor, Mercury, and Island operations," 
says a statement from the company. 

The shift mirrors moves among 
A&M's competitors in the U.K. 

"Fewer records are being re- 
leased, so there is a need to focus 
resources," Kennedy tells Billboard. 
"It's a similar more to what EM I has 



Publi.shing. Slack AD Music, So So Def 
Music, and UR-IV 

Also, "Cold Rock A Party," written by 
MC Lyt«, published by BMG Songs Inc. 
and Brooklyn Bii.sefi PublLshing; "Let Me 
Clear My Throat," written by D.I Kool, 
published by CLR Inc.; "No Time," writ- 
ten by Sean "Puffy" Combe and Stevie J., 
published by EMI Music Publishing, 
Justin Combs Publishing, and Steven A 
Jordan Music; "The Boss," written by 
Nick Ashford and Valerie Simpson, pub- 
lished by Nick-0-VaI Music Co. Inc.; "Din 
Da Da," written by George Kranz 
(GEMA), published by Budde Music Inc. 



done with Chrysalis and to what 
BMG has done with deConstruc- 
tion — everyone is releasing fewer 
records." 

EMI last month merged its 
Chrysalis label into its main EMI 
Records U.K. unit (Billboard, May 
,S0). BMG recently completed corpo- 
rate and staff changes that bring 
many of the operations of its deCon- 
struction imprint in-house (Bill- 
board, June 13). 

The statement — issued, unusual- 
ly, by an outside PR consultant — 
.says that product from A&M in the 
U.S., where the company has a Los 
Angeles office, and "some of the 
artists currently signed to the Brit- 
ish company" will continue to appear 
in the U.K. on the A&M label. 

Kennedy could not confirm who 
would act as head of A&R for A&M 
in the U.K. He says he envisions that 
Lucian Grainge, managing director 



NEW YORK— Sources said at press 
time on June 18 that Seagram would 
name Doug Morris head of the com- 
bined worldwide music operations of 
Universal and PolyGram on Friday, 
June 19. He has been chairman/CEO 
of the Universal Music Group. 

The announcement had been 
expected earlier but was held up, 
sources said, by negotiations over 
PolyGram president/CEO Alain 
Levy's exit hfym the company and by 
Seagram CEO Edgar Bronfiiian Jr.'s 
trip to Europe (see related story, 
page 1). Bronfman was due to return 
to the States June 19. 

The sources said that Seagram 



World Cup always distracts the pub- 
lic." The store is showcasing French 
singers with window' and in-store dis- 
plays. 

"The U.K. concert season has 
been worst-affected this year, with 
the World Cup cited for the cancel- 
lation of the Phoenix festival, the 
Lighthouse Family's London con- 
cert, and the Universe dance event. 
French concerts have been sched- 
uled not to coincide with matches, 
and other tours will stop during the 
event or will begin after it. On June 
12, when France beat South Africa 
(3-0), Jean-Jacques Goldman chose 
not to play Paris' Bercy, although 
the previous day the hall was full 



and Edition Nordton Musikverlag 
(GEMA); "Discotheque," written by Bono 
(PRS). Adam Clayton, (PES), the Edge 
(PRS). and Larrj- Mullen (PRS). published 
hy PolyGram International Publishing. 

Also, "Free," written by .lohn Ciafone 
and Ultra Nate, published by Commit- 
ment Music, .Jessica Michael Music Inc., 
Pol)<iram International PublLshing Inc., 
and Ultra Blue Music; "Get Up." written 
by Eric Jay Robinson and Zack Toms, 
published by EMI Jobete Music PubHsh- 
ing and Humdrummer; "Insomnia," writ- 
ten by Sister Bliss (PRS), Maxi Priest 
(PRS), and RoUo (PRS), published by 



of Polydor U.K., "will hav« the inter- 
national acts"; Mercury Records 
U.K. managing director Howard 
Berman "the domestic acts"; and 
Island Records U.K. managing di- 
rector Marc Marot "will look after 
AM:PM and Mo' Wax." 

Berman is a former managing 
director of A&M U.K.; in the state- 
ment, Berman sa.vs he is looking for- 
ward to working closely again with 
A&R director Rose. 

A&M GM Harry Magee, who has 
accepted a post at BMG as manag- 
ing director of its RCA label (Bill- 
Ixrard, June 13), is still "looking after 
the day-to-day running of the label," 
according to Kennedy. "He won't 
leave until we complete the reshuf- 
fle," he says. "He is still under con- 
tract to PolyGram." Magee has 
headed A&M in the U.K. since the 
departure of managing director 
Osman Eralp. 



and Levy were close to a deal and 
that its value was between $10 mil- 
lion and $15 million. 

Speculation is that Jan Cook, Poly- 
Gram CFO, will act as interim head 
of that company until the Seagram 
acquisition of PolyGram is closed. 

Industry speculation also is 
mounting that .lorgen Larsen, pres- 
ident of Universal Music Interna- 
tional, soon will be pegged to play a 
key role in "UniGram" — Hkely over- 
seeing the combined international 
operations of Universal and Poly- 
Gram, while Morris commands the 
U.S. fusion of the two companies. 

Representatives for Seagram and 



of his fans. Other big French 
artists, such as Michel Sardou, 
Johnny Hallyday, and Florent 
Pagny, will begin their tours only 
after the cup ends. 

Big concerts have been unaffect- 
ed by the sporting ev^ent. On June 12, 
the eve of Spain's first match against 
Nigeria, Monica Naranjo played a 
10,000-capacity concert in Madrid. 
(Her song, "Pantcra En Libertad" 
(Panther On The Loose], is on the 
Sony World Cup album, "AllezI Ola! 
01^!") But some concerts are ac- 
knowledging the potential distrac- 
tion. At the three-day open-air Doc- 
tor Music Festival in the foothills of 
the Pyrenees mountains, for 



BMG Songs Inc., Champion Music (PRS), 
EMI Music Publishing, and Warner/ 
Chapped Music Inc.; "Never Miss The 
Water," written hy Gerry DeVeaux and 
Charlie Mole (PRS), published by 
Bahama Rhythm Music and Warner/ 
Chappell Music Inc.; "No One Can Lov^ 
You More Than Me," written by Terry 
Britten (PRS), published by Warner/ 
Chappell Music Inc.; "Shadows Of The 
Past," written by Johnny Rodriguez, pub- 
lished by Jescilla Music; and "The Way," 
written by Ralph F^con and Oscar Gae- 
tan, published by Murk Publishing Inc. 



Despite the talk of "restructur- 
ing," in the eyes of Miles Copeland, 
Sting's manager, "A&M has closed." 

Copeland adds, "The A&M situa- 
tion is symptomatic of the pressures 
befalling public corporations in the 
music business. It's the tail wagging 
the dog. 

"It's a shame that a major creative 
force has gone. We [managers] ap- 
preciate the pre.ssure that exists, but 
we're not gonna roll over and go 
along w ith whatever [the record 
companies] say." 

Referring to the pending acquisi- 
tion of PolyGram by Universal par- 
ent Seagram. Copeland, who notes 
that he does not know Univiersal Mu- 
sic International president .lorgen 
Larsen, says he is "very concerned 
that .some of the key people remain 
in place" at PolyGram. "We've had a 
great relationship and hope it carries 
on." 



PolyGram declined comment. 

Despite the expected announce- 
ments on the future leadership of 
the combined company, government 
authorities in the U.S. and Europe 
still must sign off on the deal, which 
is valued at $10.6 billion. Bronfman 
has said that he expects to clear U.S. 
regulatory approvals "in three to 
four months." The European Com- 
mission's competition department, 
DG4, has one month to examine the 
nature of the deal and may then take 
a further four months to investigate 
the impUcations of the agreement if 
it feels such attention is warranted 
(Billboard, June 6). don Jeffrey 



instance, huge screens relaying the 
matches will be erected — because 
the July 10-12 event coincides with 
the final. 

In Argentina, promoters scram- 
bled to assemble a slate of shows in 
April and May — before the World 
Cup — knowing that there would be 
few fans, and recording artists, 
interested in music during the 
monthlong tournament. 

Thii story icai prepared by Dominic 
Prkle in London, John Lannert in 
Kenlnckft RemiBmiton in Paris, Km 
R. Lufthivt in Oslo, HoiwU Llenxllyn 
in Madrid, and Wolfgamj Spaiir in 
Hamburg. 



Morris 'UniGram' Appt. Seen Imminent 



WORLD CUP PROVES TO BE GLOBAL DISTRACTION 

(Continued from page 87) 
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IN EUROPE, A MERGER OF OPPOSITES 

(Continued fmm page 1) 

more different than PolyGram and 
Universal. 

Yet within a few months — compe- 
tition authorities permitting — they 
must begin to make their shotgun 
wedding work. 

Seasoned talent manager Brian 
Lane compares it to a merger of the 
auto makers Ferrari and Rolls Rc^yce. 
"The result," he says, "will be the 
world's largest sports car." Lane, whose 
London-based Bandana Management 
handles artists signed to European 
affiUates of both PolyGram and Uni- 
versal, just hopes that parts are avail- 
able for the new vehicle. "If it was me, 
I'd take it one step at a time," he offers. 
'And first of all, you have to think of the 
artists, not the bottom line." 

PolyGram has hundreds of artists 
under contract in Europe, from All 
Saints and Andrea Bocelli to U2 and 
Zucchero. In 1997, its companies in 
the region produced half of the 



In terms of market 
share, PolyGram is 
acknowledged as 
the Europe-wide 
industry leader 
with a 23% slice 



group's $5.5 billion worldwide rev- 
enue and two-thirds of its $693 mil- 
lion operating income. Universal 
Music International (UMI), the divi- 
sion that runs the Universal Music 
Group's business outside the U.S., 
has upward of 150 acts on its books 
worldwide; the most widely known is 
the Danish pop group Aqua. Of the 



music group's worldwide sales of $1.5 
billion in fiscal 1996-97, UMI revenue 
was estimated to be in the $600 mil- 
lion range. 

"Our rerenue in Germany alone is 
more than Universal's worldwide," 
saj-s a senior PolyGram officer. The 
remark typifies the bitterness felt 
about the merger within the larger 
company, although most acrimony 
appears directed at parent company 
PWlips for agreeing to sell PolyGram 
to Seagram. 

Competitors with no such excuse 
also enjoy the sniping. The chairman 
of one of the music industry's top 
three global plaj'ers asks, "Unirersal 
outside America? That's an auditing 
error, isn't it?" 

PolyGram has operating compa- 
nies in more than 20 European coun- 
tries, with many constituent parts. 
These include, for example, the Bri- 
tannia and D.I AL. mail-order music 
clubs in the U.K. and France, respec- 
tively, as well as f uU-senice classical 
operations, music publishing arms, 
manufacturing facilities, and home 
video and PolyGram Filmed Enter- 
taiiunent operations throughout the 
region. 

Universal has 14 companies in 
Europe, most of them established 
within the past four years, and a 
smaller complement of music pub- 
lishing units. 

In terms of staff, approximately 
7,000 toiled for PolyGram in Europe 
last year, out of the group's total 
head count of 12,800. UMI employed 
about 950 people during its 1996-97 
fiscal year. Three years ago, fewer 
than 300 people worked at UMI. 

Among PolyGram's thousands in 
Europe, a handful at the top level are 
seen as critical to the successful 
merging of the two companies, in- 



Corporate Soapshot: PolyGram 
Germaoy Thrives Under Gramatke 



BY WOLFGANG SPAHR 

Wolf-D. Gramatke is the 
longest-serving chief executive of 
a major-market PolyGram oper- 
ating company in Europe — joining 
in late 1989 from RCA/Columbia 
Home Video — but he doesn't let 
the grass grow underfoot 

PolyGram Germany has a 
robust 25% market share, largely 
due to Gramatke's emphasis on 
the national repertoire that has 
been developed by Motor, Mer- 
cury, and Polydor. Tim Renner's 
Motor Music, in particular, has 
made a splash, first in dance 
music, and lately with flame- 
throwing rockers Rammstein, 
whose album "Sehnsucht" (Long- 
ing) sold 700,000 units last year. 

"Motor is willing to take risks," 
PolyGram Continental Europe 
president Rick Dobbis told Bill- 
board in 1997, "and they're willing 
to be wrong." 

In the "right" column is Die 
Aertze (the Doctors), currently 
topping the German album and 
singles charts. The band moved 
over from Metronome Records 
when Gramatke shuttered that 
label to cut costs. 



PolyGram Germany's annual 
revenue is said to exceed $700 mil- 
lion. The most profitable unit is 
thought to be PolyMedia, with its 
Polystar label and TV-advertised 
^^^^ compilation 
^■l^k albums. 
W' Meanwhile, 
itffl Gramatke has 
' vH thrown him- 
'jfl ^B self into indus- 
try matters as 
^^^^^^ head of the 
^^Ak ■ German Inter- 
GRAMATKE national Feder- 
ation of the 
Phonographic Industry group, 
dealing with online retailing and 
intellectual property issues. Also, 
observers say he has played a key 
role at music channel Viva, in 
which PolyGram (like other 
majors) holds a stake. 

Given his background in film 
and video, Gramatke has enjoyed 
working with the Poly(5ram 
Filmed Entertainment team in 
Germany. The company has 
developed links with Brussels 
over European Union efforts to 
support film production in the 
region. 




eluding Continental Europe presi- 
dent Rick Dobbis. 

"I hope [Universal] will go to all 
possible lengths to retain the Poly- 
Gram structure," says Paul McGuin- 
ness of Dublin-based Principle Man- 
agement, who guides the career of 
Island acts U2 and PJ Han-ey "The 
senior management of PolyGram 
internationally is very good and very 
strong," he notess, citing Dobbis as 
one example. "I hope the people at 
Seagram understand that." 

McGuinness adds that he has made 
those views known — as well he 
might, given his longstanding friend- 
ship with Universal Music Group 
chairman/CEO Doug Morris. Morris 
was president at Atlantic Records 
when the latter distributed Island 
Records' releases in the U.S., includ- 
ing U2'3 "The 
Joshua Tree" 
album. 

"My relation- 
ship with Doug 
was bom of great 
success," says 
McGuinness. "I 
couldn't be happi- 
DOBBis er [about the Uni- 
versal/ PolyGram 
merger]. This should be the biggest, 
strongest, and best record company 
in the world." 

When interviewed by Billboard 
last year, UMI president Jorgen 
Larsen said that by 2001 he expected 
his division to achieve $1 bilUon in 
sales. "It puts us up there at, you 
could say, the tail end of the big boys." 
Today, he says, he's heard all the "tail 
wagging the dog" and "minnow swal- 
lowing the whale" lines about Sea- 
gram's planned purchase of Poly- 
Gram. 

"I don't consider myself a tail, a 
whale, or a dog," he says. "This is 
about two large companies being 
merged and the combined resources 
being maximized." 

Approval of the merger by compe- 
tition authorities in Europe and the 
U.S. is expected to take about four 
months. Meanwhile, Universal execu- 
tives are working on an exhaustive 
review of both companies' operations 
worldwide as quickly as possible. "We 
will want to clarify the management 
structure in the minds of artists and 
managers," saj-s Larsen. "The next 
logical step would be a degree of 
restructuring, based on the nature 
and the size of each market." 

Ed Bicknell, whose London-based 
Damage Management has directed 
the career of PolyGram act Dire 




LARSEN 



Straits, says Seagram is acquiring "a 
first-class record company" and that 
the merger's success will depend on 
the subsequent creative climate. 

"PolyGram is a pretty good envi- 
ronment, at the top of the list [of 
major worldwide companies]," he 
says. "They're pretty easy to get on 
with. The rows I've had have only 
really been about bludgeoning better 
terms out of them." 

The impact of the merger below 
senior management levels is likely to 
be "pretty minimal," according to 
Bicknell, at least for the "worker 
bees," as he terms them. "They still 
don't get paid enough money," he 
says. "There are still too many rec- 
ords released, and they're all still 
trying to get their artists on [the 
weekly BBC-TV music show] 'Top Of 
The Pops.' " 

However, the 
president of one 
of the merging 
companies' com- 
petitors says the 
potential impact 
on staff at Uni- 
versal/ PolyGram 
will be huge. 
"[Seagram 
president/CEO Edgar] Bronfman 
has said there are up to $300 million 
in savings to be made from the merg- 
er," the president says. "If you trans- 
late that figure into head count alone, 
you're talking about [laying off] 3,000 
people around the world. Is it doable? 
Everything in business is doable, but 
if you don't make those savings, the 
return on investment looks very 
shaky." 

Complicating matters, says this 
Europe-seasoned global leader, is any 
assumption that Seagram's $10 billion 
invTOtment can be returned by growth 
in international music markets. 

"Strategically, it's a fantastic move 
for Bronfman, but I'm sure they 
anticipate a good increase in business 
over the next five years. The bad 
news? That assumption is wrong. 
The markets will move sideways, not 
up. And in the case of those markets 
that have helped fuel industry 
growth, such as Japan and [else- 
where in] Asia, they're falling apart" 

In Europe, executives at both 
PolyGram and Universal contend 
that their companies are effective in 
breaking artists across national bor- 
ders. "ITiat's one of the things we've 
been quite good at," says Dobbis. 
"E\'ery one of our companies has the 
possibility of getting their repertoire 
worked elsewhere. To be as big as 



PolyGram, you've got to do that" 

With European artists, such bor- 
der-breaking is the responsibility of 
Continental Europe marketing VP 
Monica Marin, who, coincidentally, 
worked at the European headquar- 
ters of CBS Records in London when 
Larsen was that division's chief. 

"Monica is aggressive, smart, and 
the most product-oriented executive I 
know," says Dobbis. "Artists like her, 
and she's not afraid to speak her 
mind." 

Holding an equivalent responsibil- 
ity at PolyGram Continental Europe 
for repertoire from the U.S. and the 
U.K. is international marketing VP 
Tim Delaney. 

Larsen stresses, too, that cross- 
border success is a central strategy 
for Universal, especially given its 
emphasis on up-and-coming talent. 
"I think this is what well bring [to a 
combined company]: a friendlier, 

'What Universal 
brings is a friend- 
lier, more relaxed 

climate that's 
attractive to artists 

and managers' 



more relaxed climate that's attrac- 
tive to artists and managers. 

"We plan to increase the signing 
activity for new artists, the rate at 
which they're broken, and the 
degree to which they're crossed over. 
We have shown we're good at it That 
comes from our [smaller] size and 
our hunger for success." 

That may be the challenge for the 
RilyGram/Universal combination, he 
says. "Can you make a full person 
hungry?" 

Bandana's Lane, for one, says 
there's merit in both companies' 
claims. "Universal is leaner and hun- 
grier, partly because there's no tra- 
dition of catalog or classical or other 
business," he says. "If they want to 
break an artist they go for it. Poly- 
Gram is more established, but pro- 
vided Rick [Dobbis] and Monica 
[Marin] believe in the act they'll do 
as good a job as anyone in the world." 

Lane's management roster in- 
cludes Espen Lind, signed to Uni- 
versal Music in Norway, and the 
Tuesdays, signed to PolyGram in 
(Continued on pope 91) 



Corporate Snapshot: Cooperation Key At Uni Sweden 



BY KAI R. LOFTHUS 

The 23 staffers of Universal Music 
Sweden claimed bragging rights 
June 16 when the country's latest 
singles chart was published. Five of 
six new top 30 entries were theirs, 
while two more hits stayed in the top 
fi\'e. 

MoreoTOr, the charted acts includ- 
ed a satisfying mix of Swedish tal- 
ent (Basic Element, Boxer) and 
international product (Michel Pras, 
K-Ci & JoJo, She Moves). Mean- 
while, on the album list. Aqua stayed 
for a 54th week, and Billie Myers 
debuted inside the top 30. 



"One of the keys to our success," 
says company managing director 
Gert Holmfred, "is the close coop- 
eration between (Universal affiliates 
in the Nordic region], which I don't 
believe exists at many other 
majors." 

When he was tapped to launch the 
firm April 1, 1994, he had the help of 
Universal (then MCA) music pub- 
Ushing head Martin Ingestrom, The 
result is "a young, fresh team," says 
Holmfred, many from outside the 
music business. 

Industry veteran Dag Haggqvist 
who heads indie music firm Gazell, 



says that both Holmfred and Poly- 
Gram CEO Thomas Hedstrom "be- 
long to the new generation of execu- 
tives," and that the Danish-born Uni 
chief has "certainly made an impact 
in local production." 

Holmfred says, "We haven't taken 
artists from other companies yet, 
but tried to build our own." Univer- 
sal had a 7% market share last year 
and about $16 million in sales. A 
combination with PolyGram's busi- 
ness, including the Stockholm Label 
Group, would produce a 25% slice of 
the market. 
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Hot 100 Airplay. 



Broadcast Data Systems' Radio Track service, 
.rs a day, 7 days a week. Songs ranked by gross impres- 
stons, computed by cross- reterencing exact times of airplay with Arbitron listener data. This data 
Is used in the Hot 100 Singles chart. 



Compiled from a national sample of airplay i^i-ppiit 
351 stations are electronically monitored 24 
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FLY 

SUGAR RAY ■:■_fi\'^■f'^Ul.-^T)r. i 
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MATAUE IMEWUGLH tRCA) 7 wK£ it No. 1 
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1 WILL BUY YOU A NEW UFE 

EVERCLEAR iCAPiTOU 
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YOU'RE 5TIU THE ONE 

SHANIA TWAIN ■ Mt 
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HEROES 

THE WALLFLOWERS C. 
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IRIS 

GOO GOO DOLLS IWABNEB SUNSET^REPRBO 
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35 




YOU MAKE ME WANNA... 

USH£RiLA-il.:L'i"l'-..rAI 
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UNINVUEO 

AL/NE HORtSSETTE IWARNER SJKJUIHIPKSO 
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MY HEART WILL GO ON 

CEUNt DION (550 MUSIC) 
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THE WAY 

FASTBALL (HOLLYWOOD: 
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IF YOU COULD ONLY SEE 

rCNlC IPOL>'COR.'AiW:' 
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AUMVUFE 

KO A ntO -iMCAi 
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SAY IT 

VO«ES OF THEORY IH OL A ■P.ID A^Tl 
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TRULY MAW.Y DEEPLY 

SAVAGE GARDEN . .AtaiA! 
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MY WAY 

USHtftiLAFACLARISTfcl 
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THE BOY IS MINE 
BRANDY & MONICA (ATlAHTia 
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ZOOT SUIT RIOT 

CHERRY POPPN' D*iX)!ESl^•:lJab^.■vEP;AL■ 
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TOO CLOSE 

NEXT AR 5TJ, 
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FROZEN 

MADONfiA iUA^ERICK''WARflER BROS.) 
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ANYTIME 

BRIAN MCKNIGHT i MOTOWN! 
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NICE & SLOW 

USHER ILAFACLAfilsTAi 
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SEX AND CANDY 

UARCY PLAYGROUND (CAPITOL) 
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AVAAOORE 

THE SMASHING PUMPKINS (VIRGIN) 
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3AM 

MATCHBOX 20 (LAVA' ATLANTIC! 
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SOICniiE UOVT THE WAY mi UXK TOMCHT 

ELTON JOHN IR0CWT/A4M) 
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AS LONG AS YOU LOVE ME 
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ITS ALL ABOUT ME 

MYA 1. :■ _■. >f "jrWlNTERSCOPEI 
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REAL WORLD 

MATCHBOX 20 iLA'.A.ilLANTiCj 
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HOW DO 1 LIVE 

LEANh RIMES : Jnb 
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MYALl 

MAftWH CAREY (COLUMBIA) 
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LANDSUDE 

FLEETWOOD MAC iWt-^lSt: 
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CLOSING TIME 

SEMISONIC (MCM 
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WHAT YOU WANT 

MASE (FEAT, TOTAL) IBAO BOY/Afl(STA) 
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ADIA 

SARAH MClACI-LAN i AH'STA; 
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FLAGPOLE SITTA 

HARVEv DANGE'^ i SLA&t*;LOSDDV)SlANDi 
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GHtnO 5UPASTAR ITHUT IS WHAT tOU MB 

fWiMi:Hi.FiiT ■:(, :iFi>[i«rAfotv; vi^^^ 
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SHIMMER 

FUEL :f 5C »/LlSI"l 


19 
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OETTIN- JIGGY WIT IT 

WILL SMITH 1 ■ IH J. 
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W1SHUST 

PEARL JAM : = f!Ci 
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KIND ft GENEROUS 

MATALIE MERCHANT (ElEKTRA/EEG) 
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NEVER EVER 

ALL SAItiTS (LONDOtinSLANO) 
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HOW'S IT GOING TO BE 

THIRD EVE BLiSD :ELEi<TRAEEGj 
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THEY DONT KNOW 

J0\ 5 [YAB YUMf550 MUSIC) 
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ra BE 

EDWIN MCCAIN as'.'^A^LANT'C: 
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ONE WEEK 

BARENAKED LADIES ■ f.tymt. 
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1 DON T WANT TO WAIT 

PAULA TZ'l-. ■ Ma-,C."iVi^firS BROS.) 
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PUSH IT 

GARBAGE (.I^IMO SOUNDS-INTERSCOPE) 
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WM.KIN' ON THE SUN 

SMASH MOUTH i'hTERSCOPE) 
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HEAVEN'S WHAT I FEEL 

GLORIA ESTEFAN (EPIC) 


25 
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5EARCHIN-MY SOUL 

vow DA SHEPARD 1550 MUSCI 
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OOH LA LA 

RCO :'L.',AP' (WARNER BROS.l 
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JUST THE TWO OF US 

WILL SMITH IL'JLJMH A 
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BODY 8UMPIN- YIPPIE-YI YO 

PUBLIC ANNOUNCtMENT AIM 
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TO LOVE YOU MORE 

CELINE DION ijiC) 
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60 
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BITTER SWEET SYMPHONY 

THE VIRVEiVDHUT.ViRGlN] 


21 


24 


35 


TOGETHER AGAIN 

JANET IVIHGINI 
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SPARK 

TORI AMOS (ATLANTiCI 
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STIU NOT A PUYER 

BIG P\JNISHER FEAT. JOE (LOUD'HCAj 
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THE ONLY ONE FOR ME 

BRIAN MCKNIGHT '.'TtOWNI 
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26 
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RAY OF LIGHT 

MADONIM (WavEftlCK'WARNER BROS i 
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LETS RIDE 

MONTElL JORDAN ■' ..i-Yi 


31 


28 


23 


NO. NO. NO 

DESTINY'S CHILD ICOLUMBIA) 
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66 
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CANT TAKE MY EYES OFF OF YOU 

LAURVh HIl-L IRurFM0US£,i:01.UMBtA) 
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33 
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BE CAREFUL 

SPARKLE iffXK LAN&'INTERSCOPE) 
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mSIDEOUT 
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EVERYBODY [BACKSTREETS BACK] 

BACKSTREET BOYS . H'.-? 
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INTERGALACnC 

BEASTIE BOYS (GRAND ROyAL'CAPITOI! 


34 
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1 GET LONELY 

JA.SET IFEAT. BLACKSTREEH (VIRGIN) 
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60 DEEP 

JANET (VIRGIN) 


35 
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1 WANT YOU BACK 

■N SYNC fFtCAl 
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DONT DRINK THE WATER 

DAVE MATTHEWS iiA'.D :=::A: 


16 
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19 


MY FATHER'S EYES 

ERIC ri fii 
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LOOKING THROUGH YOUR EYES 

LEA'.'. H t/LS ■CiJHd.Ar^Ar.nCl 
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1 DONT WANT TO MISS A THING 

aeroswith icc.uwaiA) 
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GIVE ME FOREVER (1 DO) 

JOHNTtSHFtAT JikMESINQRUI ;T!.^M[!>:i.=-i 



( ) Records with the greatest airplay gairis. © 1998 Bil' boanliBPI Communications. 
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TIME Of YtHJR LIFE (GOOD RIDDANCE) 

GREFN DAY iRCPfilStl 
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SEMI.CHARMED LIFE 

rH!HC EVE 9LINC [£LEKrR4.EtG:' 
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QUIT PLAYIHG GAMES (WITH MY HEART) 

aaCKSTREET BOYS UWE) 
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ALL FOR YOU 

SISTER H«EL {UNIVERSAL) 
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SHOW ME LOVE 

ROBYN IRCAI 
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SUNNY CAME HOME 

SHAWN CDIVIN iCOLUMBiAl 
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MO MONEY MO PROBLEMS 
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ONE HEADLIGHT 

THE WAUf lOWFRS UNTERSCOPEI 
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TUBTHUMPING 

CMJMBAWAMSA IREPUBLiOTJNIVERSAU 
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KISS THE RAIN 

BILLIE WyEHS (UNIVERSAL) 
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PUSH 

MATCHBfflt 20 (LAVA'ATLANTICl 
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DONT SPEAK 

NO DOUBT (TRAUIAVINTERSCOPE) 
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ONE MORE NIGHT 

AIMBCR (TOMMY BOY) 
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YOU WERE MEANT FOR ME 

JEWEL (ATLANTICI 
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28 


BARELY BREATHING 

DUNCAN SHEIK 1ATLANT(C] 


16 


16 


11 


HOW BIZARRE 

OMCIHUHI'MERCURYI 


17 
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33 


LOVEFOOL 

M (JXXtK mUMSYXDC^TaaOCLMMEBCU"] 


11 


23 
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IN A DREAM 

(SCCKEL. IR03BINS) 


19 


17 
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mn EVER WANT TO SEE YOU AGAIN 

UNCLE SAM (STONECREEKtPIC) 


20 


21 


65 


1 LO)/E YOU ALWAYS FOREVER 

DONNA LEWIS lArLANTICl 


21 


19 


18 


FOOLISH GAMES 

JEWEL lATLANT'C 


22 
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11 


DREAMING OF YOU 

SfL£Na lEM LATir^iEMt) 


23 




93 


MISSING 

EVERYTHING BUT THE GIRL (ATUINTIC) 


24 
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LOVE YOU DOWN 

INOJ (SD SD CEF.CQLUMfllAI 


29 




29 


1 BELIEVE 1 CAN FLY 

fi KELLY IWARNER SUNSET/ATLJLNTOJIVEI 
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Reojrrems are trtJes wtilch twe appeared on ttie Hot 100 chart 
lor more ttian 20 iwets artd riaii« dmpced betow t^e tec 50. 



TITLE (Publisher - Licensing Org ) Sheet Musk Dlst 
7 ADU (Sorrr/ATV. BMLl^. eui/Studio Nomade. SOCAN) HL 
11 ALL MY UFE (EMI i</\\. ASCAP/C^d Karti, ASCAP/Hm Bm 

Doinit ASCW,''2 Sin Prtrf , AS::AF,'WB ASCAPi KUVIBM 
14 THE ARMS OF THE ONE WHO LOVES YOU 

(Realsongs, ASCAP) WBM 
13 BABY BE THERE (Rea snngs. ASCAP) WBM 

56 BITTER SWEET SYMPHONY (ABKCO. BMI) 

91 BUCK ICE (SKY HIGH) :Dur«mi ^i'l, ASCAfjIjOoAe Mot), 
aMlChrysi:^, BMI/Enat SooT) ASWP.i'Cfifysaiis, ASCAP) 

53 BLUE OH BLACK IMusic Carp. Ot America, BMI/Only 
Hit, BML^ro 'N S^s, BMI/O/'B/O ItseM And Estes Park. 
BMI/Mof8ine, BWA Know Jack. SML^nsign. BMI) HL 

IT BODY BUMPIN- YIPPIE-TI-YO [Smeiigood, ASCAP) 
1 THE lOV IS MIHE (EMI BlackwoDd, fiMI/Bran-Bfan, 
BMl/EMI Blackwood. SESAC/TatTwus. BMI/Kench>. 
BMl/EMI, BMI) HL 

54 BYE BYE (EMI April. ASCAP/Phil Vassar, ASCAP/Rory 
Bourha. BMI) Hl^BM 

3B CHEERS 2 U (Hertilcious. ASCAP/Virginla Beach. 

ASCAP/WB. ASCAP) HBM 
65 aOCX STRIKES IVirEiniaBeich.ASCAP/M^'oG. 

ASCAP/WB. ASCAP,«jsic (^ip 01 Amona, BMI] HUV^M 

10 COME WITH ME (Flames OtAII>«n,ASCAP/Warner 
Chappell. ASCAP/Justln Combs. ASCAP/TMI April, 
ASCAPiHemarkaDle. ASCAPI 

90 THE CUP OF LIFE (THE OFFICAL SOKG OF THE WORLD 
CUP, FRANCE -SSI (Draco Cornelius, BMIDESMOPHOBIA. 
ASCAP/Polrgram Calaca S Control) 

57 DIHG-A-UNG (Afro rrcan. BUI) 

6S DO FOR LOVE Uungle Fmr. BMI/IMI BiKhwood. 

BMI/Soulvane, BMI/Josliua's Qitsm, BMI/Music Ccf^ 

Oi AmerKa. BMI/Lindseyanna, BMIA>>b Music Force, 

BMH.ongrtu<)e,BMI) HUWBM 
&8 DO YOUR THING IChocoiaie Factwy. ASCAP/Copyriihl 

Control) 

5 EVERYBODY (BACtCSTRECT'S BACK] aomba, 
ASCAP/Grantsvllle. ASCAP) WBM 
FREW OUT {Saptwiber So. ASCAP/Donnl. ASCAPyZomba. 
ASC«>/Abdur Rahman, ASCAP/tMI. ASCAP/TaMi, 
ASCAP/Peanut Bultir, BMl/Daddy's Lil Birrz. BMI) HLAffiM 
FR02EN (WB, ASCAP/Wetn GmI, ASCAP/No Tomato. 
ASCAP) WBM 

GET AT ME DOG (Boomer X. ASCAP/Copyngtit 
Conlroi^'Damon Blacltman, ASCAP/Tranhty, BMI) 
GEHIN' IIGGY WIT IT ITreyball. ASCAP/'Slam U Well, 
ASCAP/Jelly s lams, A5CAP/Wain«f Criappell, 
ASCAP,iT}crnard s Other, BMI/'Sony.-'ATV Songs, 
BMl^mbi. BMI/Wamer-Tamerlane, BUI) HUWBM 
GHEHO SUPASTAR (THAT IS WHAT YOU ARE) 
(Sofiy/AAf Tunes, ASCAPflete San Ro, ASCAP/TCF 
ASCAP/Wu lang. BMI/Wamec-Tamerlane, BMI.'ISibb 
Brottiars, BMI/Careers-BUG, BMtAJnichappell, BMI) 
Gnrr up (Pof^ram, ASCAP/Ambush, ASCAP/JobWe, 
ASCAP/TMl April ASCAP) HL 
HEAVEN'S WHAT I FEEL (Foraign Imported, BMI) WBM 
HOOKED ON A FEELING (OO&A^HAKA) (Screen 
Gems BWltMl BMI) HL 
HOW DO I LIVE (Realsodgs, ASCAP) WBM 
HOWS IT GOING TO BE (3EB. BMl/Cappagti 
BMl/tMl Blactiv^-Dod, BMIl HL 
I 00 [CHERISH TOU] (Smash Vegas, BMI/Big Picture, 
mW Draams Had Wings. ASCAP) WBM 
35 I DONT WANT TO WAIT (Hingfacg. SMltn»En, BMI) HL 
C I GET LONELY (Black Ice, BMl/EMI Apni. ASCAP/FMe 
Tyme, ASCAP) HUWBM 

11 I GOT THE HOOK UP! (Big P. BMi/Burnn Awnue, BMI) 
71 I HONESTLY LDVE TOU [lrvir.g, BMI/>eff Barry IntI , 

BML-Wnciroii^h Bl/l) WBM 
61 I JJST WANT TO DANCE WITH TOO (G'g Ears, ASCAP/^iseO 

OfjnflBj. ASCAP,iBu(. BMl'SctMO (^ms, BMl-TMI. BMI) HL 
SI IMAGINATION ISo Ss Det. ASi:;AP,'EMI Kan. ASDV/Stack 

A 0., ASCAP,'JobetB, ASCAP^WI, ASCAP,i'BMG, ASCAP] ML 

71 I'M FROM THE COONTRT !Bue, BWl'High And Dry. m/nem 
TcuTi 6o,^. ASCAP.'Stan «fltib. SfSAC; H^'ViBM 

22 irS ALL ABOUT ME ID Xtraord>nary, ASCAPAVarner 
ChaDpoll.ASCAPAJrbanWariaro ASCAP.'SPZ, 
BMI/PertBcl Songs, BMLWB, ASCAP) WBM 

99 ITS rOUR LOVE (EMI BlackAOOd, BMI] HL 

98 I WANNA GET NEXT TO YOU (MCA. BMI! HL 

26 I WAKT YOU BACK (Cheiron. ASCAP,'^MG. ASCAP) HL 
87 lUST BE STRAIGHT WITH ME [Big P BML/Bumn Ave , 

BMliTMl Aprl, ASCAP-Tlyte Tyme ASCAP) HUWBM 
82 KNOW WHAT YOU MEAN (Warner Tamerlans, 

BMl^ljOOd Bo>.. BMI/Smotiing All Day. BMI) WBM 
II LETS RIDE (Hudson Jordan ASCAP/Wiwn. 

ASCAP/Mood Swing. BML^ig P, BMI) 
21 LOOKING THROUGH YOUR EYES (Warner -Tamerlane, 

BMI) WBM 

29 MAKE EM' SAY UHH! (Bumn Ave , BMt/B<g P. BHD 

20 MAKE IT HOT (Mass Confusion, ASCAP) 

81 A MAN HOLOIN' ON (TO A WOMAN LCTTIN' GO) 

(Sixteen Stars, BMI/Dwjb Stars, ASOP) HL 
MONEY, POWER I RESPECT (Sheeh LMjOiion, 
ASCAP,''Jae'won5 ASCAP,iPaniros. ASCAP/Justin 
Combs, ASCAP/EMI Apnl, ASCAP/Boomer Jt. 
ASCAP/Mystery Man. BMIAVB, ASCAP) HLWBM 
70 THE MUMMERS' DANCE (Quinlan Road. SOCAAl'Quinlan 

Road, BW.Wamei-Tarrer.ane, BMI] WBM 
4 MY AU (Sory/APJ, BMlltye. BM|/Sony/ATV Tunes. 

ASCAP,V<allywoild, ASCAP) HL 
50 MT HEART WILL CO ON 'IFamous ASCAP/lrvng. SUVitut 
Sky Rider, aMlInsigti. BMl/TCF, ASCAP/Tox Film, BMI) HL 
96 MT HEART WILL 60 ON (Famous. ASCAP/lrvinK. 

BMl/Blue Sky Rider, BMLtni^n. BHl/TFC. ASCAP) HL 
9 MtWAY(EMIApnl,ASCAP,'SoSoD»I.ASCAP/SttCk 
A.D., ASCAP/'U P. IV, ASCAP) HL 
45 NICE t SLOW ISa So Def. ASCAP./SlM:k AD.. 
ASCAP^BMG, ASCAP.'U R. IV, ASCAP/ITiem Damn 
Tw^ns, ASCAP,'tMI Apnl, ASCAP; HL 
59 NINETY NINE [FLASH THE MESSAGEl (EMI. 

ASCAP/Additflns Hate, ASCAP/EMI Apfti. ASCAP) HL 
NO. NO, NO 13 Bc/z from Nitwafk, 
ASCAP/PnDmiscLOus, ASCAP/WB, ASCAP/Wamsf- 
Tamertane BMl/Sang Me*ee BMlWs Mark's, 
BMI/M(lkman,1^itty i CaponB, BMI) WBM 

72 NOW THAT I FOUND YOU (WB, ASCAP/Lillywil]y, 
ASCAPj'MCA, ASCAP,^'anessa Consri, ASCAPI HUWBM 

61 ONE HEART AT A TIME (V1.S, ASCAP) 
81 ORE OF THESE DATS (Car(«rs-BMG BMlflod s Dreyn, 
BMlWamer-Tamenjrt. BMLWhen It Ranes. BMI) HUWH 

99 OUT OF MV BONES (MCA. ASCAP/Gary Burr. 
ASCAP/Sharortdipity, ASCAP^Puckalesia, BM^Nomad- 
rtoman.BMWamer-Tamertane BMI) HU'WBM 

74 P»|tn«rTAPARrf';(i.etrPen,ASCAP,iTunk,Wjr-j, 
ASCAP/ZoBto, ASCApiOon-il. ASWP.IB Fam. t&Wmi 
ASCtf/AMur Rarmir, ASCAP.'Rea' To Da Owe, ASCAP) HIMW 
77 THE PARTY CONTINUES lEMI Apnl, ASCAP/3o So Del. 
ASCAP/A* Control. ASCAP/Ttifowin Tantrums, 
ASCAPyAi Seeing Eye. ASCAP/Cameo-5, ASCAP/WB, 
ASCAP/Wamer-Tamensne BMi) HI^M 
PUSH IT IVibecrusrier . BMl/lrving. BMI/Deadarm, 
ASCAP/AJmo, ASCAP) HUWBM 
RAIN (Bam Jams BML/MCA_ BML/Paslonus. BMI) HL 
RAISE THE ROOF (LCM Deep South, BMI/Wamsr- 
Tamerlane BMl.'Ensign, BMI.'Pha-eva-phat. 
BML.'Warner Chappell. BMI) HUWBM 
RECOVER YOUR SOUL Trtik^m A Bong. PRS/Warner- 
Tameriare. B.MI,'Wf etched, ASCAP/WB, ASCAP) HUWBM 
ROMEO AND JULIET (Mike's Rap, BMl/EMI Virgin, 
ASCAP/A La Mode, ASCAP) HL 
A ROSE IS STIU A ROSE (Sony/ATV Tunes, 
ASCAP/XJbvetse Creation. ASCAP/MCA. ASCAP/Getten, 
ASCAPjflWittirow, ASCAPjTnligfitened Kitty, 
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28 



55 



37 



76 
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Hot 100 Singles Sales 

Compiled from a national sample ol POS (pcxnt of sale) equipped retail stores and raclt outlets wtucti report 
number of units soW to SouncJScan. Inc. Thrs data Is used in the Hot 100 Singles chart. ^ * 
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TITLE 

ARTIST iit/PRINT PROMOTION LABELl 
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1 LAST WEEK 1 


H TITLE 

5 ARTIST (IMPRINTPROMOTION LABELl 


1 


I 
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* * NO. 1 * * 


31 


32 


12 


SECOND ROUND K 0 

CANIBUS(UNrVERSAu' 


THE BOY IS MINE 




39 


36 


4 


YOU WON'T FORGET ME 

LA eOUCHE iRCJ.' 




2 




TOO CLOSE 

NEXT (ARtSTAI 




33 


21 


GONE TILL NOVEMBER 

mCLEF JEAN ■ Hu rrHOUSEyCtXUMBlA) 




3 




YOU'RE STia THE ONE 

SHANIA TWAIN (MEBCURY (MASHVtlLDl 


41 


41 


16 


BYE BYE 

JO DEE MESSINA : J'^B' 




5 




MYALL 

MAHIAHCAFfv ir.-:.uM;-.ipV 




35 


15 


IMAGINATION 

TAMiA (Q-^EST WARNER BROS.) 




7 




THEY DONT KMOW 

XlNe.lTAB ■ 1'.^ ' '■ 


43 


40 


23 


DEJA VU 'UPTOWN BABY] 

LORD ■ ■ . . ■ :0OrNtCCVJM&l4: 


6 


g 


11 


EVERYBODY [BACKSTREETS BACK] 

BACKSTREET BOYS \l\v£) 




39 


9 


CLOCK STRIKES 

TWBAUiVO *W MAGOO 5:.l);xGHajN::-«TJtMCi 




4 


6 


1 GET LONELY 

JANET (FEAT. BCACKSTHEET) (VIRGIN) 


45 


34 


17 


1 WANT YOU BACK 

■N SYNC 


JU 




1 


COME WITH ME 

PUFF OAOOV FEAT, JIMMY PAGE (EPIC) 


41 


44 


10 


1 JUST WANT TO DANCE WITH YOU 

GEORGESTRAIT m; A ■-A.SHv LL-i 




g 




MY WAV 

USHCR[LAFACE'A(?ISTAl 


3D 


49 


5 


NINETY NINE [FLASH THE MESSAGE] 

lOH*. .":;"TF .p.iFrh-; j',r. ,,-ii.jmbia; 




g 




TW ARMS Of THE ONE WHO LOVES YOU 

ttCAPE (SO SO DEF/COLUMBIA) 


48 


42 


31 


NO, NO. NO 

DCSTFNVS CHILD ICOLUWBlAl 


3D 


12 




ADIA 

SARAH MCLACMLAN (ARISTA! 


Iffi 


55 


6 


NOW THAT 1 FOUND YOU 

TERfll CLARK IMERCURY (NASHVILLE)) 


u 


11 


12 


1 GOT THE HOOK UP1 

MASTER P I'...: LiM i-»iORit>i 


3E 


52 


8 


1 DO [CHERISH YOU] 

MARK . . :. 1 (NASMVItLEH 


S) 


16 


11 


SAY IT 

VOtCES OF THEORY '.y !; L A '■'tl) AMT) 




45 


17 


THE PARTY CONTINUES 
JOreAT.DABRAT ;._ .l-LJMBiAi 


14 


10 


19 


BODY BUMPIN' YIPPIE-YI YO 

PLtBLK; ANNOUNCEMENT (AW) 




53 


13 


I'M FROM THE COUNTRY 

TRACY BTRD (MCA i.A:-. LLi^ 


a) 


26 


2 


STOP 

5P ;]£ G RLS (VIRGIN) 


S3 


59 


5 


A HAN HOUMIf ON [TO A WOMAN LETTIN' GUI 

TYHERNDON ■>■: ' ;S.aSHVILL£;i 






1 


MAKE IT HOT 


54 


50 


22 


WHAT YOU WANT 

MASE (FEAT TOTA; 1 IBAO BOY/ARISTA) 


17 


13 


14 


LETS RIDE 

emu oMtrui wflir > 1 VI r»f Koo OF -wwn*' 


53 


47 


16 


A ROSE IS STILL A ROSE 

ARETHA FRANKLir^ •■■-iSTAl 


It 


14 




TURN rr UP [REMIXl/FIRE IT UP 

BUST* RHYMES lELFKTRA'EFGl 




63 


38 


SCNn<l*tilA>JI'tEa4f .CM)IEHTHE>W01S7 

tL'.. WHN H:i>,-n AiM; 


is' 18 


11 


LOOKING THROUGH YOUR EYES 

UANH RIMES (CURS) 


.31 J 


72 


2 


THERE YOU ARE 

SAM SALTER (LAP ACE/ARISTA) 


20i 20 

I 


14 


THIS KISS 

FAITH HILL .VAh-.-H B*WS, NASHVILLEl > 


98 


60 


13 


THE UNFORGIVEN II 

■,lr:T-...L'_.. l.i-'^'.kUd] 


21 


17 




MAKE EM' SAY UHHI 

UASTER P (NO LIMIT^PRIORITY) 






5 


HOOKED ON A FEELING (OOI^CHAKA) 

BABY TALK iPETER PANPPii 


72 


19 


14 


RAISE THE ROOF 

..■I'.--- \ MaoauTWGOCOdUKEIllSLWIDi 




— 


1 


SPARK 

TORI AMOS (ATLANTC) 


a 


21 


5 


SHORTY (YOU KES" PLAHN" WTTH MY MINDl 

IMA;IN FEATUR fr3 KEITH MURRA'r ■ J', t 


3D 


6S 


4 


DING-A-LING 

f-i tcavn d.t- ,ncri£ss) 


24 


15 


16 


ITS ALL ABOUT ME 

MyA ■- I-. .PRSITVi'lNTEPSCOPEi 


62 


56 


IS 


00 FOR LOVE 

2PAC FEAT. ERIC WIUJAMS AM^RU'JIVE* 


3i) 


27 


4 


WHATCHA GONE DOT 

UNK(RELATIVITYi 


C3 


48 


15 


JUST BE STRAIGHT WITH ME 

SILKK THE SHOCKtf) '.0 L*Mir,PRIOfliTY) 


28 


22 


U 


CHEERS 2 U 

PLAYA (D€F MM/MERCLfRYl 




62 


9 


ONi. OF THESE DAYS 

T!MMCG.BAW(CURB! 


Zl 


24 


0 


HEAVEN'S WHAT 1 FEEL 

GLORIA ESTEFAN -PIC] 




64 


20 


TOO MUCH 

SFKE GIRLS (VIRGIN) 


a 


25 


15 


VICTORY 

FW OAOOY t THE MMILY ■ EWD 3C Y Afi- 3TA . 


68 


65 


2 


FREAK OUT 

i.niiiiTTiifi»,* ^.F' w vc'^.-i j. iw»-?KiK 


29 


28 


54 


HOW DO 1 LIVE 

LC ■■•(/. RIMES ICURB) 


ID 




1 


PICm VaS'I f. ■.■jL!iW81A> 


N 


23 


13 


MONEY. POWER 1. RESPECT 

THtLOX -LAI 0«):iUL'';iMhe«l&?r.»fiiStA; 


iS) 




1 


BLACK ICE (SKY HIGH) 

: ■ ■•■vsr (WrAC&KWBTAJ 


31 


2S 


12 


WHO AMI 

BEENIE MAN (2 -<*=D VPi 


69 


61 


23 


NICE A SLOW 

USHEM 


3I> 


38 


7 


THERE'S YOUR TROUBLE 

D'XIE CHICKS (MONUMENT) 


70 


73 


8 


BLUE ON BLACK 

KINNY rtA-riE SHEP-f!ID BANO fSvaUTCN) 


33 


30 


18 


GET AT ME DOG 


71 


57 


20 


ROMEO AND JULIET 

iVL- : ^■■■.LFL;r.O'..ft»lANDJUHY/HCW 


S) 


43 


9 


00 YOUR THING 

7 MILE iCRAVEl 


72 


74 


2 


WHATUON 

mTANYA FEATURING TWISTA itJLLJMTVT) 


3S 


31 


15 


FROZEN 

MADONNA IMAVERICKWARNER BROS.) 


73 


46 


14 


GITTYUP 

•yc • r. ^ rpi (RCD ANT/LONOOfWSLAND) 


36 


37 


5 


ONE HEART AT A TIME 

vARIOlS AfiTISlS 'ATLANTIC l\ASHV(LLE;] 


74 


67 


11 


OUT OF MY BONES 

RANCY TRAVIS (OHEAMWQRKS (NASKnOE)! 


3D 


51 


3 


V/HEN THE LIGHTS GO OUT 

nVE (ARISTA) 


75 


70 


16 


THE CITY IS MINE 



O Records with the greatest sales gains. © 1998, Billtxard/BPI CommunlcatKins anO Soun{JScan. Inc. 



ASCAP/^trange Mind, ASCAP/Edw Bnclall. ASCAP] HL 
15 SAT IT (S»inpa» Sound:, AS CAP,'] ally's Jams, ASCAP,'Mil.an 
OollBr Steve. BMl'jLnpfii Bean, BMtliefTi, ASOP) 

52 SECOND ROUND K.O. aimber Trace. ASCAP/EM] A«nl. 
ASCAP/Wfdel lean, AS(^/Jefry Wonder. BMI) HL 

n SEX AND CANDY (Woiniak, ASCAP/WB. ASCAP) WBM 
32 SHORTY (YOU KEEP FLAVIN' WITH MY MINO) [Mystery 
System, BMi/Dakoda House. ASCAP/Longihide, 
BMlfflflydOf. BMl,'2cnit>a, ASCAP.KIwIic, ASCAP] *m 
K SIN SO WELL (Butterum, BML'-Streetwise, ASCAP) 
43 SOMETMHG ABOUT THE WAT TOU LOOK TONIGHT/CAN- 
DLE IN THE WIND 1997 IWilUam A Bong. PRSiWamer- 
lamerlare BMLWrelthed ASCAP/WB. ASCAP/Sw^s Of 
PDl(</a'n ht I BMOHLWBM 

53 SPARK (SwOFd And Stone, ASCAP) 

39 STILL HOT A PUYER (Lb! Me Show You, ASCAP/Joa 

Cartegena, ASCAP/leily lams ASCAP/'Souncls Of Da Red 

Dnjm, ASCAP./Ali™. ASCAp-Rutland Road, ASCAP) WBM 
100 STILL PO' PIMPIN' (Slill H-lhn Hater, BML^-The 

Water. ASCAP) 
U STOP(Fu(IKMi, ASCAP/WindsweptPacrfic. PRS/19. 

PRS/BMG. ASCAP) HUWBM 
57 THERE'S YOUR TROUBLE (Tom Collins. 

BMI/Magnasang BMI) WBM 
W THERE YOU ARE aickleB(w ASCAP/E Two, 

ASCAP/TaUjIous, ASCAP.'Wft Co, Soutti, ASCAP) 
i THEY D0H7 RKOW (Sony/ATV Songs, BHIAab Ywn, 

BMWituelet^ BM[/Iyma fa Flyle. BMI] HL 
S9 THIS IS HOW WE PARTY (Copynght Control) 
31 THIS KISS (Puckalesia. BML'Tlomad-Noman, 

BMI/Wamer-Tameilare. BMI/Almo. ASCAP/Anwa, 

ASCAP/HNC. ASCAP) WBM 
34 TOGETHER AGAIN (Blactt Ice. BMIIMI Apnl. 

ASCAP/flyte TytT>ti. ASCAP) HUWBM 



3 TOO aOSE (Naugttty, ASCAP,'Do What I C^. 

ASCAP,''Uh Oh. ASCAP'CopyngM Control. Neutral Gray, 

ASCAPi-pjre Love, ASCAP'WB, ASCAP,f Ml, ASCAP) WBM 
ft9 TOO M[JCH (Full K«el, ASCAP.'Wmdswept Paclftc, 

ASCAP/19 Music. PRS/BMG. ASCAP) HUWBM 
12 TRULY MAOLY DEEPLY (Rough Cul/EMI Australia. 

APRVEMI Blackwood. BMI) HL 
25 TURN IT UP [REMDQ/FIRE IT UP {T Ziah i. 

BML'Music Corp Ot America, BMI) HL 
75 THE UNFORGIVEN II (Creeomg Death. ASCAP) 
42 VICTORY (Big Poppa. ASCAP/Justn Combs. 

ASCAP'TMI April ASCAP^iae'wons, ASCAP/Stewi A 

lordan, ASCAP/TMI Unarl BMI) HUWBM 
3« WHATCHA GONE 007 (2000 Watts. ASCAP/WB. 

ASCApaoni Rotji, ASCJtfl WBM 
86 WHATUON [C/ea1or's Way. ASCAPz-SUy High, ASCAP/Yt's M 

Qexx' ASCAPURae. ASCAP,'i;tiefnic8l Beats, ASCAP) 

47 WHAT YOU WAHT ■]» Bems. ASCAPTo-al s Thtfig. 
ASCAP/)uMin ComDs, ASCAP.tMl April, ASCAP,'T«sh htadL 
ASCAP/Wiin«i.ranietlar« BML'Canad BMDHL^W 

44 WHEN THE LIGHTS GO OUT iSony.'AT^' Tones. ASCAP,'19, 
eML/longitude. BMlWindswepl Pacifi: PRS'Sa'al HLWBH 

41 WHO AM I (Deadly. ASCAP,''STB, ASCAP,<-Sh«:king 
Vitos, ASCAP) 

S4 WISHUST (Innocent Bystander, ASCAP) 

48 TOU MAKE ME WANNA.. (EMI Apnl. ASCAP/So So Dd. 
ASCAP/Slsck AD.. ASCAP/U.R, IV, ASCAP/BMG. ASCAP) HL 

92 TDU ONLY HAVE TO SAY YOU LOVE ME {Pnna Oirtctm 
iilen-jiiaiii PRa.'Poei PWi'tianet Chappell PRS) MUVflH 
2 YOU'RE STIU THE ONE (Songs Of PoiyGram Infl, 
BMlloon Ectio. BMI/Zomba, ASCAP) W8M 

52 YDUW0N7F0RGETME(FMP PRS/BMG. PRS/BMG, 
ASCAP) HL 
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SPOTLIGHT 




by Theda Smidiford-Waller 



RESEARCH KILLED THE RADIO STAR: When Spice Giris released 
"Spieeworld," many people decided unilaterally that the girl group was 
over. Virgin senior VP of promotion Michael Plen says he's been hearing 
for a while that the Girls' "15 minutes of fame was over 15 months ago." 
Never mind that "Spiee" was the best-selling album of 1997 (the album 
has scanned more than 6.1 million units since release and spawTied three 
top five singles). Or that "Spieeworld" has scanned 2.8 million units since 
November. Or that their tour is selling out everywhere. 

Regardle.ss of their obvious retail dominance, none of the new songs 
from "Spieeworld" have broken the top 30 of the Hot 100 Airplay chart- 
The cun-ent single, "Stop," landed at No. 70 on the Hot 100 Airplay list 
with 9.7 million audience impre.ssions in the .lune 6 Issue and fell off that 
chart a week later. Yet, despite nominal airplay, the song has 5 million audi- 
ence impres.sions from airplay at 109 monitored stations, and "Stop" posts 
a 'S% improvement in singles sales. The single scanned 36,000 units to 
jump 26-15 in its second week on the Hot 100 Singles Sales li.st and jump 
30-19 on the Hot 100. 

So why isn't radio playing Spice Girls anymore? Paul "Cubby" Bryant, 
music director for WHTZ New York, says that the group's rough time at 
radio doesn't have anything to do with Ginger Spice's defection. He says 
that its "age of appeal has skewed younger since the first album, which 
ha.'! had an negative effect on call-out research." Both Rob Morris, PD at 
KUW H Minneapolis, and Eric Bradley, music dii-ector at WBBM Chica- 
go, concur Morris says the recent songs didn't test well becau.se bis sta- 
tion researches women 18-34, which is the station's targeted audience. 

Bradley says, "I'm not ashamed to say I like the Spice Girls and want 
them to do well, but when a .song is te.sting very familiar and has hm pas- 
sion scores, I can't play it. It's not mass-appeal enough." Asked if strong 
sales and sellout show's were a good indicator of the Girls' mass appeal, Mor- 
ris says, "I would like to see re.search on who Ls actually buying the CDs. I 
guess that very few 20-year-oIds are buying the album or the concert tick- 
ets." Morris sare that his audience perceive Spice Girls as "kid.s' music." 

Does the kiddy image spell the end for Spice GirLs at top 40 radio? Vir- 
gin's Plen doesn't think so. He hopes that programmers attending the con- 
certs will see what he did at the first two dates of the tour: a stadium of 
"8- to 80-year-olds, kids and their parents all eiyoying the music." Plen 
asks, "Can pop radio afford to sacrifice superstar artists e.\clusive to the 
format because their kids like the music?" 

One to WATCH: Edel America is finalizing a co-venture deal with Hol- 
lywood Records to jointly release Jennifer Paige's forthcoming self-titled 
album. PSige, a relative unknown outside of her native Atlanta, has caught 
the attention of 43 monitored radio stations, including KIIS Los Angeles, 
which is contributing half of the 3.8 million audience impressions for her 
song "Crush." Other stations giving the song .significant audience e.xposure 
are WTVZZ Washington, D.C., K.1Y0 Oklahoma City WDJX Louisville, Ky, 
and WH Yl Miami. "Crash" bows at No. 3 on the Bubbling Under chart 
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ARTIST riMPRlNTPROMOTION LABEL) 
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1 


14 


IT WOULD BE TOU 

GARY ALLA.N iDECCA'MCA NASHVIUEI 


2 


13 


2 


CANT WE TRY 

ROCKEa IDUCT WITH COLLM]£) IR0B8IHS) 


3 




1 


CRUSH 

JENNIEER PAIGE (EML AMERICA) 


4 




1 


THE ACTUAL 

ALL CITT (MCA! 


3 


r 


13 


3 UVE PARTY 

THE 2 LIVE CREW ILIL JOE! 


( 




1 


IP TOO EVEJt HAVE POflEVER IN MrNO 

VISCE GILL IVCA NASHVILLE 


7 


10 


2 


HOW DO r SAY I'M SORRY 

lAMi DAVi; IREC ANT 


1 


3 


e 


THERE GOES MY BABY 

IRISH* vEARWOCO 'WCA NASHVILlEi 


t 




1 


STOP BEING GREEDY 

LMI'KJ'I PvllLHSDEf JAM'VERCURY) 


10 


6 


10 


THE MOST BEAUTIFUL GIRL 

RAHEEM ITIGHT DEE 'EIREAKAWAT,. 


11 


14 


3 


KU M) H WO DC Km HIKD D«£ TCHKHT atf^ 

BIS 3a: ^XXO WLCy Cm.SvlLLLEV •LI" rCL 


12 


4 


8 


(SEX U UP) THE WAY YOU UKE IT 

LEO IITTF EUNAT ONES) aOGiC) 


13 




1 


2 WAY STREET 

MISSJOMES (MOTOWN) 
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TITLE 

ART)ST IIMPRINT^PfiOUOTION LABEL) 


14 


15 


4 


N.O.R.E. 

NOREAGA (PENALniTOMMT BOT] 


15 


8 


4 


LOVE FOR FREE 

HELL -L*! .« ;i:fiCC-*-fELLA«FJAM«Ha)HTI 


It 


5 


4 


FULL COOPERATION 

DE) S<JUAC jAM'MERCUHTI 


17 


9 


15 


SO IN LOVE WITH YOU 

DUKE (4 l>LAT.'JNIVERSAL) 


18 


IJ 


5 


SUNCHYME 

DARIO G ^ETERNALKINEICREPRiSEi 


19 


12 


10 


SOUTHSIDE 

LIE' AEKE (JAM DEJWK'BREAKAWAT I 


20 


17 


9 


CRATE FOR YOU 

EftONI FOSTER [HENORDCMCAj 


21 


18 


3 


THE SHOES YOU'RE WEARING 

CLINT B„ACK iRCARLGl 


22 


21 


4 


YOUR IMAGINATtOM 

BRIA'I f< LSON iG ANTWARNER BROS ) 


23 


25 


2 


ORDINARY PEOPLE 


24 


19 


5 


RUTHLESS FOR LIFE 

MC REN (RUTMLES&EPK) 


Zi 


16 


11 


UQE H nOF - njSH IT UP KNi IT mn u Nwn 

WS'tE Owti " S"L« ■:HL»«CAitBfiEAAAW»l'i 



Bubbling UwJef iim th« top 25 singles un<)ef No 100 
wnich have not yet charted. 



that country. 

"The risk for artists at a combined 
company of thLs size," Lane says, "is 
that you've got to have a hit within 
the company first It's one more layer 
of management to get through." 

In terms of market share, Poly- 
Gram is acknowledged as the 
Europe-wide industry leader, » ith a 
23% slice, followed by EMI's esti- 

'The next logical 
step would be a 
degree of 
restructuring 
based on the 
nature and size of 
eacfi market' 

mated 21% take. Dobbis even draws 
a comparison between the two. "Both 
companies have strength in local 
repertoire and a commitment to it," 
he says. 

A Universal/ PolyGram combo 
would hold around 25% of Europe's 
music business. PolyGram maintains 
powerful shares in a number of 
major markets, including Germany 
(see story, page 89), France, the U.K., 
and the Netherlands. 

'LEADER IN EVERY MARKET 

"We're a leader in ju.st alxiut every 
market" says Dobbis. "Where we're 
not, we're working to fi.x it" The tra- 
ditional .strength of PolyGram's $300 
million powerhouse in France — cur- 
rently with a 35% market share — 
has prompted speculation that the 
merger «ith Uniwrsal could fall foul 
of competition authorities there. The 
market standing of 4-year-old Uni- 
versal Music France is diminutive. 
Yet it acquired the independent firm 
Musidisc last November (the deal 
takes effect in 1999), and this may 
complicate antitrust clearance. 



R&B PROVES CRUCIAL 

(Continued from page 5i) 

Anointed, is also signed to BMG, as 
are newer songwriter/producers 
Rashad Coles and Teron Beal. 

"The thing about record companies 
is that they are under a lot of pres.sure 
to sign something." sara Lieberman. 
"Not too many companies are going to 
say, 'Yve signed something, but I'm not 
going to put anything out for two 
years.' I think the general idea is to 
sign [the act] when it's ready. We saw 
that void a few j-ears ago, and we start- 
ed doing developmental publishing 
deaLs, which Is when we see a writer 
who we believe will eventually get a 
record deal, we support them in their 
piu-suit Well say ' We'D work with you, 
help \T)U do demos, givie j'ou money to 
do fliers and li\'e gigs. Then we'll help 
j'ou get a deal.' The first people we did 
that for was Cypress Hill. They 
couHn't get a deal, and [Strick] gave 
them money for a demo, and that demo 
became their first album. We saw an 
opportunity to get in early and help a 
lot of artists with their careers." 

Another lucrative developmental 
deal for BMG was alternative artist 
Beck. 



In the U.K., market-dominant 
PolyGram has been in the hands of 
some of the industry's most skilled 
executives, including David Fine, 
now chairman of the International 
Federation of the Phonographic 
Industry; Ramon Lopez, now chair- 
man/CEO of Warner Music Inter- 
national; Maurice Oberstein, who 
retired in 1992; and Roger Ames, 
currently president of the PolyGram 
Music Group. 

Ames was succeeded in 1996 by 
attorney John Kennedy, whose team 
has maintained the group's leader- 
ship. This month, however, Kennedy 
has been obliged to downsize the 
U.K. operations of A&M Records 
from a full-service company into a 
label (see story, page 1), a move that 
was planned before news of Sea- 
gram's acquisition. 

LONDON SUCCESS 

Another of PolyGram's U.K. 
labeLs, London, has delirered one of 
the more successful new British acts. 
All Saints (see story, page 1.5). How- 
ever, since the Seagram deal was 
announced, there have been persis- 
tent rumors about the position of 
Ames, who is understood to have a 
controUing interest in Divinestate, 
the joint-\'enture i)artner with Poly- 
Gram in the company that operates 
London. The label's current manag- 
ing director, CJolin Bell, Ls due to leare 
later this year to manage Elton John. 

Universal Music U.K. is one of the 
parent company's oldest affiliates, 
launched (as MCA Records) in 1967. 
Aside from its role in marketing U.S. 
repertoire locally, it has developed a 
few artists, such as Kim Wilde and 
Ocean Colour Scene. Last year, it 
split into two imits, MCA/Geffen and 
Universal/Interseope. It had 5% of 
the U.K. album market in this year's 
first quarter, largely reflecting its 
success with Aqua. 



Rieu has prospi 

ii 



PolyGram's commanding revenue 
and market share in Europe reflect 
the success of still more of its oper- 
ating companies. For instance, Ital- 
ian-born tenor Andrea Bocelli, who 
sold 6.8 million albums for PolyGram 
last year, is under contract to Poly- 
dor Holland for the world outside 
Italy. In the latter market, he is 
signed to independent Sugar Music, 
which, coincidentally, is distributed 
by Universal. Dutch violinist Andre 
Rieu has prospered at home and 
abroad, too; after 
four top-selling 
albums for Poly- 
Gram Holland, 
he is now under 
contract to the 
msgor's company 
in (Germany. 
McQuiNNESs Holland is also 

notable for Uni- 
versal executiN'es who migrated from 
PolyGram. "Many staffers here orig- 
inate from PolyGram," says the mar- 
keting director of the 4-j'ear-old com- 
pany, Dries van der Schuyt, 
"including myself and our managing 
director, Kees van Weijen. To us, it 
looks like a merger could work out 
positiviely, as we do know most of the 
PolyGram artists from our past at 
the company. 

"For all of us who left PblyGram at 
the time to join MCA [now Univer- 
sal], it was an amicable split We just 
loved to set up a company from 
scratch, which we've succeeded in 
quite well. I'm sure, one way or 
another, it will be a smooth fit into a 
bigger organization." 

This story ivas prepared by Adam 
White, Dominic Pride, atid Em- 
manuel Legrand in London; Wolf- 
gang Spahr in Hamburg; Kai R. 
Lofthm in Oslo; Mark Dezzani m 
Sanremo, Italy; atid Robbert Tilli in 
Amsterdam 



CHALLENGE 

Go ahead-challenge us to solve your 
toughest compact disc packaging prob- 
\^ ■ lem. We offer a full range of services 
including custom package design, assembly and equipment. 

And since we have a vast range of ready-made solutions, there's a good 
chance we've already solved the problem you're wrestling with. 

YOU BE THE JUDGE • Does your marketing game 
plan call for compact disc packaging that does more to court customers? 
No problem. We produce many types of multipurpose packages — like one 
that not only provides Safety-sleeve protection and excellent graphic 
display but also serves as a mailer. It continues to function as a regular 
package with removal of the outer flap, which can become an order form 
or reply card, ^^^k 

Univenture. Our packaging works more 
ways to make your case. Try us.. .and 
judge for yourself. 

P.O. Boi 2B398. Columbus 
atln. 43ZZI.039I USA 
(1101 !92-l2tZ lii:ltl4)S2S-21IO 
e-tnail: salesOunivetituEB.CDm 
ivib: littp://Hww.unlvintiirb.cDiii 
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CD PACKAGING & SYSTEMS 
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Bdbcx^d HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PUY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYUSTS. AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY IH'^Hj* 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


Z 


TITLE ARTIST 

PRODUCER (SONGWRITER! IMPRINT & NUMBER/PROMOTHJN LABEL 


1 

o. a. 


CD 


1 


1 


5 


* ★ * No. 1 * ★ * 

THE BOY IS MINE A 4»MisalNo.l • BFiANOV & MONICA 
R leSKINS 0 AUSTm ePWIDY IflJERKINS.BRAND" I QHWlSFJDIWB 111,1 rEJEOAJ ICI ID] ;I(IV1 (II AlLftNTIC 8*389 


1 


CD 


2 


3 


20 


YOU'RE STILL THE ONE A ♦ SHANIA TWAIN 
RJ.IANGE IS mm.ft J 1 ANGC' (CI [Dl (V) (n MEKCURY INASHVILLEI 568452 


2 


1 


3 


2 


a 


TOO CLOSE A «NEXT 

*AY:([DJ3nrrK&iiI,D,>3HTfR(H„G5AFRBTO«"<R*'OiID:tMiRjeWCPE,KW»L«II; .[ : T :('IW5T*IM56 


1 


4 


4 


4 


8 


MY«UA ♦ MARIAH CAREY 1 i 
H,CAREYWAFANASIEFFiMCARtV,W,AfANASI£FF) (C! (Dl (Ml (" i • COLUMBIA 76821 \ 


5 


6 


s 


11 


EVERYBODY IBACKSTREETS BACK] A ♦ BACKSTREET BOYS 

D.POPM '.'"^T P:= M MARTIN) x j 'i'.' 'liVEI.-:!'. 


4 


( 


5 


5 


6 


1 GET LONELY ♦ JANET (FEATURING BLACKSTREET) 

l.KM 1 lEMS,. jAL^SCn ".BtEY (J.UCKSON.J HARRIS IIIT.IEWIS.H.ELIZONDO, IR I I'., iD: I., i: V ^,,,1. i^h.i; 


3 


(D 


9 


11 


5 


AOIA • SARAH MCLACHLAN 

P MARCNAND IS MCLACHLAN.P MARCHANOl ICI ID' ;.RIS1A 1 14^/ 


7 


CD 


7 


12 


22 


THEY DONT KNOW • • JON B. 

TIM 4 eO0 ;J0S B TIM 4 BOBl (CI (D) YAB VUM 787911550 MUSIC 


7 


CD 


13 




2 


MY WAY ♦USHER 

JDUPRI 11 DUPBl.MSEALURAYMONDi (C) (Dl IT) DO LAPACE 2A323/AfilSTA 


9 


OF) 


NEW^ 


1 


* * * Hot Shot Debut ★ * * 

COME WITH ME ♦ PUFF DADDY FEATURING JIMMY '=AGL 
S COMBS 11 PAGE.R.PLANTJ.eONHAM.S.COMBS.M CURRY) (CI (Dl EPIC 78954 


10 


11 


8 


7 


14 


AU MY LIFE * K'CI & JOJO 

J.HAIIEY " "-l 'i"J(T- HALEV.RBENNET-, ICi 0! MCA 55420 


1 


a 


10 


8 


30 


TRULY MADLY DEEPLY • « SAVAGE GARDEN 

C.FISHER '^.- 'L. : -i^E. (CKDHVI COLUMBIA 78723 


1 


13 


12 


10 


12 


SEX AND CANDY ♦ MARCY PLAYGROUND 

1 m:\ ■■■ . .■■ . '. (C!(Di':v ---^ ' -l : vj:.. 


8 


14 


11 


9 


9 


THE ARMS OF THE ONE WHO LOVES YOU • ♦ XSCAPE 

r.llO:i-- j.VAh.'lN. (CKDCVlSOSniltl ,'-.-,K ..Ll.'.'ril,-. 


7 


Ql) 


IS 


17 


13 


SAY IT ♦ VOICES OF THEORY 
SMORAIES :R 5A50RAS MORAIESG MCKETKEYI [CHDIHOLA i: ir: i ■ r: ANT 


15 


GD 


18 


20 


12 


1 GOT THE HOOK UP! • ♦ MASTER P FEATURING SONS OF FUNK 

KLC ; J'.- OF FUNK (MASTER P Of FUNK) (C)(DI IT) NO UMIT 5331. ::Rirv 


16 


17 


14 


14 


19 


BODY BUMPIN' YIPPIE-YI-YOA ♦ PUBLIC ANNOUNCEMENT 

EROBINSONIF Oi.ii.i :Ri> M ^"AV. (C)(DI (T) (XI J.'.i,' 582444 


5 


18 


17 


15 


17 


LETS RIDE A ♦ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 
T BISHOP IM.X3RDAN,MASTER P.SILKK THE SHOCKER) 10 (D) (T) DEF JAM 56847^, MERCUR' 


2 


CD) 


36 




2 


STOP ♦ SPICE GIRLS 

ABSOLUTE ISPtCEGIRLS.WATKIN-S.WiLSON) Xi (D; IXr VIRG N 38G42 


19 


m 


NEW^ 


1 


MAKE IT HOT ♦ NICOLE FEAT. MISSY "MISDEMEANOR" ELLIOTT & MIXHA 

TIMBALANC !W ELL 3TTi ICI (Dl (Tl THE GOLD MINE ihCjEASTAE^T bll IDEEG 


20 


21 


21 


23 


11 


LOOKING THROUGH YOUR EYES • ♦ LEANN FilMES 

WCB'MES .1 ■ - ."fl! IC) (D) (V) CURB 73055 


18 


22 


IS 


13 


16 


IT'S ALL ABOUT ME • ♦MYA&SISQO 

CPEAflSON . .'. .iL- "RCt''...E:i(ilKGLAN:ill.PUORl£y (CI lOKiNIVERSfR ■ .- M;-'" H 


6 


OD 


NEW^ 


1 


GHCrTD SUPASTAlt IDUT IS WUT YOU UE) * PRAS MKHl FEAT 01' DIRTY BASTARD i lltTIKIOUaNG MtA 
.VJIA'i.l' VI )■-..'.! rM):l.<l. .v.:.-;j.i^J0NESBQBB.MGlfiaRGIfl8J,»«<VN,a-B)«Di H I WTEflSCOfE 96021* 


23 


24 


23 


19 


18 


GETTIN' JIGGYWITIT ♦WILL SMITH 

^l¥,t\ «v TH s J BARNES, e EDWAROS.N ROOGERS l ROBINSON) (C) (01 (V) COLUMBIA 78804 


1 


25 


20 


22 


8 


TURN IT UP (REMIW/FIRE IT UP • ♦ BUSTA RHYMES 

SLrA RH'MEi .T 5MITH.G JARS^.M.S RHILLIP^l (C) (0) ED [XI aEKTFW (.J| IIJ rrc. 


10 


X 


19 


16 


17 


1 WANT YOU BACK • ♦ N SYNC 

:i WP.M l-'ARTiN .D PL.P.M MARTiN;. (C) iDl (T! i'v . X.' RCA 65348 


13 


27 


28 


24 


30 


HOWS IT GOING TO BE ♦ THIRD EYE BLIND 

S J£\KI'r, v7..E'nNE R KLYCE (S IENKINS.K CADOGANJ iC Mlll ELEKTRAt.JLC il K. 


9 


21 


25 


21 


31 


NO, NO. NO A ♦ DESTINY'S CHILD 

W JEAS . HERBERT i- i J'yVRi (V HERBERT. R fusARI.M BROWN.C GAINESl iC! ILi T: * i COLUMBIA 78616 


3 


21 


24 


26 


22 


MAKE EM' SAY UHH! • ♦ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 

KLC .MA';-. R P ■ .. LKKTHE SN0C<ER.M1AX.MVST KAU ICI iDl iT: NO LIMr t i (' ,' PRIORiT' 


16 


30 


27 


27 


6 


HEAVEN'S WHAT 1 FEEL ♦ GLORIA ESTEFAN 

E£ST^EA-,.R TI.'C^AMK SANTA'IDERi (Ci IDl (T'. I'V < i EPIC 76875 


27 


QD 


31 


31 


IS 


THIS KISS ♦ FAITH HILL 

B GALLlUuRE.'.HILL :R LtR!,£R.A ROBOfF 9 S CHAPMAN! ICi .ID) IVI WARMR BROS iNASHVklll 1 .'?4,' 


31 


32 


30 


35 


5 


SHORTY (YOU KEEP PLAVIN' WITH MY MIND) ♦ IMAIIN FEAT. KEITH MURRAY 

SLAAREI.':':::A',OL:"i ^_iARtNCED*N(^L£'TEJ».Hli;HTN,W|i10ITNMJBfiAyPEP0*'I.BflAie! ^1 ll i',IJ7'.:f. 


30 


33 


26 


29 


54 


HOW DO 1 LIVE A' ♦ LEANN RIMES 

C (-J7.a:.i w i-'.'.i'. M CJRBID WARRENI (CI IDKTI (Vl (Xi CURB 73022 


2 


34 


29 


25 


28 


TOGETHER AGAIN • ♦ JANET 

. JAM • LE.Vt= J JACKSON iJ JACKSON.J HARRIS lll.T LEWIS.R.ELIZONDO. JR 1 ICI (Dl (Tl (Yl ixi VIRGIN 3«23 


1 


35 


33 


32 


35 


1 DON'T WANT TO WAIT ♦ PAULA COLE 

P.OOIE (P COLE) (C) ID) (V) II4AG0 1T31&V,4RP,ER BROS 


11 


(D 


37 


41 


4 


* * * Greatest Gainer. Sales * * * 

WHATCHA GONE DO? ♦ll'.h. 
DLLITE . -.|.-.r'u.^..::.A.[>£RAROBERSON) (C) (D) RELAT[VITn691 


36 


37 


32 


28 


14 


RAISE THE ROOF ♦ LUKE FEATURING NO GOOD BUT SO GOOD 

LCAMPiiriL 1 .'.M i:i-l.J3£RRy.DRUDN01 (C) iDl (T) LJ^^ II b.V: L'J'ISLAND 


26 


(D 


38 


38 


14 


CHEERS 2 U ♦ PLATA 
TIMBALAND S GARRETT.T.HOSLEY) (CI (D) OEF JAM 5GS214/HERCURY 


38 


CD 


39 


40 


3 


* * ♦ Ghlatest Gainer/Airplay * * * 

STILL not A PLAYER ♦ BIG PUNISHFR FEATURING JOE 
KNOBOOYiCRlOS J FOSTER) (T) LOUD 65478"iRCA 


39 


40 


22 


18 


IS 


FROZEN • ♦ MADONNA 


2 


41 


43 


43 


16 


WHO AMI ♦BEENIEMAN 

J.HAREMNG .M DAVIS.J HARD'NG.' (CI IT) (XI 2 HAR D 'j 1 50 '.'u P 


40 


42 


35 


33 


15 


VICTORY • ♦ PUFF DADDY i THE FAMILY FEAT. THE NOTORKIUS 6.I.G. ( BUSTA RHYMES 

STEVIE 1 .5 COIJSS ■ : WAL'JCE.J PH .LIPS.S C^)«BSS JORDAN 8 CONTH IC) 101 1 1) IXI BAD BOY ;si5(i'ARlSlA 


19 


43 


45 


47 


38 


SOMETHING ABOUT TMC WtV VOU LOOK TOMGKTyOUIOlE M IK WIND 1997 A" ♦ ELTON JOHN 

CTH.JMa: MA(i-r( L iij"'. R •AJPINI (C)(D)lVlHOCKET55810aA4M 


1 


d) 


52 


57 


4 


WHEN THE LIGHTS GO OUT ♦ FIVE 

E KE'i'JEDr.r LEvER W PERCY (E KENNEY,T.LD)ER.M PERCY.J.MCCLAUGHLIN.Ffrt) (CI (Dl (XI ARISTA 13495 


44 


45 


40 


34 


23 


NICE It SLOW A ♦USHER 

1 D'JRRI IJ DUPRI.M SEAL U RAYMOND.B CASEY) (CI (0) (Tl (X) Ulf ACE 24290'ARISTA 


1 


4( 


34 


30 


13 


MONEY. POWER 1, RESPECT • ♦THE LOX (FEATURING OMX & UL' KIMI 

w.- c ; -iii.iH(Li(5D£rYL£StaMMailSJA)IC£L£TTC.?lA<«)C£jaiirM: IDIDI(nOOI»Kn791»WET» 


17 


47 


41 


37 


22 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

NMYRCK M^.ri..' ■ ii.T' r'vRICK.SCOMeS.CMAYFIELO) (CI (Dl (T) uo BAD BOY 79141/AfllSTA 


6 


41 


42 


39 


45 


YOU MAKE ME WANNA. A ♦USHER 

J DUPRl IJ :;iJH^ ■.( . .-. 1. ■ (C) (Dl (T) (XI LAEAa 242657ARISTA 


2 

















THIS 
WEEI< 




i° 

* tjj 

f^J < 


TITLE 

PRODUCER (SOWGWRITERI 


ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 


a. £ 


49 


47 


48 


18 


GET AT ME DOG • ♦ DMX (FEATURING SHEEK OF THE LOX) 

P'.CRIA^: [S'."--.'. ■. - - --.'CKMONSTAYIORI ICl IC) (M) ITXXI HUFF RYDCRSOEF MM MF^ 


39 


50 


44 


36 


18 


MY HEART WILL GO ON* 

AAFa\ASi;i- .. . ■( 1 .. 1 'jtH W lENNINGSI 


♦ CELINE DION 

ICI IDl 550 MUSIC 78825 


1 


51 


46 


42 


15 


IMAGINATION ♦ TAMIA 

. L .p"i J" V -AL.E.iJO"!;-. A MI2ELL.F P-RREN.D RICHARDS) X j| 'jwEil . J .■. ■■ '.l 


37 


52 


48 


52 


4 


YOU WONT FORGET ME 

FLIFi REJ-bEF!.LMCCRAY.P.BISCHOf.FAUENST£IN) 


♦ LA BOUCHE 

lCl(D)iT| .:x;((CA 654^8 


48 


(D 


NEW^ 


1 


SPARK 

T.AMOS (T AMOS) 


♦ TORI AMOS 

(Cl :0) (V) IX) ATLANT-C B4104 


53 


54 


53 


49 


6 


WISHUST 

B C SRIEN.PEARL JAM IE VEDOER) 


PEARL JAM 

(Dl IVI EPIC 78896 


47 


55 


55 


53 


8 


PUSHFT 

(yVRBAGE "..-.F .-. .1 .', ■. --(RISTIAN.H A20R; 


♦ GARBAGE 

(Dl AUW) SOUNDS 890;A1STERS:OP£ 


52 


5> 


54 


50 


14 


BITTER SWEET SYMPHONY 

>:ii.-.. THE VERVE '.' ■ -iLHAROS.R ASHCRCFTl 


♦ THE VERVE 

(CI (01 VOhb^ 38634iViRGiN 


12 


(M) 


60 


65 


7 


THERE'S YOUR TROUBLE 

P VVORLEY . . .... ■ : - 17 F.ELBYl 


♦ DIXIE CHICKS 
(C) (Dl MONUMENT 78899 


57 


CD 


66 


69 


10 


DO YOUR THING 

T.OLIVER (T Ml I,. F (.• RL'.IM * 


♦ 7 MILE 

(Old CRAVE 78S86 


58 


dD 


62 


68 


5 


NINETY NINE (FLASH THE MESSAGE] 

C, If AN PJ.)S i: lARRFNKROr. FflfR^^lt K ..AR&ES.l FORTE 


♦ JOHN FORTE 

(C) (Dl (Tl (X) RUFFHOUSE FCFF.R ril 1 .MRl A 


59 


60 


51 


44 


20 


ROMEO AND JULIET • ♦ SYLK-E. FYNE FEATURING CHILL 

GFA.k' :!). .r.'i.hi- I.HN. WARNER 1R..WINBUSH.M00RE1 IC iLi' " ■■ :< 


6 


11 


58 


56 


5 


ONE HEART AT A TIME 


♦ VARIOUS ARTISTS 

ICI 10) ATLANTC (NASHVILLE, Mil 7 


56 


(2 


56 


51 


12 


SECOND ROUND K.O. 

W, WONDER ^ .VKLIAMS.NlEAN.l WONDER) 


♦ CAN 1 BUS 

(C1(D)(T) UNIVERSAL Sf l 75 


28 


63 


59 


59 


11 


RECOVER YOUR SOUL 

C.THOMAS 1 E .OHN.B TAURIN) 


♦ ELTON JOHN 

(Cl ID) ROCKET -■ - ■ 1 FF 


S5 


64 


61 


58 


16 


BYE BYE 

R uAi . IM^RE T.MCGRAW (P VASSAR R M BOURKE) 


♦ JO DEE MESSINA 

:CI IDl (^1 FLRB F:ji4 


43 


65 


57 


S4 


9 


CLOCK STRIKES 

TIMBALAND II.HOSIEY.M 8ARCLIFF.G LAHSON.S PHILLIPS! 


♦ TIMBALAND AND MAGOG 

ICl 101 (Tl (X) BlACKGfinjND 97995ATLANTIC 


37 


66 


70 


62 


15 


DO FOR LOVE • ♦ 2PAC FEATURING ERIC WILLIAMS 

S&JLSRO:* KARLIN (T SHARUR.C SHACK.K KARLIN.B.CALDWELLA KCnNER) (CI (Dl ' AMARU ■ ■ . ■ 


21 


OD 


71 


71 


9 


DING-A-LING HI TOWN DJS 

DAIOINF .) 'iA"M \ ) J F/Arj (^ ■! vj n HAILUMS.D.RAJIMING) ICI IDi (d RESTLESS 72961 


67 


6t 


72 


66 


10 


1 JUST WANT TO DANCE WITH YOU 


GEORGE STRAIT 

(C)(D)(V| MCA -JASH'.II.F 72046 


61 


69 


65 


55 


II 


THIS IS HOW WE PARTY 

REUl; - r . .■ 


S.O.A.P. 

IC) (0) CRAVE 7S876 


51 


70 


63 


63 


17 


THE MUMMERS' DANCE 

LMCKENNin . Mr - 


♦ LOREENA MCKENNITT 

(C) (0) FV) QUINLAN ROAD 1 FFA 1 '.VAH'tFH BROS. 


18 


71 


67 


67 


5 


1 HONESTLY LOVE YOU 

DIC-.'I . .BROWN 1..VIVRY) 


♦ OLIVIA NEWTON-JOHN 


67 


QD 


75 


75 


6 


NOW THAT 1 FOUND YOU 

K.STEGALL - '.'F- ■ ' '..I' 3LGAUD.V COH(SH) 


♦ TERRI CLARK 
ICI Lil IV. MERCURY "(A' t-.i..: 568746 


72 


73 


76 


72 


8 


1 DO (CHERISH YOUl 

C.CHAMDERLA'N K /i G.ill D HILL 


♦ MARK WILLS 

ICI 01 IVI MERCURY IS A ...1 1 . - 


72 


CS) 


83 




2 


PARTY AINT A PARTY ♦ QUEEN PEN FEAT TEDOY RILEY. NUTTA Bjns. MAHKELL I JESSE WEST 

TRIiEY 1 '..'.'IF - - F .1. - •r.LVJ:AVDS:N.I D'UllSij'i.U iMITl. AH. UMi W W-tlTF F) Ul'MXN F^" 


74 


75 


79 


74 


13 


THE UNFORGIVEN II ♦ METALLICA 

BR3LF.)I-|F| ilDl I.IR FH 1) HETFItLD.L UIRICH.K HAMMCn) (CI (0) ELEKTRA 641 . A I F, 


59 


76 


69 


60 


16 


A ROSE IS STILL A ROSE • ♦ ARETHA FRANKLIN 

LHI.L : n' 1 .V FF vH ' Ar-i'OW.l HOUSER.A.ALY.E.BRICKELLI (OlD).'. ■ .■. -.. )-- 


26 


77 


68 


64 


17 


THE PARTY CONTINUES • ♦ JD FEATURING DA BRAT 

jOLid^ ......... :i^" . 1 J ■(.-■.■( LiFTEHMjr.cSINGlFCNTJENXINSI t! IO)(M) Tlixi SC' ) . -■ . ". j 


29 


76 


77 


70 


13 


I'M FROM THE COUNTRY 

T.BROWN :M brown R VOu\G.S WEBB 


♦ TRACY BYRD 

ICI IF' I VI MCA NASKVILLE 72040 


63 


OD 


84 




2 


FREAK OUT ♦ NUTTA BUTTA FEATURING TEDDY RILEY AND ANONYMOUS 

T.RILEYil FFf. IHFR T RiliV fi FCWARDS.N RF0F.;R5i (C) iDl T) UL' MAN - ' c) 


79 


CD 


80 




2 


SIN SO WELL 

M wilDER F" Fi -..-.1 M : 


♦ REBEKAH 

:"1 IFF ELEKTRA r ;i- ■ s 


80 


GD 


81 


81 


4 


A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) ♦ TY HERNOON 

B.(;alUMOR£ -.F'.'r ■ F .-1 ■■ F. DOBBINS] (Cl ID) EPK (NASHVILLE) 78904 


81 


62 


85 


76 


5 


KNOW WHAT YOU MEAN 

O.AORTCHMAR !P F.. _ .'. ) .ir^:-. S BARRON) 


♦ SISTER 7 

(C)(D) ARISTA AUSF N DO^ARISTA 


76 


(® 


89 


89 


3 


BABY BE THERE 

G SI Fi ;. :. ■-■..■.FFi-i 


♦ NU FLAVOR 

F IFI .■ .1 FI. . F 


83 


® 


95 




2 


THERE YOU ARE 

F STEWART (PLSTEWART TAB 


♦ SAM SALTER 
(C)(DI (T)(XJ LAFACE .) . IF 


84 


85 


82 


73 


5 


HOOKED ON A FEEUNG (OOGA-CHAKA) 

D.KASEN (M JAMES) 


BABY TALK 

(XI PETER PAN 11 -• I"! 


71 


CD 


88 


95 


3 


WHATUON 

THE LEGENDARY TRAXSTER IL HUGHES.C.MITCHELL.S UNDLEY.R 


♦ LATANYA FEATURING TWISTA 

SPEGDRY.F -A....- . BLUNT 1 1 ■ v' 


86 


87 


74 


77 


IS 


JUST KSTDAIGHT WITH HE ♦SlUa(IHESH0a(fflFE»TU«STERP.O£STINI'S:f-.; Fil. MOB DICK 

CHtGi . illK,-H- S-C'>.L-W»iFEBP.3[5^NFrSCHLi.0O£L^.U0B CICXJ WPlS )(.' ItlYSl Fl lll '■ 


57 


66 


86 


88 


9 


ONE OF THESE DAYS ♦ TIM MCGRAW 

e GAlLIMORE J SrRCj3.T MCGRAW IK RAINES.M POWtU.M HUMMONl (Cul . ■- 


74 


69 


87 


82 


20 


TOO MUCH 

AKOLFTE SPICE G(RLS.WATKI\S.WILS0N1 


♦ SPICE GIRLS 

1 VIRGIN 38630 


9 


m 


NEW^ 


I 


THE CUP Of UFE (THE OFFlCAl SONG Of THE WORLD CUP, FRANCE '98) ♦ RICKY MARTIN 

RP.AF-.F' F F-FA F FI-il-J 1 iF.FMEZ ESCOLAR) C ' ' '. COLUMBIA F 


90 


(SD 


NEW^ 


1 


BLACK ICE (SKY HIGH! ♦ GOODIE MOB FEATURING OUTKAST 

MR Dj ^ .. FiF. .'M N.APAHON) F LAFACE F f ■ f- 1a 


91 


QD 


92 


92 


3 


YOU ONLY HAVE TO SAY YOU LOVE ME 

ALMtGHFV ASSOOATES IB MITCHELL.P RADFORDI 


HANNAH JONES 
(C) (DKTl 1X1 ARIOLA DANCE F i l l ■ FM., LATIN 


92 


93 


94 


93 


3 


BLUE ON BUCK 

J.HARRISON IK w SHEF^ERO.M SELfiY.TSiLLERSl 


♦ KENNY WAYNE SHEPHERD BAND 

ICKDKV REVOLUTION 17222 


78 


94 


73 


78 


14 


GITTYUP 

C ELLIOTT.A WEST (C lAMES.R MCKJRE.R JAMESl 


♦ SALT-N-PEPA 

(C) (0) (T) RED ANTILONCO'. ■ M 


50 


95 


91 


80 


10 


OUT OF MY BONES ♦ RANDY TRAVIS 

ISIi' ■ ■ 1 F TRAV^ (G BURR,S-VAUGHN.R.l£RNER) ICI (D) IV) OREAMWOIWS i ■ - 


64 


96 


78 


79 


16 


MY HEART WILL GO ON 

AIIJ'.GH-Y AF-.L.. Al.F 11 HORNER.WJENNINGS) 


DEJA VU 

ICI IT) 01 INTERHIT SJiJ^U- rKiiF^iIY 


58 


97 


97 


85 


14 


RAIN 

B AMORGAN IB A MORGANJ PASTORIUS) 


♦ swv 

(CI IDl RCA 65402 


25 


96 


93 


88 


4 


1 WANNA GET NEXT TO YOU 

DAVE G it^Fii! ■ I- 1 ■. WHITFIELOl 


♦ CHRISTION 


86 


99 


99 


97 


15 


IT'S YOUR LOVE 

THE BERMAN ilFFOFKFRS IS SMITH) 


♦ SHE MOVES 

GLFFEN 19421 


67 


100 


90 


94 


14 


STILL PO' PIMPIN' ♦ DO OR DIE FEATURING JOHNNY P 4 TWISTA 


62 


MR LEE - "F.- F MITCHELl.L WlLLUWSl iSl iDl IVl NELSi- F " - i;.-,.'-. ' -■ ■,■.>, 



OReconbwitti trwKTMtest »ipLsy jnd udes giins this weefc. Greatest GalnenSales and Greatest Gainer/Airplay are awarded, mp«ct>>«ly. lor ttw larstsi »ies and stfp'sy idctuus amonesingtn belcnM Itie top 20 ^VideoclipsvailalMhty. •Recording Industry Assn. 01 Amenca (RIAA) ceflrficalian for sales ol 500,000 
units. A RIAA certrficalton tor sales of 1 milbon units. Mth aMitnnal million indtcated by a numeral totlmwing ttw symCol. CaUlog number « lor CO »n^, *Astensli tndKstes catalog number is fof cassette sin0e; CO single unBwlat>le. <CI Cassette single avattability. (D) CO single avartability. IM) Cassette rTwi-single svattability. 
<T] Vinyl riMxi-singleawaiMiity. (V) Vinyl singltMilatiility CK) CO nw) single avariaUiny. o 1998, BiliboanVBPI ConvnunicaOons and SoumlScan. Inc. 
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A2B Music 
Aris Tehnologies 
Arista Records 
Artist Direct 
ASCAP 
Atlantic Records 
AudioSoft 
Billboard Online 
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Broadcast.com 
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CDnow 
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Custom Revolutions 

Edgenet 

EMI Capitol Music Group 
Geffen Records 
Giant Records 
Headspace 
Imagine Radio 
Intel 
InterTrust 
KnitMedia 
Knitting Factory 
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Liquid Audio 
Maverick Records 
MCA 



New Music Meets New Technology 




July 15 & 16. 1998 • New York City 



To register or receive your free copy of tlie conference brocliure: 

CALL: 800-722-7373 or 212-780-6060 x142 
WEB: www.jup.com/conference/plugin E-IVIAIL: liema@jup.com 
Exhibit or Sponsorship: Faine Speyer 212-780-6060 x118 E-MAIL: plugin@jup. 
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Universe One 
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z 

o 

?i 


1 


1 


112 


3 


* ★ * No. 1 * * ★ 

MASTER P NO UUIT 53538*/PRI0Rmf (12-9ELI' 19.981 2 weeks M No. 1 MP DA LAST DON 


J 


2 


3 


1 


11 


SOUNDTRACK WAHNER SUNSET/REPRtSt 46867iWARWER BROS {10.9&17.98) CITY OF ANGELS 


J 


O) 


NEW^ 


1 


* * * Hot Shot Debut* * ♦ 

BRANDY AILWITIC83O39VAGI10.9a'16.9Sl N£VER S-A-Y NEVER 


3 


4 


4 


2 


4 


SOUNDTRACK EPic 69338!! 198 EiVl? 98) GODZILLA — THE ALBUM 


2 


5 




14 


♦ 


SOUNDTRACK CAPITOL 93402 (10.98/17.98) HOPE FLOATS 


5 


CD 


9 


4 


6 


GARTH BROOKS CAPITOL (rtASHVia0 94572/CAPnOLNASHVILL£(44.98CO) THE LIMITED SERIES 


1 


CD 


7 


5 


44 


BACKSTREET BOYS A* iNt 41589 (10 9&l6.9e) BACKSTREET BOYS 


4 


t 


2 




2 


THE SMASHING PUMPKINS virgin 45879 [U 9&17 96) ADORE 


2 


9 


13 


9 


32 


SHANIA TWAIN A* ME»CURV (MASMVILLE) 536003 (10.9S E(V16.9B) COME ON OVER 


2 


10 


6 


3 


4 


DMXA HUFF RYDERS'tiEFJA«5M227'/MERajRY (1098 E*16.9flJ IFS DARK AND HELL IS HOT 


1 


11 


12 


6 


7 


S5^f JIf ^a^B?***^ * BEFORE THESE CROWDED STREETS 

RCA 6/660 [10.9Gvl6.98) 


1 


OD 


21 


21 


29 


WILL SMITH A' axuum eee83- no 98 Eai7 9ei BIG WILLIE STYLE 


10 


13 


19 


15 


8 


SOUNDTRACK* iNIERSCOPl 90160- m,9SH 7,981 BULWORTH - THE SOUNDTRACK 


13 


14 


8 




2 


REBA MCENTIRE munashvioe 70019 (10.98(16.98) IF YOU SEE HIM 


8 


15 


11 




2 


BROOKS & DUNN arista nasiwllc 18865 (I0.9ail6.98l IF YOU SEE HER 


11 


IS 


17 


11 


6 


LEANN RIMES CURB 77901 1109&17-98I SITTIN' ON TOP OF THE WORLD 


3 


17 


14 


16 


15 


MAOONNAA' maverick 46847/WARNER BROS. (10.98/17.981 RAY OF LIGHT 


2 


18 


IS 


13 


61 


SAVAGE GARDEN A'c0LUMeu679S4ll098Ei>16.9ei SAVAGE GARDEN 


3 


U 


18 


8 


6 


sSm"* f9"6rE*c m'^a EO-17.981 ^ONGS FROM ALLY MCBEAL (TV SOUNDTRACK) 


7 


20 


20 


10 


27 


SOUNDTRACK A'° Sony CIASSICAL 63213 (10.98 Ed'l? 98) TITANIC 


1 


21 


22 


17 


52 


K-CI 4i JOJO A' MCA 1 1613* [10.9*16.981 LOVE ALWAYS 


6 


22 


24 


19 


7 


BIG PUNISHER • touD 67512'/RCA (10.9*16.981 CAPITAL PUNISHMENT 


5 


23 


26 


18 


30 


CELINE DION A* 550 MUSIC 6886I/EPIC (10 98 E(V17.9B| LETS TALK ABOUT LOVE 


1 


CE> 


27 


23 


14 


NATALIE IMBRUGLIAA iiCA6763<(l098'l69a) LEFT OF THE MIDDLE 


10 


2S 


25 


12 


4 


NATALIE MERCHANT E1IKTRA6219&EEG (10.9ai6 981 OPHELIA 


8 


26 


28 


22 


67 


MATCHBOX 20 A< lavwtiaiitic9272I«c 110 9ari59ei D YOURSELF OR SOMEONE LIKE YOU 


5 


27 


23 




2 


GLORIA ESTEFAN EPIC69?00'(U 98EOI7 981 GLORIA! 


23 


2< 


16 


7 


4 


SPARKLE ROCK lANO 90U9'/1NTERSCOPE (109&16.98) ■ SPARKLE 


3 




NEW^ 


1 


JOHN FOGERTV HEPRSE «906,WARNER BROS. 110,98(17.981 PREMONITION 


29 


CD 


32 I 29 


14 


FASTBALL* HOinwooo 167130 110 98 £*i69e)IH ALL THE PAIN MONEY CAN BUY 


29 


QD 


NEW^ 


1 


SLAYER AMERICAN 69192*jC0LUMB1A (1 1,9*} ECiT6 98) DIABOLUS IN MUSICA 


31 


32 


29 


26 


8 


FAITH HILL WARNER BROS INASHVILiEl 46790 110.9*16 98} FAITH 


7 




36 


32 


18 


CHERRY POPPIN' DADDIES MOjo 53081^NiVERSAl (10.9*16.981 ■ 200T SUIT RIOT 


32 


34 


30 


24 


8 


GEORGE STRAIT A MCA nasmvilu 70020110.9*16.961 ONE STEP AT A TIME 


2 


35 


33 


28 


39 


USHER A' LAf ACE 260Aa(ARISTA 1 10.9*16.981 MY WAY 


4 


X 


10 




2 


ONYX JMJiBEF JAM 536988*/MERCURlf (10 98 E(yi6 98) SHUT 'EM DOWN 


10 


37 


37 


35 


37 


CREEDA wiNDUP 13049(10.9*1698)B MY OWN PRISON 


22 


X 


31 




2 


SOUNDTRACK ELEKTRA6220(VE£i: (119*17.981 THE X-FILES: THE ALBUM 


31 


& 


43 


39 


48 


SARAH MCUCHLAN A' arista 18970 (10.9*16.98) SURFACING 


2 


40 


40 


37 


38 


JON B. • YAB YUM;550 MUSIC 6780MPIC (10.98 E(1I16.98) COOL RELAX 


33 


QD 


NEW^ 


1 


CLAY WALKER giant (NASmiiLl) Z470Q'warner BROS. inashviliE) 110.9*16.98) GREATEST HITS 


41 


42 


39 


27 


5 


„„ ™ „„ , ™, 3 CAR GARAGE: THE INDIE RECORDINGS 'QS-'ge 
MERCURY 558399 (10 98 E*l 7 98) 


6 


QD 


54 


53 


12 


SEMISONIC MCA U733(8.9*12.9a)lll FEELING STRANGELY FINE 


43 


GD 


51 


48 


26 


NEXT* ARISTA 18973(10 9*15.981 ■ RATED NEXT 


44 


4S 


45 


34 


29 


GARTH BROOKS A^ Capitol inashvillE) 5659^CAPlT0t. NASHVILLE (10 9*16.961 SEVENS 


1 


46 


42 


30 


5 


GARBAGE ALMO sounds 800iartNTERSC0« (10.98716 98) VERSION 2.0 


13 


47 


46 


42 


38 


BRIAN MCKNIGHTA M0l0vyNS36215llO98Eai6.98) ANYTIME 


13 


46 


34 


20 


4 


EIGHTBALL SUAVt HOUSE 53127-/UNIVERSALI19.9*25.961 LOST 


5 


49 


35 


25 


3 


r*^";^ ,„„,,»., FAMILY SCRIPTURES CHAPTER II; FAMILY REUNION 

HO THUGS l63Z'R[LATlvirY 1.10 9*17.98) 


25 


SO 


49 


41 


30 


MARCY PLAYGROUNDA Capitol 53569(10.9*15.9aiH MARCY PLAYGROUND 


21 


(3D 


61 


52 


32 


SPICE GIRLS A' VIRGIN «5lll ill.9*l7 981 SPICEWORLD 


3 


52 


47 


36 


6 


TORI AMOS • ATLANTIC 83095-/AG 110 9*16 981 FROM THE CHOIRGIRL HOTEL 


5 


53 


41 


33 


10 


SOUNDTRACK A NO LIMIT 507J6'iPRIORITY 111.9*17 981 1 GOT THE HOOK-UP! 


3 


54 


59 


46 


62 


THIRD EYE BLIND A' EUKTRA62012-/EEG (10.9*16.98) ■ THIRD EYE BLIND 


25 



THIS 
WEEK 


UST 
WEEK 


2 WKS 
A(50 


m%. ON 

CHART 


ARTIST TITLE 

IMPRINT A NUMBER/DISTRIBUTING LABCL (SUGGESTED LIST PRICE OR EQUIVAUNI FOR CASSETT&COl 


PEAK 
POSITION 


55 


48 


43 


5 


XSCAPE SO SO OEF 68042/COiUMBW (1098 E{V16.98) TRACES OF MY LIPSTICK 


28 


56 


44 




2 


ROD STEWART WARNER BROS. A6792 (10.9*17.9B) WHEN WE WERE THE NEW BOYS 


44 


57 


52 


40 


14 


ERIC CLAPTON A DUCK(REPRISE 46577/WARNER BROS (10 9*17 98) PILGRIM 


4 


58 


58 


45 


42 


MASTER PA'NOLIMIT50659')PRIORITYI109*I6 98) GHETTO D 


1 


59 


55 


47 


47 


PUFF OAODY d THE FAMILY A' BAO boy 7301!varista (10.9*17 981 NO WAY OUT 


1 


CD 


NEW^ 




DWIGHT YOAKAM refuse IKASKVILLEI *691&WARNER BROS (MSHVUE) I10 9&T6.98) A LONG WAY HOME 


60 


61 


38 




2 


LORD TARIQ li PETER GUNZ CX)0CINE 69010'COCUMBIA (10 98 E(kl6 96) MAKE IT REIGN 


38 


62 


60 


49 


39 


MARIAN CAREY A' Columbia 67835 (10 98 EVl 7 9B} BUTTERFLY 


1 


63 


56 




2 


JACI VELASQUEZ myrrkw)R0 69311/epiC(1098E(V16.98| JACI VELAS0UE2 


5« 


64 


57 


44 


13 


SOUNDTRACK • heavyweight 5A06S6-/AiM (10 98 Eon 7 981 THE PLAYERS CLUB 


10 


65 


64 


62 


8 


MYA UNIVERSJTY90]6&lNTERSCOP£(109*16.9ai MYA 


62 


66 


63 


51 


54 


TIM MCGRAW A' CURB 77886 110,9*16 981 EVERYWHERE 


2 


67 


66 


50 


4 


JEFF FOXWORTHY WARNER BROS, (NASHVILLE) A6861 1109*16.981 TOTALLY COMMITTED 


50 


68 


67 


61 


30 


METALLICA A' elektra e2126*/EEG (10.9*16.98) RELOAD 


1 


69 


69 


82 


12 


'N SYNC RCA 67613 (10.9*16 981 'N SYNC 


63 


70 


68 


60 


28 


ANDREA BOCELLI • philips 539207 (10.96 EQ(17.9eilB ROMANZA 


37 


71 


53 


38 


6 


FIEND • NO limit 5O715*/PRK)RiTY(l09*16.98) THERE'S ONE IN EVERY FAMILY 


8 




77 


77 


71 


SPICE GIRLS A^ V)RG1N 42174* 110 9*16 96) SPICE 


1 


73 


50 




2 


THE JIMI HENDRIX EXPERIENCE CKPERlENCtHENnnil742'yMCAll9.9ai24.98l BBC SESSIONS 


50 


\J±J 


92 


86 


g 


VARIOUS ARTISTS POLYY.RAM TV 55829*MERCURY (10.98 E(V17.98I PURE FUNK 


74 


75 


70 


63 


33 


MASE A' BAD eov 73017VARISTA 110.9*1698) HARLEM WORLD 


1 


76 


71 


59 


36 


EVERCLEAR • Capitol 36S03- U0.9*i5 981 SO MUCH FOR THE AFTERGLOW 


33 


77 


65 


55 


i; 


SILKK THE SHOCKER A noumit 50716'/PRi0RTrY 110.9*16.98) CHARGE IT 2 OA GAME 


3 




81 


75 


16 


BIG BAD VOODOO DADDY 000tsviuE9333atMi cilpn0L(]09&T6.98l BIG BAD VOOD(X) DADDY 


64 


79 


74 


66 


35 


GREEN DAY A REPRISE 46794^ARNER BROS (10 9*16 98) NIMROD 


10 


CD 


79 


87 


11 


FUEL 550 MUSIC 68554*/EPIC (7.98 Effll.98) H SUNBURN 


79 


81 


73 


57 


36 


JANET A' VIRGIN 44762(11 9*17.98) THE VELVET ROPE 


1 


82 


76 


68 


20 


DIXIE CHICKS MONUMENT 66195,SONY (NASHVILLE) 110 98 E01698)H WIDE OPEN SPACES 


68 


J 


192 




2 


* -* * Greatest Gainer-* * -* 

SOUNDTRACK EUKT«A62201«G<11.9*i; 98) CAN T HARDLY V\'AIT 


83 


84 


62 


31 




SOULIA SLIM NO LIMIT 53547-(PRK>RITT (10.9*16 96) ■ GIVE IT 2 'EM RAW 


13 


85 


80 


71 


At 


FLEETWOOD MACA'REPR1S£46702/WARNERBR0S. (10.9*17.98) THE DANCE 


1 


86 


83 


65 


19 


SOUNDTRACK A WAVERICK 4684CVWARNER BROS. (1 1.9*17.98) THE WEDDING SINGER 


5 


87 


89 


81 


11 


Pnu/IM Mf-f-AIM 1 luiiATi XKiTV- aoaasrar. II n CMfi c ODt ■■ UlQf^llinFn RflCPQ 
ClVVTin mwuMin LAVA/AILANIK. tU995/Ai> (1U.W19.?6)^H niiO\3KjlUL.w nkJoCo 


73 


88 


75 


56 


5 




36 


89 


85 


67 


7 


A*s«°9<»7^f9^9&«\8) Uim FAIR: A CELEBRATION OF WOMEN IN MUSIC 


24 


90 


82 


70 


51 


™ '■"^ '« "«"™ ™ "USIAIS 


16 


91 


78 


66 


17 


DESTINY'S CHILD COLUMBIA 67728- (10.98 £1*16 96) DESTINY'S CHILD 


67 


92 


72 


54 


4 


aMT?6VM'mt a2^9 98) ™ ™' "E^OS; NATIOmVIDE - INDEPENDENCE DAY IKE COMPILATION 


38 


93 


87 


74 


11 


MONTELL JORDAN • OEF jam 536987*/mercury(10 98EQ/16 98) LET'S RIDE 


20 


94 


95 


78 


10 


GOODIE MOB • LAFACE 26047'.<ARISTA (10 9a'l6 98) STILL STANDING 


6 


95 


86 


79 


31 


LSG A EASIVIESI 6212itEG 110 9*16 981 LEVERT.SWEAT.GILL 


4 


96 


97 


89 


19 


PEARLJAMAEPK:68164-(10.98E(V16 98) YIELD 


2 


97 


90 


72 


4 


TERRI CLARK mercury (NASHVILLEI 55821 1 (10.98 E(yi6.98l HOW 1 FEEL 


70 


98 


91 


73 


8 


"T^c «<l-,* n?!*,'! ^l"**^ • WALKING INTO CURKSDALE 


8 


99 


101 


94 


40 


c^TsSTo^te 981 "'O" '-'^"^ "''^ - INSPIRATIONAL SONGS 


1 


100 


99 


107 


11 


ALL SAINTS LONDON 828997/ISLAND (10.96 EQ(1&96I OB ALL SAINTS 


99 


101 


100 


100 


10 


ANDREA BOCELLI phiups4&2(333 (10.98 £(^17.98) ARIA THE OPERA ALBUM 


59 


102 


93 


58 


10 


BONNIE RAITT • CAPiTOl 56397 (10-9*16.96) FUNDAMENTAL 


17 


(SD 


108 


105 


98 


SUBLIME A' GASOLINE ALLEY 1 14137MCA (10.9*16.981 SUBLIME 


13 


104 


98 


84 


8 


STEVE WARINER capitoi nashvilu 94482 (10.9111696) BURNIN' THE ROAOHOUSE DOWN 


41 


105 


88 


80 


13 


C-MURDER NO limit 50723'/PRl0Rm (10 9*16 98) ■ LIFE OR DEATH 


3 


106 


105 


96 


37 


THE VERVEAVOHUI44913<VIRGI» 110.9*16 981 URBAN HYMNS 


23 


my 


NEW^ 


1 


GRAVITY KILLS tvt 5920 1109*16.98) PERVERSION 


107 


108 


106 


92 


36 


KENNY WAYNE SHEPHERD BAND • revoluiion 24es3'«MNES BROS. CO 9816 98i TROUBLE IS... 


74 


109 


94 


69 


7 


PUBLIC ENEMY otF jam 558130-,«£RCURY 110,98 El»16,98) HE GOT GAME (SOUNDTRACK) 


26 



O Albums with the gfeatest sales gains this week. •Recordrng Industry Assn. Of America (RIAA) certification few sales of 500.000 album unlls. ARIAA certification tor shipment of I million units, with multiplatinum titles indicated t)y a numeral following the symOol For 
bojted sets, and double albums with a running time that exce«ds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk Indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suegested lists. Tape pnces 
marked EQ. and all other CD prices, are equivalent prices, which are protected from wholesal>e prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Healseeker Impact shows albums removeofrom Heatseekers this week. 
■ indicates past or present Heatseeker title, 9 1998. Btlllxiard/BPI Communications, and SoundScan, Irtc. 
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110 


96 


38 


10 


DO OR DIE • NEGHeofiMOOO WATCrt-RAP A LOT 45«iavmGIN (10,gft'16 98) HEAOZ OR TAILZ 


13 


111 


103 


102 


40 


AQUAA' MCA 31705(10.9^16.96) AQUARIUM 


7 


112 


114 


109 


» 


KENNY CHESNEY • SNA 67<9OTLa 110.99/16 98) 1 WILL STAND 


95 




124 


124 


13 


JO DEE MESSINA (XiRe779(Mll0 98n 6 98l I'M ALRIGHT 


61 


114 


104 


83 


7 


JIMMY BUFFETT WAflGARITAVlLLE S2448!.1SLAND(109B L»1698) DONT STOP THE CARNIVAL 


15 


lis 


112 


104 


56 


FOO FIGHTERS A ROSWOa. 55832-yCAPlTOt 110.9*16 981 THE COLOUR AND THE SHAPE 


10 


lie 


111 


95 


37 


LOREENA MCKENNITT A oulNUUi «o«o «7l9«A»»ts BROS no 9S1S9!) THE BOOK OF SECRETS 


17 


117 


102 


76 


5 


SOUNDTRACK fiOC-A-FELU(D€f JAM 658132')WERCURY !6 98 £0/12 5«! STREETS IS WATCHING 


27 


118 


117 


103 


39 


Ss«hv,l?e" »52*lo 9*.6.99, ™E GREATEST HITS COLLECTION 


4 


119 


107 


101 


7 


MICHAEL W. SMITH REUNlOd 10007UIVE (10.98/16 9S| LIVE THE LIFE 


23 


120 


122 


105 


26 


SOUNDTRACK • ATLANncBaosa/ACdo.gau.ga) ANASTASIA 


41 


(2D 


127 


148 


17 


JAGGED EDGE SOSODCE681Bl/COLLiMBIAI10.98EI^16 96)H A JAGGED ERA 


121 


122 


110 


90 


7 


WC RED ANT/LONOON a28957)lSUWD (10.98 E(3/16.98) THE SHADIEST ONE 


19 


123 


118 


117 


25 


CHICO OEBARGE keoar 530Be-/UNlVERSAl (10.98(16.981 LONG TIME NO SEE 


86 


124 


125 


113 


34 


BARENAKED LADIES • REPRKE l6393WAltNER en>S. (10.9K16.98I D ROCK SPECTACLE 


86 


125 


115 


111 


7 


FRED HAMMOND 1. RADICAL FOR CHRIST (p^GEs OF LIFEl CHAPTERS 1 & II 


51 


126 


130 


121 


31 


CHUMBAWAMBA A' REPueLic S3099AJNIVERSAL 110.93(16.981 TUBTHUMPER 


3 


127 


119 


99 


5 


TRACY BYRD MCA Nashville 70016 (10.9»16.9«l I'M FROM THE COUNTRY 


58 


128 


109 


97 


12 


ARETHA FRANKUN ARISTA 1B987 (10.9»16.98I A ROSE IS STILL A ROSE 


30 


129 


128 


119 


65 


THE NOTORIOUS B.I.G. A' BAO em 730U'/arisia (19 98(24.981 LIFE AFTER DEATH 


1 


130 


126 


118 


57 


SOUNDTRACK A EMt LATIN 55635 (10.98/16.98) SELENA 


7 


131 


113 


93 


3 


ritose^Sarner BROS 110 9»16 98) ™^ "'^'^'"^ " ^O^GS FOR A FUTURE GENERATION 


93 


132 


84 




2 


TRICKY ISLAND 524520 110 98 EI116.9B) ANGELS WITH DIRTY FACES 


84 


133 


129 


114 


31 


TIMBALAND AND MAGOO A slACmMiaATunTlc timKami 981 WELCOME TO OUR WORLD 


33 


134 


116 


98 


71 


PAULA COLEA IMAG046424/WARNERBROS.(10.9&1S.98)B THIS FIRE 


20 


32) 


138 


122 


52 


SOUNDTRACK • worn eei66(EPlc (10 98 El>17.9e) MY BEST FRIEND'S WEDDING 


14 


136 


120 


103 


51 


ROBYNA RCA674;7|109*16,98)« ROBYN IS HERE 


57 




NEW^ 


1 


JOE DIFFIE tPIC (NASHVILLE) 69137/SONY (NASHVILLI) (10.98 E(yi6.98) GREATEST HITS 


137 


CUD 


153 




2 


SOUNDTRACK wait D«SNEY 60631 (10.98/16.98) MULAN 


138 


139 


123 


145 


11 


THE CARPENTERS «M54a838II0.9SE<vl7.9SI LOVE SONGS 


106 


140 


135 


125 


10 


STABBING WESTWARD (XILUMBIA 69329 (10.98 E(V16.98) DARKEST DAYS 


52 


141 


134 


116 


42 


S 'Zvl"''*?;??.;t'l6.98, (SONGBOOK) A COLLECTION OF HITS 


4 


142 


141 


176 


31 




21 


(SD 


146 


138 


48 


SMASH MOUTH A INTERSCOPE 90142 (10.98(16.98] ■ PUSH YU MANG 


19 


144 


136 


126 


31 


MVCTIKAI A air^ wiviW) 1 luiT Ai AwirvF 11(1 oe/iR ofli 1 IMPRPnir^TARl F 


3 




186 




2 


w * * KACESETTER * * * 

VARIOUS ARTISTS (X>LDFl)ONT6340K'Ta(l3.9ai7.9ei CLUB MIX '98 VOLUME 2 


145 




NEW^ 


1 


FOURPLAY WARNER BROS. 46921 (10.98/16.981 4 


146 


147 


121 


91 


7 


SOUNDTRACK HU NASHVILLE 70025 110.9«/17.9ei THE HORSE WHISPERER 


91 


148 


132 


115 


5 


MASSIVE ATTACK CIB(ai 45599-/VIRGIN 110.98(16.981 MEZZANINE 


60 


149 


131 




2 


VARIOUS ARTISTS RlKKETOWNrtVOR069349(EPIC(I0 98£(yi59a) EXODUS 


131 


IM 


143 


131 


42 


DAYS OF THE NEW A OUIPOST 30004«;EFFtN (10 9816 961 ■ DAYS OF THE NEW 


54 


151 


142 


135 


39 


BUSTA RHYMES A ELEKTRA 62064-,EE0 Il0.9»l6.9ai WHEN DISASTER STRIKES... 


3 


(SD 


NCW^ 


1 


VARIOUS ARTISTS RAZORlTlE89004(n.9»17.98) MONSTERS or ROCK 


152 


153 


137 


120 


26 


™S "Slfo* E»17.98) ™^ SOURCE PRESENTS HIP HOP HITS - VOLUME 1 


38 


154 


147 


129 


5 


OLIVIA NEWTON-JOHN MUNASHVlUE 70030(10.98/16.98) BACK WITH A HEART 
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JohnFogerty 29 
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Foo Facers 115 
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Jeff Fonworthy 67 

A/«ma Ffanklin 128 

Fuel SO 

Kenny G 164 

Gang Starr 166 

Garbage 46 

Goodie Mob 94 

Gravity Kills 107 

Green Day 79 
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125 
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The Jimi Hertdm Experience 73 
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Jaay ief! & Fresh Prince 1 84 

Wyclet Jean Fealunng Refugee 

AlBiars 90 

Joe 196 

Momell Jordan 93 

K-Ci&JoJo 21 

Lenny Kravitz 88 

LunpBtZkit 171 

Lord Tang & Peter Guru 61 

The Lox 193 

LSG 95 

Madonna 17 

Marcy Playground 50 

Ricky Martin 161 
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Massrve Attack 148 
Master P I. S8 
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Dswe Matthews Band 11,185 
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63 
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183 


16 
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NEW^ 


1 
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164 
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RADIOHEAD A CAPITOL 55229ll098'li.98) OK COMPUTER 
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6 


167 
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18 


SOUNDTRACK RCA viCTCfl 68904 (10 9617.98) THE FULL MONTY 
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144 
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15 


SCARFACEA RAP^.L0T 4547imRGIN(19 9&22.98l MY HOMIES 
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170 


155 


133 


58 


HANSON A*MEI!CURV634615II1.98E<V17.98) MIDDLE OF NOWHERE 
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LIMP BIZKIT FuP9012«NTERSCOI>E(10.9a'l6 98lB THREE DOLLAR BILL, Y'ALL 
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SOUNDTRACK UNTERTAINMENT 69364EPIC (1 1 98 Ettl 7.981 WOO 
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161 
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TOOLA FREEWDRLD 31087* (10.9^16.981 AENIMA 
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GARY ALLAN decca 70oiZ'MCA Nashville (10.9a(l6.98l IT WOULD BE YOU 


132 


182 


167 


153 


9 
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144 
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SJi1IlS*^7^i???cDl'* LIVE AT RED ROCKS 8.15.95 
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02ZY OSBOURNEA epic 67980 (t0.98E(Vi7.9B) THE OZZMAN COMETH 


13 
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SOUNDTF^ACK A^ WARNER sunset/Atlantic S296i/Afi ( i ].9fi/i 7.981 SPACE JAM 
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WEB FIRMS AIR WlPO CONCERNS 

(Continued from page 12) 



concerns related to WIPO, but 
because they're trying to extract cer- 
tain special exemptions to get music 
for free," says Steven Marks, 
VP/deputy general counsel for the 
RIAA. 

"Their business is constructed 
entirely on our product. Some Web- 
casters have 50 channels that are 
nothing more than music 24 hours 
a day, seven days a week, without 
advertising or special program- 
ming. Record companies promote 
and manufacture and distribute 
and pour their sweat into works, 
and some of these Internet busi- 
nesses are basing their business 
around these works and don't want 
to pay for exploiting them." 

Marks adds that record compa- 
nies, if they choose to do so, could 
seek retroactive licensing fees for 
songs Webcast since the Sound 
Recordings Act was enacted. 

Fueling the debate was a letter 
sent from Marks to Webcasters 
reiterating the RIAA's stance on 
the Digital Performance Right in 
Sound Recordings Act and inform- 
ing them of their duty to secure the 
"appropriate permission" of record 
labels to transmit music. 

In the letter, Marks acknowl- 
edges that the burden of carrying 
on such negotiations with each 
appropriate label would be over- 
whelming to Webcasters and up- 
dates them on the RIAA's effort to 
develop a clearinghouse where 
Webcasters could do "one-stop 
shopping" to fulfill licensing needs. 

"TTie primary purpose of the let- 
ter was to see what we could do on 
our end to make life easier for 
everyone," says Marks. "Obviously, 



DIGITAL MEDIA ASSN. 

(Contviued from page 12} 

technology," among other issues (see 
story, page 12). 

Greenstein says DiMA's priority 
mandate is to educate label execu- 
tives. "Any time a new technology 
becomes available, an understand- 
able, instinctive reaction is concern," 
he says. "We would hope the record- 
ing companies would come to under- 
stand that we are committed to mak- 
ing the technology advantageous for 
the recording industry and that 
there are common interests. 

"We hope over the next couple of 
months of our relations with the re- 
cording companies, we will begin 
cooperatively working on the pro- 
jects to make sure music is properly 
identified online and properly pro- 
tected." 

DiMA intends to begin a broad 
membership-outreach program dur- 
ing the next month. "Our basic goal is 
to promote the interests of compa- 
nies that develop technologies for 
transmitting and retailing music and 
video online and to represent the 
interests of the companies that do 
the retailing and do the transmitting 
online," says Greenstein. 

Beyond WIPO, Greenstein says, 
DiMA will focus on other electron- 
ic commerce issues, including 
encryption, the creation and imple- 
mentation of digital signatures, 
online advertising, and privacy 
standards. 

CATUEKI.VE APPLEFELD OLSON 



it has been misinterpreted as the 
RIAA drawing its line in the sand, 
but this isn't a new policy. Discus- 
sions have been taking place over 
the past year with Webcasters and 
other Internet services about their 
obligation to get licenses." 

Still, the letter has caused ms^jor 
concern in the Webcasting community. 

Brad Porteus, managing director 
of Imagine Radio, says the compa- 
ny is still e.vamining the issues sur- 
rounding the license requirement 

Says Porteus, "While I under- 
stand the RIAA's desire to regulate 



organizations not invited to attend 
the hearing, during which Brown- 
back's questions and his choice of 
witnesses indicated that he feels 
that violent lyrics have some direct 
connection to social tragedies, such 
as the recent nationwide spree of 
killings at schools. First Amend- 
ment groups and industry officials 
characterized that connection as 
unfounded. 

Hilary Rosen, president/CEO of 
the Recording Industry Assn. of 
America, who testified at Brown- 
back's first hearing on objectionable 
lyrics last fall (Billboard, Nov. 15), 
declined an invitation to offer fur- 
ther testimony. In a press conference 
before the hearing, she stated that 
the witness list was one-sided and 
that "the restriction of objective 
messages is emblematic of Sen. 
Brownback's approach to this whole 
issue." 

She said she might testify if the 
panel holds another hearing at which 
the "differing" views of parents, 
artists, and scholars would be heard. 

Also controversial was Brown- 
back's decision to invite Debbie Pel- 
ley — a teacher at the Westside Mid- 
dle School in Jonesboro, Ark., where 
an 11-year-old and a 13-year-old are 
accused of killing four students and 
one teacher — to testify that music 
may have triggered the shooting 
spree. 

Rosen said this was "exploitation 
and simplicity taken to its highest 
standard. It's deeply disturbing and 
painful to listen to that kind of 



crs will be contacted about switch- 
ing to the CD Warehouse system. 

He says that Disc Go Round fits 
CD Warehouse's business model, 
which is 1,000- to 1,500-square-foot 
stores located in strip malls and sell- 
ing used and new CDs. Disc Go 
Round sells less new product than 
CD Warehouse, according to Motley, 
and the company will attempt to in- 
crease Disc Go Round's same-store 
sales by increasing its inventory of 
new CDs. Sales from stores open at 
least a year are about $230,000 at 
Disc Go Round and $300,000 at CD 
Warehouse, Motley says. 

He estimates that 25% of CD 
Warehouse's store sales come from 
new and catalog releases not previ- 
ously owned. The nonused titles are 
acquired from one-stops. 

Stores pay customers $2-$5 for 



Webcasting activities, I don't 
understand the rationale that Web- 
casters should have to pay to pro- 
mote [labels'] artists while tradi- 
tional broadcasters are literally 
begged to play music by the labels." 

The improving sound quality of 
streamed media, the ability to pro- 
vide highly niche-directed formats, 
and on-demand and possible pay- 
per-listen services, says Marks, de- 
mand several new licensing ar- 
rangements that he says will be 
adaptable to various classes of Web- 
casters. 



attack." 

Pelley testified at the hearing that 
students told her that the accused 
13-year-old, Mitchell Johnson, lis- 
tened to the rap acts Tupac Shakur 
and Bone Thugs-N-Harmony, "sang 
the lyrics over and over again," and 
had played them a cassette "about 
coming to school and killing all the 
kids." 

Officials from NARM, Rock the 
Vote, People for the American Way, 
the American Civil Liberties Union, 
and the National Campaign for 
Freedom of Expression also ap- 
peared at the press conference. 

Krist Novoselic, former bass play- 
er for Nirvana and president of Joint 
Artists and Music Promotions Polit- 
ical Action Committee, also 
appeared at the press conference, 
and he later testified at the hearing. 

He said Congress should explore 
and wrestle with the reasons behind 
the "culture's anger and dysfunc- 
tion" manifested in some lyrics 
rather than going after music as the 
cause. 

The hearing was sparsely attend- 
ed by lawmakers on the 20-member 
committee: other than Brownback, 
who was often alone on the dais, the 
only other senators to appear were 
Hutchinson; Byron L. Dorgan, D- 
N.D.; Slade Gorton, R-Wash.; and 
Olympia Snowe, R-Maine. 

"This is clearly a personal mission 
by Brownback and his staff," Rosen 
commented at the press conference. 
"It's not like there's a groundswell in 
the Senate." 



used CDs and mark them up to $6-$9. 

With the Disc Go Round purchase, 
the company will now have stores in 
40 states and five countries outside 
the U.S. 

In addition to growth through ac- 
quisitions, CD Warehouse expects to 
open 40-50 stores this year. 

The company went public in Janu- 
ary 1997, and its stock was trading 
at $12,375 on Nasdaq at press time. 
For the year that ended Dec. 31, it re- 
ported net income of $386,000 on rev- 
enue of $9.1 million, which comes 
from franchising royalty fees and 
sales from company-owned stores. In 
the first quarter, it posted net income 
of $37,000 on revenue of $1.5 million. 

Grow Biz is now out of prerecord- 
ed-music retail but still operates a 
used-musical-instrument chain. Mu- 
sic Go Round. 



SENATE HEARING REOPENS LYRICS DEBATE 

(Continued fmm page 10) 



CD WAREHOUSE PICKS UP DISC GO ROUND 

(Continued from page 10) 




by Geoff Mayfield 



After the fireworks: Following a week in which 10 new 
albums leapt into the top 50, including five in the top 10, this issue's 
Billboard 200 looks a little sleepy. Chart topper Master P manages 
to retain his crown, but this time with 217,500 units, some 56% less 
than the 495,500 that he had a week ago. This issue sees just four 
debuts in the top 50, with teen star Brandy snaring the Hot Shot 
Debut at No. 3 (160,000 units). 

Thus, the chart is a matter of "what goes up must come down," as 
sales volume slides dramatically from the prior week. While it is a 
no-brainer to figure that Market Watch shows album sales are down 
from those of the prior issue (see page 98), the good news is that vol- 
ume is up over the same week in 1997. There were three debuts in 
the top 50, and just six on the entire chart, in the June 28, 1997, 
issue. The tops of the charts from those two weeks are, however, 
similar, with the No. 1 title then and now exceeding 200,000 units; 
this issue finds Nos. 2-6 each exceeding 100,000 copies, while the 
comparable 1997 week saw Nos. 2-5 in the 100,000-plus club. 

Happy fathers day: a 5% gain over prior-week sales might 
not have caused an upward move on last issue's Billboard 200, but 
in this soft week it can be conspicuous. Witness Will Smith, who 
rides radio growth on "Just The Two Of Us" (38-26 on Hot 100 Air- 
play) and Father's Day-related sales campaigns to a nine-place 
advance (21-12). 

Remember how "Song For Mama" blew up radio play and album 
sales for Boyz II Men during the week that led up to Mother's Day? 
That's the card Smith is playing in this hand, as the track relates to 
his relationship with his son with Dad's Day in immediate view. 

A little lower on the chart we find more competitive waters, as 
Fastball scores its 12th straight week with a gain, yet its 8% 
increase only translates into a two-place jump (32-30). Similarly, 
Cherry Poppin' Daddies can squeeze no more than a three-place 
sprint from its 9% gain (36-33). 

What's the difference? In the top 20, only six albums that 
appeared on last issue's chart show any kind of gain, allowing 
Smith's big jump. The 30s this issue are similarly soft, but new titles 
by John Fogerty (No. 29) and Slayer (yeah, the band is still around, 
and it checks in at No. 31) curtail advancement of the Fastball and 
Daddies albums. 

Still SPICY: Do Splce OirU fans care that the quintet has 
become a quartet? Apparently, they are more influenced by the fan- 
fare that launched the act's U.S. concert tour, which began June 15 
in Miami, as well as the June 16 video release of its feature film. 

The newer "Spiceworld" album bounds 10 places with an 1 1% gain 
(61-51), while the original "Spice" also sees an 11% improvement 
(77-72). 

As background for this column, I asked the No. 1 Spice Girls fan 
in my life, my 10-year-old stepdaughter Brittany, how her friends 
reacted to the exit of Geri "Ginger Spice" HalUwell. The response 
was, "They think she's bad," a comment that, coupled with this 
issue's chart jumps, leads me to conclude that the group's youthful 
audience still thinks the Girls are all right and is not the least bit 
fazed to find one less Spice on the shelf. 

More than fair: Take the recent launch of 1998's Lilith Fair 
tour, which was one of last summer's most successful concert swings. 
Stir in the first top 10 single of Sarah McLachan's career (No. 7) 
and its attendant airplay and add a dash of TV exposure from the 
Canadian singer/songwriter's appearance on the June 6 "Saturday 
Night Live," and you end up with a recipe for a bullet (43-39, a 10% 
gain). 

Meanwhile, the compilation album culled from last year's tour 
slips four spots to No. 89 with a small 2.5% sales decline. 

JaZZED: We've seen nomination compilations on the National 
Academy of Recording Arts and Sciences' Grammy label reach The 
Billboard 200 each year since 1995, and the Assn. for Independent 
Music (the organization formerly known as NAIRD) has released a 
disc with nods from its annual Indie Awards for the last couple of 
years, but has a trade group ever notched a chart topper before? 

"Jazz, An American Original," a budget-priced sampler with 
tracks from the National Assn. of Recording Merchandisers 
(NARM), debuted at No. 2 three weeks ago on Top Jazz Albums, 
moved to No. 1 two weeks ago, and remains in the throne with a bul- 
let this issue. For the week, it sells close to 6,000 units, an 11% 
increase over the previous week. The title, assembled by NARM's 
Classical/Jazz Issues Forum, carries a suggested list of $1.98 and 
contains tracks from 14 major and independent labels. 
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Billboard's 
1998 International 
Buyer's Guide 
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BLYER'S GLIDE 




WORLOWIOC REFEMCMC 



If ytm're inleresled in joining ihose well-connecled folks who do the 
bi)> deals, make the big money, und huvc the big run in Ihc music 
and video business, we suggest that you order your own copy of 
Billboard's 1998 International Buyer's Guide before this year's press 
run is completely sold out. 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers, service and supply companies, home video companies, 
public relations firms, schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you'll find more than 50 pages 
of informative ads. and an entire section of manufacturing 
specification charts on blank tape. 

With IBC '98, you will be able to: 

■ Reach retail record buyer^i. distributors and importers/exponers in 
.iO counlries worldwide. 

■ Find the telephone number, fax. E-Mail addresses and websites of 
companies throughout the world. 

■ Get specifications on blank media such as blank tapes and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
organiz4ilions. 

■ l-ocate a publisher who may have interest in your catalog and/or specific 
copyright. 

This is the kind of information that can put you at the top of the 
industry. And. best of all. it costs just $129 (plus .shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own— particular- 
ly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 344-7119. Outside the U.S. (732) 363-4156. 
Or fax your order to (732) 363-0338. 

Or send check/money order for $129 plus $6 S&H (SI 3 for intema- 
tional orders) with this ad to: Billboard Directories. P.O. Box 2016. 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ. 
PA, OA, TN, MA, IL & DC. Orders payable in U.S. funds only. 

All sales are final. nnnnii^B 



Henn Leaving BMG Int'l 

Zenlot VP OfA&R And Marketing Praised 



This story was prepared by 
Emmcouiel Legrand, edior in chief 
of Music & Media 

LONDON— Heinz Henn, senior VP 
of A&R and marketing for BMG 
Entertainment International, will 
leave the compa- 
ny at the end of 
June, when his 
contract expires 
(Billboard Bul- 
letin, June 18). 

Henn, who 
joined BMG in 
1987, has "decid- henn 
ed not to renew his 
contract," according to a June 17 
statement by BMG. Henn says he 
made "a difficult and painful deci- 
sion," stressing that his "job has 
become, by necessity, more manage- 
rial and less hands-on with music." 

"My love — asside from my family — 
is music." he .says. "So when it came 




to renew my contract, I searched my 
heart and decided that after 10 years 
doing essentially the same job, it wa-s 
time to take the leap." 

For the next few months, Henn 
will be completing a few BMG pro- 
jects that are in progress, such a.s 
Eroa Ramazzotti's album "Eros," 
which will remain under his supervi- 
sion. BMG Entertainment Interna- 
tional president/CEO Kudi Gassner 
will assume Henn's responsibilities 
until a replacement is found. 

Gassner says he was "saddened" 
by Henn's departure. He adds, "I re- 
spect his decision and understand 
that he is ready for change and a new- 
set of challenges. 

"He is, bar none, the most knowl- 
edgeable, passionate music exccutiw 
I have ever encountered," Gassner 
adds. 

Before joining BMG, Henn 
worked for 17 years with EMI in 
London. 



POLYMEDIA, TEEN MAG LINK 

(Coiitiiiitpd from /xiije 10) 



tember issues of the magazine as 
well as on the World Wide Web site 
it will launch in July. 

The publication has a circulation of 
2 million and a readership of 10 mil- 
lion, according to the company. 

Petersen, which publishes 116 .spe- 
cial-interest magazines, recently did 
six compilation CDs linking Capi- 
tol/EMI Records and its Hot Rod 
magazine. That compilation featured 
catalog rock and country cuts. 

McCormack says the company 
may do additional compilations with 
PolyGram in coiijunction with other 
Petersen properties, such as the 
urban-youth magazine Slam and the 



axtreme-sports magazine Gravity. 

These moves aren't new: Magazine 
cross-promotions are becoming the 
latest music marketing trend as 
labels try to reach target audiences 
that have grown distant from radio 
and retail. 

Last year, Windham Hill and the 
classical label Angel Records target- 
ed women with compilations for Red- 
book and Cosmopolitan, respectively. 
Angel has also released compilations 
keyed to Parents and Victoria maga- 
zines, and RCA Victor released a 
classical compilation in coiijunction 
with Family Circle magazine (Bill- 
board, Sept 28, 1996). 



XMAS PLANS INCLUDE DUELING RUDOLPHS' 



(Continued from pax/e 86) 

'accept no imitations.' This 'Rudolph' 
has been around for 34 years, and 
consumers know exactly what it is," 
says Golden's Bressler 

"The cover and the animation style 
are distinct, and our title specifically 
says 'Rudolph The Red-Nosed Rein- 
deer: The Movie,' " says (JoodTimes' 
Willenson. 

The price points are also difTerent 
Golden's "Rudolph," like the others 
in the Holiday Classics series, will go 
out at $12.98. GoodTimes' "Rudolph" 
will carry a price tag of $22.95, with 
a $14.95 minimum adwrtised price. 

For retailers looking to draw more 
shoppers into stores during the 
fourth quarter, the prevailing 



thought is the more Rudolphs, the 
merrier the sales. 

Yet some raise caution flags about 
the difficulty in going up against a 
classic. "Every year someone brings 
some new piece out to the market- 
place, but it really hard to compete 
with those old [Alan] Rankin and 
[ Julas) Bass versions, because people 
hare a place in their heart for them 
from growing up as a child," says 
Tower Records video buyer Cliff 
MacMillan. "These classics sell a ton 
every year at Christmastime," he 
adds. "It's an uphill battle when you're 
going against brand recognition. 
Everyone tries to put a new one out 
there, but only a few stick to the wall." 
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FREE Guide Saves 
You Time & Money! 

No matter where you 
record or manufacture 
your project, you need 
this FREE 48-page booklet 
before leaving the studio. 

Call Today: 

1-800-468-9353 

www.discmakers.com 
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Exclusive Concert Reviews 

Guinness Fleadh Festival 

Randall's Island, N Y, 

Medeski, Martin And Wood 
with DJ Logic 

The Hudson Tent (Texaco New 
York jQzz Fesllvoi), N Y 

Don Byron 

The Hudson Tent (Texaco New 
York Jazz Festivol). N Y 



Exclusive Album Reviews 

Creeper Lagoon 

■| Become Small And Go' 
(NIckelBag) 

Jerry Douglas 

"Restless On The Farm' 
(Sugar Hill) 

Pure Sugar 

Pure Sugor 
(Geflen) 



News Updates IWIce Dally 

Hot Product Previews 
Every Mnnday 



A new Blllboord Challenge begins 

every Thursdoy, 
This week's cfiamp is repeat winner 
Dave Bernstein of Phoenix, 



News contact: Julie Taraska 
jtcraskafuibillboardcom 
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Dick Clark Will Host 
Billboard/Monitor Awards 



Radio icon Dick Clark will join 
the Billboani/Airplay Monitor 
Kadio Seminar & Awards as hast of 
the ckising night aw-arcLs dinner and 
show. The annual conference will 
ninSept. I7-I9atthe i'omte Hilton 
Resort at Ta|)atio Cliffs in Phoenk. 

Clark, one of the world's best- 
known entertainment personali- 
ties, comes to the pro- 
gram with a rich history 
as a radio innovator, tele- 
vision host, business ex- 
ecutive, and beloved 
American figure. 

He currently hosts 
two nationally syndicat- 
ed radio shows, "Dick 
Clark's Rock, Roll and 
Remember" and "Dick 
Clark's U.S. Music Sur- 
vey," as well as live 
"Good or Rock- 
'N*Roir' shows. 

He has authored 
several books, in- 
eluding Rock, Roll and Remember, 
and a lush coffee table book, 
authored with Billboard's Fred 
Bronson, called Dick Clark's 
American Bandstand. 

The b<K)k, of coui-se, follows his 
role as host of "American Band- 
stand," which aired from 19.52-S9 
and remains television's longest- 
running music/variety program. It 
is also the winner of two Emmy 
Awards. 

Recent honoi-s include induction 



into the Rock'n'Roll Hall of Fame, 
the Distinguished Service award 
from the National Assn. of Broad- 
casters, along with a tj)tal of seven 
Emmys — three as host of his 
"$20,000 Pyramid" and "82.5,000 
Pyramid" game show.s — a special 
Emmy Lifetime Achievement 
Award, and a Grammy Award. He 
also won the 1991 Bill- 
board Radio Award for 
his .syndicated "Count- 
down America." Clark 
al.so has the unique dis- 
tinction of being the only 
personality to host 
series on all three net- 
works and in syndication 
at the .same time. 

Clark is currently 
chairman and CEO of 
the publicly traded 
dick dark produc- 
tions, and hosts the 
annual "Dick Clark 
New Year's Rockin' 
Eve" specials, "Bloopers" series 
and specials, and numerous retro- 
spectives centered around "Amer- 
ican Bandstand," which is cur- 
rently airing on VHl. He also 
produces the annual American 
Music Awai'ds. 

Clark began his career at 17 at 
WRUN radio in Utica, N.Y. 

For information about the Bill- 
Ixjanl/Airplay Moniti>r Radio Sem- 
inar and Awards, contact Michele 
Quigley at 212-.T:il>-.=)002. 



Book Captures Year In Charts 



From the reign of Puff Daddy to 
the Spice Girls, everything that 
graced BillbiKird's 10 major music 
charts in 1997 now appear in .loel 
Whitburn's "19!t7 Billboard Music 
Yearbook." This compre- 
hensiw guide co\«rs titles 
that debuted from .Janu- 
ary through December of 
1997 on Billboard's Hot 
lOO, Bubbling i:nderthe 
Hot 100, Counti-v Singles, 
R&B Singles, Adult Con- 
temporary, Mainstream 
Rock Tracks, Modern 
Rock Tracks. The Bill- 
board 200, Country Albums, and 
R&B Albums charts. Complete 
and accurate data appeal" for each 
title: peak position, chart debut 
date, weeks charted, record label 



Ha 



and number, notes of interest, and 
bias on new artists. 

FoUowing each rmyor section ai"e 
rankings of the top artists and top 
titles, and a chronological UsUng of 
all No. I titles. A Pop An- 
nual section ranks each of 
the 338 .single; that jjeaked 
on the Hot 100 in 1997 
according to its highest 
po.sition. This year's book 
al.so includes a chronolc^- 
cal listing of No. 1 hits on 
18 other Billboard charts. 

Joel Whitburn's "1997 
Billboard Music Yearbook" 
is now available in softcover from 
Record Research for For 
moi'e Information contact Record 
Research at 800-827-9810 or 
httpy/recordresearch.com. 



Billboard's Fifth Annual Dance Music Summit 

Chicago Mai-riott Downtown, Chicago • .July S-10, 1998 
Billboard/.Airplay Monitor Radio Seminar & Awards 
Pbintc Hilton at Tapatio ClilTs. Phoenix, Ariz. • Sept, 17-19, 1998 
The 20th .Annual Billboard Music Video Conference & .Awards 
Sheraton llniversal • Univei'sid Cit.v. t'iUif. • Nov. 4-fi, 1998 
For more information, contact Michele Jacangeh Quigley at 2I2-53fi-o002 



Visit our Web site at http://www.bi1lboard.com 
Contact Sam Bell at 212-.5:il>-H02'l-8(«l-449-1402. 
E-mail: sbcll(« billboard.com 



A Fresh Chart Page For Jimmy 



m 



BEAT. 



I HE ONLY PAGES WHO have chaited on the Hot 100 
until this issue have been .Martin, Patti. and Tommy. 
Jimmy Page's only appearances on the jxjp singles sui-- 
rey were in groups — the Yardbirds and Led Zeppelin. 
More than :J0 years after he made his initial chart debut 
as part of the Yardbirds, Page Ls finally listed under his 
awn name thanks to his collaboration with Puff Daddy, 
"Come With Me" (Epic), which is 
the highest new entry at No. 10. 

That's good news not only for 
Page, but for a certain oversized 
lizard. "Come With Me" is from the 
soundtrack to "Godzilla," giving 
that much-beleaguered film a top 
10 hit. It's not bad news for Puff 
Daddy either. It's the first top 10 hit 
for Sean "Puffy" Combs since "I'll 
Be Missing Y(xi," which was No. 1 
a year ago this week. It's Pufiy''s eighth Hot 100 single 
in le.ss than two >"ears — and all haw been collaborations, 
with Puffy as the main attraction or a guest. 

I'uffy and Page also lead Hot Rap Singles, where 
"Come With Me" enters at the top. It's definitely the 
first appearance on this list for rock guitarist Page. 
Over on Hot R&B Singles, the song debuts at No. 19. 
But despite the presence of Page on the monster track, 
don't look for "Come With Me" on the Mainstream Rock 
Tracks list — it doesn't have enough airplay to register 
in the top 40. 

Double BUTTA: Having two singles by an artist 
debut tlie same week is so uncommon that wry few acts 
liavi; pulled this off. The Beatles and New Kids On The 
Block haw done it, and Uist issue Teddy Riley and Nutta 
Butta shared twin debuts. Riley is a well-known artist, 
songwriter, producer, and label head, but Nutta Butta? 




by Fred Brwtson 



Both titles earn bullets this issue: "Party Ain't A Party" 
by Queen Pen Featuring Teddy Kiley, Nutta Butta, 
.Markell & Jesse West mo\ns 8:i-74, while "Fi-eak Out" 
by Nutta Butta Featuring Teddy Riley & Anony- 
mous rises 84-79. Both are on Riley's Lil' Man imprint 

The long 'GOODBYE': Sarah Brightman sings 
"Time To Say Goodbye" but ob\i- 
ously doesn't mean it Her album of 
the .same title is No. 1 on the Top 
Classical Crossover chart for the 
2.5th week. That makes the Nemo 
Studio/Angel set the longest-run- 
ning classical crossover album 
since Michael Nyman's sound- 
track to "The Piano" racked up a 
50th week in 1995. Brightman's 
duet partner on "Time To Say 
Goodbye," Andrea Bocelli, is No. 1 for the 10th week 
on Top Classical Albums with "Aria — The Opera 
Album" (Philips). 

'Floats' ON: The "Hope Floats" soundtrack (Capi- 
tol) remains No. 1 on Top Country Albums for a second 
week. It's the first .soundtrack to lead this li.st since 
George Strait's "Pure Country" had a lone week at the 
top in July 1 99.3. It's also the first various-artists album 
to land in pole position on this chart since 1994, when 
"Common Thread: The Sound Of The Eagles" and 
"Rhythm Country And Blues" went to No. 1. 

Stopped UP: Last issue. "Stop" (Virgin) became the 
lowe.st-debuting single of Spice Girls' career, but this 
issue the faux-Motou n song takes a nice 17-point leap, 
bulleting 3(>-19. That means all six U.S. singles by the 
gix)up haw reached the top 20 of the Hot 100. 
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A Top Ten Single. 




A Triple Platinum Album. 

The Most Rewarding 
Success Story of The Year. 





As her Grammy-winning album 
Surfacin g soars beyond Triple Platinum, 
"Adia" explodes at Top 40 and AC 
as her first Top 10 single ever, 
with Top 10 national sales to match. 

And once again, her Lilith Fair Tour 
promises to be the concert event of the year. 

Now, more than ever, 
our commitment continues 
. . . and our pride ever grows. 

Produced by Pierre Marchand 
Management Terry McBrida/Dan Fraser for Nettwerk Management 





.aiislarec.com www.nettwerfc.com 
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OABRIELA ANDERS 

Wanting-. Debut Release Fall '98 

NORHIAN BROWN 

Warner Bros. Debut Fall '98 

UVRRV CARLTON 

Warner Bros. Debut Winter '99 



Now on Tour 



OEOROE DUKE 

Aftarhours: New Release Fall '98 

LA FLECK AND THE FLECKTONES 

f elianeous Instrument: Jazziz Readers Poll 
"Communication" Now at AAA 
'ores Now And Massive Touring Underway 

FOURPLA\ 

Elixir. Just Certified Gol 
4: In Stores No\ 
"Still The One" An NAG Smas. 
Sexual Healing" Ships To URBAN Soc 



MICHAEL FRANKE 

Now On Tovi 

A Backward Glance: First-Ever Best Of At Retail No^ 

KENNY OARREl": 

Songbook: GrBmmy*-Nominatod Jazziz Critic's Pic 
Alto Sax: Jazziz Readers Pci 

MILT JACKSOr 

Vibraphonist: Jazziz Readers Pr 
DownBeat Critic's Poll Winner: Vibe 

BOB JAME^ 

Electronic Keyboards. Jazziz Readers Pt 
"Do it Again" At URBAN AC No\ 





BONEV JAMES 

Sweet Thing: Soul Train Jazz Album Of 7 

Jazziz Critic s Pick 

Contemporary Jazz Album; Jazziz Readers Poll 
New Host Of Personal Notes Nationally Syndicated R; 

KEVIN MAHOOANY 

Another Time Another Place: Jazziz Critic's Pick 
Male Vocalist: Jazziz Readers Poll 
My Romance: New Release Fall '98 

BRAD MEHLOAU 

The Art of the Trio, Vol. 1: Jazziz Critic's 
DownBeat Critic's Poll Winner: 
Acoustic Jazz Group & Piano/Talent Deserving Wider Recogniti 
Songs: Art Of The Trio, Vol.3: New Release Fall '98 

PAT METHENY QROUP 

Imaginary Day. Jazziz Critic's Picks 

Jazz Composer, Electric Guitarist, Acoustic Guitarist, 

Best Musician Overall 

Best Working Group and Best Jazz Fusion Album: 
Jazziz Readers Poll 

JAMES MOODY 

Warner Jams, Vol. 2: Two Tenors: Jazziz Critic's Picks 
Jazz Album Of The Year-Jim Macnie, Billboard 

MILTON NASCIMENTO 

Nascimento: World Music Grammy^Winnor 

JOSHUA REDMAN 

Tenor Saxophone: Jazziz Readers Poll 

Over One Million Albums Sold Worldwide/New Release Fall '98 

MARILYN SCOTT 

Now Breaking At AC Radio 

ROBERT STEWART 

Now on Tour 

MARK TURNER 

Warner Jams, Vol.2: Two Tenors: Jazziz Critic's Picks 
Jazz Album Of The Year-Jim Macnie, Billboard 
New Release Fall '98 
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